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About  the  Study 

In  order  to  gain  an  understanding  of  travel  patterns  and 
expenditures  in  the  Alberta  travel  and  tourism  industry, 
Gallup  Canada,  Inc.  was  commissioned  by  Alberta  Economic 
Development  and  Tourism  to  conduct  a  telephone/ mail  back 
survey  of  Alberta  residents  in  1991.  This  study  complements 
the  1990  Alberta  Non-Resident  Travel  Exit  Survey.  Together, 
the  1990  Non-Resident  Travel  Exit  Survey  and  the  1991 
Alberta  Resident  Travel  Survey  are  intended  to  provide  a 
comprehensive  source  of  information  on  current  trends  in  the 
travel  and  tourism  industry  in  Alberta. 

The  data  provided  by  this  survey  are  used  extensively  by  both 
public  and  private  sectors  of  the  tourism  industry. 
Information  collected  by  this  study  is  intended  to  be  used  in 
five  specific  ways  as  follows: 
•to  assist  in  operational  planning  and  decision  making  by 

both  public  and  private  sector  participants  in  the  tourism 

and  travel  industry; 

•  to  provide  a  basis  for  planning  and  policy  decisions  at  the 
Provincial  and  Sub-Provincial  levels; 

•  to  assist  in  making  development  decisions; 

•  to  help  in  the  formation  of  effective  marketing  and  promo- 
tional strategies;  and 

•  to  input  directly  into  the  estimation  of  tourism  receipts  in 
future  years. 

The  following  report  provides  a  summary  of  the  main  find- 
ings from  the  1991  survey.  Other  reports  from  the  survey  deal 
with  specific  topics  including  vacation/ pleasure  travel,  travel 
to  visit  friends  and  relatives,  travel  for  shopping,  business  and 
convention  travel,  travel  by  residents  of  Edmonton  and 
Calgary  and  out-of-province  travel.  For  a  complete  listing  of 
reports  refer  to  Appendix  4. 

For  more  detailed  information  about  resident  travellers  in 
Alberta,  contact  Alberta  Economic  Development  and 
Tourism. 
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Objectives 


The  1991  Alberta  Resident  Travel  Study  was  designed  to  meet 
the  following  broad  objectives: 

•  to  reliably  estimate  the  volume  and  value  of  resident 
travel  within  the  Province  of  Alberta,  to  each  of  its  four- 
teen tourism  zones  and  to  major  regional  and  community 
destinations  in  the  province. 

•  to  reliably  estimate  the  volume  and  value  of  trips  made  by 
Albertans  travelling  outside  of  the  province. 

•  to  obtain  detailed  information  on  the  characteristics  of 
Alberta  travellers  and  their  trips. 

•  to  provide  a  summary  analysis  of  the  data  at  the  annual, 
seasonal,  tourism  zone,  traveller  origin,  destination  and 
product  levels. 
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Methodology 


Method 

The  1991  Alberta  Resident  Travel  Survey  was  conducted 
using  both  a  telephone  questionnaire  and  a  self-completion 
mail-back  questionnaire.  Copies  of  the  questionnaires  can  be 
found  in  Appendix  3. 

Telephone  Survey  Methodology 

Households  were  selected  from  randomly  generated  tele- 
phone numbers  based  on  live  exchanges.  In  order  to  be 
included  in  the  survey,  all  respondents  had  to  have  been  16 
years  of  age  or  older  and  contacted  at  their  primary  residence 
in  Alberta.  From  a  list  of  eligible  respondents  living  in  the 
household,  one  was  randomly  selected  to  participate  in  the 
survey. 

Data  was  gathered  for  both  those  respondents  who  had  not 
taken  a  trip  in  the  previous  month  (non-traveller)  and  those 
who  had  (traveller).  All  trips  took  place  between  January  1 
and  December  31,  1991,  and  were  either  overnight  trips  (at 
least  one  night  away  from  home),  or  involved  a  same  day 
destination  of  at  least  40  km  or  25  miles  one  way.  Trips  for  the 
purposes  of  commuting  to  and  from  work,  school  or  moving 
to  a  new  residence  were  not  included. 

All  telephone  interviewing  took  place  during  the  first  two 
weeks  of  each  month  during  1991  and  were  conducted  by 
Gallup  interviewers. 

A  total  of  17,704  telephone  interviews  were  completed,  14,112 
by  travellers  and  3,592  by  non-travellers.  Many  respondents 
had  taken  more  than  one  trip,  resulting  in  data  on  a  total  of 
25,781  unique  trips. 

Mallback  Survey  Methodology 

All  telephone  survey  respondents  who  had  indicated  taking 
a  trip  ending  in  the  previous  month  and  who  were  willing  to 
provide  their  address  were  sent  a  general  mailback  question- 
naire, up  to  two  zone  specific  questionnaires,  and  an  Alberta 
souvenir . 

Two  versions  of  the  general  mailback  survey  were  used.  One 
for  trips  where  the  main  destination  was  within  Alberta  and 
the  other  for  trips  where  the  main  destination  was  outside  the 
province. 


A  total  of  13,347  respondents  to  the  telephone  survey  were 
sent  the  mailback  package  (9,746  with  main  destinations  in 
Alberta  and  3,601  with  main  destinations  outside  Alberta).  A 
total  of  5,292  questionnaires  were  returned  by  the  deadline  of 
February  28, 1992.  Of  the  questionnaires  returned,  1,565  were 
for  non-Alberta  trips  (return  rate  of  43%),  and  3,727  were  for 
Alberta  trips  (return  rate  of  38%). 

In  addition  to  the  general  mailback  survey,  up  to  two  zone- 
specific  questionnaires  were  also  sent  to  those  who  had  trav- 
elled within  Alberta.  Respondents  returned  a  total  of  5,925 
zone  specific  questionnaires. 

Sample  Design 

The  sample  was  a  multi-stage,  stratified,  probability  sample. 
The  sample  frame  was  stratified  in  order  to  increase  the  yield 
of  the  target  population  and  to  improve  the  precision  of  an 
estimate  of  the  population.  This  sampling  method  was  used 
to  ensure  a  representative  sample  of  travellers  and  non-trav- 
ellers, distributed  across  the  14  tourism  zones  and  by  the  12 
months  of  the  study  period.  The  stratification  was  done  on  the 
following  basis: 

1.  Tourism  Zone  -  each  zone  outside  of  Calgary  and  District 
and  Edmonton  was  disproportionately  sampled  at 
approximately  5.6%  of  the  sample.  The  Calgary  and 
District  and  Edmonton  Tourism  Zones  were  sampled  at 
approximately  16.6%  of  the  sample. 

2.  Month  -  respondents  were  sampled  disproportionately 
across  the  12  calendar  months  to  reflect  anticipated  varia- 
tions in  travel  throughout  the  year.  Larger  samples  were 
taken  from  the  summer  months. 

3.  Travellers /Non-Travellers  -  travellers  and  non-travellers 
were  quota  sampled.  Non-travellers  were  sampled  at 
approximately  20%  of  the  total  sample. 

The  results  of  the  surveys  were  subsequently  computer- 
weighted  to  reflect  the  probabilities  of  selection  and  to  expand 
the  sample  to  provide  projections  for  all  resident  travellers 
and  non-travellers. 

For  more  complete  details  on  the  survey  methodology  and 
weighting  of  the  data  see  the  Technical  Report. 
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Definitions 


This  report  refers  to  the  following  definitions; 
Traveller  Trip 


Visitor  Trip 


refers  to  one  person  taking  one  trip 
which  was  either  a  day  trip  of  40  km  or 
more  (one  way)  or  an  overnight  trip 
consisting  of  at  least  one  night  away 
from  home,  either  in  Alberta  or  outside 
Alberta. 

refers  to  one  person  taking  one  trip  with 
a  main  destination  in  Alberta  that  was 
40  km  or  more  (one  way)  within  Alberta 
or  a  trip  with  at  least  one  night  spent  in 
the  province  (or  tourism  zone  or 
community). 


Zone  Visitors 


Same  Day  Visitor 
Trip 


Overnight  Visitor 
Trip 


individuals  who  visited  a  specific  zone 
as  their  main  destination  in  Alberta,  or 
who  spent  as  least  one  night  in  the  zone. 

a  trip  taken  by  individuals  who  indi- 
cated a  specific  location  as  their  main 
destination  in  Alberta  without  staying 
any  nights  in  the  province.  This  trip 
must  have  been  a  minimum  of  40  km 
one  way. 

a  trip  taken  by  individuals  who  spent 
at  least  one  night  in  the  province. 


Household  Trip  a  trip  taken  together  by  persons  from 
the  same  household.  For  example,  1 
household  trip  might  consist  of  4 
persons  from  the  same  household. 


Household  the  people  living  in  the  household  of 

Composition  the  respondent,  regardless  of  whether 

they  travelled  with  the  respondent  or 

not. 


Party  Trip  a  trip  taken  by  all  persons  who  were 

travelling  together.  A  party  trip  may 
consist  of  more  than  one  household.  For 
example,  1  party  trip  might  consist  of  4 
persons  who  may  or  may  not  be  from 
the  same  household. 

Traveller  Nights      nights  spent  by  travellers  on  their  trip. 

Traveller  nights  were  calculated  as  the 
number  of  travellers  multiplied  by  the 
number  of  nights  spent  on  the  trip.  (e.g. 
2  travellers  staying  1  night  equals  2  trav- 
eller nights). 

Visitor  Nights         nights  spent  by  visitors  in  the  province. 

Visitor  nights  were  calculated  as  the 
number  of  visitors  multiplied  by  the 
number  of  nights  spent  in  the  province 
(e.g.  2  person  staying  1  night  in  Alberta 
equals  2  visitor  nights). 


Household  Travel    all  persons  from  the  household  of  the 
Party  Composition  respondent    who    were  travelling 
together.  It  does  not  necessarily  reflect 
the  composition  of  the  entire  travel 
party. 

Entire  Travel  all  persons  whom  the  respondent  con- 

Party  Composition  sidered  to  be  travelling  with  him  or  her 
in  the  same  immediate  group.  Travel 
parties  need  not  be  households. 
Accordingly,  two  adult  parties  are  not 
necessarily  couples  and  parties  of 
adult(s)  with  children  are  not  necessar- 
ily parent(s)  and  their  offspring. 

Overnight  a  travel  experience  that  included  accom- 

Travel  Package  modation  and  at  least  one  of  the  follow- 
ing items:  transportation,  meals,  visit  to 
attractions,  or  activities.  The  package 
covered  a  portion  (but  not  necessarily 
all)  of  the  trip. 
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Overview  of  Findings 


Total  Visitor  Trips:  41,040,100  Visitor  Trips 

•  In  1991,  a  total  of  41.0  million  visitor  trips  were  made  by 
Albertans  within  Alberta.  Seventy  per  cent  of  these  trips 
(28,469,000)  were  same  day  trips.  12.6  million  of  these  trips 
were  overnight  trips,  which  represented  30%  of  all  trips. 
(Section  A) 

•  On  average,  Albertans  spent  3.2  nights  (excluding  day 
trips)  away  from  home,  with  an  average  of  2.4  nights 
spent  in  Alberta.  (Section  A) 

•  Winter  (November  1  to  April  14)  was  the  season  which 
received  the  greatest  proportion  of  trips  in  Alberta  (47% 
of  all  visitor  trips  ended  during  this  season).  Summer 
recorded  the  next  largest  number  of  visitor  trips  (25%). 
Spring  and  Fall  were  nearly  equal  with  15%  and  14%  of 
visitor  trips  respectively.  (Section  A) 

•  Edmonton  and  Calgary  and  District  Tourism  Zones  were 
the  most  frequently  visited  zones,  receiving  16%  and  18% 
of  all  visitor  trips  respectively.  (Section  A) 

•  Travel  parties  consisting  of  individuals  travelling  alone 
(38%)  and  two  adults  travelling  together  (32%),  were  the 
two  most  common  types  of  travel  party  compositions. 
Adults  with  children  made  up  24%  of  all  party  trips. 
(Section  A) 

•  A  total  of  $3.2  billion  was  spent  by  Albertans  travelling  in 
the  province.  Same  day  trips  accounted  for  $1.7  billion  of 
the  expenditures  while  those  on  overnight  trips  spent  a 
total  of  $1.5  billion.  (Section  B) 

•  The  median  total  expenditure  per  person  per  day  was 
$31.67.  Same  day  visitors  spent  a  median  of  $30.00  per 
person  per  day  while  overnight  visitors  spent  a  median  of 
$42.50  per  person  per  day.  (Section  B) 

•  The  $3.2  billion  in  expenditures  contributed  to  many 
different  sectors  of  the  Alberta  economy.  Equal  propor- 
tions (17%  of  expenditures)  were  spent  on  vehicle  gas  and 
maintenance  and  meals  and  refreshments.  Retail  and 
souvenir  purchases  accounted  for  15%  of  total  expendi- 
tures. (Section  B) 

•  Vacation/ pleasure  was  the  most  common  main  purpose  of 
trip,  accounting  for  38%  of  all  visitor  trips.  Visiting  friends 
and  relatives  was  next  with  27%  followed  by  shopping 
(14%)  and  personal  business  (11%).  Business /convention 
trips  made  up  7%  of  all  trips  and  3%  of  trips  were  busi- 
ness/pleasure trips.  (Section  D) 


•  Shopping,  business/convention  and  business/pleasure 
trips  had  the  highest  level  of  per  person  per  day  expendi- 
tures. Those  on  a  trip  to  visit  friends  and  relatives  tended 
to  spend  the  least  per  person  per  day.  (Section  D) 

•  A  third  of  all  shopping  trips  (34%)  included  a  visit  to 
Edmonton. 

•  The  homes  of  friends  and  relatives  were  the  most 
commonly  utilized  form  of  accommodation,  with  50%  of 
person  nights  spent  with  friends  and  relatives. 
Hotels/motels  accounted  for  22%  of  person  nights 
followed  by  camping  (18%).  (Section  E) 

•  More  than  9  out  of  every  10  household  trips  involved  the 
use  of  a  private  vehicle.  Commercial  forms  of  transporta- 
tion (airplanes  and  bus)  were  used  on  less  than  5%  of 
household  trips.  (Section  F) 

•  Visiting  friends  and  relatives  was  the  most  common  activ- 
ity, participated  in  by  people  on  61%  of  all  visitor  trips, 
55%  of  same  day  trips  and  72%  of  overnight  trips. 
(Section  J) 

•  Other  popular  activities  included  dining  out  in  restau- 
rants, resting  and  relaxing,  shopping,  taking  pictures  or 
filming,  sightseeing  in  the  countryside,  viewing  wildlife, 
and  personal  errands.  (Section  J) 

•  The  most  important  factors  in  selecting  a  vacation  desti- 
nation were  standards  of  hygiene  and  cleanliness, 
personal  safety,  scenery,  and  environmental  quality  of  air, 
water  and  soil.  (Section  K) 

•  Alberta  was  rated  highly  in  terms  of  the  following  factors: 
scenery;  downhill  skiing;  National  Parks;  cross  country 
skiing;  outdoor  activities;  variety  of  things  to  see  and  do; 
personal  safety;  standards  of  hygiene  and  cleanliness; 
golfing;  and  hunting.  (Section  L) 

•  Alberta  was  rated  lowest  in  terms  of  expense  related 
attributes  such  as  value  for  vacation  money,  inexpensive 
restaurants,  budget  accommodations  and  inexpensive 
travel  in  Alberta.  (Section  L) 
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Overview  of  Findings 


•  A  third  of  all  visitor  trips  did  not  make  use  of  any  infor- 
mation sources  in  planning  the  trip.  A  previous  visit  was 
the  most  commonly  used  source  of  information,  followed 
by  advice  from  friends  and  relatives.  Less  than  10%  of 
visitor  trips  utilized  information  from  advertisements. 
Travel  Alberta /Alberta  Tourism  or  articles/features  in 
newspapers  or  magazines.  (Section  N) 

•  Previous  visits  and  advice  from  friends  and  relatives  were 
cited  as  the  two  most  helpful  sources  of  information  used 
in  trip  planning.  (Section  N) 

•  A  total  of  45.1  million  person  trips  were  made  by 
Albertans  in  1991  to  both  destinations  inside  and  outside 
the  province.  Five  and  a  half  million  or  12%  of  these  trips 
were  made  to  destinations  outside  Alberta.  (Section  O) 

•  British  Columbia  was  the  most  frequently  visited  destina- 
tion outside  of  Alberta,  followed  by  the  United  States. 
(Section  O) 

•  Expenditures  spent  outside  the  province  totalled  $2.3 
billion  in  1991.  (Section  O) 

•  An  importance-performance  analysis  indicated  that 
Alberta's  performance  in  the  area  of  economical  travel 
needs  improvement.  (Section  P) 

•  Alberta's  greatest  strengths  include  standards  of  hygiene, 
scenery,  personal  safety.  National  Parks,  outdoor  activi- 
ties, campgrounds  and  trailer  parks,  shopping  and  high 
quality  restaurants.  (Section  P) 

•  In  comparing  the  demographics  of  travellers  and  non- 
travellers,  it  was  noted  that  those  who  travelled  were 
generally  younger  in  age,  came  from  households  consist- 
ing of  families  with  children,  came  from  households  with 
a  higher  socio-economic  status  and  were  more  educated 
than  those  who  had  not  travelled.  (Section  Q) 


Same  Day  Visitor  Trips:  28.469,000  Visitor  Trips 

•  A  total  of  28.5  million  same  day  visitor  trips  were  made 
by  Albertans  in  1991.  Same  day  visitors  spent  a  median  of 
$30.00  on  each  trip  for  a  total  of  $1.7  billion  in  expendi- 
tures in  1991.  (Section  A) 

•  The  main  purpose  for  same  day  trips  was  very  similar  to 
the  overall  trip  profile,  however,  a  larger  proportion 
included  shopping  as  the  main  purpose  of  the  trip  (19% 
on  same  day  trips  versus  14%  on  total  trips).  (Section  D) 

•  While  visiting  friends  and  relatives  was  the  most 
frequently  reported  (55%)  trip  activity  during  same  day 
trips,  dining  out  in  restaurants  and  shopping  were 
frequent  activities  as  well  (42%  and  39%,  respectively). 
(Section  J) 


Overnight  Visitor  Trips:  1 2,571 ,200  Visitor  Trips 

•  Albertans  made  12.6  million  overnight  visitor  trips  in 
Alberta  in  1991.  Median  per  person  per  day  expenditures 
for  overnight  visitor  trips  was  $42.50.  In  total,  overnight 
visitors  spent  $1.5  billion  in  Alberta.  (Section  A) 

•  Overnight  visitor  trips  were  more  likely  to  be  for  vaca- 
tion/pleasure (45%),  although  a  third  (35%)  were  for  the 
main  purpose  of  visiting  friends  and  relatives.  Only  2% 
cited  shopping  as  the  main  trip  purpose.  (Section  D) 

•  Most  (87%)  overnight  visitor  trips  involved  the  use  of 
private  vehicles  as  one  of  their  modes  of  transportation. 
However,  they  were  more  likely  than  visitors  on  same  day 
trips  to  have  used  a  RV/motorhome  or  a  commercial  form 
of  transportation  such  as  an  airplane  or  scheduled 
bus/coach.  (Section  F) 

•  Visiting  friends  and  relatives  (72%)  and  resting  and  relax- 
ing (71%)  stand  out  as  the  two  main  activities  participated 
in  during  overnight  trips.  Overnight  visitors  tended  to 
participate  in  a  more  diverse  range  of  activities  than  same 
day  visitors.  A  remarkable  13%  of  overnight  trips  included 
a  visit  to  West  Edmonton  Mall,  which  made  visiting  the 
Mall  more  popular  than  visiting  Provincial  Parks  as  a  trip 
activity  (12%).  (Section  J) 
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Section  A 

Volume  and  Zone  of  Origin  of  Albertans  Travelling  in  Alberta 


Four  out  of  ten  trips  originated  from  either  Edmonton  or 
Calgary  and  District 

Of  the  41  million  visitor  trips  taken  by  Albertans  within 
Alberta  during  1991,  40%  originated  from  either  the  Calgary 
and  District  (22%)  or  Edmonton  (18%)  Tourism  Zones  (see 
Exhibit  4).  Other  zones  where  significant  numbers  of  visitor 
trips  originated  from  were  Battle  River  (10%),  Chinook 
Country  (10%),  David  Thompson  Country  (9%)  and  Land  of 
the  Midnight  Twilight  (7%).  The  tourism  zones  with  the 
fewest  number  of  originating  visitor  trips  were  Banff  National 
Park  and  Jasper  National  Park  Tourism  Zones.  Given  the 
small  resident  populations  in  these  two  tourism  zones,  the 
lack  of  visitor  trips  originating  from  them  is  not  surprising. 

Generally,  visitors  tended  to  visit  zones  adjacent  to  their  zone 
of  residence  or  within  their  zone  of  residence.  For  example, 
residents  of  Chinook  Country  Tourism  Zone  made  trips 
primarily  to  Chinook  Country  or  Calgary  and  District 
Tourism  Zones  while  residents  of  Land  of  the  Midnight 
Twilight  primarily  visited  Midnight  Twilight  or  Edmonton. 

Edmonton  and  Calgary  and  District  Tourism  Zones 
contributed  proportionately  fewer  same  day  visitor  trips  (35% 
of  all  same  day  trips)  than  they  did  overnight  visitor  trips 
(50%  of  all  overnight  trips),  however  they  still  constituted 
over  10  million  same  day  trips  (see  Exhibits  5  and  6). 

Vacation/pleasure  was  main  trip  purpose  for  trips  from 
10  of  14  zones 

As  shown  in  Exhibits  la  and  lb,  vacation/ pleasure  was  the 
most  frequently  reported  main  purpose  of  trip  for  all  visitor 
trips  (38%).  For  trips  originating  in  ten  of  the  14  tourism 
zones,  vacation/pleasure  was  the  most  frequent  trip  purpose. 
For  visitor  trips  originating  in  Game  Country  and  Big  Country 
Tourism  Zones,  the  most  frequent  trip  purpose  was  visiting 
friends  and  relatives.  Trips  which  originated  in  Jasper 
National  Park  or  Battle  River  Tourism  Zones  were  most  likely 
to  be  taken  for  the  purpose  of  shopping. 


Same  day  trips 

Similar  to  all  trips,  vacation/ pleasure  was  the  most  frequently 
reported  main  trip  purpose  for  same  day  trips  (see  Exhibits  2a 
and  2b).  However,  there  were  some  important  differences 
among  same  day  trips  at  the  zone  level.  Vacation /pleasure 
was  the  most  frequently  reported  main  purpose  for  trips  orig- 
inating in  only  three  zones,  Chinook  Country,  David 
Thompson  Country  and  Calgary  and  District.  Trips  to  visit 
friends  and  relatives  were  most  frequent  for  visitors  from 
Edmonton  and  Game  Country  Tourism  Zones.  For  trips  orig- 
inating in  all  other  tourism  zones,  the  most  frequently 
reported  main  purpose  was  shopping. 

Spending  per  person  per  day 

On  a  spending  per  person  per  day  basis,  trips  originating 
from  Edmonton  and  Calgary  and  District  Tourism  Zones  had 
the  lowest  median  expenditure  of  all  trips  from  any  tourism 
zone  ($27.00  per  person  per  day  for  both).  The  highest  spend- 
ing per  person  per  day  was  on  trips  which  originated  from 
Jasper  National  Park  Tourism  Zone  ($72.00),  followed  by 
Banff  National  Park  ($49.00),  Gateway  ($47.50),  Land  of  the 
Midnight  Twilight  ($45.00)  and  Big  Country  ($43.00)  Tourism 
Zones. 

Nearly  two-thirds  of  all  trips  included  VFR  as  an  activity 

Based  on  data  collected  regarding  accommodations  and  trip 
purpose,  it  is  not  surprising  to  find  that  61%  of  visitor  trips 
included  visiting  friends  or  relatives  as  an  activity.  Forty-  five 
per  cent  of  visitor  trips  involved  dining  out  at  restaurants 
while  45%  included  resting  and  relaxing  as  an  activity  partic- 
ipated in  while  travelling  in  Alberta.  In  39%  of  trips,  shop- 
ping was  undertaken.  Taking  pictures  or  filming,  sightseeing 
in  the  countryside,  viewing  wildlife  and  personal  errands 
were  other  activities  frequently  participated  in  during  trips  in 
Alberta.  It  is  also  notable  that  9%  of  all  trips  involved  a  visit 
to  West  Edmonton  Mall.  This  figure  was  similar  to  the 
proportion  of  people  who  participated  in  family  affairs  such 
as  weddings,  etc.  (9%). 
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Exhibit  la  :  Visitor  Origin  -  Summary  Profile  -  Total  Visitor  Trips  in  Alberta 


Chinook 

Big 

David  Thompson 

Country 

Gateway 

Country 

Country 

Battle  River 

Lakeland 

Evergreen 

Total 

(Zonel) 

(Zone  2) 

(Zone  3) 

(Zone  4) 

(Zone  5) 

(Zone  6) 

(Zone  7) 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

3,989,400 

1,230,300 

1,094,400 

3,890,400 

4,180,100 

2,851,200 

1,992,100 

Total  same  day  visitor  trips 

28,469,000 

3,125,900 

909,700 

868,400 

2,811,300 

3,252,400 

1,930,400 

1,457,500 

Total  overnight  visitor  trips 

12,571,200 

773,400 

320,600 

226,000 

1,079,200 

927,600 

920,900 

534,600 

Total  household  trips 

23,468,100 

2,291,800 

705,800 

574,500 

2,140,800 

2,296,300 

1,555,400 

1,075,400 

Total  party  trips 

19,324,400 

1,973,500 

594,200 

506,600 

1,804,700 

1,944,400 

1,303,300 

947,300 

Average  travel  party  size 

2.1 

2.0 

2.1 

2.2 

2.2 

2.2 

2.2 

2.1 

Total  visitor  nights^ 

30,494,400 

1,757,700 

751,700 

471,400 

2,437,800 

2,274,800 

2,316,700 

1,297,200 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home  3.2 

2.8 

2.9 

2.6 

2.9 

3.7 

3.7 

3.2 

Average  number  of  nights  in  Alberta  2.4 

2.3 

2.3 

2.1 

2.3 

2.5 

2.5 

2.4 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

20.3 

17.8 

28.1 

25.2 

23.1 

23.0 

21.7 

Vacation/pleasure 

37.5 

33.4 

29.8 

22.6 

36.6 

24.3 

28.2 

28.6 

Business/pleasure 

3.4 

3.5* 

5.2* 

2.5* 

5.1* 

5.5* 

3.0* 

4.6* 

Business/convention 

6.5 

5.9* 

9.8 

5.3* 

5.8* 

7.3* 

7.6* 

6.0* 

Personal  business 

10.8 

15.0 

15.1 

19.2 

9.3 

14.2 

12.2 

12.5 

Shopping 

14.1 

91  fi 

91  Q 

99  9 

1  K  Q 

9c;  Q 

OA  9 

9C  9 

Other/not  stated 

1.0 

■k* 

Total  Visitor  Trips 

41,040,100 

3,989,400 

1,230.300 

1,094,400 

3,890,400 

4,180,100 

2,851,200 

1,992,100 

Tourism  Zone(s)  Visited^ 

% 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.5 

47.1 

20.7 

3.2* 

2.5* 

Gateway  (Zone  2) 

2.9 

5.5* 

48.6 

6.9* 

** 

** 

Big  Country  (Zone  3) 

3.2 

** 

15.2 

4.3* 

3.2* 

David  Thompson  Country  (Zone  4) 

11.3 

2.4* 

13.8 

43.9 

9.4 

2.4* 

4.8* 

Battle  River  (Zone  5) 

10.0 

4.5* 

4.0* 

33.2 

4.3* 

10.8 

Lakeland  (Zone  6) 

7.0 

** 

6.8* 

41.8 

** 

Evergreen  (Zone  7) 

4.8 

** 

** 

19.1 

Land  of  the  Mighty  Peace  (Zone  8) 

2.1 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

1.6 

** 

** 

** 

4.5* 

Calgary  &  District  (Zone  10) 

18.0 

39.2 

21.7 

50.7 

28.0 

6.0* 

2.7* 

4.8* 

Edmonton  (Zone  11) 

16.0 

2.4* 

3.3* 

3.7* 

10.9 

32.3 

43.3 

43.9 

Banff  National  Park  (Zone  12) 

6.3 

** 

** 

2.8* 

** 

Game  Country  (Zone  13) 

3.6 

** 

** 

** 

2.7* 

Land  of  the  Midnight  Twilight  (Zone  14)  6.1 

** 

3.1* 

4.5* 

6.6* 

Total  Visitor  Trips 

41,040,100 

3,989,400 

1,230,300 

1,094,400 

3,890,400 

4,180,100 

2,851,200 

1,992,100 

Expenditures  In  Alberta 

Median^  per  person  per  trip 

$40.00 

$31.75 

$57.50 

$45.00 

$38.00 

$42.50 

$50.00 

$47.00 

Median^  per  person  per  day 

$31.67 

$30.00 

$47.50 

$43.00 

$32.50 

$38.00 

$40.00 

$40.00 

Total  Expenditures  In  Alberta  (OOO's)  $3,186,740.9 

$290,537.2 

$113,548.7 

$82,783.6 

$329,352.4 

$323,198.8 

$264,674.8 

$191,145.1 

Expenditures  Outside  Alberta 

Median^  per  person  per  trip 

$235.00 

$200.00* 

$250.00* 

$350.00* 

Median^  per  person  per  day 

$47.62 

** 

** 

** 

$65.38* 

$33.33* 

$60.00* 

Total  Expenditures  Outside  Alberta  (OOO's)  $555,725.4 

** 

** 

$33,123.6  * 

$59,420.8* 

$25,502.2* 

'  A  visitor  night  is  one  person  spending  one  night  in  the  province  or  zone. 

2  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor 
could  visit  more  than  one  zone  while  on  their  trip. 

3  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high 
expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value, 
and  50%  of  the  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

"  Interpret  with  caution  due  to  small  sample  size. 
'*  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  1  b:  Visitor  Origin  -  Summary  Profile  -  Total  Visitor  Trips  in  Alberta 


Jasper 

Calgary 

Banff 

Land  of  the 

Land  of  the 

National 

and 

National 

Game 

Midnight 

Mighty  Peace 

Park 

District 

Edmonton 

Park 

Country 

Twilight 

(Zone  8) 

(Zone  9) 

(Zone  10) 

(Zone  11) 

(Zone  12) 

(Zone  13) 

(Zone  14) 

Total 

Volume  of  Visitor  Trip 

1,046,300 

88,100 

8,852,200 

7,403,000 

202,400 

1,194,600 

3,025,900 

41,040,100 

Total  visitor  trips 

754,000 

61,300 

5,829,500 

4,232,900 

159,700 

788,100 

2,197,900 

28,469,000 

Total  same  day  visitor  trips 

292,300 

26,800 

3,022,600 

3,170,200 

42,600 

406,500 

827,900 

12,571,200 

Total  overnight  visitor  trips 

578,700 

53,600 

5,125,400 

4,609,200 

140,600 

629,500 

1,691,100 

23,468,100 

Total  tiousetiold  trips 

508,700 

43,400 

3,961,700 

3,682,800 

114,000 

530,400 

1,409,500 

19,324,400 

Total  party  trips 

2.0 

2.0 

2.2 

2.0 

1.8 

2.3 

2.2 

2.1 

Average  travel  party  size 

867,400 

77,700 

7,105,600 

7,946,700 

97,600 

1,139,800 

1,952,400 

30,494,400 

Total  visitor  nights^ 

Length  of  Stay  (excluding  day  trips) 

A  1 
4.1 

A  1 
4.1 

'\  1 

0.1 

0.0 

9  8 

£.0 

^  7 

0.1 

Q  9 

O.L 

Q  9 

O.L 

Average  number  of  nights  away  from  home 

o.U 

9  Q 

9  A 
LA 

9 

9  "i 
Z.O 

9  Q 

£.0 

9  A 

9  A 
lA 

Average  number  of  nights  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

% 

Main  Purpose  of  Trip 

23.8 

13.3 

25.8 

39.1 

10.8 

27.0 

25.2 

26.6 

Visit  friends/relatives 

24.7 

19.9 

56.3 

43.5 

42.0 

23.1 

26.6 

37.5 

Vacation/pleasure 

4.2* 

3.2* 

1.7* 

1.7* 

5.2* 

7.6 

3.9* 

3.4 

Business/pleasure 

10.8 

5.3* 

4.8 

7.1 

6.1* 

6.4* 

7.4 

6.5 

Business/convention 

14.3 

12.9 

6.9 

6.0 

11.1 

20.3 

14.0 

10.8 

Personal  business 

91  7 

Li..l 

4>3.1 

7  9 

1  9* 

9A  fi 
Z4.D 

1  ^  9 

9n  7 

L\).l 

14  1 

14.1 

onopping 

2.4* 

1.3* 

1.3* 

** 

22* 

1.0 

Other/not  stated 

1,046,300 

88,100 

8,852,200 

7,403,000 

202,400 

1,194,600 

3,025,900 

41,040,100 

Total  Visitor  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Tourism  Zone(s)  Visited^ 

** 

15.1 

1.8* 

9.5 

Chinook  Country  (Zone  1) 

** 

** 

2.1* 

** 

** 

2.9 

Gateway  (Zone  2) 

** 

** 

7.3 

1.1* 

** 

** 

** 

3.2 

Big  Country  (Zone  3) 

** 

** 

14.9 

8.6 

** 

2.3* 

3.3* 

11.3 

David  Thompson  Country  (Zone  4) 

** 

2.6* 

2.0* 

23.7 

** 

** 

5.4* 

10.0 

Battle  River  (Zone  5) 

** 

13.2 

** 

** 

6.0* 

7.0 

Lakeland  (Zone  6) 

** 

56.7 

15.1 

** 

3.2* 

5.5* 

4.8 

Evergreen  (Zone  7) 

51.6 

** 

7.3* 

3.6* 

2.1 

Land  of  the  Mighty  Peace  (Zone  8) 

** 

10.6 

4.4 

** 

** 

1.6 

Jasper  National  Park  (Zone  9) 

** 

4.6* 

25.7 

11.4 

57.1 

3.0* 

6.1* 

18.0 

Calgary  &  District  (Zone  10) 

8.3 

21.6 

8.8 

5.1 

18.6 

33.0 

16.0 

Edmonton  (Zone  11) 

** 

2.6* 

22.0 

3.8 

33.9 

** 

6.3 

Banff  National  Park  (Zone  12) 

30.2 

** 

2.1* 

58.3 

4.2* 

3.6 

Game  Country  (Zone  13) 

7.4* 

** 

11.9 

5.9* 

32.4 

6.1 

Land  of  the  Midnight  Twilight  (Zone  14) 

1,046,300 

88,100 

8,852,200 

7,403,000 

202,400 

1,194,600 

3,025,900 

41,040,100 

Total  Visitor  Trips 

Expenditures  In  Alberta 

$50.00 

$95.00 

$34.50 

$35.00 

$57.50 

$40.00 

$45.00 

$40.00 

Median^  per  person  per  trip 

$45.00 

$72.00 

$27.00 

$27.00 

$49.00 

$32.50 

$37.50 

$31.67 

Median^  per  person  per  day 

$89,846.3 

$13,733.3 

$570,386.6 

$505,009.5 

$23,488.9 

$117,956.5 

$271,078.9 

$3,186,740.9 

Total  Expenditures  In  Alberta  (OOO's) 

Expenditures  Outside  Alberta 

$350.00  * 

$200.00 

$260.00 

$300.00  * 

$287.50* 

$333.33* 

$235.00 

Median^  per  person  per  trip 

** 

$42.24* 

$50.00 

$46.67 

$100.00  * 

$38.46* 

$57.50* 

$47.62 

Median^  per  person  per  day 

,  ** 

$1,277.7* 

$150,199.8 

$137,429.9 

$3,739.1  * 

$21,147.3* 

$41,244.7  * 

$555,725.4 

Total  Expenditures  Outside  Alberta  (OOO's 

'  A  visitor  night  is  one  person  spending  one  night  in  the  province  or  zone. 

2  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could 
visit  more  than  one  zone  while  on  their  trip. 

3  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values 
that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases 
are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

*  Interpret  with  caution  due  to  small  sample  size. 

*  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  1  c:  Visitor  Origin  -  Summary  Profile  -  Total  Visitor  Trips  in  Alberta 


Chinook 

Big 

David  Thompson 

Country 

Gateway 

Country 

Country 

Battle  River 

Lakeland 

Evergreen 

Total 

(Zonel) 

(Zone  2) 

(Zone  3) 

(Zone  4) 

(Zone  5) 

(Zone  6) 

(Zone  7) 

Arrnmmnriatinn  llcpri  in  Alhprt:) 

HUUUIlililUUallUII  UoCU  III  nlUCI  la 

% 

% 

% 

% 

% 

% 

% 

% 

1-  ripnr1<;/rplatiup<; 

[  IICMUO/IClOLIVUO 

50.1 

53.1 

55./ 

53.3 

59.0 

49.3 

5/.3 

46.9 

Hntpk/mntpk 

22.4 

25.0 

22.7 

16.5* 

16.3 

19.6 

27.6 

21.2 

Udiii|Jiiig 

17.5 

17.6* 

19.0* 

24.9 

21.3 

20.8 

10.3* 

22.9 

Ulllcl  IIACU  lUUl 

7.7 

** 

** 

8.7* 

6.6* 

Other/not  stated 

2.4 

** 

** 

** 

** 

** 

** 

** 

Total  Visitor  Nights^ 

30,494,400 

1,757,700 

751,700 

471,400 

2,437,800 

2,274,800 

2,316,700 

1,297,200 

Coocnn  Trin  PnrioH 
OCdSOn  llip  CIIDCU 

/o 

% 

% 

% 

% 

/o 

/o 

/o 

^nrina^Anril  I'^tn  liinp  1^^ 

14.8 

11.6 

17.1 

17.4 

13.0 

15.4 

14.2 

13.9 

Ciimmpr  Miinp  1^  tr^  Qontornhpr 
oUlillMci  Uuilc  IJ  lU  ocpiclllUci  0/ 

94  7 

18  9 

99  7 

97  4 

£0.4 

9fi  4 

£0.4 

97  8 

£0.0 

97  S 

£/  .J 

99  8 

££.0 

Fall  ^^pntpmhpr  Q  tn  flrtnhpr    1  ^ 

10. D 

1 1  n 

1  l.U 

12.7 

19  8 

17  9 

10. £ 

1 S  9 

1  J.£ 

14  8 

14.0 

1  R  S 
1  J.  J 

Wintpr  fNnv/pmhpr  1  tn  Anril  14^ 

46.9 

59.2 

47.5 

46.4 

47.3 

45.6 

43.6 

47.8 

Tnf  ol  UmicohnlH  Trine 

9^  iRfl  inn 

1  ,OUU 

/  Uvl,OUU 

>i7A  Rnn 

9/4,01111 

7  lin  ftnn 

L,  \  4U,0UU 

7  7QR  inn 

1  liRR  inn 

1 ,  J«}J,4UU 

1  nvii  inn 

1  ,U/3,4UU 

Mocle(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

% 

% 

% 

Pri\/atp  \/phirlp 
r  1 1  vd Lc  vci iiuic 

91.8 

94.1 

91.9 

92.8 

93.2 

93.7 

92.0 

93.8 

RV/rnotorhome 

1  9 
I.e. 

** 

** 

1  7* 

1./ 

1  q* 
i.y 

** 

Other  motor  vehicle 

3.6 

O.J 

0  1* 
0.1 

9 

6.2 

9  7* 

o.y 

A  7* 
4.0 

Scheduled  bus/coach 

9  A 

[  51* 

o.u 

9  c;* 

£.0 

1 

[  47* 

9  7* 

L.O 

A  i  ml  Q  no 

Mirpiane 

9  9 

J 

1 

2.9* 

J 

** 

f  7  fi* 

1  0.0 

J 

** 

** 

Other 

2.1 

** 

t 

Total  Household  Trips 

23,468,100 

2,291,800 

705,800 

574,500 

2,140,800 

2,296,300 

1,555,400 

1,075,400 

Cntiro  Trouol  Dortu  Pnmnncitinn 

tniire  iravci  rdny  bomposiiion 

/o 

/o 

/o 

/o 

/o 

/o 

/o 

/o 

Individual 

o/.D 

A\  % 

40.0 

77  7 

0/  .0 

7fi  8 
00. 0 

7n  fi 

OU.D 

7^;  7 

00.0 

7(;  Q 
00. y 

1  WU  dUUIlo 

?9  1 

96  ? 

£.0.0 

98  n 

97  fi 

98  Q 

£0.J 

49  R 

4£.  J 

7S  Q 

0  J.  J 

7fi  1 

00. 1 

"5  nr  mnrp  aHiiltc  _  nn  rhilHrpn 
0  Ul  IMUIc  dUUIlo    IIU  LIMIUIcll 

D.D 

4  9* 

5  8* 

C  0* 
J.t 

c  c* 
J.J 

^  1* 

J.  1 

^  1* 
J.  1 

4  fi* 

4.0 

nUUiHo/  Willi  UIIIIUIcll 

')'\  ^ 

9?  9 

99  fi 

99  7 

£.3./ 

98  8 

£0.0 

91  fi 

£  1.0 

97  7 

£0./ 

97  1 

£0.1 

Tnt^l  P^rtu  Trine 
1  Uldl  rdl IV  1 1  ipo 

iq  inn 

1 ,9/ J,  JUU 

■iQd  7nn 

^inR  Rfin 

uua.DUU 

1  nni  7nn 

1 .0U4,  f  UU 

1  QAi  inn 

1 ,  J44,4UU 

1  in7  7nn 

1 ,  JUO.JUU 

Qi?  inn 

d4/,0UU 

Activities  Participated  in  Vlfhile  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

% 

Visiting  friends  and  relatives 

60.7 

63.4 

73.8 

55.4 

64.9 

63.5 

73.8 

58.0 

Dining  out  in  restaurants 

45.4 

44.1 

42.7 

52.7 

45.0 

51.0 

53.9 

43.5 

Resting  and  relaxing 

45.3 

35.0* 

35.7* 

40.5 

54.4 

30.0* 

38.8* 

40.2 

Shopping 

38.7 

48.0 

58.4 

52.3 

30.5* 

57.5 

42.0 

39.6* 

Taking  pictures  or  filming 

29.9 

32.8* 

14.3* 

14.0* 

31.4* 

22.4* 

22.4* 

24.0* 

Sightseeing  in  the  countryside 

28.0 

28.6* 

16.9* 

20.8* 

28.6* 

15.6* 

16.8* 

27.4* 

Viewing  wildlife 

22.4 

16.6* 

** 

14.7* 

22.0* 

12.6* 

15.4* 

24.7* 

Personal  errands  (e.g.  visit  doctor) 

22.4 

24.5* 

23.5* 

38.1 

20.9* 

42.4 

26.4* 

21.1* 

Hiking/climbing 

16.5 

** 

** 

** 

15.3* 

13.5* 

** 

** 

Visiting  wilderness  areas 

15.6 

** 

** 

** 

18.1* 

** 

*•* 

20.2* 

Visiting  mountainous  areas 

15.5 

** 

** 

** 

18.5* 

** 

** 

13.0* 

Sightseeing  in  cities 

14.7 

16.7* 

14.1* 

14.3* 

13.8* 

** 

16.8* 

15.7* 

Swimming 

13.1 

** 

** 

14.0* 

14.4* 

** 

** 

12.1* 

Visiting  National  Parks 

11.7 

17.8* 

** 

** 

** 

** 

** 

** 

Birdwatching 

10.1 

** 

** 

** 

** 

** 

** 

** 

Fishing 

9.4 

** 

** 

** 

12.0* 

** 

** 

** 

Visiting  Provincial  Parks 

9.1 

** 

** 

** 

** 

** 

** 

** 

Visiting  West  Edmonton  Mall 

8.7 

** 

** 

** 

19.9* 

21.2* 

Sunbathing/beach  activities 

8.7 

** 

** 

** 

Attending  family  affairs  (e.g.  weddings)  8.5 

** 

** 

** 

** 

** 

14.9* 

Attending  sporting  events 

8.4 

18.8* 

29.7* 

** 

** 

Attending  local  festivals 

7.4 

** 

** 

** 

** 

** 

12.5* 

Visiting  historical  sites 

6.0 

15.2* 

** 

** 

** 

Downhill  skiing 

4.4 

** 

** 

** 

** 

** 

Visiting  Royal  Tvrrell  Museum 

4.3 

14.6* 

** 

** 

** 

** 

Total  Visitor  Trips^ 

41,090,100 

3,912,400 

1,317,200 

1,033,500 

3,420,600 

4,695,500 

2,958,600 

1,972,700 

'  A  visitor  night  is  one  person  spending  one  night  in  Alberta. 

^  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  result- 
ing in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  Id:    Visitor  Origin  -  Summary  Profile  -  Visitor  Trips  in  Alberta 


Jasper 

Calgary 

Banff 

Land  of  the 

Land  of  the 

National 

and 

National 

Game 

Midnight 

Mighty  Peace 

Park 

District 

Edmonton 

Park 

Country 

Twilight 

(Zone  8) 

(Zone  9) 

(Zone  10) 

(Zone  11) 

(Zone  12) 

(Zone  13) 

(Zone  14) 

Total 

% 

% 

% 

% 

% 

% 

% 

% 

Accommodation  Used  in  Alberta 

57.9 

56.7 

47.3 

46.2 

65.4 

53.0 

47.7 

50.1 

Friends/relatives 

23.3 

26.9 

25.4 

20.5 

20.8* 

22.3 

22.6 

22.4 

Hotels/motels 

13.9 

8.1* 

18.5 

15.3 

7.8* 

19.3 

18.8 

17.5 

Camping 

7.5* 

6.1* 

15.9  . 

5.2* 

7.7 

Other  fixed  roof 

2.6* 

2.2* 

5.8* 

2.3 

Other/not  stated 

867,400 

77,700 

7,105,600 

7,948,700 

97,600 

1,139,800 

1,952,400 

30,494,400 

Total  Visitor  Nights^ 

% 

% 

% 

% 

% 

% 

% 

% 

Season  Trip  Ended 

14.8 

14.3 

15.3 

15.4 

17.1 

14.8 

17.0 

14.8 

Spring  (April  15  to  June  14) 

20.6 

22.3 

24.7 

27.4 

25.0 

24.5 

26.3 

24.7 

Summer  (June  15  to  September  8) 

17.0 

14.1 

14.5 

12.2 

13.4 

11.9 

14.4 

13.6 

Fall  (September  9  to  October  31) 

47.5 

49.3 

45.4 

45.0 

44.4 

48.9 

42.4 

46.9 

Winter  (November  1  to  April  14) 

578,700 

53,600 

5,125,400 

4,609,200 

140,800 

629,500 

1,691,100 

23,468,100 

Total  Household  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Mode(s)  of  Transportation  Used  on  Trip^ 

90.5 

90.2* 

89.9 

91.7 

89.9 

92.4 

88.5 

91.8 

Private  vehicle 

** 

** 

1.4* 

1.3* 

** 

** 

** 

1.2 

RV/motorhome 

6.1* 

3.9 

2.6 

3.7* 

5.2* 

8.4* 

4.3 

Other  motor  vehicle 

2.6* 

4.3* 

3.5 

2.6 

5.0* 

2.7* 

2.0* 

2.4 

Scheduled  bus/coach 

** 

** 

3.2 

3.2 

** 

3.3* 

** 

2.2 

Airplane 

** 

5.4* 

3.2 

3.5 

3.3* 

2.3* 

** 

2.1 

Other 

578,700 

53,600 

5,125,400 

4,609,200 

140,600 

629,500 

1,691,100 

23,468,100 

Total  Household  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Entire  Travel  Party  Composition 

43.2 

34.7 

31.8 

43.5 

47.3 

34.3 

38.1 

37.6 

Individual 

28.9 

38.9 

34.8 

29.7 

36.8 

28.9 

28.1 

32.1 

Two  adults 

4.9* 

6.0* 

9.0 

8.1 

7.3* 

5.9* 

6.3* 

6.6 

3  or  more  adults -no  children 

23.0 

20.1 

24.2 

18.5 

8.5 

30.5 

27.5 

23.5 

Adult(s)  with  children 

508,700 

43,400 

3,961,700 

3,682,800 

114,000 

530,400 

1,409,500 

19,324,400 

Total  Party  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Activities  Participated  in  While  in  Alberta 

54.7 

33.6* 

47.9 

65.1 

65.8 

66.4 

62.2 

60.7 

Visiting  friends  and  relatives 

50.4 

49.6 

45.2 

36.0 

50.5* 

45.9* 

51.6 

45.4 

Dining  out  in  restaurants 

33.3* 

26.4* 

52.9 

61.9 

35.1* 

33.9* 

33.7* 

45.3 

Resting  and  relaxing 

40.5 

57.0 

33.5 

20.1 

55.5* 

37.5* 

48.8 

38.7 

Shopping 

18.4* 

20.3* 

40.6 

33.4 

42.4* 

32.8* 

20.9* 

29.9 

Taking  pictures  or  filming 

19.4* 

** 

38.9 

36.6 

** 

22.2* 

17.3* 

28.0 

Sightseeing  in  the  countryside 

17.1* 

25.3* 

30.3 

31.2 

28.2* 

16.0* 

19.7* 

22.4 

Viewing  wildlife 

25.7* 

36.8* 

12.9* 

13.1* 

25.3* 

30.2* 

26.9* 

22.4 

Personal  errands  (e.g.  visit  doctor) 

13.1* 

** 

26.3 

22.4 

25.7* 

** 

11.5* 

16.5 

Hiking/climbing 

** 

15.6* 

23.9 

19.6 

** 

** 

11.1* 

15.6 

Visiting  wilderness  areas 

** 

21.3* 

31.5 

17.3* 

21.4* 

** 

** 

15.5 

Visiting  mountainous  areas 

** 

** 

20.5 

13.5* 

** 

** 

** 

14.7 

Sightseeing  in  cities 

12.8* 

** 

13.3* 

18.6 

** 

17.1* 

12.5* 

13.1 

Swimming 

** 

20.6* 

20.6 

14.5* 

28.3* 

** 

** 

11.7 

Visiting  National  Parks 

** 

** 

9.6* 

17.2 

** 

** 

** 

10.1 

Birdwatching 

** 

9.0* 

13.5* 

** 

** 

** 

9.4 

Fishing 

** 

14.4* 

10.7* 

** 

** 

9.1 

Visiting  Provincial  Parks 

** 

** 

6.2* 

7.2* 

** 

** 

15.7* 

8.7 

Visiting  West  Edmonton  Mall 

** 

** 

8.4* 

14.1* 

** 

** 

13.9* 

8.7 

Sunbathing/beach  activities 

** 

** 

9.4* 

7.7* 

** 

19.5* 

** 

8.5 

Attending  family  affairs  (e.g.  weddings) 

11.8* 

** 

** 

5.0* 

** 

** 

8.4 

Attending  sporting  events 

** 

** 

5.8* 

8.8* 

** 

** 

** 

7.4 

Attending  local  festivals 

** 

** 

5.8* 

** 

** 

** 

6.0 

Visiting  historical  sites 

'** 

** 

9.3* 

4.6* 

21.4* 

** 

4.4 

Downhill  skiing 

5.2* 

** 

** 

** 

4.3 

Visiting  Royal  Tyrrell  Museum 

1,077,000 

97,400 

8,950,300 

7,392,200 

191,500 

1,138,500 

2,932,800 

41,090,100 

Total  Visitor  Trips^ 

'  A  visitor  night  is  one  person  spending  one  night  in  Alberta. 

2  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  o1  transportation  on  their  trip. 

3  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately, 
resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  2a:  Visitor  Origin  -  Summary  Profile  -  Same  Day  Visitor  Trips  in  Alberta 


Chinook 

Big 

David  Thompson 

Country 

Gateway 

Country 

Country 

Battle  River 

Lakeland 

Evergreen 

Total 

(Zonel) 

(Zone  2) 

(Zone  3) 

(Zone  4) 

(Zone  5) 

(Zone  6) 

(Zone  7) 

Volume  of  Same  Day  Trips 

Total  same  day  trips 

28,469,000 

3,215,900 

909,700 

868,400 

2,811,300 

3,252,400 

1,930,400 

1,457,500 

Total  household  trips 

16,308,100 

1,854,100 

513,100 

453,000 

1,563,400 

1,807,300 

1,072,200 

780,400 

Total  party  trips 

13,495,700 

1,598,100 

443,300 

401,000 

1,319,600 

1,543,000 

896,800 

686,200 

Average  travel  party  size 

2.1 

2.0 

2.1 

2.2 

2.1 

2.1 

2.1 

2.1 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

23.1 

16.0 

12.5* 

25.7 

21.1 

20.3 

16.5 

17.1 

Vacation/pleasure 

34.2 

32.6 

27.4 

18.5 

32.4 

18.7 

24.1 

23.9 

Business/pleasure 

3.7 

3.6* 

5.1* 

** 

6.0* 

6.3* 

** 

4.9* 

Business/convention 

6.7 

5.7* 

10.8* 

4.9* 

6.5* 

7.3* 

8.7* 

6.1* 

Personal  business 

11.9 

15.4 

15.8 

21.6 

10.0* 

15.5 

13.5* 

14.1 

Shopping 

19.3 

26.5 

28.0 

27.2 

22.6 

31.9 

32.6 

33.6 

Other/not  stated 

1.1 

** 

** 

** 

** 

** 

Total  Visitor  Trips 

28,469,000 

3,215,900 

909,700 

868,400 

2,811,300 

3,252,400 

1,930,400 

1,457,500 

Tourism  Zone{s)  Visited' 

%. 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

10.1 

51.7 

21.1 

** 

** 

** 

Gateway  (Zone  2) 

2.8 

4.7* 

59.8 

6.7* 

** 

** 

** 

** 

Big  Country  (Zone  3) 

3.4 

** 

** 

15.9 

4.5* 

3.9* 

** 

** 

David  Thompson  Country  (Zone  4) 

10.6 

** 

** 

12.1 

49.2 

6.0* 

** 

** 

Battle  River  (Zone  5) 

10.8 

3.9* 

38.4 

** 

12.6 

Lakeland  (Zone  6) 

7.2 

** 

** 

6.9* 

54.7 

** 

Evergreen  (Zone  7) 

4.6 

** 

** 

** 

19.1 

Land  of  the  Mighty  Peace  (Zone  8) 

2.3 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

0.6* 

** 

** 

** 

** 

3.9* 

Calgary  &  District  (Zone  10) 

17.4 

39.5 

15.5 

56.0 

30.0 

** 

Edmonton  (Zone  11) 

14.4 

8.6* 

36.8 

37.6 

48.5 

Banff  National  Park  (Zone  12) 

6.2 

** 

Game  Country  (Zone  13) 

3.5 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14)  6.1 

** 

** 

** 

** 

7.4* 

Total  Visitor  Trips 

28,469,000 

3,215,900 

909,700 

868,400 

2,811,300 

3,252,400 

1,930,400 

1,457,500 

Expenditures  In  Alberta 

Median^  per  person  per  trip 

$30.00 

$27.50 

$44.50 

$43.00 

$30.00 

$37.50 

$33.00 

$37.00 

Total  Expenditures  In  Alberta  (OOO's)  $1,655,405.5 

$191,517.2 

$60,732.1 

$53,584.1 

$232,617.4 

$227,026.1 

$123,789.5 

$120,636.3 

Expenditures  Outside  Alberta 

Median^per  person  per  trip 

$200.00 

*•* 

$250.00* 

$150.00* 

$75.00* 

Total  Expenditures  Outside  Alberta  (OOO's) 

$261,883.4 

** 

** 

$13,533.0* 

** 

$32,263.2* 

$8,032.4* 

'  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor 
could  visit  more  than  one  zone  while  on  their  trip. 

2  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure 
values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of 
the  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

'  Interpret  with  caution  due  to  small  sample  size. 

'*  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  2b:  Visitor  Origin  -  Summary  Profile  -  Same  Day  Visitor  Trips  in  Alberta 


Jasper 

Calgary 

Banff 

Land  of  the 

Land  of  the 

National 

and 

National 

Game 

Midnight 

Mighty  Peace 

Park 

District 

Edmonton 

Park 

Country 

Twilight 

(Zone  8) 

(Zone  9) 

(Zone  10) 

(Zone  11) 

(Zone  12) 

(Zone  13) 

(Zone  14) 

Total 

Volume  of  Same  Day  Trips 

754,000 

61,300 

5,829,500 

4,232,900 

159,700 

788,100 

2,197,900 

28,469,000 

Total  same  day  trips 

424,500 

35,700 

3,357,400 

2,686,700 

110,000 

411,300 

1,239,000 

16,308,100 

Total  household  trips 

377,000 

29,000 

2,536,300 

2,183,400 

88,500 

343,100 

1,050,400 

13,495,700 

Total  party  trips 

2.0 

2.1 

2.3 

1.9 

1.8 

2.4 

2.1 

2.1 

Average  travel  party  size 

% 

% 

% 

% 

% 

% 

% 

% 

Main  Purpose  of  Trip 

22.5 

7.2* 

21.8 

41.7 

5.6* 

24.6 

22.1 

23.1 

Visit  friends/relatives 

21.6 

14.8 

61.2 

37.2 

40.9 

15.8 

20.3 

34.2 

Vacation/pleasure 

** 

** 

1.7* 

** 

5.4* 

9.4* 

4.0* 

3.7 

Business/pleasure 

11.3* 

4.6* 

4.1* 

8.4 

6.1* 

5.0* 

8.6* 

6.7 

Business/convention 

13.0 

11.4* 

6.1 

7.0 

12.5 

23.5 

15.9 

11.9 

Personal  business 

27.3 

57.4 

3.9* 

2.1* 

29.2 

21.1 

26.9 

19.3 

Shopping 

** 

1.9* 

** 

** 

** 

1.1 

Other/not  stated 

754,000 

61,300 

5,829,500 

4,232,900 

159,700 

788,100 

2,197,900 

28,469,000 

Total  Visitor  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Tourism  Zone(s)  Visited^ 

** 

15.9 

** 

** 

10.1 

Chinook  Country  (Zone  1) 

** 

** 

** 

** 

** 

4.0* 

2.8 

Gateway  (Zone  2) 

** 

** 

8.3 

** 

** 

** 

** 

3.4 

Big  Country  (Zone  3) 

** 

** 

13.7 

8.9 

** 

** 

** 

10.6 

David  Thompson  Country  (Zone  4) 

** 

** 

** 

31.0 

** 

4.9* 

10.8 

Battle  River  (Zone  5) 

14.2 

** 

5.0* 

7.2 

Lakeland  (Zone  6) 

78.6 

18.3 

** 

4.6* 

4.6 

Evergreen  (Zone  7) 

62.5 

** 

** 

** 

** 

7.8* 

4.3* 

2.3 

Land  of  the  Mighty  Peace  (Zone  8) 

** 

11.8* 

** 

** 

0.6* 

Jasper  National  Park  (Zone  9) 

** 

30.3 

4.9* 

57.2 

17.4 

Calgary  &  District  (Zone  10) 

** 

5.9* 

2.9* 

4.3* 

** 

8.6* 

34.2 

14.4 

Edmonton  (Zone  11) 

** 

** 

26.5 

** 

38.9 

6.2 

Banff  National  Park  (Zone  12) 

30.7 

** 

** 

74.5 

3.5* 

3.5 

Game  Country  (Zone  13) 

5.5* 

** 

** 

13.1 

5.2* 

38.6 

6.1 

Land  of  the  Midnight  Twilight  (Zone  14) 

754,000 

61,300 

5,829,500 

4,232,900 

159,700 

788,100 

2,197,900 

28,469,000 

Total  Visitor  Trips 

Expenditures  In  Alberta 

$40.00 

$70.00 

$22.50 

$22.00 

$47.00 

$30.00 

$31.00 

$30.00 

Median^  per  person  per  trip 

$41,876.0 

$6,312.8 

$229,442.0 

$158,035.2 

$18,478.6 

$44,948.8 

$148,409.7 

$1,655,405.5 

Total  Expenditures  In  Alberta  (OOO's) 

Expenditures  Outside  Alberta 

$200.00 

$250.00 

** 

$200.00 

Median^  per  person  per  trip 

** 

$109,783.2 

$63,448.0 

** 

$261,883.4 

Total  Expenditures  Outside  Alberta  (OOO's) 

'  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  tfie  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could 
visit  more  than  one  zone  while  on  their  trip. 

2  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure 
values  that  were  encountered  In  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of 
the  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

*  Interpret  with  caution  due  to  small  sample  size. 

*'  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  2c: 

Visitor  Origin 

-  Summary  Profile 

-  Same  Day  Visitor  Trips  in  Alberta 

Chinook 

Din 

Dig 

David  Thompson 

Country 

Gateway 

Pmintru 

bouniry 

P  Aiintru 

bouniry 

Dduic  niver 

Lakeland 

Evergreen 

Total 

(Zonel) 

(Zone  2) 

(Zone  3) 

(7nnp  A) 

(Zone  5) 

(Zone  8) 

(Zone  7) 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

15.1 

11.2 

16.9 

17.5* 

13.3 

15.5 

13.5* 

14.0 

Summer  (June  15  to  September  8) 

22.6 

15.5 

21.3 

20.9* 

24.7 

20.5 

26.5 

22.6 

Fall  (September  9  to  October  31) 

14.1 

10.7* 

12.7* 

12.0 

12.8 

15.4 

15.1 

15.5 

Winter  (November  1  to  April  14) 

48.2 

62.7 

49.1 

49.7 

49.3 

48.6 

45.0 

47.9 

Total  Household  Trips 

16,308,100 

1,854,100 

513.100 

453  000 

1  liRI  4(1(1 

1  807  300 

1,072,200 

780,400 

Mode(s)  of  Transportation  Used  on  Tripi  % 

% 

% 

% 

% 

% 

% 

% 

Private  vetiicle 

94.0 

96.0 

92.7 

93.7 

J  J.J 

95.6 

93.6 

97.1 

RV/motorhome 

0.3* 

** 

** 

** 

** 

Ottier  motor  vehicle 

4.0 

** 

3.4* 

5.7* 

** 

6.2* 

** 

Sctieduled  bus/coach 

1.6 

[4.8 

** 

** 

Airplane 

1.6 

[  3.6* 

1  0.0 

** 

Other 

1.3 

J 

J 

** 

** 

** 

Total  Household  Trips 

16,308,100 

1,854,100 

513,100 

^■1^  nnn 

J,UUU 

1  lifi^  Ann 

1  Rn7  ^nn 

1 ,0U  /,  jUU 

1,072,200 

780,400 

Entire  Travel  Party  Composition 

% 

% 

% 

/o 

/o 

/o 

% 

% 

Individual 

37.8 

48.0 

44.7 

36.8 

35.4 

30.7 

36.0 

34.1 

Two  adults 

32.1 

23.9 

27.2 

OC  Q 

ou.y 

4o.4 

36.3 

38.0 

3  or  more  adults -no  children 

6.1 

4.5* 

5.2* 

4.4* 

H.O 

4  9* 

5.1* 

4.3* 

Adult(s)with  children 

23.8 

23.4 

22.8 

■^1  7 
01.  / 

98  Q 

LO.J 

91  4 

22.7 

23.3 

Total  Party  Trips 

13,495,700 

1,598,100 

443,300 

dm  nnn 

4U  1  ,UUU 

1  Rnn 

1  Rd^  nnn 

896,800 

686,200 

Activities  Participated  in  While  in  Alberta  % 

% 

% 

/o 

/o 

/o 

% 

% 

Visiting  friends  and  relatives 

55.1 

61.1* 

68.9* 

SO  7* 

S7 

S8 

71.6* 

54.5* 

Dining  out  in  restaurants 

42.2 

43.7* 

29.9* 

CO  0* 
JO.O 

HH.U 

JO.U 

51.5* 

36.9* 

Shopping 

39.4 

48.1* 

62.2* 

55.2* 

?1  7* 
0  1./ 

fi9  7* 

42.4* 

41.6* 

Resting  and  relaxing 

32.1 

28.8* 

** 

27.2* 

44  8* 

31.4* 

28.1* 

Personal  errands  (e.g.  visit  doctor) 

25.5 

26.0* 

25.3* 

00  0* 
LL.O 

S9  8* 

31.3* 

28.1* 

Taking  pictures  or  filming 

24.6 

31.5* 

** 

99  7* 

LL.I 

9(1  fl* 

£U.U 

** 

** 

Sightseeing  in  the  countryside 

24.6 

29.1* 

** 

** 

97  n* 

** 

** 

23.7* 

Viewing  wildlife 

17.2 

** 

** 

** 

** 

** 

** 

Hiking/climbing 

13.1 

** 

** 

** 

** 

** 

** 

** 

Sightseeing  in  cities 

12.4 

** 

** 

** 

** 

** 

** 

** 

Visiting  wilderness  areas 

12.4 

** 

** 

** 

** 

** 

** 

** 

Visiting  mountainous  areas 

12.2 

** 

** 

** 

** 

** 

** 

** 

Visiting  National  Parks 

9.7 

20.4* 

** 

** 

** 

** 

** 

Attending  sporting  events 

9.1 

21.4* 

38.9* 

** 

** 

** 

** 

** 

Visiting  Provincial  Parks 

7.6 

** 

** 

** 

** 

** 

Visiting  West  Edmonton  Mall 

6.6 

** 

** 

24.4* 

Visiting  Kananaskis  Country 

5.4 

** 

** 

** 

** 

Downhill  skiing 

4.2* 

** 

** 

** 

Total  Visitor  Trips^ 

27,063,900 

3,248.500 

884,800 

797.700 

2.255,400 

3,604,300 

1,993,500 

1,334,800 

'  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 

2  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  result- 
ing in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
*  interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  2d:  Visitor  Origin  -  Summary  Profile  -  Same  Day  Visitor  Trips  in  Alberta 


Jasper 

Calgary 

Banff 

Land  of  the 

Land  of  the 

National 

and 

National 

Game 

Midnight 

Mighty  Peace 

Park 

District 

Edmonton 

Park 

Country 

Twilight 

(Zone  8) 

(Zone  9) 

(Zone  10) 

(Zone  11) 

(Zone  12) 

(Zone  13) 

(Zone  14) 

Total 

% 

% 

% 

% 

% 

% 

% 

% 

Season  Trip  Ended 

14.6* 

13.7* 

16.1 

15.9 

18.4 

13.9* 

19.2 

15.1 

Spring  (April  15  to  June  14) 

17.8* 

22.7 

23.7 

25.3 

23.5 

22.4 

24.2 

22.6 

Summer  (June  15  to  September  8) 

18.1* 

13.7* 

16.0 

12.4 

12.2 

13.4* 

15.8 

14.1 

Fall  (September  9  to  October  31) 

49.5 

49.9 

44.2 

46.4 

45.8 

50.3 

40.7 

48.2 

Winter  (November  1  to  April  14) 

424,500 

35,700 

3,357,400 

2,888,700 

110,000 

411,300 

1,239,000 

16,308,100 

Total  Household  Trips 

Mode(s)  of  Transportation 

% 

% 

% 

% 

% 

% 

% 

% 

Used  on  Trips 

91.9 

92.8 

91.9 

95.1 

91.4 

95.2 

90.4 

94.0 

Private  vehicle 

** 

** 

** 

** 

** 

0.3* 

RV/motorhome 

6.1* 

** 

4.2* 

2.0* 

3.8* 

6.2* 

7.5* 

4.0 

Other  motor  vehicle 

** 

2.7* 

3.3* 

** 

1.6 

Scheduled  bus/coach 

** 

5.8*  J 

3.0* 

3.4* 

f 

** 

1.6 

Airplane 

** 

2.3* 

2.3* 

3.6*1 

** 

1.3 

Other 

424,500 

35,700 

3,357,400 

2,888,700 

110,000 

411,300 

1,239,000 

18,308,100 

Total  Household  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Entire  Travel  Party  Composition 

44.4 

30.1 

28.8 

46.6 

45.5 

30.4 

39.9 

37.8 

Individual 

29.1 

40.0 

35.5 

27.4 

37.5 

30.3 

28.4 

32.1 

Two  adults 

4.5* 

6.1* 

9.8 

7.4 

7.9* 

6.7* 

5.0* 

6.1 

3  or  more  adults  -  no  children 

21.9* 

23.4 

25.5 

18.5 

9.1* 

32.4 

26.6 

23.8 

Adult(s)  with  children 

377,000 

29,000 

2,538,300 

2,183,400 

88,500 

343,100 

1,050,400 

13,495,700 

Total  Party  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Activities  Participated  in  While  in  Alberta 

47.1* 

** 

37.3 

64.4 

45.8* 

56.1* 

53.9* 

55.1 

Visiting  friends  and  relatives 

45.9* 

47.5* 

39.8 

27.4* 

50.9* 

34.6* 

49.1* 

42.2 

Dining  out  in  restaurants 

36.2* 

56.5* 

32.0* 

** 

64.0* 

32.5* 

46.8* 

39.4 

Shopping 

25.2* 

** 

39.8 

48.6 

** 

32.1 

Resting  and  relaxing 

27.5* 

37.7* 

13.4* 

33.5* 

** 

27.2* 

25.5 

Personal  errands  (e.g.  visit  doctors) 

** 

** 

37.0 

25.2* 

** 

** 

24.6 

Taking  pictures  or  filming 

** 

** 

38.3 

32.0* 

** 

** 

** 

24.6 

Sightseeing  in  the  countryside 

** 

** 

26.3* 

22.0* 

** 

** 

17.2 

Viewing  wildlife 

** 

** 

25.1* 

12.0* 

** 

** 

13.1 

Hiking/climbing 

** 

** 

19.3* 

** 

** 

** 

12.4 

Sightseeing  in  cities 

** 

21.8* 

13.7* 

** 

** 

** 

12.4 

Visiting  wilderness  areas* 

* 

** 

31.9* 

** 

12.2 

Visiting  mountainous  areas 

** 

** 

20.4* 

** 

** 

** 

** 

9.7 

Visiting  National  Parks 

** 

** 

** 

** 

** 

** 

9.1 

Attending  sporting  events 

** 

** 

12.6* 

** 

** 

** 

** 

7.6 

Visiting  Provincial  Parks 

** 

** 

** 

** 

6.6 

Visiting  West  Edmonton  Mall 

** 

** 

16.7* 

** 

** 

** 

** 

5.4 

Visiting  Kananaskis  Country 

** 

11.3* 

4.2* 

Downhill  skiing 

765,500 

73,500 

5,832,700 

3,643.700 

127,000 

759,300 

1,946,300 

27,083,900 

Total  Visitor  Trips  ^ 

'  Numbers  may  sum  to  more  than  100%  due  to  tiouseholds  using  more  than  one  mode  of  transportation  on  their  trip. 

2  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted 

separately,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  3a:  Visitor  Origin  -  Summary  Profile  -  Overnight  Visitor  Trips  in  Alberta 


Chinook 

Big 

David  Thompson 

Country 

Gateway 

Country 

Country 

Battle  River 

Lakeland 

Evergreen 

Total 

(Zonal) 

(Zone  2) 

(Zone  3) 

(Zone  4) 

(Zone  5) 

Zone  6) 

(Zone?) 

Volume  of  Overnight  Visitor  Trips 

Total  overnight  visitor  trips 

12,571,200 

773,400 

320,600 

226,000 

1,079,200 

927,600 

920,900 

534,600 

Total  overnight  household  trips 

7,160,000 

437,700 

192,700 

121,500 

577,500 

489,000 

483,300 

295,100 

Total  overnight  party  trips 

5,828,800 

375,400 

150,900 

105,700 

485,000 

401,300 

406,600 

261,100 

Average  travel  party  size 

2.2 

2.1 

2.1 

2.2 

2.3 

2.3 

2.3 

2.1 

Total  visitor  nights^ 

30,494,400 

1,757,700 

751,700 

471,400 

2,437,800 

2,274,800 

2,316,700 

1,297,200 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights 

away  from  home 

3.0 

2.7 

2.8 

2.5 

2.8 

3.6 

3.6 

3.1 

Average  number  of  nights  in  Alberta 

2.4 

2.3 

2.3 

2.1 

2.3 

2.5 

2.5 

2.4 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

34.6 

38.3 

32.8 

37.3 

35.8 

33.1 

36.7 

34.3 

Vacation/pleasure 

45.0  . 

36.7 

36.9 

38.2 

47.4 

44.2 

36.8 

41.6 

Business/pleasure 

2.7 

|9.9 

** 

1  67* 

** 

Business/convention 

5.9 

6.9* 

6.8* 

7.6* 

5.3* 

Personal  business 

8.4 

13.0* 

13.3* 

9.9* 

7.4* 

9.6* 

9.4* 

8.2* 

Shopping 

2.4 

** 

** 

6.7* 

5.8* 

Other/not  stated 

0.9* 

** 

** 

** 

** 

** 

** 

** 

Total  Visitor  Trips 

12,571,200 

773.400 

320,600 

226.000 

1,079.200 

927,600 

920,900 

534,600 

Incidence  of  Purchasing  an 

% 

% 

% 

% 

% 

% 

% 

% 

Overnight  Travel  Package 

Which  Included  at  Least  One 

uvernignt  May  in  Aioerta^ 

0  t; 
c.D 

■k* 

** 

Total  Household  Trips 

7,160,000 

437.700 

192,700 

121.500 

577,500 

489,000 

483.300 

295,100 

Tourism  Zone(s)  Visited^ 

% 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

8.2 

27.9 

19.6* 

6.5* 

6.1* 

6.9* 

Gateway  (Zone  2) 

2.9 

8.8* 

17.0* 

7.8* 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

** 

** 

12.7* 

** 

David  Thompson  Country  (Zone  4) 

13.1 

7.7* 

6.8* 

20.2* 

30.0 

21.3 

5.6* 

11.9* 

Battle  River  (Zone  5) 

8.1 

** 

6.6* 

6.8* 

15.0* 

7.1* 

5.8* 

Lakeland  (Zone  6) 

6.4 

** 

** 

6.1* 

14.6* 

Evergreen  (Zone  7) 

5.4 

** 

** 

** 

19.0* 

Land  of  the  Mighty  Peace  (Zone  8) 

1.6 

** 

** 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

3.7 

** 

6.1* 

Calgary  &  District  (Zone  10) 

19.2 

37.9 

39.3 

30.2 

22.7 

20.3* 

6.5* 

13.4* 

Edmonton  (Zone  11) 

19.5 

10.0* 

11.3* 

12.0* 

16.7* 

16.4* 

55.4 

31.5 

Banff  National  Park  (Zone  12) 

6.6 

Game  Country  (Zone  13) 

3.8 

** 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

6.1 

** 

8.7* 

Total  Visitor  Trips 

12.571,200 

773.400 

320,600 

226.000 

1.079,200 

927.600 

920.900 

534,600 

Expenditures  In  Alberta 

Median''  per  person  per  trip 

$80.00 

$85.00 

$106.25 

$65.00 

$64.00 

$74.50 

$102.50 

$100.00 

Median''  per  person  per  day 

$42.50 

$42.50 

$52.50 

$35.00 

$38.10 

$45.00 

$50.00 

$47.00 

Total  Expenditures  In  Alberta  (OOO's) 

$1,531,335.3 

$99,020.0 

$52,816.6 

$29,199.4 

$96,735.0 

$96,172.8 

$140,885.3 

$70,508.8 

Expenditures  Outside  Alberta 

Median^  per  person  per  trip 

$250.00 

** 

$150.00* 

$200.00* 

$300.00* 

$459.00* 

Median^  per  person  per  day 

$50.00 

** 

$52.38* 

$30.00* 

$40.00* 

$60.00* 

Total  Expenditures  Outside  Alberta  (OOO's) 

$293,842.1 

$19,590.7* 

$39,068.0* 

$27,157.5* 

$17,469.8* 

'  A  visitor  night  is  one  person  spending  one  night  in  the  province. 

^  This  question  applied  if  at  least  a  portion  of  the  traveller's  stay  in  Alberta  included  an  overnight  travel  package  (accommodation  and  at  least  one  of  the  following  other  items:  transporta- 
tion, meals,  attractions  or  activities). 

^  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

^  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

*  Interpret  with  caution  due  to  small  sample  size. 

**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  3b:  Visitor  Origin  -  Summary  Profile  -  Overnight  Visitor  Trips  in  Alberta 


Jasper 

Calgary 

Banff 

Land  of  the 

Land  of  the 

National 

and 

National 

Game 

Midnight 

Mighty  Peace 

Park 

District 

Edmonton 

Park 

Country 

Twilight 

(Zone  8) 

(Zone  9) 

(Zone  10) 

(Zone  11) 

(Zone  12) 

(Zone  13) 

(Zone  14) 

Total 

Volume  of  Overnight  Visitor  Trips 

292,300 

26,800 

3,022,600 

3,170,200 

42,600 

406,500 

827,900 

12,571,200 

Total  overnight  visitor  trips 

154,200 

17,900 

1,768,000 

1,922,500 

30,700 

218,200 

452,000 

7,160,000 

Total  overnight  household  trips 

131,700 

14,400 

1,425,300 

1,499,400 

25,600 

187,300 

359,100 

5,828,800 

Total  overnight  party  trips 

2.2 

1.9 

2.2 

2.1 

1.7 

2.2 

2.4 

2.2 

Average  travel  party  size 

867,400 

77,700 

7,105,600 

7,946,700 

97,600 

1,139,800 

1,952,400 

30,494,400 

Total  visitor  nights' 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away 

3.6 

4.0 

2.7 

3.1 

2.6 

3.7 

3.0 

3.0 

frnm  hnmo 
iiuiti  iiuiiic 

3.0 

2.9 

2.4 

2.5 

2.3 

2.8 

2.4 

2.4 

Av/praop  niimhpr  nf  niaht^  in  Alhprta 

% 

% 

% 

% 

% 

% 

% 

% 

Main  Purpose  of  Trip 

27.3 

27.3 

33.4 

35.6 

30.1 

31.6 

33.5 

34.6 

Visit  friends/relatives 

32.7 

31.4 

46.8 

51.9 

46.1 

37.1 

43.2 

45.0 

Vacation/pleasure 

5.6* 

7.4* 

** 

1.8* 

** 

** 

** 

2.7 

Business/pleasure 

9.6* 

7.1* 

6.3* 

5.4* 

** 

9.1* 

** 

5.9 

Business/convention 

17.5 

15.9* 

8.4 

4.8* 

** 

14.2* 

9.1* 

8.4 

Personal  business 

7.3* 

10.2* 

** 

** 

7.5* 

** 

** 

2.4 

Shopping 

** 

** 

** 

** 

** 

** 

** 

0.9* 

Other/not  stated 

292,300 

26,800 

3,022,600 

3,170,200 

42,800 

408,500 

827,900 

12,571,200 

Total  Visitor  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Inriripnpp  nf  Piirrh^cincr  Qn 

uvci  iiigiii  1 1  dvci  rdiiivd^c  niiiLii 

Inrliiripri      1  psct  Rnp  nuprniorht 

IIIUIUUCU  ax.  LCdol  UlIC  UVCIIIIglll 

** 

** 

o.u 

9  7* 

** 

** 

** 

Ctau  in  Alharfo2 

oiay  in  Aioena^ 

154,200 

17,900 

1,768,000 

1,922,500 

30,700 

218,200 

452,000 

7,180,000 

Total  Household  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Tourism  Zone(s)  Visited^ 

13.7 

3.7* 

** 

8.2 

Chinook  Country  (Zone  1) 

4.8* 

** 

2.9 

Gatewfay  (Zone  2) 

** 

5.3* 

** 

** 

2.7 

Big  Country  (Zone  3) 

6.3* 

** 

17.4 

8.1 

** 

6.4* 

5.9* 

13.1 

David  Thompson  Country  (Zone  4) 

5.7* 

6.5* 

4.2* 

14.0 

** 

6.7* 

8.1 

Battle  River  (Zone  5) 

** 

12.0 

** 

8.6* 

6.4 

Lakeland  (Zone  6) 

** 

6.8* 

** 

10.9 

** 

5.5* 

7.9* 

.  5.4 

Evergreen  (Zone  7) 

23.6 

6.3* 

1.6 

Land  of  the  Mighty  Peace  (Zone  8) 

** 

7.8* 

7.9 

3.7 

Jasper  National  Park  (Zone  9) 

6.3* 

14.4* 

16.7 

20.0 

56.7 

8.8* 

16.7* 

19.2 

Calgarv&  District  (Zone  10) 

27.8 

57.5 

20.2 

6.0 

10.2* 

38.0 

29.9 

19.5 

Edmonton  (Zone  11) 

13.3 

7.1 

15.2* 

** 

6.6 

Banff  National  Park  (Zone  12) 

29.0 

3.5* 

27.0 

6.0* 

3.8 

Game  Country  (Zone  13) 

12.5* 

** 

10.4 

7.1* 

16.0* 

6.1 

Land  of  the  Midnight  Twilight  (Zone  14) 

292,300 

28,800 

3,022,600 

3,170,200 

42,600 

408,500 

827,900 

12,571,200 

Total  Visitor  Trips 

Expenditures  In  Alberta 

$107.00 

$160.00 

$75.00 

$73.33 

$120.00 

$99.00 

$105.00 

$80.00 

Median^  per  person  per  trip 

$53.75 

$80.00 

$42.00 

$35.00 

$70.00 

$37.50 

$55.00 

$42.50 

Median**  per  person  per  day 

$47,970.6 

$7,420.8 

$340,944.6 

$348,974.3 

$7,010.3 

$73,007.8 

$122,889.2 

$1,531,335.3 

Total  Expenditures  In  Alberta  (OOO's) 

Expenditures  Outside  Alberta 

$133.33* 

$300.00* 

$200.00* 

$300.00* 

$300.00* 

$375.00* 

$250.00 

Median''  per  person  per  trip 

$22.00* 

$42.86* 

$55.56* 

$57.14* 

$40.00* 

$57.50* 

$50.00 

Median''  per  person  per  day 

$4,274.0* 

$995.9* 

$40,418.7* 

$73,981.8* 

$20,277.7* 

$29,184.3* 

$293,842.1 

Total  Expenditures  Outside  Alberta  (OOO's) 

'  A  visitor  night  is  one  person  spending  one  night  in  the  province. 

2  This  question  applied  if  at  least  a  portion  of  the  traveller's  stay  in  Alberta  included  an  overnight  travel  package  (accommodation  and  at  least  one  of  the  following  other  items:  transporta- 
tion, meals,  attractions  or  activities). 

5  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

fvledians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

'  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  3c: 

Visitor  Origin 

Summary  Profile 

-  Overnight  Visitor  Trips  in  Alberta 

Chinook 

Big 

David  Thompson 

Country 

Gateway 

Country 

Country 

Battle  River 

Lakeland 

Evergreen 

Total 

(Zonel) 

(Zone  2) 

(Zone  3) 

(Zone  4) 

(Zone  5) 

(Zone  6) 

(Zone  7) 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

53.1 

55.7 

53.3 

59.0 

49.3 

57.3 

46.9 

Hotels/motels 

22.4 

25.0 

22.7 

16.5* 

16.3 

19.6* 

27.6 

21.2 

Camping 

17.5 

17.6* 

19.0* 

24.9 

21.3 

20.8* 

10.3* 

22.9 

Other  fixed  roof 

7.7 

8.7* 

6.6* 

Otiier/not  stated 

2.3 

** 

Total  Visitor  Nights' 

30,494,400 

1,757,700 

751,700 

471,400 

2,437,800 

2,274,800 

2,316,700 

1,297,200 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.2 

13.4* 

17.5* 

16.8* 

12.5* 

15.0* 

15.6* 

13.5* 

Summer  (June  15  to  September  8) 

29.4 

29.5 

26.4 

32.9 

31.1 

35.7 

29.8 

23.5 

Fall  (September  9  to  October  31) 

12.6 

12.4* 

12.8* 

16.0* 

14.5* 

14.5* 

14.1* 

15.4* 

Winter  (November  1  to  April  14) 

43.8 

44.7 

43.2 

34.3 

41.9 

34.7 

40.4 

47.5 

Total  Household  Trips 

7,160,000 

437,700 

192,700 

121,500 

577,500 

489,000 

483,300 

295,100 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

% 

% 

% 

Private  vehicle 

86.6 

86.1 

89.9 

89.6 

87.0 

86.6 

88.5 

85.2 

RV/motorhome 

3.5 

* 

|6.6* 
J 

}  8.0* 

5.6* 

8.0* 

** 

** 

Other  motor  vehicle 

4.9 

7.6* 

7.7* 

5.4* 

10.3* 

Scheduled  bus/coach 

4.2 

I    0  ,. 

** 

1 

I  .... 

Airplane 

3.4 

[ 

** 

I  6.6* 

\  8.0* 

i  11.0* 

** 

Other 

3.9 

1 

i 

** 

J 

J 

J 

** 

Total  Household  Trips 

7,160,000 

437,700 

192,700 

121,500 

577,500 

489,000 

483,300 

295,100 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

% 

% 

Individual 

37.3 

34.8 

39.3 

39.2 

40.6 

30.3 

33.8 

40.5 

Two  adults 

32.3 

36.8 

30.4 

30.1 

23.4 

39.0 

34.9 

31.2 

3  or  more  adults- no  children 

7.7 

** 

7.5* 

8.1* 

7.4* 

8.5* 

5.2* 

** 

Adult(s)  vi/ith  children 

22.6 

22.0* 

22.1 

22.0 

28.5 

22.2 

26.0 

22.6 

Total  Party  Trips 

5,828,800 

375,400 

150,900 

105,700 

485,000 

401,300 

406,600 

261,100 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

% 

Visiting  friends  and  relatives 

71.6 

74.9* 

84.0 

71.0* 

78.4* 

80.6* 

78.3 

65.2* 

Resting  and  relaxing 

70.7 

65.3* 

62.0* 

85.0* 

72.9* 

76.4* 

53.9* 

65.4* 

Dining  out  in  restaurants 

51.5 

46.1* 

68.7* 

51.0* 

47.0* 

44.6* 

59.0* 

57.2* 

Talking  pictures  or  filming 

40.1 

39.1* 

26.8* 

30.7* 

48.3* 

30.1* 

33.8* 

35.1* 

Shopping 

37.3 

47.6* 

50.8* 

42.8* 

28.3* 

40.5* 

41.4* 

35.3* 

Sightseeing  in  the  countryside 

34.5 

** 

29.6* 

27.6* 

31.7* 

35.3* 

** 

35.0* 

Viewing  wildlife 

32.5 

** 

** 

** 

29.8* 

30.0* 

** 

34.8* 

Hiking/climbing 

23.0 

** 

** 

** 

** 

** 

** 

25.3* 

Swimming 

22.3 

** 

** 

27.9* 

30.2* 

** 

** 

** 

Visiting  mountainous  areas 

21.9 

** 

** 

** 

26.7* 

** 

** 

26.8* 

Visiting  wilderness  areas 

21.6 

** 

** 

** 

** 

** 

** 

28.5* 

Sightseeing  in  cities 

19.2 

** 

25.2* 

** 

** 

** 

23.7* 

** 

Visiting  nightclubs 

16.6 

** 

** 

** 

** 

** 

** 

** 

Personal  errands  (e.g.  visit  doctor) 

16.4 

** 

** 

** 

** 

** 

** 

** 

Sunbathing/beach  activities 

15.9 

** 

** 

** 

** 

** 

** 

** 

Visiting  National  Parks 

15.5 

** 

** 

** 

** 

** 

** 

** 

Birdwatching 

15.5 

** 

** 

** 

** 

** 

** 

** 

Visiting  West  Edmonton  Mall 

12.8 

** 

** 

** 

** 

** 

31.6* 

** 

Fishing 

12.8 

** 

** 

** 

** 

** 

** 

** 

Visiting  Provincial  Parks 

12.0 

** 

** 

** 

** 

** 

** 

Attending  family  affairs  (e.g.  weddings) 

11.8 

** 

** 

** 

** 

** 

** 

** 

Boating 

10.6 

** 

** 

** 

** 

** 

** 

** 

Visiting  vacation  home 

10.5 

** 

** 

** 

** 

** 

Visiting  scenic  landmarks 

9.6 

** 

Bicycling 

9.4 

** 

** 

Attending  local  festivals 

8.5 

** 

** 

** 

** 

** 

Golfing 

7.6 

** 

** 

** 

** 

** 

** 

Total  Visitor  Trips  3 

14,026,200 

663,900 

432,400 

238,800 

1,165,200 

1,091,200 

965,100 

637,900 

'  A  visitor  night  is  one  person  spending  one  night  in  Alberta. 

^  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 

5  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  person  trip  esti- 
mates that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  3d:  Visitor  Origin  -  Summary  Profile  -  Overnight  Visitor  Trips  in  Alberta 


Jasper 

Calgary 

Banff 

Land  of  the 

Land  of  the 

National 

and 

National 

Game 

Midnight 

Mighty  Peace 

Park 

District 

Edmonton 

Park 

Country 

Twilight 

(Zone  8) 

(Zone  9) 

(Zone  10) 

(Zone  11) 

(Zone  12) 

(Zone  13) 

(Zone  14) 

Total 

% 

% 

% 

% 

% 

% 

% 

% 

Accommodation  Used  in  Alberta 

57.9 

56.7 

47.3 

46.2 

65.4 

53.0 

47.7 

50.1 

Friends/relatives 

23.3 

26.9 

25.4 

20.5 

20.8* 

22.3 

22.6 

22.4 

Hotels/motels 

13.9* 

8.1* 

18.5 

15.3 

7.8* 

19.3 

18.8 

17.5 

Camping 

** 

7.5* 

6.1* 

15.9 

** 

** 

5.2* 

7.7 

Other  fixed  roof 

** 

** 

2.6* 

2.2* 

** 

** 

5.8* 

2.3 

Other/not  stated 

867,400 

77,700 

7,105,600 

7,946,700 

97,600 

1,139,800 

1,952,400 

30,494,400 

Total  Visitor  Nights' 

% 

% 

% 

% 

% 

% 

% 

% 

Season  Trip  Ended 

15.4* 

15.6* 

14.0 

14.6 

12.6* 

16.4 

10.9* 

14.2 

Spring  (April  15  to  June  14) 

28.5 

21.4 

26.6 

30.4 

30.2 

28.3 

31.8 

29.4 

Summer  (June  15  to  September  8) 

14.1* 

14.8* 

11.7 

12.0 

17.9* 

9.0* 

10.3* 

12.6 

Fall  (September  9  to  October  31) 

42.0 

48.2 

47.7 

43.0 

39.3 

46.3 

47.1 

43.8 

Winter  (November  1  to  April  14) 

154,200 

17,900 

1,768,000 

1,922,500 

30,700 

218,200 

452,000 

7,160,000 

Total  Household  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Mode(s)  of  Transportation  Used  on  Trip^ 

86.6 

85.1 

86.1 

87.0 

84.6 

87.3 

83.3 

86.6 

Private  vehicle 

** 

** 

3.1* 

2.9* 

** 

6  1*1 

** 

3.5 

RV/motorhome 

6.0* 

3.5* 

3.4* 

** 

10.8* 

4.9 

Other  motor  vehicle 

/ 

8.8* 

5.0* 

4.9* 

11.2* 

7.0* 

f 

4.2 

Scheduled  bus/coach 

11.1*  ] 

** 

3.7* 

2.8* 

** 

8.0* 

11.1*1 

3.4 

Airplane 

I 

8.6* 

4.8* 

5.3* 

** 

4.5* 

I 

3.9 

Other 

154,200 

17,900 

1,768,000 

1,922,500 

30,700 

218,200 

452,000 

7,160,000 

Total  Household  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Entire  Travel  Party  Composition 

39.7 

43.9 

37.1 

38.9 

53.4 

41.5 

32.8 

37.3 

Individual 

28.3 

36.6 

33.5 

33.1 

34.7 

26.4 

27.2 

32.3 

Two  adults 

5.9* 

** 

7.5* 

9.2 

5.4* 

10.0* 

7.7 

3  or  more  adults  -  no  children 

26.1 

13.3* 

21.7 

18.6 

6.6* 

27.2 

29.9 

22.6 

Adult(s)  with  children 

131,700 

14,400 

1,425,300 

1,499,400 

25,600 

187,300 

359,100 

5,828,800 

Total  Party  Trips 

% 

% 

% 

% 

% 

% 

% 

% 

Activities  Participated  in  While  in  Alberta 

73.2* 

73.6* 

65.9 

65.8 

72.4* 

87.1 

78.4* 

71.6 

Visiting  friends  and  relatives 

53.3* 

46.5* 

75.1 

74.9 

73.7* 

66.5* 

62.7* 

70.7 

Resting  and  relaxing 

61.4* 

55.8* 

54.6 

44.4 

** 

68.5* 

56.4* 

51.5 

Dining  out  in  restaurants 

30.4* 

** 

46.8 

41.4 

72.4* 

40.3* 

33.4* 

40.1 

Taking  pictures  or  filming 

50.9* 

58.7* 

36.0* 

29.3 

** 

47.4* 

52.9* 

37.3 

Shopping 

** 

** 

39.9 

41.1 

** 

30.4* 

** 

34.5 

Sightseeing  in  the  countryside 

** 

** 

37.2 

40.1 

61.5* 

** 

29.0* 

32.5 

Viewing  wildlife 

** 

** 

28.3* 

32.5 

** 

** 

** 

23.0 

Hiking/climbing 

23.5* 

** 

22.8* 

23.5* 

** 

** 

27.9* 

22.3 

Swimming 

** 

** 

30.8* 

24.1* 

** 

** 

** 

21.9 

Visiting  mountainous  areas 

** 

** 

27.4* 

25.5* 

** 

** 

** 

21.6 

Visiting  wilderness  areas 

** 

** 

22.5* 

16.6* 

** 

** 

** 

19.2 

Sightseeing  in  cities 

** 

** 

20.6* 

16.0* 

** 

** 

** 

16.6 

Visiting  nightclubs 

** 

34.1* 

12.2* 

18.4* 

** 

32.7* 

26.2* 

16.4 

Personal  errands  (e.g.  visit  doctor) 

** 

** 

13.9* 

19.3* 

** 

** 

31.1* 

15.9 

Sunbathing/beach  activities 

** 

** 

21.1* 

20.5* 

** 

** 

** 

15.5 

Visiting  National  Parks 

** 

** 

16.1* 

21.7* 

** 

** 

** 

15.5 

Birdwatching 

** 

35.1* 

10.6* 

9.3* 

** 

** 

33.5* 

12.8 

Visiting  West  Edmonton  Mall 

** 

** 

** 

16.8* 

** 

** 

** 

12.8 

Fishing 

** 

** 

17.4* 

12.4* 

** 

** 

** 

12.0 

Visiting  Provincial  Parks 

** 

** 

13.2* 

8.4* 

** 

** 

** 

11.8 

Attending  family  affairs  (e.g.  weddings) 

** 

** 

** 

14.8* 

** 

** 

** 

10.6 

Boating 

** 

** 

19.3* 

10.5 

Visiting  vacation  home 

** 

12.4* 

9.9* 

** 

9.6 

Visiting  scenic  landmarks 

** 

14.6* 

9.2* 

** 

9.4 

Bicycling 

** 

** 

9.6* 

** 

8.5 

Attending  local  festivals 

** 

** 

8.6* 

** 

7.6 

Golfing 

311,500 

24,000 

3,317,600 

3,748,400 

64,600 

379,100 

986,500 

14,026.200 

Total  Visitor  Trips^ 

'  A  visitor  niglit  is  one  person  spending  one  night  in  Alberta. 

^  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 
Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailbacl<  survey  was  vjeighted  separately,  resulting  in  person  trip  esti- 
mates that  differ  from  those  found  elsewhere  in  the  report. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

'  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  4:    Volume,  Expenditures  and  Length  of  Stay 

Total  Visitor  Trips  in  Alberta 

Average 

Median^ 

Total 

Average 

Length  of  Stay 

Expenditure  in 

Fvnpnrlitiirp^ 

UApCIIUIlUI  Co 

Number  of 

Travel  Party 

in  Nights  in  Alberta 

Alberta  per  Person 

in  Alberta 

Visitor  Origin 

Visitor  Trips 

Size 

(excluding  day  trips) 

per  Day 

($  OOO's) 

Chinook  Country  (Zone  1) 

-i  qoq  Aoo 

L.\J 

9  ^ 

$290,537.2 

1  pthhridpp 

791,600 

2.0 

lA 

$27.00 

$68,179.3 

Gateway  (Zone  2) 

l,^OU,oUU 

9  1 

9  '\ 

5)llo,o4o./ 

MpHirinp  Hat 

292,600 

2.1 

2.5 

$35.00 

$27  133  9 

Ria  rniintru  f7nnp  '\) 

1,094,400 

2.2 

2.1 

$43.00 

$82  783  6 

^/fjt-y  1  \J\J  ,  \J 

nfl\/iH  ThnmnQnn  rniintrx/  /7nnp  A) 

3,890,400 

2.2 

2.3 

$32.50 

$329  352  4 

Red  Deer 

716,700 

2.0 

2.4 

$30.00 

$55,620.6 

Battle  River  (Zone  5) 

4,180,100 

2.2 

2.5 

$38.00 

$323,198.8 

Lakeland  (Zone  6) 

2,851,200 

2.2 

2.5 

$40.00 

$264,674.8 

Evergreen  (Zone  7) 

1,992,100 

2.1 

2.4 

$40.00 

$191,145.1 

1  and  nf  thp  Miphtu  Pparp  (7r\np  R) 

1,046,300 

2.0 

3.0 

$45.00 

$89  846  6 

lacnor  Notlnnal  Pari*  r7nnp 
Jdopci  Mdiiuiiai  roif\  v^UMc  jj 

88,100 

2.0 

2.9 

$72.00 

$13  733  3 

8,852,200 

2.2 

2.4 

$27.00 

City  of  Calgary 

8,093,900 

2.3 

2.4 

$27.50 

$518,649.1 

Frlmnntrin  (7c\np  11\ 

7,403,000 

2.0 

2.5 

$27.00 

$505  009  5 

Ranff  National  Park  f7nnp  1  ?) 

Ddlllt  lidUUIIdl  idlfV  V^UMC  it./ 

202,400 

1.8 

2.3 

$49.00 

$23  488  9 

baine  L-ouniry  uone  10/ 

1,194,600 

2.3 

2.8 

$32.50 

Grande  Prairie 

447,500 

2.1 

2.8 

$22.22 

$48,309.8 

Land  of  the  Midnight  Twilight  (Zone  14) 

3,025,900 

2.2 

2.4 

$37.50 

$271,078.9 

Total  Visitor  Trips  (Zones  only) 

41.040,100 

2.1 

2.4 

$31.67 

$3,186,740.9 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  ttie  1991  Alberta  Resident  Travel  Sun/ey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  the 
cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total 
expenditures. 


Exhibit  Highlights 

In  total,  Albertans  made  just  over  41  million  (41,040,100)  visitor  trips  within  Alberta.  A  visitor  trip  refers  to  one  person  taking  one  trip 
which  was  either  a  day  trip  of  40  km  or  more  (one  way)  or  an  overnight  trip  consisting  of  at  least  one  night  away  from  home. 

Albertans  spent  a  median  of  $31.67  per  person  per  day,  with  total  expenditures  of  nearly  $3.2  billion  ($3,186,740,900).  The  average 
length  of  a  trip  in  Alberta  (excluding  day  trips)  was  2.4  nights.  Residents  from  Land  of  the  Mighty  Peace,  Jasper  National  Park  and 
Game  Country  averaged  longer  stays  (3.0,  2.9  and  2.8  nights  respectively). 
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Exhibit  5:  Volume  and  Expenditures  - 

Same  Day  Visitor  Trips  in  Alberta 

Median^ 

Total 

Average 

Expenditure  in 

Expenditures 

Number  of 

Travel  Party 

Alberta  per  Person 

in  Alberta 

Visitor  Origin 

Visitor  Trips 

Size 

per  Day 

($  000  s) 

Chinook  Country  (Zone  1) 

3,215,900 

2.0 

$27.50 

$191,517.2 

Lethbridge 

482,500 

2.0 

$27.00 

$34,289.0 

Gateway  (Zone  2) 

909,700 

2.1 

$44.50 

$60,732.1 

Medicine  Hat 

163,800 

2.1 

$26.00 

$6,993.0 

Big  Country  (Zone  3) 

868,400 

2.2 

$43.00 

$53,584.1 

David  Thompson  Country  (Zone  4) 

2,811,300 

2.1 

$30.00 

$232,617.4 

Red  Deer 

390,500 

2.0 

$20.00 

$18,605.9 

Battle  River  (Zone  5) 

3,252,400 

2.1 

$37.50 

$227,026.1 

Lakeland  (Zone  6) 

1,930,400 

2.1 

$33.00 

$123,789.5 

Evergreen  (Zone  7) 

1,457,500 

2.1 

$37.00 

$120,636.3 

Land  of  the  Mighty  Peace  (Zone  8) 

754,000 

2.0 

$40.00 

$41,876.0 

Jasper  National  Park  (Zone  9) 

61,300 

2.1 

$70.00 

$6,312.6 

Calgary  &  District  (Zone  10) 

5,829,500 

2.3 

$22.50 

$229,442.0 

City  of  Calgary 

5,260,200 

2.3 

$22.50 

$197,187.0 

Edmonton  (Zone  11) 

4,232,900 

1.9 

$22.00 

$158,035.2 

Banff  National  Park  (Zone  12) 

159,700 

1.8 

$47.00 

$16,478.6 

Game  Country  (Zone  13) 

788,100 

2.4 

$30.00 

$44,948.8 

Grande  Prairie 

219,700 

2.2 

$17.50 

$6,805.5 

Land  of  the  Midnight  Twilight  (Zone  14) 

2,197,900 

2.1 

$31.00 

$148,409.7 

Total  Same  Day  Visitor  Trips  (Zones  only) 

28,469,000 

2.1 

$30.00 

$1,655,405.5 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  ttie  1991  Alberta  Resident  Travel  Survey.  This  v^as  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  the 
cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  canriot  be  used  to  derive  total 
expenditures. 


Exhibit  Highlights 

Exhibit  5  includes  only  those  trips  which  had  a  minimuni  distance  of  40  km  ohe  way  from  home  and  did  not  include  any  overnight 
stays  in  Alberta.  Almost  28.5  million  visitor  trips  or  69%  of  the  41  million  total  visitor  trips  were  classified  as  same  day  trips. 

Although  same  day  trips  accounted  for  69%  of  all  trips  taken  in  the  province,  the  expenditures  on  these  trips  accounted  for  52%  of  al] 
trip  expenditures. 
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Exhibit  6:    Volume,  Expenditures  and  Length  of  Stay  -  Overnight  Visitor  Trips  in  Alberta 


Visitor  Origin 

Number  of 
Visitor  Trips 

Average 
Travel  Party 
Size 

Average 
Length  of  Stay 
In  Nights  in  Alberta 
(excluding  day  trips) 

Median^ 
Expenditure  in 
Alberta  per  Person 
per  Day 

Total 
Expenditures 
in  Alberta 
($  000  s) 

Chinook  Country  (Zone  1) 

773,400 

2.1 

2.3 

$42.50 

$99,020.0 

Lethbridge 

309,100 

2.0 

2.4 

$41.25 

$33,890.4 

Gateway  (Zone  2) 

320,600 

2.1 

2.3 

$52.50 

$52,816.6 

Medicine  Hat 

128,900 

2.1 

2.5 

$50.00 

$20,140.9 

Big  Country  (Zone  3) 

226,000 

2.2 

2.1 

$35.00 

$29,199.4 

David  Thompson  Country  (Zone  4) 

1,079,200 

2.3 

2.3 

$38.10 

$96,735.0 

RpH  Dppr 

326  200 

1.9 

2.4 

$45.00 

$37,014.7 

Rattip  Riupr  (7nnp 

927,600 

2.3 

2.5 

$45.00 

$96,172.8 

Lakeland  (Zone  6) 

920,900 

1.6 

2.0 

5)50.00 

!i)i40,oo5.o 

Evergreen  (Zone  7) 

534,600 

2.1 

2.4 

$47.00 

$70,508.8 

Land  of  the  Mighty  Peace  (Zone  8)  ■ 

292,300 

2.2 

3.0 

$53.75 

$47,970.6 

Jasper  National  Park  (Zone  9) 

26,800 

1.9 

2.9 

$80.00 

$7,420.8 

Calgary  &  District  (Zone  10) 

3,022,600 

2.2 

2.4 

$42.00 

$340,944.6 

City  of  Calgary 

2,833,700 

2.2 

2.4 

$42.84 

$321,462.1 

Edmonton  (Zone  11) 

3,170,200 

2.1 

2.5 

$35.00 

$346,974.3 

Banff  National  Park  (Zone  12) 

42,600 

1.7 

2.3 

$70.00 

$7,010.3 

Game  Country  (Zone  13) 

406,500 

2.2 

2.8 

$37.50 

$73,007.8 

Grande  Prairie 

227,800 

1.9 

2.8 

$31.00 

$41,504.3 

Land  of  the  Midnight  Twilight  (Zone  14) 

827,900 

2.4 

2.4 

$55.00 

$122,669.2 

Total  Overnight  Visitor  Trips  (Zones  only) 

12,571,200 

2.2 

2.4 

$42.50 

$1,531,335.3 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  the  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  the 
cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total 
expenditures. 


Exhibit  Highlights 

This  exhibit  looks  at  overnight  visitor  trips  only.  An  overnight  trip  is  a  trip  taken  by  an  individual  who  spent  at  least  one  night  away 
from  home  in  the  province.  Over  12.5  million  overnight  visitor  trips  were  made  by  Albertans. 

Overnight  trips  made  up  31%  of  all  trips  taken  in  the  province,  with  expenditures  that  accounted  for  48%  of  all  trip  expenditures. 


22     l^^l  Alberta  Resident  Travel  Survey  /  Provincial  Summary 


Section  B 

Expenditures  in  Alberta 


Albertans  spent  $3.2  billion  in  province 

A  total  of  $3.2  billion  was  spent  by  Albertans  travelling  in  the 
province  in  1991.  These  expenditures  included:  vehicle  gas 
and  maintenance  (17%  of  expenditures);  meals  and  refresh- 
ments (17%);  retail  and  souvenir  purchases  (15%);  regular 
grocery  shopping  (11%);  accommodation  (7%);  recreation  & 
entertainment  (6%);  commercial  transportation  (5%);  and 
groceries  and  beverages  purchased  for  use  on  the  trip  (5%). 

Albertans  spent  a  median  of  $40.00  per  person  per  trip  or 
$31.67  per  person  per  day. 

Same  day  visitors  accounted  for  more  than  half  of  all 
expenditures 

Same  day  visitors  accounted  for  over  half  (52%)  of  all  resident 
visitor  expenditures  for  a  total  of  $1.7  billion.  Same  day  visitor 
trips  represented  69%  of  all  trips  taken  in  the  province.  This 
translated  into  a  median  per  person  per  trip  expenditure  of 
$30.00. 

Regular  grocery  shopping  (18%),  vehicle  gas  and  maintenance 
(18%),  retail  and  souvenir  purchases  (17%),  and  meals  and 
refreshments  (14%)  comprised  most  of  the  expenditures  made 
by  same  day  visitors. 

Overnight  visitors  spent  $42.50  per  person  per  day 

Overnight  trips  accounted  for  31%  of  all  trips  taken  by 
Albertans,  however,  the  spending  on  these  overnight  trips 
accounted  for  48%  of  all  spending  on  trips.  Overnight  visi- 
tors had  median  expenditures  per  person  per  day  of  $42.50 
and  total  expenditures  of  $1.5  billion. 

Meals  and  refreshments  (19%),  vehicle  gas  and  maintenance 
(17%),  accommodation  (14%),  and  retail  and  souvenir 
purchases  (11%)  were  the  main  expenditure  categories  for 
overnight  visitors. 

Half  of  all  expenditures  were  made  in  the  winter 

Trips  made  during  the  winter,  from  November  1  to  April  14, 
accounted  for  nearly  half  of  all  expenditures  (49%). 
Expenditures  were  proportional  to  the  number  of  visitor  trips 
made  during  the  winter  season  (47%  of  visitors  trips  were 
completed  in  the  winter). 


Daily  expenditures  increased  with  length  of  trip 

It  is  interesting  to  note  that  as  the  length  of  stay  in  Alberta 
increased,  so  did  the  median  per  person  per  trip  expenditure. 
Same  day  visitors  spent  a  median  of  $30.00  per  person  while 
those  staying  7  or  more  nights  in  the  province  spent  a  median 
of  $146.00.  Despite  lower  per  person  expenditure  levels,  same 
day  visitors  accounted  for  52%  of  all  expenditures  in  the 
province. 

Mode  of  transportation 

The  daily  spending  on  trips  differed  depending  on  the  mode 
of  transportation  used.  Those  travelling  by  airplane  reported 
the  highest  level  of  per  person  per  trip  expenditures  ($350.00) 
while  those  travelling  by  private  vehicle  and  other  motor 
vehicles  (e.g.  motorcycles)  had  lower  median  expenditures 
($39.00  and  $36.33  respectively). 

VFR  spent  least  per  person 

The  main  purpose  of  the  trip  had  an  influence  on  the  level  of 
expenditures.  Shopping  ($80.00  per  person  per  trip),  busi- 
ness/pleasure ($72.50)  and  business /convention  ($50.00)  trips 
reported  the  highest  median  trip  expenditures,  while  visiting 
friends  or  relatives  (VFR)  had  the  lowest  per  person  per  trip 
expenditures  ($25.00).  Despite  these  variations  in  per  person 
per  trip  expenditures,  when  the  volume  of  visitor  trips  by 
main  purpose  was  examined,  VFR  comprised  a  significant 
proportion  of  total  expenditures  due  to  the  volume  of  these 
trips. 

Vacation/pleasure  trips  accounted  for  32%  of  all  expenditures 
while  shopping  trips  accounted  for  24%.  VFR  trips,  despite 
their  low  per  person  per  trip  median  expenditure,  accounted 
for  16%  of  all  expenditures  made  by  Albertans  travelling  in 
the  province.  Business /convention  trips  made  up  13%  of  total 
expenditures.  Business /pleasure  trips,  despite  their  high  per 
person  per  trip  expenditure  level,  only  accounted  for  5%  of 
total  expenditures. 
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Exhibit  7:    Total  Expenditures  by  Expenditure  Category  -  Total  Visitor  Trips 


Total  Expenditures  $3,186,740,900 
Median  Expenditures  per  Person  per  Trip  $40.00 
Median  Expenditures  per  Person  per  Day  $31.67 


Conference/Convention    Regular  Grocery  Shopping 


Exhibit  8:  Expenditures  by  Expenditure  Category  -  Same  Day  Visitor  Trips 


Total  Expenditures  $1,655,405,500 
Median  Expenditures  per  Person  per  Trip  $30.00 


Vehicle  Rental/  Recreation  &  Entertainment 
Local  Transportation  4% 


1% 


Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  the  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the  effect  of  the  few 
extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases  are  above  the  median  value,  and 
50%  of  cases  are  below  the  median  value).  The  reader  is  causitoned  that  the  median  cannot  be  used  to  derive  total  expenditures. 
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Exhibit  9:    Expenditures  by  Expenditure  Category  -  Overniglit  Visitor  Trips 


Total  Expenditures  $1,531,335,300 
Median  Expenditures  per  Person  per  Trip  $80.00 
Median  Expenditures  per  Person  per  Day  $42.50 


Regular  Grocery 
Conference/Convention  Shopping  Commercial 


&  Maintenance  2% 
18% 


'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  the  199 1  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the  effect  of  the  few 
extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases  are  above  the  median  value,  and  50% 
of  cases  are  below  the  median  value).  The  reader  is  causitoned  that  the  median  cannot  be  used  to  derive  total  expenditures. 
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Exhibit  1 0a:    Total  and  Median^  Expenditures  in  Alberta  -  Visitor  Origin  -  Total  Visitor  Trips 


Median^  Expenditures 
Total  Expenditures  in  Alberta 


Visitor  Origin 

in  Alberta 

per  Person  per  Day 

$000's 

% 

Chinook  Country  (Zone  1) 

<>or>r\  COT  0 

$zyU,oo/.z 

9.1 

$30.00 

1  of  h  hriH  no 

1;fi8  179  3 

9  1 

•pL.  1  .UU 

Gateway  (Zone  2) 

$113,548.7 

3.6 

$47.50 

IVIcUll/lllc  ndl 

U.J 

Rifi  Pniintru  I7r\np 

Dig  LiUUllliy  \LUl\C  0) 

W  783  6 

2.6 

i;43  on 

nQ\/iH  ThnmnQnn  Pniintrv  (7nr\p  /l\ 

UdVIU  IMUMipoUII  OUUIUiy  Vi-UIIC  H/ 

10.3 

'^V  SO 

Red  Deer 

$55,620.6 

1.7 

$30.00 

Battle  River  (Zone  5) 

$323,198.8 

10.1 

$38.00 

Lakeland  (Zone  6) 

$264,674.8 

8.3 

$40.00 

Evergreen  (Zone  7) 

$191,145.1 

6.0 

$40.00 

Land  of  the  Mighty  Peace  (Zone  8) 

$89,846.6 

2.8 

$45.00 

Jasper  National  Park  (Zone  9) 

$13,733.3 

0.4 

$72.00 

uaigary  &  uisirici  iz.one  luj 

vI)j/U,oOD.D 

17  Q 

4:97  nn 
.uu 

City  of  Calgary 

$518,649.1 

16.3 

$27.50 

Edmonton  (Zone  11) 

$505,009.5 

15.8 

$27.00 

Banff  National  Park  (Zone  12) 

$23,488.9 

0.7 

$49.00 

Game  Country  (Zone  13) 

$117,956.5 

3.7 

$32.50 

Grande  Prairie 

$48,309.8 

1.5 

$22.22 

Land  of  the  Midnight  Twilight  (Zone  14) 

$271,078.9 

8.5 

$37.50 

Total  Expenditures  in  Alberta  (Zones  only) 

$3,186,740.9 

100.0 

$31.67 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  tlie  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 


Exhibit  Highlights 

A  total  of  just  under  $3.2  billion  was  spent  by  Albertans  taking  trips  in  Alberta.  Exhibit  10a  provides  the  expenditure  amounts 
and  proportion  of  expenditures  for  visitors  from  each  of  the  tourism  zones  in  Alberta.  For  example,  visitors  who  resided  in 
Chinook  Country  spent  a  total  of  $290,537,200,  which  accounted  for  9.1%  of  all  expenditures  made  by  Albertans  travelling  in  the 
province.  Their  median  expenditure  per  person  per  day  was  $30.00. 

Residents  of  Edmonton  and  Calgary  and  District  Tourism  Zones,  combined,  accounted  for  over  a  third  of  all  spending  by 
resident  travellers. 
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Exhibit  10b:  Total  and  Median^  Expenditures  in  Alberta  -  Visitor  Origin 

Same  Day  Visitor  Trips 

Visitor  Origin 

Total  Expenditures 
in  Alberta 

Mprii/ini  FYnpnrlitiirp^ 

mCUIuM     LA^CIIUIIUI  Cd 

in  Alberta 
per  Person  per  Day 

$000's 

% 

$ 

Chinook  Country  (Zone  1) 

$191,517.2 

11.6 

$27.50 

Lethbridge 

$34,289.0 

2.1 

$27.00 

Gateway  (Zone  2) 

$60,732.1 

3.7 

$44.50 

Medicine  Hat 

$6,993.0 

0.4 

$26.00 

Big  Country  (Zone  3) 

$53,584.1 

3.2 

$43.00 

David  Thompson  Country  (Zone  4) 

$232,617.4 

14.1 

$30.00 

Red  Deer 

$18  605  9 

1.1 

$20.00 

Rattip  Riwpr  f7nnp  ^\ 

13.7 

$37.50 

1  9l<plsnH  /7nnp  f\\ 

7.5 

$33.00 

Evergreen  (Zone  7) 

$120,636.3 

7.3 

$37.00 

Land  of  the  Mighty  Peace  (Zone  8) 

$41,876.0 

2.5 

$40.00 

Jasper  National  Park  (Zone  9) 

$6,312.6 

0.4 

$70.00 

Calgary  &  District  (Zone  10) 

$229,442.0 

13.9 

$22.50 

City  of  Calgary 

$197,187.0 

11.9 

$22.50 

Edmonton  (Zone  11) 

$158,035.2 

9.5 

$22.00 

Banff  National  Park  (Zone  12) 

$16,478.6 

1.0 

$47.00 

Game  Country  (Zone  13) 

$44,948.8 

2.7 

$30.00 

Grande  Prairie 

$6,805.5 

0.4 

$17.50 

Land  of  the  Midnight  Twilight  (Zone  14) 

$148,409.7 

9.0 

$31.00 

Total  Expenditures  in  Alberta  (Zones  only) 

$1,655,405.5 

100.0 

$30.00 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  ttie  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 


Exhibit  Highlights 

Residents  of  Edmonton  and  Calgary  and  District  Tourism  Zones,  combined,  accounted  for  nearly  one-quarter  of  all  spending  on 
same  day  trips.  However,  on  a  spending  per  person  per  day  basis,  residents  from  these  two  zones  had  the  lowest  median  expen- 
ditures ($22.00  and  $22.50,  respectively). 
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Exhibit  lOc:  Total  and  Median^  Expenditures  in  Alberta  -  Visitor  Origin 

Overnight  Visitor  Trips 

Visitor  Origin 

Total  Expenditures 
in  Alberta 

Mediani  Expenditures 

in  Alberta 
per  Person  per  Day 

>UUU  S 

% 

$ 

Chinook  Country  (Zone  1) 

$99,020.0 

D.O 

Lethbridge 

$33,890.4 

2.2 

$41.25 

Gateway  (Zone  2) 

$52,816.6 

3.4 

$52.50 

Medicine  Hat 

$20,140.9 

1.3 

$50.00 

Big  Country  (Zone  3) 

$29,199.4 

1.9 

$35.00 

David  Thompson  Country  (Zone  4) 

$96,735.0 

6.3 

$38.10 

Red  Deer 

$37,014.7 

2.4 

$45.00 

Battle  River  (Zone  5) 

$96,172.8 

6.3 

$45.00 

Lakeland  (Zone  6) 

$140,885.3 

9.2 

$50.00 

Evergreen  (Zone  7) 

$70,508.8 

4.6 

$47.00 

Land  of  the  Mighty  Peace  (Zone  8) 

$47,970.6 

3.1 

$53.75 

Jasper  National  Park  (Zone  9) 

$7,420.8 

0.5 

$80.00 

Calgary  &  District  (Zone  10) 

$340,944.6 

22.3 

$42.00 

City  of  Calgary 

$321,462.1 

21.0 

$42.84 

Edmonton  (Zone  11) 

$346,974.3 

22.7 

$35.00 

Banff  National  Park  (Zone  12) 

$7,010.3 

0.5 

$70.00 

Game  Country  (Zone  13) 

$73,007.8 

4.8 

$37.50 

Grande  Prairie 

$41,504.3 

2.7 

$31.00 

Land  of  the  Midnight  Twilight  (Zone  14) 

$122,669.2 

8.0 

$55.00 

Total  Expenditures  in  Alberta  (Zones  only) 

$1,531,335.3 

100.0 

$42.50 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  the  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 
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Exhibit  11a: 

Expenditures  in  Alberta 

-  Summary  Profile  - 

Total  Visitor  Trips 

Median^  Expenditures  in  Alberta 

Tntol  PvnonHitiiroc 

iQidi  cxpcnuiiurcs 

nor  Porcnn  nor  Alhorto  Trin 
pel  rclbUn  pel  HlUcild  llip 

Season  Trip  Ended 

$000's 

% 

$ 

Spring  (April  15  -  June  14) 

$476,936.3 

15.0 

$40.00 

Summer  (June  lb  -  September  o) 

$/4U,z91.9 

23.2 

$37.50 

Fall  (September 9 -October 31) 

$405,553.0 

12.7 

$37.00 

Winter  (November  1  -  April  14) 

$1,563,959.7 

49.1 

$40.00 

Length  of  Stay  in  Alberta 

Same  day 

$1,655,405.5 

51.9 

$30.00 

1  night 

$401,465.4 

12.6 

$59.00 

2  nights 

$494,779.8 

15.5 

$80.00 

3-4  nights 

$422,243.5 

13.3 

$112.50 

5-6  nights 

$100,072.0 

3.1 

$135.00 

7  or  more  nights 

$112,783.6 

3.5 

$146.00 

Mode(s)  of  Transportation  Used  on  Trip^ 

Private  vehicle 

$2,873,514.9 

90.2 

$39.00 

RV/motorhome 

$66,013.5 

2.1 

$55.50 

Other  motor  vehicle 

$133,042.5 

4.2 

$36.33 

Scheduled  bus/coach 

$75,871.5 

2.4 

$58.00 

Airplane 

$249,756.9 

7.8 

$350.00 

Other 

$112,973.1 

3.5 

$58.50 

Main  Purpose  of  Trip 

Vacation/pleasure 

$1,020,374.8 

32.0 

$35.00 

Visit  friends  or  relatives 

$517,729.6 

16.2 

$25.00 

Business/pleasure 

$169,156.9 

5.3 

$72.50 

Business/convention 

$407,966.2 

12.8 

$50.00 

Shopping 

$762,494.0 

23.9 

$80.00 

Personal  business 

$288,036.5 

9.0 

$35.00 

Other 

$20,982.9 

0.7 

$20.00 

Total  Expenditures  in  Alberta 

$3,186,740.9 

100.0 

$40.00 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  the  199 1  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 

2  Numbers  may  sum  to  more  than  100%)  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 
Note:  Columns  may  not  sum  to  100%)  due  to  rounding. 


Exhibit  Highlights 

Winter  visitor  trips  accounted  for  nearly  half  of  all  resident  visitor  expenditures  in  1991  (49%).  This  was  likely  due  to  the  long 
length  of  winter,  compared  to  the  other  seasons.  When  the  spending  per  person  per  trip  was  considered,  median  expenditures 
were  quite  similar  in  all  four  seasons. 

It  is  interesting  to  note  that  as  the  length  of  stay  in  Alberta  increased,  so  did  the  median  per  person  per  trip  expenditure  level. 
Same  day  visitors  spent  a  median  of  $30.00  per  person,  while  those  staying  7  or  more  nights  in  the  province  spent  a  median  of 
$146.00.  Same  day  visitors  accounted  for  52%  of  all  expenditures  in  the  province. 

Those  travelling  by  airplane  reported  the  highest  median  per  person  per  trip  expenditure  ($350.00),  while  those  travelling  by 
private  vehicle  and  other  motor  vehicles  (e.g.  motorcycles)  had  lower  median  expenditures  ($39.00  and  $36.33,  respectively). 

The  main  purpose  of  the  trip  had  an  influence  on  the  level  of  expenditures.  Shopping,  business/ pleasure  and  business/ conven- 
tion trips  reported  the  largest  median  expenditures,  while  visiting  friends  or  relatives  had  lower  levels. 
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Exhibit  1 1  b:   Expenditures  in  Alberta  -  Summary  Profile  -  Same  Day  Visitor  Trips 


Median^  Expenditures  in  Alberta 
Total  Expenditures  per  Person  per  Alberta  Trip 


Season  Trip  Ended 

$000's 

% 

$ 

Spring  (April  15  -  June  14) 

$246,446.6 

14.9 

$30.00 

Summer  (June  15  -  September  8) 

$293,029.3 

17.7 

$25.00 

Fall  (September 9 -October 31) 

$218,646.4 

13.2 

$28.75 

Winter  (November  1  -  April  14) 

$897,283.3 

54.2 

$30.00 

Mode(s)  of  Transportation  Used  on  Trip^ 

Private  vehicle 

$1,556,052.9 

94.0 

$30.00 

RV/motorhome 

$2,559.6* 

• 

$13.75* 

Other  motor  vehicle 

$61,417.8 

3.7 

$22.50 

Scheduled  bus/coach 

$17,792.9 

1.1 

$25.00 

Airplane 

$117,581.5 

7.1 

$340.00 

Other 

$45,250.8 

2.7 

$50.00 

Main  Purpose  of  Trip 

Vacation/pleasure 

$318,399.9 

19.2 

$21.00 

Visit  friends  or  relatives 

$190,955.5 

11.5 

$17.50 

Business/pleasure 

$87,592.3 

5.3 

$55.00 

Business/convention 

$196,879.6 

11.9 

$35.00 

Shopping 

$680,883.8 

41.1 

$75.00 

Personal  business 

$173,006.8 

10.5 

$30.00 

Other 

$7,687.7 

0.5 

$20.00 

Total  Expenditures  in  Alberta 

$1,655,405.5 

100.0 

$30.00 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  ttie  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 

2  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  with  caution  due  to  small  sample  size. 

•  Represents  less  than  0.5%). 


Exhibit  Highlights 

On  same  day  trips,  when  shopping  was  the  main  trip  purpose,  the  median  amount  spent  per  person  was  more  than  double  the 
median  per  person  spent  by  all  resident  visitors  ($75.00  versus  $30.00). 
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Exhibit  1 1  c:  Expenditures  in  Alberta  -  Summary  Profile  -  Overnight  Visitor  Trips 


Median^  Expenditures  in  Alberta 
Total  Expenditures  per  Person  per  Alberta  Trip 


Season  Trip  Ended 

$000's 

% 

$ 

Spring  (April  15  -  June  14) 

$230,489.7 

15.1 

$80.00 

Summer  (June  15  -  September  8) 

$447,262.6 

29.2 

$75.00 

Fall  (September 9 -October 31) 

$186,906.6 

12.2 

$75.00 

Winter  (November  1  -  April  14) 

$666,676.4 

43.5 

$88.00 

Length  of  Stay  in  Alberta 

1  night 

$401,456.4 

26.2 

$59.00 

2  nights 

$494,779.8 

32.3 

$80.00 

3-4  nights 

$422,243.5 

27.6 

$112.50 

5-6  nights 

$100,072.0 

6.5 

$135.00 

7  or  more  nights 

$112,783.6 

7.4 

$146.00 

Mode(s)  of  Transportation  Used  on  Trip^ 

Private  vehicle 

$1,317,462.0 

86.0 

$80.00 

RV/motorhome 

$63,454.0 

4.1 

$65.00 

Other  motor  vehicle 

$71,624.7 

4.7 

$80.00 

Scheduled  bus/coach 

$58,078.6 

3.8 

$114.00 

Airplane 

$132,175.4 

8.6 

$400.00 

Other 

$67,722.3 

4.4 

$65.00 

Main  Purpose  of  Trip 

Vacation/pleasure 

$701,974.9 

45.8 

$92.50 

Visit  friends  or  relatives 

$326,774.2 

21.3 

$50.00 

Business/pleasure 

$81,564.6 

5.3 

$158.75 

Business/convention 

$211,086.6 

13.8 

$211.00 

Shopping 

$81,610.2 

5.3 

$175.00 

Personal  business 

$115,029.8 

7.5 

$82.00 

Other 

$13,295.2* 

0.9* 

$105.00* 

Total  Expenditures  in  Alberta 

$1,531,335.3 

100.0 

$80.00 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  thie  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 

^  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  interpret  with  caution  due  to  small  sample  size. 


Provincial  Summary  /  1991  Alberta  Resident  Travel  Survey 


31 


Exhibit  12a:  Median^  Expenditures  in  Alberta  per  Person  per  Day  -  Expenditure  Categories  -  Visitor  Origin  -  Total  Visitor  Trips 


David 


(penditure  Categories^ 

Total 

Phinnnlf 

Country 
(Zonel) 

Gateway 
(Zone  2) 

Rio 

Dig 

Country 
(Zone  3) 

Thnmncnn 
1  IIUIM|JoUli 

Country 
(Zone  4) 

Battle  River 
(Zone  5) 

Lakeland 
(Zone  6) 

Evergreen 
(Zone  7) 

Accommodation 
(excluding  camping  fees) 

$34.00 

(hon  Art 

$29.00 

$27.00 

(ho  A  A  A 

$30.00 

$33.33 

$30.00 

r  A  A 

$25.00 

(ho  r  A  A 

$25.00 

Camping  fees 

$4.00 

$3.67 

$4.33 

$4.00 

$3.25 

$3.75 

$2.75 

$3.50 

Meals  and  refreshments 
bought  in  restaurants  and  hotels 

$11.25 

$10.00 

$10.00 

$10.00 

$10.00 

$10.00 

$15.00 

$10.00 

Groceries  and  beverages 
bought  in  stores  for  use  on  trip 

$5.00 

$5.00 

$5.00 

$5.00 

$4.17 

$5.00 

$5.00 

$6.00 

Regular  household  grocery 
shopping 

$25.00 

$25.00 

$37.50 

$32.00 

$33.33 

$30.00 

$20.00 

$47.50 

Vehicle  gas/oil,  maintenance 
and  repairs 

$10.00 

$10.00 

$14.00 

$10.00 

$10.00 

$8.75 

$12.00 

$10.00 

Car  rental/local  transportation 

$4.00 

$5.00 

$4.00 

$2.00 

$2.00 

$1.00 

$1.67 

$1.67 

Commercial  transportation 

$7.00 

$22.00 

$15.00 

$4.00 

$3.50 

$2.50 

$10.00 

$4.00 

Recreation  and  entertainment 

$10.00 

$10.00 

$8.75 

$8.00 

$8.33 

$8.00 

$10.00 

$12.50 

Conference/convention  fees 

$4.00 

$3.33 

$13.00 

$4.00 

$3.33 

$15.00 

$2.78 

$2.50 

Retail/souvenir  purchases 

$20.00 

$20.00 

$25.00 

$25.00 

$20.00 

$25.00 

$25.00 

$30.00 

Other  purchases 

$12.00 

$15.00 

$20.00 

$27.00 

$13.33 

$10.00 

$12.00 

$25.00 

Overnight  travel  packages 

$75.00 

$41.67 

$150.00 

$37.67 

$32.00 

$50.00 

$72.22 

$45.00 

Median  Total  Expenditures  per 

Person  per  Day3  $31.67         $30.00  $47.50         $43.00  $32.50       $38.00  $40.00  $40.00 

Total  Expenditures  in  Alberta 

($000's)  $3,186,740.9    $290,537.2  $113,548.7  $82,783.6  $329,352.4  $323,198.8  $264,674.8  $191,145.1 


'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  the  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 

^  Individual  categories  exclude  zero  expenditures,  'don't  know'  and  'refused. ' 
•3  Median  total  expenditures  include  zero  expenditures  in  individual  categories. 

Note:  Expenditures  per  person  per  day  in  each  category  cannot  be  added  to  sum  to  total  expenditures  per  person  per  day. 


Exhibit  Highlights 

Trips  which  originated  from  the  Edmonton  and  Calgary  and  District  Tourism  Zones  had  the  lowest  spending  per  person  per 
day  (both  $27.00).  Specifically  in  the  category  of  retail /souvenir  purchases,  people  on  trips  which  originated  from  Edmonton 
and  Calgary  and  District  spent  considerably  less  than  people  on  trips  originating  from  all  other  tourism  zones  ($10.00  for 
Edmonton  and  $12.50  for  Calgary  and  District,  versus  $20.00  in  total). 
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Exhibit  12b:  Median^  Expenditures  in  Alberta  per  Person  per  Day  -  Expenditure  Categories  -  Visitor  Origin  -  Total  Visitor  Trips 


Land  of 
the  Mighty 

Peace 
(Zone  8) 

Jasper 
National 

Park 
(Zone  9) 

Calgary  & 
District 
(Zone  10) 

Edmonton 
(Zone  11) 

Banff 

National 

Park 
(Zone  12) 

Game 
Country 
(Zone  13) 

Land  of  the 
Midnight 
Twilight 
(Zone  14) 

Total 

Expenditure  Categories^ 

$25.00 

$40.00 

$39.00 

$37.50 

$29.00 

$35.00 

$37.50 

$34.00 

Accommodation  (excludmg 
camping  fees) 

$3.50 

$4.25 

$4.33 

$5.00 

$5.50 

$2.50 

$2.67 

$4.00 

Camping  fees 

$10.00 

$12.50 

$15.00 

$15.00 

$14.00 

$10.00 

$10.00 

$11.25 

Meals  and  refreshments  bougtit 
in  restaurants  and  hotels 

$3.00 

$7.50 

$5.00 

$6.67 

$5.00 

$5.56 

$5.00 

$5.00 

Groceries  and  beverages  bought 
in  stores  for  use  on  trip 

$25.00 

$50.00 

$7.00 

$7.50 

$40.00 

$25.00 

$50.00 

$25.00 

Regular  household  grocery 
shopping 

<t:i 0  nn 

<ti n  nn 

•ti n  nn 

<tin  nn 

$1  n  nn 

ti n  nn 
$10. uu 

Vehicle  gas/oil,  maintenance 
and  repairs 

5)0. JO 

>pD.UU 

$1  n  nn 

•tt;  nn 

nn 

<ti  n  nn 

nn 
5)4. uu 

Car  rental/local  transportation 

>p£.oo 

>t>zu.uu 

t7  nn 

<t9R  cn 

<ti  n  nn 

<ti 7  tin 

>t>l/.jU 

4)0.0/ 

"t7  nn 

5)/.UU 

Commercial  transportation 

tin  nn 

<ti  i;  nn 

41 1  nn 

<ti  nn 

tin  tin 

vplU.  jU 

<ti n  nn 

ti  n  nn 

Recreation  and  entertainment 

<t;if;  fin 

"t9  nn 

sn 

^99  nn 

"t;7  sn 

tAn  nn 

ti  nn 

PDnforonoD/rDnvionf inn  fQDC 
tjUillcIcllCc/CUIIVcllUOIl  IccS 

$20.00 

$50.00 

$12.50 

$10.00 

$40.00 

$28.00 

$30.00 

$20.00 

Retail/souvenir  purchases 

$11.00 

$25.00 

$8.00 

$6.67 

$13.00 

$12.50 

$30.00 

$12.00 

Other  purchases 

$41.67 

$80.00 

$71.40 

$75.00 

$85.00 

$65.00 

$60.00 

$75.00 

Overnight  travel  packages 

$45.00 

$72.00 

$27.00 

$27.00 

$49.00 

$32.50 

$37.50 

$31.67 

Median  Total  Expenditures  per 
Person  per  Day^ 

$89,846.8 

$13,733.3 

$570,386.6 

$505,009.5 

$23,488.9 

$117,956.5 

$271,078.9 

$3,186,740.9 

Total  Expenditures  in  Alberta 
($000's) 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  ttie  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 

^  Individual  categories  exclude  zero  expenditures,  'don't  know'  and  'refused. ' 
3  Median  total  expenditures  include  zero  expenditures  in  individual  categories. 

Note:  Expenditures  per  person  per  day  in  each  category  cannot  be  added  to  sum  to  total  expenditures  per  person  per  day. 
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Exhibit  12c:  Median^  Expenditures  in  Alberta  per  Person  per  Day  -  Expenditure  Categories  -  Visitor  Origin  -  Same  Day  Visitor  Trips 


Expenditure  Categories^ 

Total 

Chinook 
Country 
(Zonel) 

Gateway 
(Zone  2) 

Big 
Country 
(Zone  3) 

David 
Thompson 
Country 
(Zone  4) 

Battle  River 
(Zone  5) 

Lakeland 
(Zone  6) 

Evergreen 
(Zone  7) 

Meals  and  refreshments 
bought  in  restaurants  and  hotels 

$10.00 

$10.00 

$10.00 

$10.00 

$10.00 

$9.00 

$12.50 

$10.00 

Groceries  and  beverages  bought 
in  stores  for  use  on  trip 

$5.00 

$5.00 

$5.00 

$4.50 

$4.00 

$3.00 

$5.00 

$6.00 

Regular  household  grocery  shopping 

$33.33 

$25.00 

$40.00 

$33.33 

$45.00 

$37.50 

$25.00 

$54.00 

Vehicle  gas/oil,  maintenance 
and  repairs 

1  n  (\c\ 
$1U.0U 

^^(\  (\r\ 

5)10.1)1) 

^  1  n  f>f> 
;>iU.UU 

4?  1  A  AA 

4*0  AA 

1  T  AA 
$1^1.00 

tf"  1  A  AA 
$iU.UU 

Car  rental/local  transportation 

$10.00 

$12.00 

$4.00 

$2.33 

<hOA  AA 

$80.00 

$1.00 

$2.00 

$1.67 

Commercial  transportation 

$8.00 

$22.00 

i^i 0  c\r\ 

r\r\ 

^1  AA 

d>00  AA 

i' A  AA 

Recreation  and  entertainment 

tf"  1  1  flA 

5>11.U(J 

!t)lL).UU 

5>/.oU 

AA 
5)0. UU 

4!1  A  AA 

A  AA 

4;i  A  AA 

AA 

$zU.UU 

Conference/convention  fees 

$20.00 

$3.33 

$55.00 

$100.00 

$64.50 

$20.00 

$15.00 

Retail/souvenir  purchases 

$25.00 

$21.00 

$30.00 

$25.00 

$20.00 

$30.00 

$40.00 

$32.50 

Other  purchases 

$15.00 

$20.00 

$20.00 

$29.00 

$22.00 

$10.00 

$11.00 

$30.00 

Median  Total  Expenditures  per 
Person  per  Day^ 

$30.00 

$27.50 

$44.50 

$43.00 

$30.00 

$37.50 

$33.00 

$37.00 

Total  Expenditures 
in  Alberta  ($000's) 

$1,655,405.5 

$191,517.2 

$60,732.1 

$43,584.1 

$232,617.4 

$227,026.1 

$123,789.5 

$120,636.3 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  the  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 

^  Individual  categories  exclude  zero  expenditures,  'don't  know'  and  'refused. ' 
3  I^Aedian  total  expenditures  include  zero  expenditures  in  individual  categories. 

Note:  Expenditures  per  person  per  day  in  each  category  cannot  be  added  to  sum  to  total  expenditures  per  person  per  day. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  12(1 :  Median^  Expenditures  in  Alberta  per  Person  per  Day  -  Expenditure  Categories  -  Visitor  Origin  -  Same  Day  Visitor  Trips 


Land  of 
the  Mighty 

Peace 
(Zone  8) 

Jasper 
National 
Park 
(Zone  9) 

Calgary  & 
District 
(Zone  10) 

Edmonton 
(Zone  11) 

Banff 
National 

Park 
(Zone  12) 

Game 
Country 
(Zone  13) 

Land  of  the 
Midnight 
Twilight 
(Zone  14) 

Total 

Expenditure  Categories^ 

$10.00 

$10.00 

$12.50 

$12.50 

$12.00 

$10.00 

$10.00 

$10.00 

Meals  and  refreshments  bought  in 
restaurants  and  hotels 

$2.00 

$7.50 

$5.00 

$5.00 

$5.00 

$5.00 

$5.00 

$5.00 

Groceries  and  beverages  bought  in 
stores  for  use  on  trip 

$25.00 

$60.00 

$8.00 

$10.00 

$40.00 

$33.33 

$50.00 

$33.33 

Regular  household  grocery  shopping 

$10.50 

$10.00 

$10.00 

$10.00 

$10.00 

$10.00 

$10.00 

$10.00 

Vehicle  gas/oil,  maintenance 
and  repairs 

$13.00 

$5.00 

$20.00 

$20.00 

$5.00 

$5.00 

$9.00 

$10.00 

Car  rental/local  transportation 

$1.00 

$12.00 

$30.00 

$150.00 

$11.00 

$1.50 

$3.00 

$8.00 

Commercial  transportation 

$3.00 

$5.00 

$17.50 

$20.00 

$13.00 

$10.50 

$12.50 

$11.00 

Recreation  and  entertainment 

$2.00 

$3.00 

$5.00 

$20.00 

$36.00 

$110.00 

$25.00 

$20.00 

Conference/convention  fees 

$20.00 

$50.00 

$15.00 

$13.00 

$47.00 

$33.33 

$30.00 

$25.00 

Retail/souvenir  purchases 

$11.33 

$39.00 

$8.00 

$6.00 

$12.00 

$15.00 

$30.00 

$15.00 

Other  purchases 

$40.00 

$70.00 

$22.50 

$22.00 

$47.00 

$30.00 

$31.00 

$30.00 

Median  Total  Expenditures 
per  Person  per  Day3 

;41, 876.0 

$6,312.8 

$229,442.0 

$158,035.2 

$16,478.6 

$44,948.8 

$148,409.7 

$1,655,405.5 

Total  Expenditures  in  Alberta 
($000's) 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  tfie  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the  effect  of  the  few  extremely 
high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases  are  above  the  median  value,  and  50%  of  cases  are 
below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

'  Individual  categories  exclude  zero  expenditures,  'don't  know'  and  'refused. ' 

'  t^edian  total  expenditures  include  zero  expenditures  in  individual  categories. 

^ote:  Expenditures  per  person  per  day  in  each  category  cannot  be  added  to  sum  to  total  expenditures  per  person  per  day. 
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Exhibit  1 2e:  Median^  Expenditures  in  Alberta  per  Person  per  Day  -  Expenditure  Categories  -  Visitor  Origin  -  Overnight  Visitor  Trips 


David 

Chinook  Big  Thompson 


Kpenditure  Categories^ 

Total 

Country 
(Zonel) 

Gateway 
(Zone  2) 

Country 
(Zone  3) 

Country 
(Zone  4) 

Battle  River 
(Zone  5) 

Lakeland 
(Zone  8) 

Evergreen 
(Zone  7) 

Accommodation 
(excluding  camping  fees) 

$34.00 

$29.00 

$27.00 

$30.00 

$33.33 

$30.00 

$25.00 

$25.00 

Camping  fees 

$4.00 

$3.67 

$4.33 

$4.00 

$3.25 

$3.75 

$2.75 

$3.50 

Meals  and  refreshments  bought 
in  restaurants  and  hotels 

$16.67 

$15.00 

$18.00 

$15.00 

$12.50 

$15.00 

$18.75 

$15.00 

Groceries  and  beverages  bought 
in  stores  for  use  on  trip 

$6.67 

$6.25 

$6.50 

$6.25 

$4.38 

$6.67 

$5.00 

$6.00 

Regular  household  grocery  shopping 

$5.50 

$3.13 

$12.50 

$10.00 

$4.75 

$3.00 

$10.00 

$15.63 

Vehicle  gas/oil,  maintenance 
and  repairs 

$10.00 

$10.00 

$13.33 

$11.67 

$10.00 

$10.00 

$12.50 

$11.67 

Car  rental/local  transportation 

$3.33 

$3.00 

$6.67 

$1.00 

$1.88 

$2.00 

$1.50 

$1.00 

Commercial  transportation 

$7.00 

$10.00 

$20.00 

$7.00 

$3.50 

$7.50 

$10.00 

$7.75 

Recreation  and  entertainment 

$10.00 

$15.00 

$10.00 

$8.00 

$7.50 

$7.50 

$8.50 

$10.00 

Conference/convention  fees 

$2.00 

$5.00 

$8.00 

$4.00 

$1.33 

$7.50 

$2.78 

$0.71 

Retail/souvenir  purchases 

$15.00 

$17.50 

$21.75 

$16.34 

$12.50 

$17.00 

$17.25 

$21.43 

Other  purchases 

$9.50 

$9.50 

$16.67 

$7.50 

$8.50 

$10.50 

$13.00 

$7.50 

Overnight  travel  packages 

$75.00 

$41.67 

$150.00 

$37.67 

$32.00 

$50.00 

$72.22 

$45.00 

edian  Total  Expenditures 
er  Person  per  Days 

$42.50 

$42.50 

$52.50 

$35.00 

$38.10 

$45.00 

$50.00 

$47.00 

Total  Expenditures 

in  Alberta  ($000's)  $1,531,335.3     $99,020.0      $52,816.8      $29,199.4      $98,735.0      $96,172.8      $140,885.3  $70,508.8 


'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  the  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 

2  Individual  categories  exclude  zero  expenditures,  'don't  know'  and  'refused. ' 

3  Median  total  expenditures  include  zero  expenditures  in  individual  categories. 

Note:  Expenditures  per  person  per  day  in  each  category  cannot  be  added  to  sum  to  total  expenditures  per  person  per  day. 
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Exhibit  1 2f:  Mediani  Expenditures  in  Alberta  per  Person  per  Day  -  Expenditure  Categories  -  Visitor  Origin  -  Overnight  Visitor  Trips 


Land  of 
the  Mighty 

Peace 
(Zone  8) 

Jasper 
National 
Park 
(Zone  9) 

Calgary  & 
District 
(Zone  10) 

Edmonton 
(Zone  11) 

Banff 
National 

Park 
(Zone  12) 

Game 
Country 
(Zone  13) 

Land  of  the 
Midnight 
Twilight 
(Zone  14) 

Total 

Expenditure  Categories^ 

$25.00 

$40.00 

$39.00 

$37.50 

$29.00 

$35.00 

$37.50 

$34.00 

Accommodation 
(excluding  camping  fees) 

$3.50 

$4.25 

$4.33 

$5.00 

$5.50 

$2.50 

$2,67 

$4.00 

Camping  fees 

$16.67 

$17.50 

$17.50 

$16.67 

$20.00 

$16.67 

$20.00 

$16.67 

Meals  and  refreshments  bought 
in  restaurants  and  hotels 

$5.00 

$7.50 

$7.50 

$8.33 

$8.00 

$5.83 

$6.25 

$6.67 

Groceries  and  beverages  bought 
in  stores  for  use  on  trip 

$2.33 

$16.67 

$3.00 

$5.84 

$16.67 

$3.33 

$30.00 

$5.50 

Regular  household  grocery  shopping 

$15.00 

$15.00 

$10.00 

$10.00 

$12.50 

$8.33 

$12.50 

$10.00 

Vehicle  gas/oil,  maintenance 
and  repairs 

$1.00 

$7.22 

$4.00 

$6.67 

$2.00 

$3.00 

$13.33 

$3.33 

Car  rental/local  transportation 

$6.00 

$35.00 

$6.00 

$8.89 

$8.50 

$21.00 

$40.00 

$7.00 

Commercial  transportation 

$5.71 

$10.00 

$13.33 

$10.00 

$18.00 

$10.00 

$8.00 

$10.00 

Recreation  and  entertainment 

$1.50 

$20.00 

$2.00 

$2.00 

$1.50 

$6.00 

$40.00 

$2.00 

Conference/convention  fees 

$16.67 

$33.33 

$10.00 

$10.00 

$30.00 

$22.83 

$38.00 

$15.00 

Retail/souvenir  purchases 

$7.43 

$25.00 

$7.50 

$6.67 

$14.29 

$6.67 

$33.33 

$9.50 

Other  purchases 

$41.67 

$80.00 

$71.40 

$75.00 

$85.00 

$65.00 

$60.00 

$75.00 

Overnight  travel  packages 

$53.75 

$80.00 

$42.00 

$35.00 

$70.00 

$37.50 

$55.00 

$42.50 

Median  Total  Expenditures 
per  Person  per  Day^ 

$47,970.6 

$7,420.8 

$340,944.6 

$346,974.3 

$7,010.3 

$73,007.8 

$122,669.2 

$1,531,335.3 

Total  Expenditures  in  Alberta 
($000's) 

'  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures  in  the  1991  Alberta  Resident  Travel  Survey.  This  was  done  to  minimize  the 
effect  of  the  few  extremely  high  expenditure  values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  in  the  data  (i.e.  50%  of  cases 
are  above  the  median  value,  and  50%  of  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expendi- 
tures. 

2  Individual  categories  exclude  zero  expenditures,  'don't  know'  and  'refused. ' 

3  f\/ledian  total  expenditures  include  zero  expenditures  in  individual  categories.. 

Note:  Expenditures  per  person  per  day  in  each  category  cannot  be  added  to  sum  to  total  expenditures  per  person  per  day. 
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Section  C 

Length  of  Trip  in  Alberta 


In  this  section,  Alberta  visitor  trips  are  divided  into  three 
groups  based  on  the  length  of  their  trip  in  Alberta  and  the 
distance  they  travelled  from  their  home.  The  first  group  is 
same  day  visitor  trips  (40  to  80  km).  This  group  included  trips 
which  were  between  40  and  80  km  in  Alberta  and  did  not 
have  an  overnight  stay  in  the  province.  There  were  11.9 
million  of  these  trips  (29%  of  all  in- Alberta  trips).  The  second 
group  consisted  of  visitors  who  travelled  more  than  80  km 
and  did  not  include  an  overnight  stay  in  the  province.  There 
were  15.7  million  or  38%  of  these  trips.  The  third  group  is 
composed  of  visitor  trips  which  included  at  least  one  night 
away  from  home  in  Alberta  (12,571,200  trips  or  31%). 

Vacation/pleasure  most  popular  trip  purpose 

Overnight  trips  tended  to  be  taken  for  the  main  purpose  of 
vacation/pleasure  or  visiting  friends  or  relatives  (45%  and 
35%,  respectively).  Same  day  trips,  which  were  between  40 
and  80  km,  were  most  likely  to  have  a  main  purpose  of  vaca- 
tion/ pleasure  or  shopping  (30%  and  25%,  respectively).  Same 
day  trips,  which  were  more  than  80  km,  were  usually  for  the 
main  purpose  of  vacation /pleasure  (37%)  or  visiting  friends 
or  relatives  (22%). 


Entire  travel  party  composition 

In  general,  the  travel  party  composition  did  not  differ  depend- 
ing on  the  length  of  trip  in  Alberta.  Parties  travelling  on  same 
day  trips  of  40  to  80  km  were,  however,  more  likely  to  consist 
of  adults  with  children  compared  to  trips  of  other  lengths. 

Overnight  trips  most  likely  to  originate  in  either  Edmonton  or 
Calgary  and  District 

Overnight  trips  were  most  likely  to  originate  in  either 
Edmonton  or  Calgary  and  District  Tourism  Zones.  These 
zones,  combined,  were  the  source  of  49%  of  all  overnight 
trips.  A  similar  pattern  was  observed  for  same  day  trips 
greater  than  80  km  where  Calgary  and  District  Tourism  Zone 
contributed  26%  of  all  trips  and  Edmonton  Tourism  Zone 
contributed  15%  of  all  trips.  Same  day  trips  between  40  and 
80  km  were  most  likely  to  originate  in  Chinook  Country  or 
Edmonton  (both  15%),  followed  by  Battle  River  (14%)  and 
Calgary  and  District  (12%)  Tourism  Zones. 


Almost  half  of  short  distance  same  day  trips  included 
shopping 

Differences  were  also  noticed  in  the  activities  participated  in 
by  visitors.  For  example,  48%  of  same  day  visitor  trips  which 
were  between  40  and  80  km  included  shopping  as  an  activity, 
compared  to  32%  of  same  day  trips  which  were  more  than  80 
km,  37%  of  overnight  trips  and  39%  of  total  trips.  Similarly, 
same  day  visitor  trips  of  40  to  80  km  were  more  likely  to 
include  personal  errands  (32%). 

Overnight  trips  were  more  likely  to  include  visiting  friends 
and  relatives,  dining  out  in  restaurants,  resting  and  relaxing, 
viewing  wildlife,  and  various  other  activities. 


Mode(s)  of  transportation  used 

Overall,  private  vehicles  were  by  far  the  most  commonly  used 
mode  of  transportation  for  all  visitor  trips.  Overnight  trips 
were,  however,  the  most  likely  of  the  three  groups  to  utilize 
other  modes  of  transportation  such  as  RV/motorhomes  and 
commercial  modes  of  transportation. 
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Exhibit  13a:  Length  of  Trip  in  Alberta  -  Summary  Profile  -  Total,  Same  Day  and  Overnight  Visitor  Trips 


Same  Day  Trips 

Same  Day  Trips 

Total  Visitor  Trips 

(40  to  80  km) 

(more  than  80  km) 

Overnight  Trios 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

11,943,000 

15,702,300 

12,571,200 

Total  household  trips 

23,468,100 

6,742,300 

9,099,600 

7,160,000 

Total  party  trips 

19,324,400 

5,723,400 

7,382,300 

5,828,800 

Average  travel  party  size 

2.1 

2.1 

2.1 

2.2 

Total  visitor  nights' 

30,494,400 

30,494,400 

Length  of  Stay  (excluding  day  trips) 

nVcidgc  IIUIIIUcI  Ul  IM^IlLo  dWdy  IIUIIl  IIUIIIc 

O./L 

8  7 

0./ 

1  7 
1./ 

J.U 

Average  number  of  nights  in  Alberta 

9 

Z.4 

Mam  Purpose  of  Trip 

/o 

°/ 

/o 

/o 

/o 

Visit  friends/relatives 

Zd.d 

Z4.U 

99  1 

"iA  P. 
04. b 

Vacation/pleasure 

o/.o 

oU.o 

ob./ 

40.U 

Business/pleasure 

0.4 

o.U 

A  Q 
4.0 

9  7 
L.l 

Business/convention 

b.b 

4.1 

0  c 

o.b 

o.y 

Personal  business 

1  n  Q 
lU.o 

1  9  Q 
i.L.0 

1 1  i; 
11.0 

Q  A 

0.4 

Shopping 

1 1\  1 
14.1 

OA  1 
L'\.l 

1 1;  Q 

9  A 
Z.4 

Other/not  stated 

l.l) 

1  0* 

1  f>* 
l.U 

u.y 

Total  Visitor  Trips 

A 1  r\A(\  1  nn 
4I,U4U,  lUU 

1 1  QA'i  nnn 
1 1  ,y4o,UUU 

1 1;  709  inn 
lu,/Uz,oUU 

1 9  i;7i  9nn 

Tourism  Zone(s)  Visited^ 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.5 

10.7 

9.0 

8.2 

Gateway  (Zone  2) 

2.9 

3.2 

2.5 

2.9 

Big  Country  (Zone  3) 

3.2 

3.6 

3.2 

2.7 

David  Thompson  Country  (Zone  4) 

11.3 

10.1 

11.3 

13.1 

Battle  River  (Zone  5) 

10.0 

14.4 

7.9 

8.1 

Lakeland  (Zone  6) 

7.0 

8.8 

6.0 

6.4 

Evergreen  (Zone  7) 

4.8 

5.7 

4.0 

5.4 

Land  of  the  Mighty  Peace  (Zone  8) 

2.1 

2.4 

2.2 

1.6 

Jasper  National  Park  (Zone  9) 

1.6 

** 

0.9* 

3.7 

Calgary  &  District  (Zone  10) 

18.0 

17.4 

17.2 

19.2 

Edmonton  (Zone  11) 

16.0 

11.1 

17.3 

19.5 

Banff  National  Park  (Zone  12) 

6.3 

1.2* 

9.6 

6.6 

Game  Country  (Zone  13) 

3.6 

3.3 

3.8 

3.8 

Land  of  the  Midnight  Twilight  (Zone  14) 

6.1 

7.9 

5.0 

6.1 

Total  Visitor  Trips 

41,040,100 

11,943,000 

15,702,300 

12,571,200 

Expenditures  In  Alberta 

Median^  per  person  per  trip 

$40.00 

$21.00 

$35.00 

$80.00 

Median^  per  person  per  day 

$31.67 

$21.00 

$35.00 

$42.50 

Total  Expenditures  In  Alberta  (OOO's) 

$3,186,740.9 

$537,627.6 

$1,001,791.7 

$1,531,335.3 

Expenditures  Outside  Alberta 

Median^  per  person  per  trip 

$235.00 

** 

** 

$250.00 

Median^  per  person  per  day 

$47.62 

** 

$50.00 

Total  Expenditures  Outside  Alberta  (OOO's) 

$555,725.4 

** 

** 

$293,842.1 

'  A  visitor  night  is  one  person  spending  one  night  in  the  province. 

^  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

■3  Medians  have  been  used,  instead  of  means,  lor  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

*  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 
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tXniDIt  1  jD: 

Length  of  Trip  in  Alberta  -  Summary  Profile  ■ 

-  Total,  Same  Day  and  Overnight  Visitor  Trips 

loiai 

Same  Day  Trips 

Same  Day  Trips 

Uicitnr  Trine 

(40  to  80  km) 

(more  than  80  km) 

flx/prniffht  Trine 

^pacnn  Trin  Pnripri 

% 

% 

% 

% 

'snrina  fAnril  1 S  tn  limp  1 

14  8 

13.0 

17.0 

14.2 

Summer  (June  15  to  September  8) 

24.7 

21.5 

23.6 

29.4 

Fall  (September  9  to  October  31) 

13.6 

14.1 

14.5 

12.6 

Winter  (November  1  to  April  14) 

46.9 

51.4 

44.9 

43.8 

Total  Household  Trips 

23,468,100 

6,742,300 

9,099,800 

7,160,000 

Mode(s)  of  Transportation  Used  on  Trip!                                   %                            %                           %  % 

Private  vehicle 

91.8 

95.6 

93.7 

86.6 

RV/motornome 

1.2 

3.5 

Other  motor  vehicle 

4.0 

4.3 

0  "7 

0.7 

4.9 

Schedule  bus/coach 

0  1 

Airplane 

2.2 

1.1* 

3.4 

Other 

2.1 

1.2* 

3.9 

Total  Household  Trips 

23,468,100 

6,742,300 

9,099,600 

7,160,000 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

Individual 

37.6 

38.5 

37.1 

37.3 

Tvt/o  adults 

32.1 

31.5 

32.6 

32.3 

3  or  more  adults -no  children 

6.6 

4.5 

7.3 

7.7 

Adult(s)  with  children 

23.5 

25.3 

22.8 

22.6 

Total  Party  Trips 

19,324,400 

5,723,400 

7,382,300 

5,828,800 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

Visiting  friends  and  relatives 

60.7 

58.5 

51.7 

71.6 

Dining  out  in  restaurants 

45.4 

36.9 

45.3 

51.5 

Resting  and  relaxing 

45.3 

28.5 

33.0 

70.7 

Shopping 

38.7 

48.0 

32.0 

37.3 

Taking  pictures  or  filming 

29.9 

23.7 

23.8 

40.1 

Sightseeing  in  the  countryside 

28.0 

22.8 

24.9 

34.5 

Viewing  vi/ildlife 

22.4 

11.7* 

21.1 

32.5 

Personal  errands  (e.g.  visit  doctor) 

22.4 

32.0 

20.5 

16.4 

Hiking/climbing 

16.5 

10.9* 

15.1 

23.0 

Visiting  wilderness  areas 

15.6 

12.4* 

11.9 

21.6 

Visiting  mountainous  areas 

15.5 

6.8* 

15.9 

21.9 

Sightseeing  in  cities 

14.7 

7.1* 

15.0 

19.2 

Swimming 

13.1 

8.1* 

7.5* 

22.3 

Visiting  National  Parks 

11.7 

7.8* 

10.6 

15.5 

Birdwatching 

10.1 

8.1* 

6.7* 

15.5 

Fishing 

9.4 

9.1* 

6.4* 

12.8 

Visiting  Provincial  Parks 

9.1 

8.8* 

6.5* 

12.0 

Visiting  nightclubs 

9.0 

4.8* 

16.6 

Sunbathing/beach  activities 

8.7 

5.4* 

4.0* 

15.9 

Visiting  West  Edmonton  Mall 

8.7 

6.5* 

6.6* 

12.8 

Attending  family  affairs  (e.g.  weddings) 

8.5 

7.3* 

6.1* 

11.8 

Attending  sporting  events 

8.4 

12.2* 

5.5* 

7.1 

Attending  local  festivals 

7  A 

7  7* 

I.I 

R  7* 
0./ 

O.J 

Boating 

6.8 

7A* 

2.8* 

10.6 

Visiting  scenic  landmarks 

7.0 

** 

6.9* 

9.6 

Attending  business  meeting 

6.7 

8.2* 

6.9* 

4.8* 

Visiting  galleries/museums 

6.6 

6.0* 

5.7* 

7.5 

Visiting  historical  sites 

6.0 

6.9* 

4.3* 

6.8 

Visiting  Kananaskis  Country 

5.5 

4.5* 

6.0* 

5.8 

Bicycling 

5.5 

4.4* 

2.8* 

9.4 

Visiting  vacation  home 

5.2 

** 

2.4* 

10.5 

Downhill  skiing 

4.4 

5.0* 

4.8* 

Visiting  Calgary  Zoo 

4.4 

6.9* 

3.4* 

3.2* 

Visiting  Royal  Tyrrell  Museum 

4.3 

6.8* 

3.3* 

2.4* 

Horseback/trail  riding 

4.3 

9.1* 

3.1* 

Golfing 

4.3 

** 

2.5* 

7.6 

Total  Visitor  Trips^ 

41,090,100 

12,078,400 

14,264,300 

14,026,200 

'  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey  The  mailbad<  survey  was  weighted  separately  resulting  in  person  trip  estimates  that  differ 

from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  14:  Length  of  Trip  in  Alberta  -  Visitor  Origin  -  Total,  Same  Day  and  Overnight  Visitor  Trips 


Visitor  Origin 

Total 
Visitor  Trips 

Same  Day  Trips 
(40  to  80  km) 

Same  Day  Trips 
(more  than  80  km) 

Overnight 
Trips 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

14.9 

8.5 

6.2 

Lethbridge 

1  Q 

1  9* 
i.e. 

9  fl 

£.U 

9  ^ 

L.J 

Gateway  (Zone  2) 

3.0 

3.4 

3.1 

2.6 

Medicine  Hat 

0.7 

0.8* 

1.0* 

Big  Country  (Zone  3) 

2.7 

3.4 

2.8 

1.8 

David  Thompson  Country  (Zone  4) 

9.5 

10.8 

9.4 

8.6 

Red  Deer 

1.7 

1.0* 

1.6 

2.6 

Battle  River  (Zone  5) 

10.2 

14.3 

9.6 

7.4 

Lakeland  (Zone  6) 

6.9 

7.0 

6.6 

7.3 

Evergreen  (Zone  7) 

4.9 

4.6 

5.6 

4.3 

1  and  nf  thp  Michtv  Pparp  (7nnp  ?>) 

2.5 

2.5 

2.9 

2.3 

Jasper  National  Park  (Zone  9) 

• 

** 

Calgary  &  District  (Zone  lU) 

01  c 

ilA 

ZO.O 

19.7 

11.2 

22.9 

22.5 

Edmonton  (Zone  11) 

18.0 

14.5 

15.0 

25.2 

Bantt  National  Kark  (Zone  iz) 

u.o 

U.D 

Game  Country  (Zone  13) 

2.9 

3.1 

2.6 

3.2 

Grande  Prairie 

1.1 

1.0* 

0.6* 

^  1.8 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

8.3 

7.5 

6.6 

Total  Visitor  Trips  (Zones  only) 

41,040,100 

11,943,000 

15,702,300 

12,571,200 

*  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5  percent. 


Exhibit  Highlights 

Residents  from  Chinook  Country,  David  Thompson  Country,  Battle  River  and  Land  of  the  Midnight  Twilight  Tourism  Zones 
w^ere  more  likely  to  take  same  day  trips  of  40  to  80  km.  A  greater  proportion  of  overnight  trips  (25%)  originated  from  Edmonton 
than  did  all  trips  (18%). 
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Exhibit  1 5a:  Length  of  Trip  in  Alberta  -  Season  Trip  Ended  -  Total  Visitor  Trips 


Spring 

Summer 

Fall 

Winter 

Total 

(Apr.15  -  June  14) 

(June  15  -  Sept.8) 

(Sept.9  -  Oct.31) 

(Nov.1  -  Apr.14) 

Length  of  Stay  in  Alberta 

% 

% 

% 

% 

% 

None/less  than  one  night 

69.4 

69.8 

61.9 

72.0 

72.8 

1  night 

10.8 

10.4 

10.3 

9.9 

11.5 

2  nights 

10.7 

11.8 

13.8 

10.8 

8.6 

3  -  4  nights 

6.6 

6.3 

9.6 

5.4 

5.3 

5  -  6  nights 

1.3 

0.8* 

2.2 

1.0* 

1.0* 

7  or  more  nights 

1.2 

0.9* 

2.2 

0.9* 

0.8* 

Total  Visitor  Trips 

41,040,100 

5,891,600 

10,870,800 

5,345,900 

18,931,800 

Average  length  of  stay  in  nights 

(including  day  trips) 

0.7 

0.7 

1.1 

0.6 

0.6 

Average  length  of  stay  in  nights 

(excluding  day  trips) 

2.4 

2.4 

2.8 

2.3 

2.2 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 


Exhibit  1 5b:  Length  of  Trip  in  Alberta  -  Season  Trip  Ended  -  Overnight  Visitor  Trips 


Spring 

Summer 

Fall 

Winter 

Total 

(Apr.15 -June  14) 

(June  15 -Sept.8) 

(Sept.9 -Oct.31) 

(Nov.1  -  Apr.14) 

Length  of  Stay  in  Alberta 

% 

% 

% 

% 

% 

1  night 

35.3 

34.5 

27.1 

35.5 

42.2 

2  nights 

35.0 

39.2 

36.3 

38.6 

31.5 

3  -  4  nights 

21.5 

20.8 

25.1 

19.2 

19.5 

5  -  6  nights 

4.2 

2.6* 

5.6 

3.8* 

3.8* 

7  or  more  nights 

3.9 

2.7* 

5.9 

2.9* 

2.9* 

Total  Visitor  Trips 

12,571,200 

1,777,600 

4,139,300 

1,495,900 

5,158,400 

Average  length  of  stay  in  nights 

2.4 

2.4 

2.8 

2.3 

2.2 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
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Exhibit  1 6a:  Average  Length  of  Trip  in  Alberta  Relative  to  the  Entire  Trip  (including  day  trips)  -  Total  Visitor  Trips 


Season  Trip  Ended 

Average  Number  of 
Nights  Away  from  Home 

Average  Number  of 
Nights  in  Alberta 

Proportion  of  Nights 
Spent  in  Alberta  on  Trip 

Spring  (April  15 -June  14) 

0.9 

0.7 

77.8% 

Summer  (June  15  -  September  8) 

1.5 

1.1 

73.3% 

Fall  (September  9 -October 31) 

0.8 

0.6 

75.0% 

Winter  (November  1  -  April  14) 

0.9 

0.6 

66.7% 

Total  -  All  Seasons 

1.0 

0.7 

70.0% 

Total  Visitor  Trips:  41,040,100 


Exhibit  1 6b :  Average  Length  of  Trip  in  Alberta  Relative  to  the  Entire  Trip  -  Overnight  Visitor  Trips 


Average  Number  of 

Average  Number  of 

Proportion  of  Nights 

Season  Trip  Ended 

Nights  Away  from  Home 

Nights  in  Alberta 

Spent  in  Alberta  on  Trip 

Spring  (April  15  -  June  14) 

2.8 

2.4 

85.7% 

Summer  (June  15  -  September  8) 

3.8 

2.8 

73.7% 

Fall  (September 9 -October 31) 

2.7 

2.3 

85.2% 

Winter  (November  1  -  April  14) 

2.5 

2.2 

88.0% 

Total  -  All  Seasons 

3.0 

2.4 

80.0% 

Total  Visitor  Trips:  12,571,200 


Exhibit  Highlights 

Overnight  trips  made  in  the  winter  tend  to  have  a  higher  proportion  of  nights  spent  in  the  province  (88%  versus  80%  for  all 
overnight  trips). 

Overnight  visitors  in  summer  spent  a  greater  proportion  of  their  entire  trip  outside  of  Alberta  than  did  visitors  in  any  other 
season. 
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Section  D 

Main  Purpose  of  Trip 


This  section  examines  the  data  in  terms  of  the  main  purpose 
of  the  trip.  Vacation/pleasure  was  the  most  frequently  cited 
trip  purpose,  followed  by  visiting  friends  and  relatives. 
Shopping  trips,  personal  business  trips,  business/ convention 
and  business/pleasure  trips  followed  in  frequency  respec- 
tively. 

Vacation/pleasure  had  larger  travel  parties 

Trips  with  the  main  purpose  of  vacation /pleasure  tended  to 
consist  of  larger  travel  parties  (2.5  persons)  than  all  trips  (2.1 
persons),  while  any  type  of  business  travel  generally 
consisted  of  smaller  travel  parties. 


trips  tended  to  stay  at  hotels/motels  (75%  of  visitor  nights). 
Those  people  on  shopping  trips  or  personal  business  trips 
spent  the  majority  of  their  nights  away  from  home  with 
friends/relatives  (60%). 

Albertans  on  vacation/pleasure  trips  spent  a  larger  propor- 
tion of  visitor  nights  in  camping  accommodations  (35%)  than 
people  on  trips  for  any  other  purpose.  Almost  one  half  of 
vacation/pleasure  visitor  nights  were  spent  either  at 
hotels/motels  (25%)  or  with  friends/relatives  (23%).  Other 
fixed  roof  accommodation,  such  as  private  cottages  or  bed 
and  breakfast  accommodations,  were  used  on  15%  of  vaca- 
tion/ pleasure  visitor  nights. 


Business  trips  are  to  urban  centres 

In  general,  those  on  business  trips,  personal  business  or  shop- 
ping trips  tended  to  visit  tourism  zones  with  larger  urban 
centres,  most  notably  Edmonton  and  Calgary  and  District.  In 
particular,  34%  of  all  shopping  trips  included  a  visit  to 
Edmonton.  Trips  v^th  the  main  purpose  of  vacation/ pleasure 
and  visiting  friends  and  relatives  did  not  favour  any  particu- 
lar tourism  zone,  except  for  Banff  National  Park  which 
received  a  significantly  larger  proportion  (15%)  of  vaca- 
tion/pleasure trips. 


Seasonal  Variations 

Seasonal  variations  were  observed  in  the  different  trip  main 
purposes.  For  example,  winter  was  the  season  in  which 
greater  proportions  of  visiting  friends  and  relatives  and  shop- 
ping trips  occurred  (i.e.  the  Holiday  Season).  Of  all  the  main 
trip  purposes,  vacation /pleasure  showed  the  greatest  propor- 
tional increase  during  the  summer  months  (see  Exhibit  19a). 


Shopping  trips  had  highest  per  person  per  day  spending 

Of  all  main  purpose  trips,  the  visitor  trips  with  the  highest 
spending  per  person  per  day  were  shopping  trips  ($77.50) 
and  business /pleasure  ($62.50)  trips. 

Trips  with  the  main  purpose  of  vacation /pleasure  ($27.50) 
and  visiting  friends  and  relatives  trips  ($20.00)  had  the  lowest 
median  spending  per  person  per  day.  The  importance  of 
these  markets  should  not  be  overlooked,  however,  as  they 
contributed  48%  of  all  spending  by  resident  visitors. 


Nine  of  ten  nights  on  VFR  trips  spent  with  friends  or  relatives 

Not  surprisingly,  91%  of  the  visitor  nights  spent  away  from 
home  on  trips  with  the  main  purpose  of  visiting  friends  or 
relatives  were  spent  at  the  home  of  friends  or  relatives, 
compared  to  50%  of  all  nights  spent  away  from  home  being 
with  friends/relatives.  Nights  away  on  business/pleasure 
trips  were  split  between  the  homes  of  friends/ relatives  (42%) 
and  hotels /motels  (49%).  Albertans  on  business /convention 


Provincial  Summary  /  1991  Alberta  Resident  Travel  Survey  45 


Exhibit  17a:  Main  Purpose  of  Trip 

-  Summary  Profile 

-  Total  Visitor  Trips 

Visiting 

Vacation/ 

Friends/ 

Business/ 

Business/ 

Personal 

Total 

Pleasure 

Relatives 

Pleasure 

Convention 

Business 

Shopping 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

15,405,700 

10,917,600 

1,386,400 

2,666,300 

4,450,000 

5,801,200 

Total  tiousehold  trips 

23,468,100 

8,479,700 

5,982,600 

887,300 

2,247,100 

2,564,400 

3,002,600 

Total  party  trips 

19,324,400 

6,178,300 

5,297,600 

796,900 

1,977,000 

2,237,900 

2,590,600 

Average  travel  party  size 

2.1 

2.5 

2.1 

1.8 

1.4 

2.0 

2.3 

Total  visitor  nights' 

30,494,400 

14,041,200 

9,754,700 

856,300 

1,872,200 

2,673,800 

506,700 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights 

away  from  home 

3.2 

3.7 

2.7 

3.4 

2.9 

3.0 

2.1 

Average  number  of  nights  in  Alberta 

2.4 

2.5 

2.2 

2.5 

2.5 

2.5 

1.7 

Tourism  Zone{s)  Visited^ 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.5 

10.8 

9.7 

4.7* 

8.0 

8.6 

8.5 

Gateway  (Zone  2) 

2.9 

2.2 

2.3 

6.2 

3.5* 

3.8 

Big  Country  (Zone  3) 

3.2 

4.4 

3.4 

2.2* 

3.5* 

** 

David  Thompson  Country  (Zone  4) 

11.3 

11.2 

13.8 

11.9* 

10.6 

10.6 

7.5 

Battle  River  (Zone  5) 

10.0 

9.2 

13.4 

9.7* 

11.5 

8.6 

6.0 

Lakeland  (Zone  6) 

7.0 

6.0 

8.3 

3.7* 

7.7 

6.6 

7.5 

Evergreen  (Zone  7) 

4.8 

6.6 

5.1 

2.5* 

3.6* 

2.1* 

Land  of  the  Mighty  Peace  (Zone  8) 

2.1 

1.3 

2.0 

2.7* 

2.4* 

3.4 

Jasper  National  Park  (Zone  9) 

1.6 

3.5 

0.5* 

** 

** 

** 

Calgary  &  District  (Zone  10) 

18.0 

18.5 

16.2 

20.9 

16.9 

19.5 

18.8 

Edmonton  (Zone  11) 

16.0 

7.6 

13.7 

27.3 

20.2 

22.0 

33.5 

Banff  National  Park  (Zone  12) 

6.3 

14.9 

1.2* 

** 

2.3* 

1.2* 

Game  Country  (Zone  13) 

3.6 

2.4 

3.4 

8.0* 

4.4* 

5.7 

4.1 

Land  of  the  Midnight  Twilight 

(Zone  14) 

6.1 

5.0 

9.0 

3.7* 

5.8 

5.5 

4.2 

Total  Visitor  Trips 

41,040,100 

15,405,700 

10,917,600 

1,386,400 

2,666,300 

4,450,000 

5,801,200 

Expenditures  In  Alberta 

Median^  per  person  per  trip 

$40.00 

$35.00 

$25.00 

$72.50 

$50.00 

$35.00 

$80.00 

Median^  per  person  per  day 

$31.67 

$27.50 

$20.00 

$62.50 

$50.00 

$30.00 

$77.50 

Total  Expenditures  In  Alberta  (OOO's) 

$3,186,740  .9 

$1,020,374 .8 

$517,729.6 

$169,156.9 

$407,966.  2 

$288,036.  5 

$762,494.  0 

Expenditures  Outside  Alberta 

Median^  per  person  per  trip 

$235.00 

$250.00 

$200.00 

$200.00* 

$100.00* 

Median3  per  person  per  day 

$47.62 

$50.00 

$27.78 

$128.00* 

$25.00* 

Total  Expenditures  Outside  Alberta  (OOO's) 

$555,725.4 

$332,826.1 

$104,595.1 

$54,843.9  * 

$11,356.6  * 

** 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

23.0 

91.1 

41.9 

17.0 

60.4 

60.3 

Hotels/motels 

22.4 

25.0 

5.9 

49.0 

74.9 

24.8 

37.0 

Camping 

17.5 

35.1 

1.5* 

** 

4.9* 

Other  fixed  roof 

7.7 

15.3 

** 

** 

** 

**■ 

Other/not  stated 

2.3 

1.6* 

8.3* 

Total  Visitor  Nights' 

30,494,400 

14,041,200 

9,754,700 

856,300 

1,872,200 

2,673,800 

506,700 

'  A  visitor  night  is  one  person  spending  one  night  in  the  province. 

2  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

^  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

'  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  17b: 


Main  Purpose  of  Trip  -  Summary  Profile  -  Total  Visitor  Trips 


visiting 


Vacation/ 

Friends/ 

Business/ 

Business/ 

Personal 

Total 

Pleasure 

Relatives 

Pleasure 

Convention 

Business 

Shopping 

OCdoUM  lll|J  ullUCU 

10 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

14.1 

13.1 

18.5 

20.6 

16.6 

13.7 

Summer  (June  15  to  September  9) 

24.7 

32.5 

21.4 

21.8 

15.4 

22.5 

18.0 

Fall  (September  10  to  October  31) 

13.6 

12.2 

14.5 

12.1 

16.1 

15.2 

12.8 

Winter  (November  1  to  April  14) 

46.9 

41.1 

51.0 

47.7 

47.8 

45.7 

55.5 

Total  Household  Trips 

23,468,100 

8,479,700 

5,982,600 

887,300 

2,247,100 

2,564,400 

3,002,600 

Mode(s)  of  Transportation  Used  on  Tripi 

% 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

89.3 

93.2 

87.8 

92.0 

93.6 

96.4 

RV/motorhome 

1.2 

2.8 

** 

** 

** 

** 

** 

Other  motor  vehicle 

4.3 

4.9 

3.3 

9.2* 

3.1* 

4.9 

2.7* 

Scheduled  bus/coach 

2.4 

3.7 

2.3 

** 

1.4* 

1.2* 

** 

Airplane 

2.2 

1.5 

1.2* 

4.3* 

11.3 

** 

** 

Other 

2.1 

2.7 

2.1 

4.9* 

Total  Household  Trips 

23,468,100 

8,479,700 

5,982,600 

887,300 

2,247,100 

2,564,400 

3,002,600 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

% 

Individual 

37.6 

24.0 

39.9 

48.3 

74.4 

41.2 

28.8 

Two  adults 

32.1 

36.0 

29.6 

37.5 

19.1 

30.7 

39.2 

3  or  more  adults  -  no  children 

6.6 

11.3 

4.5 

4.5* 

2.7* 

5.0 

4.7 

Adult(s)  with  children 

23.5 

28.5 

26.0 

9.5* 

3.6* 

23.0 

27.3 

Total  Party  Trips 

19,324,400 

6,178.300 

5,297,600 

796,900 

1,977,000 

2,237,900 

2,590,600 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

Visiting  friends  and  relatives 

60.7 

41.0 

96.3 

74.1 

39.6 

56.4 

51.7 

Dining  out  in  restaurants 

45.4 

43.3 

39.1 

49.5* 

59.8 

42.8 

60.4 

Resting  and  relaxing 

45.3 

60.5 

60.1 

23.6* 

12.1* 

20.7 

18.1* 

Shopping 

38.7 

27.9 

34.1 

34.3* 

24.0* 

52.6 

74.9 

Taking  pictures  or  filming 

29.9 

44.4 

23.5 

39.5* 

15.1* 

24.0 

12.7* 

Sightseeing  in  the  countryside 

28.0 

42.6 

24.7 

44.8* 

13.1* 

12.8* 

12.5* 

Viewing  wildlife 

22.4 

40.4 

15.9 

** 

12.9* 

8.5* 

6.6* 

Personal  errands  (e.g.  visit  doctor) 

22.4 

9.3 

20.1 

25.2* 

19.6* 

50.4 

37.4 

Hiking/climbing 

16.5 

32.9 

8.1* 

** 

12.5* 

7.5* 

** 

Visiting  wilderness  areas 

15.6 

30.9 

8.7* 

** 

** 

Visiting  mountainous  areas 

15.5 

31.5 

7.5* 

** 

** 

** 

** 

Sightseeing  in  cities 

14.7 

19.2 

13.2 

** 

12.0* 

11.1* 

11.1* 

Swimming 

13.1 

22.4 

9.0* 

** 

** 

7.8* 

** 

Visiting  National  Parks 

11.7 

20.5 

5.4* 

31.7* 

** 

** 

** 

Birdwatching 

10.1 

16.1 

8.5* 

** 

** 

** 

** 

Fishing 

9.4 

17.5 

6.7* 

** 

** 

** 

** 

Visiting  Provincial  Parks 

9.1 

16.2 

5.9* 

** 

** 

** 

** 

Sunbathing/beach  activities 

8.7 

16.6 

6.8* 

** 

** 

** 

** 

Visiting  West  Edmonton  Mall 

8.7 

5.6* 

9.2* 

** 

11.2* 

7.5* 

16.8* 

Attending  family  affairs  (e.g.  weddings) 

8.5 

3.3* 

13.4 

** 

** 

19.0* 

7.0* 

Attending  sporting  events 

8.4 

10.6 

7.2* 

28.7* 

** 

** 

7.0* 

Attending  business  meeting 

6.7 

2.3* 

** 

** 

46.0 

8.6* 

** 

Visiting  galleries/museums 

6.6 

9.0 

3.6* 

30.9* 

** 

** 

** 

Visiting  historical  sites 

6.0 

7.6 

3.4* 

28.6* 

** 

** 

** 

Visiting  Calgary  Zoo 

4.4 

3.5* 

4.3* 

30.3* 

Visiting  Royal  Tyrrell  Museum 

4.3 

4.0* 

27.6* 

Horseback/trail  riding 

4.3 

3.5* 

** 

28.4* 

Attending  trade  show 

4.1 

2.7* 

4.2* 

33.6* 

** 

Visiting  Heritage  Park  -  Calgary 

3.2 

3.0* 

28.5* 

** 

** 

Attending  conference/convention 

3.1 

14.3* 

*★ 

Attending  Calgary  Stampede 

2.9 

3.1* 

27.7* 

Total  Visitor  Trips^ 

41,090,100 

14,915,300 

11,176,000 

1,570,500 

2,644,900 

5,441,000 

5,064,500 

'  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 

2  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  person  trip  esti- 
mates that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  1 7c:  Main  Purpose  of  Trip  -  Summary  Profile  -  Same  Day  Visitor  Trips 


Visiting 


Vacation/ 

Friends/ 

Business/ 

Business/ 

Personal 

Total 

Pleasure 

Relatives 

Pleasure 

Convention 

Business 

Shopping 

Volume  of  Visitor  Trips 

Tntfll  ui^itnr  trin^ 

28  469  000 

9,742,400 

6  572  200 

1  049  800 

1  919  100 

3  388  200 

5,497,300 

Total  household  trips 

16,308,100 

5,510,400 

3,428,700 

678,800 

1,628,300 

2,005,400 

2,828,700 

Total  party  trips 

13,495,700 

4,015,200 

3,044,900 

613,600 

1,444,500 

1,748,600 

2,443,000 

Auprapp  traupl  nartv  <\i7P 

2.1 

2.4 

2.2 

1.7 

1.3 

1.9 

2.3 

Tniiri^m  7nnpK)  Vi^itpri^ 

lUUIIOIII  lUIIuVo/  fIdllwU 

% 

% 

% 

% 

% 

% 

% 

Phinnnl<  Pniintru /7nnp  1^ 

10.1 

11.9 

10.3 

** 

8.4* 

9.5 

8.9 

Hatpw/au  ^7nnp  91 

VJOlCVVay  V^UMC  C) 

2.8 

2.2* 

1.8* 

** 

6.2* 

3.4* 

4.0 

Rio  Pnimtrx/  /7nnp  "W 
Dig  v^uuiiiiy  v^uMC  oy 

3.4 

5.5 

3.5* 

** 

** 

3.3* 

David  Thompson  Country  (Zone  4) 

10.6 

J.J 

1  J.  J 

12.5* 

10.3 

10.5 

7.8 

Battle  River  (Zone  5) 

10.8 

9.3 

16.4 

11.3* 

14.4 

9.3 

6.3 

Lakeland  (Zone  6) 

7.2 

5.9 

8.6 

** 

8.6* 

7.2 

7.8 

Evergreen  (Zone  7) 

4.6 

5.9 

5.6 

** 

3.1* 

3.8* 

2.1* 

Land  of  the  Mighty  Peace  (Zone  8) 

2.3 

1.4* 

2.2* 

2.7* 

2.5* 

3.5* 

Jasper  National  Park  (Zone  9) 

0.6* 

1.5* 

** 

** 

** 

Calgary  &  District  (Zone  10) 

17.4 

18.7 

14.4 

20.4* 

15.1 

17.8 

18.8 

Edmonton  (Zone  11) 

14.4 

5.4 

9.1 

22.8 

17.0 

19.3 

31.5 

Banff  National  Park  (Zone  12) 

6.2 

16.2 

1.3* 

** 

** 

Game  Country  (Zone  13) 

3.5 

2.0* 

3.2* 

9.5* 

3.4* 

6.0 

4.2 

Land  of  the  Midnight  Twilight  (Zone  14)  6.1 

4.2 

9.9 

6.5* 

6.3 

4.4 

Total  Visitor  Trips 

28,469,000 

9,742,400 

6,572,200 

1,049,800 

1,919,100 

3,388.200 

5,497,300 

Expenditures  In  Alberta 

Median^  per  person  per  trip 

$30.00 

$21.00 

$17.50 

$55.00 

$35.00 

$30.00 

$75.00 

Total  Expenditures  In  Alberta  (OOO's) 

$1,655,405.5 

$318,399.9 

$190,955.5 

$87,592.3 

$196,879.6 

$173,006.8 

$680,883.8 

Expenditures  Outside  Alberta 

Median^  per  person  per  trip 

$200.00 

$250.00 

$150.00* 

$200.00* 

** 

■k-k 

Total  Expenditures  Outside  Alberta  (OOO's) 

$261,883.4 

$116,561.4 

$68,310.1  * 

** 

$34,953.0  * 

'  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

^  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

"  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  1 7d:  Main  Purpose  of  Trip 

-  Summary  Profile  ■ 

■  Same  Day  Visitor  Trips 

Visiting 

Vacation/ 

Pripnric/ 

Business/ 

Business/ 

Pprcnn^l 

Total 

Pleasure 

Relatives 

Pleasure 

Convention 

Business 

Shopping 

Se3son  Trip  Ended 

% 

% 

/o 

% 

% 

o/ 
/o 

/o 

Spring  (April  15  to  June  14) 

1  C  1 

1  A  1 

14.1 

1  /I  ^ 
14.0 

19.4* 

on  n 

1  K  7 

ib.o 

lo.o 

Summer  (June  15  to  September  9) 

00  7 
CO./ 

21.0 

on  5* 

IC  A 

lb. 4 

20.0 

17.9 

Fall  (September  10  to  October  31) 

1  A  1 

14.1 

1  0  7 

15.8 

1 1 

11.0 

1 1;  c 
10. b 

15.7 

12,9 

Winter  (November  1  to  April  14) 

48.2 

44.5 

49.0 

48.9 

47.7 

47.9 

55.4 

Total  Household  Trips 

1  c  ono  1  nn 

c  cm  Jinn 

3,428,700 

b/o,oUU 

1  oo  onn 
i,bzo,jUU 

2,005,400 

2.828,700 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

o/ 
/o 

% 

% 

o/ 
/o 

% 

Private  vehicle 

94.0 

91.4 

30.0 

89.7 

94.7 

yo.o 

QR  8 

yb.o 

RV/motorhome 

• 

** 

** 

** 

Other  motor  vehicle 

4.0 

4.8 

3.2* 

8.8* 

4.4* 

2.6* 

Scheduled  bus/coach 

1.6 

o.b 

Airplane 

1.6 

1  0* 

** 

8.4* 

** 

** 

Other 

1.3 

2.0* 

** 

3.6* 

** 

** 

Total  Household  Trips 

16,308,100 

c  CI n  4 nn 

5,510,400 

3,428,700 

c^fo  onn 

678,800 

1  ooo  onn 

1,628,300 

2,005,400 

2,828,700 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

% 

Individual 

37.8 

26.5 

<j4.j 

48.8 

75.4 

4o.y 

98  8 

Two  adults 

32.1 

34.1 

31.9 

38.5 

18.7 

28.5 

39.0 

3  or  more  adults  -  no  children 

6.1 

10.9 

4.5 

2.4* 

4.4* 

4.1 

Adult(s)  with  children 

OQ  0 
^0.0 

00  0 

29.0 

0  c\* 

0  0* 
0.0 

23.0 

27.9 

Total  Party  Trips 

1 0  Aovi  inn 

ii  ni  c  onn 

3,044,900 

CIO  enn 
bi  J,bUU 

1  AAA  cnn 
1 ,444,3UU 

1,748,600 

2.443.000 

Activities  Participated  in  While  in  Alberta 

% 

% 

o/ 
/o 

% 

% 

o/ 
/o 

% 

Visiting  friends  and  relatives 

55.1 

33.2 

94.8 

73.5* 

42.2* 

47.0 

49.9 

Dining  out  in  restaurants 

42.2 

40.0 

00. y 

** 

51.9* 

07  0 

o/.o 

oy.b 

Shopping 

39.4 

26.2 

08  1 

** 

** 

OO.O 

lA  A 

1 4.4 

Resting  and  relaxing 

32.1 

46.9 

^0  7 

4o./ 

** 

** 

1  1  0* 
11. Z 

16.3* 

Personal  errands  (e.g.  visit  doctor) 

25.5 

7.8* 

1  Q  0* 

ly.z 

** 

21.8* 

08. b 

07  0 

01 .0 

Taking  pictures  or  filming 

24.6 

37.4 

1  0  7* 

lo./ 

** 

** 

on  0* 

10  0* 

Sightseeing  in  the  countryside 

24.6 

39.4 

00  0* 

11.6 

53.7* 

** 

10.0* 

12.5* 

Viewing  wildlife 

17.2 

33.7 

12.3* 

** 

** 

Hiking/climbing 

13.1 

28.1 

1  A* 

/.4 

** 

** 

Sightseeing  in  cities 

12.4 

17.8 

y.y 

** 

** 

1  n  0* 

lu.y 

Visiting  wilderness  areas 

12.4 

27.8 

** 

** 

Visiting  mountainous  areas 

12.2 

28.7 

** 

** 

** 

Visiting  National  Parks 

9.7 

17.2 

** 

** 

** 

Attending  sporting  events 

9.1 

13.2* 

** 

** 

** 

7.4* 

Swimming 

8.3 

13.8* 

** 

** 

Attending  business  meeting 

7.7 

** 

** 

** 

48.6* 

1  n  7* 
lU.o 

Fishing 

7.6 

15.7 

** 

** 

Visiting  Provincial  Parks 

7.6 

12.6* 

** 

** 

Birdwatching 

7.3 

11.2* 

** 

** 

** 

** 

** 

Attending  family  affairs  (e.g.  weddings) 

6.8 

** 

1  r\  0* 

** 

** 

1  1  t;* 
11.0 

7  1  * 
/.I 

Attending  local  festivals  and  fairs 

6.8 

6.5* 

7  0* 

** 

** 

Visiting  West  Edmonton  Mall 

6.6 

** 

** 

** 

** 

1  ^  a* 

14.0 

Visiting  galleries/museums 

6.1 

8.4* 

** 

** 

** 

** 

Visiting  scenic  landmarks 

5.7 

11.0* 

** 

** 

** 

Visiting  Kananaskis  Country 

5.4 

10.7* 

** 

** 

** 

** 

Visiting  Royal  Tyrrell  Museum 

5.2 

4.4* 

** 

** 

** 

** 

Visiting  nightclubs 

5.0 

4.8* 

y.j 

** 

** 

** 

** 

Sunbathing/beach  activities 

4.9 

8.5* 

** 

** 

** 

** 

Boating 

4.9 

8.1* 

** 

** 

** 

** 

Downhill  skiing 

4.2* 

8.9* 

** 

Visiting  Heritage  Park  in  Calgary 

4.0* 

4.4* 

** 

** 

Golfing 

2.6* 

4.3* 

Total  Visitor  Trips^ 

27,063,900 

8,663,200 

6,250,300 

1,137,100 

1,749,000 

4.228,800 

4,803,900 

'  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  person  trip  esti- 
mates that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
'  Represents  less  then  0.5%. 
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Exhibit  1 7e:  Main  Purpose  of  Trip 

■  Summary  Profile  - 

Overnight  Visitor  Trips 

Visiting 

Vacation/ 

Friends/ 

Business/ 

Business/ 

Personal 

Total 

Pleasure 

Relatives 

Pleasure 

Convention 

Business 

Shopping 

Volume  of  Visitor  Trips 

Total  visitor  trips 

12,571,200 

5,663,300 

4,345,400 

336,700 

747,200 

1,061,800 

303,900 

Total  household  trips 

7,160,000 

2,969,300 

2,553,800 

208,500 

618,800 

558,900 

173,900 

Total  party  trips 

5,828,800 

2,163,100 

2,252,700 

183,300 

532,500 

489,300 

147,600 

Average  travel  party  size 

2.2 

2.6 

2.0 

1.9 

1.4 

2.2 

2.2 

Total  visitor  nights' 

30,494,400 

14,041,200 

9,754,700 

856,300 

1,872,200 

2,673,800 

506,700 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away 

from  home 

3.0 

3.4 

2.5 

3.3 

2.8 

2.9 

1.7 

Average  number  of  nights  in  Alberta 

2.4 

2.5 

2.2 

2.5 

2.5 

2.5 

1.7 

Incidence  of  Purchasing  an  Overnight 

% 

% 

% 

% 

% 

% 

% 

Travel  Package^ 

2.5 

3.9 

** 

** 

** 

** 

** 

Total  Household  Trips 

7,160,000 

2,969,300 

2,553,800 

208,500 

618,800 

558,900 

173,900 

Tourism  Zone(s)  Visited^ 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

8.2 

8.9 

8.7 

6.8* 

5.8* 

** 

Gateway  (Zone  2) 

2.9 

2.3* 

3.2* 

6.4* 

3.7* 

** 

Big  Country  (Zone  3) 

2.7 

2.6 

3.2* 

** 

4.0* 

** 

David  Thompson  Country  (Zone  4) 

13.1 

13.3 

14.4 

10.1* 

11.3* 

11.0 

Battle  River  (Zone  5) 

8.1 

8.8 

8.8 

4.0* 

6.6* 

** 

Lakeland  (Zone  6) 

6.4 

6.2 

7.7 

** 

5.4* 

4.7* 

** 

Evergreen  (Zone  7) 

5.4 

7.8 

4.3 

** 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

1.6 

1.1* 

1.7* 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

3.7 

7.1 

** 

** 

*•* 

** 

Calgary  &  District  (Zone  10) 

19.2 

18.2 

18.9 

22.5* 

21.4 

25.1 

17.9* 

Edmonton  (Zone  11) 

19.5 

11.2 

20.6 

41.3 

28.3 

30.8 

70.0 

Banff  National  Park  (Zone  12) 

6.6 

12.6 

1.0* 

4.5* 

Game  Country  (Zonel3) 

3.8 

3.2 

3.7 

** 

6.9* 

5.0* 

Land  of  the  Midnight  Twilight  (Zone  14)  6.1 

6.3 

7.6 

** 

4.0* 

3.1* 

Total  Visitor  Trips 

12,571,200 

5,663,300 

4,345,400 

336,700 

747,200 

1,061,800 

303,900 

Expenditures  In  Alberta 

Median^  per  person  per  trip 

$80.00 

$92.50 

$50.00 

$158.75 

$211.00 

$82.00 

$175.00 

Median-*  per  person  per  day 

$42.50 

$47.50 

$25.00 

$85.00 

$121.67 

$41.25 

$115.83 

Total  Expenditures  In  Alberta  (OOO's) 

$1,531,335.3 

$701,974.9 

$326,774.2 

$81,564.6 

$211,086.6 

$115,029.8 

$81,610.2 

Expenditures  Outside  Alberta 

Median"  per  person  per  trip 

$250.00 

$250.00 

$200.00* 

** 

** 

Median"  per  person  per  day 

$50.00 

$50.00 

$31.25* 

** 

** 

Total  Expenditures  Outside  Alberta  (OOO's) 

$293,842.1 

$216,264.7 

$36,285.1  * 

** 

** 

** 

** 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

23.0 

91.1 

41.9 

17.0 

60.4 

60.3 

Hotels/motels 

22.4 

25.0 

5.9 

49.0 

74.9 

24.8 

37.0 

Camping 

17.5 

35.1 

1.5* 

2.9* 

4.9* 

Other  fixed  roof 

7.7 

15.3 

** 

** 

** 

Other/not  stated 

2.3 

1.6* 

3.1* 

8.3* 

Total  Visitor  Nights^ 

30,494,400 

14,041,200 

9,754,700 

856,300 

1,872,200 

2,673,800 

506,700 

A  visitor  night  is  one  person  spending  one  night  in  the  province. 

This  question  applied  if  at  least  a  portion  of  the  traveller's  stay  in  Alberta  included  an  overnight  travel  package  (accommodation  and  at  least  one  of  the  following  other  items:  transporta- 
tion, meals,  attractions  or  activities). 

A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 
Interpret  with  caution  due  to  small  sample  size. 
Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  17f:  Main  Purpose  of  Trip  ■ 

■  Summary  Profile  - 

•  Overnight  Visitor  Trips 

Uicitinor 

Vacation/ 

Friends/ 

Business/ 

Business/ 

Personal 

Total 

Pleasure 

Relatives 

Pleasure 

Convention 

Business 

Shopping 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.2 

14.2 

11.6 

15.5* 

21.4 

17.5* 

Summer  (June  15  to  September  9) 

29.4 

39.6 

22.0 

26.7* 

13.0* 

31.4 

20.1 

Fall  (September  10  to  October  31) 

12.6 

11.4 

12.8 

13.9* 

17.5 

13.5* 

** 

Winter  (November  1  to  April  14) 

43.8 

34.8 

53.6 

43.9* 

48.1 

37.7 

56.3* 

Total  Household  Trips 

7,160,000 

2,969,300 

2,553,800 

208,500 

618,800 

558,900 

173,900 

Mode(s)  of  Transportation  Used  on  Trip' 

% 

% 

% 

% 

% 

% 

% 

Private  vehicle 

86.6 

85.3 

88.9 

81.5 

84.8 

87.6 

90.4 

RV/motorhome 

3.5 

6.9 

Other  motor  vehicle 

4.9 

5.1 

3.5* 

10.5* 

5.3* 

6.6* 

Scheduled  bus/coach 

4.2 

3.7 

5.0 

** 

** 

4.0* 

** 

Airplane 

3.4 

2.1* 

1.4* 

** 

18.8 

** 

Other 

3.9 

3.3* 

4.1 

** 

8.5* 

** 

Total  Household  Trips 

7,160,000 

2,969,300 

2,553,800 

208,500 

618,800 

558,900 

173,900 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

% 

Individual 

37.3 

19.3 

47.1 

46.6* 

71.5 

31.6 

28.3* 

Two  adults 

32.3 

39.4 

26.4 

33.9* 

20.4 

38.6 

41.4* 

3  or  more  adults  -  no  children 

7.7 

12.1 

4.5 

** 

** 

7.0* 

Adult(s)  with  children 

22.6 

28.9 

21.9 

** 

** 

22.8* 

** 

Total  Party  Trips 

5,828,800 

2,163,100 

2,252,700 

183,300 

532,500 

489,300 

147,600 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

Visiting  friends  and  relatives 

71.6 

51.7 

98.3 

75.4* 

34.4* 

89.3 

84.3* 

Resting  and  relaxing 

70.7 

79.4 

74.5 

57.7* 

25.5* 

53.9 

Dining  out  in  restaurants 

51.5 

47.9 

45.6 

75.0* 

75.3* 

62.0 

75.0* 

Taking  pictures  or  filming 

40.1 

54.1 

29.6 

** 

** 

37.2* 

** 

Shopping 

37.3 

30.3 

41.6 

** 

41.8* 

41.4* 

83.8* 

Sightseeing  in  the  countryside 

34.5 

47.2 

27.7 

** 

** 

22.4* 

** 

Viewing  wildlife 

32.5 

49.7 

20.5 

** 

** 

** 

** 

Hiking/climbing 

23.0 

39.6 

9.1* 

** 

** 

** 

** 

Swimming 

22.3 

34.3 

13.4* 

** 

** 

Visiting  mountainous  areas 

21.9 

35.2 

11.5* 

** 

** 

** 

** 

Visiting  wilderness  areas 

21.6 

35.2 

12.0* 

** 

** 

** 

Sightseeing  in  cities 

19.2 

21.3 

17.4* 

** 

** 

16.3* 

** 

Visiting  nightclubs 

16.6 

13.6 

19.1 

** 

28.0* 

** 

Personal  errands  (e.g.  visiting  doctor) 

16.4 

11.3 

21.3 

** 

** 

21.7* 

** 

Sunbathing/beach  activities 

15.9 

28.0 

8.1* 

** 

** 

Visiting  National  Parks 

15.5 

25.0 

8.5* 

** 

** 

** 

Birdwatching 

15.5 

23.0 

10.9* 

** 

** 

Visiting  West  Edmonton  Mall 

12.8 

8.8* 

14.6* 

** 

** 

Fishing 

12.8 

20.1 

8.7* 

** 

** 

Visiting  Provincial  Parks 

12.0 

21.3 

5.6* 

** 

** 

Attending  family  affairs  (e.g.  weddings) 

11.8 

3.6* 

16.7* 

** 

** 

45.4* 

Boating 

10.6 

19.1 

** 

** 

Visiting  vacation  home 

10.5 

18.0 

** 

** 

Visiting  scenic  landmarks 

9.6 

16.1 

** 

** 

Bicycling 

9.4 

14.0 

7.3* 

Attending  local  festivals 

8.5 

9.9* 

5.7* 

Golfing 

7.6 

9.8* 

6.1* 

** 

Visiting  Kananaskis  Country 

5.8 

10.1* 

** 

** 

** 

Attending  a  business  meeting 

4.8* 

** 

41.0* 

Total  Visitor  Trips^ 

14,026,200 

6,252,100 

4,925.700 

433.400 

895,900 

1,212,200 

260,600 

'  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 

2  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  person  trip  esti- 
mates that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  18a:  Main  Purpose  of  Trip 

-  Visitor  Origin 

Total  Visitor  Trips 

Visiting 

Vacation/ 

Friends/ 

Business/ 

Business/ 

Personal 

Vkitnr  Origin 

PIpaciirp 
ncdoui  c 

Relatives 

r icdoui c 

rnnuentinn 

UUIIVCIIUUII 

Business 

Shopping 

o/ 

o/ 

/o 

% 

% 

/o 

/o 

Chinook  Country  (Zone  1) 

9.7 

8.7 

7.4 

10.0* 

8.8 

13.4 

15.0 

Lethbridge 

1.9 

1.9 

2.0 

** 

3.8* 

2.7* 

** 

Gateway  (Zone  2) 

3.0 

2.4 

2.0 

4.6* 

4.5* 

4.2 

4.6 

Medicine  Hat 

0.7 

0.7* 

0.8* 

** 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

1.6 

2.8 

** 

2.2* 

4.7 

4.2 

David  Ttiompson  Country  (Zone  4) 

9.5 

9.2 

9.0 

14.4 

8.4 

8.1 

11.4 

Red  Deer 

1.7 

1.8 

2.3 

** 

** 

1.4* 

** 

Battle  River  (Zone  5) 

10.2 

6.6 

8.8 

16.7 

11.5 

13.3 

18.2 

Lakeland  (Zone  6) 

6.9 

5.2 

6.0 

6.2* 

8.1 

7.8 

11.9 

Evergreen  (Zone  7) 

4.9 

3.7 

4.0 

6.6* 

4.5* 

5.6 

9.0 

Land  of  ttie  Mighty  Peace  (Zone  8) 

2.5 

1.7 

2.3 

** 

4.3* 

3.4* 

3.9 

Jasper  National  Park  (Zone  9) 

• 

** 

** 

** 

** 

** 

Calgary  &  District  (Zone  10) 

21.6 

32.3 

20.9 

11.0* 

16.1 

13.7 

4.8 

City  of  Calgary 

19.7 

31.0 

19.8 

10.0* 

14.0 

9.8 

1.7* 

Edmonton  (Zone  11) 

18.0 

20.9 

26.5 

9.3 

19.7 

10.1 

1.6* 

Banff  National  Park  (Zone  12) 

0.5 

0.6* 

** 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.9 

1.8 

3.0 

6.6* 

2.9* 

5.5 

3.1* 

Grande  Prairie 

1.1 

0.9* 

1.7* 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

5.2 

7.0 

8.5* 

8.4 

9.5 

10.8 

Total  Visitor  Trips  (Zones  only) 

41,040,100 

15,405,700 

10,917,600 

1,386,400 

2,666,300 

4,450,000 

5,801,200 

*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
'  Represents  less  than  0.5%. 
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Exhibit  18b:  Main  Purpose  of  Trip  -  Visitor  Origin  -  Same  Day  Visitor  Trips 


Visitor  Origin 

Total 

Vacation/ 
Pleasure 

Visiting 
Friends/ 
Relatives 

Business/ 
Pleasure 

Business/ 
Convention 

Personal 
Business 

Shopping 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

11.3 

10.8 

7.8 

10.9* 

9.5 

14.6 

15.5 

Lethbridge 

1.7 

2.0* 

1.3* 

4.1* 

2.1* 

Gateway  (Zone  2) 

3.2 

2.6 

1.7* 

5.1* 

4.2* 

4.6 

Big  Country  (Zone  3) 

3.1 

1.6* 

3.4* 

5.5* 

4.3 

David  Thompson  Country  (Zone  4) 

9.9 

9.4 

9.0 

15.9* 

9.5 

8.3 

11.6 

Red  Deer 

1.4 

1.6* 

1.9* 

** 

** 

** 

Battle  River  (Zone  5) 

11.4 

6.2 

10.0 

19.6* 

12.3 

14.8 

18.9 

D.O 

L  8 
t.o 

0.0 

7  7 
/ .  / 

1 1  R 

Evergreen  (Zone  7) 

5.1 

3.6 

3.8* 

6.8* 

4.7* 

6.0 

8.9 

Land  of  the  Mighty  Peace  (Zone  8) 

2.6 

1.7* 

2.6* 

4.4* 

2.9* 

3.7* 

Jasper  National  Park  (Zone  9) 

Calgary  &  District  (Zone  10) 

20.5 

36.6 

19.4 

9.5* 

12.4 

10.5 

4.1 

City  of  Calgary 

18.5 

35.2 

18.3 

8.3* 

10.4 

6.8 

Edmonton  (Zone  11) 

14.9 

16.2 

26.9 

6.8* 

18.5 

8.7 

1.6* 

Banff  National  Park  (Zone  12) 

0.6* 

** 

** 

** 

Game  Country  (Zone  13) 

2.8 

1.3* 

2.9* 

7.1* 

** 

5.5 

3.0 

Grande  Prairie 

0.8 

** 

1.6* 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.7 

4.6 

7.4 

8.3* 

9.8 

10.3 

10.8 

Total  Visitor  Trips  (Zones  only) 

28,469,000 

9,742,400 

6,572,200 

1,049,800 

1,919,100 

3,388,200 

5,497,300 

*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

A  greater  proportion  of  trips  with  the  main  purpose  of  shopping  were  made  by  residents  from  Chinook  Country,  Battle  River, 
Lakeland,  Evergreen,  David  Thompson  Country  and  Land  of  the  Midnight  Twilight  Tourism  Zones. 

Same  day  trips  from  David  Thompson  Country  and  Battle  River  had  a  proportionately  greater  likelihood  of  being  for  the  main 
purpose  of  business /pleasure  than  trips  from  other  tourism  zones. 
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Exhibit  18c:  Main  Purpose  of  Trip 

-  Visitor  Origin 

Overnight  Visitor  Trips 

Visiting 

Vacation/ 

Friends/ 

Business/ 

Business/ 

Personal 

Visitor  Origin 

Total 

Pleasure 

Relatives 

Pleasure 

Convention 

Business 

Shopping 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

6.2 

5.0 

C  0 
D.O 

7.0* 

y.4 

isie 

Lethbridge 

2.5 

1.8* 

3.0* 

** 

** 

4.5* 

** 

G3teway  (Zone  2) 

9  K 

9  1* 

2.4* 

** 

** 

4.0* 

** 

Medicine  Hat 

1.0* 

0.8* 

1.2* 

** 

** 

Big  Country  (Zone  3) 

1.8 

1.5* 

1.9* 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

8.6 

9.0 

8.9 

9.4* 

5.5* 

7.5* 

** 

Red  Deer 

2.6 

2.1* 

2.9* 

** 

** 

** 

** 

Battle  River  (Zone  5) 

7.4 

7.2 

7.1 

** 

9.4* 

8.4* 

** 

Lakeland  (Zone  6) 

7.3 

6.0 

7.8 

8.9* 

6.5* 

8.2* 

20.2* 

Evergreen  (Zone  7) 

4.3 

3.9 

4.2 

** 

** 

4.1* 

10.2* 

Land  of  the  Mighty  Peace  (Zone  8)  , 

2.3 

1.7* 

1.8* 

** 

** 

4.8* 

** 

Jasper  National  Park  (Zone  9) 

** 

** 

** 

** 

** 

Calgary  &  District  (Zone  10) 

24.0 

25.0 

23.3 

15.7* 

25.6 

23.9 

17.2* 

City  of  Calgary 

22.5 

23.8 

22.1 

15.4* 

23.2 

19.5 

14.3* 

Edmonton  (Zone  11) 

25.2 

29.1 

26.0 

16.9* 

22.9 

14.4 

** 

Banff  National  Park  (Zone  12) 

0.3* 

** 

** 

** 

** 

** 

Game  Country  (Zone  13) 

3.2 

2.7 

3.0* 

** 

4.9* 

5.4* 

■k-k 

Grande  Prairie 

1.8 

1.5* 

1.9* 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

6.6 

6.3 

6.4 

9.1* 

4.8* 

7.1* 

11.4* 

Total  Visitor  Trips  (Zones  only) 

12,571,200 

5,663,300 

4,345,400 

336,700 

747,200 

1,061,800 

303,900 

*  Interpret  with  caution  due  to  small  sample  size. 
*'  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  1 9a:  Main  Purpose  of  Trip  -  Season  Trip  Ended  -  Total  Visitor  Trips 


Spring 

Summer 

Toll 

Pall 

wmter 

(tnrW  - 
vHprii  1 J  - 

/iiinp  1  ^  - 

\OC(Jl.  3  - 

(Hnv  1  - 

Mclin  Piirnncp  nf  Trin 

ITIdlll  rUI  |JUOv  Ul  II 

Total 

liinp  1  A) 

Oct.  31) 

April  14) 

% 

% 

% 

% 

% 

Vacation/pleasure 

37.5 

36.0 

50.4 

32.3 

32.1 

Visiting  friends/relatives 

26.6 

23.9 

21.5 

27.8 

30.0 

Business/pleasure 

3.4 

4.1 

3.0 

3.1 

3.4 

Business/convention 

6.5 

9.4 

3.9 

7.8 

6.7 

Personal  business 

10.8 

12.2 

9.9 

13.4 

10.2 

Shopping 

14.1 

13.8 

9.9 

14.4 

16.6 

Total  Visitor  Trips 

41,040,100 

5,891,600 

10,870,800 

5,345,900 

18,931.800 

Exhibit  19b :  Main  Purpose  of  Trip  - 

Season  Trip  Ended  - 

Same  Day  Visitor  Trips 

Spring 

Summer 

Fall 

Winter 

(April  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Main  Purpose  of  Trip 

Total 

June  14) 

Sept.  8) 

Oct.  31) 

April  14) 

% 

% 

% 

% 

% 

Vacation/pleasure 

34.2 

32.1 

43.9 

29.7 

31.4 

Visiting  friends/relatives 

23.1 

22.0 

20.4 

23.9 

24.5 

Business/pleasure 

3.7 

4.5 

3.5 

3.2* 

3.7 

Business/convention 

6.7 

9.7 

4.8 

7.3 

6.6 

Personal  business 

11.9 

12.7 

10.9 

15.2 

11.3 

Shopping 

19.3 

18.6 

14.9 

19.2 

21.7 

Total  Visitor  Trips 

28,469,000 

4,114,000 

6,731,500 

3,850,100 

13,773,400 

*  Interpret  with  caution  due  to  small  sample  size. 

Exhibit  1 9c:  Main  Purpose  of  Trip 

-  Season  Trip  Ended 

■  Overnight  Visitor  Trips 

Spring 

Summer 

Fall 

Winter 

(April  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Main  Purpose  of  Trip 

Total 

June  14) 

Sept.  8) 

Oct.  31) 

April  14) 

% 

% 

% 

% 

% 

Vacation/pleasure 

45.0 

45.1 

61.1 

39.0 

34.0 

Visiting  friends/relatives 

34.6 

28.4 

23.3 

37.9 

44.8 

Business/pleasure 

2.7 

3.1* 

2.4* 

2.7* 

2.8* 

Business/convention 

5.9 

8.8 

2.3* 

9.1 

6.9 

Personal  business 

8.4 

11.1 

8.4 

9.0 

7.4 

Shopping 

2.4 

2.5* 

1.7* 

1.9* 

3.1* 

Total  Visitor  Trips 

12,571,200 

1,777,600 

4,139,300 

1,495,900 

5,158,400 

*  Interpret  with  caution  due  to  small  sample  size. 


Exhibit  Higlilights 

The  winter  season  received  the  greatest  proportion  of  same  day  visitor  trips  where  the  main  purpose  was  shopping. 
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Section  E 


Accommodation  Used  m  Alberta 


Alberta  visitors  were  asked  which  types  of  accommodation 
they  used  during  their  trip  in  Alberta.  More  than  one  type  of 
accommodation  could  be  used  on  a  trip. 

Half  of  all  nights  spent  with  friends  or  family 

The  homes  of  friends  or  relatives  were  the  most  commonly 
used  forms  of  accommodation,  with  50%  of  visitor  nights 
spent  with  friends  or  family.  Hotels/motels  accounted  for 
22%  of  visitor  nights  in  Alberta.  Camping  was  the  form  of 
accommodation  used  for  18%  of  visitor  nights.  Four  per  cent 
of  visitor  nights  were  spent  at  vacation  homes  (i.e.  cottages 
and  cabins).  Other  fixed  roof  types  of  accommodation 
comprised  4%  of  visitor  nights.  (Exhibit  21). 

Just  under  seven  per  cent  of  households  staying  in  hotel/ 
motel  accommodation  purchased  an  overnight  travel 
package. 

Main  trip  purpose 

Some  relationships  were  noticed  between  the  type  of  accom- 
modation used  during  the  trip  and  the  main  purpose  of  the 
trip.  For  example,  those  who  stayed  with  friends  and  relatives 
were  most  likely  to  have  the  main  purpose  of  visiting  friends 
and  relatives  (61%).  Nearly  a  quarter  (22%),  however,  of  trips 
with  nights  spent  in  the  homes  of  friends  and  relatives  had  the 
main  purpose  of  vacation/ pleasure.  Business  trips  were  more 
likely  to  be  spent  in  hotel/ motels  while  most  of  those  accom- 
modated in  camping  and  vacation  homes  were  on  a  vaca- 
tion/pleasure trip. 

Vacation/pleasure  was  the  most  frequent  main  purpose  of 
trips  for  all  other  accommodation  types.  For  those  spending 
nights  in  hotels /motels,  a  significant  proportion  were  spent 
by  business /convention  and  business /pleasure  visitors  (23% 
combined).  Most  of  those  accommodated  in  camping  and 
vacation  homes  were  on  a  vacation/pleasure  trip  (91%  and 
94%,  respectively). 


David  Thompson  Country  number  one  for  camping 

Visitor  trips  with  nights  spent  in  camping  accommodation 
were  most  likely  to  have  been  spent  in  David  Thompson 
Country  (24%),  followed  by  Chinook  Country  and  Calgary 
and  District  (each  13%)  Tourism  Zones.  Nights  spent  in 
hotel /motel  and  the  homes  of  friends  and  relatives  were  most 
likely  to  have  been  spent  in  either  the  Calgary  and  District  or 
Edmonton  Tourism  Zones. 
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Exhibit  20a:  Accommodation^  Used  in  Alberta 

Summary  Profile 

Overnight  Visitor  Trips 

Home  of 

Other 

Total 

Friends/ 

Vacation 

Fixed 

Visitor  Trips 

Hotel/Motel 

Relatives 

Camping 

Home 

Roof 

Volume  of  Visitor  Trips 

Total  visitor  trips 

12,571,200 

3,413,400 

6,561,600 

1,910,900 

435,600 

444,400 

Total  household  trips 

7,160,000 

2,061,600 

3,849,800 

882,600 

210,600 

215,700 

Total  party  trips 

5,828,800 

1,569,100 

3,316,000 

657,100 

166,100 

158,500 

Average  travel  party  size 

2.2 

2.2 

2.0 

2.9 

2.7 

2.8 

Total  visitor  nights^ 

30,494,400 

6,819,700 

15,270,000 

5,349,800 

1,232,300 

1,126,300 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.0 

3.0 

2.9 

3.9 

3.0 

2.8 

Average  number  of  nights  in  Alberta 

2.4 

2.2 

2.4 

3.0 

2.9 

2.6 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

34.6 

9.2 

60.7 

3.3* 

** 

** 

Vacation/pleasure 

45.0 

52.9 

22.1 

90.8 

94.4 

88.8 

Business/pleasure 

2.7 

5.4 

2.1 

** 

** 

** 

Business/convention 

5.9 

17.2 

2.2 

** 

** 

Personal  business 

8.4 

10.1 

9.8 

3.1* 

** 

** 

Shopping 

2.4 

4.0 

2.5 

** 

** 

** 

Other/not  stated 

0.9 

** 

** 

** 

** 

** 

Total  Visitor  Trips 

12,571,200 

3,413,400 

6,561,800 

1,910,900 

435,600 

444,400 

Incidence  of  Purchasing  an 

% 

% 

% 

% 

% 

% 

Overnight  Travel  Package^ 

2.5 

6.9 

** 

** 

** 

** 

Total  Household  Trips 

7,160,000 

2,061,600 

3,849,800 

882,600 

210,600 

215,700 

Tniiri^m  7nnpf^^  Vi^itPf14 

lUUi  lolll  ^UIICVo/  f  loliCU 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

8.2 

7.4 

8.3 

13.0 

Gateway  (Zone  2) 

2.9 

3.4* 

3.0 

3.0* 

** 

Big  Country  (Zone  3) 

2.7 

1.6* 

2.9 

4.7* 

** 

David  Thompson  Country  (Zone  4) 

13.1 

7.2 

13.5 

24.0 

** 

Battle  River  (Zone  5) 

8.1 

4.1 

8.3 

7.5 

20.4* 

28.6* 

Lakeland  (Zone  6) 

6.4 

3.9 

6.8 

7.5 

Evergreen  (Zone  7) 

5.4 

2.9* 

4.6 

9.0 

19.4* 

13.6* 

Land  of  the  Mighty  Peace  (Zone  8) 

1.6 

1.4* 

1.8* 

2.3* 

** 

** 

Jasper  National  Park  (Zone  9) 

3.7 

7.7 

1.1* 

7.2 

** 

Calgary  &  District  (Zone  10) 

19.2 

22.3 

21.6 

12.7 

** 

11.9* 

Edmonton  (Zone  11) 

19.5 

25.3 

24.5 

2.4* 

Banff  National  Park  (Zone  12) 

6.6 

17.2 

1.8* 

7.2 

** 

Game  Country  (Zone  13) 

3.8 

4.2 

3.7 

5.2* 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

6.1 

3.0* 

6.1 

8.7 

19.3* 

Total  Visitor  Trips 

12,571,200 

3,413,400 

6,561,600 

1,910,900 

435,600 

444,400 

Expenditures  In  Alberta 

Median^  per  person  per  trip 

$80.00 

$185.00 

$55.00 

$63.00 

$45.00 

$56.25 

Medians  per  person  per  day 

$42.50 

$105.00 

$29.17 

$26.38 

$18.33 

$28.00 

Total  Expenditures  In  Alberta  (OOO's) 

$1,531,335.3 

$773,078.3 

$587,311.5 

$170,739.9 

$21,692.7 

$35,424.9 

'  A  visitor  may  have  stayed  at  more  ttian  one  type  of  accommodation  while  in  Alberta. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province. 

•3  This  question  applied  if  at  least  a  portion  of  the  traveller's  stay  in  Alberta  included  an  overnight  travel  package  (accommodation  and  at  least  one  of  the  following  other  items:  transporta- 
tion, meals,  attractions  or  activities). 

A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

5  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered In  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

'  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  20b:  Accommodation^ 

Used  in  Alberta  - 

•  Summary  Profile  - 

■  Overnight  Visitor  Trips 

Home  of 

Other 

Total 

Fripnri^ 

Var^itlnn 

f  aua  null 

Fixed 

Visitor  Trips 

Hntpl/Mntpl 

nciaii  vco 

ramninar 

Home 

Roof 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.2 

14.5 

12.6 

18.5 

16.4* 

14.3* 

Summer  (June  15  to  September  8) 

29.4 

22.5 

23.3 

65.9 

38.5* 

54.4 

Fall  (September  9  to  October  31) 

12.6 

13.6 

12.4 

10.6 

** 

Winter  (November  1  to  April  14) 

43.8 

49.4 

51.6 

5.0* 

32.0* 

23.3* 

Total  Household  Trips 

7,160,000 

2,061,600 

3,849,800 

882,600 

210,600 

215,700 

Mode(s)  of  Transportation  Used  on  Trip2 

% 

/o 

/o 

°/ 

/o 

/o 

°/ 

/o 

Private  vehicle 

86.6 

H9.  1 
oo.i 

9q  9 

7n  ^ 
/u.o 

Q9  Q 

Q9  7 

RV/motorhome 

3.5 

** 

1  n* 

l.U 

9^  n 

** 

Other  motor  vehicle 

4.9 

5.4 

3.9 

8.4 

** 

** 

Scheduled  bus/coach 

4.2 

4.8 

4.6 

** 

Airplane 

3.4 

7.4 

2.2* 

** 

** 

** 

Other 

3.9 

4.5 

3.6 

3.6* 

** 

** 

Total  Household  Trips 

7,160,000 

2,061,600 

3,849,800 

882,800 

210,600 

215,700 

Entire  Travel  Party  Composition 

% 

/o 

/o 

/o 

/o 

/o 

Individual 

37.3 

33.4 

44.8 

13.5 

15.8* 

Two  adults 

32.3 

37.7 

28.0 

36.4 

53.4 

39.1* 

3  or  more  adults  -  no  children 

7.7 

10.6 

5.2 

10.9 

14.9* 

** 

Adult(s)  children 

22.6 

18.0 

22.0 

39.0 

19.0* 

33.9* 

Total  Party  Trips 

5,828,800 

1,569,100 

3,316,000 

657,100 

166,100 

158,500 

Activities  Participated  in  While  in  Alberta 

% 

10 

°/ 

/o 

°/ 

/o 

/o 

/o 

Visiting  friends  and  relatives 

71.6 

to. J 

9 

4K  R 

** 

91  A* 

Resting  and  relaxing 

70.7 

79  1 
1  LA 

94  7 
04./ 

oU.o 

Q1  R* 

Dining  out  in  restaurants 

51.5 

7Q  K 

4y.D 

9R  1 
ZD.l 

Taking  pictures  and  filming 

40.1 

4U.0 

%'X  n 
00. U 

R^l  n 
00. U 

** 

7r\  f^* 
/U.J 

Shopping 

37.3 

49  i; 

1 R  4* 

** 

** 

Sightseeing  in  the  countryside 

34.5 

01. D 

99  Q 

Wl  1 
D/.i 

** 

Viewing  wildlife 

32.5 

9^  9 
Li.L 

i;9  Q 

Do.y 

** 

Hiking/climbing 

23.0 

17  9 

1^  1 
10.1 

jj.O 

** 

** 

Swimming 

22.3 

99  7 

14  R 

14.0 

4n  » 

HU.O 

** 

** 

Visiting  mountainous  areas 

21.9 

jU.y 

14  "i. 

9 

oy.z 

** 

** 

Visiting  wilderness  areas 

21.6 

19  7 
10./ 

14  Q 

i4.y 

47  7 
4/./ 

** 

Sightseeing  in  cities 

19.2 

1 

1Q  ^ 

ly.o 

** 

Visiting  nightclubs 

16.6 

9n  1 

ZU.l 

9n  1 

ZU.l 

** 

** 

Personal  errands  (e.g.  visit  doctor) 

16.4 

lU.O 

99  9 

19  7* 
IZ./ 

** 

Sunbathing/beach  activities 

15.9 

C  Q* 

Q  fi* 

y.o 

49  'i 
4Z.0 

** 

Visiting  National  Parks 

15.5 

Z4.D 

in  1* 

9Q  fi* 

** 

** 

Birdwatching 

.  15.5 

10  9* 

Wj.L 

in  q 

9^  4* 

** 

Visiting  West  Edmonton  Mall 

12.8 

ifi  n* 

14  fi 

** 

** 

Fishing 

12.8 

** 

Q  9* 

y.o 

Qf;  1 
oD.l 

** 

** 

Visiting  Provincial  Parks 

12.0 

Q  A* 

7  9* 
1  .L 

^R  4 
00.4 

** 

Attending  family  affairs  (e.g.  weddings) 

11.8 

y.o 

17  9 

** 

** 

** 

Boating 

10.6 

** 

fi  9* 
D.O 

00  Q* 

zo.y 

** 

Visiting  vacation  home 

10.5 

** 

7  1* 
/.I 

9R  7* 

OJ./ 

79  9* 
/  ei.o 

Visiting  scenic  landmarks 

9.6 

14  fi* 

fi  n* 

D.U 

Ifi  n* 

Bicycling 

9.4 

** 

7  ^* 

94  Q* 
Z4.y 

** 

Attending  local  festivals 

8.5 

in  7* 

lU./ 

9  4* 

** 

** 

Visiting  galleries/museums 

7.5 

q  1* 

9.1 

t<  fi* 

J.D 

11  1* 
11.1 

** 

** 

Golfing 

7.6 

fi  9* 

fi  R* 
D.J 

7  Q* 

** 

** 

Visiting  historical  sites 

6.8 

»  7* 

0./ 

^  9* 

1  ^  4* 
10.4 

** 

** 

Visiting  interpretive  centres 

6.7 

9  9* 

4  1* 

17  1* 
l/.l 

** 

** 

Visiting  Kananaskis  Country 

5.8 

5.1* 

4.6* 

13.4* 

** 

Attending  a  business  meeting 

4.8* 

12.6* 

** 

** 

Downhill  skiing 

4.8* 

8.8* 

3.3* 

** 

** 

Attending  a  conference/convention 

4.0* 

9.5* 

Total  Visitor  Trips^ 

14,026,200 

3,713,700 

7,164,000 

2,398,300 

503,300* 

417.800* 

'  A  visitor  may  have  stayed  at  more  than  one  type  of  accommodation  while  in  Alberta. 

2  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 

•3  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  person  trip  esti- 
mates that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  21 :  Accommodation  Used  in  Alberta  -  Season  Trip  Ended  -  Visitor  Nights 


Spring 

Summer 

Fall 

Winter 

Accommodation 

Total 

(Apr.15-iunel4) 

(June  15-Sept.8) 

(Sept.9-0ct.31) 

(Nov.1-Apr.14) 

% 

% 

% 

% 

% 

Hntpl/mntpl 

22.4 

21.4 

15.5 

25.5 

28.9 

Friends/rel3tives 

50.1 

52.7 

36.6 

52.5 

62.3 

Camping 

17.5 

17.7 

34.4 

12.1 

1.6* 

Vacation  home 

4.0 

3.2 

4.7 

3.9 

3.7 

Other  fixed  roof 

3.7 

3.3 

5.5 

2.4 

2.3 

Other/not  stated 

2.3 

1.7* 

3.2 

3.6 

1.2* 

Total  Visitor  Nights^ 

30,494,400 

4,221,600 

11,670,300 

3,379,400 

11,223,100 

'  A  visitor  night  is  one  person  spending  one  night  in  the  province. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 


Exhibit  Highlights 

The  homes  of  friends  or  relatives  were  the  most  commonly  used  form  of  accommodation  accounting  for  50%  of  total  nights 
spent  in  Alberta  by  Albertans.  During  the  winter,  friends  and  relatives  became  an  even  more  popular  choice  of  accommodation 
accounting  for  62%  of  visitor  nights.  Overall,  hotels/motels  were  the  second  most  used  form  of  accommodation,  accounting 
for  22%  of  visitor  nights.  Camping  followed  closely  with  18%.  Camping  was  naturally  more  popular  during  the  summer  when 
it  accounted  for  34%  of  all  nights  spent  in  Alberta. 
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Section  F 

Modes  of  Transportation  Used  on  Trip 


Private  vehicle  most  popular  mode  of  transportation 

Private  vehicles  were  the  mode  of  transportation  used  on 
more  than  nine  out  of  ten  household  trips  in  the  province 
(92%).  Other  motor  vehicles  (e.g.  motorcycles,  etc.)  were  the 
second  most  common  mode  of  transportation  used  by  4%  of 
household  trips.  Recreational  vehicles  and  motorhomes  were 
used  on  1%  of  all  household  trips. 

In  terms  of  commercial  forms  of  transportation,  an  equal 
proportion  of  trips  involved  the  use  of  airplanes  (2%)  and 
scheduled  bus/coach  (2%).  Other  modes  of  transportation 
were  used  on  2%  of  household  trips. 

Travellers  on  same  day  trips  were  more  likely  to  have  used 
private  vehicles,  while  overnight  trips  were  slightly  more 
likely  to  make  use  of  commercial  transportation  and 
RV/ motorhomes.  Regardless,  94%  of  same  day  trips  and  87% 
of  overnight  trips  involved  the  use  of  private  vehicles. 


Accommodation  used 

Over  half  (53%)  of  all  nights  spent  on  trips  which  included  the 
use  of  private  vehicles  were  spent  at  the  homes  of  friends  and 
relatives.  Trips  where  RV/motorhomes  were  used  were  most 
likely  to  have  involved  camping  (80%).  Nights  on  trips  where 
scheduled  bus/coach  were  used  were  almost  exclusively 
spent  at  the  homes  of  friends  or  relatives  (61%)  or  at 
hotels/motels  (26%). 

Air  travellers  spent  $300.00  per  day 

Visitor  trips  where  private  vehicles  were  used  accounted  for 
90%  of  all  spending  ($2.9  billion)  by  resident  travellers.  On  a 
per  person  per  day  basis,  trips  which  included  airplane  usage 
had  a  median  expenditure  which  was  nearly  ten  times  that  for 
all  resident  trips  ($300.00  versus  $31.67). 


RV's  and  motorhomes  used  on  vacation/pleasure  trips 

RV/motorhomes  were  used  primarily  for  vacation/pleasure 
trips.  Airplanes  were  used  most  often  by  those  on  busi- 
ness/convention trips  (41%),  although  a  substantial  number 
of  air  travellers  were  on  a  vacation/pleasure  trip  (31%). 
Scheduled  bus/coach  was  used  primarily  for  vacation/ plea- 
sure (58%)  and  visiting  friends  and  relatives  (23%). 


Season  trip  ended 

Not  surprisingly,  RV/motorhome  usage  was  most  common 
in  the  summer  months  and  least  common  in  the  winter. 
Commercial  forms  of  transportation  were  favoured  more  in 
the  winter  months. 
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Exhibit  22a:  Modes  of  Transportation  Used  on  Trip'  -  Summary  Profile  -  Total  Visitor  Trips 


Other 

Private 

RV/ 

Motor 

Scheduled 

Total 

Vehicle 

Motorhome 

Vehicle 

Bus/Coach 

Airplane 

Other 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

37,982,900 

669,100 

1,781,800 

695,300 

636,500 

637,500 

Total  household  trips 

23,468,100 

21,535,400 

293,100 

997,600 

565,200 

515,300 

487,700 

Total  party  trips 

19,324,400 

17,703,900 

214,900 

798,000 

492,800 

439,700 

411,800 

Average  travel  party  size 

2.1 

2.2 

3.1 

2.2 

1.4 

1.5 

1.6 

Total  visitor  nights^ 

30,494,400 

25,828,300 

1,740,000 

1,777,000 

1,457,800 

721,000 

861,200 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home  3.2 

3.1 

4.6 

3.8 

5.2 

8.0 

4.9 

Average  number  of  nights  in  Alberta 

2.4 

2.3 

3.1 

2.9 

4.0 

2.4 

2.4 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

27.2 

9.0* 

19.2 

23.3 

15.6* 

23.6 

Vacation/pleasure 

37.5 

36.5 

81.9 

41.6 

57.5 

31.2 

47.9 

Business/pleasure 

3.4 

3.2 

** 

7.2* 

** 

7.6* 

*•* 

Business/convention 

6.5 

6.5 

** 

5.0* 

** 

40.8 

18.2* 

Personal  business 

10.8 

10.9 

** 

14.1 

6.0* 

** 

Shopping 

14.1 

14.7 

** 

11.1* 

Other/not  stated 

1.0 

0.9 

** 

** 

** 

** 

** 

Total  Visitor  Trips 

41,040,100 

37,982,900 

889,100 

1,781,800 

695,300 

838.500 

637,500 

Tourism  Zone(s)  Visited^ 

% 

/o 

/o 

/o 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.5 

9.5 

13.2 

8.8 

8.3* 

** 

Gateway  (Zone  2) 

2.9 

2.9 

** 

** 

Big  Country  (Zone  3) 

3.2 

3.2 

6.5* 

** 

David  Thompson  Country  (Zone  4) 

11.3 

11.2 

23.2 

16.2 

8.2* 

7.1* 

Battle  River  (Zone  5) 

10.0 

10.2 

7.8* 

6.5* 

5.7*' 

14.2* 

11.4* 

Lakeland  (Zone  6) 

7.0 

6.8 

12.1* 

8.4* 

** 

** 

Evergreen  (Zone  7) 

4.8 

4.9 

7.6* 

4.4* 

** 

** 

■k-k 

Land  of  the  Mighty  Peace  (Zone  8) 

2.1 

1.9 

4.5* 

** 

** 

Jasper  National  Park  (Zone  9) 

1.6 

1.5 

** 

** 

Calgary  &  District  (Zone  10) 

18.0 

17.9 

12.2* 

15.4 

28.4 

39.1 

35.6 

Edmonton  (Zone  11) 

16.0 

16.0 

** 

18.0 

15.8* 

27.5 

20.1 

Banff  National  Park  (Zone  12) 

6.3 

6.4 

7.0* 

3.8* 

9.3* 

** 

Game  Country  (Zone  13) 

3.6 

3.5 

** 

5.5* 

Land  of  the  Midnight  Twilight  (Zonel4)  6.1 

6.1 

6.3* 

6.5* 

** 

** 

Total  Visitor  Trips 

41,040,100 

37,982,900 

889,100 

1,781,800 

895,300 

636,500 

637,500 

Expenditures  In  Alberta 

Median''  per  person  per  trip 

$40.00 

$39.00 

$55.50 

$36.33 

$58.00 

$350.00 

$58.50 

Median"  per  person  per  day 

$31.67 

$31.67 

$25.00 

$26.63 

$32.00 

$300.00 

$50.00 

Total  Expenditures  In  Alberta  (OOO's) 

$3,188,740.9 

$2,873,514.9 

$88,013.5 

$133,042.5 

$75,871.5 

$249,756.9 

$112,973.1 

Expenditures  Outside  Alberta 

Median*  per  person  per  trip 

$235.00 

$200.00 

$150.00* 

$265.00 

$500.00* 

$500.00* 

Median"  per  person  per  day 

$47.62 

$50.00 

$25.00* 

$36.08 

$76.76* 

$128.00* 

Total  Expenditures  Outside  Alberta  (OOO's) 

$555,725.4 

$438,426.4 

$26,995.3* 

$35,027.8 

$265,474.9* 

$91,309.6* 

'  A  visitor  may  have  used  more  than  one  mode  of  transportation  while  on  their  trip. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province. 

•3  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high   expenditure  values  that  were 
encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value). 
The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

*  Interpret  with  caution  due  to  small  sample  size. 

**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  22b:  Modes  of  Transportation  Used  on  Tripi  -  Summary  Profile  -  Total  Visitor  Trips 


Other 

Private 

RV/ 

Motor 

Scheduled 

Total 

Vehicle 

Motorhome 

Vehicle 

Bus/Coach 

Airplane 

Other 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

52.9 

15.7* 

31.5 

60.6 

43.5 

40.8 

Hotels/motels 

22.4 

22.9 

25.8 

26.0 

48.7 

26.6 

Camping 

17.5 

14.3 

79.7 

28.6 

3.0* 

19.3* 

Other  fixed  roof 

7.7 

8.6 

4.3* 

10.8* 

Other/not  stated 

2.3 

1.4 

9.8* 

7.0* 

Total  Visitor  Nights^ 

3(1494,400 

25,828,300 

1,740,000 

1,777,000 

1,457,800 

721,000 

861,200 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

15.1 

21.2 

6.0* 

9.5* 

15.0* 

13.9* 

Summer  (June  15  to  September  8) 

24.7 

24.5 

61.0 

24.4 

17.9 

11.5* 

25.6 

Fall  (September  9  to  October  31) 

13.6 

13.4 

12.5* 

17.7 

12.6* 

13.2* 

13.8* 

Winter  (November  1  to  April  14) 

46.9 

47.0 

51.9 

60.0 

60.3 

46.7 

Total  Household  Trips 

23,468,100 

21,535,400 

293,100 

997,600 

565,200 

515,300 

487,700 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

% 

Individual 

37.6 

36.4 

34.1 

73.1 

68.6 

70.4 

Two  adults 

32.1 

32.6 

48.9 

33.2 

16.4* 

21.3 

16.2* 

3  or  more  adults  -  no  children 

6.6 

6.7 

14.8* 

6.7* 

Adult(s)  with  children 

23.5 

24.2 

31.8 

25.9 

7.6* 

7.5* 

Total  Party  Trips 

19,324,400 

17,703,900 

214,900 

798,000 

492,800 

439,700 

411,800 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

61.1 

47.5* 

62.3* 

50.2* 

55.8* 

57.7* 

Dining  out  in  restaurants 

45.4 

46.0 

30.0* 

27.9* 

56.2* 

72.4* 

56.5* 

Resting  and  relaxing 

45.3 

44.1 

69.2* 

60.9* 

52.7* 

50.5* 

60.8* 

Shopping 

38.7 

39.5 

22.0* 

29.7* 

43.0* 

32.6* 

** 

Taking  pictures  or  filming 

29.9 

28.9 

52.1* 

44.5* 

38.1* 

43.2* 

30.1* 

Sightseeing  in  the  countryside 

28.0 

27.5 

46.4* 

35.0* 

26.6* 

34.4* 

38.5* 

Personal  errands  (e.g.  visit  doctor) 

22.4 

22.8 

** 

** 

** 

** 

** 

Viewing  wildlife 

22.4 

21.3 

52.4* 

33.6* 

30.1* 

** 

36.3* 

Hiking/climbing 

16.5 

16.0 

33.8* 

23.3* 

** 

** 

** 

Visiting  wilderness  areas 

15.6 

14.8 

32.8* 

31.2* 

** 

** 

** 

Visiting  mountainous  areas 

15.5 

15.1 

28.9* 

** 

26.4* 

** 

** 

Sightseeing  in  cities 

14.7 

14.4 

** 

** 

26.9* 

37.4* 

** 

Swimming 

13.1 

12.4 

34.8* 

** 

** 

** 

Visiting  National  Parks 

11.7 

11.6 

24.7* 

** 

** 

** 

** 

Birdwatching 

10.1 

9.7 

25.9* 

** 

** 

** 

** 

Fishing 

9.4 

8.8 

27.7* 

** 

** 

** 

** 

Visiting  Provincial  Parks 

9.1 

8.8 

31.1* 

** 

** 

** 

** 

Visiting  nightclubs 

9.0 

8.3 

** 

** 

23.5* 

** 

** 

Sunbathing/beach  activities 

8.7 

8.0 

28.0* 

** 

** 

** 

** 

Visiting  V^est  Edmonton  Mall 

8.7 

8.4 

** 

** 

** 

** 

** 

Attending  family  affairs  (e.g.  weddings) 

8.5 

8.5 

** 

** 

** 

** 

** 

Attending  sporting  events 

8.4 

8.3 

** 

** 

24.1* 

** 

** 

Attending  local  festivals  and  fairs 

7.4 

7.0 

** 

** 

** 

** 

** 

Visiting  scenic  landmarks 

7.0 

6.7 

** 

** 

** 

** 

** 

Boating 

6.8 

6.5 

22.6* 

** 

** 

** 

** 

Attending  a  business  meeting 

6.7 

6.9 

** 

** 

** 

36.7* 

** 

Visiting  galleries/museums 

6.6 

6.4 

Visiting  historical  sites 

6.0 

5.6 

Visiting  Kananaskis  Country 

5.5 

5.6 

Bicycling 

5.5 

5.0 

19.5* 

Visiting  vacation  home/cottage 

5.2 

5.1 

** 

Total  Visitor  Trips^ 

41,090,100 

37,767,600 

794,300 

1,562,900 

782,000 

573,900 

721,200 

'  A  visitor  may  have  used  more  than  one  mode  of  transportation  while  on  their  trip. 
2  A  visitor  night  is  one  person  spending  one  night  in  Alberta. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  person  trip  esti- 
mates that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  22c:  Modes  of  Transportation  Used  on  Trip^  -  Summary  Profile  -  Same  Day  Visitor  Trips 


Other 


Private 

RV/ 

Motor 

Scheduled 

Total 

Vehicle 

Motorhome 

Vehicle 

Bus/Coach 

Airplane 

Other 

Volume  of  Visitor  Trips 

Total  visitor  trips 

28,469,000 

26,946,200 

103,900* 

1,173,700 

328,400 

334,100 

280,800 

Total  household  trips 

16,308,100 

15,335,700 

43,600* 

647,000 

262,300 

268,400 

209,600 

Total  party  trips 

13,495,700 

12,688,300 

27,800* 

513,000 

240,700 

227,800 

173,900 

Average  travel  party  size 

2.1 

2.1 

3.6* 

2.3 

1.4 

1.5 

1.6 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

23.1 

23.6 

** 

17.5 

** 

15.5* 

12.0* 

Vacation/pleasure 

34.2 

33.6 

62.2* 

38.2 

78.4 

33.2 

55.2 

Business/pleasure 

3.7 

3.5 

** 

8.1* 

** 

** 

** 

Business/convention 

6.7 

6.8 

** 

** 

** 

41.0* 

21.0* 

Personal  business 

11.9 

11.9 

** 

15.3* 

** 

** 

** 

Shopping 

19.3 

19.7 

** 

14.9* 

** 

** 

** 

Other/not  stated 

1.1 

1.0 

** 

** 

** 

** 

** 

Total  Visitor  Trips 

28,469,000 

26,946,200 

103,900* 

1,173,700 

328,400 

334,100 

280,800 

Tourism  Zone(s)  Visited^ 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

10.1 

10.1 

** 

9.1* 

** 

** 

** 

Gateway  (Zone  2) 

2.8 

2.9 

** 

** 

** 

** 

** 

Big  Country  (Zone  3) 

3.4 

3.4 

** 

** 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

10.6 

10.5 

17.3* 

** 

** 

Battle  River  (Zone  5) 

10.8 

11.0 

** 

** 

23.7* 

18.7* 

Lakeland  (Zone  6) 

7.2 

7.2 

** 

** 

** 

** 

Evergreen  (Zone  7) 

4.6 

4.7 

** 

** 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

2.3 

2.1 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

0.6 

0.6 

** 

** 

Calgary  &  District  (Zone  10) 

17.4 

17.4 

** 

13.8* 

34.7* 

46.8* 

38.5* 

Edmonton  (Zone  11) 

14.4 

14.3 

** 

19.1* 

17.6* 

** 

Banff  National  Park  (Zone  12) 

6.2 

6.3 

** 

** 

** 

** 

Game  Country  (Zone  13) 

3.5 

3.5 

** 

Land  of  the  Midnight  Twilight  (Zone  14)  6.1 

6.1 

** 

** 

** 

** 

** 

Total  Visitor  Trips 

28,469,000 

26,948,200 

103,900* 

1,173,700 

328,400 

334,100 

280,800 

Expenditures  In  Alberta 

Median^  per  person  per  trip 

$30.00 

$30.00 

$13.75* 

$22.50 

$25.00 

$340.00 

$50.00 

Total  Expenditures  In  Alberta  (OOO's) 

$1,655,405.5 

$1,556,052.9 

$2,559.6* 

$61,417.8 

$17,792.9 

$117,581.5 

$45,250.8 

Expenditures  Outside  Alberta 

Median^  per  person  per  trip 

$200.00 

$175.00 

** 

$460.00* 

$300.00* 

Total  Expenditures  Outside  Alberta  (OOO's) 

$261,883.4 

$200,618.9 

** 

** 

$168,239.4  * 

$43,629.7* 

'  A  visitor  may  have  used  more  than  one  mode  of  transportation  whiie  on  their  trip. 

2  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor 
could  visit  more  than  one  zone  while  on  their  trip. 

3  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure 
values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of 
the  cases  are  below  the  median  value).  The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  22d:  Modes  of  Transportation  Used  on  Trip^  -  Summary  Profile  -  Same  Day  Visitor  Trips 


Other 

Private 

RV/ 

Motor 

Scheduled 

Total 

Vehicle 

Motorhome 

Vehicle 

Bus/Coach 

Airplane 

Other 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

15.1 

15.4 

** 

18.3* 

Summer  (June  15  to  September  8) 

22.6 

22.6 

55.8* 

22.7* 

16.7* 

** 

27.8* 

Fall  (September  9  to  October  31) 

14.1 

13.9 

18.3* 

13.4* 

Winter  (November  1  to  April  14) 

48.2 

48.1 

** 

53.5 

63.0 

66.5 

43.1* 

Total  Household  Trips 

16,308,100 

15,335,700 

43,600* 

647,000 

262,300 

268,400 

209,600 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

% 

Individual 

37.8 

37.0 

29.8 

75.8 

67.2 

67.0 

Two  adults 

32.1 

32.4 

34.4 

15.7* 

20.8* 

15.4* 

3  or  more  adults  -  no  children 

6.1 

6.2 

** 

Adult(s)  with  children 

23.8 

24.3 

55.0* 

29.3 

** 

** 

** 

Total  Party  Trips 

13,495,700 

12,688,300 

27,800* 

513,000 

240,700 

227,800 

173,900 

Activities  Participated  in  While  in  Alberta  % 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

55.1 

55.1 

68.2* 

** 

** 

Dining  out  in  restaurants 

42.2 

42.7 

** 

** 

** 

** 

Shopping 

39.4 

40.1 

** 

** 

** 

Resting  and  relaxing 

32.1 

31.6 

51.1* 

** 

** 

** 

Personal  errands  (e.g.  visit  doctor) 

25.5 

26.1 

** 

** 

Sightseeing  in  the  countryside 

24.6 

24.4 

** 

** 

** 

Talking  pictures  or  filming 

24.6 

24.5 

** 

** 

** 

Viewing  wildlife 

17.2 

16.8 

** 

** 

** 

** 

Hiking/climbing,  etc. 

13.1 

13.3 

** 

** 

** 

Visiting  wilderness  areas 

12.4 

12.1 

** 

** 

** 

** 

** 

Sightseeing  in  cities 

12.4 

11.9 

** 

** 

** 

** 

Visiting  mountainous  areas 

12.2 

12.1 

** 

** 

** 

** 

Visiting  National  Parks 

9.7 

9.6 

** 

** 

** 

Attending  sporting  events 

9.1 

8.9 

** 

** 

** 

** 

Swimming 

8.3 

8.2 

** 

** 

** 

Attending  a  business  meeting 

7.7 

7.7 

** 

** 

** 

Fishing 

7.6 

7.4 

** 

** 

** 

** 

** 

Visiting  Provincial  Parks 

7.6 

7.7 

** 

** 

** 

** 

Birdwatching 

7.3 

7.3 

** 

**- 

** 

** 

Attending  family  affairs  (e.g.  weddings)  6.8 

6.7 

** 

** 

** 

** 

Attending  local  festivals/fairs 

6.8 

6.8 

** 

Visiting  West  Edmonton  Mall 

6.6 

6.5 

** 

** 

** 

Visiting  galleries/museums 

6.1 

6.0 

** 

** 

** 

Visiting  scenic  landmarks 

5.7 

5.4 

** 

Visiting  historical  sites 

5.6 

5.4 

** 

** 

** 

Golfing 

2.6* 

2.6* 

Total  Visitor  Trips^ 

27,063,900 

25,788,800 

** 

801,800 

381,800 

236,900 

182,800 

'  A  visitor  may  have  used  more  than  one  mode  of  transportation  while  on  their  trip. 

2  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  result- 
ing in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  22e:  Modes  of  Transportation  Used  on  Trlpi  -  Summary  Profile  -  Overnight  Visitor  Trips 


Other 

Private 

RV/ 

Motor 

Scheduled 

Total 

Vehicle 

Motorhome 

Vehicle 

Bus/Coach 

Airplane 

Other 

Volume  of  Visitor  Trips 

Total  visitor  trips 

12,571,200 

11,036,700 

565,200 

608,000 

366,900 

302,400 

356,800 

Total  household  trips 

7,160,000 

6,199,600 

249,500 

350,600 

302,900 

246,900 

278,100 

Total  party  trips 

5,828,800 

5,015,600 

187,100 

285,000 

252,100 

211,900 

238,000 

Average  travel  party  size 

2.2 

2.2 

3.0 

2.1 

1.4 

1.4 

1.5 

Total  visitor  nights^ 

30,494,400 

25,828,300 

1,740,000 

1,777,000 

1,457,800 

721,000 

861,200 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.0 

2.9 

4.5 

3.6 

5.0 

6.9 

4.3 

Average  number  of  nights  in  Alberta 

2.4 

2.3 

3.1 

2.9 

4.0 

2.4 

2.4 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

34.6 

36.2 

22.4* 

40.1 

15.7* 

32.6* 

Vacation/pleasure 

45.0 

43.7 

85.5 

48.3 

38.7 

29.0* 

42.3 

Business/pleasure 

2.7 

2.6 

** 

** 

** 

** 

** 

Business/convention 

5.9 

5.8 

40.5 

15.9* 

Personal  business 

8.4 

8.5 

11.9* 

** 

** 

Shopping 

2.4 

2.5 

** 

** 

** 

** 

Other/not  stated 

0.9* 

0.8* 

** 

** 

** 

Total  Visitor  Trips 

12,571,200 

11,036,700 

565,200 

608.000 

366.900 

302,400 

356.800 

Incidence  of  Purchasing  an 

% 

% 

% 

% 

% 

% 

% 

Overnight  Travel  Pacltage^ 

2.5 

2.2 

11.2 

Total  Household  Trips 

7,160,000 

6,199,600 

249,500 

350,600 

302,900 

246,900 

278.100 

Tourism  Zone(s)  Visited* 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

8.2 

8.1 

13.8* 

8.3* 

** 

Gateway  (Zone  2) 

2.9 

3.1 

Big  Country  (Zone  3) 

2.7 

2.6 

7.6* 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

13.1 

12.8 

23.9 

14.0* 

11.5* 

** 

Battle  River  (Zone  5) 

8.1 

8.2 

7.7* 

8.5* 

** 

** 

Lakeland  (Zone  6) 

6.4 

6.0 

9.8* 

11.6* 

** 

** 

** 

Evergreen  (Zone  7) 

5.4 

5.2 

8.9* 

9.6* 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

1.6 

1.4 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

3.7 

3.7 

** 

** 

** 

Calgary  &  District  (Zone  10) 

19.2 

19.2 

13.0* 

18.6* 

22.7* 

30.6* 

33.3* 

Edmonton  (Zone  11) 

19.5 

20.1 

15.7* 

19.0* 

38.5 

25.8* 

Banff  National  Park  (Zone  12) 

6.6 

6.8 

6.4* 

** 

10.5* 

** 

Game  Country  (Zone  13) 

3.8 

3.6 

** 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

6.1 

6.3 

** 

** 

** 

Total  Visitor  Trips 

12,571,200 

11.036,700 

565,200 

608.000 

366,900 

302,400 

356.800 

Expenditures  In  Alberta 

Median^  per  person  per  trip 

$80.00 

$80.00 

$65.00 

$80.00 

$114.00 

$400.00 

$65.00 

Median^  per  person  per  day 

$42.50 

$42.75 

$27.50 

$40.00 

$48.75 

$275.00 

$54.00 

Total  Expenditures  In  Alberta  (OOO's) 

$1,531,335.3 

$1,317,462.0 

$63,454.0 

$71,624.7 

$58,078.6 

$132,175.4 

$67,722.3 

Expenditures  Outside  Alberta 

Median^  per  person  per  trip 

$250.00 

$250.00 

$150.00* 

** 

$600.00* 

$1000.00  * 

Median^  per  person  per  day 

$50.00 

$50.00 

$20.45* 

$83.33* 

$105.43* 

Total  Expenditures  Outside  Alberta  (OOO's) 

$293,842.1 

$237,807.5 

$24,662.2  * 

** 

$97,235.5* 

$47,680.0  * 

'  A  visitor  may  have  used  more  than  one  mode  of  transportation  while  on  their  trip. 
2  A  visitor  night  is  one  person  spending  one  night  in  the  province. 

•3  This  question  applied  if  at  least  a  portion  of  the  traveller's  stay  in  Alberta  included  an  overnight  travel  package  (accommodation  and  at  least  one  of  the  following 

other  Items:  transportation,  meals,  attractions  or  activities). 
"  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor 

could  visit  more  than  one  zone  while  on  their  trip. 
5  (Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure 

values  that  were  encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of 

the  cases  are  below  the  median  value).  The  reader  Is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  22f:  Modes  of  Transportation  Used  on  Trip'  -  Summary  Profile  -  Overnight  Visitor  Trips 


Private 

RV/ 

Other 

Scheduled 

Total 

Vehicle 

Motorhome 

Motor  Vehicle 

Bus/ Coach 

Airplane 

Other 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

7o 

Friends/relatives 

50.1 

52.9 

15.7 

31.5 

60.6 

43.5 

40.8 

Hotels/motels 

22.4 

22.9 

** 

25.8 

26.0* 

48.7 

26.6* 

Camping 

17.5 

14.3 

79.7 

28.6 

** 

** 

19.3* 

Other  fixed  roof 

7.7 

8.6 

** 

** 

** 

** 

10.8* 

Other/not  stated 

2.3 

1.4 

2.2* 

9.8 

** 

** 

** 

Total  Visitor  Nights^ 

30,494,400 

25,828,300 

1,740,000 

1,777,000 

1.457,800 

721,000 

861,200 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.2 

14.4 

22.9 

** 

11.9* 

17.2* 

10.6* 

Summer  (June  15  to  September  8) 

29.4 

29.2 

61.9 

27.5 

18.8* 

13.2* 

23.9* 

Fall  (September  9  to  October  31) 

12.6 

12.3 

10.5* 

16.6* 

11.9* 

16.0* 

16.1* 

Winter  (November  1  to  April  14) 

43.8 

44.1 

** 

48.9 

57.4 

53.6 

49.4 

Total  Household  Trips 

7,160,000 

6,199,600 

249,500 

350,600 

302,900 

246,900 

278,100 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

% 

Individual 

37.3 

34.8 

** 

41.8 

70.6 

70.2 

72.9 

Twfo  adults 

32.3 

33.1 

52.0 

31.1 

17.1* 

21.9* 

16.9* 

3  or  more  adults  -  no  children 

7.7 

8.0 

14.5* 

** 

** 

** 

** 

Adult(s)  with  children 

22.6 

24.0 

28.3 

19.9* 

** 

** 

** 

Total  Party  Trips 

5,828,800 

5,015,600 

187,100 

285,000 

252,100 

211,900 

238,000 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

71.6 

74.1 

49.1* 

56.2* 

69.2* 

59.6* 

60.8* 

Resting  and  relaxing 

70.7 

71.1 

67.5* 

71.2* 

79.3* 

45.1* 

72.3* 

Dinning  out  in  restaurants 

51.5 

53.2 

27.7* 

** 

70.3* 

71.5* 

57,6* 

Taking  pictures  or  filming 

40.1 

38.5 

49.4* 

64.9* 

52.6* 

37.6* 

Shopping 

37.3 

38.2 

61.4* 

** 

Sightseeing  in  the  countryside 

34.5 

34.2 

45.2* 

** 

** 

** 

Viewing  wildlife 

32.5 

31.0 

52.6* 

** 

** 

** 

** 

Hiking/climbing 

23.0 

21.9 

34.0* 

** 

** 

** 

** 

Swimming 

22.3 

21.2 

31.9* 

** 

** 

** 

** 

Visiting  mountainous  areas 

21.9 

21.6 

27.6* 

** 

** 

** 

** 

Visiting  wilderness  areas 

21.6 

20.5 

30.9* 

** 

** 

** 

** 

Sightseeing  in  cities 

19.2 

19.8 

** 

41.5* 

** 

** 

Visiting  nightclubs 

16.6 

15.9 

** 

** 

** 

** 

Personal  errands  (e.g.  visit  doctor) 

16.4 

15.7 

** 

** 

** 

** 

** 

Sunbathing/beach  activities 

15.9 

14.6 

27.7* 

** 

** 

** 

** 

Birdwatching 

15.5 

14.8 

25.8* 

** 

** 

** 

** 

Visiting  National  Parks 

15.5 

15.9 

23.6* 

** 

** 

** 

** 

Visiting  West  Edmonton  Mall 

12.8 

12.4 

** 

** 

** 

** 

** 

Fishing 

12.8 

11.8 

29.0* 

** 

** 

Visiting  Provincial  Parks 

12.0 

11.3 

33.4* 

** 

** 

** 

Attending  family  affairs  (e.g.  weddings) 

11.8 

12.3 

** 

** 

** 

** 

Boating 

10.6 

10.2 

22.2* 

** 

** 

** 

** 

Visiting  vacation  home/cottage 

10.5 

11.3 

** 

** 

** 

** 

Visiting  scenic  landmarks 

9.6 

9.6 

** 

** 

** 

** 

** 

Bicycling 

9.4 

8.7 

** 

** 

** 

** 

** 

Attending  local  festivals/fairs 

8.5 

7.5 

** 

** 

** 

** 

** 

Golfing 

7.6 

7.8 

** 

** 

** 

** 

** 

Visiting  galleries/museums 

7.5 

7.2 

** 

** 

** 

** 

** 

Attending  sporting  events 

7.1 

7.0 

** 

** 

Visiting  historical  sites 

6.8 

6.0 

** 

** 

** 

Visiting  interpretive  centres 

6.7 

6.6 

** 

** 

** 

** 

Visiting  Kananaskis  Country 

5.8 

6.0 

** 

** 

** 

Attending  concerts/live  theatre 

5.5 

5.9 

** 

Total  Visitor  Trips^ 

14,026,200 

11,978,800 

716,900 

761,100* 

400,200* 

336,900* 

538,400* 

'  A  visitor  may  have  used  more  than  one  mode  of  transportation  while  on  their  trip. 

2  A  visitor  night  is  one  person  spending  one  night  in  Alberta. 

3  Estimates  Of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  person  trip  esti- 
mates that  differ  from  those  found  elsewhere  in  the  report. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  23a:  Modes  of  Transportation  Used  on  Trip^  -  Season  Trip  Ended  -  Total  Visitor  Trips 

Sorins 

Summer 

Fall 

Winter 

Total 

(Apr.  15 -June  14) 

(June  15  -  Sept.  8) 

(Sept.  9  -  Oct.  31) 

(Nov.  1  -  Apr.  14) 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

93.6 

91.1 

90.5 

91.9 

RV/motorhome 

1  0 

1. 1 

1  0* 
1.0 

0  1 

0.1 

1  1  * 
1.1 

Other  motor  vehicle 

4.3 

1.7* 

4.2 

5.5 

4.7 

Scheduled  bus/coach 

2.4 

1.5* 

1.7 

2.2 

3.1 

Airplane 

2.2 

2.2* 

1.0* 

2.1* 

2.8 

Other 

2.1 

1.9* 

2.2 

2.1* 

2.1* 

Total  Household  Trips 

23,468,100 

3,480,300 

5,789,500 

3,196,200 

11,002,100 

Exhibit  23b:  Modes  of  Transportation  Used  on  Tripi  -  Season  Trip  Ended  -  Same  Day  Visitor  Trips 

Spring 

Summer 

Fall 

Winter 

Total 

(Apr.15-june14) 

(June  15 -Sept.  8) 

(Sept.  9 -Oct.  31) 

(Nov.  1  -  Apr.  14) 

% 

% 

% 

% 

% 

Private  vehicle 

94.0 

96.1 

94.0 

92.7 

93.8 

RV/motorhome 

0.3* 

0.7* 

Other  motor  vehicle 

4.0 

1.4* 

4.0 

5.2 

4.4 

Scheduled  bus/coach 

1.6 

1.2* 

1.5* 

2.1* 

Airplane 

1.6 

1.4* 

0.7* 

1.2* 

2.3* 

Other 

1.3 

1.6* 

1.6* 

** 

1.1* 

Total  Household  Trips 

16,308,100 

2,464,100 

3,684,000 

2,295,300 

7,864,700 

Exhibit  23c:  Modes  of  Transportation  Used  on  Trip^  -  Season  Trip  Ended  -  Overnight  Visitor  Trips 

Spring 

Summer 

Fall 

Winter 

Total 

(Apr.  15 -June  14) 

(June  15 -Sept.  8) 

(Sept.  9 -Oct.  31) 

(Nov.  1  -  Apr.  14) 

% 

% 

% 

% 

% 

Private  vehicle 

86.6 

87.6 

86.0 

84.8 

87.2 

RV/motorhome 

3.5 

5.6* 

7.3 

2.9* 

0.4* 

Other  motor  vehicle 

4.9 

2.4* 

4.6* 

6.5 

5.5* 

Scheduled  bus/coach 

4.2 

3.5* 

2.7 

4.0* 

5.5* 

Airplane 

3.4 

4.2* 

1.5* 

4.4* 

4.2* 

Other 

3.9 

2.9* 

3.2 

5.0* 

5.0* 

Total  Household  Trips 

7,160,000 

1,016,200 

2,105,500 

900,900 

3,137,400 

'  A  visitor  may  have  used  more  than  one  mode  of  transportation  while  on  their  trip. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size 
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Section  G 

Alberta  Tourism  Zone  Visitation 


Highway  travel  patterns 

Exhibit  24  shows  a  map  of  Alberta  which  indicates  the  volume 
of  traffic  on  key  highways.  In  general,  the  pattern  of  highway 
traffic  followed  the  population  distribution  in  the  province. 
Traffic  flows  were  generally  heaviest  near  the  two  major 
centres  (Edmonton  and  Calgary).  Traffic  levels  were  highest 
on  Highway  2  and  2a  between  Edmonton  and  Calgary  and  on 
Highway  1  and  la  between  Calgary  and  Banff. 

Alberta  tourism  zone  visitation 

A  zone  was  considered  to  be  visited  if  the  visitor  indicated  a 
specific  location  in  the  zone  as  their  main  destination  in 
Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could 
visit  more  than  one  zone  while  on  their  trip.  Calgary  & 
District  and  Edmonton  were  the  two  zones  most  frequently 
visited  by  Alberta  resident  visitors.  Exhibit  27a  shows  that 
18%  of  all  visitor  trips  in  Alberta  included  a  visit  to  Calgary 
&  District  Tourism  Zone  while  16%  of  all  trips  included  a  visit 
to  Edmonton.  David  Thompson  Country  (with  11%  of  visitor 
trips).  Battle  River  (10%)  and  Chinook  Country  (10%)  were  the 
next  three  most  popular  zones  to  visit.  Jasper  National  Park 
(2%),  Land  of  the  Mighty  Peace  (2%),  Gateway  (3%),  and  Big 
Country  (3%)  Tourism  Zones  had  low  levels  of  visitation. 

The  zone  visitation  levels  and  the  zone  of  main  destination 
were  very  similar  for  all  zones.  For  example,  16%  visited 
Edmonton  (Exhibit  27a)  and  16%  stated  that  Edmonton  was 
the  main  destination  of  their  trip  (Exhibit  26a). 


Zone  profiles 

Exhibits  29a  through  42c  provide  information  on  the  visitation 
to  each  of  the  14  tourism  zones.  Each  profile  provides  detailed 
information  regarding  visitation  to  each  particular  zone 
including  expenditures,  accommodation  used,  trip  purpose, 
origin  of  visitors  and  modes  of  transportation  used. 

In  addition,  information  was  obtained  on  specific  attractions 
and  events  which  take  place  in  each  zone.  The  information 
gathered  included  the  awareness  and  attendance  of  events  in 
the  zone,  participation  of  different  activities  while  in  the  zone, 
the  main  purpose  of  the  trip  to  that  zone  and  sources  of  infor- 
mation used  in  planning  the  trip  to  the  zone.  Each  zone 
decided  the  specific  items  to  be  included  in  the  question- 
naires, resulting  in  different  items  for  each  zone. 

As  visitor  trips  could  include  visitation  to  more  than  one 
tourism  zone,  visitation  to  a  particular  region  cannot  be  calcu- 
lated by  adding  the  visitation  numbers  of  all  the  zones 
comprising  that  region. 


Overnight  stays  in  Alberta  tourism  zones 

As  can  be  seen  in  Exhibit  27c,  winter  and  summer  were  the 
most  popular  seasons  of  travel  in  Alberta  by  Albertans. 
Edmonton  (20%  of  overnight  visitor  trips),  Calgary  and 
District  (19%)  and  David  Thompson  Country  (13%)  were  the 
three  zones  most  frequently  stayed  overnight  in.  During  the 
summer  months,  David  Thompson  Country  had  the  highest 
proportion  of  visitor  trips  staying  at  least  one  night  (16%). 
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Exhibit  24:  Higiiways  Travelled 


Total  Visitor  Trips  41,090, 100 


Estimates  of  highway  travelled  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately, 
resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
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Exhibit  25a:  Volume  and  Value  of  Visitors  to  Each  Tourism  Zone  -  Total  Visitor  Trips 


Jasper  National  Park 

(Zone  9) 
653,100 
$77,065 


Figures  correspond  respectively  to: 

•  Total  visitor  trips  to  zone 

•  Total  expenditures  in  zone  ($000's) 

Total  Zone  Visitor  Trips  41,040, 100 
Total  Expenditures  $3, 186, 740,900 


Banff  National  Park 

(Zone  12) 
2,604,500 
$205,596 


Calgary  and  District 

(Zone  10) 
7,368,900 
$688,683 
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Exhibit  25b:  Volume  and  Value  of  Visitors  to  Each  Tourism  Zone  -  Same  Day  Visitor  Trips 


Land  of  the 
Mighty  Peace 

(Zone  8) 
645,300 
$34,410 


Lakeland 

(Zone  6) 
2,070,000 
$76,079 


Game 
Country 

(Zone  13) 
1,002,000 
$60,988 


Land  of  the 
Midnight  Twilight 

(Zone  14) 
1,751,000 
$61,765 


Evergreen 

(Zone  7) 
1,314,600 
$47,490 


Edmonton 

(Zone  11) 
4,134,300 
$448,199 


Jasper  National  Park 

(Zone  9) 
201,600 
$7,866 


Banff  National  Park 

(Zone  12) 
1,814,700 
$71,005 


David 

Thompson 

Country 

(Zone  4) 
3,016,800 
$170,864 


Battle  River 

(Zone  5) 
3,092,500 
$124,242 


Big  Country 

(Zone  3) 
970,900 
$42,633 


Calgary  and  District 

(Zone  10) 
4,987,100 
$349,508 


in 


Figures  correspond  respectively  to: 

•  Same  day  visitor  trips  to  zone 

•  Same  day  expenditures  in  zone  ($000's) 

Same  Day  Visitor  Trips  28,469,000 
Same  Day  Expenditures  $1,655,405,500 


Chinook 

Country 

(Zone  1) 
2,877,000 
$110,303 


Gateway 

(Zone  2) 
814,300 
$50,054 
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Exhibit  25c:  Volume  and  Value  of  Visitors  to  Each  Tourism  Zone  -Overnight  Visitor  Trips 


Land  of  the 
Mighty  Peace 

(Zone  8) 
197,400 
$24,094 


Lakeland 

(Zone  6) 
785,200 
$76,199 


Game 
Country 

(Zone  13) 
476,300 
$52,814 


Evergreen 

(Zone  7) 


Land  of  the 
Midnight  Twilight 

(Zone  14) 
753.200 
$59,716 


idmonton 

(Zone  11) 
2,414,800 
$397,320 


$47,327 


National  Park 

(Zone  9) 
451,600 
$69,200 

Banff  National  Park 

(Zone  12) 
789,800 
$134,590 


David 

Thompson 

Country 

(Zone  4) 
1,631,200 
$115,860 


Battle  River 

(Zone  5) 
1,002,900 
$67,845 


Big  Country 

(Zone  3) 
335,600 
$25,440 


Calgary  and  District 

(Zone  10) 
2,381,800 
$339,175 


Figures  correspond  respectively  to: 

•  Overnight  visitor  trips  to  zone 

•  Overnigtit  expenditures  in  zone  ($000's) 


Chinook 

Country 

(Zone  1) 
1,021,000 
$86,728 


Gateway 

(Zone  2) 
365,900 
$35,199 


Overnight  Visitor  Trips  12,571,200 
Overnight  Expenditures  $1,531,335,300 
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Exhibit  26a: 

Tourism  Zone  of  Main  Destination  in  Alberta 

Season  Trip  Ended  - 

Total  Visitor  Trips 

Spring 

Summer 

Fall 

Winter 

(Apr.  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Zone  of  Main  Destination 

Total 

June  14) 

Sept.  8) 

Oct.  31) 

Apr.  14) 

/o 

/o 

/o 

/o 

Chinook  Country  (Zone  1) 

9.3 

9.4 

9.0 

9.9 

9.4 

Gsteway  (Zone  2) 

2.8 

2.9 

3.2 

2.6 

2.6 

Ri(T  Cniintrv  (Zone 

3.1 

3.9 

3.4 

3.2 

2.7 

David  Thompson  Country  (Zone  4) 

11.1 

9.0 

13.3 

11.4 

10.3 

Battle  River  (Zone  5) 

9.8 

10.2 

11.0 

8.3 

9.4 

Lal^eland  (Zone  6) 

6.9 

6.7 

7.5 

7.8 

6.4 

Evergreen  (Zone  7) 

4.6 

4.7 

6.4 

4.5 

3.6 

Land  of  the  Mighty  Peace  (Zone  8) 

2.0 

2.0* 

2.0 

2.8 

1.8* 

la<;npr  Natinnal  Park  (7onp  9) 

1.5 

1.0* 

2.0 

1.0* 

1.4* 

Calgary  and  District  (Zone  10) 

17.5 

16.2 

13.9 

16.4 

20.3 

Edmonton  (Zone  11) 

15.6 

18.4 

12.4 

16.1 

16.4 

Banff  National  Park  (Zone  12) 

6.2 

5.5 

5.9 

5.3 

6.9 

Game  Country  (Zone  13) 

3.5 

2.8 

3.6 

3.6 

3.6 

Land  of  the  Midnight  Twilight  (Zone  14) 

5.9 

7.2 

6.3 

7.0 

5.1 

Total  Visitor  Trips 

41,040,100 

5,891,600 

10,870,800 

5,345,900 

18,931,800 

*  Interpret  with  caution  due  to  small  sample  size. 


Exhibit  Highlights 

This  exhibit  details  the  zone  of  main  destination  by  the  season  the  trip  ended.  During  most  of  the  year,  Calgary  &  District  and 
Edmonton  Tourism  Zones  were  the  most  popular  main  destinations.  During  the  summer,  however,  zones  outside  of  the  urban 
centres  became  relatively  more  popular.  In  particular,  a  greater  proportion  of  visitor  trips  reported  David  Thompson  Country 
and  Battle  River  as  the  zones  of  main  destination  in  the  summer. 
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Exhibit  26b: 

Tourism  Zone  of  Main  Destination  in  Alberta  - 

Season  Trip  Ended  -  Same  Day  Visitor  Trips 

Spring 

Summer 

Fall 

V^inter 

(Apr.  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Zone  of  i^ain  Destination 

Total 

June  14) 

Sept.  8) 

Oct.  31) 

Apr.  14) 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

10.1 

9.4 

9.2 

10.4 

10.6 

Gateway  (Zone  2) 

2.8 

2.9* 

3.2 

2.6* 

2.7* 

Big  Country  (Zone  3) 

3.4 

3.9* 

3.4 

3.7 

3.2* 

David  Thompson  Country  (Zone  4) 

10.6 

8.3 

12.3 

11.8 

10.0 

Battle  River  (Zone  5) 

10.8 

11.2 

12.2 

9.0 

10.6 

Lakeland  (Zone  6) 

7.2 

6.6 

8.3 

8.1 

6.6 

Evergreen  (Zone  7) 

4.6 

4.5 

6.5 

4.4 

3.8 

Land  of  the  Mighty  Peace  (Zone  8) 

2.3 

2.2* 

2.2 

2.9* 

2.1* 

Jasper  National  Park  (Zone  9) 

0.6* 

** 

0.7* 

** 

** 

Calgary  and  District  (Zone  10) 

17.4 

16.5 

13.8 

15.8 

19.9 

Edmonton  (Zone  11) 

14.4 

17.6 

12.4 

14.6 

14.3 

Banff  National  Park  (Zone  12) 

6.2 

5.6 

6.5 

4.8 

6.7 

Game  Country  (Zone  13) 

3.5 

3.0* 

3.5 

3.7 

3.6 

Land  of  the  Midnight  Twilight  (Zone  14) 

6.1 

7.7 

5.8 

7.8 

5.3 

Total  Visitor  Trips 

28,469,000 

4,114,000 

6,731,500 

3,850,100 

13,773,400 

*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

Same  day  trips  taken  in  winter  were  most  likely  to  have  had  Calgary  and  District  Tourism  Zone  (20%)  as  their  main  destination, 
followed  by  the  Edmonton  (14%),  Battle  River  (11%),  Chinook  Country  (11%),  and  David  Thompson  Country  (10%)  Tourism 
Zones. 


Provincial  Summary  /  1991  Alberta  Resident  Travel  Survey 


75 


Exhibit  26c:  Tourism  Zone  of  Main  Destination  in  Alberta  -  Season  Trip  Ended  -  Overnight  Visitor  Trips 


Spring 

Summer 

Fall 

Winter 

(Apr.  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Zone  of  Main  Destination 

Tntol 

loiai 

1  lino  1 

Cont  tt\ 
oepi. 

UCI.  J 1 ; 

Anr  ^A\ 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

7.7 

9.3 

8.6 

8.8 

6.1 

Gateway  (Zone  2) 

2.7 

2.9* 

3.4 

2.5* 

2.2* 

Big  Country  (Zone  3) 

2.5 

3.9* 

3.3 

2.1* 

** 

David  Thompson  Country  (Zone  4) 

12.3 

10.8 

15.1 

10.4 

11.1 

Battle  River  (Zone  5) 

7.4 

7.8 

9.2 

6.5 

6.2 

Lakeland  (Zone  6) 

6.2 

7.1 

6.1 

6.9 

5.9 

Evergreen  (Zone  7) 

4.7 

5.2* 

6.3 

4.8* 

3.2* 

Land  of  the  Mighty  Peace  (Zone  8) 

1.5 

** 

1.7* 

2.6* 

** 

Jasper  National  Park  (Zone  9) 

3.3 

** 

4.1 

2.3* 

3.4* 

Calgary  and  District  (Zone  10) 

17.8 

15.3 

14.2 

17.8 

21.5 

Edmonton  (Zone  11) 

18.4 

20.3 

12.4 

20.0 

22.2 

Banff  National  Park  (Zone  12) 

6.2 

5.5* 

4.9 

6.8 

7.4 

Game  Country  (Zone  13) 

3.5 

2.5* 

3.7 

3.3* 

3.7* 

Land  of  the  Midnight  Twilight  (Zone  14) 

5.6 

6.0* 

7.1 

5.1* 

4.4* 

Total  Visitor  Trips 

12,571,200 

1,777,600 

4,139,300 

1,495,900 

5,158,400 

*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

Overnight  trips  ending  in  spring  were  most  likely  to  have  had  Edmonton  Tourism  Zone  as  their  main  destination  (20%), 
followed  by  Calgary  and  District  Tourism  Zone  (15%).  Summer  overnight  trips  were  most  likely  to  have  had  David  Thompson 
Country  as  the  zone  of  main  destination  in  Alberta  (15%). 
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Exiiibit  27a:  Tourism  Zones  Visited'  -  Season  Trip  Ended 

-  Total  Visitor  Trips 

Spring 

Summer 

Fall 

V^inter 

(Apr.  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Zones  Visited 

loiai 

June  14) 

Sept.  8) 

Oct.  31) 

Apr.  14) 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.5 

9.5 

9.4 

10.0 

9.4 

Gateway  (Zone  2) 

2.9 

3.0 

3.3 

2.6 

2.6 

Big  Country  (Zone  3) 

3.2 

3.9 

3.5 

3.3 

2.7 

David  Thompson  Country  (Zone  4) 

11.3 

9.2 

13.8 

11.6 

10.5 

Battle  River  (Zone  5) 

10.0 

10.4 

11.4 

8.4 

9.5 

Lakeland  (Zone  6) 

7.0 

6.8 

7.6 

7.8 

6.4 

Evergreen  (Zone  7) 

4.8 

4.8 

6.8 

4.7 

3.8 

Land  of  the  Mighty  Peace  (Zone  8) 

2.1 

2.0* 

2.1 

2.8 

1.8* 

Jasper  National  Park  (Zone  9) 

1.6 

1.1* 

2.3 

1.1* 

1.4* 

Calgary  and  District  (Zone  10) 

18.0 

16.3 

14.7 

16.9 

20.7 

Edmonton  (Zone  11) 

16.0 

18.7 

12.9 

16.3 

16.8 

Banff  National  Park  (Zone  12) 

6.3 

5.7 

6.2 

5.4 

6.9 

Game  Country  (Zone  13) 

3.6 

2.9 

3.8 

3.7 

3.7 

Land  of  the  Midnight  Twilight  (Zone  14) 

6.1 

7.3 

6.6 

7.2 

5.2 

Total  Visitor  Trips 

41,040,100 

5,891,600 

10,870,800 

5,345,900 

19,931,800 

A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor 
could  visit  more  thhn  one  zone  while  on  their  trip. 
Interpret  with  caution  due  to  small  sample  size. 


Exhibit  Highlights 

Calgary  and  District,  Edmonton  and  David  Thompson  Country  Tourism  Zones  were  the  three  most  frequently  visited  zones. 
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Exhibit  27b: 

Tourism  Zones  Visited^ 

-  Season  Trip  Ended 

■  Same  Day  Visitor  Trips 

Spring 

Summer 

Fall 

Winter 

(Apr.  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Zones  Visited 

Total 

June  14) 

Con*  0\ 

Sept.  o) 

UCt.  jI) 

Anr 

Apr.  14; 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

10.1 

9.4 

9.2 

10.4 

10.6 

Gateway  (Zone  2) 

2.8 

2.9* 

3.2 

2.6* 

2.7* 

Big  Country  (Zone  3) 

3.4 

3.9* 

3.4 

3.7 

3.2* 

David  Thompson  Country  (Zone  4) 

10.6 

8.3 

12.3 

11.8 

10.0 

Battle  River  (Zone  5) 

10.8 

11.2 

12.2 

9.0 

10.6 

Lakeland  (Zone  6) 

7.2 

6.6 

8.3 

8.1 

6.6 

Evergreen  (Zone  7) 

4.6 

4.5 

6.5 

4.4 

3.8 

Land  of  the  Mighty  Peace  (Zone  8) 

2.3 

2.2* 

2.2 

2.9* 

2.1* 

Jasper  National  Park  (Zone  9) 

0.6* 

0.7* 

** 

Calgary  and  District  (Zone  10) 

17.4 

16.5 

13.8 

15.8 

19.9 

Edmonton  (Zone  11) 

14.4 

17.6 

12.4 

14.6 

14.3 

Banff  National  Park  (Zone  12) 

6.2 

5.6 

6.5 

4.8 

6.7 

Game  Country  (Zone  13) 

3.5 

3.0* 

3.5 

3.7 

3.6 

Land  of  the  Midnight  Twilight  (Zone  14) 

6.1 

7.7 

5.8 

7.8 

5.3 

Total  Visitor  Trips 

28,469,000 

4,114,000 

6,731,500 

3,850,100 

13,773,400 

'  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor 

could  visit  more  than  one  zone  while  on  their  trip. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

Same  day  visitor  trips  were  most  likely  to  have  visited  the  Calgary  and  District  Tourism  Zone  (17%).  This  was  true  for  all 
seasons  except  spring,  where  Edmonton  Tourism  Zone  received  proportionately  more  same  day  visitor  trips. 
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Exhibit  27c: 

Tourism  Zones  Visited^ 

-  Season  Trip  Ended 

Overnight  Visitor  Trips 

Spring 

Summer 

Fall 

Winter 

(Apr.  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Zones  Visited 

Total 

June  14) 

Sept.  8) 

Oct.  31) 

Apr.  14) 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

8.2 

9.6 

9.6 

9.2 

6.3 

Gateway  (Zone  2) 

2.9 

3.1* 

3.6 

2.7* 

2.5* 

Big  Country  (Zone  3) 

2.7 

4.0* 

3.6 

2.4* 

** 

David  Thompson  Country  (Zone  4) 

13.1 

11.3 

16.3 

11.1 

11.7 

Battle  River  (Zone  5) 

8.1 

8.4 

10.2 

6.9 

6.6 

Lakeland  (Zone  6) 

6.4 

7.1 

6.5 

7.2 

5.9 

Evergreen  (Zone  7) 

5.4 

5.4* 

7.3 

5.3* 

3.9* 

Land  of  the  Mighty  Peace  (Zone  8) 

1.6 

** 

1.8* 

2.7* 

** 

Jasper  National  Park  (Zone  9) 

3.7 

2.4* 

5.0 

2.6* 

3.5* 

Calgary  and  District  (Zone  10) 

19.2 

15.7 

16.2 

19.5 

22.7 

Edmonton  (Zone  11) 

19.5 

21.1 

13.6 

20.8 

23.4 

Banff  National  Park  (Zone  12) 

6.6 

6.0* 

5.7 

7.1 

7.4 

Game  Country  (Zone  13) 

3.8 

2.6* 

4.2 

3.8* 

4.0* 

Land  of  the  Midnight  Twilight  (Zone  14) 

6.1 

6.4 

7.8 

5.4* 

4.8* 

Total  Visitor  Trips 

12,571,200 

1,777,600 

4.139,300 

1,495,900 

5,158,400 

'  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  tlie  zone  as  ttieir  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor 

could  visit  more  than  one  zone  while  on  their  trip. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

Overnight  visitor  trips  were  most  likely  to  have  visited  the  Edmonton  (20%)  and  Calgary  and  District  Tourism  Zones  (19%). 
These  two  zones  received  proportionately  more  overnight  visitor  trips  in  all  seasons  except  summer,  where  David  Thompson 
Country  (16%)  and  Calgary  and  District  (16%)  were  most  likely  to  be  visited. 
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Exhibit  28a: 

Shared  Visitors 

-  (Zone  Visited  by  Zone  Visited^ 

-  Total  Visitor  Trips 

David 

Chinook 

Big 

Thompson 

Battle 

Country 

Gateway 

Country 

Country 

River 

Lakeland 

Evergreen 

Zones  Visited 

Total 

(Zone  1) 

(Zone  2) 

(Zone  3) 

(Zone  4) 

(Zone  3) 

(Zone  6) 

(Zone  7) 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.5 

100.0 

** 

** 

** 

** 

** 

Gateway  (Zone  2) 

2.9 

100.0 

** 

** 

** 

** 

** 

Big  Country  (Zone  3) 

3.2 

** 

100.0 

■k-k 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

11.3 

** 

** 

100.0 

■k* 

kk 

** 

Battle  River  (Zone  5) 

10.0 

** 

** 

** 

100.0 

■k-k 

** 

Lakeland  (Zone  6) 

7.0 

** 

** 

** 

** 

100.0 

Evergreen  (Zone  7) 

4.8 

** 

** 

** 

** 

** 

** 

100.0 

Land  of  the  Mighty  Peace  (Zone  8) 

2.1 

** 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

1.6 

** 

** 

** 

2.5* 

Calgary  and  District  (Zone  10) 

18.0 

** 

** 

** 

1.4* 

** 

Edmonton  (Zone  11) 

16.0 

** 

** 

■k-k 

** 

** 

Banff  National  Park  (Zone  12) 

6.3 

** 

** 

** 

** 

** 

** 

Game  Country  (Zone  13) 

3.6 

** 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14)  6.1 

** 

** 

** 

** 

Outside  Alberta 

3.7 

7.6* 

5.7* 

4.7* 

1.5* 

3.7* 

2.7* 

2.3* 

Total  Visitor  Trips 

41,040,100 

3,898,000 

1,180,200 

1,306,400 

4,648,000 

4,095,400 

2,855,200 

1,983,300 

'  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor 

could  visit  more  than  one  zone  while  on  their  trip. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

This  exhibit  shows  that  the  majority  of  trips  only  included  one  zone.  For  example,  of  all  those  who  visited  Evergreen  Tourism 
Zone,  3%*  also  visited  Jasper  National  Park  Tourism  Zone.  In  fact,  the  average  number  of  tourism  zones  visited  on  a  trip  was 
1.02. 
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Exhibit  28b:  Shared  Visitors  -  (Zone  Visited  by  Zone  Visited^)  - 

Total  Visitor  Trips 

Land  of  the 
Mighty 
Peace 
(Zone  8) 

Jasper 
National 

Park 
(Zone  9) 

Calgary 

and 
District 
(Zone  10) 

Edmonton 
(Zone  11) 

Banff 
National 

Park 
(Zone  12) 

Game 
Country 

(Zone  13) 

Land  of  the 
Midnight 
Twilight 
(Zone  14) 

Total 

Zones  Visited 

% 

% 

% 

% 

% 

% 

% 

% 
9.5 

Chinook  Country  (Zone  1) 

** 

** 

** 

** 

2.9 

Gateway  (Zone  2) 

** 

3.2 

Big  Country  (Zone  3) 

** 

1.0* 

** 

11.3 

David  Thompson  Country  (Zone  4) 

0.8* 

** 

** 

10.0 

Battle  River  (Zone  5) 

** 

** 

** 

7.0 

Lakeland  (Zone  6) 

7.5* 

** 

** 

4,8 

Evergreen  (Zone  7) 

100.0 

** 

** 

** 

2.1 

Land  of  ttie  Mighty  Peace  (Zone  8) 

100.0 

** 

2.3* 

** 

1.6 

Jasper  National  Park  (Zone  9) 

4.6* 

100.0 

** 

4.2* 

18.0 

Calgary  &  District  (Zone  10) 

100.0 

16.0 

Edmonton  (Zone  11) 

9.0* 

1.5* 

** 

100.0 

** 

6.3 

Banff  National  Park  (Zone  12) 

** 

** 

** 

100.0 

3.6 

Game  Country  (Zone  13) 

** 

** 

100.0 

6.1 

Land  of  the  Midnight  Twilight  (Zone  14) 

15.2* 

5.0 

2.2* 

8.4 

4.3* 

** 

3.7 

Outside  Alberta 

842,700 

853,100 

7,368,900 

8,549,100 

2,604,500 

1,478,300 

2,504,300 

41,040,100 

Total  Visitor  Trips 

A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor 
could  visit  more  than  one  zone  while  on  their  trip. 
Interpret  with  caution  due  to  small  sample  size. 
Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

From  Exhibits  28a/b,  it  can  be  seen  that  there  was  not  a  great  deal  of  shared  zone  visitation,  i.e.  visitor  trips  including  visits  to 
more  than  one  zone.  The  only  notable  cross  zone  visitation  was  between  the  Jasper  and  Banff  National  Parks.  There  was  also 
some  shared  visitation  between  Jasper  National  Park  and  Evergreen. 
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Exhibit  29a:  Zone  1 :  Chinook  Country  -  Summary  Profile  -  Total  Visitor  Trips^ 


Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Visits  to 

to  Alberta 

the  Zone 

of  Trio 

Zone 

Visits 

Lethbridee 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

3,898,000 

3,836,000 

1,021,000 

2,877,000 

1,283,600 

Total  household  trips 

23,468,100 

2,090,900 

2,062,900 

551,400 

1,539,500 

670,300 

Total  party  trips 

19,324,400 

1,744,600 

1,719,500 

452,600 

1,292,000 

566,300 

Average  travel  party  size 

2.1 

2.2 

2.2 

2.3 

2.2 

2.2 

Total  visitor  nights^ 

30,494,400 

2,589,000 

2,479,300 

2,589,000 

1,124,900 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.2 

5.4 

5.0 

4.9 

11.3 

5.9 

A\/praop  niimhpr  nf  niffht*;  in  Alhprt3 

nvcicigc  iiuiML/ci  ui  iitgiiLo  III  niuuiLCJ 

2.4 

2.8 

2.7 

2.8 

5.9 

3.1 

Aupraop  niimhpr  nf  nicrht^  in  7nnp 
nvciogc  iiuiiiL/ci  UI  iiigiiio  III  &.UIIV/ 

2.5 

2.6 

2.5 

3.0 

1  enorth  nf  Trin 

% 

% 

% 

% 

% 

% 

*\amp  Hau  (AO  -  RD  km  nnp  wau^ 

29.1 

32.6 

33.2 

44.2 

26.6 

^amp  Hau  fmnrp  than  Rft  km  nnp  wau^ 
Ouiiivj  uoy  vniuic  Liiaii       nlll  uMu  jloy/ 

38.3 

36.6 

37.2 

49.6 

38.9 

30.6 

26.2 

25.0 

100.0 

30.6 

Tntal  Vicitnr  Trine 

lUlal  WIdllUI  lll|JO 

41  Q4Q  1QQ 

1 1  fUtUf  1  uu 

3  83B  nnn 

1  021  nnn 

1         1  ,UUU 

2  877  nnn 

£.fO  1  1  ,UUU 

1 283  nnn 

1  ,^oo,uuu 

Origin  of  Visitors 

/o 

°/ 
/o 

/o 

/o 

/o 

Phinnnk  rniintrv  ^7nnp  H 

9.7 

48.2 

48.8 

21.1 

57.8 

60.1 

Ratpwau  f7nnp  7) 

3.0 

6.5 

6.5 

6.1* 

6.7* 

9.8* 

Riff  Pniintrv  f7nnp  '^^ 

2.7 

** 

** 

** 

Rauirl  Thnmn^nn  nniintrv  f7nnp  A\ 

UOVIU   IIIUIII^oUII  VjUUIILiy  V^UIIV^ 

9.5 

2.5* 

2.4* 

6.1* 

** 

** 

Rattip  Riupr  f7nnp 

10.2 

2.0* 

1.9* 

6.2* 

** 

1  akpland  (7nnp  fi) 

6.9 

** 

** 

** 

** 

** 

Fyprarppn  /7nnp  7^ 

4.9 

** 

** 

** 

** 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

• 

** 

** 

** 

** 

naicarv  R  District  fZnnp  10) 

uaigciij  m  lyioiiiui  V£-uiii^ 

21.6 

34.3 

34.5 

40.3 

32.2 

18.2 

Edmonton  (Zone  1 1) 

18.0 

3.4* 

3.2* 

11.6* 

** 

Banff  National  Park  (Zone  12) 

0.5 

** 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.9 

** 

** 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

** 

** 

** 

** 

** 

Total  Visitor  Trips 

41,040,100 

3,898,000 

3,836,000 

1,021,000 

2,877,000 

1,283,600 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

27.1 

27.2 

37.0 

23.5 

24.5 

Vacation/pleasure 

37.5 

42.6 

42.0 

48.4 

40.5 

23.2 

Business/pleasure 

3.4 

1.7* 

** 

** 

** 

** 

Business/convention 

6.5 

5.4* 

5.5* 

4.9* 

5.6* 

7.5* 

Personal  business 

10.8 

9.9 

10.0 

6.0* 

11.2 

10.7* 

Shopping 

14.1 

12.6 

12.8 

** 

17.0 

30.1 

Total  Visitor  Trips 

41,040,100 

3,898,000 

3,836,000 

1,021,000 

2,877,000 

1,283,600 

Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

5.0* 

4.9* 

11.4* 

** 

7.1* 

Camping  fees 

0.5 

0.9* 

0.8* 

1.9* 

** 

Meals/refreshments 

16.8 

16.8 

16.8 

19.2 

14.9 

18.4 

Retail/souvenir  purchases 

15.0 

10.1 

10.1 

8.8* 

11.0 

15.2* 

Groceries/beverages  for  use  on  trip 

4.7 

6.2 

6.1 

9.7* 

3.5* 

2.6* 

Regular  household  grocery  shopping 

10.8 

10.0 

10.2 

2.3* 

16.0 

12.7* 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

23.8 

23.7 

24.1 

23.6 

17.7 

Car  rental/local  transportation 

1.0 

** 

** 

** 

** 

** 

Commercial  transportation 

5.5 

** 

** 

** 

Recreation/entertainment 

5.7 

6.3 

6.3 

6.4* 

6.3* 

5.3* 

Conference/convention  registration  fee 

0.9 

** 

** 

** 

** 

Overnight  travel  packages 

1.2 

** 

** 

** 

** 

Other  purchases 

13.2 

17.1 

17.4 

8.8* 

23.7 

17.0* 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$197,030.3 

$193,650.0 

$86,727.6 

$110,302.7 

$89,836.3 

'  Visitors  are  individuals  who  indicated  a  specHic  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
'  Represents  less  than  0.5%. 
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Exhibit  29b:  Zone  1 :  Chinook  Country 

-  Summsry  Profile 

-  Total  Visitor  Trips^ 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Visits  to 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Lethbridge 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

60.1 

61.2 

60.1 

77.4 

Hotels/motels 

22.4 

14.5 

14.3* 

14.5 

21.6* 

Campgrounds 

17.5 

22.2 

21.3 

22.2 

Other  fixed  roof 

7.7 

** 

Other/not  stated 

2.3 

** 

Total  Visitor  Nights^ 

30,494,400 

2,589,000 

2.479,300 

o  con  nnn 

2,589,000 

■ 

1,124,900 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

15.0 

15.0 

16.9 

14.3 

13.3* 

Summer  (June  15  to  September  8) 

24.7 

24.9 

24.4 

35.3 

21.1 

21.7 

Fall  (September  9  to  October  31) 

13.6 

14.7 

14.8 

14.8 

14.7 

19.2 

Winter  (November  1  to  April  14) 

46.9 

45.4 

45.8 

33.1 

49.9 

45,8 

Total  Household  Trips 

23,468,100 

2,090,900 

2,062,900 

551,400 

1,539,500 

670.300 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

93.2 

93.5 

86.2 

95.7 

94.1 

RV/motorhome 

1.2 

1.7* 

** 

5.7* 

** 

** 

Other  motor  vehicle 

4.3 

3.2* 

3.1* 

4.7* 

** 

** 

Scheduled  bus/coach 

2.4 

2.1* 

1.9* 

Airplane 

2.2 

** 

Other 

2.1 

** 

Total  Household  Trips 

23,468,100 

2.090,900 

2,062,900 

551,400 

1,539,500 

670,300 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

Individual 

37.6 

35.5 

35.7 

28.8 

37.9 

34.4 

Two  adults 

32.1 

31.6 

31.5 

35.9 

30.0 

37.6 

3  or  more  adults  -  no  children 

6.6 

7.2 

7.2 

7.7* 

7.1* 

5.6* 

Adult(s)  with  children 

23.5 

25.7 

25.6 

27.5 

25.1 

22.5 

Total  Party  Trips 

19,324,400 

1,744,600 

1,719,500 

452,600 

1,292,000 

566,300 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

62.0 

61.8 

66.3 

60.0 

67.6* 

Dining  out  in  restaurants 

45  4 

01. J 

30.1 

38.5* 

27.9* 

44.4* 

Resting  and  relaxing 

45.3 

46  4 

45.5 

76.0 

32.4* 

43.3* 

Shopping 

38.7 

33.6 

33.4 

28.7* 

36.0* 

55.2* 

Taking  pictures  and  filming 

29.9 

30.1 

28.7* 

60.3 

** 

** 

Sightseeing  in  the  countryside 

28.0 

31.2 

30.1 

54.1 

20.4* 

** 

Viewing  wildlife 

22.4 

23.4* 

22.6* 

40.8* 

** 

** 

Personal  errands  (e.g.  visit  doctor) 

22.4 

14.6* 

14.7* 

** 

18.5* 

29.0* 

Hiking/climbing 

16.5 

16.4* 

15.5* 

31.1* 

** 

** 

Visiting  wilderness  areas 

15.6 

17.0* 

15.7* 

39.8* 

** 

** 

Visiting  mountainous  areas 

15.5 

17.2* 

15.9* 

36.1* 

** 

** 

Sightseeing  in  cities 

14.7 

8.2* 

** 

** 

** 

** 

Swimming 

13.1 

10.3* 

9.3* 

21.7* 

** 

** 

Birdwatching 

10.1 

10.4* 

10.2* 

22.7* 

** 

** 

Fishing 

9.4 

8.8* 

** 

19.7* 

** 

** 

Visiting  Provincial  Parks 

9.1 

10.9* 

10.1* 

22.6* 

** 

** 

Sunbathing/beach  activities 

8.7 

8.6* 

** 

21.2* 

** 

** 

Attending  sporting  events 

8.4 

12.0* 

11.8* 

Attending  local  festivals  and  fairs 

7.4 

8.3* 

** 

Visiting  scenic  landmarks 

7.0 

12.7* 

12.0* 

20.4* 

Visiting  interpretive  centres 

4.7 

8.8* 

** 

Total  Visitor  Trips* 

41,090,100 

3.899,600 

3,821,400 

1,252,700 

2,646,900 

1,177.800 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

•3  Numbers  may  sum  to  more  than  100%  due  to  households  using. more  than  one  mode  of  transportation  on  their  trip. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  visitor  estimates 

that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
"Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  29c:  Zone  1 :  Chinook  Country  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips^ 


main 

Overnight 

lISIlS  10 

uesiinaiion 

in  the 

Coma  n^u 

odiiic  uay 

Uicitc  tn 
VISIIS  lU 

of  Trip 

Zone 

Uicitc 
VISIIS 

1  othhririoro 

 —   .   —  ;  

Awareness  of  Events  in  Chinook  Country 

/o 

/o 

/o 

/o 

/o 

Whoop-up  Days  -  Lethbridge 

/  o.O 

lA  n 

/4.U 

7/1  n 

/4.U 

7^  ^ 
/O.O 

fit;  fi* 

DJ.D 

Tab6r  Cornfest 

^7  7 

JO./ 

JO.O 

AO  "i* 

7* 
00.  / 

CO  1* 

j£.l 

LIUIc  DrilCricS  nOUcO  01  idldUc  -  nlgll  rvlvcl 

'to. J 

4D.1 

CO  0* 

0^.0 

40. 1 

AO  9* 

Tipi  Village  &  Pow  Wow  -  Ft.  MacLeod 

00. 0 

00. 0 

/I9  Q* 
4Z.0 

1* 
04.1 

/ic;  Q* 
40. y 

Santa  Claus  Parade  -  Ft.  MacLeod 

37.9 

37.6 

18.8* 

46.2* 

33.5 

Writing-On-Stone  Rodeo 

34.4 

34.0 

34.4* 

34.4* 

41.9* 

Millarville  Race  Days 

27.9* 

28.1* 

28.7* 

27.6* 

** 

Waterton  Beargrass  Days  -  Waterton 

20.3* 

20.5* 

** 

21.7* 

** 

Milo  Race  Meet 

12.4* 

12.6* 

Total  Visitor  Trips 

3,871,000 

3,817,400 

1,179,300 

2,891,800 

1,152,900 

Events  Attended  in  Chinook  Country 

% 

% 

% 

% 

% 

Whoop-up  Days  -  Lethbridge 

9.3* 

** 

** 

** 

Total  Visitor  Trips 

3,871,000 

3,817,400 

1,179,300 

2,691,800 

1,152,900 

Activities  Participated  in  While  in  Chinook  Country 

/o 

/o 

/o 

/o 

/o 

Shopping/dining 

/IQ  Q 

AQ  i; 
4y.o 

(;9  n* 

/IQ  Q* 

4o.y 

i;c  7* 

JO./ 

Visiting  friends  or  relatives 

4/.U 

AC  c 
4d.O 

/I9  1  * 
4Z.1 

/IQ  1  * 

4y.i 

CI  c* 
01. b 

Hiking 

OK  n* 
zo.u 

OA  p. 

Q/1  7* 
04./ 

** 

** 

Camping 

OQ  1  * 

oy.i 

** 

Visiting  Frank  Slide  Interpretive  Centre 

1Z.4 

1 0  c;* 

II 

** 

** 

Visiting  Head-Smashed-ln-Buffalo  Jump 

^o  A* 
1Z.4 

1  0  c 

** 

\/icifinrr  \A/ofQr+/*in  1  ol/QC  Mo+irtnol  Dorl/ 

visiimg  waierion  Lanes  iNaiionai  rarK 

19  A* 
1Z.4 

9n  n* 
zu.u 

** 

** 

Fishing 

1  Q  C* 

1  Q  7* 

lo./ 

1  Q  7* 

lo./ 

Visiting  other  Provincial  Parks 

lU.D 

in  1* 

99  n* 

** 

** 

Visiting  Kananaskis  Country/Park 

y.y 

** 

Biking 

9.5* 

Organized  sporting/entertainment 

15.9* 

16.1* 

** 

21.0* 

Attending  meeting,  convention  or  trade  show 

16.0* 

16.2* 

** 

** 

** 

Visiting  Lethbridge  Brewery  Garden 

10.4* 

10.5 

** 

** 

Visiting  Fort  Museum,  Fort  MacLeod 

10.0* 

10.1* 

** 

Total  Visitor  Trips 

3,871,000 

3,817,400 

1,179,300 

2,691,800 

1,152,900 

Main  Purpose  of  Trip  to  Chinook  Country 

% 

% 

% 

% 

% 

Visit  friends  and  relatives 

17.8* 

18.0* 

26.7* 

27.6* 

Vacation/pleasure 

38.0 

37.8 

41.3* 

36.5* 

Other/not  stated 

44.2 

44.2 

32.0* 

49.6* 

64.8* 

Total  Visitor  Trips 

3,871,000 

3,817,400 

1,179,300 

2,691,800 

1,152,900 

Cniirf*oc  nf  Infnrmotinn  llcoH  in  Dl^nninfr  Trin 

oouiccs  01  iniorrTidiiDn  uscu  in  ridnning  irip 

/o 

/o 

/o 

/o 

/o 

visiieu  uiis  region  Deiore 

AO  K 

AO  t; 

/IQ  8* 
4o.o 

on  7* 

oy./ 

9Q  n* 

nUVil/C  IIUIII  IIICllUo  dllU  (CldUVco 

01. D 

0 1.O 

00. y 

^n  K* 

OU.D 

** 

Brochures/pamphlets 

9.8* 

9.8* 

** 

Newspapers 

9.4* 

** 

** 

Billboards 

10.3* 

10.5* 

** 

** 

** 

None 

25.3* 

25.2* 

20.1* 

27.5* 

** 

Total  Visitor  Trips 

3,871,000 

3,817,400 

1,179,300 

2,691,800 

1,152,900 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  the  telephone  survey.  The  zone  specific  questionnaire 

was  weighted  separately,  resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  30a: 

Zone  2:  Gateway - 

Summary  Profile  -  Total  Visitor  Trips^ 

All  Visits 

Visits  to 

Main  Destination 

Overnight 

Same  Day 

Visits  to 

to  Alberta 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Medicine  Hat 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

1,180,200 

1,151,600 

365,900 

814,300 

624,900 

Total  household  trips 

23,468,100 

678,600 

669,700 

196,300 

482.200 

352,700 

Total  party  trips 

19,324,400 

586,100 

579,100 

170,500 

415,600 

314,100 

Average  travel  party  size 

2.1 

2.0 

2,0 

2.1 

2,0 

2.0 

Total  visitor  nights^ 

30,494,400 

879,200 

841,500 

879,200 

430,600 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.2 

3.6 

3.4 

3.6 

** 

3.5 

Average  number  of  nights  in  Alberta 

2.4 

2.7 

2.6 

2.7 

** 

2.4 

Average  number  of  nights  in  Zone 

- 

2.4 

2.5 

2.4 

- 

2.1 

Length  of  Trip 

% 

% 

% 

% 

% 

% 

Same  day  (40  -  80  km  one  way) 

29.1 

32.6 

33.4 

47.2 

26.7 

Same  day  (more  than  80  km  one  way) 

38.3 

33.4 

34.2 

48.4 

35.4 

Overnight 

30.6 

31.4 

29.7 

100.0 

34.4 

Total  Visitor  Trips 

41,040,100 

1,180,200 

1,151,800 

365,900 

814,300 

624,900 

Origin  of  Visitors 

% 

% 

% 

% 

% 

% 

bltlMUUn  UUUIIUy  V^UMC'  1/ 

9  7 

18  5 

18  7 

18  1 

18  7* 

17  4* 

Ratpw^iv  (7nnp  7) 

3.0 

50.7 

51.9 

14.5* 

67.0 

47.8 

Big  Country  (Zone  3) 

2.7 

6.4* 

6.6* 

7.1* 

8.0* 

David  Thompson  Country  (Zone  4) 

9.5 

** 

** 

** 

Rattip  Riupr  (7(\n9 

10.2 

** 

** 

** 

** 

** 

1  al(pl;*nH  f7nnp  f\\ 

6.9 

** 

** 

** 

** 

** 

Fuprarppn  fZnnp  7^ 

4.9 

** 

** 

** 

** 

** 

1  anH  nf  thp  Miohtu  Ppspp  f7nnp  R\ 

2.5 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

• 

** 

** 

** 

** 

** 

Calgary  &  District  (Zone  10) 

21.6 

15.9 

15.3 

39.1 

** 

18.4* 

Edmonton  (Zone  11) 

18.0 

** 

** 

** 

** 

** 

Banff  National  Park  (Zone  12) 

0.5 

** 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.9 

** 

** 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

** 

** 

** 

** 

Total  Visitor  Trips 

41,040,100 

1,180,200 

1,151,600 

365,900 

814,300 

624,900 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

21.7* 

20.8 

37.2 

14.7* 

22.7* 

Vacation/pleasure 

37.5 

29.1* 

29.2 

35.4 

26.3 

18.8* 

Business/pleasure 

3.4 

** 

** 

** 

Business/convention 

6.5 

14.1* 

14.5 

13.1* 

14.6* 

16.6* 

Personal  business 

10.8 

13.2* 

13.2 

10.8* 

14.4* 

16.0* 

Shopping 

14.1 

18.9* 

19.3 

26.8 

22.7* 

Total  Visitor  Trips 

41,040,100 

1,180,200 

1,151.600 

365,900 

814,300 

624,900 

Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

6.2* 

6.0* 

15.1* 

6.4* 

Camping  fees 

0.5 

0.7* 

0.6* 

1.7* 

Meals/refreshments 

16.8 

15.3 

15.1 

20.8* 

11.5* 

17.6* 

Retail/souvenir  purchases 

15.0 

12.0* 

12.1* 

8.2* 

14.6* 

14.7* 

Groceries/beverages  for  use  on  trip 

4.7 

3.9* 

3.8* 

6.6* 

2.0* 

2.1* 

Regular  household  grocery  shopping 

10.8 

21.0 

21.3 

4.0* 

33.0 

17.9* 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

20.9 

20.9 

24.9* 

18.2* 

20.5* 

Car  rental/local  transportation 

1.0 

0.6* 

0.6* 

** 

0.8* 

Commercial  transportation 

5.5 

1.7* 

1.7* 

1.7* 

1.7* 

2.4* 

Recreation/entertainment 

5.7 

6.0* 

5.9* 

9.2* 

3.8* 

6.4* 

Conference/convention  registration  fee 

0.9 

1.1* 

1.1* 

2.2* 

1.4* 

Overnight  travel  packages 

1.2 

Other  purchases 

13.2 

10.2* 

10.3* 

4.4* 

14.3* 

9.7* 

Total  Expenditures  (OOG's) 

$3,186,740.9 

$85,252.5 

$83,774.2 

$35,199.1 

$50,053.5 

$55,111.3 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 
2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  w/f/i  caution  due  to  small  sample  size. 

**  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5%. 
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Exhibit  30b:  Zone  2:  Gateway  -  Summary  Profile  -  Total  Visitor  Trips^ 


All  Visits 

Visits  to 

Main  Destination 

Overnight 

Same  Day 

Visits  to 

to  Alberta 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Medicine  Hat 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

48.8 

48.9 

48.8 

63.0* 

Hotels/motels 

22.4 

24.4 

24.4 

24.4* 

- 

34.8 

Campgrounds 

17.5 

22.9 

22.7 

22.9* 

** 

Other  fixed  roof 

7.7 

** 

** 

** 

Other/not  stated 

2.3 

** 

** 

** 

Total  Visitor  Nights^ 

30,494,400 

879,200 

841,500 

879,200 

430,600 

^pa^nn  Trin  Ended 

wwwOUII  II  ip  UIIUvU 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

15.2 

15.2 

14.5* 

15.5* 

14.3* 

Summer  (June  15  to  September  8) 

24.7 

26.0 

25.9 

32.8* 

23.3 

25.3 

Fall  (September  9  to  October  31) 

13.6 

12.5 

12.4* 

11.7* 

12.8* 

12.4* 

Winter  (November  1  to  April  14) 

46.9 

46.2 

46.5 

40.9 

48.4 

48.0 

Total  Household  Trips 

23,468,100 

678,600 

669,700 

196,300 

482,200 

352,700 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

91.9 

91.9 

88.2 

93.4 

95.0 

RV/motorhome 

1.2 

** 

** 

** 

Other  motor  vehicle 

4.3 

** 

** 

** 

** 

** 

Sphpdiilpfi  hii<^/rn?irh 

2.4 

** 

** 

** 

** 

** 

Airplane 

2.2 

** 

** 

** 

** 

** 

Other 

2.1 

** 

Total  Household  Trips 

23,468,100 

678,600 

669,700 

196,300 

482,200 

352,700 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

Individual 

37.6 

48.1 

48.7 

42.0 

50.6 

47.8 

Two  adults 

32.1 

23.1 

23.1 

26.5* 

21.8 

24.6 

3  or  more  adults  -  no  children 

6.6 

4.9* 

4.8* 

** 

Adult(s)  with  children 

23.5 

23.8 

23.4 

25.7* 

23.0 

23.4* 

Total  Party  Trips 

19,324,400 

586,100 

579,100 

170,500 

415,600 

314,100 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

60.6* 

60.7* 

75.3* 

50.8* 

75.7* 

Dining  out  in  restaurants 

45.4 

55.4* 

55.4* 

55.0* 

55.7* 

67.8* 

Resting  and  relaxing 

45.3 

54.4* 

54.5* 

88.3* 

65.2* 

Shopping 

38.7 

54.9* 

55.0* 

56.8* 

53.7* 

64.8* 

Personal  errands  (e.g.  visit  doctor) 

22.4 

27.2* 

27.2* 

** 

** 

39.8* 

Total  Visitor  Trios< 

41.090.100 

970,900 

964.900 

387.200 

583.700 

514.900 

'  Visitors  are  individuals  wf)o  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

3  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  result- 
ing in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  with  caution  due  to  small  sample  size. 

**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  30c: 

Zone  2:  Gateway - 

•  Zone  Attractions  and  Events  -  Total  Visitor  Trips^ 

Visits  to  the 

Main  Destination 

Overnight  in 

Same  Day 

Visits  to 

Zone 

of  Trip 

the  Zone 

Visits 

Medicine  Mat 

Awareness  of  Events  in  Gateway 

% 

% 

% 

% 

% 

Medicine  Hat  Exhibition  and  Stampede 

76.1* 

76.5* 

70.1* 

80.5* 

69.5* 

Southern  Alberta  Games  (Redcliff) 

59.2* 

59.4* 

** 

69.7* 

49.3* 

Spring  Indoor  Rodeo  (Medicine  Hat) 

43.3* 

43.4* 

** 

41.6* 

47.3* 

Box  Spring  Rodeo  (Medicine  Hat) 

34.9* 

35.1* 

** 

** 

** 

Elkwater  Rodeo 

23.4* 

** 

** 

** 

** 

Redcliff  Days 

25.9* 

26.0* 

** 

** 

Elkwater  Winter  Festival 

26.7* 

26.8* 

** 

** 

4r* 

Brooks  Fall  Fair 

48.7* 

48.9* 

** 

49.9* 

** 

Brooks  Kinsmen  Rodeo 

33.8* 

34.0* 

** 

41.1* 

Bow  Island  Bean  Pot  Festival  and  Rodeo 

26.3* 

26.4* 

** 

** 

Bassano  Rodeo 

31.3* 

31.5* 

** 

** 

** 

Western  Canadian  Champion  Hill  Climb  (Patricia) 

27.3* 

27.4* 

** 

** 

** 

Total  Visitor  Trips 

1,174,600 

1,169,500 

488,900 

685,600 

610,600 

Activities  Participated  in  While  in  Gateway 

% 

% 

% 

% 

% 

Shopping 

51.0* 

51.3* 

60.2* 

44.5* 

61.2* 

Total  Visitor  Trips 

1,174,600 

1,169,500 

488,900 

685,600 

610,600 

Main  Purpose  of  Trip  to  Gateway 

% 

% 

% 

% 

% 

VFR  or  vacation/pleasure 

36.3* 

36.3* 

** 

Other/not  stated 

63.7* 

63.7* 

** 

75.6* 

66.0* 

Total  Visitor  Trips 

1,174,600 

1,169,500 

488,900 

685,600 

610,600 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

% 

Visited  this  region  before 

35.5* 

35.6* 

55.5* 

** 

45.6* 

Advice  from  friends  and  relatives 

24.9* 

25.0* 

** 

■** 

** 

None 

25.2* 

25.1* 

** 

** 

** 

Total  Visitor  Trips 

1,174,600 

1,169,500 

488,900 

685,600 

610,600 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  ttie  teleptione  survey.  The  zone  specific  questionnaire 

was  weighted  separately,  resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  31a: 

Zone  3:  Big  Country - 

Summary  Profile  -  Total  Visitor  Trips^ 

All  Visits 

Visits  to 

Main  Destination 

Overnight 

Same  Day 

Visits  to 

to  Alberta 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Drumheller 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

1,306,400 

1,285,700 

335,600 

970,900 

365,100 

Total  iiousetiold  trips 

23,468,100 

744,300 

731,500 

182,100 

562,200 

200,000 

Total  party  trips 

19,324,400 

582,200 

571,600 

152,000 

430,200 

153,400 

Average  travel  party  size 

2.1 

2.2 

2.2 

2.2 

2.3 

2.4 

Total  visitor  nights^ 

30,494,400 

690,500 

647,700 

690,500 

189,500 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nigtits  away  from  home 

3.2 

2.8 

2.6 

2.8 

** 

3.3 

Average  number  of  nights  in  Alberta 

2.4 

2.3 

2.1 

2.3 

** 

2.3 

Average  number  of  nights  in  Zone 

2.1 

2.1 

2.1 

- 

1.8 

Length  of  Trip 

% 

% 

% 

% 

% 

% 

Same  day  (40  -  80  lim  one  v(/ay) 

29.1 

32.6 

33.1 

43.8 

** 

Same  day  (more  than  80  km  one  vi/ay) 

38.3 

38.3 

38.9 

51.6 

65.8 

Overnight 

30.6 

26.0 

24.8 

100.0 

30.3* 

Total  Visitor  Trips 

41,040,100 

1,306,400 

1,285,700 

335,600 

970,900 

365,100 

Origin  of  Visitors 

/o 

o/ 

% 

o/ 
/o 

o/ 
/o 

o/ 

Chinool^  Country  (Zone  1) 

9.7 

Gateway  (Zone  2) 

3.0 

** 

** 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

12.8* 

12.8* 

** 

14.2* 

** 

David  Thompson  Country  (Zone  4) 

9.5 

12.8* 

12.9* 

** 

12.9* 

** 

Battle  River  (Zone  5) 

10.2 

10.4* 

10.6* 

** 

13.0* 

** 

Lal^eland  (Zone  6) 

6.9 

** 

** 

** 

** 

** 

Evergreen  (Zone  7) 

4.9 

** 

** 

** 

** 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

** 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

• 

** 

** 

** 

** 

** 

Calgary  &  District  (Zone  10) 

21.6 

49.4 

50.2 

47.7 

50.0 

52.4 

Edmonton  (Zone  11) 

18.0 

6.4* 

5.9* 

13.4* 

** 

** 

Banff  National  Park  (Zone  12) 

0.5 

** 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.9 

** 

** 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

** 

** 

** 

** 

** 

Total  Visitor  Trips 

41,040,100 

1,306,400 

1,285.700 

335,600 

970,900 

365,100 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

28.0 

28.1 

40.6* 

23.7 

21.9* 

Vacation/pleasure 

37.5 

52.3 

52.1 

43.1* 

55.4 

61.5 

Business/pleasure 

3.4 

** 

Business/convention 

6.5 

4.5* 

** 

** 

** 

** 

Personal  business 

10.8 

11.8* 

11.9* 

** 

11.5* 

** 

Shopping 

14.1 

** 

** 

** 

** 

** 

Total  Visitor  Trips 

41,040,100 

1,306,400 

1,285,700 

335,600 

970,900 

365,100 

Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

2.6* 

2.4* 

7.1* 

7.2* 

Camping  fees 

0.5 

0.8* 

0.7* 

2.0* 

** 

1.0* 

Meals/refreshments 

16.8 

19.6 

19.6 

21.9* 

18.2* 

21.1* 

Retail/souvenir  purchases 

15.0 

4.4* 

4.1* 

4.5* 

4.4* 

5.0* 

Groceries/beverages  for  use  on  trip 

4.7 

7.8* 

7.9* 

15.9* 

2.9* 

9.9* 

Regular  household  grocery  shopping 

10.8 

4.7* 

4.7* 

2.2* 

6.2* 

4.4* 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

21.4 

21.6 

24.0* 

19.8* 

21.3* 

Car  rental/local  transportation 

1.0 

4.8* 

5.0* 

7.6* 

5.4* 

Commercial  transportation 

5.5 

3.4* 

3.4* 

6.7* 

10.2* 

Recreation/entertainment 

5.7 

5.5* 

5.4* 

9.9* 

2.9* 

12.1* 

Conference/convention  registration  fee 

0,9 

1.2* 

1.2* 

2.5* 

** 

Overnight  travel  packages 

1.2 

** 

** 

Other  purchases 

13.2 

23.6 

23.8 

2.2* 

36.3 

1.0* 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$68,073.2 

$65,792.6 

$25,439.8 

$42,633.4 

$20,195.7 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 

'  Represents  less  than  0.5%. 
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Exhibit  31b: 

Zone  3:  Big  Country  - 

Summary  Profile  -  Total  Visitor  Trips' 

All  Visits 

Visits  to 

Main  Destination 

Overnight 

Same  Day 

Visits  to 

to  Alberta 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Drumhelter 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

54.3 

53.8 

54.3 

- 

41.6* 

Hotels/motels 

22.4 

9.0* 

8.4* 

9.0* 

Campgrounds 

17.5 

30.7* 

31.4* 

30.7* 

- 

33.6* 

Other  fixed  roof 

7.7 

** 

** 

Other/not  stated 

2.3 

** 

** 

- 

** 

Total  Visitor  Nights2 

30,494,400 

690,500 

647,700 

690,500 

- 

189,500 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

19.5 

19.7 

21.6'^ 

18.8* 

17.0* 

Summer  (June  15  to  September  8) 

24.7 

25.3 

24.9 

37.0* 

21.5* 

40.2 

Fall  (September  9  to  October  31) 

13.6 

15.1 

14.9* 

** 

16.5* 

15.3* 

Winter  (November  1  to  April  14) 

46.9 

40.2 

40.5 

30.9* 

43.2 

27.6* 

Total  Household  Trips 

23,468,100 

744,300 

731,500 

182,100 

562.200 

200,000 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

89.7 

89.9 

85.4 

91.1 

84.4 

RV/motorhome 

1.2 

** 

** 

** 

** 

** 

Other  motor  vehicle 

4.3 

** 

** 

** 

** 

Scheduled  bus/coach 

2.4 

** 

** 

** 

** 

** 

Airplane 

2.2 

** 

** 

** 

** 

** 

Other 

2.1 

** 

** 

** 

** 

** 

Total  Household  Trips 

23,468,100 

744,300 

731,500 

182,100 

562,200 

200,000 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

Individual 

37.6 

29.8 

29.8 

37.4* 

27.1 

30.9* 

Two  adults 

32.1 

33.8 

33.4 

30.6* 

34.9 

30.8* 

3  or  more  adults  -  no  children 

6.6 

6.1* 

6.2* 

** 

Adult(s)  with  children 

23.5 

30.1 

30.4 

26.3* 

31,5 

30.9* 

Total  Party  Trips 

19,324,400 

582,200 

571,600 

152,000 

430,200 

153,400 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

48.7* 

48.3* 

75.4* 

41.8* 

** 

Dining  out  in  restaurants 

45.4 

36.9* 

36.0* 

** 

38.4* 

74.0* 

Resting  and  relaxing 

45.3 

41.9* 

41.3* 

61.9* 

36.7* 

** 

Shopping 

38.7 

35.3* 

35.1* 

** 

40.7* 

** 

Taking  pictures  or  filming 

29.9 

35.7* 

35.0* 

51.9* 

Sightseeing  in  the  countryside 

28.0 

42.1* 

41.6* 

** 

41.4* 

71.4* 

Visiting  Royal  Tyrrell  Museum 

4.3 

** 

** 

63.0* 

Total  Visitor  Trips* 

41,090,100 

1,869,400 

1,837,100 

383,600 

1,485,600 

364,400 

'  Visitors  are  individuals  wtio  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

3  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  result- 
ing in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  interpret  with  caution  due  to  small  sample  size. 
**  D^ta  cannot  be  released  due  to  small  sample  size. 
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Exhibit  31  c: 

Zone  3:  Big  Country - 

Zone  Attractions  and  Events  -  Total  Visitor  Trips^ 

Visits  to 
the  Zone 

Main  Destination 
of  Trip 

Overnight 
in  the  Zone 

Same  Day 
Visits 

Visits  to 
Drumheller 

Awareness  of  Events  in  Big  Country 

% 

/o 

/o 

% 

% 

Pro  Rodeo  &  Professional  Chuck  Wagon 
Racing  Finals -Strathmore 

62.4* 

62.4* 

** 

65.3* 

** 

Rockyford  FCA  Rodeo 

39.7* 

40.1* 

** 

42.3* 

** 

Total  Visitor  Trips 

1,376,600 

1,366,300 

208,800 

1,167,800 

247,600 

Activities  Participated  in  While  in  Big  Country 

% 

% 

% 

% 

% 

Visiting  Badlands  in  Drumheller  Valley 

54.6* 

54.4* 

** 

58.2* 

Visiting  Horseshoe  Canyon  near  Drumheller 

51.1* 

51.5* 

** 

57.1* 

** 

Visiting  Royal  Tyrrell  Museum  of 
Palaeontology 

37.4* 

37.2* 

** 

41.6* 

80.0* 

Visiting  Hoodoos  near  Drumheller 

24.0* 

** 

** 

** 

Total  Visitor  Trips 

1,376,600 

1,366,300 

208,800 

1,167,800 

247,600 

Main  Purpose  of  Trip  to  Big  Country 

% 

% 

% 

% 

% 

Vacation/pleasure 

51.5* 

51.3* 

52.5* 

Other/not  stated 

48.5* 

48.7* 

** 

47.5* 

81.7* 

Total  Visitor  Trips 

1,376,600 

1,366,300 

208,800 

1,167,800 

247,600 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

% 

Visited  this  region  before 

47.3* 

47.2* 

** 

44.9* 

** 

None 

36.6* 

36.9* 

41.2 

Total  Visitor  Trips 

1,376,600 

1,366,300 

208,800 

1,167,800 

247,600 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  tfie  teleplione  survey.  The  zone  specific  questionnaire 

was  weighted  separately,  resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
"  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  32a:  Zone  4:  David  Thompson  Country  -  Summary  Profile  -  Total  Visitor  Trips^ 


All  Visits 

Visits  to 

Main  Destination 

Overnight 

Same  Day 

Visits  to 

to  Alberta 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Red  Deer 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

4,648,000 

4,548,100 

1,631,200 

3,016,800 

1,663,800 

Total  household  trips 

23,468,100 

2,658,300 

2,606,200 

878,200 

1,780,100 

961,000 

Total  party  trips 

19,324,400 

2,169,400 

2,125,900 

702,400 

1,467,000 

799,200 

Average  travel  party  size 

2.1 

2.1 

2.1 

2.3 

2.0 

2.1 

Total  visitor  nights^ 

30,494,400 

3,521,000 

3,328,700 

3,521,000 

963,700 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.2 

2.7 

2.5 

2.7 

** 

2.6 

Average  number  of  nights  in  Alberta 

2.4 

2.4 

2.2 

2.4 

** 

2.2 

Average  number  of  nights  in  Zone 

- 

2.2 

2.2 

2.2 

- 

2.0 

1  pncrth  nf  Trin 

% 

% 

% 

% 

% 

% 

^amp  Hau       -  80  km  nnp  wav^ 

29.1 

26.1 

26.6 

40.2 

24.7 

^jimp  Hav  f  fnnrp  than  RH  Um  nnp  wau^ 

OalllC  UOy  \1IIUIC  Lllall  0\J  nIM  UIIC  Wuj/ 

38.3 

38.3 

39.1 

59.0 

43.3 

fluprnioht 

30.6 

35.4 

34.0 

100.0 

32.0 

Tntal  Uicitnr  Trine 

di  odn  inn 

4  RdR  nnn 

4  RAA  inn 

H,  JtO.  1  UU 

1  fill  9nn 

1 ,00  1  ,^uu 

?  niR  finn 

o.u  1  u.ouu 

1  RR")  Ann 

1  ,DQO,OUU 

Origin  of  Visitors 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zono  1) 

Q  7 

9  1* 

9  1* 

L.L 

7  A* 
0.4 

udlcWdy  ^Z-Ullc 

o.u 

** 

** 

Ricr  Pniintrv  (7c\np 
Dig  uuuiiuy  Vt-Uiic  0/ 

2.7 

3.2* 

3.3* 

3.5* 

2.8* 

5.2* 

9.5 

36.7 

01 .0 

1Q  R 

13.0 

45.9 

00.0 

DqHIq  PI\/or  /7nnQ  ^\ 

Dauie  rAiver  \z.one  o) 

in  9 

o.t 

19  n 

D.J 

1 1  A* 

LskelBnd  (Zone  6) 

1  A* 

j.X 

** 

** 

LVclglccll  \Z.Ullc  / } 

2  1* 

9  n* 

q  q* 

** 

** 

1  anH  nf  thp  Miohtu  Pp^pp  ^7nnp 
Ldiiu  ui  iiic  iviigiiiy  rcdi^d  \L\j\\Ki  O) 

2.5 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

• 

** 

** 

** 

** 

Calgaiy&  District  (Zone  10) 

21.6 

28.5 

28.8 

32.1 

26.5 

15.0 

Edmonton  (Zone  11) 

18.0 

13.7 

13.6 

15.6 

12.6 

17.5 

Banff  National  Park  (Zone  12) 

0.5 

** 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.9 

** 

** 

** 

** 

** 

Land  of  the  Midnight  Tvi/ilight  (Zone  14) 

7.4 

2.2* 

1.9* 

3.0* 

** 

** 

Total  Visitor  Trips 

41.040,100 

4,648,000 

4.548.100 

1.631.200 

3,016,800 

1,663,800 

M^in  Piirnncp  nf  Trin 
iTidlil  rUi|JUoC  UI  liip 

% 

% 

% 

% 

% 

% 

Vkit  fripnf1<:/rplatiup<; 

26.6 

32.5 

32.6 

38.2 

29.4 

28.1 

Vnrjitinn/nlp^Qiirp 

37.5 

37.0 

36.7 

45.6 

32.3 

22.7 

RiicinPQc/nlpsQiirp 

3  4 

0  c* 
O.J 

O.J 

A  A* 

J.J 

RiiQinp<;<;/rnnv/pntinn 

UUolllCoo/UUIIVdlllUII 

6.5 

6.1 

6.1 

5.2* 

6.5* 

11.6* 

PorsonsI  business 

10.8 

10.2 

10.1 

7.1* 

11.8 

12.6 

^hnnninc 

14.1 

9.4 

9.6 

** 

14.3 

18.8 

Total  Visitor  Trips 

41,040,100 

4,648.000 

4.548.100 

1.631.200 

3,016,800 

1.663,800 

Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

4.7 

4.2* 

11.5 

6.9* 

Camping  fees 

0.5 

1.2* 

1.1* 

2.9* 

• 

IVlea  Is/refreshments 

16.8 

17.1 

17.1 

20.7 

14.7 

20.2 

Retail/souvenir  purchases 

15.0 

11.5 

11.3 

9.4* 

13.0 

18.2 

Groceries/beverages  for  use  on  trip 

4.7 

6.5 

6.6 

11.5 

3.0* 

2.0* 

Regular  household  grocery  shopping 

10.8 

13.1 

13.4 

2.2* 

20.5 

7.4* 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

20.5 

20.5 

23.0 

18.7 

15.3 

Car  rental/local  transportation 

1.0 

1.7* 

1.8* 

1.0* 

2.2* 

1.9* 

Commercial  transportation 

5.5 

1.1* 

1.1* 

2.6* 

1.2* 

Recreation/entertainment 

5.7 

4.4* 

4.3* 

6.2* 

3.2* 

4.4* 

Conference/convention  registration  fee 

0.9 

1.0* 

1.1* 

1.4* 

1.3* 

Overnight  travel  packages 

1.2 

1.4* 

** 

3.4* 

2.4* 

Other  purchases 

13.2 

15.9 

16.4 

4.1* 

24.0 

18.8 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$286,723.8 

$278,233.5 

$115,859.6 

$170,864.2 

$134,107.5 

'  Visitors  are  individuals  wlio  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  v/ith  caution  due  to  small  sample  size. 

**  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5%. 
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Exhibit  32b:  Zone  4:  David  Thompson  Country  -  Summary  Profile  -  Total  Visitor  Trips^ 


Ail  Visits 

Visits  to 

Main  Destination 

Overnight 

Same  Day 

Visits  to 

to  Alberta 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Red  Deer 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

48.1 

48.0 

48.1 

67.7 

Hotels/motels 

in  c; 

1  n  (;* 

1  n  t; 

OA  A* 
Z4.4 

Campgrounds 

1 7  i; 

OZ.D 

Q9  Q 

oZ.b 

Other  fixed  roof 

7  7 
I.I 

7  1* 
1 A 

7  fi* 
1.0 

7  1  * 
/.I 

** 

Other/not  stated 

0  Q 
£..5 

** 

** 

Total  Visitor  Nights^ 

on  jioji  Jinn 

1  ROi  nnn 
o,3Zl,UUU 

q  090  Ton 

q  K91  nnn 
J,3ZI,UUU 

neq  -jnn 

3b<},/uu 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

1  ^  fi 
14.0 

19  9 

19  7 

19  7 

19  n 
iz.u 

lu.y 

Summer  (June  15  to  September  8) 

24.7 

on  1 
oU.l 

00  0 

OO.Z 

OC  0 

zb.U 

OA  n 

Fall  (September  9  to  October  31) 

13.6 

1/11 
14.1 

1/10 

14. Z 

111 
11.1 

1 1;  c 
iD.b 

1 0  n 
lo.U 

Winter  (November  1  to  April  14) 

46.9 

/IQ  C 

4o.b 

4o.o 

oo.U 

AC  A 

4b. 4 

/I  7  1 

4/.1 

Total  Household  Trips 

OQ  yicD  1  nn 

9  ccQ  onn 

9  cnc  9nn 

070  9nn 

o/o,ZUU 

1  ion  1  nn 
l,/oU,  lUU 

Qci  nnn 
itbi,uuu 

Mode(s)  of  Transportation  Used  on  Trip' 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

90.8 

91.1 

85.6 

93.4 

92.6 

RV/motorhome 

1.2 

2.6* 

2.5* 

6.4* 

** 

** 

Other  motor  vehicle 

4.0 

0.0 

9 

b.u 

b.4 

p.  1* 
b.l 

Scheduled  bus/coach 

2.4 

1.8* 

1.9* 

0.9 

Airplane 

2.2 

Other 

2.1 

Total  Household  Trips 

23,468,100 

o  f> CO  onn 

2,658,300 

2,606,200 

010  onn 

878,200 

1  ion  1  nn 

1,780,100 

nci  nnn 

361,000 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

Individual 

O/.D 

00.0 

03. U 

O'?  9 
OO.Z 

41. J 

00. D 

Two  adults 

32.1 

29.2 

00  1 

00  0 

00  0 

zy.z 

on  1 
oU.l 

3  or  more  adults  -  no  children 

6.6 

6.7 

6.7 

9.2* 

5.6* 

7.5* 

Adult(s)  with  children 

23.5 

24.8 

24.9 

28.0 

23.4 

23.5 

Total  Party  Trips 

19,324,400 

0  1  cn  Af\f\ 
Z,lbb,4UU 

t  1  oc  nnn 

Tno  >inn 
/Uz,4UU 

1  VICT  nnn 
l,4b/,UUU 

Tnn  onn 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

Visiting  friends  and  relatives 

60.7 

65.0 

64.2 

78.0 

56.7 

66.2 

Dining  out  in  restaurants 

45.4 

39.1 

38.2 

41.4* 

37.6* 

56.5* 

Resting  and  relaxing 

45.3 

57.0 

56.2 

78.7 

43.1* 

52.5* 

Shopping 

38.7 

40.2  . 

40.4 

37.9* 

41.6* 

57.6* 

Taking  pictures  or  filming 

29.9 

31.3 

30.2 

43.0 

23.9* 

25.9* 

Sightseeing  in  the  countryside 

28.0 

27.4 

25.9 

35.9* 

22..0* 

** 

Viewing  wildlife 

22.4 

21.3* 

20.1* 

30.8* 

** 

** 

Personal  errands  (e.g.  visit  doctor) 

22.4 

17.7* 

18.2* 

15.9* 

18.8* 

27.0* 

Hiking/climbing,  etc. 

16.5 

22.3* 

21.0* 

25.3* 

20.4* 

** 

Visiting  wilderness  areas 

15.6 

16.7* 

15.8* 

23.4* 

** 

** 

Visiting  mountainous  areas 

15.5 

13.5* 

12.4* 

21.8* 

** 

** 

Sightseeing  in  cities 

14.7 

13.4* 

13.1* 

18.7* 

** 

** 

Swimming 

13.1 

13.3* 

12.9* 

28.9* 

** 

** 

Birdwatching 

10.1 

8.4* 

** 

** 

** 

** 

Fishing 

9.4 

14.5* 

14.5* 

19.7* 

** 

** 

Visiting  Provincial  Parks 

9.1 

8.9* 

8.7* 

17.5* 

** 

** 

Visiting  nightclubs 

9.0 

9.3* 

9.6* 

16.8* 

** 

19.0* 

Sunbathing/beach  activities 

8.7 

11.6* 

11.1* 

24.3* 

** 

Attending  family  affairs  (e.g.  weddings) 

8.5 

8.8* 

** 

19.2* 

** 

** 

Boating 

6.8 

7.5* 

** 

13.4* 

** 

Bicycling 

5.5 

9.2* 

9.1* 

18.1 

Horseback/trail  riding 

4.3 

8.6* 

8.9* 

** 

Total  Visitor  Trips* 

41,090,100 

4,622,700 

4,467,700 

1,798,500 

2,824,200 

1,777,300 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

3  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  visitor  estimates 

that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  32c:  Zone  4:  David  Thompson  Country  -  Zone  Attractions  and  Events  - 

Total  Visitor  Trips^ 

Visits  to 

Main  Destination 

Overnight 

Same  Day 

Visits  to 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Red  Deer 

Awareness  of  Events  in  David  Thompson  Country 

% 

% 

% 

% 

% 

Red  Deer  International  Airshow 

75.6 

76.9 

64.5 

82.8 

84.0 

Westerner  Days  -  Red  Deer 

66.1 

67.0 

51.9 

75.3 

74.7 

Ponoka  54th  Annual  Stampede 

52.0 

51.9 

43.0* 

57.8* 

55.6* 

Daines  Country  Music  Picnic  -  Innisfail 

41.6 

41.8 

26.1* 

51.7* 

44.1* 

David  Thompson  Days  -  Rocky  Mtn.  House 

32.1 

32.8 

29.9* 

33.5* 

22.5* 

Rimbey  Rodeo 

23.9* 

24.3* 

17.7* 

27.9* 

** 

Olds  Mountain  View  Country  Fair  -  Olds 

21.6* 

20.8* 

19.7* 

22.9* 

** 

Gary  Logan  Memorial  Rodeo  -  Sundre 

19.7* 

20.3* 

14.7* 

23.0* 

** 

Total  Visitor  Trips 

4,288,600 

4,154,500 

1,687,600 

2,601,000 

1,687,700 

Events  Attended  in  David  Thompson  Country 

% 

% 

% 

% 

% 

Westerner  Days  -  Red  Deer 

20.6* 

21.3* 

14.8* 

24.4* 

Red  Deer  International  Airshow 

12.6* 

13.0* 

** 

18.7* 

** 

Total  Visitor  Trips 

4,288,600 

4,154.500 

1,687,600 

2.601,000 

1,687.700 

Activities  Participated  in  While  in 

David  Thompson  Country 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

51.0 

51.1 

58.9 

45.9* 

50.4* 

Sightseeing 

30.0 

29.7 

30.3* 

29.9* 

23.0* 

Visiting  Sylvan  Lake 

28.6 

29.0 

26.8* 

29.7* 

21.6* 

Camping 

24.6* 

24.6* 

30.7* 

20.5* 

** 

Hiking 

22.4* 

22.3* 

26.2* 

19.9* 

Fishing 

13.7* 

14.0* 

** 

** 

** 

Golfing 

9.8* 

10.0* 

** 

** 

** 

Attending  business  &  convention 

11.0* 

11.3* 

** 

** 

** 

Trail  riding 

8.1* 

8.3* 

** 

** 

** 

Total  Visitor  Trips 

4,288,600 

4,154,500 

1,687,600 

2,601.000 

1,687.700 

Main  Purpose  of  Trip  to  David  Thompson  Country 

% 

% 

% 

% 

% 

Vacation/pleasure 

25.4* 

25.2* 

33.7* 

20.1* 

** 

Visiting  friends/relatives 

30.1 

30.7 

32.2* 

28.7* 

33.5* 

Shopping 

11.3* 

11.7* 

** 

Other/not  stated 

33.2 

32.4 

** 

** 

Total  Visitor  Trips 

4,288,600 

4,154,500 

1,687,600 

2,601,000 

1.687.700 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

% 

Visited  this  region  before 

38.5 

38.7 

50.2 

30.9* 

31.3* 

Advice  from  friends  and  relatives 

22.6* 

22.3* 

37.2* 

** 

** 

Newspapers 

12.1* 

12.5* 

** 

** 

** 

Brochures/pamphlets 

10.7* 

10.5* 

** 

Radio 

9.4* 

9.7* 

** 

** 

None 

24.4* 

24.6* 

23.9* 

24.8* 

34.7* 

Total  Visitor  Trips 

4,288,600 

4,154,500 

1,687,600 

2,601,000 

1.687,700 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  the  telephone  survey.  The  zone  specific  questionnaire 

was  weighted  separately,  resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  33a:  Zone  5:  Battle  River 

-  Summary  Profile 

-  Total  Visitor  Trips' 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

4,095,400 

4,016,800 

1,002,900 

3,092,500 

Total  household  trips 

23,486,100 

2,297,200 

2,264,800 

520,400 

1,776,800 

Total  party  trips 

19,324,400 

1,956,100 

1,928,000 

437,900 

1,518,200 

Average  travel  party  size 

2.1 

2.1 

2.1 

2.3 

2.1 

Total  visitor  nights^ 

30,494,400 

2,441,700 

2,308,200 

2,441,700 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

O.i. 

3  5 

^  A 

o.u 

7  8* 

Average  number  of  nights  in  Alberta 

9  A 

9  7 

9  R 

9  7 

** 

Average  number  of  nights  in  Zone 

9  /I 

9  K 

9  A 

Length  of  Trip 

% 

% 

% 

% 

% 

Same  day  (40  -  80  km  one  way) 

29.1 

41.9 

42.7 

55.5 

Same  day  (more  than  80  km  one  way) 

38.3 

30.3 

30.9 

- 

40.2 

Overnight 

30.6 

24.8 

23.3 

100.0 

Total  Visitor  Trips 

41,040.100 

4,095,400 

4,016,800 

1,002,900 

3,092,500 

Origin  of  Visitors 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

** 

** 

** 

** 

Gateway  (Zone  2) 

3.0 

** 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

** 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

9.5 

3.8* 

3.7* 

7.4* 

** 

Battle  River  (Zone  5) 

10.2 

33.9 

34.4 

13.6* 

40.5 

Lakeland  (Zone  6) 

6.9 

3.0* 

2.8* 

6.5* 

** 

Evergreen  (Zone  7) 

4.9 

5.2* 

5.3* 

** 

6.0* 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

** 

** 

Calgary  &  District  (Zone  10) 

01  c 

/i  1  * 

4.1 

1  0  c* 
IZ.D 

** 

LOmonton  (zone  U) 

ion 

AO  0 

4o.y 

42.4 

banrt  national  Park  (zone 

O.D 

** 

** 

** 

Game  Country  (Zone  13) 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7  ^ 

1 A 

A  n* 

q  7* 

0.1 

j.D 

Tntol  Uicitnr  Trine 
lUldl  VISIlUr  II  ipa 

4  1  lUtU,  lUU 

A  nQ(i  Ann 

A  niR  nnn 

1  nn9  Qnn 

^  nQ9  Rnn 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

35.6 

35.8 

38.0 

34.9 

Vacation/pleasure 

37.5  ' 

34.4 

34.2 

49.3 

29.6 

Business/pleasure 

3.4 

3.3* 

3.3* 

** 

3.8* 

Business/convention 

6.5 

7.5 

7.5 

** 

9.0* 

Personal  business 

10.8 

9.4 

9.3 

7.0* 

10.1 

Shopping 

14.1 

8.6 

8.6 

** 

11.1 

Total  Visitor  Trips 

41,040,100 

4,095,400 

4,016,800 

1,002,900 

3,092,500 

Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

4.2* 

3.9* 

11.8* 

Camping  fees 

0.5 

0.6* 

0.5* 

1.6* 

Meals/refreshments 

16.8 

14.5 

14.5 

19.7 

11.7 

Retail/souvenir  purchases 

15.0 

10.1 

9.9 

7.8* 

11.4 

Groceries/beverages  for  use  on  trip 

4.7 

6.3 

6.3* 

12.4* 

3.0* 

Regular  household  grocery  shopping 

10.8 

7.7 

7.7 

10.4 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

20.1 

20.1 

20.0 

20.1 

Car  rental/local  transportation 

1.0 

** 

** 

** 

Commercial  transportation 

5.5 

16.8 

17.3 

7.5* 

21.9 

Rec  real  io  n/e  ntert  a  i  n  m  e  nt 

5.7 

7.1 

7.2 

10.4* 

5.4* 

Conference/convention  registration  fee 

0.9 

** 

** 

** 

** 

Overnight  travel  packages 

1.2 

** 

** 

Other  purchases 

13.2 

11.0 

11.4 

2.7* 

15.6 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$192,087.1 

$186,080.0 

$67,845.3 

$124,241.8 

'  Visitors  are  ir)dividuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

'  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 

'  Represents  less  than  0.5%. 
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ExniDit  ioQ:  Zone  5:  Battle  River 

-  Summary  Profile 

-  Total  Visitor  Trips' 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

49.1 

48.3 

49.1 

Hotels/ motels 

22.4 

12.7* 

12.5* 

12.7* 

Campgrounds 

17.5 

12.7* 

12.1* 

12.7* 

Other  fixed  roof 

7.7 

20.5 

21.7 

20.5 

Other/not  stated 

2.3 

5.1* 

5.1* 

Total  Visitor  Nights^ 

30,494,400 

2,441,700 

2,308,200 

2,441,700 

Season  Trip  Ended 

% 

% 

% 

% 

% 

Sprmg  (April  15  to  June  14) 

14.8 

16.3 

16.3 

15.2* 

16.6 

Summer  (June  15  to  September  8) 

24.7 

28.3 

27.9 

36.7 

25.8 

Fall  (September  9  to  October  31) 

13.6 

12.9 

13.0 

12.0* 

13.2 

Winter  (November  1  to  April  14) 

46.9 

42.5 

42.8 

36.1 

44.4 

Total  Household  Trips 

23,468,100 

2,297,200 

2,264,800 

520,400 

1,776,800 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

92.8 

93.1 

86.1 

94.8 

RV/motorhome 

1.2 

Other  motor  vehicle 

4.3 

3.3* 

3.2* 

6.0* 

Scheduled  bus/coach 

2.4 

** 

Airplane 

2.2 

2.9* 

2.9* 

** 

3.3* 

Other 

2.1 

2.4* 

2.3* 

** 

Total  Household  Trips 

23,468,100 

2,297,200 

2,264,800 

520,400 

1,776,800 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

Individual 

37.6 

37.9 

38.2 

33.3 

39.2 

Two  adults 

32.1 

34.0 

34.1 

32.8 

34.4 

3  or  more  adults  -  no  children 

6.6 

5.7* 

5.5* 

8.5* 

4.9* 

Adult(s)  with  children 

23.5 

22.3 

22.1 

25.5 

21.3 

Total  Party  Trips 

19,324,400 

1,956,100 

1,928,000 

437,900 

1,518,200 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

66.9 

66.8 

72.8 

64.8 

Dining  out  in  restaurants 

45.4 

36.9 

37.0 

33.4* 

38.1* 

Resting  and  relaxing 

45.3 

44.6 

44.3 

77.5 

32.9* 

Shopping 

38.7 

32.5 

32.3* 

26.9* 

34.5* 

Taking  pictures  or  filming 

29.9 

22.9* 

22.7* 

43.8* 

Sightseeing  in  the  countryside 

28.0 

26.8* 

26.9* 

39.6* 

22.3* 

Personal  errands  (e.g.  visit  doctor) 

22.4 

26.1* 

26.4* 

30.8* 

Viewing  wildlife 

22.4 

18.8* 

18.9* 

31.0* 

Hiking/climbing  etc. 

16.5 

16.4* 

16.4* 

30.4* 

Visiting  wilderness  areas 

15.6 

10.8* 

10.7* 

Sightseeing  in  the  cities 

14.7 

10.5* 

10.5* 

Swimming 

13.1 

11.8* 

11.8* 

21.9* 

Birdwatching 

10.1 

16.6* 

16.8* 

34.8* 

Fishing 

9.4 

10.9* 

11.1* 

Sunbathing/beach  activities 

8.7 

13.0* 

13.1* 

21.9* 

Attending  sporting  events 

8.4 

10.0* 

10.2* 

** 

** 

Attending  local  festivals  and  fairs 

7  A 
/A 

Q  A* 

y.D 

** 

Boating 

6.8 

11.7* 

11.9* 

** 

Attending  business  or  sales  meeting 

6.7 

12.8* 

13.1* 

16.2* 

Visiting  vacation  home/cottage 

5.2 

10.2* 

10.4* 

31.5* 

Total  Visitor  Trips* 

41,090,100 

4,306,700 

4,221,800 

1,127,000 

3,179,700 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

5  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  sun/ey  was  weighted  separately,  resulting  in  visitor  estimates 

that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  33c:   Zone  5:  Battle  River  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips^ 


Visits  to 

Main  Destination 

Overnight 

Same  Day 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Awareness  of  Events  in  Battle  River 

% 

% 

% 

% 

Camrose  Jaywalkers  Jamboree 

35.4 

35.7* 

32.5* 

36.5* 

Wainwright  Stampede 

23.4* 

23.7* 

** 

24.8* 

Stettler  Country  Fair  and  Pro  Rodeo 

21.3* 

21.0* 

** 

21.7* 

Devon  Days 

24.1* 

24.3* 

** 

29.5* 

Bruce  Stampede 

18.8* 

19.0* 

** 

17.2* 

Strathcona  Country  Fair 

18.4* 

18.6* 

** 

22.4* 

Sherwood  Park  Trade  Fair 

21.6* 

21.8* 

** 

26.6* 

Castor  Winterfest 

12.7* 

12.9* 

** 

** 

Total  Visitor  Trips 

3,912,800 

3,853,300 

1,092,700 

2,820,100 

Activities  Participated  in  While  in  Battle  River 

% 

% 

% 

% 

Hiking 

16.4* 

16.6* 

** 

** 

Camping 

16.1* 

16.3* 

** 

** 

Fishing 

14.3* 

14.5* 

** 

** 

Visiting  museums 

11.9* 

12.0* 

** 

** 

Total  Visitor  Trips 

3,912,800 

3,853,300 

1,092,700 

2,820,100 

Main  Purpose  of  Trip  to  Battle  River 

% 

% 

% 

% 

Visiting  friends/relatives 

38.8 

38.3 

37.5* 

39.3* 

Vacation/pleasure 

29.0* 

29.3* 

41.5* 

24.1* 

Other/not  stated 

32.2* 

32.4* 

21.0* 

36.6* 

Total  Visitor  Trips 

3,912,800 

3,853,300 

1,092,700 

2,820,100 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

Visited  this  region  before 

36.6 

37.0 

43.3* 

33.9* 

Advice  from  friends  and  relatives 

23.3* 

23.6* 

26.5* 

22.1* 

Newspapers 

12.8* 

13.0* 

** 

** 

None 

34.9 

34.0* 

38.0* 

33.7* 

Total  Visitor  Trips 

3,912,800 

3,853,300 

1,092,700 

2,820,100 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  the  telephone  survey.  The  zone  specific  questionnaire 

was  weighted  separately,  resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  34a: 

Zone  6:  Lakeland  - 

Summary  Profile  -  Total  Visitor  Trips^ 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Visits  to 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Lloydminster 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

2,855,200 

2,834,200 

785,200 

2.070.000 

464,100 

Total  household  trips 

23,468,100 

1,628,600 

1,621,400 

437,200 

1,191,500 

245,300 

Total  party  trips 

19,324,400 

1,336,200 

1,330,800 

344,300 

991,900 

193,700 

Average  travel  party  size 

2.1 

2.1 

2.1 

2.3 

2.1 

2.4 

Total  visitor  nights^ 

30,494,400 

2,084,500 

2,010,000 

2,084,500 

176.300 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away 

from  home 

3.2 

3.3 

3.1 

3.1 

4.6 

Average  number  of  nights  in  Alberta 

2.4 

2.8 

2.7 

2.8 

2.4 

Average  number  of  nights  in  Zone 

" 

2.7 

2.6 

2.7 

2.1 

Length  of  Trip 

% 

% 

% 

% 

% 

% 

Same  day  (40  -  80  km  one  way) 

29.1 

36.9 

37.2 

50.9 

33.8- 

Same  day  (more  than  80  km  one  way) 

38.3 

32.9 

33.1 

- 

45.3 

34.8* 

Overnight 

30.6 

28.2 

27.7 

100.0 

- 

20.6* 

Total  Visitor  Trips 

41,040,100 

2,855,200 

2,834,200 

785,200 

2,070,000 

464,100 

Origin  of  Visitors 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

** 

** 

** 

** 

Gateway  (Zone  2) 

3.0 

** 

** 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

** 

** 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

9.5 

** 

** 

** 

** 

** 

Battle  River  (Zone  5) 

10.2 

9.9 

10.0 

7.0* 

11.0* 

23.2* 

Lakeland  (Zone  6) 

6.9 

41.7 

41.9 

16.6* 

51.2 

48.4* 

Evergreen  (Zone  7) 

4.9 

** 

** 

** 

** 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

** 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

• 

Calgary  &  District  (Zone  10) 

21.6 

2.4* 

7.9* 

Edmonton  (Zone  11) 

18.0 

34.3 

34.7 

48.2 

29.1 

Banff  National  Park  (Zone  12) 

0.5 

Game  Country  (Zone  13) 

2.9 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

6.4* 

6.1* 

8.2* 

5.7* 

Total  Visitor  Trips 

41,040,100 

2,855,200 

2,834,200 

785,200 

2,070,000 

464,100 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

31.6 

31.5 

42.3 

27.5 

18.4* 

Vacation/pleasure 

37.5 

32.6 

32.4 

43.1 

28.6 

21.5* 

Business/pleasure 

3.4 

** 

** 

** 

** 

** 

Business/convention 

6.5 

7.2* 

7.3* 

** 

8.0* 

** 

Personal  business 

10.8 

10.2 

10.3 

6.1* 

11.8* 

17.2* 

Shopping 

14.1 

15.2 

15.3 

** 

20.7 

31.0* 

Total  Visitor  Trips 

41,040,100 

2,855,200 

2,834,200 

785,200 

2,070,000 

464.100 

Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

6.2* 

6.2* 

12.4* 

Camping  fees 

0.5 

0.9* 

0.9* 

1.9* 

Meals/refreshments 

16.8 

16.3 

16.3 

17.5* 

15.1 

18.7* 

Retail/souvenir  purchases 

15.0 

10.9 

10.9 

5.7* 

16.2 

26.4* 

Groceries/beverages  for  use  on  trip 

4.7 

8.1* 

8.0* 

11.8* 

4.3* 

Regular  household  grocery  shopping 

10.8 

12.9 

13.0 

3.2* 

22.6 

5.6* 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

27.0 

27.0 

26.3 

27.6 

18.6* 

Car  rental/local  transportation 

1.0 

1.5* 

1.5* 

2.9* 

Commercial  transportation 

5.5 

3.9* 

3.9* 

5.1* 

Recreation/entertainment 

5.7 

5.1* 

5.1* 

** 

5.0* 

Conference/convention  registration  fee 

0.9 

** 

** 

Overnight  travel  packages 

1.2 

** 

** 

** 

** 

** 

Other  purchases 

13.2 

5.2* 

5.1* 

4.0* 

6.4* 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$152,277.5 

$150,647.5 

$76,198.7 

$76,078.9 

$31,622.6 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  with  caution  due  to  small  sample  size. 

**  Data  cannot  be  released  due  to  small  sample  size. 

'  Represents  less  than  0.5%. 
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Exhibit  34b: 

Zone  6:  Lakeland  - 

Summary  Profile  -  Total  Visitor  Tripsi 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Visits  to 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Lloydminster 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

49.4 

47.8 

49.4 

- 

** 

Hotels/motels 

22.4 

10.6* 

11.0* 

10.6* 

- 

** 

Campgrounds 

17.5 

20.4 

20.9 

20.4 

** 

Other  fixed  roof 

7.7 

13.2* 

13.8* 

13.2* 

- 

** 

Other/not  stated 

2.3 

6.4* 

6.6* 

6.4* 

- 

Total  Visitor  Nights^ 

30,494,400 

2,084,500 

2,010,000 

2,084,500 

- 

176,300* 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

13.6 

13.6 

16.3* 

12.6* 

Summer  (June  15  to  September  8) 

24.7 

27.3 

27.1 

28.5 

26.9 

19.0* 

Fall  (September  9  to  October  31) 

13.6 

14.9 

14.9 

14.9* 

14.9 

23.5* 

Winter  (November  1  to  April  14) 

46.9 

44.2 

44.4 

40.4 

45.6 

44.2* 

Total  Household  Trips 

23,468,100 

1,628,600 

1,821,400 

437,200 

1,191,500 

245,300 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

91.1 

91.2 

80.0 

95.2 

93.6 

RV/motorhome 

1.2 

** 

** 

6.1* 

** 

** 

Other  motor  vehicle 

4.3 

5.4* 

5.4* 

9.6* 

** 

** 

Scheduled  bus/coach 

2.4 

** 

** 

** 

** 

** 

Airplane 

2.2 

** 

** 

** 

** 

** 

Other 

2.1 

** 

** 

** 

** 

** 

Total  Household  Trips 

23.468,100 

1,628,600 

1,621,400 

437,200 

1,191,500 

245,300 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

Individual 

37.6 

38.4 

38.4 

31.3 

40.8 

32.3* 

Two  adults 

32.1 

32.9 

33.1 

36.8 

31.6 

31.9* 

3  or  more  adults  -  no  children 

6.6 

6.0* 

6.0* 

8.8* 

5.0* 

** 

Adult(s)  with  children 

23.5 

22.7 

22.4 

23.0 

22.5 

29.9* 

Total  Party  Trips 

19,324,400 

1,336,200 

1,330,800 

344,300 

991,900 

193,700 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

75.3 

74.8 

84.1* 

72.1* 

84.4* 

Dining  out  in  restaurants 

45.4 

37.9* 

38.1* 

41.4* 

36.7* 

** 

Resting  and  relaxing 

45.3 

43.5* 

42.3* 

83.8* 

28.9* 

** 

Shopping 

38.7 

42.9* 

43.2* 

33.6* 

46.2* 

Taking  pictures  or  filming 

29.9 

33.2* 

32.0* 

36.3* 

32.1* 

** 

Sightseeing  in  the  countryside 

28.0 

23.7* 

24.1* 

44.2* 

** 

** 

Viewing  wildlife 

22.4 

18.7* 

17.4* 

36.3* 

** 

Personal  errands  (e.g.  visit  doctor) 

22.4 

32.1* 

32.7* 

** 

41.7* 

** 

Fishing 

9.4 

15.8* 

16.1* 

** 

** 

** 

Total  Visitor  Trips* 

41,090,100 

3,065,900 

3,002,200 

814,100 

2,251,800 

1,011,300 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

3  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  result- 
ing in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  34c: 

Zone  6:  Lakeland  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips 

Visits  to 

Main  Destination 

Overnight 

Same  Day 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Awareness  of  Events  in  Lakeland                                    %                          %                         %  % 

Ukrainian  Pysanl^a  Festival 

49.8* 

48.9^^ 

72.6' 

41.6* 

Pow  Wow  Day  in  Lac  La  Biche 

40.6* 

41.3* 

35.0* 

42.6* 

Lakeland  Rodeo  Finals 

66.7 

67.9 

60.8* 

68.9* 

World  Pumpkin  Weigh-in 

39.9* 

40.6* 

47.7* 

37,1* 

Coors  Cowboy  Countdown 

28.1* 

28.6* 

** 

32.7* 

Aqua  Days 

19.2* 

17.9* 

** 

** 

Total  Visitor  Trips 

2,850,000 

2,798,200 

749,100 

2,100,800 

Activities  Participated  in  While  in  Lakeland 

% 

% 

% 

% 

Attending  family  affairs 

27.5* 

27.9* 

47,1* 

Shopping 

50.7* 

51.5* 

42.7* 

53,5* 

Fishing 

27.0* 

27.4* 

** 

Camping 

17.5* 

** 

** 

** 

Wildlife  viewing 

18.9* 

17.5* 

** 

** 

Attending  business  functions 

23.2* 

23.6* 

** 

** 

Total  Visitor  Trips 

2,850,000 

2,798,200 

749,100 

2,100,800 

Main  Purpose  of  Trip  to  Lakeland                                   %                          %                         %  % 

Vacation/pleasure 

26.3* 

25.1* 

** 

Visiting  friends/relatives 

18.7* 

19.0* 

45.8* 

** 

Shopping 

19.4* 

19.8* 

** 

Other/not  stated 

35.6 

36.1 

** 

** 

Total  Visitor  Trips 

2,850,000 

2,798,200 

749,100 

2,100.800 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

Visited  this  region  before 

45.2* 

44.4* 

49,8* 

Advice  from  friends  and  relatives 

40.3* 

40.9* 

34.6* 

42.3* 

None 

25.6* 

26.1* 

** 

Total  Visitor  Trips 

2,850,000 

2,798,200 

749,100 

2,100,800 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  the  telephone  survey.  The  zone  specific  questionnaire 

was  weighted  separately,  resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  35a:  Zone  7:  Evergreen 

-  Summary  Profile 

-  Total  Visitor  Trips' 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

1,983,300 

1,900,000 

668,800 

1,314,600 

Total  household  trips 

23,468,100 

1,108,500 

1,065,900 

352,500 

756,000 

Total  party  trips 

19,324,400 

891,600 

859,600 

274,500 

617,100 

Average  travel  party  size 

2.1 

2.2 

2.2 

2.4 

2.1 

Total  visitor  nights^ 

30,494,400 

1,606,000 

1,441,200 

1,606,000 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  avi/ay  from  home 

3.2 

3.3 

3.0 

3.3 

** 

Average  number  of  nights  in  Alberta 

2.4 

2.8 

2.6 

2.8 

** 

Average  number  of  nights  in  Zone 

- 

2.4 

2.5 

2.4 

- 

Length  of  Trip 

% 

% 

% 

% 

% 

Same  day  (40  -  80  km  one  way) 

29.1 

34.1 

35.6 

51.4 

Same  day  (more  than  80  km  one  way) 

38.3 

31.8 

33.2 

48.0 

Overnight 

30.6 

34.1 

31.2 

100.0 

Total  Visitor  Trips 

41,040,100 

1,983,300 

1,900,000 

668,800 

1,314,600 

Origin  of  Visitors 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

Gateway  (Zone  2) 

3.0 

** 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

** 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

9.5 

2.2* 

2.3* 

** 

** 

Battle  River  (Zone  5) 

10.2 

4.4* 

4.3* 

** 

4.6* 

Lakeland  (Zone  6) 

6.9 

** 

** 

** 

Evergreen  (Zone  7) 

4.9 

19.2 

19.4 

15.2* 

21.2 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

** 

** 

Jasper  National  Park  (Zone  9) 

• 

2.5* 

2.6* 

** 

3.7* 

Calgary  &  District  (Zone  10) 

21.6 

2.5* 

2.3* 

6.4* 

** 

Edmonton  (Zone  11) 

18.0 

56.5 

57.1 

51.9 

58.9 

Banff  National  Park  (Zone  12) 

0.5 

** 

**  ^ 

** 

** 

Game  Country  (Zone  13) 

2.9 

1.9* 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

8.4 

8.5 

8.7* 

8.2* 

Total  Visitor  Trips 

41,040,100 

1,983,300 

1,900,000 

668,800 

1,314,600 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

28.1 

28.8 

28.2 

28.1 

Vacation/pleasure 

37.5 

51.0 

50.1 

64.6 

44.2 

Business/pleasure 

3.4 

2.0* 

2.0* 

** 

2.6* 

Business/convention 

6.5 

3.4* 

3.2* 

** 

4.5* 

Personal  business 

10.8 

8.0 

8.2 

** 

9.8 

Shopping 

14.1 

6.1 

6.2* 

** 

9.0 

Total  Visitor  Trips 

41,040,100 

1,983,300 

1,900,000 

668,800 

1,314,600 

Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

3.4* 

2.6* 

7.0* 

** 

Camping  fees 

0.5 

** 

** 

** 

Meals/refreshments 

16.8 

15.4 

15.2 

15.2 

15.6 

Retail/souvenir  purchases 

15.0 

11.8 

11.8 

19.0 

Groceries/beverages  for  use  on  trip 

4.7 

12.8 

12.9 

20.8 

4.8* 

Regular  household  grocery  shopping 

10.8 

10.0 

10.7 

17.6 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

33.0 

33.9 

37.7 

28.4 

Car  rental/local  transportation 

1.0 

** 

** 

** 

** 

Commercial  transportation 

5.5 

** 

** 

** 

** 

Recreation/entertainment 

5.7 

4.5* 

4.3* 

3.7* 

Conference/convention  registration  fee 

0.9 

** 

** 

** 

Overnight  travel  packages 

1.2 

** 

** 

** 

Other  purchases 

13.2 

6.5 

6.2* 

9.7 

Total  Expenditures  (OOO's) 

$3,186,470.9 

$94,816.7 

$86,954.7 

$47,326.8 

$47,489.8 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

"  Interpret  with  caution  due  to  small  sample  size. 

**  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5%. 
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Exhibit  35b:  Zone  7:  Evergreen  -  Summary  Profile  -  Total  Visitor  Trips' 


Main 

Overnight 

All  y\<\\<s 

Vi^it^  tn 

f  IdllO  lU 

Dpctinatinn 

UCOllllallUII 

in  the 

S^mp  n;)v 

tn  Alhprta 

lU  nlUCi  Id 

thp  7nnp 

UIC  LUIIC 

of  Trip 

Zone 

Visits 

Accormnod3tion  Us6d  in  Alb6rt3 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

41.3 

41.2 

41.3 

Hotels/motels 

22.4 

7.7* 

6.9* 

7.7* 

Campgrounds 

17.5 

24.8 

23.1* 

24.8 

- 

Other  fixed  roof 

7.7 

25.7 

28.5 

25.7 

- 

Other/not  stated 

2.3 

** 

** 

** 

- 

Total  Visitor  Nights^ 

30,494,400 

1,806,000 

1,441.200 

1.606,000 

- 

Season  Trip  Ended 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

15.9 

16.5 

14.6* 

16.6 

Summer  (June  15  to  September  8) 

24.7 

34.1 

34.0 

40.1 

31.3 

Fall  (September  9  to  October  31) 

13.6 

14.3 

14.6 

13.4* 

14.8 

Winter  (November  1  to  April  14) 

46.9 

35.6 

35.0 

31.9 

37.3 

Total  Household  Trips 

23,468,100 

1,108,500 

1.065.900 

352,500 

756.000 

MnHo^c\  nf  Trancnnrt^tinn  llcpri  nn  Trin3 

% 

% 

% 

% 

% 

Pri\/i^tp  \/phirlp 
n ivdlc  vcitiuic 

91.8 

92.9 

93.3 

83  6 

97.3 

RV/motorhome 

1.2 

2.0* 

6.1* 

Other  motor  vehicle 

4.3 

4.2* 

4.0* 

9.5* 

** 

Scheduled  bus/coach 

2.4 

** 

** 

** 

** 

Airplane 

2.2 

** 

** 

** 

** 

Other 

2.1 

1.9* 

1.9* 

** 

** 

Total  Household  Trips 

23,468,100 

1,108,500 

1,065,900 

352,500 

756.000 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

Individual 

37.6 

35.3 

36.0 

30.0 

37.7 

Two  adults 

32.1 

31.3 

30.5 

34.4 

29.9 

3  or  more  adults  -  no  children 

6.6 

7.2 

7.4 

6.6* 

7.5* 

Adult(s)  with  children 

23.5 

25.8 

25.8 

29.1 

24.4 

Total  Party  Trips 

19.324,400 

891,600 

859,600 

274,500 

617.100 

Aptiuitioc  Psrtirinstpri  in  U/hilp  in  Alhprts 

HUllVIUCo  rdl  UUipdlCU  Ml  ffVIIIIC  III  nlUCI  Id 

% 

% 

/o 

% 

% 

Uicitind  friDnHc/rDlQtiv/DC 
VIolUllg  IllcllUo/lcldUVco 

fin  7 

uu./ 

fii  R 

74  a* 

OU.J 

Hinino  nut  in  rpctaiirQntc 
UlNlllg  UUl  III  IcoldUldlllo 

40. t 

98  fi* 

97  n* 

LI  M 

A\  R* 

18  1  * 
10. 1 

rvcoUii^  diiu  icidAiii^ 

45  3 

68  5 

f;7  fi 

D/.D 

78  1 
/o.i 

fin  R 

OU.J 

OllUppillg 

^8  7 

00./ 

1Q  Q* 

1  a  fi* 

lO.D 

"51  9* 
01. Z 

** 

IdlMllg  piUlUIco  UI  lllllllllg 

9Q  Q 

^7  ^ 

^fi  7* 
00./ 

A8  8* 
40.0 

97  a* 

LI  .0 

^inhtcppino  in  tho  rAiin+n/ctHp 
Olglllbcclllg  III  Ulc  OuUIILiyolUc 

A\  n 

'MM 

At\  n 
tu.u 

A^  fi* 
4D.D 

XI  1* 

O/.i 

PprcnnQl  orrcinHc  la  n  \/icit  Hnrtnr^ 
rcliUIIdl  clldllUo  ic.g.  VI5II  UUUIUI/ 

99  A 

1  1  7* 
11./ 

19  n* 

** 

Vipwino  \A/ilHlifp 

V  ICWI  llg  VVI  lU  1  MC 

22.4 

44  8 

44  1 

"18  a* 

JO.O 

00  0* 
00.0 

Hildno/rlimhino  ptr 
nifMiig/tiiiiiuiiig  ciu. 

16  5 

30  7* 

9Q  8* 

^7  n* 

0/  .u 

9^;  ^* 

£  J.J 

Vicitino  wildprnpcQ  arpa<; 

Vlolllll^  WMUCIIIdoo  dicdo 

15  6 

31  9* 

A* 

40  2* 

9R  n* 

VIollill^  IIIUUIILdllluUo  dicdo 

15  5 

19  6* 

10. J 

97  9* 

LI  .L 

** 

^wimmino 

OVVI  Mi  Mill  Ig 

13.1 

22.2* 

21.8* 

32  6* 

** 

Vi^itino  Natinn;*!  Parke: 

VlolllM^  liallUMcil  1  aino 

11.7 

12.3* 

** 

** 

RirHwatrhina 

L/ll  U  VVcl  IL/1 1 1 1  Ig 

10.1 

27  7* 

27.8* 

26  0* 

29  1* 

Fishing 

9.4 

20.3* 

20.9* 

22.9* 

18.1* 

Visiting  Provincial  Parks 

9.1 

10.5* 

Sunbathing/beach  activities 

8.7 

24.8* 

23.9* 

32.3* 

18.6* 

Boating 

6.8 

21.0* 

21.5* 

26.5* 

** 

Visiting  vacation  home/cottage 

5.2 

20.6* 

21.9* 

28.2* 

** 

Golfing 

4.3 

11.5* 

11.6* 

Total  Visitor  Trips^ 

41,090,100 

2,073,400 

1,943,500 

938,000 

1.135.500 

'  V\s\Xors  are  individuals  wtio  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  promce/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

3  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

"  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  result- 
ing in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  35c: 

Zone  7:  Evergreen  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips^ 

Visits  to 

M<)ln  Dp^tiri/itlnn 

ITIQIII  UbO  lllld  null 

Overnight 

Same  Day 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Awareness  of  Events  in  Evergreen 

% 

% 

% 

% 

Pilgrimage  to  Lac  Sainte  Marie 

32.4* 

oo  7* 

31.2* 

33.5* 

Kinsmen  Ball  Tournament  -  Edson 

19.0* 

18.7* 

** 

Sailing  Regatta  -  Wabamun 

00.  / 

OH.O 

28.8* 

38.3* 

Darby  Days  -  Hinton 

12.7* 

12.3* 

** 

Polynesian  Days  -  Alberta  Beach 

21.6* 

21.9* 

** 

Total  Visitor  Trips 

1,569,900 

1,520,500 

758,700 

811,200 

Activities  Participated  in  While  in  Evergreen 

% 

% 

% 

% 

Sightseeing 

Ot.  J 

46.3* 

24.9* 

Hiking 

24.5* 

24.7* 

36.4* 

** 

Camping 

91  7* 

oo  n* 

i.C.\) 

29.1* 

** 

Fishing 

21.6* 

22.2* 

** 

Biking 

12.0* 

12.3* 

** 

** 

Total  Visitor  Trips 

758,700 

811,200 

Main  Purpose  of  Trip  to  Evergreen 

% 

% 

% 

% 

Visiting  friends/relatives 

on  0* 
OU.Z 

33.5* 

Vacation/pleasure 

39.0 

39.3* 

52.9* 

25.9* 

Other/not  stated 

ou.o 

01.0 

40.6* 

Total  Visitor  Trips 

758,700 

811,200 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

Visited  this  region  before 

44.0 

43.3 

57.1* 

31.6* 

Advice  from  friends  and  relatives 

30.2* 

30.9* 

37.6* 

23.2* 

None 

31.3* 

31.9* 

42.6* 

Total  Visitor  Trips 

1,569,900 

1,520,500 

758,700 

811,200 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  the  telephone  survey.  The  zone  specific  questionnaire 

was  weighted  separately,  resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  36a: 

Zone  8:  Land  of  the  Mighty  Peace  - 

Summary  Profile  -  Total  Visitor  Trips' 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

to  Alberta 

the  Zone 

of  Trio 

Zone 

Visits 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

842,700 

832,900 

197,400 

645,300 

Total  household  trips 

23,468,100 

475,200 

470,000 

115,900 

359.300 

Total  party  trips 

19,324,400 

412,100 

408,600 

95,300 

316,800 

Average  travel  party  size 

2.1 

2.0 

2.0 

2.1 

2.0 

Total  visitor  nights^ 

30,494,400 

625,200 

605,800 

625.200 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.2 

4.7 

4.6 

4.1 

*  * 

Average  number  of  nights  in  Alberta 

2.4 

3.6 

3,5 

3.6 

Average  number  of  nights  in  Zone 

- 

3.2 

3.2 

3.2 

Length  of  Trip 

% 

% 

% 

% 

% 

Same  day  (40  -  80  km  one  way) 

29.1 

34.3 

34.7 

44.8 

Same  day  (more  than  80  km  one  way) 

38.3 

41.5 

42.0 

54.2 

Overnight 

30.6 

23.8 

22.9 

100.0 

Total  Visitor  Trips 

41,040,100 

842,700 

832,900 

197,400 

645,300 

Origin  of  Visitors 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

** 

Gateway  (Zone  2) 

3.0 

** 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

** 

** 

** 

** 

DauiH  Thnmn";nn  r.niintru  (7nnp  H) 

9.5 

** 

** 

** 

** 

Rattip  Riupr  (7nnp 

10.2 

** 

** 

** 

** 

Lakeland  (Zone  6) 

6.9 

** 

** 

** 

Evergreen  (Zone  7) 

4.9 

** 

** 

** 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

64.1 

63.9 

33.9* 

73.3 

Jasper  National  Park  (Zone  9) 

• 

** 

** 

** 

** 

Calgary  &  District  (Zone  10) 

21.6 

** 

** 

** 

** 

Edmonton  (Zone  11) 

18.0 

** 

** 

** 

** 

Banff  National  Park  (Zone  12) 

0.5 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.9 

10.3* 

10.4* 

12.9* 

9.5* 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

13.0 

13.0 

** 

14.6* 

Total  Visitor  Trips 

41,040,100 

842,700 

832,900 

197,400 

645,300 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

26.2 

26.3 

37.1* 

22.9 

Vacation/pleasure 

37.5 

24.0 

23.7 

32.9* 

21.3 

Business/pleasure 

3.4 

4.4* 

4.4* 

Business/convention 

6.5 

8.4* 

8.3* 

** 

8.1* 

Personal  business 

10.8 

12.9 

13.0 

11.4* 

13.3* 

Shopping 

-  14.1 

23.5 

23.8 

29.6 

Total  Visitor  Trips 

41,040,100 

842,700 

832,900 

197,400 

645,300 

Total  Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

5.2* 

5.1* 

12.5* 

** 

Camping  fees 

0.5 

** 

Meals/refreshments 

16.8 

13.9 

14.0 

17.6* 

11.4* 

Retail/souvenir  purchases 

15.0 

11.6* 

11.5* 

** 

16.3* 

Groceries/beverages  for  use  on  trip 

4.7 

4.3* 

4.3* 

** 

Regular  household  grocery  shopping 

10.8 

19.2 

19.6 

31.3 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

21.8 

21.9 

25.6* 

19.2 

Car  rental/local  transportation 

1.0 

** 

Commercial  transportation 

5.5 

7.1* 

7.3* 

16.4* 

** 

Recreation/entertainment 

5.7 

** 

** 

Conference/convention  registration  fee 

0.9 

** 

** 

Overnight  travel  packages 

1.2 

** 

Other  purchases 

13.2 

11.4* 

11.1* 

16.2* 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$58,503.8 

$57,418.6 

$24,093.9 

$34,409.8 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 
2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  with  caution  due  to  small  sample  size. 

**  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5%. 
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Exhibit  36b: 

Zone  8:  Land  of  the  Mighty  Peace  -  Summary  Profile  -  Total  Visitor  Trips^ 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

68.7 

69.5 

68.7 

- 

Hotels/motels 

22.4 

14.5* 

14.5* 

14.5* 

- 

Campgrounds 

17.5 

12.9* 

12.9* 

- 

Other  fixed  roof 

7.7 

** 

Other/not  stated 

2.3 

** 

** 

- 

Total  Visitor  Nights^ 

30,494,400 

625,200 

605,800 

625,200 

- 

Season  Trip  Ended 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

14.3 

14.3 

15.3* 

14.0* 

Summer  (June  15  to  September  8) 

24.7 

23.1 

22.8 

30.6* 

20.7 

Fall  (September  9  to  October  31) 

13.6 

21.8 

22.0 

24.2* 

21.0 

Winter  (November  1  to  April  14) 

46.9 

40.8 

40.8 

29.8* 

44.3 

Total  Household  Trips 

23,468,100 

475,200 

470,000 

115,900 

359,300 

Mode(s)  of  Transportation  Used  on  Trip3 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

84.3 

84.2 

75.4 

87.1 

RV/motorhome 

1.2 

** 

** 

** 

Other  motor  vehicle 

4.3 

11.8 

11.9 

14.5* 

11.0* 

Scheduled  bus/coach 

2.4 

** 

** 

Airplane 

2.2 

3.4* 

** 

12.8* 

** 

Other 

2.1 

** 

** 

Total  Household  Trips 

23,468,100 

475,200 

470,000 

115,900 

359,300 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

Individual 

37.6 

45.0 

45.4 

43.1 

45.6 

Two  adults 

32.1 

27.0 

26.7 

27.6* 

26.8 

3  or  more  adults  -  no  children 

6.6 

5.4* 

5.4* 

4.8* 

Adult(s)  with  children 

23.5 

22.6 

22.5 

21.9* 

22.8 

Total  Party  Trips 

19,324,400 

412,100 

408,600 

95,300 

316,800 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

59.1* 

58.4* 

81.1* 

49.9* 

Dining  out  in  restaurants 

45.4 

47.8* 

47.1* 

** 

47.1* 

Resting  and  relaxing 

45.3 

35.4* 

35.7* 

68.1* 

** 

Shopping 

38.7 

31.4* 

29.9* 

** 

** 

Taking  pictures  or  filming 

29.9 

25.0* 

24.3* 

58.1* 

** 

Sightseeing  in  the  countryside 

28.0 

25.9* 

26.1* 

** 

Personal  errands  (e.g.  visit  doctor) 

22.4 

25.5* 

25.6* 

** 

Total  Visitor  Trips* 

41,090,100 

946,200 

926,100 

279,000 

667,200 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 
2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

■3  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 
Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  result- 
ing in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  with  caution  due  to  small  sample  size. 

'*  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  36c:   Zone  8:  Land  of  the  Mighty  Peace  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips^ 


Visits  to 

Main  Destination 

Overnight 

Same  Day 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Awareness  of  Events  in  Land  of  the  Mighty  Peace 

% 

% 

% 

% 

Trade  Fairs 

75.8 

76.7* 

84.1' 

Stampedes 

78.1 

79.6 

68.6* 

81.9* 

Wanham  Provincial  Ploughing  Match 

66.6* 

67.8* 

** 

70.9* 

Agricultural  Fairs 

66.3* 

67.0* 

** 

78.0* 

Heritage  Days 

56.3* 

57.3* 

63.4* 

River  Days 

60.8* 

62.0* 

** 

69.7* 

Ol^toberfest 

48.9* 

49.3* 

** 

58.1* 

Urchaga  Days 

39.3* 

40.1* 

** 

48.0* 

Corn  Huskers  Jamboree 

38.2* 

38.9* 

** 

43.5* 

Total  Visitor  Trips 

814,200 

799,400 

229.800 

584.600 

Activities  Participated  In  While  In  Land  of  the  Mighty  Peace 

% 

% 

% 

% 

Visiting  Historic  Dunvegan 

24.0* 

24.5* 

** 

Total  Visitor  Trips 

814,200 

799,400 

229.600 

584,600 

Main  Purpose  of  Trip  to  Land  of  the  Mighty  Peace 

% 

% 

% 

% 

Visiting  friends/relatives 

33.9* 

34.5* 

** 

Other/not  stated 

66.1* 

65.5* 

** 

69.9* 

Total  Visitor  Trips 

814,200 

799,400 

229,600 

584,600 

Sources  of  Information  Used  In  Planning  Trip 

% 

% 

% 

% 

Advice  from  friends  and  relatives 

33.2* 

33.2* 

Visited  this  region  before 

23.0* 

** 

** 

None 

30.9* 

31.5* 

** 

** 

Total  Visitor  Trips 

814,200 

799.400 

229.600 

584.600 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  ttie  zone  specific  questionnaire,  not  the  telephone  survey.  The  zone  specific  questionnaire 

was  weighted  separately,  resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 

Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  37a:  Zone  S 

:  Jasper  National  Park 

Summary  Profile 

■  Total  Visitor  Trips^ 

Main 

Overnight 

Visits  to 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Jasper 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Townsite 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

653,100 

599,600 

451,600 

201,600 

566,500 

Total  household  trips 

23,468,100 

356,100 

327,700 

245,900 

110,200 

311,200 

Total  party  trips 

19,324,400 

251,900 

233,200 

168,000 

84,000 

217,900 

Average  travel  party  size 

2.1 

2.7 

2.6 

2.7 

2.5 

2.7 

Total  visitor  nights^ 

30,494,400 

1,095,300 

1,015,200 

1,095,300 

983,900 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.2 

5.1 

4.5 

5.2 

3.6* 

5.1 

Average  number  of  nights  in  Alberta 

2.4 

3.1 

2.9 

3.1 

3.0 

Average  number  of  nights  in  Zone 

" 

2.4 

2.6 

2.4 

2.4 

Length  of  Trip 

% 

% 

% 

% 

% 

% 

Same  day  (40  -  80  km  one  way) 

29.1 

** 

5.1* 

15.0* 

** 

Same  day  (more  than  80  km  one  way) 

38.3 

20.9 

22.8 

- 

67.7 

16.3* 

Overnight 

30.6 

72.0 

69.5 

100.0 

- 

76.9 

Total  Visitor  Trips 

41,040,100 

653,100 

599,600 

451,600 

201,600 

566,500 

Origin  of  Visitors 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

** 

** 

** 

** 

** 

Gateway  (Zone  2) 

3.0 

** 

** 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

** 

** 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

'  9.5 

** 

** 

** 

** 

** 

Battle  River  (Zone  5) 

10.2 

6.7* 

6.1* 

** 

** 

7.2* 

Lakeland  (Zone  6) 

6.9 

5.0* 

** 

** 

** 

** 

Evergreen  (Zone  7) 

4.9 

13.7* 

14.0* 

** 

28.4* 

14.1* 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

** 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

• 

Calgary  &  District  (Zone  10) 

21.6 

10.6* 

10.3* 

10.6* 

** 

9.9* 

Edmonton  (Zone  11) 

18.0 

49.4 

51.0 

53.0 

41.3* 

49.4 

Banff  National  Park  (Zone  12) 

0.5 

** 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.9 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

6.0* 

5.6* 

7.7* 

Total  Visitor  Trips 

41,040,100 

653,100 

599,600 

451,600 

201,600 

566,500 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

8.0* 

7.8* 

** 

**  , 

7.1* 

Vacation/pleasure 

37.5 

83.1 

83.2 

85.1 

78.7 

83.1 

Business/pleasure 

3.4 

** 

** 

** 

** 

** 

Business/convention 

6.5 

** 

** 

** 

** 

** 

Personal  business 

10.8 

** 

** 

** 

** 

** 

Shopping 

14.1 

** 

** 

** 

** 

** 

Total  Visitor  Trips 

41,040,100 

653,100 

599,600 

451,600 

201,600 

566,500 

Total  Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

19.4 

18.9 

21.6* 

20.1* 

Camping  fees 

0.5 

1.6* 

1.6* 

1.8* 

** 

1.7* 

Meals/refreshments 

16.8 

23.3 

23.7 

22.5* 

29.7* 

24.0 

Retail/souvenir  purchases 

15.0 

5.7* 

5.5* 

** 

Groceries/beverages  for  use  on  trip 

4.7 

8.4* 

8.1* 

8.9* 

** 

7.5* 

Regular  household  grocery  shopping 

10.8 

** 

** 

** 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

19.0 

18.2 

16.3* 

42.4* 

18.3* 

Car  rental/local  transportation 

1.0 

** 

** 

** 

** 

Commercial  transportation 

5.5 

** 

** 

** 

** 

** 

Recreation/entertainment 

5.7 

8.3* 

8.4* 

** 

19.1* 

7.8* 

Conference/convention  registration  fee 

0.9 

** 

Overnight  travel  packages 

1.2 

8.2* 

8.6* 

9.2* 

** 

9.0* 

Other  purchases 

13.2 

** 

** 

** 

** 

** 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$77,065.1 

$71,512.0 

$69,199.6 

$7,865.5 

$69,843.6 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

'  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5%.. 
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Exhibit  37b:   Zone  9:  Jasper  National  Park 

-  Summary  Profile 

■Total  Visitor  Trips' 

Main 

Overnight 

Visits  to 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Jasper 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Townsite 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

7o 

Friends/relatives 

50.1 

Hotels/motels 

22.4 

48.2 

47.8 

48.2 

- 

50.5 

Campgrounds 

17.5 

34.1 

33.5 

34.1 

- 

32.8 

Other  fixed  roof 

7.7 

11.5* 

12.2* 

11.5* 

■ 

11.3* 

Other/not  stated 

2.3 

** 

- 

Total  Visitor  Nights^ 

30,494,400 

1,095,300 

1,015,200 

1,095,300 

■ 

983,900 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

10.1* 

9.9* 

9.1* 

** 

10.4* 

Summer  (June  15  to  September  8) 

24.7 

36.3 

34.5 

40.8 

26.3* 

34.2 

Fall  (September  9  to  October  31) 

13.6 

10.1* 

9.9* 

9.5* 

10.1* 

Winter  (November  1  to  April  14) 

46.9 

43.5 

45.6 

40.6 

49.9 

45.2 

Total  Household  Trips 

23,468,100 

356,100 

327,700 

245,900 

110,200 

311,200 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

86.2 

86.2 

85.8 

86.9 

85.5 

RV/motorhome 

1.2 

** 

** 

** 

** 

** 

Other  motor  vehicle 

4.3 

** 

** 

** 

** 

Scheduled  bus/coach 

2.4 

7.8* 

8.4* 

8.6* 

** 

8.7* 

Airplane 

2.2 

** 

** 

** 

** 

** 

Other 

2.1 

5.8* 

5.6* 

Total  Household  Trips 

23,468,100 

356,100 

327,700 

245,900 

110,200 

311,200 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

Individual 

37.6 

17.9 

18.9 

14.2* 

25.3* 

16.3* 

Two  adults 

32.1 

42.7 

43.2 

46.7 

34.7* 

43.3 

3  or  more  adults  -  no  children 

6.6 

14.8* 

13.9* 

15.4* 

13.6* 

15.8* 

Adult(s)  with  children 

23.5 

24.4 

23.7 

23.4* 

26.3* 

24.5 

Total  Party  Trips 

19,324,400 

251,900 

233,200 

168,000 

84,000 

217,900 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

30.0* 

25.5* 

31.8* 

** 

31.2* 

Dining  out  in  restaurants 

45.4 

56.2* 

54.7* 

53.3* 

64.7* 

56.5* 

Resting  and  relaxing 

-  45.3 

72.0 

69.5* 

74.4* 

65.2* 

71.8* 

Shopping 

38.7 

33.0* 

32.3* 

28.7* 

** 

32.9* 

Taking  pictures  and  filming 

29.9 

66.5 

63.8* 

68.9* 

** 

67.3* 

Sightseeing  in  the  countryside 

28.0 

65.2 

63.8* 

67.3* 

** 

64.9* 

Viewing  wildlife 

22.4 

67.3 

64.5 

68.1* 

65.0* 

67.0* 

Hiking/climbing 

16.5 

42.2* 

41.9* 

46.1* 

** 

41.3* 

Visiting  wilderness  areas 

15.6 

44.4* 

41.8* 

44.7* 

** 

43.0* 

Visiting  mountainous  areas 

15.5 

69.4 

67.1* 

73.9* 

68.7* 

Sightseeing  in  cities 

14.7 

22.2* 

** 

** 

** 

** 

Swimming 

13.1 

23.3* 

23.7* 

** 

** 

24.8* 

Visiting  National  Parks 

11.7 

69.8 

69.2* 

71.4* 

65.2* 

70.6* 

Visiting  Provincial  Parks 

9.1 

21.2* 

** 

** 

** 

** 

Visiting  scenic  landmarks 

7.0 

25.1* 

23.2* 

28.1* 

** 

24.0* 

Visiting  interpretative  centres 

4.7 

25.8* 

22.3* 

** 

** 

25.7* 

Downhill  skiing 

4.4 

23.2* 

23.1* 

** 

** 

23.9* 

Total  Visitor  Trips* 

41,090,100 

894,900 

821,500 

663,200 

231,700 

832,400 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

3  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  visitor  estimates 

that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  37c:  Zone  9:  Jasper  National  Park  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips^ 


Main 

Visits  to 

l/icitc  in 
VISIIS  10 

Ucsiinaiion 

Overnight 

Same  Day 

Jasper 

the  Zone 

of  Trip 

In  the  Zone 

Visits 

Townsite 

Awareness  of  Events  in  Jasper  National  Park 

% 

% 

% 

% 

% 

Jasper/Banff  Relay  Race 

48.7* 

4/.0 

AO  C-k 

A  C  C-k 

4b. b 

Ski  Race  at  Marmot  Basin 

45.3* 

AR  7* 

** 

M  A* 

Jasper  in  January  Winter  Festival 

31.8* 

01 

01. J 

** 

** 

9Q  Q* 

Total  Visitor  Trips 

709,400 

JU  f  ,£UU 

RRR  7nn 

UU J,  1  uu 

Activities  Participated  in  While  in  Jasper  National  Park  % 

/o 

0/ 

/o 

/o 

Visiting  Athabasca  Falls 

29.5* 

28.9* 

** 

29.8* 

Visiting  Maligne  Lake 

25.3* 

Visiting  Pyramid  Lake 

24.3* 

** 

** 

■k-k 

** 

Downhill  skiing 

24.0* 

** 

** 

■k-k 

** 

Total  Visitor  Trips 

709,400 

679,200 

507,200 

ono  onn 

202,200 

nnc  Tnn 

665,700 

Main  Puroose  of  Trio  to  Jasoer  National  Park 

% 

o/ 
/o 

o/ 
/o 

o/ 
/o 

0/ 

Vacation/pleasure 

69.1* 

Do.Z 

71  fi* 
/  l.o 

P.Q  1* 

Other/not  stated 

30.9* 

01.0 

** 

■k-k 

Total  Visitor  Trips 

709,400 

b/9,zUu 

cm  onn 

ono  onn 

ccc  inn 

bb5,7UU 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

% 

Visited  this  region  before 

55.9* 

55.5* 

53.3* 

57.7* 

Brochures/pamphlets 

31.2* 

28.2* 

Total  Visitor  Trips 

709,400 

679,200 

507,200 

202,200 

655,700 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  the  telephone  survey.  The  zone  specific  questionnaire  was  weighted  sepa- 
rately, resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  38a:   Zone  1 0:  Calgary  and  District  -  Summary  Profile  -  Total  Visitor  Trips' 


Visits  to 

Main 

Overnight 

Bow/ 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Visits  to 

Canmore 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

City  of  Calgary 

Corridor 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

7,368,900 

7,190,400 

2,381,800 

4,987.100 

5,673,900 

904,300 

Total  household  trips 

23,468,100 

4,333,400 

4,238,400 

1,453,500 

2,879,800 

3.408,300 

487,900 

Total  party  trips 

19,324,400 

3,616,000 

3,556,100 

1,191,600 

2,424,400 

2.915,200 

359.700 

Average  travel  party  size 

2.1 

2.0 

2.0 

2.0 

2.0 

1.9 

2.5 

Total  visitor  nights^ 

30,494,400 

5,219,000 

4,917,200 

5,219,000 

4.185.900 

698,700 

Length  of  Stay  (excluding  day  trips) 

nVcidgC  IIUIMUCI  Ul  Mlglllo  dWdy  IIUMI  llulllc 

0.0 

J.J 

J.J 

O.U 

8 

J.O 

9  Q 

L.J 

Average  number  of  nights  in  Alberta 

9  A 

9  1 
L.i 

9  A 
LA 

9  A 
LA 

9  1 

Average  number  of  nights  in  Zone 

9  9 

9  9 
L.L 

9  9 
L.L 

9  9 

L.L 

Length  of  Trip 

% 

% 

% 

% 

% 

/o 

% 

Same  day  (40  -  80  km  one  way) 

29.1 

28.3 

29.0 

41.8 

27,6 

12.8* 

Same  day  (more  than  80  km  one  way) 

38.3 

36.7 

37.7 

- 

54.3 

35.2 

47.0 

Overnight 

30.6 

32.7 

31.1 

100.0 

34,8 

37.9 

Total  Visitor  Trips 

41,040,100 

7,368,900 

7,190,400 

2,381.800 

4.987,100 

5.673.900 

904,300 

Origin  of  Visitors 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

21.2 

21.5 

12.2 

25.6 

26.3 

** 

Gateway  (Zone  2) 

3.0 

3.6 

3.6 

5.2* 

2,9* 

4,5 

** 

Big  Country  (Zone  3) 

2.7 

7.5 

7.7 

2.8* 

9.8 

9,5 

** 

David  Thompson  Country  (Zone  4) 

9.5 

14.8 

14.9 

10.3 

16.9 

17,5 

7.5* 

Battle  River  (Zone  5) 

10.2 

3.4 

3.3 

7.9 

** 

4.1 

** 

Lakeland  (Zone  6) 

6.9 

1.1* 

1.0* 

2.3* 

** 

1.2* 

** 

Evergreen  (Zone  7) 

4.9 

1.3* 

1.2* 

3.0* 

z 

1.6* 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

** 

** 

Jasper  National  Park  (Zone  9) 

** 

** 

** 

** 

uaigary  &  uisirici  uone  lu; 

91  C 

oU.o 

Ol.D 

9n  8 

JJ.O 

io.y 

/  i.b 

Edmonton  (Zone  11) 

18.0 

11.4 

10.6 

26.6 

4.2* 

13.6 

7.8* 

BanTT  iNaiionai  rarK  uone  izj 

U.o 

1  c* 

l.D 

1  c* 

1.0 

1  0* 

I.o 

1  Q* 

i.y 

Game  Country  (Zone  13) 

9  Q 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7  A 

9  R 
/l.D 

L.O 

D.D 

** 

j.U 

** 

Total  Visitor  Trips 

4I,U4U,IUU 

/.jbo.sUU 

7  ion  inn 

Z.Jo  1  .oUU 

A  007  1  nn 

R  C70  onn 

onyi  inn 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

24.0 

24.3 

34.1 

19.1 

28.8 

7.3* 

Vacation/pleasure 

37.5 

38.7 

37.8 

42.7 

36.8 

24.7 

84.8 

Business/pleasure 

3.4 

3.9 

3.9 

3.2* 

4.3 

4.6 

** 

Business/convention 

6.5 

6.1 

6.2 

6.6 

5.9 

7.6 

** 

Personal  business 

10.8 

11.8 

11.9 

10.9 

12.2 

14.7 

Shopping 

14.1 

14.8 

15.2 

2.3* 

20.8 

19.2 

Total  Visitor  Trips 

41,040.100 

7,368.900 

7,190.400 

2.381.800 

4.987.100 

5.673,900 

904,300 

Total  Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

7.5 

7.1 

15.3 

6.6 

20.5* 

Camping  fees 

0.5 

Meals/refreshments 

16.8 

16.5 

16.4 

21.6 

11.5 

16.0 

21.1* 

Retail/souvenir  purchases 

15.0 

14.7 

14.8 

11.5 

17.8 

15.8 

Groceries/beverages  for  use  on  trip 

4.7 

3.7 

3.6 

4.0* 

3.5* 

2.8* 

10.8* 

Regular  household  grocery  shopping 

10.8 

9.5 

9.7 

3.3* 

15.5 

10.4 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

13.7 

13.7 

14.2 

13.3 

12.3 

23.7 

Car  rental/local  transportation 

1.0 

1.3* 

1.3* 

1.8* 

1.1* 

Commercial  transportation 

5.5 

10.2 

10.4 

6.8 

13.5 

11.3 

** 

Recreation/entertainment 

5.7 

5.4 

5.2 

8.0 

3.0* 

5.2 

Conference/convention  registration  fee 

0.9 

1.4* 

1.4* 

2.4* 

1.5* 

Overnight  travel  packages 

1.2 

** 

Other  purchases 

13.2 

15.3 

15.7 

9.7 

20.8 

16.8 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$888,683.2 

$669,552.0 

$339,175.0 

$349,508.2 

$619,195.3 

$46,019.1 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 
'  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
'  Represents  less  than  0.5%. 
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Exhibit  38b:  Zone  1 0:  Calgary  and  District  -  Summary  Profile  -  Total  Visitor  Trips^  

Visits  to 


All  Vi^it^ 

nil  ilollo 

Uicltc  tn 

Main 

ucoiiiidiiuii 

UVCI  lllglll 

in  the 

Odilic  Udy 

Ulcitc  tn 

Bow/ 

Panmnrp 

UdlllllUI  c 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

City  of  Calgary 

Corridor 

Acconiniou3tion  Used  in  Albsrts 

0/ 
A> 

h 

fo 

0/ 

AO 

0/ 

OZ 

OZ 

Friends/relstives 

50  1 

57  1 

58  2 

57 1 

67  8 

15.8* 

Hotels/motels 

22  4 

26  8 

26  4 

26  8 

28  0 

29.1* 

C3mpgrounds 

17.5 

10.0 

9.0 

10  0 

36.2* 

OttiGr  f ix6(j  roof 

7.7 

3.5* 

3.7* 

3  5* 

** 

18.6* 

Other/not  stated 

2.3 

2.6* 

2.7* 

2.6* 

2.9 

10131  Visitor  Nignts^ 

AOA  Ann 

c  010  nnn 
3,ZI9,UUU 

A  Q17  7nn 

4,3  1  /,ZUU 

R  910  nnn 

j,L  1  !),UUU 

/1 10R  onn 

4,I0j,9UU 

cqo  inn 

D90,/ OU 

Sesson  Trip  Endsd 

% 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14  8 

12  9 

13  0 

11  8 

13  4 

13  4 

14  1* 

Summer  (June  15  to  September  8) 

24  7 

20  1 

19  6 

24  1 

18  1 

16  9 

36  8 

ran  (oepiemoer  y  lo  uciooer  oli 

1  ^  fi 

Ij.D 

12  1 

19  1 
IZ.l 

1 1  a 

1 1.0 

1  9 

10  6 

17  5* 

Winter  (November  1  to  April  14) 

46  9 

54  9 

55  2 

52  3 

56  2 

59  1 

31  6 

TotsI  Housshold  Trios 

7^  iRfl  inn 

A  \XK  Ann 

1 71ft  Ann 

1  dRi  Rnn 

7  fl7Q  ftnn 

Z,Of  9,0UU 

t  mft  inn 

ift7  qnn 

40/,9UU 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

90.8 

90.7 

86.4 

93.0 

91.8 

90.5 

RV/motorhome 

1  9 

u.o 

9  9* 

L.L 

Other  motor  vehicle 

O.D 

o.O 

0.0 

0.0 

9  7* 
L.I 

** 

Scheduled  bus/coach 

0  A 
LA 

Q  7 
i.l 

Q  7 
0./ 

R  n* 
O.U 

9  1  * 
0.1 

9  0 
O.U 

** 

Airplane 

L.L 

A  C 
4.0 

/I  7 
4./ 

R  1  * 
0.1 

A  A 
4.4 

R  8 
0.0 

** 

Other 

2.1 

3.9 

3.9 

6.7 

2.6* 

4.2 

Total  Houseliold  Trips 

23,488,100 

4,333,400 

4,238,400 

1,453,500 

2,879,800 

3,408,300 

487,900 

Entire  Travel  Parly  Composition 

fa 

/o 

/o 

OZ 
h 

OZ 

A> 

o/ 

0/ 

/o 

Individual 

j/.D 

4U.D 

A  1  1 
41.1 

AO  0 
4Z.0 

qo  R 

oy.u 

AA  9 
44. /: 

1  fi  0* 

lo.y 

Two  adults 

■^9  1 

OU.D 

oU.o 

01.0 

9Q  a 
zy.o 

9Q  9 
Z3.Z 

98  a 

06.6 

3  or  more  adults  -  no  children 

C  C 

D.b 

0.0 

R  R 
0.0 

7  C 
/.O 

A  s 
4.0 

/I  0 
4.3 

12.8* 

Adult(s)  with  children 

9'?  n 

Li.M 

99  Q 
LLM 

17  R 
l/.b 

9R  fi 

zo.b 

91  R 
Zl.O 

90  A 

zy.4 

Total  Party  Trips 

1Q  "it  A.  Ann 

0  C1C  nnn 

0  EEC  inn 

1  1 Q1  cnn 

1,191,000 

9  jioji  jinn 

9  01 R  9nn 

Z,9 1  J.ZOU 

9RQ  7nn 
oj9,/00 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

bU./ 

60.7 

61.1 

77.0 

53.3 

71.1 

40.3* 

Dining  out  in  restaurants 

^i;  A 

RQ  1 

R9  9 

CJ  7 

bo./ 

9 

40.0 

R8  n 
Oo.U 

/II  fi* 

41.6 

Resting  and  relaxing 

A^  ■? 

A^  A 

/in  9 

bo.y 

91  9 

ol.o 

ob.y 

c^O  A* 
0Z.4 

Shopping 

7 

00./ 

4o.D 

A'i  7 

4o./ 

4z.U 

44.2 

AO  i; 

40.0 

30.3* 

Taking  pictures  or  filming 

90  Q 

03.U 

^■5  7 
ii.l 

38.4 

33.5 

30.6 

47.2* 

Sightseeing  in  the  countryside 

9R  n 

^9  9 

OU.O 

9C  Q 

zb.3 

9/1  c 
04.0 

9R  A 
ZO.4 

^R  0* 

40. u 

Viewing  wildlife 

99  A 
LLA 

91  C 

on  0 

26.2 

19.4* 

12.5* 

55.1* 

Personal  errands  (e.g.  visit  doctor) 

99  A 
LLA 

9fi  1 

9C  ^ 

1  Q  7* 

ly./ 

90  n 
zy.u 

90  fi 

oU.O 

Hiking/climbing 

16  5 

17  7 

17  R 

20  4* 

Ifi  R* 
10. J 

fi  a* 
b.o 

R9  7* 
00./ 

Visiting  wilderness  areas 

iJ.D 

17  Q 

i/.y 

1  c  c 
Ib.b 

1  Q  0* 

1  7  Q* 
l/.O 

0  K* 

y.D 

AO* 

4b. z 

Visiting  mountainous  areas 

15  5 

9K  R 
ZD.O 

9R 
LO.O 

90  7 

zy./ 

9R  R* 

1  9  Q* 

10. y 

71  fi* 
/ 1.0 

Sightseeing  in  cities 

14  7 

9^  ^ 

99  9 

9R  n* 

99  R* 

9/1  9 
Z4.Z 

** 

Swimming 

n  1 

14.U 

1  ■J  s 
10.0 

10. 1 

1  9  9* 
IZ.Z 

1  9  ^* 
1Z.4 

Visiting  National  Parks 

1 1  7 

11./ 

1  Q  1 
19.1 

1 7  C 

l/.b 

1  Q  9* 

1  0  1  * 

ly.i 

90  9 

** 

10  1 

3.4 

3.0 

1 1.0 

o.b 

fi  Q* 

b.y 

** 

Visiting  nightclubs 

9  0 

Q  3* 

a  A* 

0.4 

1  7  C* 

l/.b 

1  1  8* 

1  1.0 

** 

Visiting  Provincial  Parks 

Q  1 

3.1 

19  n* 

1 1  8* 
11. o 

1U.4 

1  9  7* 
IZ./ 

7  A* 
/.4 

** 

Attpndino  fsmilu  affairs     a  lupHHinoc^ 

8  5 

5  7* 

R  7* 
3./ 

fi  9* 

b.o 

** 

Attending  sporting  events 

a  A 

OA 

19  K* 

1 9  Q* 
IL.O 

** 

15.0* 

15.8* 

** 

Visiting  galleries/museum 

6.6 

10  1* 

10  1* 

8  5* 

in  0* 

1U.3 

1 1  Q* 
1 1.3 

** 

Ui^itino  hi^tnriral  Qitp^ 

6.0 

9  6* 

3.0 

1 9  n* 

iZ.U 

19  1* 
IZ.l 

** 

Vi^itino  Kanan^^ki^  rniintru 

5  5 

1Q  R 

ia  Q 

16.3 

1  a  n* 

16. u 

9n  1  * 

ZU.i 

0.0 

fi9  a* 
oz.o 

Bicycling 

5.5 

7.4* 

7.5* 

8.7* 

6.5* 

Horseback/trail  riding 

4.3 

9.5* 

9.8* 

13.1* 

12.0* 

Visiting  Royal  Tyrrell  Museum 

4.3 

8.9* 

9.1* 

12.4* 

11.5* 

Attending  trade  show 

4.1 

7.5* 

7.7 

9.8* 

9.5* 

Visiting  Calgary  Zoo 

3.2 

13.8 

14.0 

9.0* 

16.0* 

15.7* 

Visiting  Heritage  Park  in  Calgary 

3.2 

9.0* 

9.2* 

** 

11.9* 

9.6* 

** 

Attending  Calgary  Stampede 

2.9 

10.1* 

10.3* 

13.6* 

10.7* 

Total  Visitor  Trips* 

41.090,100 

7,064,800 

6,868,100 

2,201,100 

4,863,700 

5,391,400 

927,800 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 
^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  visitor  estimates 

that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  38c:  Zone  10:  Calgary  and  District  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips' 


Main 

Overnight 

Visits  to  Bow 

Visits  to 

Destination 

in  the 

Same  Day 

Visits  to 

/Canmore 

the  Zone 

of  Trip 

Zone 

Visits 

City  of  Calgary 

Corridor 

Awareness  of  Events  in  Calgary  and  District 

% 

% 

% 

% 

% 

% 

Calgary  Exhibition  &  Stampede 

91.8 

91.7 

88.4 

93.2 

90.0 

97.3* 

Spruce  Meadows  Equestrian  Events 

79.8 

79.8 

71.8 

83.0 

77.8 

81.9* 

Calgary  Winter  Festival 

71.5 

71.9 

53.7 

78.7 

67.9 

76.5* 

Rodeo  Royale 

55.9 

56.6 

37.2 

63.4 

56.7 

56.7* 

Children's  Festival 

41.6 

42.1 

34.0 

44.7 

36.2 

49.9* 

Jazz  Festival 

36.5 

36.6 

31.3 

38.6 

30.4 

47.2* 

Folk  Festival 

36.6 

36.8 

27.1 

40.4 

30.1 

51.9* 

International  Native  Arts  Festival 

33.3 

33.8 

17.0* 

39.9* 

30.1 

35.3* 

Country  Music  Festival 

37.1 

37.5 

28.7 

40.5 

36.8 

36,9* 

Total  Visitor  Trips 

7,226,600 

7,117,500 

2,070,800 

5,155,800 

5,488,100 

991,400 

Events  Attended  in  Calgary  and  District 

% 

% 

% 

% 

% 

% 

Calgary  Exhibits  Stampede 

18.9 

19.0 

14.0* 

20.8* 

16.7' 

»» 

Calgary  Winter  Festival 

11.9* 

12.0* 

** 

14.9* 

11.8* 

** 

Spruce  Meadows  Equestrian  Events 

7.5* 

7.5* 

** 

** 

7.1* 

** 

Total  Visitor  Trips 

7,226,600 

7,117,500 

2,070,800 

5,155,800 

5,488,100 

991,400 

Activities  Participated  In  Vi/hlle  In  Calgary  and  District  % 

% 

% 

% 

% 

% 

Visiting  friends  or  relatives 

56.6 

56.4 

59.1 

55.5 

64.8 

** 

Visiting  restaurants/dining 

54.3 

54.1 

47.5 

57.0 

59.4 

40.3* 

Downtown  walkway  shopping 

29.5 

29.8 

22.8* 

32.2 

32.5 

** 

Visiting  Provincial  Parks 

29.3 

29.3 

18.0* 

33.9*  • 

22.8 

50.5* 

Visiting  Chinook  Shopping  Centre 

26.5 

26.7 

16.5* 

30.5 

30.8 

** 

Hiking 

20.3 

20.1 

19.9* 

20.4* 

11.5* 

47.2* 

A  weekend  getaway 

15.2 

15.2* 

23.3* 

11.9* 

11.4* 

** 

Attending  a  conference 

15.0* 

15.1* 

** 

17.9* 

19.2 

** 

Visiting  Calaway  Park 

15.0* 

15.1* 

** 

19.4* 

15.7* 

** 

Attending  professional  sports 

14.5* 

14.7* 

** 

18.5* 

14.0* 

** 

VisitingCalgary  Public  Parks 

13.7* 

13.6* 

11.5* 

14.6* 

12.2* 

** 

Visiting  Glenbow  Museum 

12.6* 

12.7* 

** 

16.9* 

13.6* 

** 

Biking 

11.3* 

11.5* 

10.1* 

11.8* 

7.0* 

** 

Visiting  Calgary  Leisure  Centres 

8.9* 

9.1* 

** 

10.9* 

10.2* 

** 

Visiting  Calgary  Tower 

8.4* 

8.3* 

** 

10.2* 

9.9* 

** 

Visiting  Canada  Olympic  Park 

8.2* 

8.3* 

** 

10.3* 

8.5* 

Trail  riding 

7.7* 

7.8* 

** 

10.1* 

9.8* 

Visiting  Calgary  Chinatown 

6.5* 

6.6* 

6.7* 

** 

Attending  Calgary  Performing  Arts 

6.0* 

6.1* 

** 

6.2* 

Attending  business/sales  meeting 

5.9* 

5.9* 

7.2* 

** 

Total  Visitor  Trips 

7,226,600 

7,117,500 

2,070,800 

5,155,800 

5,488,100 

991,400 

Main  Purpose  of  Trip  to  Calgary  and  District           %                      %                    %                   %                    %  % 

Visit  friends  and  relatives 

18.0 

17.6 

34.3 

11.5* 

22.0 

Vacation/pleasure 

14.4* 

14.4* 

14.9* 

14.3* 

8.4* 

34.1* 

Business/convention 

5.6* 

5.6* 

** 

** 

7.3* 

Personal  business 

11.4* 

11.6* 

** 

13.5* 

12.3* 

Shopping 

21.7 

21.9 

** 

29.2* 

28.4 

Other/not  stated 

28.7 

28,8 

22.7 

27.3 

21.6 

42.4 

Total  Visitor  Trips 

7,226,600 

7,117,500 

2,070,800 

5,155,800 

5,488,100 

991,400 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

% 

% 

Visited  this  region  before 

44.0 

44.0 

41.4 

45.1 

42.7 

50.3* 

Advice  from  friends  and  relatives 

26.0 

26.4 

21.1* 

28.0* 

29.7 

Newspapers 

23.4 

23.7 

** 

29.2* 

27.9 

** 

Brochures/pamphlets 

14.6* 

14.7* 

9.4* 

16.7* 

14.2* 

Radio 

15.3 

15.5* 

20.4* 

18.4* 

Tourism  Association 

7.9* 

8.0* 

** 

10.5* 

10.1* 

** 

Television 

6.3* 

6.3* 

** 

** 

6.5* 

None 

26.2 

26.0 

24.7* 

26.9* 

28.7 

Total  Visitor  Trips 

7.226,600 

7,117,500 

2,070,800 

5,155,800 

5,488,100 

991,400 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  the  telephone  survey.  The  zone  specific  questionnaire  was  weighted  sepa- 
rately, resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  39a:  Zone  11 

Edmonton  -  Summary  Profile  -  Total  Visitor  Trips^ 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

6,549,100 

6,410,200 

2,414,800 

4,134,300 

Total  household  trips 

23,468,100 

3,745,300 

3,674,700 

1,430,700 

2,314,500 

Total  party  trips 

19,324,400 

3,229,900 

3,171,500 

1,236,700 

1,993,100 

Average  travel  party  size 

2.1 

2.0 

2.0 

2.0 

2.1 

Total  visitor  nights^ 

30,494,400 

5,009,700 

4,757,600 

5,009,700 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.2 

2.8 

2.6 

2.8 

3.8* 

Average  number  of  nights  in  Alberta 

2.4 

2.3 

2.2 

2.3 

2.4* 

Average  number  of  nights  in  Zone 

- 

2.1 

2.1 

2.1 

- 

Length  of  Trip 

% 

% 

% 

% 

% 

Same  day  (40  -  80  km  one  way) 

29.1 

20.2 

20.7 

32.1 

Same  day  (more  than  80  km  one  way) 

38.3 

41.5 

42.4 

. 

65.8 

Overnight 

30.6 

37.5 

36.2 

100.0 

Total  Visitor  Trips 

41,040,100 

6,549,100 

8,410,200 

2,414.800 

4,134,300 

Origin  of  Visitors 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

1.5* 

1.4* 

3.2* 

** 

Gateway  (Zone  2) 

3.0 

** 

1.5* 

** 

Big  Country  (Zone  3) 

2.7 

** 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

9.5 

6.5 

6.4 

7.3 

6.0* 

Battle  River  (Zone  5) 

10.2 

20.6 

21.0 

6.3 

29.0 

Lakeland  (Zone  6) 

6.9 

18.9 

18.7 

20.5 

17.9 

Evergreen  (Zone  7) 

4.9 

13.4 

13.6 

6.9 

17.1 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

1.3* 

1.1* 

3.3* 

Jasper  National  Park  (Zone  9) 

• 

** 

** 

** 

Calgary  &  District  (Zone  10) 

21.6 

11.9 

11.8 

24.8 

4.4* 

Edmonton  (Zone  11) 

18.0 

5.7 

5.9 

7.9 

4.5* 

Banff  National  Park  (Zone  12) 

0.5 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.9 

3.4 

3.3 

6.3 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

15.3 

15.4 

10.2 

18.2 

Total  Visitor  Trips 

41,040,100 

6,549,100 

6.410,200 

2,414,800 

4,134.300 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

22.8 

22.7 

36.3 

14.9 

Vacation/pleasure 

37.5 

17.8 

17.5 

26.1 

13.0 

Business/pleasure 

3.4 

5.8 

5.7 

5.8 

5.8* 

Business/convention 

6.5 

8.2 

8.2 

8.6 

8.0 

Personal  business 

10.8 

15.0 

14.9 

13.3 

15.9 

Shopping 

14.1 

29.7 

30.3 

8.5 

42.1 

Total  Visitor  Trips 

41.040,100 

6,549.100 

6.410.200 

2,414,800 

4,134,300 

Total  Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

6.2 

6.0 

13.1 

Camping  fees 

0.5 

** 

Meals/refreshments 

16.8 

15.4 

15.4 

20.2 

11.2 

Retail/souvenir  purchases 

15.0 

23.9 

24.0 

22.0 

25.5 

Groceries/beverages  for  use  on  trip 

4.7 

1.6* 

1.5* 

2.0* 

1.2* 

Regular  household  grocery  shopping 

10.8 

13.5 

13.7 

5.1* 

20.9 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

11.6 

11.5 

13.4 

10.0 

Car  rental/local  transportation 

1.0 

** 

** 

** 

Commercial  transportation 

5.5 

4.9 

5.0 

5.3 

4.6* 

Recreation/entertainment 

5.7 

4.6 

4.6 

5.9 

3.5* 

Conference/convention  registration  fee 

0.9 

** 

Overnight  travel  packages 

1.2 

** 

** 

Other  purchases 

13.2 

16.5 

16.5 

9.6 

22.6 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$845,519.7 

$831,963.9 

$397,320.4 

$448,199.3 

'  Visitors  are  individuals  who  ir)dicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 

^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

'  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 

'  Represents  less  than  0.5%. 
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E.xhibit39b:  Zone  11 

Edmonton  -  Summary  Profile 

Total  Visitor  Trips' 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

65.6 

65.6 

65.6 

Hotels/motels 

22.4 

29.5 

29.8 

29.5 

" 

Campgrounds 

1  7  R 
LI  .0 

9  n* 
z.u 

1  fi* 

1.0 

9  n* 

Othpr  fiYPfl  rnnf 

7.7 

** 

2.3 

2.0* 

2.0* 

2  0* 

Total  Uicitnr  Niahk2 

R  nna  inn 

J,UUO,  1  UU 

H,  /  J  /  ,OUU 

■i  fiPQ  7nn 

J  ,UU  J,  /  UU 

Season  Trip  Ended 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

16.6 

16.6 

15  1 

17.5 

Summer  (June  15  to  September  8) 

9/1  7 

9n  A 

90  ^ 

9 1  1 

Ll.i 

1  Q  Q 

Coll  ^Qon+omhar  Q  +n  r\rir\har  7]\ 

rail  loepiemuer  y  lo  uciooer  oi] 

lo.D 

1  ^  A 

1^  4 
10. H 

19  7 

\.L.I 

1  8 

1  J.O 

winter  ^Mnx/Dmhor  1  tr\  Anril  }  A\ 
VVIIIlcl  ^MUVcIIIUcI  1  lUHpill  it) 

AP,  Q 

49  6 

/IQ  7 

Ji.U 

48  a 

HO.O 

Tntal  Uniicohnlri  Trine 

9^  iRfl  inn 

16.^  inn 

R74  7nn 

0,0  /4,  /UU 

1  4in  7nn 

1  ,4oU,  /  UU 

9 R  "inn 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

91.6 

91.7 

87.7 

94.0 

RV/motorhome 

1.2 

** 

** 

** 

Other  motor  vehicle 

4.3 

4.3 

4.3 

4.0* 

4.5* 

Scheduled  bus/coach 

9  A 

9 

9  K* 

0  Q* 

o.y 

Airplane 

9  9 

Q  7 
0.1 

"i  7 
0./ 

D.O 

9  9* 
L.L 

nthor 

uiner 

9  1 

9  Q 

9  8* 

J.J 

Total  Household  Trips 

00  ^cQ  1  nn 

Z<},4D0, 1  UU 

0  T^c  onn 

0  CTi  inn 

1  /im  inn 
1  ,*toU,/UU 

Z,o  1 4,0LIU 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

Individual 

37.6 

39.1 

39.4 

43.7 

36.2 

Tv(/G  adults 

Q9  1 

"3/1  1 

00.4 

3  or  more  adults  -  no  children 

D.D 

D.v) 

R  9 

9* 

Adult(s)  with  children 

9"?  h 

91  R 

91  /I 

1  8  K 
io.D 

9^  9 

Tnt^l  Dartu  Trine 
lUldl  rdl  ly  1 1  ips 

1  DiJiCijHUU 

1 994  Qnn 

1 171  Rnn 

0,1/1  ,uuu 

1  91R  7nn 

1  ,ZOu,  /UU 

1  QU1 1 nn 

1 ,330, 1  UU 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

69.0 

68.4 

85.0 

57.6 

Dining  out  in  restaurants 

45.4 

66.3 

66.0 

76.3 

59.1 

Resting  and  relaxing 

45.3 

33.8 

32.7 

56.6 

17.6* 

Shopping 

38.7 

54.3 

54.7 

53.1 

55.3 

Taking  pictures  or  filming 

29.9 

15.9 

14.4* 

18.9* 

13.8* 

Sightseeing  in  the  countryside 

28.0 

9.1* 

8.6* 

9.4* 

** 

Personal  errands  (e.g.  visit  doctor) 

22.4 

29.6 

30.0 

25.8 

32.3* 

Viewing  wildlife 

22.4 

8.3* 

7.9* 

9.0* 

** 

Visiting  wilderness  areas 

15.6 

5.6* 

5.7* 

** 

** 

Sightseeing  in  cities 

14.7 

15.8 

15.3 

21.7* 

11.6* 

Swimming 

13.1 

8.3* 

7.4* 

12.6* 

** 

Visiting  nightclubs 

9.0 

13.0* 

12.7* 

24.5* 

** 

Visiting  V^est  Edmonton  Mall 

8.7 

36.5 

37.1 

47.2 

28.9 

Attending  family  affairs  (e.g.  weddings) 

8.5 

12.9* 

12.0* 

18.7* 

** 

Attending  sporting  events 

8.4 

6.6* 

6.5* 

9.5* 

** 

Attending  local  festivals  and  fairs 

7.4 

7.5* 

7.2* 

** 

** 

Attending  business  or  sales  meeting 

6.7 

10.4* 

10.4* 

7.9* 

12.1* 

Attending  trade  show 

4.1 

7.9* 

8.1* 

11.5* 

Visiting  amusement  or  theme  parks 

3.6 

7.8* 

7.9* 

Attending  concerts/live  theatre 

3.4 

8.9* 

8.7* 

15.1* 

Attending  conference/convention 

3.1 

6.7* 

6.7* 

8,9* 

Total  Visitor  Trips* 

41,090,100 

6,335,700 

6.163,600 

2,634,500 

3,701,200 

'  YisWors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 
2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

^  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  visitor  estimates 

that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
'*  Data  cannot  be  released  due  to  small  sample  size. 


Provincial  Summary  /  1991  Alberta  Resident  Travel  Survey  H3 


Exhibit  39c:  Zone  1 1 :  Edmonton  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips' 


Main 

Visits  to 

Destination 

Overnight 

Same  Day 

the  Zone 

of  Trio 

in  the  Zone 

Visits 

Awareness  of  Events  in  Edmonton 

% 

% 

% 

% 

Edmonton  Klondike  Days 

69.5 

69.2 

71.3 

68.3 

Edmonton  Heritage  Festival 

53.3 

53.1 

45.6 

58.3 

Canadian  Finals  Rodeo 

49.9 

50.3 

45.7 

52.6 

Citadel  Theatre  Performances 

48.8 

48.8 

43.3 

52.4 

Fringe  Theatre  Event 

44.1 

43.9 

33.6 

50.8 

Edmonton  Folk  Music  Festival 

41.6 

41.5 

29.3 

49.6 

Edmonton  Street  Performers  Festival 

38.6 

38.5 

27.0* 

46.1 

Edmonton  Symphony  Performances 

37.7 

37.9 

36.4 

38.5 

International  Jazz  City  Festival 

32.8 

32.4 

24.8* 

38.0 

Alberta  Ballet  Performances 

31.4 

31.6 

27.3* 

34.1* 

Edmonton  Opera  Performances 

28.1 

28.4 

23.7* 

30.9* 

First  Night  Festival 

1  ^  fi* 

1  J.O 

9Q  Q* 

The  Works:  A  Visual  Arts  Celebration 

23.6 

23.7 

15.7* 

28.8* 

Total  Visitor  Trips 

6,609,400 

6,480,100 

2,596,600 

4,012,800 

Events  Attended  in  Edmonton 

% 

% 

% 

% 

Edmonton  Klondike  Days 

9.6* 

9.8* 

8.7* 

Total  Visitor  Trips 

6,609,400 

6,480,100 

2,596,600 

4,012,800 

Awareness  of  Attractions  in  Edmonton 

% 

% 

% 

% 

Edmonton  Oilers  game 

69.9 

69.4 

73.9 

67.4 

University  of  Alberta 

63.1 

63.0 

66.0 

61.1 

Edmonton  Eskimos  game 

62.9 

62.3 

63.1 

62.8 

Edmonton  Space  and  Science  Centre 

60.0 

59.9 

55.7 

62.7 

Valley  Zoo 

58.7 

58.5 

53.0 

62.4 

Fort  Edmonton  Park 

57.1 

57.5 

48.2 

62.8 

Muttart  Conservatory 

52.9 

53.1 

43.0 

59.3 

Edmonton  River  Valley  Parks 

51.5 

51.1 

43.1 

57.0 

Devonian  Botanic  Garden 

51.5 

51.6 

47.8 

53.8 

Provincial  Museum  of  Alberta 

49.0 

49.3 

37.8 

56.2 

Alberta  Legislature  Building/Pedway  Display 

47.1 

46.4 

50.5 

45.0 

Edmonton  Art  Gallery 

41.8 

41.5 

38.9 

43.6 

Old  Strathcona  Historic  Area 

38.3 

38.5 

32.2 

42.2 

Ukrainian  Cultural  Heritage  Village 

36.5 

36.8 

34.6 

37.7 

Rutherford  House 

33.0 

33.0 

30.1 

34.8* 

John  Janzen  Nature  Centre 

29.7 

29.7 

20.6* 

35.5* 

Canada's  Aviation  Hall  of  Fame 

25.8 

25.7 

19.8* 

29.7* 

Whitemud  Amusement  Park 

25.7 

26.0 

25.9* 

25.7* 

AGT  Vista  33  View  Gallery  and  Museum 

21.3 

20.9 

20.4* 

21.9* 

Total  Visitor  Trips 

A  Ann  Af\ft 

6,609,400 

A    J  A  A    1  AA 

6,480,100 

2,596,600 

4,012,800 

Attractions  Attended  in  Edmonton 

% 

% 

% 

% 

University  of  Alberta 

12.2* 

12.2* 

13.0* 

11.8* 

Edmonton  Oilers  game 

10.9* 

10.8* 

14.7* 

** 

Edmonton  Space  and  Science  Centre 

10.2* 

10.1* 

10.9* 

** 

Valley  Zoo 

9.7* 

9.8* 

12.5* 

** 

Provincial  Museum  of  Alberta 

9.2* 

9.0* 

9.7* 

** 

Old  Strathcona  Historic  Area 

8.1* 

8.1* 

** 

Edmonton  Eskimos  game 

8.0* 

7.9* 

9.3* 

** 

Muttart  Conservatory 

7.8* 

7.6* 

** 

Fort  Edmonton  Park 

7.5* 

7.5* 

Edmonton  River  Valley  Parks 

7.1* 

6.9* 

11.6* 

** 

Total  Visitor  Trips 

6,609,400 

6,480,100 

2,596,600 

4,012,800 

Main  Purpose  of  Trip  to  Edmonton                                          %                             %                            %  % 

Visiting  friends/relatives 

19.9 

19.5 

25.3* 

16.5 

Business/convention 

7.4* 

7.6* 

8.8* 

Personal  business 

7.7* 

7.9* 

** 

Shopping 

18.4 

18.6 

9.1* 

24.4* 

Other/not  stated 

46.6 

46.4 

51.0 

43.5 

Total  Visitor  Trips 

6,609,400 

6,480,100 

2,596,600 

4,012,800 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  ttie  telepfione  survey.  Tt)e  zone  specific  questionnaire  ivas  weighted  sepa- 
rately, resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  40a:  Zone  1 2:  Banff  National  Park  -  Summary  Profile  -  Total  Visitor  Trips^ 


Main 

Overnight 

Visits  to 

Visits  to 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Banff 

Lake 

to  Alberta 

the  Zone 

of  Trio 

Zone 

Visits 

Townsite 

Louise 

Volume  of  Visitor  Trios 

Total  visitor  trips 

41,040,100 

2,604,500 

2,554,700 

789.800 

1,814,700 

1,950,500 

566.400 

Total  household  trips 

23,468,100 

1,512,700 

1,489,200 

437,500 

1,075,300 

1,092,700 

358,400 

Total  party  trips 

19,324,400 

1,011,200 

995,600 

295,300 

715,900 

755,100 

226.900 

Average  travel  party  size 

2.1 

2.6 

2.6 

2.7 

2,6 

2,6 

2.6 

Total  visitor  nights^ 

30,494,400 

1,596,500 

1,503,400 

1,596,500 

1,270.600 

249.000 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home  3.2 

3.5 

3.4 

3.4 

4.1* 

3  3 

4.0 

nVcldgC  IIUIMUCI  Ul  IMgilLo  III  niUClld 

2.4 

2.4 

2,2 

2.4 

2  5 

L.O 

Av/orQOD  niimhcir  nf  nitrhtc  in  7nnp 
MVcldgc  llUtllUul  Ul  lllglllo  III  Z-Ullc 

2.0 

2.0 

2.0 

2  1 

Length  of  Trip 

% 

% 

% 

% 

% 

% 

% 

Same  day  (40  -80  km  one  way) 

29.1 

5.7* 

5.8* 

- 

8,1* 

4,3' 

9,6* 

Same  day  (more  than  80  km  one  way) 

38.3 

57.7 

58.8 

- 

82. .8 

58,5 

48,8 

Overnight 

30.6 

32.0 

30.6 

100.0 

- 

33,8 

32.5 

Total  Visitor  Trips 

41,040,100 

2,604,500 

2,554,700 

789,800 

1,814,700 

1,950,500 

566,400 

Origin  of  Visitors 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

** 

** 

** 

** 

** 

Gateway  (Zone  2) 

3.0 

** 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

David  Thompson  Country  (Zone  4) 

9.5 

4.2* 

4.3* 

** 

3.7* 

4.8* 

** 

Battle  River  (Zone  5) 

10.2 

** 

** 

** 

** 

II 

II 

Lakeland  (Zone  6) 

6.9 

** 

Evergreen  (Zone  7) 

4.9 

** 

** 

** 

** 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

** 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

• 

** 

** 

** 

Calgary  &  District  (Zone  10) 

21.6 

74.8 

76.1 

50.4 

85.5 

74.5 

75.1 

Edmonton  (Zone  11) 

18.0 

10.8 

10.2 

26.5 

4.0* 

11,6 

9.5* 

Banff  National  Park  (Zone  12) 

0.5 

2.6* 

2.7* 

** 

** 

Game  Country  (Zone  13) 

2.9 

** 

** 

** 

★* 

Land  of  the  Midnight  Twilight  (Zone  14)  7.4 

** 

Total  Visitor  Trips 

41,040,100 

2,604,500 

2,554,700 

789,800 

1,814,700 

1,950,500 

566,400 

M^in  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

5.1* 

5.2* 

5.8* 

4.8* 

4,7* 

Vacation/pleasure 

37.5 

88.1 

88.1 

85.5 

89.3 

86.9 

89,3 

Business/pleasure 

3.4 

** 

** 

Business/convention 

6.5 

2.3* 

2.3* 

** 

Personal  business 

10.8 

** 

** 

** 

Shopping 

14.1 

** 

Total  Visitor  Trips 

41,040,100 

2,604,500 

2,554,700 

789,800 

1,814,700 

1,950,500 

566,400 

Total  Exoenditures  in  the  Zone              %                  %                 %                %               %               %  % 

Accommodation  (excl.  camping  fees) 

7.1 

18.4 

18.3 

28.1 

18.7 

20.4* 

Camping  fees 

0.5 

0.6* 

0.5* 

0.9* 

0.6* 

Meals/refreshments 

16.8 

26.2 

26.4 

23.0 

32.2 

27.5 

22'4* 

Retail/souvenir  purchases 

15.0 

8.5 

8.4 

8.1* 

9.1* 

9.6* 

6,6* 

Groceries/beverages  for  use  on  trip 

4.7 

4.4* 

4.3* 

4.1* 

4.9* 

4.3* 

** 

Regular  household  grocery  shopping 

10.8 

** 

** 

Vehicle  gas/oil,  maintenance  and  repairs  17.6 

16.5 

16.4 

10.5* 

27.8 

16.2 

16.5* 

Car  rental/local  transportation 

1.0 

}  2.2* 

1  23* 

** 

}  2.6* 

Commercial  transportation 

5.5 

Recreation/entertainment 

5.7 

12.9 

13.0 

9.4* 

19.3 

9.9* 

17.0* 

Conference/convention  registration  fee  0.9 

0.7* 

**• 

** 

Overnight  travel  packages 

1.2 

7.1* 

7.2* 

10.9* 

6.8* 

Other  purchases 

13.2 

1.6* 

** 

** 

** 

Total  Expenditures  (OOO's) 

$3,186,7409 

$205,595.6 

$201,069  0 

$134,590.4 

$71,005  3 

$146,452.5 

$47,266.1 

'  \J\s\\ors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5%. 
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Exhibit  40b:  Zone  12:  Banff  National  Park  -  Summary  Profile  -  Total  Visitor  Trips^ 


Main 

Overnight 

Visits  to 

Visits  to 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Banff 

Lake 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Townsite 

Louise 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

8.0* 

8.5* 

8.0* 

- 

9.7* 

** 

nOTclS/ITlOlcIS 

70  A 

79  Q 

10  A 

l\JA 

71  4 
/ 1.4 

78  4* 
/0.4 

PamnarniinHc 
LidllipglUUIIUo 

17.5 

16.8 

13.8 

16.8* 

14  R* 
It.  J 

UUIcl  MacU  IUUi 

7.7 

** 

** 

** 

** 

** 

Ulllcl/IIUl  oldlcU 

L.O 

** 

** 

** 

** 

** 

Tntiil  Vicitnr  Nitrht«2 

loidi  visiior  nignis' 

1  ROC  Rnn 

1 ,33D,UUU 

1  97n  Rnn 

94q  nnn 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

% 

opflllg  ^Hpill  iJ  lU  JUIIc  LH) 

IH.O 

14.7 

14.6 

10  1* 
10. 1 

10.0 

1  ^  8 
10.0 

19  9* 
IZ.Z 

ournmer  uune  id  lo  ocpieiTiDcr  oi 

94  7 

9"^  n 

94  4 

97  R 
LI  .0 

9^  Q 

9fi  7 
ZD./ 

1  Q  8* 

ly.o 

rail  locpiemDer  y  lo  uciodci  oij 

lO.D 

1 1  fi 

1  i.D 

1 1.0 

10. D 

in  8* 

lU.o 

1  9  R 
IZ.D 

Winter  U'OVciiiuci  i  lo  Hprii 

to. 3 

HO.O 

4Q  ^ 

41^  8 
40.0 

DU.U 

47  n 

4/  .U 

fin  fi 

DU.D 

Ta^oI  UmicahnlH  Trine 

loiai  nousenoio  inps 

^0,400, 1 UU 

1  Ri?  inn 

1  ,'rOg,^UU 

1  n7^  wfi 

1  nQ9  7nn 

4nn 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

93.2 

93.4 

90.8 

94.1 

92.0 

95.5 

RV/motorhome 

1.2 

** 

** 

** 

Other  rnotor  vehicle 

9  8* 
L.O 

9  8* 

** 

O.D 

O.D 

** 

Scheduled  bus/coach 

9  A 

0  9* 

O.L 

Q  0* 
O.L 

K  9* 
D.Z 

** 

7  Q* 

o.y 

** 

Airplane 

9  9 

** 

** 

** 

** 

** 

** 

uiner 

9  1 

** 

** 

** 

** 

** 

** 

Total  Household  Trips 

97  AM  inn 

Zj,4Do,  lUU 

1  i;i9  7nn 

1,9  IZ,/UU 

1  ARQ  9nn 

^07  cnn 
4o/,0UU 

1  tnn 

1  nQ7  7nn 

j3o,4UU 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

% 

Individual 

O/.D 

1  7  C 
l/.D 

1  7  9 

i/.o 

1  c  1  * 

io.l 

1  0  c 
lo.b 

1  7  C 

l/.D 

19.2* 

Two  adults 

70  1 

/i  1  9 
41. Z 

40.0 

4U.0 

41.0 

^  1  n 
41. U 

3  or  more  adults  -  no  children 

p.  fi 

17  1 
l/.i 

17  1 
i/.l 

1  c  0* 
ID.Z 

1  7  Q 

i/.y 

1 1;  Q 
lo.o 

ZU.4 

nUUIl^o^  Willi  tllllUicll 

9^  R 

9'?  K 

9^  A 

9f;  7 
ZD./ 

99  8 
lL.o 

9R  7 
ZD.O 

1 Q  9* 

ly.z 

Total  Party  Trips 

1Q  "iOA  Ann 

1  ni 1  9nn 

QQii  cnn 

333, buu 

oQc  onn 

71  c  nnn 

71:1:  1  nn 
/33,  iUU 

00c  onn 
zzb,3UU 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

25.3* 

25.0* 

29.5* 

** 

25.5* 

** 

Dining  out  in  restaurants 

45.4 

63.5 

63.6 

76.4* 

55.0* 

70.6 

** 

Resting  and  relaxing 

45.3 

58.8 

58.4 

78.7* 

45.7* 

57.6 

** 

Shopping 

38.7 

32.0* 

31.8* 

44.5* 

23.7* 

42.0* 

** 

Taking  pictures  or  filming 

29.9 

59.9 

58.9 

67.1* 

55.1* 

62.0 

** 

Sightseeing  in  the  countryside 

28.0 

51.2 

50.6 

60.4* 

45.1* 

58.5 

** 

Viewing  wildlife 

22.4 

58.2 

57.9 

62.2* 

55.5* 

64.2 

** 

Hiking/climbing 

16.5 

41.9 

41.2* 

50.3* 

36.3* 

48.1* 

** 

Visiting  wilderness  areas 

15.6 

36.8* 

36.2* 

46.1* 

30.7* 

34.3* 

** 

Visiting  mountainous  areas 

15.5 

74.0 

74.0 

76.9* 

72.1* 

68.1 

81.1* 

Sightseeing  in  cities 

14.7 

35.0* 

35.3* 

41.1* 

31.1* 

46.0* 

** 

Swimming 

13.1 

29.3* 

29.3* 

46.1* 

38.7* 

** 

Visiting  National  Parks 

11.7 

72.2 

71.6 

71.0* 

72.9* 

70.5 

78.8* 

Visiting  Provincial  Parks 

9.1 

19.7* 

18.3* 

35.4* 

** 

Visiting  nightclubs 

9.0 

15.0* 

15.0* 

** 

** 

Visiting  scenic  landmarks 

7.0 

26.9* 

26.1* 

34.9* 

27.2* 

Visiting  galleries/museums 

6.6 

20.4* 

20.2* 

** 

** 

28.5* 

** 

Visiting  Kananaskis  Country 

5.5 

15.1* 

14.5* 

** 

16.1* 

Visiting  interpretive  centres 

4.7 

14.2* 

13.1* 

18.1* 

** 

Downhill  skiing 

4.4 

29.8* 

30.6* 

25.1* 

32.8* 

20.2* 

** 

Total  Visitor  Trips* 

41,090,100 

2,542,400 

2,474,500 

1,011,700 

1,530,600 

1,767,900 

601,200 

'  l//s;tors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

•3  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  visitor  estimates 

that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  40c:  Zone  1 2:  Banff  National  Park  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips^ 


Main 

Overnight 

Visits  to 

Visits  to 

Destination 

in  the 

Same  Day 

Banff 

Visits  to 

the  Zone 

of  Trip 

Zone 

Visits 

Townsite 

Lake  Louise 

Awareness  of  Events  in  Banff  National  Park 

% 

% 

% 

% 

% 

% 

Bsnff  Festiv3l  of  the  Arts 

53.3 

53.3 

53.4* 

53.2* 

45.7' 

67.5* 

R^nff  Wintpr  Fp^tiu?)! 

47.5* 

47.8* 

47.9* 

47.2* 

40.4* 

74.0* 

Ifl'^npr  -  Rjinff  Rplav  R^rp 

47.2* 

46.9 

53.7* 

43.0* 

45.5* 

Ranff  Fp<\ti\/?il  nf  Mniintain  Film<\ 

38.8* 

38.4* 

46.1* 

27.7* 

69.9* 

Banff  -  Calgary  Road  Relay 

35.3* 

35.0* 

32.2* 

37.2* 

31.6* 

Banff  Television  Festival 

28.7* 

28.6* 

** 

29.4* 

24.1* 

** 

MoliQCi^'c  Mini  Mar^ithnn 

IVICMood  o  IVIIMI  IVIdldlllUM 

22.2* 

** 

21.3* 

Wintpr<^tart 

14.9* 

15.1* 

** 

** 

** 

Total  Visitor  Trins 

2,551,100 

2,519,000 

990,900 

1,560,200 

1,788.200 

634.100 

Artivitlps  Partirinatpri  in  Whilp  in 

nuiiviiiwo  t  di  iii/ipciii/U  III  ffiiiiiu  III 

R/inff  N/)tinnal  Park 

uaiiii  iiuiiuiicii  1  ai  n 

% 

% 

% 

% 

% 

% 

Hiking 

47.3 

47.1 

56.2* 

41.6* 

51.2* 

Shnnninp 

41.6* 

41.2* 

56.6* 

32.1* 

55.8* 

** 

Vicitinff  1  al<o  1  niiicp 

Vlolllllg  Ldl\C  LUUIoC 

35.1* 

O  J.U 

0U.v7 

34.0* 

30.8* 

** 

\/i<;itina  C^mp  anri  Ra<;in 

VIolUllg  vdvC  dllU  Udotll 

33.6* 

33.6* 

39.0* 

30.1* 

40.7* 

** 

\/i<;itinff  Ranff  ^nrinc;  Hnfpi 

31.7* 

31.6* 

42.8* 

24.7* 

40.0* 

** 

nn\A/nhill  <;l<iina 

27.9* 

28.3* 

** 

29.9* 

17.8* 

** 

Vi<^itinp  llnnpr  Hnt  Snrinp^ 

25.9* 

26.1* 

33.1* 

** 

31.4* 

** 

WilHIifo/hirH  \A/i*trhinfT 

VVIIUII IC/ Ull  U  WdlUMMIg 

CJ.O 

00  0* 
LO.O 

97  fi* 

** 

I  J.O 

*★ 

Visiting  Moraine  Lake 

21.2* 

21.3* 

** 

25.8* 

18.2* 

** 

V/icitinor  ^iilnhiir  Mniintain  HnnHnla 

Vlolllllg  OUipilUI  IVIUUMldlll  OUMUUId 

IJ.O 

90  n* 

*•* 

24.4* 

** 

Vi^jitincr  a  miKPiim/art  aallprv 

VIolUllg  d  IMUoCUItl/dl  L  gdiiciy 

17.9* 

17.8* 

** 

25.1* 

** 

Udllipillg 

14  1* 

** 

** 

** 

** 

*★ 

Total  Visitor  Trips 

2,551,100 

2,519,000 

990,900 

1,560,200 

1,788,200 

634,100 

Miiin  Piirnncp  nf  Trin  tn  Ranff  Natinnal  Park 
iTidiii  rui puoc  Ul        lu  Ddiiii  iiduuiiai  rain 

% 

/o 

/o 

/o 

/o 

A) 

\/aratinn/nlpa<;iirp 

VdUdUUM/piCdoUIC 

76.0 

75.6 

73.9* 

77.3* 

72.7 

81.2* 

nthpr/nnt  ctatpri 
Ull lei/ iiui  old icu 

24.0* 

24  4* 

£0. 1 

LI  .0 

Total  Visitor  Trins 

luiai  iioiiui  iiipo 

2  551  100 

2  519  000 

990  900 

1  560  200 

1  788  200 

634  100 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

% 

% 

Visited  this  region  before 

58.8 

58.9 

62.1* 

56.7* 

60.7 

Advice  from  friends  and  relatives 

31.0* 

31.2* 

31.2* 

30.8* 

24.4* 

** 

Brochures/pamphlets 

24.0* 

24.0* 

32.2* 

26.5* 

None 

21.2* 

20.8* 

21.7* 

Total  Visitor  Trips 

2,551,100 

2,519,000 

990,900 

1,560,200 

1.788,200 

634,100 

'  Estimates  of  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  the  telephone  survey.  The  zone  specific  questionnaire  was  weighted 

separately,  resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  41  a: 

Zone  13:  Game  Country 

Summary  Profile  -  Total  Visitor  Trips' 

Main 

Overnight 

Visits  to 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Grande 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Prairie 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

1,478,300 

1,438,400 

476,300 

1,002,000 

837,200 

Total  household  trips 

23,468,100 

822,500 

798,100 

287,000 

535,500 

446,700 

Total  party  trips 

19,324,400 

690,200 

672,700 

240,600 

449,600 

390,000 

Average  travel  party  size 

2.1 

2.2 

2.2 

2.0 

2.3 

2.1 

Total  visitor  nights^ 

30,494,400 

1,178,400 

1,108,200 

1,178,400 

552,100 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.2 

3.5 

3.1 

3.5 

** 

3.4 

Average  number  of  nights  in  Alberta 

2.4 

3.0 

2.6 

3.0 

** 

2.8 

Average  number  of  nights  in  Zone 

- 

2.5 

2.5 

2.5 

- 

2.4 

Length  of  Trip 

% 

% 

% 

% 

% 

% 

Same  day  (40  -  80  km  one  way) 

29.1 

26.5 

27.2 

39.1 

26.4 

Same  day  (more  than  80  km  one  way) 

38.3 

39.9 

41.0 

- 

58.9 

44.5 

Overnight 

30.6 

32.4 

30.5 

100.0 

28.5 

Total  Visitor  Trips 

41,040,100 

1,478,300 

1,438,400 

476,300 

1,002,000 

837,200 

Origin  of  Visitors 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

** 

** 

** 

Gateway  (Zone  2) 

3.0 

** 

** 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

** 

** 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

9.5 

** 

** 

** 

** 

** 

Battle  River  (Zone  5) 

10.2 

** 

** 

** 

** 

** 

Lakeland  (Zone  6) 

6.9 

** 

** 

** 

** 

** 

Evergreen  (Zone  7) 

4.9 

3.7* 

3.7* 

** 

4.0* 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

21.4 

21.7 

17.2* 

23.4 

33.2 

Jasper  National  Park  (Zone  9) 

* 

** 

** 

** 

** 

** 

Calgary  &  District  (Zone  10) 

21.6 

3.4* 

3.4* 

8.8* 

** 

** 

Edmonton  (Zone  11) 

18.0 

10.5 

9.9 

23.5 

4.4* 

6.1* 

Banff  National  Park  (Zone  12) 

0.5 

** 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.9 

47.1 

48.2 

23.0 

58.6 

45.4 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

8.6 

8.6 

10.4* 

7.7* 

7.0* 

Total  Visitor  Trips 

41,040,100 

1,478,300 

1,438,400 

476,300 

1,002,000 

837,200 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

25.1 

25.2 

33.8 

20.9 

15.8 

Vacation/pleasure 

37.5 

25.2 

24.0 

37.9 

19.2 

17.5 

Business/pleasure 

3.4 

7.5* 

7.7* 

** 

9.9* 

8.9* 

Business/convention 

6.5 

7.9* 

8.1* 

10.8* 

6.5* 

9.7* 

Personal  business 

10.8 

17.3 

17.6 

11.2* 

20.2 

21.7 

Shopping 

14.1 

16.1 

16.5 

** 

22.9 

25.0 

Total  Visitor  Trips 

41,040,100 

1,478,300 

1,438,400 

476,300 

1,002,000 

837,200 

Total  Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

8.0* 

7.7* 

17.2* 

9.2* 

Camping  fees 

0.5 

** 

Meals/refreshments 

16.8 

15.3 

15.2 

19.8* 

11.4* 

14.2* 

Retail/souvenir  purchases 

15.0 

16.2 

16.5 

11.2* 

20.5 

20.3 

Groceries/beverages  for  use  on  trip 

4.7 

4.4* 

4.2* 

** 

Regular  household  grocery  shopping 

10.8 

11.5 

11.8 

20.5 

13.1* 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

24.6 

24.5 

20.4 

28.2 

17.7 

Car  rental/local  transportation 

1.0 

** 

** 

Commercial  transportation 

5.5 

5.7* 

5.8* 

10.3* 

7.4* 

Recreation/entertainment 

5.7 

3.3* 

3.3* 

** 

Conference/convention  registration  fee 

0.9 

** 

Overnight  travel  packages 

1.2 

** 

** 

** 

** 

Other  purchases 

13.2 

8.6 

8.7 

11.0* 

9.9* 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$113,802.3 

$110,682.5 

$52,814.2 

$60,988.1 

$81,782.1 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 

2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  with  caution  due  to  small  sample  size. 

**  Data  cannot  be  released  due  to  small  sample  size. 

'  Represents  less  than  0.5%. 
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Exhibit  41b:  Zone  13:  Game  Country  ■ 

■  Summary  Profile  - 

Total  Visitor  Trips' 

Main 

Overnight 

Visits  to 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

Grande 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Prairie 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

49.1 

49.8 

49.1 

50.2 

Hotels/motels 

22.4 

26.4 

26.0 

26.4 

- 

44.1 

Campgrounds 

17.5 

20.7* 

20.2* 

20.7* 

- 

** 

Other  fixed  roof 

7.7 

** 

** 

** 

** 

Other/not  stated 

2.3 

** 

** 

** 

** 

lotai  Visitor  Nignts^ 

30,494,400 

1,178,400 

lino  onn 
l,IUo,zUU 

1  1 7Q  /inn 
1 , 1  /o,4UU 

ceo  inn 
jjZ,  I  UU 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

11.5 

11.8 

8.9* 

13.0 

12.4- 

Summer  (June  15  to  September  8) 

24.7 

24.8 

24.4 

29.7 

22.2 

24.3 

Fall  /Qontomhor  Q  in  Ortrihor    1  ^ 

rail  ^oepiemoer  y  lo  uciooer  ol) 

13.6 

13.4 

10.0 

in  8* 

14.0 

1  9  7* 

Winter  (November  1  to  April  14) 

46.9 

50.3 

oU.b 

bU./ 

oU.U 

Crt  c 

oU.b 

Total  Household  Trips 

23,468,100 

822,500 

700  1  nn 
/9o,lUU 

not  nnn 

2o/,uU0 

CO c  cnn 

535,500 

A  *e  inn 
44b, 7UU 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

91.9 

92.5 

84.8 

95.7 

93.1 

RV/motorhome 

1.2 

** 

** 

** 

** 

** 

Other  motor  vehicle 

4.3 

5.4* 

5.4* 

.  ** 

5.3* 

6.0* 

Scheduled  bus/coach 

2.4 

2.6* 

** 

** 

** 

Airplane 

2.2 

3.3* 

"i  A* 
0.4 

8  Q* 

o.y 

** 

Other 

2.1 

** 

Total  Household  Trips 

23.488,100 

822,500 

ir\o  1  nn 

798,100 

om  nnn 

287,000 

535,500 

446,700 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

Individual 

37.6 

36.6 

37.4 

46.3 

31.5 

36.7 

Two  adults 

32.1 

31.3 

30.3 

29.5 

32.2 

33.7 

3  or  more  adults  -  no  children 

6.6 

6.0* 

e  1  * 
0.1 

** 

6.9 

5.4* 

Adult(s)  With  children 

23.5 

25.9 

zb.l 

1  n  c* 
19.0 

on  o 

29.2 

0  A  1 

24.1 

Total  Party  Trips 

19,324,400 

890,200 

672,200 

o  4 n  nnn 

240,600 

J  4  n  nnn 

449,600 

onn  nnn 

390,000 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

56.5 

55.6 

73.8* 

48.2* 

51.5* 

Dining  out  in  restaurants 

45.4 

44.1* 

43.7* 

58.4* 

37.3* 

58.5* 

Resting  and  relaxing 

45.3 

31.2* 

30.5* 

50.8* 

** 

** 

Shopping 

38.7 

43.3* 

43.1* 

47.2* 

41.4* 

69.5* 

Taking  pictures  or  filming 

29.9 

34.6* 

32.9* 

48.2* 

28.1* 

** 

Sightseeing  in  the  countryside 

28.0 

32.0* 

30.1* 

53.3* 

** 

** 

Viewing  wildlife 

22.4 

27.5* 

26.9* 

39.7* 

** 

** 

Personal  errands  (e.g.  visit  doctor) 

22.4 

24.8* 

24.3* 

** 

32.0* 

39.9* 

Visiting  wilderness  areas 

15.6 

18.9* 

18.3* 

** 

** 

** 

Sightseeing  in  cities 

14.7 

18.8* 

17.8* 

37.1* 

** 

** 

Attending  family  affairs  (e.g.  weddings) 

8.5 

18.6* 

16.8* 

** 

** 

** 

Attending  local  festivals  and  fairs 

7.4 

15.8* 

** 

Total  Visitor  Trips* 

41,090,100 

1,421,000 

1,377,700 

460,900 

960,000 

654,000 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

5  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  visitor  estimates 

that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  41  c:  Zone  1 3:  Game  Country  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips^ 


Main 

Visits  to 

Visits  to 

Destination 

Overnight 

Same  Day 

Grande 

the  Zone 

of  Trio 

in  the  Zone 

Visit? 

Prairie 

Awareness  of  Events  in  Game  Country 

% 

% 

% 

% 

% 

Grande  Prairie  Stampede 

65.6 

66.5 

** 

75.5* 

80.5* 

Grande  Prairie  &  District  Agricultural  Fair 

61.7 

62.6 

** 

75.9* 

80.9* 

Beaverlodge  Heritage  Days 

42.4* 

43.2* 

48.7* 

39.7* 

44.8* 

South  Peace  Centennial  Museum  Pioneer  Day 

39.0* 

39.7* 

** 

45.5* 

32.7* 

Grande  Prairie  Highland  Games 

38.7* 

39.3* 

** 

49.3* 

35.0* 

Valleyview  Fair  and  Rodeo 

37.7* 

37.1* 

** 

36.4* 

41.5* 

Grande  Prairie  Dinosaur  Festival 

34.6* 

35.1* 

43.6* 

45.7* 

Grande  Prairie  Winterlude 

33.1* 

33.7* 

** 

41.5* 

32.1* 

Whitecourt  Trade  Fair 

24.3* 

24.8* 

** 

** 

** 

Total  Visitor  Trips 

1,525,700 

1,493,300 

465,100 

1,060,600 

697,200 

Events  Attended  in  Game  Country 

% 

% 

% 

% 

% 

Grande  Prairie  &  District  Agricultural  Fair 

27.8* 

28.4* 

38.0* 

** 

Total  Visitor  Trips 

1,525.700 

1,493,300 

465,100 

1,060,600 

697,200 

Activities  Participated  in  While  in  Game  Country 

% 

% 

% 

% 

% 

Visiting  Muskoseepi  Park 

21.0* 

21.4* 

** 

** 

Attending  farmers  markets 

20.5* 

21.0* 

** 

** 

** 

Fishing 

18.9* 

19.2* 

** 

** 

Total  Visitor  Trips 

1,525,700 

1,493,300 

465,100 

1,060,600 

697,200 

Main  Purpose  of  Trip  to  Game  Country 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

18.0* 

18.0* 

** 

Shopping 

17.1* 

** 

** 

** 

37,0* 

Other/not  stated 

64.9 

64.6 

53.0* 

70.1* 

56.0* 

Total  Visitor  Trips 

1,525,700 

1,493,300 

465,100 

1,060,600 

697,200 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

% 

Visited  this  region  before 

39.0* 

39.8* 

51.3* 

33.7* 

42.4* 

Advice  from  friends  and  relatives 

30.5* 

31.0* 

57.1* 

None 

35.5* 

34.6* 

39.2* 

35.1* 

Total  Visitor  Trips 

1,525,700 

1,493,300 

465,100 

1,060,600 

697,200 

'  Estimates  of  zone  specific  attractions  and  events  were  collected  from  tfie  zone  specific  questionnaire,  not  the  teleptione  survey.  Ttie  zone  specific  questionnaire  was  weigtited  sepa- 
rately, resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  42a:  Zone  14:  Land  of  the  Midnight  Twilight  -  Summary  Profile  -  Total  Visitor  Trips' 

Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

2,504,300 

2,441.700 

753,200 

1.751,000 

Total  household  trips 

23,468,100 

1,476,600 

1,447,600 

409,300 

1,067,300 

Total  party  trips 

19,324,400 

1,197,700 

1,172,400 

331,700 

866.000 

Average  travel  party  size 

2.1 

2.1 

2.1 

2.3 

2.0 

Total  visitor  nights^ 

30,494,400 

1,926,300 

1,789,700 

1.926,300 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.2 

3.2 

2.9 

3.2 

Average  number  of  nights  in  Alberta 

2.4 

2.8 

2.6 

2.9 

Average  number  of  nights  in  Zone 

- 

2.6 

2.6 

2.6 

Length  of  Trip 

% 

% 

% 

% 

% 

Same  day  (40  -  80  km  one  way) 

29.1 

37.4 

38.4 

53.5 

Same  day  (more  than  80  km  one  way) 

38.3 

31.6 

32.4 

45.2 

Overnight 

30.6 

30.6 

28.8 

100.0 

Total  Visitor  Trips 

41,040,100 

2,504,300 

2,441,700 

753,200 

1,751,000 

Origin  of  Visitors 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.7 

** 

** 

** 

*. 

Gateway  (Zone  2) 

3.0 

** 

** 

** 

** 

Big  Country  (Zone  3) 

2.7 

** 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

9.5 

** 

** 

** 

** 

Battle  River  (Zone  5) 

10.2 

5.2* 

5.3* 

** 

5.3* 

Lakeland  (Zone  6) 

6.9 

5.2* 

4.6* 

10.7* 

** 

Evergreen  (Zone  7) 

4.9 

5.2* 

5.4* 

** 

6.2* 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

3.1* 

2.8* 

** 

** 

Jasper  National  Park  (Zone  9) 

• 

Calgary  &  District  (Zone  10) 

21.6 

** 

** 

6.7* 

** 

Edmonton  (Zone  11) 

18.0 

35.2 

36.0 

43.3 

31.7 

Banff  National  Park  (Zone  12) 

0.5 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.9 

2.8* 

2.7* 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

39.2 

39.9 

17.2* 

48.6 

Total  Visitor  Trips 

41,040,100 

2,504,300 

2,441,700 

753,200 

1.751.000 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

39.2 

38.9 

44.0 

37.1 

Vacation/pleasure 

37.5 

30.5 

30.4 

46.4 

23.6 

Business/pleasure 

3.4 

** 

** 

** 

** 

Business/convention 

6.5 

6.2* 

6.2* 

** 

7.2* 

Personal  business 

10.8 

9.8 

9.8 

** 

12.2* 

Shopping 

14.1 

9.8 

10.0 

** 

13.9* 

Total  Visitor  Trips 

41,040,100 

2,504,300 

2,441,700 

753,200 

1,751.000 

Total  Expenditures  in  the  Zone 

% 

% 

% 

% 

% 

Accommodation  (excl.  camping  fees) 

7.1 

5.4* 

5.0* 

11.0* 

Camping  fees 

0.5 

1.3* 

1.2* 

2.7* 

Meals/refreshments 

16.8 

15.1 

15.1 

15.1* 

15.1 

Retail/souvenir  purchases 

15.0 

11.0 

10.7 

12.0* 

10.0* 

Groceries/beverages  for  use  on  trip 

4.7 

9.5 

9.5 

15.8* 

3.3* 

Regular  household  grocery  shopping 

10.8 

13.8 

14.3 

3.0* 

24.2 

Vehicle  gas/oil,  maintenance  and  repairs 

17.6 

25.5 

25.5 

23.3 

27.5 

Car  rental/local  transportation 

1.0 

** 

** 

Commercial  transportation 

5.5 

** 

** 

** 

Recreation/entertainment 

5.7 

5.7* 

5.6* 

9.4* 

** 

Conference/convention  registration  fee 

0.9 

** 

Overnight  travel  packages 

1.2 

Other  purchases 

13.2 

10.9 

11.3 

17.3* 

Total  Expenditures  (OOO's) 

$3,186,740.9 

$121,481.5 

$116,410.5 

$59,716.3 

$61,765.2 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  province/zone/community. 
^  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5%. 
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Exhibit  42b:  Zone  1 4:  Land  of  the  Midnight  Twilight  -  Summary  Profile  -  Total  Visitor  Trips^ 


Main 

Overnight 

All  Visits 

Visits  to 

Destination 

in  the 

Same  Day 

to  Alberta 

the  Zone 

of  Trip 

Zone 

Visits 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

44.6 

43.9 

44.6 

- 

Hotels/motels 

22.4 

11.1* 

10.7* 

11.1* 

P  o  m  n  fT  r  A 1 1  n  H  c 

L>arnpgruuii(jo 

17  S 

25.3 

25.0 

25.3 

nthor  f  ivpH  rnnf 

UlMCl  IIACU  lUUI 

7.7 

17.9 

19.2 

17.9 

Ull Icl/ IIUI  oLdlcU 

2.3 

** 

** 

** 

30  494  400 

1  926  300 

1,789,700 

1,926,300 

Season  Trip  Ended 

% 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

18.0 

18.1 

14.6* 

19.3 

OUUllllcr  UUIIc  10  lU  ocpiclllUcI  0) 

94  7 

25.6 

25.2 

37.9 

20.9 

Fall  ^Qontomhor  Q  tn  nrtnhor    1  ^ 

rail  ^ocpiciiiUcr  J  lu  ULiuuci  oii 

J.0.0 

15.0 

11.8* 

16.0 

Winter  U'l'JVcifiuci  1  lUHpiii  I'^i 

41.6 

41.7 

35.8 

43.8 

Tntol  UniicohnlH  Trine 

ARfl  inn 

^  JitUO,  1  uu 

1  47R  RDfl 

1 447  finn 

1  flR7  900 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

93.5 

93.6 

91.6 

94.3 

RV/motorhome 

1.2 

** 

** 

** 

Other  motor  vehicle 

4.3 

4.1* 

4.1* 

ocneouieu  Dus/coacn 

** 

** 

** 

Airplane 

9  9 

** 

** 

** 

uiner 

9  1 

** 

** 

** 

Total  Household  Trips 

I'x  4RH  inn 

1  d7R  Rnn 

1  ,t/D,DUU 

1  447  Rnn 

1  itH/  ,DUU 

4nQ  9nn 

HU3,  JUU 

1  nR7  9nn 

t,UD/,OUU 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

Individual 

37.6 

37.9 

38.3 

31.8 

40.2 

Two  adults 

"^9  1 

oO.J 

00.0 

99  1 

94  1 

3  or  more  adults  -  no  children 

D.D 

j.O 

0.0 

■k-k 

o.O 

MQUIUSJ  Willi  LIIIIUlcll 

9^  R 

99  8 

99  R 

90  9 

ou.o 

1  0.0 

Tntol  Dortu  Trine 

lOidi  rariy  irtps 

10  Ann 

1 1 Q7  7nn 

1 , 1  3/,/UU 

1  179  4nn 

991  7nn 

RRR  nnn 

0UU,UUU 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

69.0 

67.4 

74.7* 

65.1* 

Resting  and  relaxing 

45.3 

50.9 

48.4 

80.2* 

31.0* 

Dining  out  in  restaurants 

45.4 

31.4* 

29.7* 

29.1* 

32.9* 

Sightseeing  in  the  countryside 

28.0 

25.9* 

23.8* 

29.7* 

** 

Taking  pictures  or  filming 

29.9 

25.1* 

22.5* 

35.4* 

Viewing  wildlife 

22.4 

24.9* 

23.9* 

36.7* 

■k-k 

Sunbathing/beach  activities 

8.7 

20.7* 

19.6* 

35.1* 

Personal  errands  (e.g.  visit  doctor) 

22.4 

20.0* 

19.6* 

28.8* 

k-k 

Shopping 

38.7 

15.6* 

14.6* 

** 

Swimming 

13.1 

14.9* 

15.0* 

25.4* 

Hiking/climbing 

16.5 

14.4* 

24.4* 

Fishing 

9.4 

13.9* 

** 

** 

Visiting  wilderness  areas 

15.6 

13.5* 

** 

k* 

Total  Visitor  Trips^ 

41,090,100 

2,326,900 

2,200,000 

941,300 

1,385,500 

'  Visitors  are  individuals  who  indicated  a  specific  location  as  their  main  destination  in  Alberta  or  who  stayed  at  least  one  night  in  the  province/zone/community. 
2  A  visitor  night  is  one  person  spending  one  night  in  the  province/zone/community. 

•3  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  visitor  estimates 

that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  42c:  Zone  14:  Land  of  the  Midnight  Twilight  -  Zone  Attractions  and  Events  -  Total  Visitor  Trips^ 


Visits  to 

Main  Destination 

Overnight 

Same  Day 

the  Zone 

of  Trip 

in  the  Zone 

Visits 

Awareness  of  Events  in  Land  of  the  Midnight  Twilight 

% 

% 

% 

% 

Rainmaker  Rodeo  in  St.  Albert 

73.0 

74.3 

65.7 

77.2 

Open  Farmers  Market  -  St.  Albert 

44.1* 

45.0* 

32.5* 

50.9* 

Golden  Walleye  Classic  in  High  Prairie 

30.8* 

29.3* 

37.2* 

Row  Wow  Days  at  Poundmaker  Lodge 

34.9* 

34.6* 

30.9* 

37.1* 

Annual  Teddy  Bear  Picnic  -  Alberta  Wildlife  Park 

29.6* 

30.6* 

34.3* 

North  Country  Fair-Kinuso 

15.0* 

** 

Alberta  Open  Sandcastle  Championship 

14.9* 

** 

** 

** 

Total  Visitor  Trips 

2,499,100 

2,411,900 

916,900 

1,582,100 

Activities  ParticiDated  in  While  in  Land  of  the  Midnieht  Twilight 

% 

% 

% 

% 

Camping 

21.2* 

20.9* 

30.4* 

Fishing 

16.0* 

16.4* 

** 

** 

Total  Visitor  Trips 

2,499,100 

2,411,900 

916,900 

1,582,100 

Main  Purpose  of  Trip  to  Land  of  the  Midnight  Twilight 

% 

% 

% 

% 

Visiting  friends/relatives 

30.5* 

29.0* 

43.1* 

** 

Vacation/pleasure 

31.5* 

32.4* 

28.5* 

33.2* 

Other/not  stated 

38.0* 

38.5* 

28.4* 

43.6* 

Total  Visitor  Trips 

2,499,100 

2,411,900 

916,900 

1,582,100 

Sources  of  Information  Used  in  Planning  Trip 

% 

% 

% 

% 

Visited  this  region  before 

38.5* 

38.4* 

51.7* 

30.9* 

Advice  from  friends  and  relatives 

22.9* 

22.1* 

None 

40.3* 

40.2* 

31.4* 

45.4* 

Total  Visitor  Trips 

2,499,100 

2,411,900 

916,900 

1.582,100 

'  Estimates  for  zone  specific  attractions  and  events  were  collected  from  the  zone  specific  questionnaire,  not  the  telephone  survey.  The  zone  specific  questionnaire  was  weighted  sepa- 
rately, resulting  in  visitor  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  responses. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Section  H 

Vacation  Type  Taken  in  Alberta 


Vacation  types  defined 

In  this  section,  the  survey  results  were  analyzed  by  vacation 
type.  Trips  were  classified  into  four  different  vacation  types 
based  on  the  length  of  the  trip  in  Alberta  and  visitation 
patterns. 

•  The  "Getaway"  vacation  included  overnight  visitor  trips 
which  consisted  of  three  or  fewer  nights  in  Alberta. 

•  A  "Touring"  vacation  was  defined  as  a  trip  which  consists 
of  four  or  more  nights  in  Alberta,  with  nights  spent  in 
more  than  two  different  locations  in  Alberta. 

•  A  "Destination"  vacation  was  a  trip  of  four  or  more  nights 
in  Alberta,  with  nights  spent  in  two  or  fewer  different 
Alberta  locations. 

•  A  "Same  Day"  vacation  included  trips  with  no  nights 
spent  in  Alberta. 

Same  day  vacations 

A  total  of  28.5  million  visitor  trips  were  considered  same  day 
trips.  Although  most  of  these  trips  had  a  main  purpose  of 
visiting  friends  and  relatives  (23%)  or  vacation/pleasure 
(34%),  a  greater  proportion  of  same  day  trips  had  shopping 
(19%)  or  personal  business  (12%)  as  a  main  purpose, 
compared  to  all  trips. 

The  median  per  person  per  trip  expenditure  for  same  day 
vacations  was  $30.00,  which  was  the  lowest  median  of  the 
various  vacation  types.  Due  to  the  high  volume  of  same  day 
visitor  trips,  however,  total  expenditures  from  same  day  vaca- 
tions ($1,655,405,500)  comprised  more  than  half  of  all  expen- 
ditures ($3,186,740,900)  spent  in  Alberta. 

For  same  day  vacations,  non-commercial  forms  of  transporta- 
tion such  as  private  vehicle  (94%)  and  other  motor  vehicles 
(4%),  were  used  almost  exclusively. 

In  terms  of  activities  participated  in  while  on  the  trip,  those 
on  a  same  day  vacation  were  more  likely  than  others  to 
conduct  personal  errands  (26%),  attend  a  sporting  event  (9%) 
or  attend  a  business  meeting  (8%). 

Getaway  vacations 

The  getaway  vacation  type  was  the  second  most  common 
vacation  type  with  over  10  million  visitor  trips. 
Vacation /pleasure  (35%)  and  visiting  friends  and  relatives 
(45%)  were  the  main  trip  purposes  for  this  vacation  type. 


The  median  per  person  per  trip  expenditure  by  those  on  a 
getaway  vacation  was  $74.50.  Total  expenditures  were  just 
under  $1.2  billion. 

Resting  and  relaxing  was  one  of  the  most  common  activities 
undertaken  on  a  getaway  vacation  {707o).  In  general,  recre- 
ational types  of  activities  were  more  likely  to  be  participated 
in  on  a  getaway  vacation  than  for  all  trips.  For  example,  16% 
of  those  on  a  getaway  vacation  visited  nightclubs  compared 
to  9%  on  all  visitor  trips.  Hiking/climbing,  viewing  wildlife, 
visiting  mountainous  areas,  were  also  more  likely  to  have 
been  participated  in  by  visitors  on  a  getaway  vacation. 

Destination  vacations 

Just  over  1.5  million  visitor  trips  were  defined  as  destination 
vacations.  Despite  the  relatively  low  number  of  destination 
trips,  this  group  accounted  for  almost  a  third  of  total  visitor 
nights  (just  over  10  million  out  of  a  total  of  30  million  visitor 
nights). 

Visiting  friends  and  relatives  (33%)  and  vacation/pleasure 
(44%)  were  the  two  most  common  main  purposes  for  a  desti- 
nation vacation. 

The  median  per  person  per  trip  expenditure  was  quite  high 
($126.00),  largely  due  to  the  longer  average  length  of  trip  (7.2 
nights  away  from  home).  The  median  per  person  per  day 
expenditure,  however,  was  only  $24.00  which  was  lower  than 
for  all  visitor  trips  ($31.67  per  person  per  day).  In  total,  $306 
million  was  expended  by  visitors  taking  this  type  of  trip. 

Thirty-eight  per  cent  of  destination  vacation  trips  were  taken 
during  the  summer  months  compared  to  25%  of  all  visitor 
trips. 

More  than  three  quarters  (78%)  of  destination  vacation  trips 
used  some  type  of  private  vehicle  as  a  mode  of  transportation. 
People  on  destination  vacations  were  the  most  likely  to  use 
scheduled  bus/coach  (10%  versus  2%  of  total  trips). 

Individuals  travelling  alone  comprised  43%  of  all  destination 
vacation  travel  parties  compared  to  all  travel  parties  where 
38%  were  comprised  of  individuals. 

As  with  the  getaway  vacation,  resting  and  relaxing  and  other 
recreational  activities  were  very  popular  on  destination  vaca- 
tion trips. 
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Touring  vacations 

Relatively  few  visitor  trips  were  classified  in  this  vacation 
type,  with  only  147,800  visitor  trips  representing  a  total  of  1.1 
million  visitor  nights.  The  average  number  of  nights  away 
from  home  was  10.4  nights  with  7.5  of  these  nights  spent  in 
Alberta. 

Sixty-one  per  cent  of  people  on  touring  vacations  stated  that 
vacation/pleasure  was  the  main  purpose  of  their  trip. 


Camping  was  a  common  form  of  accommodation  for  touring 
vacations,  accounting  for  39%  of  the  nights.  Eighteen  per  cent 
of  the  nights  for  all  visitor  trips  were  spent  camping.  Summer 
was  by  far  the  favoured  season  for  a  touring  vacation  with 
68%  of  visitor  trips  taking  place  in  that  season.  Not  surpris- 
ingly, RVs  and  motorhomes  were  also  popular,  used  by 
almost  one  in  four  trips  on  a  touring  vacation. 
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Exhibit  43:   Vacation  Type  -  Visitor  Origin  -  Total  Visitor  Trips 


Visitor  Origin 

Total  Visitor 
Trips 

Getaway 

Touring 

Destination 

Same  Day 

Chinook  Country  (Zone  1) 

% 
9.7 

% 
6.0 

% 

% 

7.2* 

% 

11.3 

Lethbridge 

1  n 

0  1 

LA 

4.0 

1  7 
1./ 

Gateway  (Zone  2) 

3.0 

2.6 

3.2 

IVIcUICIIIc  ndl 

fl  7 
u.  / 

1  n* 

** 

** 

n  fi* 

U.D 

Dig  bUUIIUy  VZ-UIIC  Of 

9  7 

I.J 

** 

0. 1 

na\/iH  ThnmnQnn  Pniintrv/  ^7nnp  A\ 

UuVIU  1  IIUIIipoUM  uUUMUy  V^ullC  Hy 

9.5 

O.I 

7.5* 

J.J 

Red  Deer 

1.7 

2.6 

** 

2.5* 

1.4 

Battle  River  (Zone  5) 

10.2 

7.4 

7.3* 

11.4 

Lakeland  (Zone  6) 

6.9 

7.1 

** 

9.0 

6.8 

LVclglccll  ^Z.OIIc  // 

't.  J 

Lduo  01  ulc  iviigiiiy  rcdue  ^z.one  oi 

Z.J 

9  1 

0  0* 

.3.0 

9  fi 

jasper  iNdiioiidi  rdiK  uone )}) 

** 

** 

Calgary  &  District  (Zone  10) 

21.6 

24.6 

20.6 

20.5 

City  of  Calgary 

1  Q  7 
13./ 

1 

** 

1  Q  ^ 

lO.J 

Edmonton  (Zone  11) 

1 8  n 

io.U 

ZD.o 

LJ.O 

1/1  Q 

Banff  National  Park  (Zone  12) 

0.5 

0.6* 

Game  Country  (Zone  13) 

2.9 

3.0 

4.7* 

2.8 

Grande  Prairie 

1.1 

1.7 

2.5* 

0.8 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.4 

6.6 

6.1* 

7.7 

Total  Visitor  Trips  (Zones  only) 

41,040,100 

10,859,800 

147,800 

1.563.600 

28.469.000 

"  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 
•  Represents  less  then  0.5%. 


Exhibit  44:   Vacation  Type 

■  Season  Trip  Ended 

-Total  Visitor  Trips 

Spring 

Summer 

Fall 

Winter 

(Apr.  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Vacation  Type 

Total 

June  14) 

Sept.  8) 

Oct.  31) 

Apr.  14) 

% 

% 

% 

% 

% 

Getaway 

26.5 

27.3 

30.9 

25.0 

24.1 

Touring 

• 

1.0* 

Destination 

3.8 

2.8 

6.2 

2.7 

3.1 

Same  Day 

69.4 

69.8 

61.9 

72.0 

72.8 

Total  Visitor  Trips 

41,040,100 

5,891,600 

10,870,800 

5.345,900 

18,931.800 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
'  Represents  less  than  0.5%. 
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Exhibit  45a:  Vacation  Type  • 

■  Summary  Profile  • 

-  Total  Visitor  Trips 

Total 

Alberta  Visitors 

Getaway 

Touring 

Destination 

Same  Day 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,040,100 

10,859,800 

147,800 

1,563,600 

28,469,000 

Total  household  trips 

23,468,100 

6,214,700 

60,000 

885,300 

16,308,100 

Total  party  trips 

19,324,400 

5,040,900 

50,500 

737,400 

13,495,700 

Average  travel  party  size 

2.1 

2.2 

2.9 

2.2 

2.1 

Total  visitor  nights^ 

30,494,400 

19,292,600 

1,106,400 

10,095,400 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.2 

2.3 

10.4 

7.2 

Average  number  of  nights  in  Alberta 

2.4 

1.8 

7.5 

6.5 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.6 

34.9 

25.9* 

32.8 

23.1 

Vacation/pleasure 

37.5 

45.0 

61.1* 

44.2 

34.2 

Business/pleasure 

3.4 

2.6 

** 

3.3* 

3.7 

Business/convention 

6.5 

5.8 

** 

7.7 

6.7 

Personal  business 

10.8 

8.3 

** 

9.6 

11.9 

Shopping 

14.1 

2.7 

** 

** 

19.3 

Other/not  stated 

1.0 

0.8* 

** 

** 

1.1 

Total  Visitor  Trips 

41.040,100 

10,859,800 

147,800 

1,563.600 

28,469,000 

Tourism  Zone(s)  Visited^ 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.5 

8.0 

9.0 

10.1 

Gateway  (Zone  2) 

2.9 

2.8 

2.8* 

2.8 

Big  Country  (Zone  3) 

3.2 

2.9 

** 

3.4 

David  Thompson  Country  (Zone  4) 

11.3 

13.0 

29.6* 

11.8 

10.6 

Battle  River  (Zone  5) 

10.0 

8.0 

26.8* 

7.0 

10.8 

Lakeland  (Zone  6) 

7.0 

6.0 

8.8 

7.2 

Evergreen  (Zone  7) 

4.8 

5.2 

20.0* 

5.5* 

4.6 

Land  of  the  Mighty  Peace  (Zone  8) 

2.1 

1.4 

** 

2.3 

Jasper  National  Park  (Zone  9) 

1.6 

3.2 

23.4* 

5.8* 

0.6* 

Calgary  &  District  (Zone  10) 

18.0 

18.5 

36.2* 

22.2 

17.4 

Edmonton  (Zone  11) 

16.0 

19.8 

25.2* 

17.6 

14.4 

Banff  National  Park  (Zone  12) 

6.3 

6.5 

21.3* 

5.8* 

6.2 

Game  Country  (Zone  13) 

3.6 

3.6 

** 

4.4* 

3.5 

Land  of  the  Midnight  Twilight  (Zone  14) 

6.1 

5.8 

22.2* 

6.7* 

6.1 

Total  Visitor  Trips 

41,040,100 

10,859,800 

147,800 

1.563,600 

28,469,000 

Expenditures  In  Alberta 

Median^  per  person  per  trip 

$40.00 

$74.50 

$200.00 

$126.00 

$30.00 

Median^  per  person  per  day 

$31.67 

$47.50 

$31.67 

$24.00 

$30.00 

Total  Expenditures  In  Alberta  (OOO's) 

$3,186,740.9 

$1,189,808.0 

$35,546.6 

$305,980.7 

$1,655,405.5 

Eioenditures  Outside  Alberta 

Median^  per  person  per  trip 

$235.00 

$256.50 

$225.00* 

$166.67* 

$200.00 

Median^  per  person  per  day 

$47.62 

$50.00 

$20.83* 

$33.33* 

$43.75 

Total  Expenditures  Outside  Alberta  (OOO's) 

$555,725.4 

$257,776.5 

$7,525.8* 

$28,539.8* 

$261,883.4 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

Friends/relatives 

50.1 

49.7 

45.4* 

51.3 

Hotels/motels 

22.4 

25.8 

17.0 

Camping 

17.5 

15.7 

38.6* 

18.7 

Other  fixed  roof 

7.7 

8.0 

** 

7.8 

Other/not  stated 

2.3 

o:6* 

4.5* 

Total  Visitor  Nightsi 

30,494,400 

19,292,800 

1,106,400 

10,095.400 

'  A  visitor  night  is  one  person  spending  one  night  in  the  province. 

2  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

3  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were 
encountered  in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value). 
The  reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  45b:  Vacation  Type 

-  Summary  Profile 

■  Total  Visitor  Trips 

Total 

Getaway 

Touring 

Destination 

Same  Day 

Season  Trip  Ended 

% 

% 

/o 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

14.7 

** 

11.4 

15.1 

Summer  (June  15  to  September  8) 

24.7 

07  0 

£.1  .a 

00. U 

rail  (oeptemDer  y  to  uctoDer  Ji) 

1  "3  C 
iO.D 

1  0  Q 

\  26.9* 

lU.O 

1  A  1 

14.1 

Winter  (November  1  to  April  14) 

AC  Q 

4b. y 

44.0 

J 

4U.4 

AQ  0 

4o.Z 

Total  Household  Trips 

01  jicD  1  nn 
i:o,4bo,IUU 

0,1 14,  /UU 

bU.UUU 

DQi;  "inn 

1  c  ono  1  nn 

Mode(s)  of  Transportation  Used  on  Trip' 

% 

% 

% 

% 

% 

Private  vehicle 

91.8 

87.9 

70  2 

784 

94.0 

RV/motorhome 

1.2 

3.0 

24.6^ 

5.6* 

• 

Other  motor  vehicle 

4.3 

4.4 

** 

8.8 

4.0 

Scheduled  bus/coach 

9  A 

o.D 

Q  Q 

y.y 

1  c 
l.b 

Airplane 

LI 

0.3 

** 

O.U 

1.6 

Other 

0  1 

Q  Q 

o.y 

** 

Q  0* 
0.0 

1  0 
1.0 

Total  Household  Trips 

23,468,100 

b,Zl4,/UU 

cn  nnn 

00 c  0 nn 

lb. 308. 100 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

Individual 

37.6 

36.8 

** 

42.7 

37.8 

Two  adults 

32.1 

33.0 

43.5* 

26.7 

32.1 

3  or  more  adults  -  no  children 

c  c 
D.D 

o.U 

D.O 

b.l 

Adult(s)  with  children 

23.5 

22.1 

38.1* 

24.6 

23.8 

Total  Party  Trips 

1 0  oo>i  A  nn 
1S,JZ4,4UU 

c  rijin  Dnn 
3,U4U,yUU 

50,500 

737,400 

10  ACiZi  mn 

io.4yb,/uu 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

71.5 

86.6* 

70.3 

55.1 

Dining  out  in  restaurants 

45.4 

50.6 

63.5* 

54.9 

42.2 

Resting  and  relaxing 

45.3 

69.7 

79.0* 

75.4 

32.1 

Shopping 

38.7 

36.1 

** 

44.2 

39.4 

Talking  pictures  or  filming 

29.9 

36.3 

82.2* 

57.2 

24.6 

Sightseeing  in  the  countryside 

28.0 

30.4 

73.9* 

53.9 

24.6 

Viewing  wildlife 

22.4 

29.3 

56.4* 

48.5 

17.2 

Personal  errands  (e.g.  visit  doctor) 

22.4 

16.4 

** 

14.0* 

25.5 

Hiking/climbing 

16.5 

20.8 

51.6* 

32.7 

13.1 

Visiting  wilderness  areas 

15.6 

18.4 

50.0* 

37.0 

12.4 

Visiting  mountainous  areas 

15.5 

20.2 

** 

30.1 

12.2 

Sightseeing  in  cities 

14.7 

17.5 

26.8* 

12.4 

Visiting  National  Parks 

11.7 

14.4 

** 

20.9* 

9.7 

Birdwatching 

10.1 

13.8 

** 

25.1* 

7.3 

Visiting  Provincial  Parks 

9.1 

11.0 

** 

14.9* 

7.6 

Visiting  nightclubs 

9.0 

16.0 

** 

21.1* 

5.0 

Sunbathing/beach  activities 

8.7 

13.9 

45.6* 

23.9* 

4.9 

Visiting  West  Edmonton  Mall 

8.7 

12.6 

** 

13.7* 

6.6 

Attending  family  affairs  (e.g.  weddings) 

8.5 

11.0 

** 

11.8* 

6.8 

Attending  sporting  events 

8.4 

6.8 

** 

** 

9.1 

Attending  local  festivals/fairs 

7.4 

7.1 

** 

14.2* 

6.8 

Visiting  scenic  landmarks 

7.0 

8.5 

** 

14.4* 

5.7 

Attending  business  meeting 

6.7 

5.3* 

** 

** 

7.7 

Visiting  galleries/museums 

6.6 

5.8* 

** 

15.5* 

6.1 

Visiting  historical  sites 

6.0 

5.8* 

** 

10.7* 

5.6 

Visiting  vacation  home 

5.2 

9.7 

** 

15.5* 

2.5* 

Visiting  interpretive  centres 

4.7 

5.6* 

** 

11.1* 

3.6* 

Attending  conference/convention 

3.1 

4.1* 

2.7* 

Attending  Calgary  Stampede 

2.9 

3.6* 

Total  Visitor  Trips^ 

41,090,100 

11.819,200 

•279,900 

1,927,100 

27,063,900 

'  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  person  trip  esti- 
mates that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
•  Represents  less  than  0.5%. 
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Section  I 


Use  of  Alberta's  Vacation  Products 


This  section  presents  the  survey  results  for  three  major 
Alberta  vacation  products:  downhill  skiing;  golf;  and 
overnight  travel  packages. 

A  trip  was  classified  as  a  downhill  skiing  or  golfing  trip  based 
on  the  activities  reported  on  the  mailback  questionnaire. 
Participation  in  overnight  travel  packages  was  gathered  from 
the  telephone  survey.  The  reader  is  reminded  that  the  mail- 
back  and  telephone  surveys  were  weighted  separately,  result- 
ing in  estimates  of  person  trips  that  differ. 

Downhill  skiing 

Over  1.8  million  visitor  trips  (4%  of  total  trips)  included 
downhill  skiing.  The  average  travel  party  size  of  ski  trips  was 
2.7  people,  which  was  significantly  larger  than  the  overall 
average  of  2.2. 

In  terms  of  length  of  trip,  downhill  skiing  trips  typically  were 
short  trips  with  an  average  of  2.3  nights  spent  away  from 
home.  An  average  of  2.0  of  these  nights  were  spent  in  Alberta. 

A  total  of  $144  million  was  spent  by  people  on  downhill  ski 
trips.  The  median  per  person  per  trip  expenditure  was  $50.00 
compared  to  the  overall  median  of  $39.00. 

Private  vehicles  were  the  only  significant  mode  of  transporta- 
tion used  on  these  trips  (94%). 

As  might  be  expected,  the  main  trip  purpose  for  downhill  ski 
trips  was  vacation/pleasure  (70%).  Naturally,  87%  of  these 
trips  were  completed  in  the  winter  season.  Banff  National 
Park  was,  by  far,  the  most  frequently  visited  tourism  zone  and 
accounted  for  42%  of  downhill  ski  trips.  Calgary  and  District 
was  the  only  significant  zone  of  origin  for  users  of  this  vaca- 
tion product,  with  46%  of  trips  originating  from  Calgary  and 
District. 


Median  expenditures  ($37.00  per  person  per  trip)  for  golfers 
were  similar  to  the  median  spending  per  person  per  trip  for 
all  h-avellers  ($39.00). 

Summer,  not  surprisingly,  was  the  most  common  season  for 
taking  a  golfing  trip,  with  47%  of  trips  occurring  in  that 
season. 

While  Calgarians  were  more  likely  to  participate  in  downhill 
skiing,  golfing  was  disproportionately  undertaken  by 
Edmontonians.  Over  30%  of  golfing  trips  originated  from 
Edmonton,  compared  to  18%  of  all  visitor  trips  originating 
from  Edmonton. 

Overnight  travel  package 

Only  298,000  visitor  trips  (1%)  included  an  overnight  travel 
package  in  Alberta.  The  length  of  these  trips  was  slightly 
shorter  than  the  overall  average  (3.1  nights  spent  away  from 
home  versus  3.4). 

Edmonton  (16%)  and  Banff  National  Park  (39%)  were  the  two 
most  frequently  reported  zones  visited,  on  trips  which 
included  an  overnight  travel  package.  Hotels /motels  were  the 
main  (74%)  accommodation  type  used  on  these  trips. 
Scheduled  buses/coaches  were  more  likely  to  be  used  as  a 
mode  of  transportation  on  trips  with  overnight  travel  pack- 
ages (19%)  than  for  all  trips  (3%). 

Resting  and  relaxing  (81%),  dining  out  in  restaurants  (75%), 
taking  pictures  or  filming  (63%),  visiting  mountainous  areas 
(58%)  and  viewing  wildlife  (55%)  were  activities  participated 
in  by  people  on  over  half  of  the  trips  which  included  an 
overnight  travel  package. 


Golf 

Almost  1.8  million  visitor  trips  (4%  of  total  trips)  included 
golfing.  Trips  which  included  golf  were  much  longer  than  the 
norm  with  an  average  of  5.6  nights  spent  away  from  home 
compared  to  the  overall  average  of  3.4  nights.  Only  2.6  of  the 
5.6  nights,  however,  were  spent  in  Alberta. 

Visiting  friends  or  relatives  (27%)  and  vacation/pleasure 
(56%)  were  the  two  main  purposes  for  trips  which  included 
golf  as  an  activity. 
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Exhibit  46a: 

Vacation  Products^  Used  in  Alberta  • 

-  Summary  Profile  - 

Total  Visitor  Trips 

Overnight 

Total 

Downhill  Skiine 

Golf 

Travel  Package 

Volume  of  Visitor  Trips 

Total  visitor  trips 

41,090,100 

1,803,^00 

1,758,800 

298,000 

Total  household  trips 

23,440,200 

1,111,600 

1,072,600 

177,200 

Total  party  trips 

19,786,600 

717,500 

856,500 

134,200 

Average  travel  party  size 

2.2 

2.7 

2.2 

2.2 

Total  visitor  nights^ 

35,359,200 

1,359,900 

2,726,700 

677,300 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home 

3.4 

2.3 

5.6 

3.1 

Average  number  of  nights  in  Alberta 

2.5 

2.0 

2.6 

2.3 

Main  Purpose  of  Trip 

% 

% 

% 

% 

Visit  friends/relatives 

27.2 

** 

26.5* 

** 

Vacation/pleasure 

36.3 

70.4* 

56.2 

72.5 

Business/pleasure 

3.8 

** 

** 

** 

Business/convention 

6.4 

** 

** 

** 

Personal  business 

13.2 

** 

** 

** 

Shopping 

12.3 

** 

** 

** 

Other/not  stated 

0.7* 

** 

** 

** 

Total  Visitor  Trips 

41,090,100 

1,803,800 

1,758,800 

298,000 

Tourism  Zone  Visited^ 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.5 

** 

** 

Gateway  (Zone  2) 

2.4* 

** 

Big  Country  (Zone  3) 

4.5 

** 

David  Thompson  Country  (Zone  4) 

11.3 

** 

13.6* 

Battle  River  (Zone  5) 

10.5 

** 

14.5* 

** 

Lakeland  (Zone  6) 

7.5 

** 

** 

** 

Evergreen  (Zone  7) 

5.0 

** 

13.6* 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

2.3* 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

2.2* 

** 

** 

Calgary  &  District  (Zone  10) 

17.2 

12.7* 

** 

Edmonton  (Zone  11) 

15.4 

** 

11.3* 

15.6* 

Banff  National  Park  (Zone  12) 

6.2 

41.9* 

** 

39.4* 

Game  Country  (Zone  13) 

3.5 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

5.7 

** 

** 

** 

Total  Visitor  Trips 

41,090,100 

1,803,800 

1.758,800 

298.000 

Expenditures  In  Alberta 

Median''  per  person  per  trip 

$39.00 

$50.00 

$37.00 

$230.00 

Median''  per  person  per  day 

$30.00 

$39.00 

$35.00 

$120.00 

Total  Expenditures  In  Alberta  (OOO's) 

$3,299,398.6 

$144,125.5 

$152,327.7 

$73,490.8 

Expenditures  Outside  Alberta 

Median*  per  person  per  trip 

$250.00 

** 

$287.50 

Median''  per  person  per  day 

$45.45 

** 

** 

$90.91 

Total  Expenditures  Outside  Alberta  (OOO's) 

$680,145.7 

** 

** 

$11,098.7 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

Friends/relatives 

48.3 

** 

44.4* 

** 

Hotels/motels 

21.0 

73.9 

Camping 

20.9 

** 

20.7* 

Other  fixed  roof 

8.4 

** 

18.5* 

** 

Other/not  stated 

** 

** 

** 

Total  Visitor  Nights^ 

35,359,200 

1,359,900 

2.726,700 

677.300 

The  Overnight  Travel  Package  category  was  based  on  data  collected  from  the  telephone  survey  while  the  other  two  vacation  product  categories,  Downhill  Skiing  and  Golf,  were  based 
on  data  collected  from  the  mailback  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
A  visitor  night  is  one  person  spending  one  night  in  the  province. 

A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 
Interpret  with  caution  due  to  small  sample  size. 
Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  46b: 

Vacation  Products^  Used  in  Alberta  - 

■  Summary  Profile  - 

Total  Visitor  Trips 

Overnight 

Total 

Downhill  Skiing 

Golf 

Travel  Package 

S63Son  Trip  End6d 

% 

% 

% 

% 

Spring  (April  15  to  June  14) 

14.8 

19.8* 

i6.r 

Summer  (June  15  to  September  8) 

24.8 

** 

47.4 

21.0* 

Fall  (September  9  to  October  31) 

13.7 

** 

14.1* 

«* 

Winter  (November  1  to  April  14) 

46,7 

87  r 

187' 

53  6 

Total  Household  Trips 

23,440.200 

1,111,600 

1,072,600 

1  77,200 

Mode(s)  of  Transportation  Used  on  Trip^ 

% 

% 

% 

% 

Private  vehicle 

90.6 

94.2 

92.6 

75,9 

RV/motorhome 

1.6* 

** 

** 

** 

Ottier  motor  vehicle 

3.9 

** 

Scheduled  bus/coach 

2.5 

** 

** 

19,2 

Airplane 

1.9* 

** 

** 

** 

Other 

2.8 

** 

** 

*. 

Total  Household  Trips 

23.440.200 

1.111,600 

1,072.600 

177,200 

Pntirp  Travpl  Partv  rnmnncitinn 

% 

% 

% 

% 

Individual 

35.9 

31.1* 

38,7* 

Two  adults 

32.1 

33.9* 

40.4 

34.3* 

3  or  more  adults -no  children 

6.4 

** 

** 

** 

Adult(s)  with  children 

25.6 

25.4* 

24.4* 

16.1* 

Total  Party  Trips 

19.786.600 

717,500 

856,500 

134,200 

Activities  Participated  in  While  in  Alberta 

% 

% 

% 

% 

Visiting  friends/relatives 

60.7 

37.6* 

67.3 

Dining  out  in  restaurants 

45.4 

55.3* 

56.0 

75,1* 

Resting  and  relaxing 

45.3 

44.6* 

65.0 

81.3* 

Shopping 

38.7 

29.3* 

35.5* 

50,0* 

Taking  pictures  or  filming 

29.9 

43.4* 

36.8* 

63,2* 

Sightseeing  in  the  countryside 

28.0 

38.1* 

35.3* 

Viewing  wildlife 

22.4 

35.4* 

32.4* 

54,6* 

Personal  errands  (e.g.  visit  doctor) 

22.4 

17.8* 

Hiking/climbing 

16.5 

37.8* 

16.3* 

** 

Visiting  wilderness  areas 

15.6 

16.0* 

** 

Visiting  mountainous  areas 

15.5 

58.9* 

21.5* 

57.5* 

Sightseeing  in  cities 

14.7 

** 

18.8* 

Swimming 

13.1 

** 

35.7* 

** 

Visiting  National  Parks 

11.7 

58.2* 

18.1* 

** 

Birdwatching 

10.1 

14.0* 

** 

Fishing 

9.4 

** 

21.8* 

** 

Visiting  Provincial  Parks 

9.1 

32.0* 

19.3* 

** 

Visiting  nightclubs 

9.0 

14.0* 

** 

Sunbathing/other  beach  activities 

8.7 

** 

31.2* 

** 

Visiting  West  Edmonton  Mall 

8.7 

14.0* 

** 

Attending  family  affairs  (e.g.  weddings) 

8.5 

** 

16.5* 

** 

Attending  sporting  events 

8.4 

11.9* 

Attending  local  festivals/fairs 

7.4 

** 

20.5* 

** 

Boating 

6.8 

** 

27.2* 

** 

Visiting  Kananaskis  Country 

5.5 

** 

11.2* 

** 

Bicycling 

5.5 

18.4* 

** 

Visiting  vacation  home/cottage 

5.2 

20.2* 

** 

Downhill  skiing 

4.4 

100.0 

** 

Golfing 

4.3 

** 

100.0 

Total  Visitor  Trips 

41,090,100 

1,803,800 

1,758,800 

437,800 

'  The  Overnight  Travel  Package  category  was  based  on  data  collected  from  the  telephone  survey  while  the  other  two  vacation  product  categories,  Downhill  Skiing  and  Golf,  were  based 

on  data  collected  from  the  mailback  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
2  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  on  their  trip. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  47: 

Vacation  Products^  Used  in  Alberta  • 

■  Visitor  Origin  -  Total  Visitor  Trips 

Downhill 

Overnight 

Visitor  Origin 

Total 

Skiing 

Golf 

Travel  Package 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.5 

Gateway  (Zone  2) 

3.2 

** 

** 

** 

Big  Country  (Zone  3) 

2.5 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

8.3 

Battle  River  (Zone  5) 

11.4 

** 

** 

** 

Lakeland  (Zone  6) 

7.2 

** 

** 

** 

Evergreen  (Zone  7) 

4.8 

** 

** 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

2.6 

Jasper  National  Park  (Zone  9) 

** 

** 

** 

** 

Calgary  &  District  (Zone  10) 

21.8 

46.4* 

22.0* 

34.0* 

City  of  Calgary 

19.4 

36.7* 

21.1* 

33.2* 

Edmonton  (Zone  11) 

18.0 

** 

30.6* 

24.1* 

Banff  National  Park  (Zone  12) 

Game  Country  (Zone  13) 

2.8 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.1 

** 

** 

Total  Visitor  Trips  (Zones  only) 

41,090,100 

1,803,800 

1,758,800 

298,000 

'  The  Overnight  Travel  Package  category  was  based  on  data  collected  from  the  telephone  survey  while  the  other  two  categories,  Downhill  Skiing  and  Golf,  were  based  on  data 

collected  from  the  mailback  survey.  The  mailback  survey  was  weighted  separately,  resulting  in  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
*  Interpret  with  caution  due  to  small  sample  size. 
*'  Data  cannot  be  released  due  to  small  sample  size. 
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Section  J 

Activities  Participated  in  Wliile  in  Alberta 


VFR  most  popular  activity 

Visiting  friends  and  relatives  was  the  most  popular  activity, 
included  as  an  activity  in  61%  of  all  visitor  trips,  55%  of  same 
day  visitor  trips  and  72%  of  overnight  visitor  trips. 

Other  popular  activities  included  dining  out  in  restaurants, 
resting  and  relaxing,  shopping,  taking  pictures  or  filming, 
sightseeing  in  the  countryside,  viewing  wildlife,  and  personal 
errands. 

In  general,  overnight  visitor  trips  were  more  likely  than  all 
trips  to  include  leisure  activities  such  as  resting  and  relaxing, 
taking  pictures  or  filming,  and  sightseeing.  Compared  to 
overnight  trips,  same  day  visitor  trips  were  more  likely  to 
include  personal  errands. 

The  season  of  the  trip  had  an  impact  on  the  type  of  activities 
participated  in.  A  higher  proportion  of  visitor  trips  in  the 
summer  included  resting  and  relaxing,  sightseeing  in  the 
countryside,  swimming,  and  taking  pictures  and  filming, 
while  indoor  activities  such  as  shopping,  dining  out,  and  visit- 
ing nightclubs  were  more  popular  in  the  winter. 
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Exhibit  48a:  Activities  Participated  in  While  in  Alberta  -  Season  Trip  Ended  -  Total  Visitor  Trips 


Spring 

Summer 

Fall 

Winter 

Activities  Participated  in  While  in  Alberta 

Total 

(Apr.15-June14) 

(June  15-Sept.8) 

(Sept.9-0ct.31) 

(Nov.1-Apr.14) 

% 

% 

% 

% 

% 

Visiting  friends  and  relatives 

60.7 

59.8 

62.5 

52.6 

62.4 

Dining  out  in  restaurants 

45.4 

45.0 

41.5 

44.5 

48.0 

Resting  and  relaxing 

45.3 

45.3 

56.8 

41.1 

39.8 

Shopping 

38.7 

35.7 

32.9 

33.5 

44.4 

Taking  pictures  or  filming 

29.9 

28.6 

40.0 

30.2 

24.3 

Sightseeing  in  the  countryside 

28.0 

28.3 

35.9 

32.5 

22.1 

Viewing  wildlife 

22.4 

22.1 

32.0 

26.5 

15.9 

Personal  errands  (e.g.  visit  doctor) 

22.4 

24.3 

17.6 

19.0 

25.4 

Hiking/climbing 

16.5 

20.0 

25.1 

16.0 

10.6 

Visiting  wilderness  areas 

15.6 

15.0 

21.0 

22.0 

10.8 

Visiting  mountainous  areas 

15.5 

13.5 

18.6 

17.2 

13.9 

Sightseeing  in  cities 

14.7 

12.2 

18.0 

15.6 

13.3 

Swimming 

13.1 

13.8 

24.4 

8.6* 

7.6* 

Visiting  National  Parks 

11.7 

8.9* 

12.1 

12.6* 

12.0 

Birdwatching 

10.1 

13.4 

12.8 

14.3* 

6.4* 

Fishing 

9.4 

12.2 

15.4 

7.3* 

5.6* 

Visiting  Provincial  Parks 

9.1 

9.0* 

15.2 

12.2* 

4.8* 

Visiting  nightclubs 

9.0 

7.8* 

6.8 

6.0* 

11.4 

Visiting  West  Edmonton  Mall 

8.7 

9.5* 

9.6 

6.0* 

8.8* 

Sunbathing/beach  activities 

8.7 

9.2* 

21.2 

** 

Attending  family  affairs  (e.g.  weddings) 

8.5 

9.7* 

9.9 

6.7* 

7.9* 

Attending  sporting  events 

8.4 

6.8* 

6.2* 

** 

11.4 

Attending  local  festivals/fairs 

7.4 

12.5 

10.2 

5.2* 

4.8* 

Visiting  scenic  landmarks 

7.0 

9.4* 

9.3 

6.9* 

5.0* 

Boating 

6.8 

9.1* 

11.9 

8.1* 

** 

Attending  business  meeting 

6.7 

9.4* 

4.7* 

8.9* 

6.5* 

Visiting  galleries/museums 

6.6 

5.2* 

9.0 

6.5* 

5.6* 

Visiting  historical  sites 

6.0 

8.3* 

7.6 

** 

4.8* 

Visitmg  Kananaskis  Country 

5.5 

5.8* 

6.5* 

7.9* 

4.2* 

Bicycling 

5.5 

7.1* 

9.5 

7.6* 

Visiting  vacation  home/cottage 

5.2 

5.5* 

7.8 

4.6* 

3.8* 

Visiting  interpretive  centres/exhibits 

4.7 

6.2* 

8.6 

5.2* 

Downhill  skiing 

4.4 

** 

** 

** 

7.7* 

Visiting  Calgary  Zoo 

4.4 

5.6* 

5.0* 

4.7* 

Horseback/trail  riding 

4.3 

3.2* 

6.2* 

Visiting  Royal  Tyrrell  Museum 

4.3 

3.7* 

3.9* 

4.5* 

4.5* 

Golfing 

4.3 

6.2* 

7.7 

** 

Attending  trade  show 

4.1 

** 

** 

6.6* 

Visiting  amusement  or  theme  parks 

3.6 

5.1* 

4.4* 

Attending  concerts/live  theatre 

3.4 

4.3* 

4.0* 

** 

3.2* 

Visiting  Heritage  Park  (Calgary) 

3.2 

** 

2.6* 

** 

4.6* 

Attending  conference/convention 

3.1 

** 

** 

** 

4.1* 

Attending  Calgary  Stampede 

2.9 

** 

3.1* 

Hunting 

2.4* 

** 

** 

** 

3.3* 

Organized  day  tour/excursion 

2.2* 

** 

3.3* 

** 

Cross  country  skiing 

2.2* 

** 

3.0* 

Total  Visitor  Trips^ 

41,090,100 

5,861,100 

10,932,100 

5,359,400 

18,937,500 

'  Estimates  ol  activity  participation  were  collected  from  the  mailback  questionnaire,  not  from  tfie  telepfione  survey.  Ttie  mailback  survey  was  weigfited  separately,  resulting  in  person  trip 

estimates  ttiat  differ  from  ttiose  found  elsewtiere  in  ttie  report. 
Note:  Columns  may  not  sum  to  100%  due  to  participation  in  multiple  activities  wtiile  on  ttie  trip  in  Alberta. 
'  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size 


136     ^^^^  Alberta  Resident  Travel  Survey  /  Provincial  Summary 


Exhibit  48b:  Activities  Participated  in  While  in  Alberta  -  Season  Trip  Ended  -  Same  Day  Visitor  Trips 


Spring 

OUIIIIIICI 

Fall 

Winter 

{Apr.15- 

(limp  11- 

VJUIIC   1  J 

(Sent  9- 

V  O  u  ^  I.  J 

(Nov.1- 

Krtiuitioc  Portirinatpri  in  Whilp  in  Alhprt^ 
nUUVIlICo  idl  llUipdlcU  III  ifiiiic  III  Hiuci  la 

Total 

iiinp  1 41 

Sent  8) 

Oct.31) 

Apr.14) 

/o 

% 

% 

% 

Visiting  triencls  snd  relatives 

1 

J  J.  1 

SS  4 

J  J.H 

Hd.O 

S7  8 

J/  .o 

uiiiiiig  uui  III  residuidiiib 

HL.L 

7 

HO./ 

39.5 

41.8 

43.2 

oMopping 

0  J.t 

00. u 

00.  J 

^9  1 

44  ^ 

Rcbiiiig  diiu  reidxiiig 

OL.  L 

?fi  4 

42.1 

29.4 

27.1 

rersoiidi  cirdiius  le.g.  visii  uutioi; 

9S  ^ 

20.2 

23.2* 

97 

£.(  .O 

Taking  pictures  or  filming 

4 

00.0 

9S  t;* 
z  J.  J 

Sightseeing  in  the  countryside 

94  fi 

to. J 

0  i  .  J 

■^1  n 

0  I  .u 

Viewing  wildlife 

1  7  9 

IQ  8* 

94  Q 

99  R* 

11  S* 

11. o 

Hiking/climbing 

n  1 

10.1 

1  J.D 

1  ?  4* 
10. t 

8  1* 
0.1 

OlglllScclllg  III  LIUco 

19  4 

12.2* 

16.5 

14.5* 

10.1* 

Visiting  wilderness  areas 

19  4 

14  9* 

14  Q* 

IH.  J 

9n  7* 

8  S* 

O.J 

Visiting  mountainous  areas 

1  9  9 

19  1* 

1  4* 
10.4 

Ifi  1* 
ID.l 

in  fi* 

lU.D 

Visiting  National  Parks 

Q  7 

D.I 

7  4* 

Q  n* 
y.u 

1  1  7* 
11./ 

in  1* 

lU.l 

Attending  sporting  events 

Q  1 

y.i 

0.0 

J.U 

** 

1* 
lo.l 

Swimming 

Q  Q 
o.o 

1  9  7* 

iz./ 

** 

J.O 

Attending  a  business  meeting 

7  7 
/ .  / 

Q  4* 
J. 4 

fi  7* 
D.  / 

Q  fl* 
y.u 

7  A* 

Fishing 

7  K 
/.D 

19  7* 

Q  7* 

y.  / 

** 

c  o* 
D.c. 

Visiting  Provincial  Parks 

7 

/.D 

/.O 

1 9  n* 
iz.u 

n  fi* 

10.0 

** 

Birdwatching 

7  •? 

1.0 

1  1  Q* 

11. y 

1  n  n* 

lU.U 

fi  7* 
0./ 

■k* 

Attending  local  festivals/fairs 

D.O 

1/11* 

14.1 

Q  /I* 
0.4 

** 

Attending  a  family  affair  (e.g.  wedding) 

D.O 

Q  4* 

y.4 

7  Ci* 

** 

S  8* 

J.O 

Visiting  West  Edmonton  Mall 

D.D 

1  fi  n* 

lU.U 

fi 

0.0 

** 

R  fi* 

0.0 

Visiting  galleries/museums 

D.l 

** 

7  4* 
/  .4 

** 

fi  n* 

D.U 

Visiting  scenic  landmarks 

7 
J.I 

in  R* 

7  Q* 

/  .y 

** 

Visiting  historical  sites 

J.D 

Q  7* 

7* 
J./ 

** 

J.O 

Visiting  Kananaskis  Country 

0.4 

K  /I* 

0.4 

fi  fi* 

D.D 

fi  Q* 

o.y 

** 

Visiting  Royal  Tyrrell  Museum 

t;  9 

/I  Q* 
4.0 

O.c 

Visiting  nightclubs 

D.U 

** 

** 

fi  n* 
o.u 

Visiting  Calgary  Zoo 

J.U 

9* 

t;  fi* 

J.D 

** 

R  t;* 
J.J 

Attending  trade  show 

A  Q 

** 

7  K* 
/.D 

iDOdling 

4  Q 

H.J 

fi  '^* 

0.0 

fi  7* 
D./ 

** 

** 

Sunbathing,  beach  activities 

4.9 

7.6* 

11.4* 

** 

** 

Downhill  skiing 

4.2* 

** 

6.7* 

Visiting  interpretive  centres/exhibits 

3.6* 

6.5* 

5.6* 

** 

** 

Visiting  amusement  or  theme  parks 

3.1* 

6.5* 

Total  Visitor  Trips^ 

27,063.900 

3.854,700 

6,073.700 

3,637.800 

13.497,800 

'  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  from  the  telephone  survey.  The  mallback  survey  was  weighted  separately,  resulting  in  person  trip 

estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  participation  in  multiple  activities  while  on  the  trip  in  Alberta. 
*  Interpret  with  caution  due  to  small  sample  size. 
**  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlight 

Same  day  visitor  trips  were  most  likely  to  include  visiting  friends  and  relatives  during  all  seasons.  They  were  most  likely  to 
shop  in  winter  (44%)  and  rest  and  relax  (42%)  and  take  pictures  or  filming  (33%)  in  summer. 
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Exhibit  48c:  Activities  Participated  in  While  in  Alberta  -  Season  Trip  Ended  -  Overnight  Visitor  Trips 


Spring 

Winter 

(Apr.15- 

Summer 

Fall 

(Nov.1- 

Activities  Participated  in  While  in  Alberta 

Total 

June  14) 

(June  15-Sept.8) 

(Sept.9-0ct.31) 

Apr.14) 

% 

% 

% 

% 

% 

Visiting  friends  and  relatives 

71.6 

69.8 

71.3 

68.1 

73.7 

Resting  and  relaxing 

70.7 

62.3 

75.3 

65.8 

71.3 

Dining  out  in  restaurants 

51.5 

47.3 

44.1 

50.2 

60.0 

Taking  pictures  or  filming 

40.1 

34.8 

48.4 

40.2 

34.5 

Shnnninp 

37.3 

31.2 

31.7 

36.4 

44.7 

Sightseeing  in  the  countryside 

34.5 

31.0 

40.9 

35.7 

29.8 

Viewing  wildlife 

.  32.5 

26.4 

40.9 

34.4 

26.6 

Hiking/climbing 

23.0 

19.9* 

32.1 

21.4* 

16.6* 

Swirnming 

22.3 

16.6* 

39.0 

10.3* 

13.4* 

Visiting  mountainous  areas 

21.9 

16.2* 

25.0 

19.6* 

22.0* 

Visiting  wilderness  areas 

21.6 

16.6* 

28.6 

24.6* 

16.3* 

Sightseeing  in  cities 

19.2 

12.3* 

20.0 

17.9* 

21.5* 

Visiting  nightclubs 

16.6 

12.8* 

11.1* 

10.3* 

25.0 

Personal  errands  (e.g.  visit  doctor) 

16.4 

14.1* 

14.5 

10.0* 

20.9* 

Sunbathing/beach  activities 

15.9 

12.2* 

33.4 

** 

Birdwatching 

15.5 

16.2* 

16.2 

26.1* 

11.3* 

Visiting  National  Parks 

15.5 

11.8* 

16.0 

14.5* 

16.8* 

Fishing 

12.8 

11.1* 

22.5 

** 

Vi^iitinp  Wp^t  Frirnnntnn  Mall 

12.8 

8.4* 

11.2* 

10.2* 

16.5* 

Visiting  Provincial  Parks 

12.0 

11.3* 

19.2 

** 

Attending  family  affairs  (e.g.  weddings) 

11.8 

10.3* 

12.8 

** 

12.9* 

Boating 

10.6  - 

10.7* 

18.4 

** 

** 

Visiting  vacation  home/cottage 

10.5 

10.3* 

13.1 

9.6* 

8.7* 

Visiting  scenic  landmarks 

9.6 

** 

11.0* 

11.4* 

8.5* 

Bicycling 

9.4 

11.1* 

15.0 

** 

Attending  local  festival/fairs 

8.5 

9.5* 

12.3 

** 

** 

Golfing 

7.6 

9.5* 

12.0 

** 

Visiting  galleries/museums 

7.5 

** 

11.0* 

10.1* 

** 

Attending  sporting  events 

7.1 

7.6* 

7.7* 

** 

Visiting  historical  sites 

6.8 

10.0* 

Visiting  interpretive  centres/exhibits 

6.7 

** 

12.2 

** 

Visiting  Kananaskis  Country 

5.8 

** 

6.3* 

** 

Attending  concerts/live  theatre 

5.5 

** 

5.6* 

** 

Downhill  skiing 

4.8* 

** 

** 

10.4* 

Visiting  amusement  or  theme  parks 

4.4* 

** 

5.7* 

** 

Visiting  Calgary  Zoo 

3.2* 

** 

4.3* 

** 

Horseback/trail  riding 

3.1* 

** 

4.7* 

Total  Visitor  Trips^ 

14,026,200 

2,006,500 

4,858,400 

1,721,600 

5,439,700 

'  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  from  tfie  telept)one  survey.  Ttie  mailback  survey  ivas  weigtited  separately,  resulting  in  person  trip 

estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  participation  in  multiple  activities  while  on  the  trip  in  Alberta. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Section  K 

Factors  of  Importance  in  Selecting  a  Vacation  Destination 


Individuals  were  asked  to  rate  the  importance  from  1  to  4 
(where  1  is  "not  at  all  important"  and  4  is  "very  important") 
of  53  different  factors  in  order  to  determine  which  factors 
were  most  and  least  important  to  them  when  selecting  a  vaca- 
tion destination. 

Standards  of  hygiene  and  cleanliness  important 

The  most  important  factor  for  all  resident  visitors  was  stan- 
dards of  hygiene  and  cleanliness  (mean  rating  of  3.65), 
followed  by  personal  safety  (3.60)  and  scenery  (3.58). 
Environmental  quality  of  air,  water  and  soil  was  ranked  the 
fourth  most  important  factor  with  a  mean  rating  of  3.53. 

Other  important  factors  overall  (i.e.  ratings  of  3.00  or  higher) 
were: 

•  warm/sunny  climate  (3.43) 

•  warm  welcome  for  tourists  (3.40) 

•  inexpensive  travel  (3.37) 

•  lakes  and  rivers  (3.35) 

•  opportunities  to  increase  one's  knowledge  (3.34) 

•  reliable  weather  (3.32) 

•  wilderness/  undisturbed  nature  (3.31) 

•  budget  accommodations  (3.28) 

•  chances  to  see  different  wildlife  and  birds  (3.23) 

•  National  parks /forests  (3.15) 

•  inexpensive  restaurants  (3.09) 

•  beaches  for  swimming  and  sunning  (3.01) 

•  mountainous  areas  (3.00) 


Personal  safety  was  ranked  as  most  imptirtant  by  \'isitors 
from  Lakeland  and  Game  Country  Tourism  Zones. 

Scenery  was  ranked  as  the  most  important  factor  by  visitors 
from: 

•  Gateway 

•  David  Thompson  Country 

•  Jasper  National  Park 

•  Banff  National  Park 

•  Calgary  and  District 

•  Edmonton 

Same  day  visitors  tended  to  rate  most  factors  slightly  lower 
than  overnight  visitors. 

The  season  of  the  trip  did  not  appear  to  have  a  great  influence 
on  the  importance  ratings.  As  can  be  seen  in  Exhibit  50a,  the 
importance  ratings  remain  relatively  constant  across  each  of 
the  seasons. 


Standards  of  hygiene  and  cleanliness  was  ranked  as  the  most 
important  factor  when  selecting  a  vacation  destination  by  visi- 
tors from  the  following  tourism  zones: 

•  Chinook  Country 

•  Big  Country 

•  Battle  River 

•  Evergreen 

•  Land  of  the  Mighty  Peace 

•  Land  of  the  Midnight  Twilight 
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Exhibit  49a:  Factors  of  Importance  in  Selecting  a  Vacation  Destination  -  Visitor  Origin  -  Total  Visitor  Trips 


Factors  of  Importance^ 

Total 

Chinook 
Country 

llnna  1^ 

uone  \) 

Gateway 

llnna  ')\ 

vicone  I) 

Big  Country 

David 
Thompson 
Country 
i/Lone  '\) 

banie 
River 

nnna  ^\ 
\L\JW  Jj 

Lakeland 

f7nnp 

V4UIIC 

Fuorrrroon 
CVciglCCll 

r7nnp  7) 

Standards  of  hygiene  and  cleanliness 

3.65 

■3  CO 

o.bo 

o.Db 

"3  70 

6.1  L 

o.bo 

9  7C 

o./b 

9  71 
6.1  i 

9  79 
6.16 

Personal  safety 

3.60 

3.52 

3.54 

3.70 

3.52 

0  7n 

3./U 

0  7C 

3./b 

9  79 
6.1  L 

Scenery 

3.58 

0  AC 

0.4b 

o.bb 

Q  /1 1 
0.41 

"3  C7 

o.b/ 

9  ^0 
0.40 

9  C9 
O.DO 

9  ^^ 
0.D4 

Environmental  quality  of  air,  water  and  soil  3.53 

3.41 

3.57 

3.55 

0  C  1 

3.51 

OCT 

3.5/ 

0  cn 
3.bU 

9  C\ 

o.b4 

\A/orm    c  1 1  n n\/ p  1 1  m o to 

warrn,  suniiy  ciiiiidic 

O.tO 

3.47 

3.26 

3.54 

3.44 

0  C  1 

3.51 

0  ^  c 

3.4b 

9  99 

6.66 

wariTi/Triciiuiy  wcituiiic  lui  iuuiii>ic> 

3.48 

3.33 

3.46 

3.32 

3.52 

3.54 

0  /I  n 

3.49 

Inexpensive  travel 

0.0/ 

3.32 

3.53 

0  00 

3.33 

0  00 

3.00 

0/11 

0.41 

0  on 
0.39 

9  CC 

0.5b 

Lakes  and  rivers 

0.0  J 

3.36 

3.39 

3.26 

3.46 

3.38 

3.38 

0  cc 

3.bb 

Opportunities  to  increase  knowledge 

o.o4 

0  on 

o.zy 

Q  99 
6.11 

Q  90 

o.Zo 

o.zb 

9  /IC 

0.4b 

9  97 
6. LI 

9  /19 
0.4Z 

Reliable  weather 

O.OL 

3.48 

0  17 
3.1/ 

0  /I  c 

3.4b 

0  00 

0  CO 

3.52 

9^9 

3.4o 

9  07 

6. LI 

Wilderness  and  undisturbed  nature 

o.oi 

3.26 

3.44 

3.21 

3.39 

3.28 

0  OO 

3.28 

0  C  /I 

3.54 

Budget  accommodations 

O.ZO 

3.28 

3.06 

3.31 

3.30 

0  OT 
6.11 

0  07 

6.61 

0  oc 
3.3b 

Chance  to  see  different  wildlife  and  birds 

0.16 

0  0/1 

0.34 

0  07 

6.61 

QIC 

0.1b 

Q  on 
o.zU 

9  ^  C 

o.4o 

9  00 

9  ^0 

0.4Z 

National  parks 

0.  io 

0  OO 

0.23 

0  nn 
3.0U 

0  00 

"3  07 

6. LI 

9  1  fl 
O.lU 

9  fl/l 

0.U4 

9  9[; 

0.00 

Inexpensive  restaurants 

o.uy 

3.11 

3.18 

0  nn 
2.9U 

0  ni 

3.U1 

0  1  n 
3.1U 

0  1  c 

3.1b 

9  1  0 

o.lo 

Beaches  for  swimming  and  sunning 

o.Ul 

2.74 

2.90 

3.00 

o  nc 

2.95 

0  no 

3.Uo 

0  nc 
2.9b 

9  1  n 
O.lU 

Mountainous  areas 

o.UU 

3.12 

2.78 

2.93 

3.10 

2.92 

2.96 

3.15 

Wide  open  spaces 

0  Q7 

3.05 

2.83 

2.91 

2.93 

2.90 

2.96 

3.05 

Interesting  small  towns  and  villages 

z.yi 

2.74 

2.80 

2.66 

3.00 

2.84 

2.93 

3.07 

Interesting  local  people 

o  nn 

z.yu 

2.82 

2.91 

2.86 

2.82 

3.01 

2.96 

3.06 

Outdoor  activities  such  as  hiking,  climbing 

2.92 

2.79 

2.56 

2.92 

1.11 

2.64 

2.82 

Campgrounds  and  trailer  parks 

n  OA 

2.58 

0  no 
0.U3 

0  ni 
O.Ul 

0  nc 
3.U5 

0  10 

o.lo 

9  n7 
o.U/ 

0  QC 

z.y5 

Historic  old  cities 

Z.D/ 

2.65 

2.64 

2.43 

2.59 

2.55 

2.71 

2.70 

Local  cuisine 

z.bb 

2.83 

2.71 

2.50 

2.58 

2.46 

2.72 

2.74 

Local  crafts  and  handiwork 

l.bd 

2.76 

2.62 

2.59 

2.68 

2.62 

2.79 

2.80 

Shopping 

l.DO 

2.85 

2.80 

2.75 

2.58 

2.73 

0  on 
2.80 

0  70 

L.I6 

Resort  areas 

z.bz 

2.66 

2.64 

2.46 

2.70 

2.55 

2.64 

2.66 

High  quality  restaurants 

O  CO 

2.80 

2.12 

2.50 

2.54 

2.49 

2.65 

2.51 

Culture  different  from  my  own 

0 

Z.Do 

2.65 

2.57 

2.48 

2.47 

2.49 

2.55 

2.70 

Historical,  archaeological  or  military  sites 

OCT 

1.0/ 

2.75 

2.54 

2.29 

2.51 

2.50 

2.65 

2.60 

Variety  of  short  guided  excursions/tours 

Z.ol 

2.63 

2.51 

2.32 

2.59 

2.50 

2.52 

2.62 

Museums  and  art  galleries 

0  ^^ 

2.60 

2.48 

2.26 

2.52 

2.44 

2.65 

2.54 

Local  festivals 

0  AQ 

2.39 

2.52 

2.36 

2.49 

2.52 

2.60 

2.64 

Fast  food  restaurants 

0  /I7 

2.54 

2.64 

2.59 

2.39 

2.68 

2.44 

o  /I  n 

2.49 

Public  transportation 

0 

2.48 

2.66 

2.22 

2.34 

2.32 

2.32 

2.42 

Unique  or  different  native  cultures 

0  /ii; 

2.57 

2.47 

2.29 

2.48 

2.39 

2.25 

2.55 

Amusement  or  theme  parks 

0  /in 

2.58 

2.61 

0  oc 

2.35 

O  /I  c 

2.4b 

O  C  /I 

2.fa4 

0  on 
2.39 

0  CO 

L.oL 

Fishing 

9  '^8 
Z.oo 

2.12 

2.74 

2.32 

2.51 

2.43 

2.88 

2.56 

Water  sports 

9 

£.00 

0/1/1 

2.44 

0  ^  n 
2.49 

0/11 

2.41 

0  07 

1.61 

0  10 

9  9  1 

z.ol 

0  t;  1 

Exotic  atmosphere 

2.29 

2.30 

2.15 

2.15 

2.28 

2.10 

2.35 

2.24 

Seaside 

2.29 

2.13 

1.89 

2.00 

2.25 

2.05 

2.08 

2.30 

Live  theatre  and  concerts 

2.20 

2.24 

2.14 

2.08 

2.21 

2.01 

2.33 

2.04 

Spectator  sporting  events 

2.18 

2.47 

2.35 

2.12 

2.14 

2.28 

0/10 

2.48 

0  on 
2.2U 

First  class  hotels 

2.16 

2.41 

2.24 

2.12 

2.14 

2.02 

2.26 

2.15 

Nightlife  and  entertainment 

2.15 

2.18 

2.38 

2.06 

2.15 

2.04 

2.24 

2.03 

R.V.  parks 

2.01 

1.84 

2.06 

2.23 

O  OO 

2.28 

2.38 

O  0  c 

2.35 

0  n/1 

2.04 

Downhill  skiing 

1.99 

2.01 

2.45 

1.76 

1.92 

1.79 

1.89 

1.86 

Big  modern  cities 

1.88 

1.00 

1  Q8 

1  89 

1  7fl 
i./U 

1  Q"^ 
i.yo 

1  8^ 

i.OO 

1  7fi 

1.  /  D 

Cross  country  skiing 

1.71 

1.45 

1.92 

1.32 

1.63 

1.44 

1.70 

1.68 

Golf 

1.69 

1.65 

1.45 

1.66 

1.66 

1.79 

1.78 

1.63 

Hunting 

1.67 

1.69 

2.28 

1.73 

1.72 

1.73 

1.94 

1.90 

Casinos  and  gambling 

1.48 

1.69 

1.36 

1.39 

1.52 

1.48 

1.60 

1.53 

Tennis 

1.30 

1.52 

1.25 

1.19 

1.17 

1.22 

1.26 

1.24 

Total  Visitor  Tripsz  41,090,100 

3,912,400 

1,317,200 

1,033,500 

3,420,600 

4,895,500 

2,958,600 

1,972,700 

'  Based  on  a  scale  of  1  to  4,  where  4  equals  'very  important'  and  1  equals  'not  at  all  important';  exhibit  presents  average  ratings. 

2  Estimates  of  importance  factors  were  collected  from  the  mailback  questionnaire,  not  from  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone 
survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
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Exhibit  49b:  Factors  of  Importance  in  Selecting  a  Vacation  Destination  -  Visitor  Origin  -  Total  Visitor  Trips 


Land  ot 

Jasper 

Banfl 

Land  of  the 

the  Mighty 

National 

Calgary  & 

National 

Game 

Midnight 

Peace 

Park 

District 

Edmonton 

Park 

Country 

Twilight 

(Zone  8) 

(Zone  9) 

(Zone  10) 

(tone  11) 

(Zone  12) 

(Zone  13) 

(Zone  14) 

Total 

Factors  of  Importance 

3.57 

3.54 

3.60 

3.59 

3.30 

3.55 

3.78 

3.65 

Standards  of  hygiene  and  cleanliness 

3.51 

3.69 

3.57 

3.55 

3.28 

3.65 

3.61 

3.60 

Personal  safety 

3.28 

3.76 

3.67 

3.64 

3.68 

3.31 

3.52 

3.58 

Scenery 

3.24 

3.73 

3.52 

3.58 

3.57 

3.23 

3.62 

3.53 

Environmental  quality  of  air,  water  and  soil 

3.35 

3.22 

3.38 

3.49 

3.21 

3.46 

3.38 

3.43 

Warm,  sunny  climate 

3.35 

3.39 

3.37 

3.34 

3.33 

3.22 

3.41 

3.40 

Warm/friendly  welcome  for  tourists 

3.30 

3.36 

3.36 

3.35 

3.26 

3.09 

3.42 

3.37 

Inexpensive  travel 

3.09 

3.38 

3.32 

3.36 

3.33 

3.11 

3.28 

3.35 

Lakes  and  rivers 

3.10 

3.41 

3.37 

3.33 

3.45 

3.40 

3.34 

3.34 

Opportunities  to  increase  knowledge 

3.17 

3.07 

3.19 

3.29 

3.02 

3.24 

3.31 

3.32 

Reliable  weather 

2.84 

3.44 

3.30 

3.42 

3.37 

3.11 

3.16 

3.31 

Wilderness  and  undisturbed  nature 

3.15 

3.28 

3.26 

3.34 

3.19 

2.97 

3.27 

3.28 

Budget  accommodations 

2.84 

3.10 

3.16 

3.17 

3.22 

2.99 

3.16 

3.23 

Chance  to  see  different  wildlifeand  birds 

2.86 

3.17 

3.18 

3.23 

3.27 

2.77 

3.16 

3.15 

National  parks 

2.96 

3.12 

3.09 

3.07 

3.06 

2.80 

3.20 

3.09 

Inexpensive  restaurants 

3.03 

2.86 

3.07 

3.03 

3.05 

3.00 

3.19 

3.01 

Beaches  for  swimming  and  sunning 

2.64 

3.08 

3.01 

3.07 

3.13 

2.69 

2.98 

3.00 

Mountainous  areas 

2.64 

3.13 

3.03 

3.05 

3.04 

2.66 

2.87 

2.97 

Wide  open  spaces 

2.84 

2.99 

2.98 

2.93 

2.97 

2.66 

2.97 

2.91 

Interesting  small  towns  and  villages 

2.84 

3.22 

2.92 

2.94 

3.10 

2.66 

2.72 

2.90 

Interesting  local  people 

2.54 

3.22 

2.92 

2.99 

3.20 

2.40 

2.77 

2.85 

Outdoor  activities  such  as  hiking,  climbing 

2.58 

2.81 

2.68 

2.81 

2.45 

2.81 

2.70 

2.84 

Campgrounds  and  trailer  parks 

2.52 

2.70 

2.78 

2.74 

2.73 

2.46 

2.68 

2.67 

Historic  old  cities 

2.40 

2.86 

2.64 

2.71 

3.00 

2.70 

2.66 

2.66 

Local  cuisine 

2.52 

2.74 

2.61 

2.56 

2.75 

2.52 

2.71 

2.65 

Local  crafts  and  handiwork 

2.88 

2.65 

2.54 

2.41 

2.37 

2.38 

2.70 

2.63 

Shopping 

2.53 

2.36 

2.55 

2.65 

2.34 

2.53 

2.75 

2.62 

Resort  areas 

2.81 

2.62 

2.54 

2.60 

2.41 

2.62 

2.73 

2.58 

High  quality  restaurants 

2.51 

2.68 

2.60 

2.59 

2.92 

2.41 

2.72 

2.58 

Culture  different  from  my  own 

2.35 

2.62 

2,50 

2.66 

2.74 

2.51 

2.61 

2.57 

Historical,  archaeological  or  military  sites 

2.30 

2.37 

2.43 

2.54 

2.43 

2.46 

2.55 

2.51 

Variety  of  short  guided  excursions/tours 

2.24 

2.52 

2.47, 

2.54 

2.64 

2.57 

2.50 

2.51 

Museums  and  art  galleries 

2.51 

2.82 

2.43 

2.54 

2.66 

2.41 

2.44 

2.49 

Local  festivals 

2.49 

2.17 

2.42 

2.37 

2.12 

2.44 

2.50 

2.47 

Fast  food  restaurants 

2.59 

2.58 

2.56 

2.55 

2.86 

2.19 

2.46 

2.46 

Public  transportation 

2.31 

2.47 

2.45 

2.48 

2.71 

2.38 

2.52 

2.45 

Unique  or  different  native  cultures 

2.54 

2.25 

2.19 

2.34 

1.96 

2.42 

2.42 

2.40 

Amusement  or  theme  parks 

2.48 

2.60 

2.13 

2.40 

1.96 

2.74 

2.36 

2.38 

Fishing 

2.24 

2.25 

2.31 

2.36 

2.57 

2.45 

2.18 

2.33 

Water  sports 

2.19 

2.34 

2.37 

2.37 

2.65 

2.05 

2.32 

2.29 

Exotic  atmosphere 

2.10 

2.53 

2.44 

2.53 

2.61 

2.09 

2.42 

2.29 

Seaside 

2.25 

2.26 

2.23 

2.20 

2.55 

2.12 

2.31 

2.20 

Live  theatre  and  concerts 

2.39 

2.23 

2.06 

2.03 

1.89 

2.12 

2.05 

2.18 

Spectator  sporting  events 

2.42 

2.14 

2.09 

2.16 

2.01 

2.06 

2.12 

2.16 

First  class  hotels 

2.19 

2.19 

2.16 

2.20 

2.33 

2.04 

2.11 

2.15 

Nightlife  and  entertainment 

2.09 

1.91 

1.78 

1.80 

1.48 

2.15 

2.04 

2.01 

R.V.  parks 

1.96 

2.24 

2.00 

2.14 

2.38 

1.85 

2.00 

1.99 

Downhill  skiing 

1.99 

1.92 

1  92 

1.94 

1  85 

1.69 

1.87 

1  88 

Rip  mndern  ritip<; 

L51 

238 

L89 

189 

2^06 

L65 

l'64 

171 

Cross  country  skiing 

1.66 

1.75 

1.70 

1.70 

1.58 

1.82 

1.64 

1.69 

Golf 

1.99 

1.66 

1.47 

1.58 

1.18 

1.82 

1.51 

1.67 

Hunting 

1.40 

1.71 

1.42 

1.42 

1.35 

1.45 

1.44 

1.48 

Casinos  and  gambling 

1.22 

1.23 

1.39 

1.31 

1.43 

1.21 

1.20 

1.30 

Tennis 

1,077,000 

97,400 

8,950,300 

7,392,200 

191,500 

1,138.500 

2.932,800 

41,090,100 

Total  Visitor  Trips^ 

Based  on  a  scale  of  1  to  4,  where  4  equals  'very  important'  and  1  equals  'not  at  all  important';  exhibit  presents  average  ratings. 

Estimates  ot  importance  factors  were  collected  from  the  mailback  questionnaire,  not  from  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone 
survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
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Cvhihit  AQr. 

Factors  of  Imoortance  in  Selectins  a  Vacation  Destination  ■ 

-  Visitor  Origin  - 

-Same  Dav  Visitor  Trios 

Udviu 

Chinook 

Big 

Thompson 

Battle 

Factors  of  Importance^ 

Country 

Gateway 

Country 

Country 

River 

Lakeland 

Evergreen 

Total 

(Zonel) 

(Zone  2) 

(Zone  3) 

(Zone  4) 

(Zone  5) 

(Zone  6) 

(Zone  7) 

Standards  of  hygiene  and  cleanliness 

3.67 

3.66 

3.48 

3.73 

3.68 

3.79 

3.84 

3.79 

Personal  safety 

3.60 

3.46 

3.47 

3.70 

3.53 

3.70 

3.82 

3.73 

Scenery 

3.57 

3.44 

3.71 

3.39 

3.72 

3.43 

3.76 

3.71 

Environmental  quality  of  air,  water  and  soil 

3.53 

3.41 

3.63 

3.58 

3.52 

3.56 

3.64 

3.73 

Warm,  sunny  climate 

3.42 

3.46 

3.25 

3.57 

3.47 

3.52 

3.47 

3.32 

Warm/friendly  welcome  for  tourists 

3.41 

3.50 

3.26 

3.47 

3.29 

3.54 

3.67 

3.49 

Inexpensive  travel 

3.37 

3.34 

3.67 

3.30 

3.35 

3.37 

3.36 

3.62 

Opportunities  to  increase  knowledge 

3.36 

3.32 

3.24 

3.27 

3.28 

3.51 

3.33 

3.46 

Lakes  and  rivers 

3.34 

3.36 

3.47 

3.24 

3.47 

3.38 

3.44 

3.53 

Reliable  weather 

3.32 

3.49 

3.18 

3.49 

3.31 

3.57 

3.47 

3.28 

Wilderness  and  undisturbed  nature 

3.29 

3.26 

3.54 

3.18 

3.41 

3.28 

3.26 

3.58 

Budget  accommodations 

3.28 

3.29 

2.98 

3.30 

3.26 

3.22 

3.48 

3.44 

Chance  to  see  different  wildlife  and  birds 

3.26 

3.41 

3.50 

3.17 

3.28 

3.50 

3.23 

3.45 

National  parks 

3.15 

3.30 

3.02 

2.80 

3.35 

3.07 

2.92 

3.36 

Inexpensive  restaurants 

3.10 

3.14 

3.25 

2.86 

2.95 

3.09 

3.17 

3.26 

Mountainous  areas 

2.98 

3.13 

2.67 

2.99 

3.08 

2.90 

2.95 

3.09 

Wide  open  spaces 

2.97 

3.06 

2.91 

2.89 

3.00 

2.89 

2.98 

3.03 

Beaches  for  swimming  and  sunning 

2.96 

2.70 

2.88 

2.98 

2.95 

3.01 

2.97 

3.13 

Interesting  small  towns  and  villages 

2.92 

2.72 

2.83 

2.63 

2.97 

2.86 

3.12 

3.10 

Interesting  local  people 

2.90 

2.83 

2.90 

2.82 

2.76 

3.08 

3.03 

3.06 

Campgrounds  and  trailer  parks 

2.83 

2.53 

3.16 

2.99 

2.98 

3.27 

3.15 

2.94 

Outdoor  activities  such  as  hiking,  climbing 

2.83 

2.97 

2.81 

2.49 

2.97 

2.79 

2.56 

2.88 

Historic  old  cities 

2.69 

2.67 

2.70 

2.40 

2.56 

2.52 

2.84 

2.72 

Local  crafts  and  handiwork 

2.67 

2.81 

2.71 

2.59 

2.61 

2.60 

2.96 

2.87 

Local  cuisine 

2.66 

2.84 

2.73 

2.47 

2.47 

2.46 

2.89 

2.72 

Shopping 

2.64 

2.85 

2.83 

2.71 

2.67 

2.73 

2.76 

2.69 

Historical,  archaeological  or  military  sites 

2.61 

2.83 

2.59 

2.30 

2.38 

2.52 

2.82 

2.72 

Culture  different  from  my  own 

2.60 

2.70 

2.61 

2.47 

2.38 

2.49 

2.65 

2.70 

Resort  areas 

2.60 

2.67 

2.62 

2.43 

2.78 

2.55 

2.67 

2.75 

High  quality  restaurants 

2.58 

2.82 

1.90 

2.50 

2.46 

2.47 

2.77 

2.53 

Museums  and  art  galleries 

2.55 

2.66 

2.58 

2.28 

2.49 

2.42 

2.73 

2.60 

Variety  of  short  guided  excursions/tours 

2.51 

2.65 

2.44 

2.32 

2.64 

2.48 

2.61 

2.69 

Local  festivals 

2.49 

2.39 

2.57 

2.36 

2.48 

2.53 

2.64 

2.66 

Fast  food  restaurants 

2.49 

2.58 

2.61 

2.64 

2.32 

2.72 

2.38 

2.54 

Unique  or  different  native  cultures 

2.47 

2.62 

2.56 

2.30 

2.46 

2.35 

2.37 

2.55 

Public  transportation 

2.44 

2.49 

2.82 

2.21 

2.31 

2.32 

2.33 

2.41 

Amusement  or  theme  parks 

2.40 

2.60 

2.69 

2.32 

2.49 

2.72 

2.35 

2.57 

Fishing 

2.39 

2.10 

2.92 

2.31 

2.62 

2.41 

2.92 

2.43 

Water  sports 

2.34 

2.52 

2.49 

2.43 

2.32 

2.14 

2.38 

2.56 

Seaside 

2.27 

2.16 

1.86 

1.95 

2.20 

2.01 

2.09 

2.33 

Exotic  atmosphere 

2.26 

2.29 

2.08 

2.14 

2.32 

2.04 

2.36 

2.24 

Spectator  sporting  events 

2.23 

2.59 

2.39 

2.16 

2.13 

2.34 

2.66 

2.26 

Live  theatre  and  concerts 

2.18 

2.25 

2.08 

2.09 

2.21 

2.02 

2.39 

1.98 

First  class  hotels 

2.18 

2.43 

2.16 

2.14 

2.15 

2.04 

2.37 

2.13 

Nightlife  and  entertainment 

2.11 

2.19 

2.34 

2.09 

2.22 

2.01 

2.21 

1.91 

R.V.  parks 

2.03 

1.78 

2.02 

2.06 

2.23 

2.49 

2.43 

2.02 

Downhill  skiing 

1.94 

2.04 

2.60 

1.74 

1.72 

1.70 

1.86 

1.79 

Big  modern  cities 

1.84 

1.78 

1.86 

1.84 

1.65 

1.99 

1.73 

1.71 

Hunting 

1.71 

1.69 

2.50 

1.76 

1.74 

1.78 

1.95 

1.81 

Cross-country  skiing 

1.68 

1.44 

2.10 

1.28 

1.58 

1.44 

1.64 

1.71 

Golf 

1.68 

1.61 

1.32 

1.69 

1.54 

1.80 

1.88 

1.63 

Casinos  and  gambling 

1.49 

1.74 

1.25 

1.37 

1.61 

1.42 

1.73 

1.55 

Tennis 

1.30 

1.57 

1.15 

1.16 

1.17 

1.19 

1.26 

1.24 

Total  Visitor  Trips^ 

27,063,900 

3,248,500 

884,800 

794,700 

2.255,400 

3,604,300 

1,993,500 

1,334,800 

'  Based  on  a  scale  of  1  to  4,  where  4  equals  'very  important'  and  1  equals  'not  at  all  important';  exhibit  presents  average  ratings. 

2  Estimates  of  importance  factors  were  collected  from  the  mailback  questionnaire,  not  from  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone 
survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
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Exhibit  49d:  Factors  of  Importance  in  Selecting  a  Vacation  Destination  -  Visitor  Origin  -  Same  Day  Visitor  Trips 


Land  OT 
thp  Miffhtv 

Peace 
(Zone  8) 

Jasper 

Nstinn^l 

llClllUIIUI 

Park 
(Zone  9) 

District 
(Zone  10) 

Edmonton 
(Zone  11) 

Dann 

N!)tinn;)l 

liu  11  Ul  lu  1 

Park 
(Zone  12) 

Game 
Country 
(Zone  13) 

Land  of 
the 

Mirlnioht 

If  II  U  1 1  Igl  1 1 

Twilight 
(Zone  14) 

Total 

Factors  of  Importance' 

3.57 

3.51 

3.61 

3.57 

3.66 

3.50* 

3.81 

36/ 

Standards  of  hygiene  and  cleanliness 

3.57 

3.74 

3.54 

3.53 

3.32 

3.76* 

3.64 

360 

Personal  safety 

3.23 

3.79 

3.66 

3.64 

3.58 

3.21* 

3.49 

3.57 

Scenery 

3.19 

3.75 

3.52 

3.55 

3.50 

3.23* 

3.57 

3.53 

Environmental  quality  of  air,  water  and  soil 

3.38 

3.14 

3.33 

3.45 

3.29 

3.53* 

3.30 

3.42 

Warm,  sunny  climate 

3.31 

3.44 

3.35 

3.27 

3.33 

3.16* 

3.42 

3.41 

Warm/friendly  welcome  for  tourists 

3.27 

3.42 

3.34 

3.29 

3.12 

3.04* 

3.57 

3.37 

Inexpensive  travel 

3.08 

3.47 

3.38 

3.32 

3.29 

3.53* 

3.41 

3.36 

Opportunities  to  increase  knowledge 

3.02 

3.39 

3.30 

3.31 

3.22 

3.03* 

3.29 

3.34 

Lakes  and  rivers 

3.16 

3.01 

3.11 

3.26 

3.16 

3.30* 

3.28 

3.32 

Reliable  weather 

2.71 

3.49 

3.30 

3.36 

3.16 

3.09* 

3.15 

3.29 

Wilderness  and  undisturbed  nature 

3.14 

3.34 

3.28 

3.30 

3.10 

2.96* 

3.38 

3.28 

Budget  accommodations 

2.74 

3.13 

3.12 

3.19 

3.07 

2.99* 

3.17 

3.26 

Chance  to  see  different  wildlife  and  birds 

2.78 

3.22 

3.18 

3.19 

3.13 

2.61* 

3.25 

3.15 

National  parks 

2.98 

3.18 

3.15 

3.00 

3.00 

2.73* 

3.36 

3.10 

Inexpensive  restaurants 

2.59 

3.14 

2.95 

3.04 

2.87 

2.61* 

3.06 

2.98 

fVlountainous  areas 

2.66 

3.21 

3.01 

3.05 

2.74 

2.58* 

2.91 

2.97 

Wide  open  spaces 

3.03 

2.77 

3.00 

2.94 

3.05 

2.91* 

3.10 

2.96 

Beaches  for  swimming  and  sunning 

2.95 

3.06 

3.01 

2.90 

2.91 

2.62* 

2.98 

2.92 

Interesting  small  towns  and  villages 

2.86 

3.30 

2.88 

2.91 

2.81 

2.64* 

2.80 

2.90 

Interesting  local  people 

2.51 

2.90 

2.61 

2.78 

2.30 

2.69* 

2.71 

2.83 

Campgrounds  and  trailer  parks 

2.52 

3.24 

2.89 

2.94 

3.01 

2.33* 

2.85 

2.83 

Outdoor  activities  such  as  hiking.climbmg 

2.58 

2.78 

2.82 

2.76 

2.77 

2.42* 

2.71 

2.69 

Historic  old  cities 

2.57 

2.82 

2.62 

2.58 

2.59 

2.48* 

2.67 

2.67 

Local  crafts  and  handiwork 

2.40 

2.90 

2.67 

2.70 

3.03 

2.71* 

2.65 

2.66 

Local  cuisine 

2.93 

2.63 

2.50 

2.36 

2.74 

2.29* 

2.75 

2.64 

Shopping 

2.31 

2.75 

2.48 

2.78 

2.54 

2.60* 

2.71 

2.61 

Historical,  archaeological  or  military  sites 

2.53 

2.64 

2.69 

2.56 

2.69 

2.36* 

2.74 

2.60 

Culture  different  from  my  own 

2.59 

2.25 

2.47 

2.55 

2.62 

2.63* 

2.69 

2.60 

Resort  areas 

2.91 

2.61 

2.53 

2.57 

2.74 

2.69* 

2.71 

2.58 

High  quality  restaurants 

2.20 

2.58 

2.58 

2.55 

2.55 

2.64* 

2.54 

2.55 

Hfluseums  and  art  galleries 

2.23 

2.42 

2.40 

2.54 

2.39 

2.48* 

2,53 

2.51 

Variety  of  short  guided  excursions/tours 

2.53 

2.91 

2.43 

2.52 

2.69 

2.34* 

2.46 

2.49 

Local  festivals 

2.54 

2.15 

2.39 

2.36 

2.30 

2.41* 

2.66 

2,49 

Fast  food  restaurants 

2.32 

2.54 

2.49 

2.47 

2.46 

2.38* 

2.58 

2.47 

Unique  or  different  native  cultures 

2.59 

2.56 

2.56 

2.41 

2.83 

2.21* 

2.45 

2.44 

Public  transportation 

2.52 

2.24 

2.08 

2.25 

2.16 

2.37* 

2.42 

2.40 

Amusement  or  theme  parks 

2.41 

2.65 

2.09 

2.45 

2.06 

2.96* 

2.37 

2.39 

Fishing 

2.16 

2.16 

2.37 

2.23 

2.52 

2.53* 

2.22 

2.34 

Water  sports 

2.12 

2.49 

2.44 

2.57 

2.46 

2.05* 

2.42 

2,27 

Seaside 

2.21 

2.28 

2.42 

2.21 

2.42 

1.96* 

2.34 

2,26 

Exotic  atmosphere 

2.42 

2.25 

2.06 

1.95 

2.13 

2.06* 

2.09 

2,23 

Spectator  sporting  events 

2.30 

2.17 

2.25 

2.14 

2.58 

2.06* 

2.26 

2,18 

Live  theatre  and  concerts 

2.53 

2.11 

2.09 

2.20 

2.28 

2.08* 

2.08 

2.18 

First  class  hotels 

2.24 

2.18 

2.12 

2.03 

2.48 

2.09* 

1.98 

2.11 

Nightlife  and  entertainment 

2.10 

1.96 

1.73 

1.86 

1.62 

2.19* 

2.12 

2.03 

R,V.  parks 

2.02 

2.24 

2.06 

1.99 

2.33 

1.85* 

1.91 

1.94 

Downhill  skiing 

2.03 

1.86 

1.89 

1.89 

1.95 

1.59* 

1.79 

1.84 

Big  modern  cities 

1.95 

1.77 

1.47 

1.65 

1.23 

1.87* 

1.52 

1.71 

Hunting 

1.55 

2.42 

1.94 

1.84 

1.84 

1.60* 

1.57 

1,68 

Cross-country  skiing 

1.59 

1.72 

1.65 

1.81 

1.70 

1.84* 

1.54 

1,68 

Golf 

1.37 

1.73 

1.36 

1.46 

1.38 

1.40* 

1.43 

1,49 

Casinos  and  gambling 

1.22 

1.23 

1.37 

1.32 

1.46 

1.20* 

1.18 

1,30 

Tennis 

765.500 

73,500 

5,632,700 

3,643,700 

127,000 

759,300* 

1,946,300 

27,063,900 

Total  Visitor  Trips^ 

'  Based  on  a  scale  of  1  to  4,  where  4  equals  'very  important'  and  1  equals  'not  at  all  important';  exhibit  presents  average  ratings. 

2  Estimates  of  importance  factors  were  collected  from  the  mailback  questionnaire,  not  from  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone 

survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
*  Interpret  with  caution  due  to  small  sample  size. 
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Exhibit  49e:  Factors  of  Importance  in  Selecting  a  Vacation  Destination  -  Visitor  Origin  -  Overnight  Visitor  Trips 


Factors  of  Importance^ 

Total 

Chinook 

Pniintru 
uuUMii  y 

(Zone  1) 

udicwaj 

(Zone  2) 

Qin 
Dig 

Pniintru 
uuuiiii  y 

(Zone  3) 

David 
Thompson 

Pniintru 
uuuiiii  y 

(Zone  4) 

Battle 

Riupr 
nivci 

(Zone  5) 

1  alcplanri 
Lancidiiu 

(Zone  6) 

Fuprorrppn 
C.VCI  gi  ecu 

(Zone  7) 

Standards  of  hygiene  and  cleanliness 

3.61 

3.78* 

3.72 

3.69 

3.60 

3.66 

3.44 

3.60 

Scenery 

o.bU 

0  RC* 

O.Ob 

0  C7 

o.b/ 

0  CI 

o.bl 

0  CO 

o.by 

0  CO 

o.bo 

0  00 
0.00 

0  C  1 

o.bl 

Personal  safety 

O.bU 

0  70* 

o./o 

0  CO 

o.bo 

0  70 

o./U 

0  C  1 

o.bl 

0  70 

6.1  L 

0  CO 

o.bo 

0  70 

O./U 

Environmental  quality  of  air,  water  and  soil 

o.d4 

0  00* 

0.00 

3.44 

0  /I  /I 

0.44 

0  CO 

O.bU 

0  CO 

O.bU 

3.52 

3.46 

Warm,  sunny  climate 

0  AC 

0.45 

0  CO* 

o.bo 

0  07 
6.11 

3.44 

0  07 

6.61 

3.49 

3.43 

3.34 

Warm/friendly  welcome  for  tourists 

0.4U 

0  oc* 
O.OD 

0 

O.bU 

0.4U 

0  /in 
0.4U 

0  /I  c 
0.4b 

0  oc 
6.1b 

0  CO 

O.bU 

Inexpensive  travel 

0  00 
0.00 

0  0/1* 

0  oc 

o.Zb 

0/10 

o.4z 

3.44 

3.53 

3.45 

3.43 

Lakes  and  rivers 

0.0/ 

0  oc* 
O.OD 

0  00 

i.LL 

0  oc 

o.ob 

3.44 

3.38 

3.27 

3.61 

Wilderness  and  undisturbed  nature 

0  0/1 

o.o4 

0  on* 

o.zy 

0  00 

o.zz 

0  oo 

o.oU 

3.36 

3.29 

3.31 

3.45 

Reliable  weather 

o.ol 

0  /lO* 
o.4o 

0  1 1; 
o.ib 

0  oc 
o.ob 

0  00 

6.LL 

0  07 

6.61 

0  0^ 
o.o4 

0  0/1 
o.z4 

Opportunities  to  increase  knowledge 

0  00 

O.Zo 

0  1  7* 

0.1/ 

0  1  0 

o.lo 

0  0  1 

o.ol 

0  0 1 
6.L\ 

3.29 

3.15 

3.35 

Budget  accommodations 

3.27 

3.23* 

3.23 

3.33 

3.39 

3.44 

3.14 

3.20 

Chance  to  see  different  wildlife  and  birds 

0  1  7 
0.1/ 

0  no* 
O.Uo 

0  1  0 

o.lz 

0  1  1 
0.11 

0  0/1 
0.U4 

3.27 

3.21 

3.37 

National  parks 

0  1  7 
0.1/ 

0  01  * 

z.yi 

0  0/1 

z.y4 

0  on 

z.oy 

0  1 0 
o.lo 

0  00 
6.lL 

3.28 

3.32 

Beaches  for  swimming  and  sunning 

3.10 

2.90* 

2.93 

3.07 

2.97 

3.08 

2.93 

3.04 

Inexpensive  restaurants 

0  f\C 

o.Ub 

0  nc* 

z.9b 

3.04 

3.05 

3.11 

3.11 

3.15 

3.02 

Mountainous  areas 

3.05 

3.09* 

3.00 

2.76 

3.13 

3.00 

3.00 

3.27 

Wide  open  spaces 

2.97 

2.99* 

2.66 

2.99 

2.80 

2.91 

2.94 

3.07 

Interesting  local  people 

2.90 

2.79* 

2.95 

3.00 

2.92 

2.75 

2.83 

3.07 

Interesting  small  towns  and  villages 

2.88 

2.83* 

2.72 

2.75 

3.05 

2.75 

2.54 

3.01 

Outdoor  activities  such  as  hiking,  climbing 

2.87 

2.65* 

2.75 

2.78 

2.84 

2.73 

2.80 

2.69 

Campgrounds  and  trailer  parks 

2.87 

2.83* 

2.77 

3.08 

3.19 

2.87 

2.92 

2.97 

Local  cuisine 

2.65 

2.75* 

2.67 

2.61 

2.79 

2.49 

2.37 

2.80 

Resort  areas 

2.65 

2.64* 

2.68 

2.58 

2.56 

2.52 

2.57 

2.48 

Historic  old  cities 

2.64 

2.55* 

2.53 

2.54 

2.64 

2.65 

2.43 

2.66 

Shopping 

2.60 

2.87* 

2.73 

2.89 

2.39 

2.71 

2.90 

2.80 

Local  crafts  and  handiwork 

2.60 

2.53* 

2.45 

2.61 

2.82 

2.67 

2.43 

2.66 

High  quality  restaurants 

2.58 

2.69* 

2.55 

2.51 

2.68 

2.57 

2.41 

2.46 

Culture  different  from  my  own 

2.55 

2.43* 

2.51 

2.50 

2.66 

2.48 

2.36 

2.71 

Public  transportation 

2.51 

2.47* 

2.34 

2.25 

2.39 

2.30 

2.32 

2.44 

Variety  of  short  guided  excursions/tours 

2.50 

2.55* 

2.64 

2.33 

2.49 

2.58 

2.35 

2.47 

Local  festivals 

0  /in 

2.39* 

2.42 

2.35 

2.50 

2.47 

2.53 

2.61 

Historical,  archaeological  or  military  sites 

0  ACi 

0  oc* 

2.44 

2.27 

2.75 

2.41 

2.30 

2.36 

Fast  food  restaurants 

2.43 

2.36* 

2.69 

2.42 

2.52 

2.57 

2.56 

2.38 

Museums  and  art  galleries 

0  0/1* 

z.o4 

2.28 

2.17 

2.56 

2.53 

2.47 

2.39 

Unique  or  different  native  cultures 

0  A  1 

Z.41 

2.32* 

2.28 

2.26 

2.52 

2.50 

2.00 

2.53 

Amusement  or  theme  parks 

0  A  1 

z.41 

2.48* 

2.43 

2.43 

2.40 

2.39 

2.46 

2.42 

Fishing 

0  07 

0  oc* 

2.37 

2.37 

2.28 

2.49 

2.79 

2.83 

Exotic  atmosphere 

0  0/1 

Z.o4 

0  0/1* 

2.29 

2.18 

2.21 

2.29 

2.35 

2.25 

oeasiue 

0  00 

Z.oo 

1  n/i* 

i.y4 

1.96 

2.19 

2.33 

2.18 

2.05 

2.24 

Water  sports 

0  01 

Z.ol 

0  nc* 
z.Ub 

2.47 

2.37 

2.47 

2.11 

2.18 

2.40 

Nightlife  and  entertainment 

0  oc 

0  1  0* 

z.lo 

0  /I  c 

z.4b 

1.95 

2.02 

2.13 

2.32 

2.29 

Live  theatre  and  concerts 

0  00 

L.LL 

0  1  n* 

z.iy 

2.28 

2.03 

2.20 

1.96 

2.20 

2.16 

Firct  place  hntolc 
mil  LIdoo  IIUlcIo 

9  10 

9  01  * 

c.di 

0  /10 

LAL 

0  nc 
z.Ub 

2.12 

1.98 

2.05 

2.18 

Spectator  sporting  events 

z.uy 

1  00* 

i.yz 

0  oc 

2.00 

2.16 

2.11 

2.10 

2.07 

nnu/nhill  cLIinrr 
L/UWMIIIII  bKMIIg 

Z.Uo 

1  oc* 
l.ob 

0  1  0 

L.\L 

1.83 

2.28 

2.08 

1.95 

1.98 

1  Q7 

9  17* 

0  1  /I 

0  7C 

L.n 

2.40 

2.02 

2.18 

2.09 

Bi?  mnriprn  ritip<; 

1  QR 

9  19* 

9  91 

1  71; 

1  7Q 

i./y 

1  70 

i./y 

0  0^ 
Z.U4 

1  oc 

l.ob 

Cross-country  skiing 

111 

1.50* 

1.56 

1.46 

1.73 

1.43 

1.83 

1.63 

Golf 

1.71 

1.82* 

1.72 

1.55 

1.86 

1.75 

1.59 

1.63 

Hunting 

1.61 

1.68* 

1.84 

1.65 

1.70 

1.55 

1.90 

2.09 

Casinos  and  gambling 

1.46 

1.46* 

1.57 

1.44 

1.36 

1.70 

1.33 

1.49 

Tennis 

1.31 

1.24* 

1.44 

1.29 

1.17 

1.31 

1.28 

1.25 

Total  Visitor  Trips2  14,026,200 

663.900* 

432,400 

238,800 

1,165,200 

1,091,200 

965,100 

637,900 

'  Based  on  a  scale  of  1  to  4,  where  4  equals  'very  important'  and  1  equals  'not  at  all  important';  exhibit  presents  average  ratings. 

Estimates  of  importance  factors  were  collected  from  the  mailback  questionnaire,  not  from  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone 

survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
'  Interpret  with  caution  due  to  small  sample  size. 
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Exhibit  49f:  Factors  of  Importance  in  Selecting  a  Vacation  Destination  -  Visitor  Origin  -  Overnight  Visitor  Trips 


Land  of 
the  Mighty 

Peace 
(Zone  8) 

Jasper 
National 

Park 
(Zone  9) 

Calgary  & 
District 
(Zone  10) 

Edmonton 
(Zone  11) 

Banff 
National 

Park 
(Zone  12) 

Game 
Country 
(Zone  13) 

Land  of 

the 
Midnight 
Twilight 
(Zone  14) 

Total 

Factors  of  Importance' 

3.57 

3.62* 

3.59 

3.60 

2.60* 

3.64 

3.72 

3.61 

Standards  of  hygiene  and  cleanliness 

3.39 

3.67* 

3.68 

3.64 

3.87* 

3.52 

3.57 

3.60 

Scenery 

3.39 

3.39* 

3.63 

3.56 

3.20* 

3.43 

3.56 

3.60 

Personal  safety 

3.37 

3.37* 

3.50 

3.61 

3.72* 

3.24 

3.71 

3.54 

Environmental  quality  of  air,  water  and  oil 

3.30 

3.30* 

3.46 

3.52 

3.05* 

3.33 

3.54 

3.46 

Warm,  sunny  climate 

3.43 

3.43* 

3.40 

3.40 

3.33* 

3.33 

3.38 

3.40 

Warm/friendly  welcome  for  tourists 

3.38 

3.38* 

3.39 

3.40 

3.55* 

3.19 

3.11 

3.38 

Inexpensive  travel 

3.24 

3.24* 

3.36 

3.40 

3.54* 

3.27 

3.25 

3.37 

Lakes  and  rivers 

3.14 

3.14* 

3.31 

3.47 

3.78* 

3.14 

3.16 

3.34 

Wilderness  and  undisturbed  nature 

3.20 

3.27* 

3.34 

3.33 

2.76* 

3.12 

3.36 

3.31 

Reliable  weather 

3.15 

3.15* 

3.35 

3.34 

3.75* 

3.18 

3.20 

3.28 

Opportunities  to  increase  knowledge 

3.17 

3.07* 

3.21 

3.37 

3.36* 

2.98 

3.04 

3.27 

Budget  accommodations 

3.08 

3.08* 

3.22 

3.16 

3.52* 

2.99 

3.13 

3.17 

Chance  to  see  different  wildlife  and  birds 

3.06 

3.06* 

3.17 

3.27 

3.53* 

3.05 

2.97 

3.17 

National  parks 

3.02 

3.02* 

3.18 

3.13 

3.06* 

3.18 

3.38 

3.10 

Beaches  for  swimming  and  sunning 

2.93 

2.93* 

2.99 

3.14 

3.17* 

2.92 

2.86 

3.05 

Inexpensive  restaurants 

2.73 

2.90* 

3.09 

3.11 

3.62* 

2.85 

2.83 

3.05 

Mountainous  areas 

2.61 

2.61* 

3.07 

3.06 

3.63* 

2.81 

2.79 

2.97 

Wide  open  spaces 

2.81 

2.81* 

2.99 

2.97 

3.67* 

2.70 

2.56 

2.90 

Interesting  local  people 

2.59 

2.59* 

2.94 

2.95 

3.09* 

2.74 

2.97 

2.88 

Interesting  small  towns  and  villages 

2.58 

2.58* 

2.98 

3.03. 

3.57* 

2.53 

2.62 

2.87 

Outdoor  activities  such  as  hiking.climbing 

2.74 

2.74* 

2.81 

2.84 

2.75* 

3.01 

2.69 

2.87 

Campgrounds  and  trailer  parks 

2.42 

2.42* 

2.60 

2.72 

2.94* 

2.67 

2.67 

2.65 

Local  cuisine 

2.40 

2.40* 

2.68 

2.75 

1.81* 

2.35 

2.86 

2.65 

Resort  areas 

2.37 

2.44* 

2.71 

2.72 

2.64* 

2.52 

2.62 

2.64 

Historic  old  cities 

2.77 

2.71* 

2.61 

2.46 

1.65* 

2.55 

2.61 

2.60 

Shopping 

2.40 

2.40* 

2.59 

2.54 

3.07* 

2.61 

2.77 

2.60 

Local  crafts  and  handiwork 

2.58 

2.66* 

2.54 

2.63 

1.77* 

2.48 

2.76 

2.58 

High  quality  restaurants 

2.47 

2.47* 

2.44 

2.63 

3.39* 

2.53 

2.67 

2.55 

Culture  different  from  my  own 

2.57 

2.57* 

2.57 

2.69 

2.91* 

2.14 

2.48 

2.51 

Public  transportation 

2.48 

2.48* 

2.47 

2.53 

2.51* 

2.43 

2.60 

2.50 

Variety  of  short  guided  excursions/tours 

2.46 

2.46* 

2.43 

2.57 

2.62* 

2.54 

2.40 

2.49 

Local  festivals 

2.44 

2.44* 

2.53 

2.55 

3.12* 

2.34 

2.41 

2.49 

Historical,  archaeological  or  military  sites 

2.37 

2.37* 

2.47 

2.38 

1.78* 

2.51 

2.19 

2.43 

Fast  food  restaurants 

2.36 

2.36* 

2.29 

2.53 

2.82* 

2.45 

2.40 

2.43 

Museums  and  art  galleries 

2.30 

2.30* 

2.39 

2.49 

3.20* 

2.36 

2.40 

2.41 

Unique  or  different  native  cultures 

2.58 

2.58* 

2.37 

2.42 

1.57* 

2.53 

2.44 

2.41 

Amusement  or  theme  parks 

2.65 

2.65* 

2.19 

2.36 

1.73* 

2.31 

2.35 

2.37 

Fishing 

2.13 

2.13* 

2.27 

2.52 

3.10* 

2.21 

2.28 

2.34 

Exotic  atmosphere 

2.04 

2.63* 

2.43 

2.49 

2.89* 

2.17 

2.40 

2.33 

Seaside 

2.44 

2.44* 

2.22 

2.48 

2.68* 

2.32 

2.10 

2.31 

Water  sports 

2.09 

2.25* 

2.23 

2.36 

2.05* 

1.94 

2.38 

2.25 

Nightlife  and  entertainment 

2.14 

2.14* 

2.21 

2.25 

2.50* 

2.22 

2.48 

2.22 

Live  theatre  and  concerts 

2.16 

2.16* 

2.11 

2.12 

1.48* 

2.02 

2.19 

2.12 

First  class  hotels 

2.32 

2.32* 

2.07 

2.12 

1.42* 

2.24 

1.97 

2.09 

Spectator  sporting  events 

1.81 

1.81* 

1.90 

2.28 

2.48* 

1.84 

2.19 

2.08 

Downhill  skiing 

2.05 

2.05* 

1.87 

1.75 

1.21* 

2.07 

1.90 

1.97 

R.V.  parks 

1.89 

2.08* 

1.97 

1.99 

1.68* 

1.86 

2.05 

1.96 

Big  modern  cities 

1.39 

1.39* 

1.81 

1.94 

2.49* 

1.74 

1.79 

1.77 

Cross-country  skiing 

1.82 

1.83* 

1.79 

1.58 

1.23* 

1.79 

1.85 

1.71 

Golf 

2.08 

2.08* 

1.47 

1.51 

1.09* 

1.73 

1.49 

1.61 

Hunting 

1.48 

1.48* 

1.53 

1.38 

1.30* 

1.54 

1.47 

1.46 

Casinos  and  gambling 

1.22 

1.26* 

1.43 

1.29 

1.33* 

1.23 

1.24 

1.31 

Tennis 

311,500 

24,000* 

3,317,600 

3,748,400 

64,600* 

379,100 

986,500 

14,028,200 

Total  Visitor  Trips^ 

Based  on  a  scale  of  1  to  4,  where  4  equals  'very  important'  and  1  equals  'not  at  all  important';  exhibit  presents  average  ratings. 

Estimates  of  importance  factors  were  collected  from  the  mailback  questionnaire,  not  from  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone 
survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Interpret  with  caution  due  to  small  sample  size. 
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Exhibit  50a:  Factors  of  Importance  in  Selecting  a  Vacation  Destination  -  Season  Trip  Ended  -  Total  Visitor  Trips 


Spring 

OUIIIIIICI 

Fall 

Winter 

1 

Factors  of  Importance' 

Tntal 
lOldl 

TAnr  1R  -  limpid^ 

Miinp  \  ^  -  ^pnt  R) 
VJUiic  1 J  oc|ji.oy 

Kpnt  q  -  npt  ^1) 

(Nov  1  -  Aor 14) 

Standsrds  of  hygiens  and  cleanliness 

o.Dj 

0.1  L 

0.D4 

0.  /  u 

3.63 

Personal  safety 

o.DU 

7  fid 
0.D4 

O.J/ 

3.61 

3.60 

Scenery 

o.Oo 

7  fi9 

O.DZ 

fin 

o.uu 

^  fid 

3.55 

Environmental  Quality  of  air,  water  and  soil 

0.  J  0 

0.  JH 

3.52 

3.55 

3.53 

Warm,  sunny  climate 

oAo 

0.4U 

0.44 

?d 

O.OH 

3.46 

Warm/friendly  welcome  for  tourists 

7  AO 

0.03 

'^8 
0.00 

dd 

3.41 

Inexpensive  travel 

0.0  / 

^  9q 

3.35 

3.35 

3.41 

Lakes  and  rivers 

0.00 

7  98 
O.ZO 

7  7^ 
0.00 

d9 

0.4Z 

O.O  J 

Opportunities  to  increase  knowledge 

0.04 

0.4U 

0.00 

^  dS 

3.30 

Reliable  weather 

O.OL 

^  9^ 

3.32 

3.23 

3.36 

Wilderness  and  undisturbed  nature 

0.01 

9  98 
z.zo 

?n 
o.ou 

0.0  J 

3.31 

Budget  accommodations 

7  98 
O.£.o 

7  7\ 
0.01 

?  9R 

O.ZO 

0.00 

^  97 

L«nance  lo  see  uiTiereni  wiiauTe  aiiu  uiiub 

O.LO 

'\  9'^ 

3.21 

3.30 

3.21 

National  parks 

7  1  ^ 
0.10 

0.14 

7  nQ 

0.1  J 

^  18 
o.io 

Inexpensive  restaurants 

7  riQ 

o.uo 

m 

O.Ul 

1 1 

0.11 

3.14 

Beaches  for  swimming  and  sunning 

O.Ul 

9  QQ 

z.yy 

7  rm 
o.uo 

9  Qfi 
Z.jD 

nn 

o.uu 

Mountainous  areas 

7  fifl 

o.uu 

9  Qfi 

ni 

O.Ul 

nfi 

o.uo 

^  nn 

o.uu 

Wide  open  spaces 

9  QC 

z.yo 

9  Qt^ 

Z.yo 

7  r\7 
O.UO 

9  Q7 
Z.y/ 

Interesting  small  towns  and  villages 

0  Q 1 

o.uu 

9  fi/l 
Z.o4 

9  Q^ 

Z.yo 

9  Q1 
Z.y  1 

Interesting  local  people 

0  on 

9  Q9 

z.yz 

9 

Z.o4 

9  Q1 

z.y  1 

9  Q"? 

Z.yo 

Outdoor  activities  such  as  hiking,  climbing 

c.oo 

9  7Q 

z./y 

9  8^ 
Z.04 

9  QH 

z.yu 

9  8R 
Z.OO 

Campgrounds  and  trailer  parks 

Z.o4 

9  Q7 

z.o/ 

9  8Q 
Z.OO 

9  an 

Z.OU 

9  8fi 
Z.OD 

Historic  old  cities 

Z.DD 

9  fit; 
Z.DO 

9  fiQ 
z.oy 

9  fi8 

Z.DO 

Local  cuisine 

9 

Z.DD 

9  79 
L.I  L 

9  (;8 

Z.OO 

9  fin 

Z.DU 

9  fiQ 
z.Dy 

Local  crafts  and  handiwork 

9 

Z.DO 

9  fiQ 

9  fil 
Z.Dl 

9  fi8 

£.00 

9  fi'i 

£.00 

Shopping 

9  (^7 

9  P.A 
Z.D4 

9  R1 
Z.Ol 

9  fi'^ 
Z.DO 

9  fiQ 
z.Dy 

Resort  areas 

9  C9 

9  Cfl 

z.bu 

9  i;9 
z.oz 

9  t;i 
Z.Ol 

9  71 

L.I  i. 

High  quality  restaurants 

9  to 
Z.OO 

9  ci; 

Z.DO 

9  t;/i 
Z.04 

9  1^8 
Z.OO 

9  i^Q 

Z.oy 

Culture  different  from  my  own 

9  c;q 

Z.OO 

9  CI 
Z.Dl 

9  c;i 
Z.Ol 

9  71 
Z./  1 

9  1^7 
Z.O/ 

Historical,  archaeological  or  military  sites 

9 

z.o/ 

9  c;^ 

Z.OO 

9  fi9 
Z.DZ 

9  7n 
z./u 

9  S9 
Z.OZ 

Variety  of  short  guided  excursions/tours 

9  t;i 

Z.Ol 

9  i;Q 

z.oy 

9  /la 

Z.4o 

9  ^1 
Z.O/ 

9  dQ 
z.4y 

Museums  and  art  galleries 

9  c;  1 

9  t;n 
Z.OU 

9  t;i 
Z,01 

9  R8 
Z.Oo 

9  /I8 
Z.40 

Local  festivals 

9  yiQ 
z.4y 

9  p;9 
Z.DZ 

Z.40 

9  d7 
Z.4  / 

9  Rn 

Z.OU 

Fast  food  restaurants 

9  /17 

£.4/ 

9  TQ 

Z.oy 

9  /IR 
Z.40 

9  c;n 

Z.OU 

9  t^n 

Z.OU 

Public  transportation 

9 

Z.4D 

9  Rl 
Z.Ol 

9  ^9 
Z.OZ 

9  dd 

£.4t 

Z.OO 

Unique  or  different  native  cultures 

Z.40 

9  AO. 
Z.4D 

9  /in 

Z.4U 

9  (;9 
z.oz 

9  /IK 
Z.4D 

Amusement  or  theme  parks 

9  /I  n 

9 

Z.oU 

9  Qi; 
Z.OO 

9  /la 

Z.4o 

9  /m 

Z.40 

Fishing 

9  Qfi 
Z.Oo 

9  ^Q 

Z.oy 

9  AS 
Z.4o 

9  ?Q 
z.oy 

Z.OO 

Water  sports 

9  9Q 
Z.OO 

9  9^ 

z.zo 

9 

Z.OD 

9  7^ 

Z.Ol 

Z.OO 

Exotic  atmosphere 

9  9Q 

z.zy 

9  9/1 
Z.Z4 

9  Q1 
Z.Ol 

9  9t; 
z.zo 

9  ^n 

Z.OU 

Seaside 

9  9Q 

Z.zy 

9  9R 
Z.ZO 

9  9Q 

Z.zy 

9  1  7 
Z.l  / 

9  77 
Z.OO 

Live  theatre  and  concerts 

9  9n 
z.zu 

9  Qn 

Z.OU 

9  91 
Z.Zl 

9  0^ 

z.zo 

9  Id 
Z.14 

Spectator  sporting  events 

9  1  Q 
Z.lo 

9  91 
Z.Zl 

9  na 

Z.Uo 

9  91 
Z.Zl 

9  9*^ 
Z.ZO 

rirsi  Class  noieis 

9  1 

z.lo 

9  18 
Z.lo 

9  nQ 

Z.Uj 

9  19 

Z.IZ 

9  91 

L.L  1 

Nightlife  and  entertainment 

9  1 

Z.IO 

9  99 

Z.ZZ 

9  n7 
z.u/ 

9  no 
z.uy 

9  9n 

Z.ZU 

D  \/  norLc 

K.v.  parKS 

9  ni 

Z.Ul 

9  HQ 
Z.UO 

1  Q7 

i.y/ 

9  n^ 

Z.UO 

9  n9 
z.uz 

uownniii  SKiing 

1  QQ 

1  8fi 
l.OD 

1  Q7 

I.y/ 

9  nn 
z.uu 

9  n^ 

Z.UO 

Big  modern  cities 

l.oo 

1  Qn 
i.yu 

1  8/1 
1.64 

1  8"^ 
1.00 

1  Q1 
i.yi 

Cross-country  skiing 

1.71 

1.67 

1.67 

1.81 

1.71 

Golf 

1.69 

1.65 

1.70 

1.67 

1.71 

Hunting 

1.67 

1.61 

1.64 

1.74 

1.69 

Casinos  and  gambling 

1.48 

1.53 

1.43 

1.42 

1.51 

Tennis 

1.30 

1.30 

1.32 

1.17 

1.33 

Total  Visitor  Trips^ 

41,090,100 

5,861,100 

10,932,100 

5,359,400 

18,937,500 

Based  on  a  scale  of  1  to  4,  where  4  equals  'very  important  and  1  equals  'not  at  all  important';  exhibit  presents  average  ratings. 

Estimates  of  importance  factors  were  collected  from  the  mailback  questionnaire,  not  from  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone 
survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
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Exhibit  50b:  Factors  of  Importance  in  Selecting  a  Vacation  Destination 

-  Season  Trip  Ended  • 

■  Same  Day  Visitor  Trips 

Spring 

Summer 

Fall 

Winter 

Factors  of  Importance^ 

Total 

{Apr.15-June  14) 

(June  15-Sept.8) 

(Sept.9  -  Oct.31) 

(Nov.1  -  Apr.l4) 

Standards  of  hygiene  and  cleanliness 

3,67 

3.76 

3.62 

3/4 

3,66 

Personal  safety 

3.60 

3.70 

3.53 

3,64 

3.58 

Scenery 

3.57 

3.62 

3.59 

3.70 

3.52 

Environmental  quality  of  air,  water  and  soil 

3.53 

3.58 

3.46 

3.55 

3.54 

Warm,  sunny  climate 

3.42 

3.36 

3.44 

3,35 

3.44 

Warm/friendly  welcome  for  tourists 

3.41 

3.39 

3.37 

3,50 

3.41 

Inexpensive  travel 

3.37 

3.27 

3.31 

3.35 

3.42 

Opportunities  to  increase  knowledge 

3.36 

3.44 

2.32 

3.46 

3.33 

Lakes  and  rivers 

3.34 

3.26 

3.30 

3,44 

3.36 

Reliable  weather 

3.32 

3.20 

3.31 

3.26 

3.37 

Wilderness  and  undisturbed  nature 

3.29 

3.28 

3.28 

2.36 

3.28 

Budget  accommodations 

3.28 

3.29 

3.26 

3.39 

3.26 

Chance  to  see  different  wildlife  and  birds 

3.26 

3.26 

3.18 

3,35 

3.27 

National  parks 

3.15 

3.12 

3.05 

3,20 

3.19 

Inexpensive  restaurants 

3.10 

3.04 

3.04 

3,17 

3.14 

Mountainous  areas 

2.98 

2.92 

2.97 

3,06 

2.97 

Wide  open  spaces 

2.97 

2.97 

2.90 

3.08 

2.97 

Beaches  for  swimming  and  sunning 

2.96 

2.94 

3.00 

2.92 

2.95 

Interesting  small  towns  and  villages 

2.92 

3.01 

2.84 

3.00 

2.90 

Interesting  local  people 

2.90 

2.97 

2.77 

2,92 

2.93 

Campgrounds  and  trailer  parks 

2.83 

2.88 

2.70 

2.87 

2.86 

Outdoor  activities  such  as  hiking,  climbing 

2.83 

2.76 

2.76 

2.92 

2.87 

Historic  old  cities 

2.69 

2.67 

2.64 

2.73 

2.70 

Local  crafts  and  handiwork 

2.67 

2.75 

2.61 

2.69 

2.68 

Local  cuisine 

2.66 

2.72 

2.61 

2,58 

2.69 

Shopping 

2.64 

2.65 

2.52 

2,66 

2.69 

Historical,  archaeological  or  military  sites 

2.61 

2.52 

2.70 

2.76 

2.56 

Culture  different  from  my  own 

2.60 

2.63 

2.44 

2.79 

2.61 

Resort  areas 

2.60 

2.60 

2.45 

2.49 

2.69 

High  quality  restaurants 

2.58 

2.64 

2.56 

2.58 

2.58 

Museums  and  art  galleries 

2.55 

2.52 

2.58 

2.61 

2.52 

Variety  of  short  guided  excursions/tours 

2.51 

2.62 

2.44 

2.61 

2.49 

Local  festivals 

2.49 

2.64 

2.36 

2,50 

2.50 

Fast  food  restaurants 

2.49 

2.38 

2.45 

2.60 

2.51 

Unique  or  different  native  cultures 

2.47 

2.49 

2.32 

2,55 

2.51 

Public  transportation 

2.44 

2.56 

2.30 

2.42 

2.47 

Amusement  or  theme  parks 

2.40 

2.30 

2.32 

2.57 

2.42 

Fishing 

2.39 

2.42 

2.51 

2.40 

2.32 

Water  sports 

2.34 

2.19 

2.35 

2.30 

2.38 

Seaside 

2.27 

2.23 

2.22 

2.15 

2.33 

Exotic  atmosphere 

2.26 

2.20 

2.30 

2.24 

2.27 

Spectator  sporting  events 

2.23 

2.26 

2.11 

2.26 

2.27 

Live  theatre  and  concerts 

2.18 

2.32 

2.23 

2.28 

2.10 

First  class  hotels 

2.18 

2.19 

2.20 

2.09 

2.20 

Nightlife  and  entertainment 

2.11 

2.18 

2.07 

2.07 

2.12 

R.V.  parks 

2.03 

2.03 

1.87 

2,07 

2.09 

Downhill  skiing 

1.94 

1.76 

1.96 

1.99 

1.97 

Big  modern  cities 

1.84 

1.88 

1.81 

1,77 

1.86 

Hunting 

1.71 

1.61 

1.67 

1,79 

1.73 

Cross-country  skiing 

1.68 

1.62 

1.63 

1.82 

1.68 

Golf 

1.68 

1.61 

1.71 

1,65 

1.70 

Casinos  and  gambling 

1.49 

1.56 

1.43 

1.44 

1.51 

Tennis 

1.30 

1.30 

1.32 

1.14 

1.33 

Total  Visitor  Trips^ 

27,063,900 

3,854,700 

6,073,700 

3,637,800 

13,497,800 

'  Based  on  a  scale  of  1  to  4,  where  4  equals  'very  important'  and  1  equals  'not  at  all  Important';  exhibit  presents  average  ratings. 

^  Estimates  of  importance  factors  were  collected  from  the  mailback  questionnaire,  not  from  the  telephone  survey.  The  maiiback  survey  was  weighted  separately  from  the  telephone 
survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
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Exhibit  50c:  Factors  of  Importance  in  Selecting  a  Vacation  Destination 

-  Season  Trip  Ended  - 

Overnight  Visitor  Trips 

Spring 

Summer 

Fall 

wmter 

Factors  of  Importance^ 

Total 

{Apr.15-Junel4) 

(June  15  -  Sept.B) 

{Sept.9  -  Oct.31) 

(Nov.1  -  Apr.i4) 

Standards  of  hygiene  and  cleanliness 

3.61 

3.64 

3.66 

3.62 

0.00 

Scenery 

3.60 

3.64 

3.60 

3.51 

0  C  1 

Personal  safety 

3.60 

3.54 

3.62 

3.55 

0  CQ 

3. bo 

Environmental  quality  of  air,  water  and  soil 

3.54 

3.46 

3.59 

3.55 

3.51 

Warm,  sunny  climate 

3.46 

3.46 

3.45 

3.31 

3,50 

Warm/friendly  welcome  for  tourists 

3.40 

3.38 

3.39 

3.33 

3.43 

Inexpensive  travel 

3.38 

3.32 

0  >l  1 

3.41 

0.o4 

0.00 

Lakes  and  rivers 

3.37 

3.34 

3.42 

3.39 

0  00 

0.00 

Wilderness  and  undisturbed  nature 

3.34 

3.27 

3.33 

3.32 

3.38 

Reliable  weather 

3.31 

3.35 

3.33 

3.16 

0  OA 

o.o4 

Opportunities  to  increase  knowledge 

3.28 

3.30 

3.34 

3.36 

0  on 

Budget  accommodations 

3.27 

3.35 

3.25 

3.23 

0  00 

O.ZO 

Chance  to  see  different  wildlife  and  birds 

3.17 

3.16 

3.26 

3.20 

3.08 

National  parks 

3.17 

3.19 

3.16 

3.17 

0  17 
0.1/ 

Beaches  for  swimming  and  sunning 

3.10 

3.10 

3.10 

3.05 

0  10 

3.12 

Inexpensive  restaurants 

3.05 

3.03 

2.98 

2.99 

0  10 

o.io 

Mountainous  areas 

3.05 

3.04 

3.04 

3.06 

3.06 

Wide  open  spaces 

2.97 

2.92 

3.01 

2.92 

2.97 

Interesting  local  people 

2.90 

2.82 

2.91 

2.89 

2.93 

Interesting  small  towns  and  villages 

2.88 

2.98 

2.83 

2.77 

2.93 

Outdoor  activities  such  as  hiking,  climbing 

2.87 

2.85 

2.93 

2.84 

2.82 

Campgmunds  and  trailer  parks 

2.87 

2.84 

2.99 

2.67 

2.84 

Local  cuisine 

2.65 

2.72 

2.56 

2.65 

2.70 

Resort  areas 

2.65 

2.59 

2.60 

2.55 

2.74 

Historic  old  cities 

2.64 

2.65 

2.66 

2.61 

2.64 

Shopping 

2.60 

2.63 

2.51 

2.55 

2.70 

Local  crafts  and  handiwork 

2.60 

2.58 

2.62 

2.67 

2.57 

High  quality  restaurants 

2.58 

2.67 

2.51 

2.58 

2.63 

Culture  different  from  my  own 

2.55 

2.55 

2.60 

2.54 

2.50 

Public  transportation 

2.51 

2.43 

2.35 

2.49 

2.68 

Variety  of  short  guided  excursions/tours 

2.50 

2.53 

2.52 

2.48 

2.49 

Local  festivals 

2.49 

2.57 

2.50 

2.41 

2.48 

Historical,  archaeological  or  military  sites 

2.49 

2.56 

2.52 

2.57 

2.42 

Fast  food  restaurants 

2.43 

2.41 

2.44 

2.30 

2.48 

Museums  and  art  galleries 

2.43 

2.47 

2.42 

2.52 

2.39 

Unique  or  different  native  cultures 

2.41 

2.41 

2.49 

2.45 

2.32 

Amusement  or  theme  parks 

2.41 

2.30 

2.39 

2.29 

2.51 

Fishing 

2.37 

2.34 

2.44 

2.36 

2.33 

Exotic  atmosphere 

2.34 

2.32 

2.33 

2.27 

2.38 

Seaside 

2.33 

2.29 

2.39 

2.23 

2.31 

Water  sports 

2.31 

2.30 

2.37 

2.31 

2.27 

Nightlife  and  entertainment 

2.25 

2.30 

2.09 

2.15 

2.40 

Live  theatre  and  concerts 

2.22 

2.24 

2.18 

2.18 

2.25 

First  class  hotels 

2.12 

2.15 

1.97 

2.18 

2.23 

Spectator  sporting  events 

2.09 

2.12 

2.03 

2.11 

2.13 

Downhill  skiing 

2.08 

2.04 

1.98 

2.02 

2.19 

R.V.  parks 

1.97 

2.01 

2.10 

1.96 

1.84 

Big  modern  cities 

1.96 

1.94 

1.88 

1.95 

2.03 

Cross-country  skiing 

1.77 

1.75 

1.72 

1.78 

1.81 

Golf 

1.71 

1.73 

l./U 

1  71 
l./l 

l./O 

Hunting 

1.61 

1.62 

1.60 

1.62 

1.60 

Casinos  and  gambling 

1.46 

1.47 

1.43 

1.39 

1.51 

Tennis 

1.31 

1.29 

1.33 

1.23 

1.32  ■ 

Total  Visitor  Trips^ 

14,026,200 

2,006,500 

4,858,400 

1,721,600 

5,439,700 

'  Based  on  a  scale  of  1  to  4,  where  4  equals  'very  important'  and  1  equals  'not  at  all  important';  exhibit  presents  average  ratings. 

^  Estimates  oi  importance  factors  were  collected  from  the  mailback  questionnaire,  not  from  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone 
survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
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Section  L 

Average  Rating  of  Alberta 


Respondents  were  asked  to  rate  the  province  as  a  whole  on  35 
tourism-related  attributes.  These  items  were  rated  on  a  1  to  5 
scale  where  1  equals  'very  poor'  and  5  equals  'very  good'. 
The  exhibits  in  this  section  show  the  average  ratings  for  each 
attribute. 

Top  rated  attributes  in  Alberta 

All  attributes  were  rated  positively  (i.e.  rated  higher  than  3.0). 
The  top  ten  most  highly  rated  items  were: 

•  scenery  (rating  of  4.77) 

•  downhill  skiing  (4.67) 

•  National  Parks  (4.61) 

•  cross  country  skiing  (4.51) 

•  outdoor  activities  (4.50) 

•  variety  of  things  to  see  and  do  (4.41) 

•  personal  safety  (4.32) 

•  standards  of  hygiene  and  cleanliness  (4.26) 

•  golfing  (4.23)  and 

•  hunting  (4.21). 

Attributes  related  to  expenses  received  the  lowest  ratings, 
although  on  a  scale  of  1  to  5,  they  were  still  rated  fairly  high. 
Four  of  the  following  five  lowest  rated  attributes  were  related 
to  travel  expenses: 

•  value  for  vacation  money  (3.67); 

•  inexpensive  restaurants  (3.66); 

•  water  sports  (3.63); 

•  budget  accommodations  (3.54);  and 

•  inexpensive  travel  in  Alberta  (3.54). 

There  was  little  variation  in  the  ratings  between  same  day  and 
overnight  visitors,  although  overnight  visitors  tended  to  rate 
most  attributes  slightly  more  positively  than  same  day  visi- 
tors. 


Alberta's  scenery  was  rated  the  highest  among  the  35  attrib- 
utes by  visitors  from  all  tourism  zones,  with  the  excephon  of 
the  Gateway  and  Banff  National  Park  Tourism  Zones.  For 
visitors  from  both  of  these  zones.  Alberta's  downhill  skiing 
product  was  rated  the  highest  and  scenery  was  ranked 
second. 

It  is  important  to  note  that  although  standards  of  hygiene  and 
cleanliness  was  rated  as  the  most  important  factor  when 
selecting  a  vacation  destination  (see  Section  K),  the  standards 
of  hygiene  and  cleanliness  of  Alberta  was  ranked  eighth. 
Conversely,  downhill  skiing  was  rated  quite  low  in  terms  of 
importance  when  selecting  a  vacation  destination  (47th  out  of 
53),  yet  Alberta's  downhill  skiing  product  was  rated  the 
second  highest. 


Provincial  Summary  / 1991  Alberta  Resident  Travel  Survey  149 


Exhibit  51  a:  Average  Rating  of  Alberta  -  Visitor  Origin  -  Total  Visitor  Trips 


David 


Chinook 

Big 

Thompson 

Battle 

Country 

Gateway 

Country 

Country 

River 

Lakeland 

Evergreen 

Average  Ratings^ 

Total 

(Zonel) 

(Zone  2) 

(Zone  3) 

(Zone  4) 

(Zone  5) 

(Zone  6) 

(Zone  7) 

Scenery 

4.77 

4.82 

4.59 

4.79 

4.85 

4.73 

4.82 

4.76 

Downhill  skiing 

4.67 

4.55 

4.68 

4.78 

4.73 

4.72 

4.62 

4.54 

National  Parks 

4.61 

4.70 

4.38 

4.58 

4.65 

4.52 

4.45 

4.57 

Cross  country  skiing 

4.51 

4.42 

4.22 

4.70 

4.52 

4.47 

4.46 

4.37 

Outdoor  activities 

4.50 

4.48 

4.45 

4.51 

4.48 

4.39 

4.39 

4.48 

Variety  of  things  to  see  and  do 

4.41 

4.51 

4.28 

4.45 

4.52 

4.51 

4.43 

4.43 

Personal  safety 

4.32 

4.39 

4.21 

4.29 

4.31 

4.26 

4.30 

4.31 

Standards  of  hygiene  and  cleanliness 

4.26 

4.32 

3.99 

4.28 

4.32 

4.24 

4.21 

4.22 

Golfing 

4.23 

4.25 

4.17 

4.24 

4.33 

4.09 

4.31 

4.23 

Hunting 

4.21 

4.38 

4.50 

4.21 

4.24 

4.24 

4.33 

4.38 

Shopping 

4.18 

4.18 

4.16 

4.23 

4.12 

4.08 

4.20 

4.37 

High  quality  restaurants 

4.15 

4.26 

3.85 

4.42 

4.21 

4.29 

4.10 

4.11 

First  class  hotels 

4.15 

4.23 

4.14 

4.28 

4.16 

4.20 

4.19 

4.02 

Fishing 

4.12 

4.08 

4.40 

4.17 

4.11 

4.00 

4.32 

4.20 

Campground  and  trailer  parks 

4.06 

4.10 

3.63 

4.19 

4.15 

3.86 

4.18 

4.07 

Spectator  sporting  events 

4.05 

3.95 

4.29 

4.05 

4.09 

3.98 

4.07 

4.21 

Things  1  like  to  do  on  vacation 

4.03 

4.02 

3.93 

4.09 

4.20 

4.13 

4.13 

4.03 

Interesting  and  friendly  local  people 

3.98 

3.91 

3.89 

4.09 

4.03 

3.99 

3.98 

3.94 

Local  festivals 

3.97 

3.87 

3.85 

3.98 

3.85 

3.92 

4.05 

4.22 

Seeing  different  wildlife  and  birds 

3.92 

4.12 

3.93 

3.73 

3.96 

3.97 

3.98 

3.81 

Special  events 

3.91 

3.98 

3.76 

3.96 

4.01 

3.90 

3.94 

3.99 

Museums  and  art  galleries 

3.90 

3.91 

3.58 

3.98 

3.91 

3.93 

3.94 

3.97 

R.V.  parks 

3.89 

3.84 

3.78 

4.14 

4.10 

3.83 

3.86 

3.86 

Live  theatre  and  concerts 

3.87 

3.79 

3.53 

3.98 

3.97 

3.78 

4.03 

3.89 

Historical  or  archaeological  sites 

3.86 

4.14 

4.20 

3.71 

3.88 

3.94 

3.88 

3.81 

Public  transportation 

3.83 

3.91 

3.89 

3.95 

4.06 

3.73 

3.52 

3.68 

Amusement/theme  parks 

3.75 

3.77 

3.53 

3.88 

3.74 

3.86 

3.90 

3.82 

Nightlife  and  entertainment 

3.73 

3.83 

3.56 

3.79 

3.87 

3.79 

3.66 

3.79 

Service  in  restaurants/hotels 

3.73 

3.61 

3.57 

3.99 

3.64 

3.73 

3.76 

3.73 

Unique  or  different  native  cultures 

3.72 

3.89 

3.68 

3.88 

3.82 

3.55 

3.78 

3.72 

Value  for  vacation  money 

3.67 

3.72 

3.39 

3.74 

3.68 

3.58 

3.72 

3.61 

Inexpensive  restaurants 

3.66 

3.72 

3.65 

3.89 

3.73 

3.51 

3.73 

3.71 

Water  sports 

3.63 

3.79 

4.13 

3.77 

3.74 

3.58 

3.96 

3.78 

Budget  accommodations 

3.54 

3.51 

3.27 

3.76 

3.53 

3.59 

3.62 

3.56 

Inexpensive  travel  in  Alberta 

3.54 

3.67 

3.42 

3.52 

3.56 

3.39 

3.57 

3.37 

Total  Visitor  Trips^ 

41,090,100 

3,912,400 

1,317,200 

1,033,500 

3,420,600 

4,695,500 

2,958,600 

1,972,700 

Based  on  a  scale  of  1  to  5  where  5  equals  'very  good',  arid  1  equals  'very  poor';  exhibit  presents  average  ratings. 

Estimates  of  average  ratings  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone  survey,  result- 
ing in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
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Exhibit  51b:  Average  Rating  of  Alberta  -  Visitor  Origin  -  Total  Visitor  Trips 


L/inri  nf 

UdllU  III 

Banff 

Land  of  tfie 

thp  Mio'htv 

N^tinnsl 

Calgary  & 

National 

Game 

Midnight 

Peace 

Park 

District 

Edmonton 

Park 

Country 

Twilight 

(Zone  9) 

(Zone  ID) 

(Zone  11) 

(Zone  12) 

(Zone  13) 

(Zone  14) 

Total 

Average  Ratings^ 

4.64 

4.87 

4.83 

4.75 

4.82 

4.62 

4.63 

4.77 

Scenery 

4.19 

4.74 

4.76 

4.74 

4.87 

4,34 

4.57 

4.57 

Downhill  skiing 

4.21 

4.80 

4.74 

4.68 

4.62 

4.49 

4.47 

4.61 

National  Parks 

4.26 

4.64 

4.65 

4.53 

4.76 

4.46 

4.47 

4.51 

Cross  country  skiing 

4.16 

4.74 

4.71 

4.50 

4.76 

4.40 

4.23 

4.50 

Outdoor  activities 

4.36 

4.44 

4.38 

4.34 

4.25 

4.34 

4.29 

4,41 

Vsnety  of  things  to  see  snd  do 

4.18 

4.23 

4.38 

4.35 

4.39 

4.11 

4.25 

4.32 

Personal  safety 

4.19 

4.19 

4.35 

4.27 

4.09 

4.23 

4.14 

4.26 

^tandard^  nf  huPipnp  and  rlp?inhnp<;<; 

4.25 

4.17 

4.24 

4.24 

4.26 

4.33 

4.12 

4.23 

Golfing 

4.02 

3.90 

4.02 

4.21 

4.07 

4.13 

4.06 

4.21 

Hunting 

4.28 

4.09 

4.14 

4.27 

3.73 

4.12 

4.16 

4.18 

Shopping 

3.98 

4.06 

4.14 

4.10 

3.89 

4.05 

4.08 

4.15 

Hiph  niialitv  rp<^taiirant<; 

4.13 

4.23 

4.13 

4.16 

4.01 

3.97 

4.07 

4.15 

First  class  hotels 

o.ot 

q7 

O.J  1 

A  in 

4  18 

1. 10 

4  n 

H.  10 

4  n? 

4  1? 

FiQhina 

1  t  O  1  1  1  1  1  c 

0.  JU 

4.18 

4.10 

4.13 

3.93 

4.16 

4.06 

4.06 

r.amnprniind  and  trailpr  nark<; 

O.J  J 

3.79 

4.09 

4.10 

3.82 

3.84 

3.96 

4.05 

0.  jU 

4  IS 

3.96 

4.02 

4.00 

4.04 

3.86 

4.03 

ThincK;  1  lilcp  tn  rin  nn  uaratinn 

0.C70 

O.J  J 

4.13 

3.87 

3.97 

4.11 

3.84 

3.98 

lntprp<;tincT  and  fripndlu  Inral  npnnip 
1 1 1  lui  Co  L 1 1  i  c  ailu  iiidiuiy  luk^oi  ^uupic 

O.JU 

87 

0.0/ 

4  in 

^  fi'^ 

O.DO 

O.JL 

87 

0.0/ 

O.J  1 

LUUal  ICiLlvdlo 

3.55 

4.14 

3.94 

3.86 

3.95 

3.78 

3.83 

3.92 

Seeing  different  wildlife  and  birds 

77 

J.I  1 

3.69 

3.92 

3.93 

3.66 

3.95 

3.73 

3.91 

"snpria  1  pupnt<; 

opciylal  CVCIILo 

o.oo 

3.82 

3.94 

3.89 

3.94 

3.74 

3.90 

3.90 

MiKPiim";  and  art  oallprip? 

lYIUoCUIIIo  allU  ulL  ^allCHCo 

3.78 

3.92 

3.95 

3.83 

4.08 

3.93 

3.81 

3.89 

R  \l  nark<; 

i\ ,  V  .  p u  1  r\o 

fin 

^  fid 

Qn 

O.JL. 

81 

0.01 

^  7^ 

0. 1  J 

^  7Q 

0.1  J 

87 

0.0/ 

1  i\/p  thpatrp  and  rnnrprtc 

Live  UlCuUC  OIIU  l/UltUCILo 

3.69 

3.63 

3.76 

3.83 

3.72 

3.78 

3.68 

3.86 

Historical  or  archaeological  sites 

3.63 

3.58 

4.01 

3.81 

3.60 

3.69 

3.53 

3.83 

Piihlir  tran^nnrtatinn 

1   UUIl^  LI  U  1  lopUl  La  HUM 

3.59 

3.53 

3.67 

3.74 

3.24 

3.61 

3.78 

3.75 

AmiKPmpnt/thpmp  nark<; 

r\i  1 1  u ocn  1  c  1 1 L/ L 1  ic  1 1 1  c  paino 

^  fi7 

^  SR 

O.JO 

7fi 

0.  /  0 

fiS 

o.u  J 

SI 

0.01 

7'^ 

0.10 

^  Sfi 

O.JU 

^  7'^ 

0.1  0 

Niahtlifp  and  pntprtainmpnt 

lilgllLIIIC  ullU  CI  1  LCI  La  1 1 1 1 1 ICI 1 L 

3.66 

3.58 

3.87 

3.75 

3.55 

3.68 

3.49 

3.73 

Qpruipp  in  rp<;taiirant<;/hntpk 

ocivioc  III  1  Co  La  u.i  a  1 1  Lo/ 1  lu  LU  1 0 

3.39 

3.48 

3.77 

?  74 

3.54 

^  7^ 

0.10 

sn 

O.JU 

3.72 

llniniip  nr  Hiffprpnt  natiup  riiltiirpc 

unique  Ul  UIMCICIIL  lldUVC  L/UILUICo 

3.57 

3.62 

3.69 

3.70 

3.49 

3.78 

3.65 

3.67 

Value  for  vacation  money 

3.44 

3.45 

3.65 

3.67' 

3.30 

3.83 

3.61 

3.66 

Inexpensive  restaurants 

3.56 

3.52 

3.31 

3.65 

3.15 

3.64 

3.70 

3.63 

Water  sports 

3.42 

3.44 

3.52 

3.54 

3.08 

3.56 

3.65 

3.54 

Budget  accommodations 

3.17 

3.36 

3.64 

3.61 

3.12 

3.46 

3.37 

3.54 

Inexpensive  travel  in  Alberta 

1,077,000 

97,400 

8,950,300 

7,392,200 

191,500 

1,138,500 

2,932,800 

41,090,100 

Total  Visitor  Trips^ 

Based  on  a  scale  of  1  to  5  where  5  equals  'very  good',  and  1  equals  'very  poor';  exhibit  presents  average  ratings. 

Estimates  o1  average  ratings  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone  survey,  result- 
ing in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
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Exhibit  51  c:  Average  Rating  of  Alberta  -  Visitor  Origin  -  Same  Day  Visitor  Trips 


David 


Chinook 

Big 

Thompson 

Battle 

Country 

Gateway 

Country 

Country 

River 

Lakeland 

Evergreen 

Average  Ratings^ 

Total 

(Zonel) 

(Zone  2) 

(Zone  3) 

(Zone  4) 

(Zone  5) 

(Zone  6) 

(Zone  7) 

Scenery 

4.77 

4.84 

4.47 

4.79 

4.83 

4.69 

4.92 

4.73 

Downhill  skiing 

4.65 

4.55 

4.72* 

4.82* 

4.70 

4.72 

4.74* 

4.51* 

National  Parks 

4.60 

4.73 

4.27 

4.60 

4.66 

4.50 

4.52 

4.58 

Cross  country  skiing 

4.52 

4.41* 

4.09* 

4.78* 

4.60* 

4.49* 

4.63* 

4.39* 

Outdoor  activities 

4.49 

4.49 

4.41 

4.56 

4.46 

4.39 

4.51* 

4.43 

Variety  of  things  to  see  and  do 

4.42 

4.52 

4.23 

4.43 

4.57 

4.51 

4.50 

4.42 

Personal  safety 

4.29 

4.41 

4.14 

4.31 

4.26 

4.26 

4.32* 

4.28 

Hunting 

4.27 

4.48* 

4.51* 

4.36* 

4.35* 

4.34* 

4.41* 

4.36* 

Golfing 

4.23 

4.22* 

4.07* 

4.26* 

4.43* 

4.07* 

4.41* 

4.25* 

Standards  of  hygiene  and  cleanliness 

4.23 

4.34 

3.82 

4.32 

4.32 

4.22 

4.25 

4.13 

Shopping 

4,15 

4.19 

4.05 

4.23 

4.08 

4.04 

4.15 

4.44 

High  quality  restaurants 

4.15 

4.26 

3.66 

4.46 

4.19 

4.31 

4.19* 

4.08 

Fishing 

4.15 

4.11 

4.43* 

4.29* 

4.15 

4.03 

4.40* 

4.24* 

First  class  hotels 

4.14 

4.25* 

4.05* 

4.32* 

4.23 

4.21 

4.27* 

3.99* 

Campground  and  trailer  parks 

4.06 

4.17* 

3.50 

4.25 

4.22 

3.86 

4.17* 

4.01 

Things  1  like  to  do  on  vacation 

4.04 

4.04 

3.90 

4.08 

4.26 

4.17 

4.20 

3.98 

Spectator  sporting  events 

4.04 

3.97 

4.33 

4.09 

4.18 

3.95 

4.05* 

4.23 

Interesting  and  friendly  local  people 

3.99 

3.91 

3.89 

4.13 

3.96 

4.01 

4.17* 

3.92 

Local  festivals 

3.95 

3.89 

3.84 

4.01 

3.85 

3.91 

4.13* 

4.31 

Special  events 

3.92 

4.02 

3.80 

4.00 

4.06 

3.92 

3.98* 

4.06 

Seeing  different  wildlife  and  birds 

3.92 

4.17 

3.86 

3.73 

3.94 

4.00 

3.96* 

3.73 

R.V.  parks 

3.90 

3.90* 

3.86* 

4.22* 

4.18* 

3.84* 

3.83* 

3.79* 

Museums  and  art  galleries 

3.90 

3.90 

3.44 

4.00 

3.89 

3.95 

4.04* 

3.96 

Historical  or  archaeological  sites 

3.87 

4.15 

4.28 

3.74 

3.86 

3.93 

3.95* 

3.88 

Live  theatre  and  concerts 

3.84 

3,77 

3.43* 

4.01 

4.03 

3.75 

4.12* 

3.86* 

Public  transportation 

3.78 

3.89 

3.83 

3.99 

4.10 

3.71 

3.39* 

3.57 

Amusement/theme  parks 

3.74 

3.77 

3.34 

3.93 

3.75 

3.92 

4.04* 

3.82 

Nightlife  and  entertainment 

3.69 

3.85 

3.39* 

3.80 

3.82 

3.74 

3.80* 

3.73* 

Service  in  restaurants/hotels 

3.69 

3.60 

3.46 

4.05 

3.56 

3.74 

3.81 

3.69 

Unique  or  different  native  cultures 

3.69 

3.95 

3.71* 

3.91 

3.94 

3.56 

3.86* 

3.71 

Value  for  vacation  money 

3.66 

3.80 

3.31 

3.81 

3.71 

3.58 

3.75* 

3.51 

Inexpensive  restaurants 

3.63 

3.75 

3.57 

3.96 

3.75 

3.48 

3.76 

3.65 

V\/ater  sports 

3.63 

3.80* 

4.20* 

3.85* 

3.65 

3.56 

3.95* 

3.78* 

Inexpensive  travel  in  Alberta 

3.52 

3.81 

3.35 

3.58 

3.55 

3.40 

3.65 

3.17 

Budget  accommodations 

3,50 

3,53 

3.16 

3.79 

3.47 

3.59 

3.62* 

3.48 

Total  Visitor  Trips^ 

27,063,900 

3,248,500 

884,800 

794,700 

2,255,400 

3,604,300 

1,993,500 

1,334,800 

'  Based  on  a  scale  of  1  to  5  where  5  equals  'very  good',  and  1  equals  'very  poor';  exhibit  presents  average  ratings. 

^  Estimates  of  average  ratings  were  collected  from  the  mallback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone  survey,  result- 
ing in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
'  Interpret  with  caution  due  to  small  sample  size. 
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Exhibit  51  d:  Average  Rating  of  Alberta  -  Visitor  Origin  -  Same  Day  Visitor  Trips 


Land  of 

Jasper 

Banff 

Land  of  the 

the  Mighty 

National 

Calgary 

National 

Game 

Midnight 

Peace 

Park 

&  District 

Edmonton 

Park 

Country 

Twilight 

(Zone  8) 

(Zone  9) 

(Zone  10) 

(Zone  11) 

(Zone  12) 

(Zone  13) 

(Zone  14) 

Total 

Average  Ratings^ 

4.64 

4.88 

4.84 

4.79 

4,77 

4.56* 

4.61 

4.77 

Scenery 

4.12* 

4.72* 

4.73 

4.73 

4.84 

4.18* 

4.49* 

4.65 

Downhill  skiing 

4.10 

4.81 

4.71 

4.69 

4.61 

4.42* 

4,50 

4.60 

National  Parks 

4.19* 

4.61* 

4.63 

4.54 

4.71* 

4.42* 

4.40* 

4.52 

Cross  country  skimg 

4.14* 

4.70 

4.73 

4.50 

4.69 

4.36* 

4,15 

4,49 

Outdoor  activities 

4.36 

4.40 

4.38 

4.34 

4.17 

4.26* 

4.30 

4.42 

Variety  of  things  to  see  and  do 

4.15 

4.19 

4.35 

4.33 

4.36 

3.96* 

4,19 

4,29 

Personal  safety 

3.96* 

3.87* 

4.04 

4.20 

4.08* 

4.13* 

4.10* 

4.27 

Hunting 

4.18* 

4.12* 

4.25 

4.20 

4.21* 

4.37* 

4.07* 

4.23 

Golfing 

4.27 

4.15 

4.30 

4.16 

4.26 

4.20* 

4,04 

4.23 

Standards  of  hygiene  and  cleanliness 

4.24 

4.04* 

4.12 

4.24 

3.94 

4.07* 

4.04 

4,15 

Shopping 

3.99 

3.97* 

4.11 

4.05 

3.89 

4.09* 

4.13 

4,15 

High  quality  restaurants 

3.77* 

3.96* 

4.16 

4.17 

4.17* 

4.20* 

3.93 

4,15 

Fishing 

4.14* 

4.17* 

4.09 

4.16 

3.93* 

3.83* 

3.99 

4.14 

First  class  hotels 

3.88* 

4.21* 

4.10 

4.06 

4.14* 

4.21* 

4.04 

4.06 

Campground  and  trailer  parks 

3.97 

4.19 

3.99 

4.00 

3.78 

4.03* 

3.80 

4.04 

Things  1  like  to  do  on  vacation 

3.94* 

3.69* 

4.04 

4.06 

3.79* 

3.61* 

3.99 

4.04 

Spectator  sporting  events 

3.91 

3.98 

4.09 

3.91 

3.95 

4.18* 

3.79 

3.99 

Interesting  and  friendly  local  people 

3.29* 

3.85* 

4.02 

4.02 

3.77* 

3.76* 

3.93 

3.95 

Local  festivals 

3.74* 

3.64* 

3.87 

3.92 

3.75* 

3.87* 

3.72 

3.92 

Special  events 

3.46* 

4.16 

3.92 

3.91 

3.90* 

3.68* 

3.79 

3.92 

Seeing  different  wildlife  and  birds 

3.69* 

3.93* 

3.93 

3.82 

3.96* 

3.96* 

3.82 

3.90 

R.V.  parks 

3.74* 

3.79* 

3.91 

3.93 

3.92* 

3.57* 

3.92 

3.90 

Museums  and  art  galleries 

3.60* 

3.53* 

3.69 

3.84 

3.75* 

3.73* 

3.76 

3.87 

Historical  or  archaeological  sites 

3.53* 

3.60* 

3.84 

3.90 

3.88* 

3.58* 

3.77 

3.84 

Live  theatre  and  concerts 

3.57* 

3.62* 

3.98 

3.73 

3.84 

3.60* 

3.39 

3.78 

Public  transportation 

3.51 

3.56* 

3.58 

3.73 

3.16* 

3.47* 

3.84 

3.74 

Amusement/theme  parks 

3.60* 

3.49* 

3.70 

3.47 

3.55* 

3.72* 

3.53 

3.69 

Nightlife  and  entertainment 

3.65 

3.53 

3.85 

3.61 

3.49 

3.63* 

3.44 

3.69 

Service  in  restaurants/hotels 

3.26* 

3.49* 

3.59 

3.58 

3.62* 

3.54* 

3.46 

3.69 

Unique  or  different  native  cultures 

3.52 

3.59 

3.74 

3.58 

3.63 

3.79* 

3.63 

3.66 

Value  for  vacation  money 

3.39 

3.45 

3.59 

3.60 

3.36 

3.84* 

3.55 

3.63 

Inexpensive  restaurants 

3.52* 

3.54* 

3.36 

3.57 

3.07* 

3.52* 

3.74* 

3.63 

Water  sports 

3.04 

3.29 

3.60 

3.57 

3.37* 

3.41* 

3.28 

3.52 

Inexpensive  travel  in  Alberta 

3.30 

3.45* 

3.49 

3.39 

3.25* 

3.57* 

3.65 

3.50 

Budget  accommodations 

765,500 

73,500 

5,632,700 

3,643,700 

127,000 

759,300* 

1,946,300 

27,063,900 

Total  Visitor  Trips^ 

'  Based  on  a  scale  of  1  to  5  where  5  equals  'very  good',  and  1  equals  'very  poor';  exhibit  presents  average  ratings. 

2  Estimates  of  average  ratings  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone  survey,  result- 
ing in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
*  Interpret  with  caution  due  to  small  sample  size. 
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Exhibit  51  e:  Average  Rating  of  Alberta  -  Visitor  Origin  -  Overnight  Visitor  Trips 


David 


Chinook 

Big 

Thompson 

Battle 

Country 

Gateway 

Country 

Country 

River 

Lakeland 

Evergreen 

Average  Ratings^ 

Total 

(Zonel) 

(Zone  2) 

(Zone  3) 

(Zone  4) 

(Zone  5) 

(Zone  6) 

(Zone  7) 

Scenery 

4.76 

4.73* 

4.82 

4.77 

4.89 

4.86 

4.60 

4.81 

Downhill  skiing 

4.71 

4.55* 

4.62* 

4.70* 

4.79* 

4.70* 

4.43 

4.60* 

National  Parks 

4.63 

4.57* 

4.60 

4.51 

4.62 

4.59 

4.32 

4.57 

Outdoor  activities 

4.52 

4.46* 

4.55* 

4.34* 

4.53 

4.41* 

4.18 

4.57 

Cross  country  skiing 

4.51 

4.43* 

4.47* 

4.48* 

4.37* 

4.39* 

4.16* 

4.34* 

Variety  of  things  to  see  and  do 

4.39 

4.45* 

4.38 

4.53 

4.42 

4.52 

4.26 

4.44 

Personal  safety 

4.37 

4.31* 

4.36 

4.21 

4.40 

4.28 

4.27 

4.37 

Standards  of  hygiene  and  cleanliness 

4.33 

4.19* 

4.33 

4.14 

4.31 

4.29 

4.11 

4.40 

Shopping 

4.24 

4.13* 

4.39 

4.20 

4.19 

4.23 

4.31 

4.24 

Golfing 

4.23 

4.41* 

4.39* 

4.16* 

4.12* 

4.16* 

4.08* 

4.20* 

First  class  hotels 

4.16 

4.18* 

4.34* 

4.15* 

4.02* 

4.18* 

4.02* 

4.09* 

High  quality  restaurants 

4.15 

4.25* 

4.25 

4.27* 

4.23 

4.24 

3.91 

4.18 

Hunting 

4.10 

3.91* 

4.48* 

3.70* 

3.98* 

3.86* 

4.17* 

4.42* 

Spectator  sporting  events 

4.09 

3.83* 

4.19* 

3.93* 

3.90* 

4.09* 

4.13 

4.16* 

Campground  and  trailer  parks 

4.08 

3.80* 

3.90 

3.98* 

4.01 

3.85* 

4.21 

4.20 

Fishing 

4.05 

3.93* 

4.33* 

3.82* 

4.02* 

3.91* 

4.14 

4.13* 

Local  festivals 

4.01 

3.73* 

3.87* 

3.88* 

3.86* 

3.96* 

3.87 

4.05 

Things!  like  to  do  on  vacation 

4.00 

3.91* 

4.01 

4.11 

4.07 

3.99 

3.98 

4.12 

Interesting  and  friendly  local  people 

3.97 

3.91* 

3.87 

3.95 

4.16 

3.91 

3.60 

3.97 

Public  transportation 

3.92 

4.01* 

4.04 

3.85* 

3.99* 

3.79 

3.80 

3.91* 

Live  theatre  and  concerts 

3.92 

3.94* 

3.66* 

3.88* 

3.86* 

3.88* 

3.85* 

3.95* 

Seeing  different  wildlife  and  birds 

3.91 

3.83* 

4.08 

3.71* 

4.00 

3.87 

4.02 

3.98 

Museums  and  art  galleries 

3.91 

3.93* 

3.92* 

3.89* 

3.95 

3.88* 

3.72 

4.01* 

Special  events 

3.90 

3.75* 

3.66 

3.83* 

3.92* 

3.86* 

3.86 

3.85 

R.V.  parks 

3.88 

3.64* 

3.68* 

3.95* 

3.93* 

3.79* 

3.93* 

3.98* 

Historical  or  archaeological  sites 

3.84 

4.07* 

3.99* 

3.63* 

3.91 

3.96* 

3.74 

3.64* 

Service  in  restaurants/hotels 

3.81 

3.63* 

3.82 

3.81 

3.80 

3.70 

3.66 

3.80 

Unique  or  different  native  cultures 

3.80 

3.54* 

3.61* 

3.76* 

3.56* 

3.50* 

3.63* 

3.74* 

Nightlife  and  entertainment 

3.80 

3.75* 

3.93* 

3.76* 

3.95* 

3.93* 

3.41 

3.90* 

Amusement/theme  parks 

3.76 

3.80* 

3.92 

3.72* 

3.72* 

3.66* 

3.61 

3.83 

Inexpensive  restaurants 

3.72 

3.56* 

3.82 

3.64 

3.69 

3.62 

3.68 

3.82 

Value  for  vacation  money 

3.67 

3.30* 

3.57 

3.53 

3.64 

3.59 

3.67 

3.80 

Water  sports 

3.64 

3.76* 

3.96* 

3.48* 

3.92* 

3.68* 

3.97* 

3.76* 

Budget  accommodations 

3.61 

3.40* 

3.49 

3.63* 

3.64 

3.59 

3.61 

3.71 

Inexpensive  travel  in  Alberta 

3.57 

2.96* 

3.55 

3.33 

3.57* 

3.38 

3.41 

3.77 

Total  Visitor  Trips^ 

14,026,200 

663,900* 

432,400 

238,800 

1,165,200 

1,091,200 

965,100 

637,900 

'  Based  on  a  scale  of  1  to  5  where  5  equals  'very  good',  and  1  equals  'very  poor';  exhibit  presents  average  ratings. 

2  Estimates  of  average  ratings  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone  survey,  result- 
ing in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
'  Interpret  with  caution  due  to  small  sample  size. 
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Exhibit  51f:  Average  Rating  of  Alberta  -  Visitor  Origin  -  Overnight  Visitor  Trips 


Land  of 

Jasper 

Banff 

Land  of  the 

the  Mighty 

National 

Calgary 

National 

Game 

Midnight 

Peace 

Park 

&  District 

Edmonton 

Park 

Country 

Twilight 

(Zone  8) 

(Zone  9) 

(Zone  10) 

(Zone  11) 

(Zone  12) 

(Zone  13) 

(Zone  14) 

Total 

Average  Ratings' 

4.66 

4.86* 

4.83 

4.71 

4.93* 

4.72 

4.66 

4.76 

Scenery 

4.36* 

4.82* 

4.80 

4,75 

4.95* 

4.64* 

4.71* 

4.71 

Downhill  sknng 

4.46 

4.76* 

4.78 

4.68 

4.65* 

4.59 

4.42 

4.63 

National  Parks 

4.21 

4.84* 

4.68 

4.50 

4.90* 

4.48 

4.42* 

4.52 

Outdoor  activities 

4.40* 

4.75* 

4.67 

4.53 

4.85* 

4.52* 

4.58* 

4.51 

Cross  country  skiing 

4.35 

4.58* 

4.39 

4.35 

4.42* 

4.48 

4.27 

4.39 

Variety  of  things  to  see  and  do 

4.25 

4.34* 

4.45 

4.37 

4.44* 

4.39 

4.39 

4.37 

Personal  safety 

3.99 

4.33* 

4.44 

4.38 

3.74* 

4.29 

4.35 

4.33 

Standards  of  hygiene  and  cleanliness 

4.39 

4.25* 

4.16 

4.29 

3.29* 

4.19 

4.41 

4.24 

Shopping 

4.38* 

4.32* 

4.22 

4.28 

4.42* 

4.27* 

4.20* 

4.23 

Golfing 

4.13* 

4.43* 

4.19 

4.16 

4.16* 

4.18* 

4.27* 

4.16 

First  class  hotels 

3.97 

4.34* 

4.19 

4.16 

3.89* 

3.98 

3.96 

4.15 

High  quality  restaurants 

4.14* 

4.01* 

4.00 

4.22 

4.07* 

4.11* 

4.00* 

4.10 

Hunting 

3.96 

4.08* 

4.17 

4.14 

3.90* 

4.18* 

3.91* 

4.09 

Spectator  sporting  events 

3.93 

4.07* 

4.09 

4.20 

3.59* 

4.08 

4.09* 

4.08 

Campground  and  trailer  parks 

3.97* 

4.01* 

3.99 

4.07 

4.22* 

4.00 

4.18* 

4.05 

Fishing 

4.02 

3.91* 

4.08 

4.17 

3.37* 

4.17 

3.73* 

4.01 

Local  festivals 

3.93 

4.01* 

3.92 

4.05 

4.428 

4.06 

3.99 

4.00 

Things  1  like  to  do  on  vacation 

3.98 

4.03* 

4.19 

3.84 

4.00* 

3.97 

3.95 

3.97 

Interesting  and  friendly  local  people 

3.77 

3.46* 

4.05 

3.90 

3.13* 

3.86 

3.84* 

3.92 

Public  transportation 

3.70* 

3.77* 

4.00 

3.93 

3.70* 

4.05* 

3.85* 

3.92 

Live  theatre  and  concerts 

3.71 

4.04* 

3.98 

3.81 

4.04* 

3.95 

3.91* 

3.91 

Seeing  different  wildlife  and  birds 

4.01 

3.92* 

3.99 

3.85 

4.00* 

4.09 

3.84* 

3.91 

Museums  and  art  galleries 

3.85 

3.85* 

4.01 

3.93 

3.52* 

4.09 

3.77* 

3.90 

Special  events 

3.97* 

3.90* 

3.99 

3.84 

4.36* 

3.90* 

3.80* 

3.88 

R.V.  parks 

3.86 

3.96* 

3.90 

3.82 

3.68* 

3.89 

3.52 

3.84 

Historical  or  archaeological  sites 

3.71 

3.74* 

3.91 

3.89 

3.66* 

3.77 

3.62 

3.81 

Service  in  restaurants/hotels 
Unique  or  different  native 

3.63* 

3.46* 

4.05 

3.88 

3.42* 

4.06* 

3.57* 

3.80 

cultures 

3.81* 

3.85* 

3.84 

3.81 

3.43* 

3.74* 

3.62* 

3.80 

Nightlife  and  entertainment 

3.81 

3.47* 

3.83 

3.76 

3.53* 

3.82* 

3.68* 

3.76 

Amusement/theme  parks 

3.56 

3.45* 

3.75 

3.74 

3.17* 

3.83 

3.74 

3.72 

Inexpensive  restaurants 

3.70 

3.73* 

3.62 

3.81 

3.21* 

3.76 

3.70 

3.67 

Value  for  vacation  money 

3.66* 

3.46* 

3.21 

3.72 

3.368 

3.82* 

3.66* 

3.64 

Water  sports 

3.73 

3.44* 

3.58 

3.68 

2.70* 

3.54 

3.64 

3.61 

Budget  accommodations 

3.50 

3.58* 

3.70 

3.66 

2.70* 

3.56 

3.57 

3.57 

Inexpensive  travel  in  Alberta 

311,500 

24,000* 

3,317,600 

3,748,400 

84,600* 

379,100 

986,500 

14,026,200 

Total  Visitor  Trips^ 

Based  on  a  scale  of  1  to  5  where  5  equals  'very  good',  and  1  equals  'very  poor';  exhibit  presents  average  ratings. 

Estimates  of  average  ratings  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone  survey,  result- 
ing in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Interpret  with  caution  due  to  small  sample  size. 
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Section  M 

Trip  Type  with  Main  Destination  in  Alberta 


In  the  mailback  questionnaire,  respondents  were  asked  to 
select  the  trip  type  which  best  described  a  specific  trip  which 
they  had  taken.  The  trips  which  they  were  asked  to  respond 
to  only  included  those  which  had  a  main  destination  in 
Alberta,  and  not  any  trips  with  a  main  destination  outside  the 
province.  This  resulted  in  a  reduced  trip  base  for  this  section 
of  39,640,400  total  trips. 

Trips  were  categorized  into  one  of  the  seven  following  trip 
types: 

An  outdoors  vacation:  A  vacation  in  a  natural  area  where 
activities  such  as  camping,  fishing,  hiking  or  rafting  could 
be  participated  in. 

A  resort  vacation:  A  trip  to  a  resort  or  resort  area  where  a 
wide  variety  of  seasonal  activities,  such  as  swimming, 
skiing,  golfing,  tennis  and  so  on,  are  available  close  by  or 
on  the  premises. 

A  touring  vacation:  A  vacation  by  car  or  bus  or  train 
through  areas  of  scenic  beauty,  cultural  or  general  inter- 
est. 

A  town  or  city  trip:  A  trip  to  a  town  or  a  city  where  the 
following  activities  may  be  participated  in:  shopping, 
visiting  museums,  enjoying  entertainment,  dining,  attend- 
ing plays  or  concerts,  or  just  strolling  around  and  enjoy- 
ing the  city. 

A  visit  to  friends  or  relatives:  A  trip  whose  primary 
purpose  was  to  visit  and  spend  time  with  friends  or  rela- 
tives. 

A  business  or  convention  trip:  A  trip  to  attend  a  meeting, 
seminar,  conference  or  convention. 

Business  and  pleasure:  A  trip  that  combines  business  and 
pleasure. 

Visits  to  friends  or  relatives  accounted  for  over  one-third  of  all 
trips 

Visiting  friends  and  relatives  was  the  most  common  trip  type, 
accounting  for  35%  of  all  visitor  trips.  Town  or  city  trips 
followed  with  20%.  The  remaining  visitor  trips  were  classified 
as  follows:  business /pleasure  (15%),  outdoor  vacation  (15%), 
business /convention  (5%),  resort  vacation  (5%)  and  touring 
vacation  (4%).  (Note:  2%  of  trips  were  not  classified  by 
respondents). 


Edmonton  a  favorite  zone  destination  for  town/city  trips 

Edmonton  was  a  favourite  zone  to  visit  for  town/city  trips, 
accounting  for  26%  of  all  trips  considered  as  town/city  trips, 
followed  by  Calgary  and  District  at  19%.  Edmonton  was  also 
favoured  for  business/convention  trips  accounting  for  25%* 
of  all  business /convention  trips.  Banff  National  Park  was  the 
only  zone  which  received  a  significant  number  of  resort  vaca- 
tion trips. 

Town/city  trips  main  purpose  was  shopping 

Thirty-nine  per  cent  of  town  or  city  trips  were  for  the  main 
purpose  of  shopping  and  32%  were  for  vacation/pleasure. 
Business/convention  trips  had  the  highest  median  expendi- 
ture at  $70.00  per  person  per  trip. 

People  on  trips  to  visit  friends  and  relatives  tended  to  visit  a 
variety  of  zones.  Calgary  and  District  Tourism  Zone  was  the 
most  frequently  visited  zone  on  trips  to  visit  friends  and  rela- 
tives (18%).  This  zone  was  followed  by  David  Thompson 
Country  (15%),  Edmonton  (15%)  and  Battle  River  (14%). 

Outdoor,  resort  and  touring  vacations  originated  from  Edmonton 
and  Calgary  and  District 

As  shown  in  Exhibit  53,  over  58%  of  outdoor  vacations,  resort 
vacations  and  touring  vacations  originated  from  the  combined 
tourism  zones  of  Edmonton  and  Calgary  and  District. 
Town/city  trips  and  trips  to  visit  friends  and  relatives  were 
more  likely  to  originate  in  zones  other  than  Edmonton  or 
Calgary  and  District. 

In  all  seasons,  a  trip  to  visit  friends  and  relatives  was  the 
most  frequently  reported  trip  type.  Town/city  trips  were 
proportionately  more  likely  to  have  taken  place  in  the  spring 
(21%)  and  winter  (22%)  than  in  the  summer  (167c)  or  fall 
(14%).  The  reverse  was  true  for  outdoor  vacation  trips  which 
were  proportionately  more  frequent  in  summer  and  fall 
(Exhibit  54). 
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Exhibit  52a:  Trip  Type^  -  Summary  Profile  -  Total  Visitor  Trips  with  Main  Destination  in  Alberta 


Outdoor 

Resort 

Touring 

Town/City 

Friends/ 

Business/ 

Business/ 

Total 

Vacation 

Vacation 

Vacation 

Trip 

Relatives 

Convention 

Pleasure 

Volume  of  Visitor  Trips 

Total  visitor  trips 

39,640,400 

5,763,400 

1,877,500 

1,514,500 

7,762,300 

13,926,200 

2,006,100 

5,817,000 

Total  household  trips 

22,667,700 

3,160,700 

1,077,100 

826,000 

4,434,800 

7,426,600 

1,755,400 

3,418,600 

Total  party  trips 

19,156,000 

2,295,500 

704,200 

632,300 

3,764,700 

6,645,200 

1,538,300 

3,069,000 

Average  travel  party  size 

2.2 

2.6 

2.8 

2.5 

2.2 

2.2 

1.4 

2.0 

Total  visitor  nights^ 

33,405,500 

7,664,100 

2,390,500 

1,049,400 

2,091,500 

15,270,400 

1,738,700 

2,407,300 

Length  of  Stay  (excluding  day  trips) 

Average  number  of 

nights  away  from  home 

2.6 

O  0 

2.8 

2.4 

o  n 

i.y 

2.D 

Z.4 

Average  number  of 

nights  in  Alberta 

2.5 

2.8 

2.4 

2.8 

1.9 

2.5 

2.4 

2.4 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

27.2 

5.5* 

** 

9.3* 

63.2 

** 

8.7* 

Vacation/pleasure 

35.5 

89.6 

91.5 

81.5 

32.2 

13.8 

19.3* 

Business/pleasure 

3.9 

** 

** 

** 

4.4* 

** 

9.6* 

Business/convention 

6.5 

** 

** 

** 

** 

** 

59.5 

17.5* 

Personal  business 

13.5 

** 

** 

■k* 

16.4 

12.4 

15.8* 

27.6 

Shopping 

12.8 

** 

** 

** 

39.0 

5.3* 

15.5* 

Total  Visitor  Trips 

39,640,400 

5,763,400 

1,877,500 

1,514,500 

7,762,300 

13,926,200 

2,006,100 

5,817,000 

Tourism  Zone(s)  Visited^ 

% 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zonel) 

9.1 

13.2* 

** 

8.4* 

7.7* 

11.3* 

Gateway  (Zone  2) 

2.3* 

** 

** 

Big  Country  (Zone  3) 

4.4 

6.1* 

** 

** 

5.3* 

4.5* 

** 

David  Thompson 

Country  (Zone  4) 

11.5 

13.2* 

** 

7.5* 

15.1 

9.7* 

Battle  River  (Zone  5) 

10.6 

10.6* 

** 

** 

8.6* 

13.7 

13.0* 

6.8* 

Lakeland  (Zone  6) 

7.6 

7.3* 

** 

** 

7.6* 

6.1* 

13.8* 

13.0* 

Evergreen  (Zone  7) 

5.1 

11.6* 

** 

** 

5.7* 

** 

Land  of  the  Mighty 

Peace  (Zone  8) 

2.3* 

** 

** 

2.8* 

** 

Jasper  National  Park 

(Zone  9) 

2.0* 

** 

** 

** 

** 

** 

** 

Calgary  &  District 

(Zone  10) 

16.9 

15.7* 

** 

20.9* 

18.5 

18.4 

15.0* 

Edmonton  (Zone  11) 

15.7 

** 

** 

25.6 

15.0 

24.9* 

20.1* 

Banff  National  Park 

(Zone  12) 

5.9 

9.4* 

38.7* 

18.7* 

5.8* 

** 

** 

Game  Country 

(Zone  13) 

3.5 

** 

3.7* 

6.1* 

Land  of  the  Midnight 

Twilight  (Zone  14) 

5.8 

6.2* 

7.6* 

Total  Visitor  Trips 

39,640,400 

5,763,400 

1,877,500 

1,514,500 

7,762,300 

13,926,200 

2,006,100 

5,817,000 

Expenditures  in  Alberta 

Median''per  person  per  trip 

$38.00 

$30.00 

$50.00 

$45.00 

$42.50 

$30.00 

$70.00 

$49.00 

Median^per  person  per  day 

$30.00 

$20.00 

$39.00 

$27.50 

$40.00 

$22.50 

$50.00 

$40.00 

Total  Expenditures  in 

Alberta  (OOO's)  $3,078,362.0    $297,125.8    $176,994.3     $92,310.9     $798,045.5    $776,429.6    $281.448.6  $595.627.4 


'  Estimates  of  trip  type  numbers  were  collected  from  the  mailback  questionnaire,  and  referred  only  to  tfiose  trips  with  an  overall  main  destination  in  Alberta.  This  resulted  in  weighted  esti- 
mates which  are  lower  than  those  found  elsewhere  in  the  report. 
2  A  visitor  night  is  one  person  spending  one  night  in  the  province. 

•3  A  zone  was  visited  when  a  visitor  indicated  a  specific  location  in  the  zone  as  their  main  destination  in  Alberta  or  stayed  at  least  one  night  in  the  zone.  A  visitor  could  visit  more  than  one 
zone  while  on  their  trip. 

^  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

'  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  !i2h:  Trip  Type^  -  Summary  PrntilR  -  Tntal  Visitnr  Trips  with  Main  DRstinatinn  in  Alherta 

Visit 


Outdoor 

Resort 

Touring 

Town/City 

Friendsy 

Business/ 

Business/ 

Total 

Vacation 

Vacation 

Vacation 

Trip 

Relatives 

Convention 

Pleasure 

Accommodation  Used  in  Alberta 

% 

% 

% 

% 

% 

% 

% 

% 

Friends/relatives 

48.8 

15.9* 

19.3* 

35.8 

80,1 

18  r 

40.6 

Hotels/motels 

20.5 

41.6* 

45.6* 

59.2 

7.9 

75,4 

49.1 

Campgrounds 

20,7 

67.4 

27.2* 

35.1* 

3.5* 

Other  fixed  roof 

8.7 

12.5* 

22.4* 

** 

7.4* 

** 

nthpr/nnt  <;t3tpH 

1.4* 

** 

** 

** 

«* 

** 

Total  Visitor  Nigtits^ 

28,791,100 

6,604,700 

2,061,400 

904,000 

1,802,300 

13,160,400 

1.497,100 

2,075,800 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

% 

% 

Spring  (Apr.l5  to  June  14) 

15.0 

15.8* 

16.1 

13.6 

16,4" 

17.4- 

Summer  (June  15  to  Sept. 8) 

24.4 

35.3 

21.3* 

57.8 

20.5 

24.5 

20  0* 

Fall  (Sept.9toOct.31) 

13.8 

19.4 

10.2* 

12.9 

27.2* 

111* 

Winter  (Nov.  1  to  Apr.  14) 

46.8 

29.5 

62.0* 

16.1* 

53.3 

49  0 

47.3 

515 

Total  Household  Trips 

22,667,700 

3,160,700 

1,077,100 

826,000 

4,434,800 

7,426,800 

1,755,400 

3,418,600 

Mode(s)  of  Transportation  Used  on  Trip 

% 

% 

% 

% 

% 

% 

% 

Private  vehicle 

91.1 

85.6 

92.4 

86.7 

93.1 

92,1 

92,9 

91.3 

RV/motorhome 

1.4* 

Other  motor  vehicle 

3.9 

7  2* 

** 

** 

** 

3,8* 

** 

** 

Scheduled  bus/coach 

2.5* 

** 

** 

2.6* 

*« 

** 

Airplane 

1.1* 

}6  5* 

** 

** 

I  5  0* 

** 

** 

Other 

2.4* 

** 

** 

** 

** 

Total  Household  Trips 

22,667,700 

3,160,700 

1,077,100 

826,000 

4,434,800 

7,426,600 

1,755,400 

3,418,600 

Fntirp  Tr^vpl  Psrtv  Pnmnncitinn 
ciiiii  c  iidvci  rally  uuiiipuoiiiuii 

% 

% 

% 

% 

% 

% 

% 

% 

Individual 

36.4 

26.8 

33.3* 

33.6 

32.2 

76,2 

43,2 

Two  adults 

31.7 

26.8 

33.5* 

25.7* 

31.2 

33.4 

15,1* 

37,0 

3  or  more  adults  -  no  children 

6.4 

14.4* 

27.0* 

6.0* 

4.1* 

Adult(s)  with  children 

25.5 

31.9 

24.7* 

29.7* 

29.1 

30.3 

** 

17.6* 

Total  Party  Trips 

19,156,000 

2,295,500 

704,200 

632,300 

3,764,700 

6,645,200 

1,538,300 

3,069,000 

Activities  Participated  in  While  in 

Alberta 

% 

% 

% 

% 

% 

% 

% 

% 

Visiting  friends  and  relatives 

60.5 

35.8 

22.1* 

26.5* 

39.8 

96.9 

25,2* 

61,1 

Dining  out  in  restaurants 

44.4 

22.1 

59.9* 

61.8 

65.5 

33.5 

57,2 

53,2 

Resting  and  relaxing 

44.0 

74.3 

55.7* 

53.4* 

26.5 

54.9 

18,1* 

Shopping 

38.2 

11.3* 

26.5* 

31.7* 

71.7 

29.3 

21,9* 

55.0 

Taking  pictures  or  filming 

28.6 

59.0 

45.2* 

45.9* 

15.8 

27.4 

18,7* 

Sightseeing  in  the  countryside 

26.9 

59.6 

27.9* 

69.6 

14.4 

25.0 

** 

12,6* 

Personal  errands  (e.g.  visit  doctor) 

22.6 

7.0* 

17.9* 

32.1 

17.0 

19.2* 

43,9 

Viewing  wildlife 

21.7 

61.5 

34.5* 

50.8* 

9.0* 

13.2 

15,6* 

Hiking/climbing 

16.3 

56.5 

39.1* 

6.5* 

7.7* 

** 

8,1* 

Visiting  wilderness  areas 

14.9 

54.4 

** 

35.4* 

4.7* 

7.5* 

** 

6,5* 

Visiting  mountainous  areas 

14.6 

40.9 

48.7* 

38.1* 

9.1* 

5.7* 

** 

Sightseeing  in  cities 

13.4 

7.7* 

24.2* 

29.3* 

21.7 

10.6 

** 

11,9* 

Swimming 

12.2 

23.6 

36.7* 

17.0* 

10.3* 

8.8 

** 

Visiting  National  Parks 

11.0 

18.0* 

40.2* 

31.5* 

9.7* 

6.6* 

** 

** 

Birdwatching 

10.1 

27.8 

** 

16.8* 

4.3* 

7.9 

** 

** 

Fishing 

9.3 

40.7 

** 

4.5* 

** 

** 

Visiting  West  Edmonton  Mall 

8.6 

** 

** 

16.4 

6.6* 

** 

12.0* 

Visiting  Provincial  Parks 

8.6 

30.0 

** 

** 

4.0* 

** 

Visiting  nightclubs 

8.5 

** 

** 

11.7* 

8.8 

** 

** 

Attending  family  affairs 

(e.g.  weddings) 

8.3 

** 

** 

** 

4.2* 

15.1 

** 

7.1* 

Attending  sporting  events 

8.1 

** 

** 

** 

8.4* 

8.6 

** 

11.7* 

Attending  local  festivals,  fairs 

7.1 

6.4* 

** 

** 

10.7* 

5.6* 

** 

6.5* 

Attending  business  meeting 

6.7 

** 

** 

5.0* 

44.8 

17.9* 

Boating 

6.6 

22.2 

** 

** 

3.7* 

Visiting  galleries/museums 

6.1 

6.0* 

** 

26.4* 

6.8* 

5.7* 

** 

** 

Visiting  historical  sites 

5.6 

8.1* 

22.0* 

5.6* 

4,9* 

Bicycling 

5.5 

14.5* 

5,6* 

Visiting  vacation  home/cottage 

5.0 

11.2* 

6,0* 

Downhill  skiing 

4.5 

7.2* 

39.6* 

Horseback/trail  riding 

4.4 

7.8* 

6.6* 

Visiting  interpretive  centres 

4.0 

10.7* 

21.3* 

Total  Visitor  Trips 

39,640,400 

5,763,400 

1,877,500 

1,514,500 

7,762,300 

13,926,200 

2.006,100 

5,817,000 

'  Estimates  of  trip  type  numbers  were  collected  from  the  mailback  questionnaire,  and  referred  only  to  those  trips  with  an  overall  main  destination  in  Alberta.  This  resulted  in  weighted  esti- 
mates which  are  lower  than  those  found  elsewhere  in  the  report. 
2  A  visitor  night  is  one  person  spending  one  night  in  Alberta. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  53:  Trip  Type^  -  Visitor  Origin  -  Total  Visitor  Trips  with  Main  Destination  in  Alberta 


Visitor  Origin 

Total 

Outdoor 
Vacation 

Resort 
Vacation 

Touring 
Vacation 

Town/City 
Trip 

Visit 
Friends/ 
Relatives 

Business/ 
Convention 

Business/ 
Pleasure 

o/ 

o/ 
/o 

/o 

/o 

/o 

^ 

/o 

/o 

Lninook  Lountry  (Zone  1) 

0  7 

y./ 

** 

** 

1 1;  Q 

1  1  c 
11. D 

** 

Gateway  (Zone  2) 

3.2 

■k-k 

kk 

o.b 

Big  Country  (Zone  3) 

2.6* 

0.4 

kk 

kk 

David  Thompson  Country  (Zone  4) 

0.4 

0  C* 
0.0 

■k-k 

b.o 

1U.4 

7  Q* 

Battle  River  (Zone  5) 

11.6 

1  0  0 

lo.o 

0  0 

0.0 

kk 

1  Q  0* 

ly.o 

Lakeland  (Zone  6) 

I.L 

■k-k 

k-k 

n  nk 

4.y 

1  /I  "3* 
14.0 

1  0  C* 
IZ.D 

Evergreen  (Zone  7) 

4.9 

** 

kk 

** 

6.6* 

3.9* 

** 

7.2* 

Land  of  the  Mighty  Peace  (Zone  8) 

2.7* 

** 

kk 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

** 

** 

kk 

** 

** 

** 

** 

** 

Calgary  &  District  (Zone  10) 

21.2 

35.1 

44.8* 

41.6* 

15.9 

18.0 

** 

13.5 

City  of  Calgary 

18.9 

33.1 

36.2* 

40.3* 

13.7* 

16.7 

10.1 

Edmonton  (Zone  11) 

17.8 

26.7 

23.7* 

16.1* 

5.0* 

25.9 

20.1* 

6.1* 

Banff  National  Park  (Zone  12) 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.8 

** 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.2 

5.7* 

** 

kk 

7.2* 

7.1* 

13.4* 

7.1* 

Total  Visitor  Trips 

39,640,400 

5,763,400 

1,877,500 

1,514,500 

7,762,300 

13,926,200 

2,006,100 

5,817,000 

'  Estimates  of  trip  type  numbers  were  collected  from  the  mailback  questionnaire,  and  referred  only  to  those  trips  with  an  overall  main  destination  in  Alberta.  This  resulted  in  weighted  esti- 
mates which  are  lower  than  those  found  elsewhere  in  the  report. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  54:  Trip  Type^  -  Season  Trip  Ended  -  Total  Visitor  Trips  with  Main  Destination  in  Alberta 


Trip  Type 

Total 

Spring 
(Apr.15-June  14) 

OUIIIIIICI 

(June  15-Sept.8) 

r  all 

(Sept.9-Gct.31) 

Wintpr 
niiiici 

(Nov.l-Apr.14) 

% 

% 

% 

% 

% 

Outdoor  vacation 

13.9 

14.7 

20.2 

19.6 

8.8* 

Resort  vacation 

4.8 

3.6* 

4.1* 

** 

6.3* 

Touring  vacation 

3.6 

** 

8.6 

■k-k 

** 

Town  or  city  trip 

19.6 

20.9 

16.4 

14.4* 

22.3 

Visit  friends  and  relatives 

32.8 

29.6 

32.9 

30.6 

34.3 

Business/convention 

7.7 

8.4* 

2.9* 

15.3* 

7.8* 

Business/pleasure 

15.1 

17.5 

12.4 

12.1* 

16.6 

Not  stated 

2.5* 

** 

2.4* 

Total  Household  Trips 

22,667,700 

3,405.400 

5,526,800 

3.132,100 

10,603.400 

'  Estimates  of  trip  type  numbers  were  collected  from  tlie  mailback  questionnaire,  and  referred  only  to  ttiose  trips  with  an  overall  mam  destination  in  Alberta.  This  resulted  in  weighted  esti- 
mates which  are  lower  than  those  found  elsewhere  in  the  report. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

Only  9%*  of  household  trips  taken  during  the  winter  were  outdoor  vacations,  whereas  20%  of  the  trips  in  the  summer  months 
were  of  this  type.  Summer  was  the  most  popular  season  for  touring  vacations.  The  proportion  of  business  trips  (both  busi- 
ness/convention and  business /pleasure)  declined  in  the  summer  months. 
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Section  N 

Sources  of  Information  Used  While  Planning  the  Alberta  Trip 


When  respondents  were  asked  to  comment  on  the  sources  of 
information  used  while  planning  their  trips,  they  were  asked 
to  respond  only  for  a  specific  trip  which  they  had  taken  with  a 
main  destination  in  Alberta,  and  not  for  any  trips  with  a  main 
destination  outside  the  province.  This  resulted  in  a  reduced 
trip  base  for  this  section  of  39,640,400  total  trips. 

One-third  of  trips  were  planned  without  using  any  information 
sources 

Overall,  a  third  (34%)  of  the  trips  did  not  make  use  of  any 
information  sources  during  the  planning  process.  A  previous 
visit  was  most  commonly  (36%)  used  as  a  source  of  informa- 
tion for  planning  a  trip  in  Alberta.  Advice  from  friends  and 
relatives  came  next  for  30%  of  visitor  trips.  Advertisements 
(8%),  Travel  Alberta/ Alberta  Tourism  (8%),  and 
articles /features  in  newspapers  or  magazines  (6%)  were  other 
sources  used. 

Sources  of  information  used  while  planning  the  trip  by  main 
purpose 

As  shown  in  Exhibit  56a,  the  sources  of  information  used 
varied  by  the  main  purpose  of  the  trip.  Vacation/pleasure 
trips  were  more  likely  to  make  use  of  most  sources  of  infor- 
mation, with  only  23%  stating  that  they  did  not  use  any  infor- 
mation sources.  Vacation/pleasure  visitors  were  also  more 
likely  to  have  used  brochures /pamphlets  (16%)  and  Travel 
Alberta /Alberta  Tourism  (12%). 

Those  visiting  friends  or  relatives  were  the  least  likely  to  have 
used  information  to  plan  their  trip  (48%  did  not  use  any  infor- 
mation sources). 

Visitor  origin 

The  sources  of  information  used  did  not  vary  considerably  by 
zone  of  origin  (see  Exhibit  55a  and  b).  Visitors  from  Edmonton 
and  Calgary  and  District  Tourism  Zones  were  the  only  visi- 
tors to  report  using  Travel  Alberta/  Alberta  Tourism  and  auto- 
mobile associations. 


Length  of  trip 

Visitors  on  same  day  trips  were  proportionately  more  likely 
to  report  not  using  any  sources  of  information  (36%)  than 
were  overnight  trips  (30%). 

Most  helpful  source  of  information  was  a  previous  trip 

A  previous  visit  (327c)  was  the  most  helpful  source  of  infor- 
mation used,  followed  by  advice  from  friends /relatives  (23%). 
Travel  Alberta /Alberta  Tourism  was  cited  as  being  the  most 
helpful  by  5%  of  the  trips  where  information  was  used  (see 
Exhibit  58). 


Provincial  Summary  /  1991  Alberta  Resident  Travel  Survey  163 


Exhibit  55a: 

Sources  of  Information  Used  While  Planning  The  Trip  - 

Visitor  Origin  - 

Total  Visitor  Trips 

David 

Chinook 

Big 

Thompson 

Battle 

Country 

Gateway 

Country 

Country 

River 

Lakeland 

Evergreen 

Sources  of  Information 

1  uiai 

(7nnp  1) 

(Zonp  2) 

(7one  3) 

(Zone  4) 

v^one 

% 

% 

% 

% 

% 

% 

% 

% 

Previous  visit 

36.3 

35.2* 

47.6 

30.4* 

32.5* 

28.5* 

29.7* 

47.9 

Advice  of  friends/relatives 

29.6 

31.9* 

45.0 

24.2* 

25.1* 

31.9* 

20.5* 

38.0* 

B  roc  hu  res/pa  in  ph  lets 

10.2 

17.3* 

** 

14.5* 

** 

Advertisernents 

7.8 

25.0* 

** 

** 

** 

13.8* 

Travel  Alberta/Alberta  Tourism 

7.6 

** 

** 

** 

** 

** 

** 

Artirlp^/fpatiirp"?  in  npwsnpinpr'? 

r\l  L  H/ ICO/  1  tCJ  LU  1  GO  III  1 1^  vv  opcj  pV/l  o 

nr  rnap?i7inps 

ui  Ilia gcj £.1 1  luo 

6.3 

** 

** 

** 

** 

12.9* 

** 

** 

Automobile  association 

4.8 

** 

** 

** 

** 

** 

** 

nthpr  rliih^  nr  3s^nrifltinn<s 

V/LIICI  VyIUUo  UI  u  OOUUI Q  LIUI  lo 

4.2 

23.7* 

** 

12.4* 

** 

** 

Tra\;pl  hnnl<Q 

1  1  d VUI  UUUno 

3.2 

■k* 

** 

** 

** 

** 

Trawpl  aopnt 

1 1  avCI  OgCIIL 

3.0 

** 

** 

** 

** 

■k-k 

** 

** 

Tourism  Zone  associations/councils 

1.8* 

** 

** 

** 

** 

■k-k 

-k* 

** 

Calgary  Convention  &  Visitors  Bureau 

1.7* 

** 

** 

** 

** 

** 

** 

Airlinoc 
nl  1 1 1 1  Ico 

1.3* 

** 

** 

** 

** 

** 

*-k 

** 

Travel/trade/consumer  shows 

1.0* 

** 

** 

** 

** 

Other  government  tourism  offices 

1.0* 

** 

** 

** 

** 

** 

Didn't  use  any  information  sources 

33.6 

26.8* 

34.7* 

47.9 

38.9* 

32.5* 

43.4* 

28.6* 

Total  Visitor  Tripsi  39,640,400 

3,826,4  00 

1,283,800 

1,017,400 

3,341,400 

4,592,700 

2,855,800 

1,923,000 

'  Estimates  of  sources  of  information  used  while  planning  the  trip  were  collected  from  the  mailback  questionnaire,  and  referred  only  to  those  trips  with  an  overall  main  destination  in 

Alberta.  This  resulted  in  weighted  estimates  which  are  lower  than  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  sources  used  while  planning  the  trip. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

As  can  be  seen  in  Exhibits  55a  and  b,  the  sources  of  information  used  while  planning  the  trip  varied  somewhat  by  visitor  origin, 
although  the  general  information  usage  patterns  remained  fairly  similar.  Previous  visits  and  the  advice  of  friends/ relatives  were 
the  two  most  frequently  used  sources  of  information.  A  significant  number  of  visitor  trips  (34%)  did  not  use  any  information  sources 
in  planning  their  trip. 
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Exhibit  55b:  Sources  of  Information  Used  While  Planning  The  Trip  -  Visitor  Origin  -  Total  Visitor  Trips 


Land  of 

Jasper 

Banff 

Land  of  the 

the  Mighty 

National 

Calgary  & 

National 

Game 

Midnight 

Peace 

Park 

District 

Edmonton 

Park 

Country 

Twilight 

VCUIIC  1  1  1 

^7nnp  1  9^ 

VlUMC  I  i.) 

Tntal 

oUUILCo  Ul  1  III  Ul  Mid  null 

% 

% 

% 

% 

% 

% 

% 

% 

28.2* 

25.5* 

44.8 

34.1 

40.8* 

31.8* 

35.8* 

36.3 

Previous  visit 

23.4* 

30.2 

33.4 

34.1* 

20.8* 

21.2* 

29.6 

Advice  of  fnends/relatives 

** 

** 

1  n  fi* 

lU.D 

in  9 

DfULIIUICo/pdllipillClo 

** 

** 

** 

-** 

7  fi 

I.O 

Advertisernents 

** 

** 

** 

/  .0 

Travel  Alberta/Alberta  Tourism 
Articles/features  in  newspapers  or 

** 

** 

** 

** 

** 

★* 

** 

6.3 

magazines 

** 

6.6* 

6.8* 

** 

** 

** 

4.8 

Automobile  association 

** 

** 

** 

** 

** 

** 

4.2 

Other  clubs  or  associations 

** 

** 

** 

** 

** 

** 

** 

3.2 

Travel  books 

** 

** 

** 

** 

** 

** 

** 

3.0 

Travel  agent 

** 

** 

** 

** 

** 

** 

** 

1.8* 

Tourism  Zone  associations/councils 

** 

** 

** 

** 

** 

*★ 

** 

1.7* 

r.3lP3rv  r.nnupntinn  ?^  \/i^itnr<;  Riirpflii 

** 

** 

** 

** 

** 

** 

** 

1.0 

flirlinpc 

nil  II lICo 

** 

** 

1.0* 

Travel/trade/consumer  shows 

** 

1.0* 

Other  government  tourism  offices 

46.4 

47.7* 

27.0 

31.6 

30.7* 

43.8* 

41.5 

33.6 

Didn't  use  any  information  sources 

1,062,100 

94,800 

8.422,200 

7,069,200 

188,200 

1,093,700 

2,889,900 

39,640.400 

Total  Visitor  Trips! 

'  Estimates  of  sources  of  information  used  wtiile  planning  ttie  trip  were  collected  from  the  mailback  questionnaire,  and  referred  only  to  those  trips  with  an  overall  mam  destination  in 

Alberta.  This  resulted  in  weighted  estimates  which  are  lower  than  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  sources  used  while  planning  the  trip. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  56a: 

Sources  of  Information  Used  While  Planning  The  Trip 

-  Main  Purpose  of  Trip  -  Total  Visitor  Trips 

Sources  of  Information 

Total 

Uaratinn/ 

Pleasure 

Visiting 

Pripniic/ 

Relatives 

R||cinpcc/ 

Pleasure 

DUolllCoo/ 

Convention 

pprcnri/)! 
Business 

Shopping 

% 

% 

% 

% 

% 

% 

% 

Previous  visit 

36.3 

44.0 

25.0 

31.6* 

43.3 

34.9 

38.5 

Advice  of  friends/relatives 

29.6 

37.7 

27.1 

44.6* 

15.8* 

22.1 

23.5 

Brochures/pamphlets 

10.2 

15.6 

4.5* 

32.5* 

12.1* 

** 

** 

Advertisements 

7.8 

7.3 

** 

35.6* 

14.1* 

Travel  Alberta/Alberta  Tourism 

7.6 

11.6 

4.3* 

30.0* 

** 

** 

Articles/features  in  newspapers 

or  magazines 

6.3 

7.0* 

** 

** 

** 

9.8* 

9.1* 

Automobile  association 

4.8 

6.1* 

** 

30.2* 

** 

** 

Other  clubs  or  associations 

4.2 

5.5* 

** 

** 

** 

11.0* 

** 

Travel  books 

3.2 

5.8* 

** 

** 

** 

** 

** 

Travel  agent 

3.0 

** 

** 

28.1* 

** 

** 

Tourism  Zone  associations/councils 

1.8* 

** 

27.4* 

** 

** 

Calgary  Convention  &  Visitors  Bureau 

1.7* 

** 

** 

29.7* 

** 

** 

Didn't  use  any  information  sources 

33.6 

23.1 

47.9 

26.0* 

34.6 

28.2* 

35.2 

Total  Visitor  Trips^ 

39,640,400 

14,068,100 

10,804,300 

1,526,700 

2,559,400 

5,362,500 

5,057,000 

'   Estimates  of  sources  of  information  used  while  planning  the  trip  were  collected  from  the  mailback  questionnaire,  and  referred  only  to  those  trips  with  an  overall  main  destination  in 

Alberta.  This  resulted  in  weighted  estimates  which  are  lower  than  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  sources  used  while  planning  the  trip. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

Residents  on  trips  to  visit  friends  and  relatives  were  most  likely  to  report  not  using  any  sources  of  information  (48%).  A  greater 
proportion  of  trips  for  the  main  purpose  of  vacation/pleasure,  business/convention,  personal  business  and  shopping  were 
likely  to  report  a  previous  visit  as  a  source  of  information  used  when  planning  their  trip. 
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Exhibit  56b:  Sources  of  Information  Used  While  Planning  The  Trip  -  Main  Purpose  of  Trip  -  Same  Day  Visitor  Trips 

Visiting 


Sources  of  Information 

Total 

Vacation/ 

Pleasure 

Friends/ 
Relatives 

Business/ 
Pleasure 

Business/ 
Convention 

Personal 
Business 

Shopping 

% 

% 

% 

% 

% 

% 

% 

Previous  visit 

35.4 

43,4 

20.6 

** 

44.5* 

37.1 

38.5 

Advice  of  friends/relatives 

26.8 

35.5 

25.4 

53.2* 

** 

16.4* 

22,4* 

Brochures/pamphlets 

9.3 

13.4* 

** 

** 

** 

** 

** 

Advertisements 

8.8 

6.6* 

** 

45.4* 

** 

** 

14.4* 

Travel  Alberta/Alberta  Tourism 

7.1 

10.4 

** 

** 

** 

** 

** 

Articles/features  in  newspapers  or  magazines6.7 

6.8 

** 

** 

** 

11.3* 

9,0 

Other  clubs  or  associations 

4.9 

6.7* 

** 

** 

** 

13.0* 

** 

Automobile  association 

4.2* 

4.3* 

** 

** 

** 

** 

Travel  books 

3.3* 

6.0* 

** 

** 

** 

** 

Travel  agent 

3.2* 

** 

** 

** 

** 

Tourism  Zone  associations/councils 

2.2* 

** 

** 

** 

Didn't  use  any  information  sources 

35.6 

25.4 

52.3 

32.0* 

33.8 

35.8 

Total  Visitor  Trips^ 

26,408,500 

8,389,800 

6,010,400 

1,102.800* 

1.679.300 

4.197.000 

4,797,700 

'  Estimates  of  sources  of  information  used  while  planning  the  trip  were  collected  from  the  mailback  questionnaire,  and  referred  only  to  those  trips  with  an  overall  mam  destination  in 

Alberta.  This  resulted  in  weighted  estimates  which  are  lower  than  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  sources  used  while  planning  the  trip. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

On  over  half  of  same  day  VFR  trips  (52%),  respondents  indicated  not  using  any  sources  of  information.  The  remainder  of  VFR 
trips  tended  to  use  the  advice  of  friends/relatives  or  previous  visits. 
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Exhibit  56c: 

Sources  of  Information  Used  While  Planning  The  Trip  - 

Main  Purpose  of  Trip 

-  Overnight  Visitor  Trips 

Sources  of  Information 

Total 

Vacation/ 
Pleasure 

Vicitino 
VIolUllg 

Friends/ 
Relatives 

Business/ 
Pleasure 

Business/ 
Convention 

Personal 
Business 

Shopping 

% 

% 

% 

% 

% 

% 

% 

Previous  visit 

38.1 

44.8 

30.5 

57.2* 

40.9* 

27.0* 

** 

Advice  of  friends/relatives 

35.1 

40.9 

29.3 

42.6* 

** 

Brochures/pamphlets 

11.9 

18.8 

6.1* 

** 

** 

Travel  Alberta/Alberta  Tourism 

8.5 

13.4 

** 

** 

** 

Automobile  association 

6.0 

8.6* 

** 

** 

** 

** 

** 

Advertisements 

5.9 

8.5* 

** 

** 

** 

** 

Articles/features  in  newspapers 

5.6 

7.2* 

** 

** 

** 

** 

kk 

or  magazines 

Travel  books 

3.0* 

5.4* 

** 

** 

** 

** 

kk 

Other  clubs  or  associations 

2.9* 

3.7* 

** 

** 

■k-k 

** 

kk 

Travel  agent 

2.7* 

** 

■k* 

** 

kk 

Airlines 

1.9* 

** 

kk 

Didn't  use  any  information  sources 

29.5 

19.7 

42.4 

■k-k 

37.4* 

kk 

Total  Visitor  Trips! 

13,231,900 

5,678,300 

4,793,900 

423,900* 

880,200 

1,165,500 

259,200* 

'  Estimates  of  sources  of  information  used  while  planning  ttie  trip  were  collected  from  the  mailback  questionnaire,  and  referred  only  to  those  trips  with  an  overall  main  destination  in 

Alberta.  This  resulted  in  weighted  estimates  which  are  lower  than  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  multiple  sources  used  while  planning  the  trip. 
'  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  Highlights 

Those  on  overnight  trips  were  more  likely  than  same  day  visitors  to  have  used  some  source  of  information  in  planning  their  trip. 
Regardless  of  whether  the  trip  was  same  day  or  overnight,  the  general  pattern  of  information  usage  was  similar.  Previous  visits  and 
the  advice  of  friends/ relatives  were  the  two  most  frequently  used  information  sources  by  both  same  day  and  overnight  visitors. 
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Exhibit  57a:  Most  Helpful  Source  of  Information  Used  While  Planning  the  Trip  -  Visitor  Origin  -  Total  Visitor  Trips 


Most  Helpful  Source  of  Information 

Total 

Chinook 
Country 
(Zone  1) 

Gateway 
(Zone  2) 

Big 

Country 
(Zone  3) 

David 
Thompson 
Country 
(Zone  4) 

Battle 
River 
(Zone  5) 

Lakeland 
(Zone  6) 

Evergreen 
(Zone?) 

% 

% 

% 

% 

% 

% 

% 

% 

Previous  visit 

31.9 

27.3* 

** 

35.3* 

26.2* 

27.4* 

24.9* 

37.7* 

Advice  of  friends/relatives 

22.6 

47.2* 

25.4* 

20.6* 

Total  Visitor  Trips! 

26.329,500 

2.802.000 

838.000 

530.200 

2.040,300 

3,099,400 

1,616,300 

1,372,400 

Exhibit  57b:  Most  Helpful  Source  of  Information  Used  While  Planning  the  Trip  -  Visitor  Origin  -  Total  Visitor  Trips 

Land  of 


Most  Helpful  Source  of  Information 

Total 

Land  of 
the  Mighty 
Peace 
(Zone  8) 

Jasper 
National 

Park 
(Zone  9) 

Calgary  & 
District 
(Zone  10) 

Edmonton 
(Zone  11) 

Banff 

National 

Park 
(Zone  12) 

Game 
Country 
(Zone  13) 

the 
Midnight 
Twilight 
(Zone  14) 

% 

% 

% 

% 

% 

% 

% 

% 

Previous  visit 

31.9 

39.1* 

36.7 

31.0 

36.2* 

44.1* 

Advice  of  friends/relatives 

22.6 

28.7* 

19.8* 

29.6 

39.9* 

** 

17.3* 

Total  Visitor  Trips^ 

26,329,500 

569,100 

49,600 

6,150,100 

4,839,000 

130,400 

614,900 

1,677,800 

'  Includes  only  those  visitors  who  indicated  using  sources  of  information  to  plan  their  trip  with  a  main  destination  in  Alberta. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  58:  Most  Helpful  Source  of  information  Used  While  Planning  the  Trip  -  Main  Purpose  of  Trip  -  Total  Visitor  Trips 

_____ 


Most  Helpful  Source  of  Information 

loiai 

Vacation/ 
Pleasure 

Friends/ 
Relatives 

Business/ 
Pleasure 

Business/ 
Convention 

Personal 
Business 

Shopping 

% 

% 

% 

% 

% 

% 

% 

Previous  visit 

31.9 

30.9 

28.5 

** 

40.0* 

38.8 

32.7* 

Advice  of  friends/relatives 

22.6 

25.3 

30.1 

** 

13.3* 

23.4* 

Travel  Alberta/Alberta  Tourism 

4.6 

7.0* 

** 

** 

** 

** 

Other  clubs  or  associations 

3.0* 

** 

** 

** 

15.4* 

** 

Brochures/pamphlets 

4.3 

Advertisements 

2.7* 

Automobile  association 

1.8* 

Articles/features  in  news 

papers  or  magazines 

1.7 

** 

** 

** 

** 

** 

** 

Travel  books 

1.6* 

3.5* 

** 

** 

** 

** 

Travel  agent 

1.2* 

** 

** 

** 

** 

** 

Total  Visitor  Trips^ 

26,329,500 

10,817,800 

5,624,200 

1,129,200 

1,837,100 

3,509,400 

3,276,800 

'  Includes  only  those  visitors  who  indicated  using  sources  of  information  to  plan  their  trip  with  a  main  destination  in  Alberta. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Section  0 


Travel  Outside  of  Alberta 


In  this  section,  travel  by  Albertans  to  destinations  outside  of 
the  province  is  examined.  Albertans  made  a  total  of  45.1 
million  person  trips  in  1991,  of  which  88%  were  taken  in 
Alberta.  The  remaining  12%  were  taken  outside  the  province, 
with  British  Columbia  being  the  most  popular  destination  (2.1 
million  person  trips  were  made  to  British  Columbia  or  5%  of 
all  person  trips).  The  United  States  was  the  destination  of  1.5 
million  person  trips  (3%  of  total  person  trips).  Just  under  one 
million  (930,000)  person  trips  were  made  to  Saskatchewan  (2% 
of  all  person  trips)  while  2%  of  person  trips  were  made  to 
other  parts  of  Canada  (699,500  person  trips).  A  quarter  of  a 
million  (249,100)  person  trips  were  made  to  other  interna- 
tional destinations  (excluding  the  U.S.)  accounting  for  1%  of 
all  person  trips  made  by  Albertans. 

Most  trips  outside  Alberta  were  for  vacation/pleasure 

Most  trips  (56%)  to  British  Columbia  had  the  main  purpose  of 
vacation/pleasure.  Similarly,  68%  of  person  trips  to  other 
international  destinations  were  classified  as  vacation/plea- 
sure. Seventy-one  per  cent  of  person  trips  made  to  the  United 
States  were  vacation/pleasure  trips.  Albertans  travelled  to 
Saskatchewan  primarily  for  the  purpose  of  visiting 
friends /relatives  (46%  of  person  trips  made  to  Saskatchewan). 
Other  parts  of  Canada  were  visited  primarily  for  three 
purposes:  visiting  friends /relatives  (32%);  vacation /pleasure 
(23%)  and  business /convention  (23%). 

Per  person  per  day  spending  higher  outside  Alberta 

A  total  of  $2.3  billion  was  spent  by  Albertans  outside  of  the 
province.  Per  person  per  day  expenditures  increased  as  the 
distance  of  the  destination  from  Alberta  increased.  For 
example,  the  per  person  per  day  expenditure  of  those  travel- 
ling to  international  destinations  (excluding  the  U.S.)  was 
$100.00,  while  those  travelling  to  the  U.S.  spent  a  median  of 
$80.00  per  person  per  day.  Travellers  to  other  parts  of  Canada 
spent  a  median  of  $45.00  per  person  per  day.  Trips  to  B.C.  had 
a  median  expenditure  of  $34.67  per  person  per  day. 
Saskatchewan  had  the  lowest  per  person  per  day  expenditure 
of  $25.00. 

Air  travel  popular  transportation  outside  Alberta 

Air  travel  was  used  in  95%  of  the  household  trips  to  interna- 
tional destinations  (excluding  the  U.S.)  and  in  79%  of  the  trips 
to  other  parts  of  Canada.  Private  vehicle  was  the  primary 
mode  of  transportation  used  on  trips  to  British  Columbia, 
Saskatchewan,  and  the  United  States. 


Travel  party  composition 

Most  trips  made  to  other  parts  of  Canada  consisted  of  a  single 
individual  (61%  of  trips  to  other  Canadian  destinations).  Most 
trips  made  to  other  international  destinations  were  composed 
of  either  single  individuals  (42%)  or  two  adults  (44%).  The 
compositions  of  travel  parties  to  B.C.  and  Saskatchewan  were 
quite  similar  to  the  composition  of  parties  travelling  in 
Alberta. 

Average  length  of  stay  for  an  international  trip  was  22.4  nights 

International  trips  tended  to  be  much  longer  than  trips  to  an\' 
other  destination.  The  average  length  of  stay  for  overnight 
trips  with  an  international  destination  was  22.4  nights.  Trips 
to  other  parts  of  Canada,  excluding  B.C.  and  Saskatchewan, 
averaged  10.9  nights  while  trips  to  the  United  States  averaged 
9.5  nights.  Travellers  to  B.C.  stayed  an  average  of  6.5  nights 
and  Saskatchewan  trips  averaged  4.6  nights.  In  contrast,  trips 
in  Alberta  averaged  2.5  nights. 

Ratings  of  destinations 

Respondents  were  asked  to  rate  the  destination  of  their  trip 
on  a  variety  of  attributes  just  as  they  were  asked  to  rate 
Alberta  as  a  travel  destination.  (See  Section  L  for  details  on  the 
ratings  of  Alberta).  Attributes  were  rated  on  a  scale  from  1  to 
5  where  1  equals  'very  poor'  and  5  equals  'very  good'. 
Exhibits  63a  and  63b  provide  the  average  ratings  for  each  of 
the  attributes. 

In  general,  respondents  rated  non- Alberta  destinations  higher 
than  Alberta.  For  example.  Alberta  received  a  rating  of  3.67  on 
the  attribute,  'Variety  of  things  to  see  and  do'.  Total  non- 
Alberta  destinations  combined  received  a  3.95  rating  for  this 
attribute.  B.C.  was  rated  4.12,  other  international  destinations 
4.17*,  the  United  States  4.07  and  other  Canada  3.97.  Only 
Saskatchewan  was  rated  lower  than  Alberta  with  a  3.23.  In 
general,  B.C.,  other  international  destinations,  the  United 
States  and  other  Canadian  destinations  received  higher 
ratings  than  Alberta  while  Saskatchewan  received  lower 
ratings  than  Alberta. 
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Exhibit  59a: 

Main  Destination  of  Trip 

-  Summary  Profile 

1  -  Total  Traveller  Trips 

Other 

Other 

Total 

Alberta 

B.C. 

Sask. 

Canada 

U.S. 

International 

Volume  of  Traveller  Trips 

Total  person  trips 

45,094,300 

39,609,600 

2,135,100 

930,000 

699,500 

1,471,000 

249,100 

Total  household  trips 

25,814,900 

22,673,700 

1,161,000 

500,500 

479,900 

838,200 

161,700 

Total  party  trips 

21,234,400 

18,676,400 

928,600 

418,000 

425,800 

648,700 

136,900 

Average  travel  party  size 

2.1 

2.1 

2.3 

2.2 

1.6 

2.3 

1.8 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

26.4 

26.7 

25.3 

46.2 

31.8 

7.9* 

16.3* 

Vacation/pleasure 

38.6 

36.8 

55.8 

27.0 

23.3 

71.2 

68.1 

Business/pleasure 

3.4 

3.4 

3.5* 

** 

6.8* 

3.2* 

** 

Business/convention 

6.7 

6.5 

5.2 

8.3* 

22.7 

6.7* 

** 

Personal  business 

10.7 

11.0 

8.5 

15.7 

15.2* 

** 

** 

Shopping 

13.2 

14.6 

1.6* 

7.8* 

** 

Total  Person  Trips 

45,094,300 

39,609,600 

2,135,100 

930,000 

699,500 

1,471,000 

249,100 

Trip  Type 

% 

% 

% 

% 

% 

% 

% 

Outdoors  vacation 

13.9 

14.5 

15.4 

** 

** 

Resort  vacation 

6.0  - 

4.7 

15.8 

** 

25.1* 

** 

Touring  vacation 

4.6 

3.8 

9.4* 

** 

** 

19.6* 

** 

Town  or  city  trip 

18.3 

19.6 

5.1* 

*■* 

** 

23.9* 

** 

Visit  friends/relatives 

35.7 

35.1 

42.3 

74.2 

58.7 

10.2* 

** 

Business/convention 

5.3 

5.1 

5.8* 

** 

20.8* 

** 

** 

Business/pleasure 

13.9 

14.7 

5.8* 

** 

8.3* 

** 

Total  Person  Trips^ 

45,133,300 

39,640,400 

2,320,100 

859,300 

639,000 

1,435,700 

238,700* 

Source(s)  of  Information  Used 

% 

% 

% 

% 

% 

% 

% 

Previous  visit 

36.9 

36.3 

47.4 

35.8* 

28.3* 

45.2 

** 

Advice  of  friends  or  relatives 

31.0 

29.6 

41.9 

35.2* 

30.4* 

47.9 

50.9* 

Brochures/pamphlets 

11.5 

10.2 

19.0 

** 

33.2 

** 

Advertisements 

7.7 

7.8 

4.5* 

** 

** 

12.2* 

** 

Travel  Alberta/Alberta  Tourism 

7.6 

7.6 

11.2* 

** 

** 

** 

** 

Articles  in  newspapers  or  magazines 

6.5 

6.4 

7.6* 

12.0* 

** 

Automobile  association 

6.1 

4.8 

12.7* 

17.2* 

23.1* 

** 

Travel  agent 

4.8 

3.0 

6.2* 

42.1* 

29.8 

61.6* 

Travel  books 

4.0 

3.2 

5.8* 

17.6* 

** 

Airlines 

2.6 

1.3 

8.0* 

** 

40.5* 

12.1* 

** 

Other  government  tourism  offices 

1.3* 

1.0 

4.2* 

** 

Didn't  use  any  information  sources 

31.8 

33.6 

19.5 

40.5* 

** 

Total  Person  Trips^ 

45,133,300 

39,640,400 

2,320,100 

859,300 

639,000 

1,435,700 

238,700* 

Expenditures  In  Alberta 

Median^per  person  per  trip 

$40.00 

$38.75 

$50.00 

$33.00 

$425.00 

$50.00 

$600.00 

Total  Expenditures  In  Alberta  (OOO's) 

$3,853,079.6 

$2,942,501.8 

$177,128.5 

$57,101.6 

$286,465.7 

$245,489.1 

$144,3929 

Expenditures  Outside  Alberta 

Median^per  person  per  trip 

$200.00 

$150.00 

$73.00 

$300.00 

$400.00 

$1,500.00 

Median^per  person  per  day 

$50.00 

** 

$34.67 

$25.00 

$45.00 

$80.00 

$100.00 

Total  Expenditures  Outside 

Alberta  (OOO's) 

$2,310,379.9 

$436,040.1 

$82,796.9 

$322,709.7 

$833,425.5 

$626,458.2 

'  Estimates  of  trip  type  and  sources  of  information  were  collected  from  the  mailback  questionnaire,  not  ttie  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  tele- 
phone survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 

2  hAedians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

'  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  59b: 

Main  Destination  of  Trip 

-  Summary  Profile 

-  Total  Traveller  Trips 

Other 

Other 

Total 

Alberta 

B.C. 

Sask. 

Canada 

U.S. 

International 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

% 

Spring  (Apr.l5toJune  14) 

15.0 

15.0 

14. G 

153 

1/5' 

134 

1/5- 

Summer  (June  15  to  Sept. 8) 

25.3 

24.4 

39.0 

32.5 

27.3 

26  5 

21.7" 

Fall  (Sept.9toOct.31) 

13.8 

13.8 

14.3 

15.5 

11.6* 

14  1 

Winter  (Nov. 1  to  Apr.l4) 

45.9 

46.8 

32.1 

36,8 

43  7 

46  0 

46  5* 

Total  Household  Trips 

25,814,900 

22,673,700 

1,161,000 

500,500 

479,900 

838.200 

161.700 

Mode(s)  of  Transportation  Used  on  Trip' 

% 

% 

% 

% 

% 

% 

% 

Private  vehicle 

90.5 

92.2 

80.6 

88,5 

64.3 

79.4 

56.7 

RV/motorhome 

1.3 

1.1 

4.6 

\  56 

\  6.0 

Other  motor  vehicle 

4.2 

4.3 

3.5 

) 

/ 

3.9* 

** 

Scheduled  bus/coach 

2.8 

2.2 

6.0 

5.7* 

7.4* 

7.1* 

Airplane 

5.4 

1.2 

18.4 

6.7* 

79.4 

39.1 

94.9 

Other 

2.9 

1.7 

8.1 

** 

20,1 

12  3 

36  5* 

Total  Household  Trips 

25,814,900 

22,673,700 

1,161,000 

500,500 

479.900 

838.200 

161,700 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

% 

Individual 

37.8 

37.8 

33.6 

35.9 

61.2 

278 

42  2" 

Two  adults 

32.2 

31.9 

33.4 

29.6 

^  25.6 

43.5 

44.0' 

3  or  more  adults  -  no  children 

6.8 

6.6 

8.3 

7.3* 

13  1 

Adult(s)  with  children 

23.1 

23.5 

24.5 

26.7 

13.1* 

14  9 

Total  Party  Trips 

21,234,400 

18,676,400 

928,800 

418,000 

425,800 

648.700 

136,900 

Activities  Participated  in  While  on  Trip 

% 

% 

% 

% 

% 

% 

% 

Visiting  friends  or  relatives 

60.9 

60.5 

67.0 

89.5 

85.4 

37.8 

Dining  out  in  restaurants 

47.5 

44.4 

63.2 

50.1 

78.3 

89.1 

83,0* 

Resting  and  relaxing 

47.5 

44.0 

71.6 

71.6 

68.8 

75.6 

74.0* 

Shopping 

39.4 

38.2 

40.8 

33.7 

42.9* 

70.2 

55.r 

Taking  pictures  or  filming 

31.8 

28.6 

54.7 

45.7 

48.7* 

58.0 

88.6* 

Sightseeing  in  the  countryside 

29.5 

26.9 

49.8 

44.6 

34.5* 

50.1 

73.8* 

Viewing  wildlife 

22.8 

21.7 

44.7 

15.8* 

26.4 

** 

Personal  errands  (e.g.  visit  doctor) 

21.5 

22.6 

18.0 

14.1* 

16.9* 

** 

** 

Visiting  mountainous  areas 

16.8 

14.6 

49.4 

36.4 

** 

Sightseeing  in  cities 

16.8 

13.4 

31.3 

24.3* 

45.3* 

58.1 

80.6* 

Hiking/climbing 

16.4 

16.3 

25.8 

14.1* 

** 

Visiting  wilderness  areas 

16.0 

14.9 

33.7 

** 

** 

23.9* 

** 

Swimming 

14.4 

12.2 

35.7 

17.8* 

** 

30.8 

53.4* 

Visiting  National  Parks 

11.8 

11.0 

28.4 

** 

14.3* 

** 

Visiting  nightclubs 

10.1 

8.5 

16.2 

18.6* 

** 

33.8 

** 

Birdwatching 

10.0 

10.1 

12.2* 

** 

** 

** 

** 

Sunbathing/beach  activities 

9.8 

7.9 

26.2 

** 

** 

24.9* 

50.4* 

Visiting  Provincial  Parks 

9.4 

8.6 

24.1 

** 

** 

** 

** 

Fishing 

9.3 

9.3 

13.3* 

** 

** 

** 

** 

Attending  family  affairs  (e.g.  weddings) 

8.8 

8.3 

12.6* 

26.5* 

** 

** 

** 

Attending  sporting  events 

8.3 

8.1 

5.6* 

14.2* 

20.1 

9.5* 

** 

Attending  local  festivals 

8.0 

7.1 

12.9* 

** 

** 

16.7* 

** 

Visiting  scenic  landmarks 

7.8 

6.5 

21.4 

** 

** 

19.6* 

** 

Visiting  galleries/museums 

7.5 

6.1 

12.3* 

** 

19.1* 

27.9 

** 

Boating 

7.3 

6.6 

17.8 

** 

** 

** 

** 

Attending  a  business  meeting 

6.9 

6.7 

7.7* 

** 

20.9* 

** 

** 

Visiting  historical  sites 

6.5 

5.6 

11.5* 

** 

** 

17.9* 

** 

Visiting  vacation  home/cottage 

6.0 

5.0 

12.7* 

17.0* 

** 

10.8* 

** 

Bicycling 

5.6 

5.5 

8.6* 

** 

** 

** 

** 

Visiting  interpretive  centres 

5.3 

4.0 

17.1 

** 

21.6* 

** 

Golfing 

4.8 

4.0 

11.6* 

13.2* 

** 

Downhill  skiing 

4.7 

4.5 

10.7* 

** 

Attending  concerts/live  theatre 

3.7 

3.3 

4.7* 

** 

13.0* 

** 

Attending  conference/convention 

3.4 

3.1 

16.8* 

Organized  day  tour 

2.5 

2.0* 

9.5* 

Total  Person  Trips^ 

45,133,300 

39,640,400 

2,320,100 

859,300 

639,000 

1,435,700 

238,700* 

'  Numbers  may  sum  to  more  than  100%  due  to  housetiolds  using  more  than  one  mode  of  transportation  on  their  trip. 

2  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  maiiback  survey  was  weighted  separately  from  the  telephone  survey, 

resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  59c:  1 

Main  Destination  of  Trip  ■ 

■  Summary  Profile  ■ 

■  Overnight  Traveller  Trips 

Other 

nthpr 

UIIICI 

Volume  of  Trsveller  Trips 

Total 

Alberta 

B.C. 

Sask. 

Canada 

U.S. 

International 

Total  person  trips 

16,937,200 

11,864,500 

1,948,000 

800,300 

689,400 

1,387,200 

247,900 

Total  household  trips 

9,691,700 

6,795,000 

1,056,500 

425,300 

470,800 

783,800 

160,400 

Total  party  trips 

7,897,900 

5,540,100 

845,000 

350,000 

418,300 

608,900 

135,700 

Average  travel  party  size 

2.2 

2.2 

2.3 

2.3 

1.6 

2.3 

1.8 

Length  of  Stay  (excluding  day  trips) 

Average  number  of  nights  away  from  home  4.2 

2.5 

6.5 

4.6 

10.9 

9.5 

22.4 

Average  number  of  nights  in  Alberta 

1.8 

2.4 

0.4 

0.3 

0.2 

0.3 

0.1 

Average  number  of  nights  outside  of  Alberta  2.4 

- 

6.1 

4.3 

10.7 

9.1 

22.2 

Main  Purpose  of  Trip 

% 

% 

% 

% 

% 

% 

% 

Visit  friends/relatives 

32.5 

35.8 

25.9 

47.5 

31.9 

8.3* 

16.4* 

Vacation/pleasure 

46.2 

43.5 

57.4 

28.3 

23.4 

71.6 

68.0 

Business/pleasure 

2.9 

2.7 

3.1* 

6.9* 

3.4* 

** 

Business/convention 

6.7 

6.0 

4.8* 

7.6* 

22.3 

6.8* 

** 

Personal  business 

8.6 

8.6 

8.6 

14.9* 

15.2* 

** 

** 

Shopping 

2.3 

2.6 

** 

** 

** 

6.6* 

Total  Person  Trips 

16,937,200 

11,864,500 

1,948,000 

800,300 

689,400 

1,387,200 

247,900 

Trip  Type 

% 

% 

% 

% 

% 

% 

% 

Outdoors  vacation 

17.4 

20.6 

14.6* 

** 

Resort  vacation 

9.7 

7.4 

17.0 

25.2* 

Touring  vacation 

5.0 

2.8* 

9.4* 

** 

20.3* 

** 

Town  or  city  trip 

8.1 

8.1 

** 

** 

22.7* 

Visit  friends/relatives 

44.8 

46.2 

44.6 

75.5 

58.8 

10.4* 

** 

Business/convention 

5.9 

5.6* 

5.2* 

20.9* 

** 

Business/pleasure 

7.7 

7.5 

5.8* 

** 

8.5* 

** 

Total  Person  Trips^ 

18,467,900 

13,322,500 

2,109,200 

795,000 

638,100 

1,364,600 

238,700* 

Source(s)  of  Information  Used 

% 

% 

% 

% 

% 

% 

% 

Previous  visit 

39.0 

38.0 

48.1 

36.9* 

28.3* 

45.2 

Advice  of  friends  or  relatives 

37.1 

35.0 

43.2 

35.0* 

30.5* 

49.8 

50.9* 

Brochures/pamphlets 

14.5 

11.8 

19.5 

** 

** 

34.3 

Automobile  association 

8.6 

6.0 

13.1* 

** 

17.2* 

24.1* 

Travel  Alberta/Alberta  Tourism 

8.3 

8.4 

12.0* 

** 

** 

Travel  agent 

7.1 

2.7 

5.5* 

42.1* 

31.2 

61.6* 

Advertisements 

6.6 

6.4 

4.9* 

** 

12.7* 

** 

Articles  in  newspapers  or  magazines 

6.6 

6.1 

8.2* 

** 

12.5* 

** 

Airlines 

5.0 

1.9 

8.2* 

** 

40.5* 

12.7* 

** 

Travel  books 

4.9 

3.0 

6.3* 

** 

18.5* 

** 

Didn't  use  any  information  sources 

26.2 

29.4 

18.8 

40.6* 

** 

** 

Total  Person  Trips^ 

18,467,900 

13,322,500 

2,109,200 

795,500 

638,100 

1,364,600 

238,700* 

Incidence  of  Purchasing  an 

% 

% 

% 

% 

% 

% 

% 

Overnight  Travel  Package^ 

4.0 

2.5 

5.6* 

** 

11.7 

31.5* 

Total  Household  Trips 

9,691,700 

6,795,000 

1,056,500 

425,300 

470,800 

783,800 

160,400 

Expenditures  In  Alberta 

Median^per  person  per  trip 

$75.00 

$77.00 

$53.33 

$35.00 

$425.00 

$55.00 

$600.00 

Total  Expenditures  In  Alberta  (OOO's) 

$2,295,848.7 

$1,403,110.3 

$168,419.6 

$54,212.8 

$285,331.1 

$240,382.0 

$144,392.9 

Expenditures  Outside  Alberta 

Median^per  person  per  trip 

$237.00 

$175.00 

$75.00 

$300.00 

$400.00 

$1,500.00 

Median^per  person  per  day 

$50.00 

$35.00 

$22.50 

$43.75 

$82.14 

$100.00 

Total  Expenditures  Outside  Alberta  (OOO's) 

$2,291,882.8 

** 

$428,870.5 

$80,972.9 

$321,515.0 

$827,160.8 

$624,543.5 

'  Estimates  of  trip  type  and  sources  of  information  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  tele- 
phone survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 

2  This  question  applied  if  at  least  a  portion  of  the  traveller's  total  trip  included  an  overnight  travel  package  (accommodation  and  at  least  one  of  the  following  other  items:  transportation, 
meals,  attractions  or  activities). 

^  Medians  have  been  used,  instead  of  means,  for  analysis  of  per  diem  expenditures.  This  was  done  to  minimize  the  effect  of  the  few  extremely  high  expenditure  values  that  were  encoun- 
tered in  the  data.  By  definition,  the  median  is  the  middle  value  of  the  data  (i.e.  50%  of  the  cases  are  above  the  median  value,  and  50%  of  the  cases  are  below  the  median  value).  The 
reader  is  cautioned  that  the  median  cannot  be  used  to  derive  total  expenditures. 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

'  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  59d: 

Main  Destination  of  Trip  ■ 

•  Summary  Profile  • 

•  Overnight  Traveller  Trips 

Other 

Other 

Total 

Alberta 

B.C. 

Sask. 

Canada 

U.S. 

International 

Season  Trip  Ended 

% 

% 

% 

% 

% 

% 

% 

Spring  (Apr.15  to  June  14) 

14.6 

14.5 

14.0 

16,4' 

17,5' 

13  4 

175- 

Summer  (June  15  to  Sept. 8) 

29.5 

28.2 

39.4 

34.9 

27.1 

27,0 

21.8* 

Fall(Sept.9to  Oct.31) 

12.9 

12.6 

14.1 

15.4* 

11,2* 

13,7 

** 

Winter  (Nov.l  to  Apr.l4) 

43.0 

44.7 

32.5 

33,4 

44,2 

459 

46  1" 

Total  Household  Trips 

9,691,700 

6.795.000 

1,056.500 

425,300 

470,800 

783,800 

160,400 

Mode(s)  of  Transportation  Used  on  Trip 

'  % 

% 

% 

% 

% 

% 

% 

Private  vehicle 

83.9 

86.9 

80.2 

88.0 

64,3 

n.'i 

56,4" 

RV/motorhome 

3.1 

3.1 

4,9* 

** 

** 

** 

** 

Other  motor  vehicle 

4.6 

5.0 

3.4* 

** 

** 

4.2* 

** 

Scheduled  bus/coach 

4.9 

4.1 

6.2 

** 

7.2* 

7,6* 

** 

Airplane 

13.0 

2.5 

19.3 

7.7* 

79.3 

41,3 

948 

Other 

6.3 

3.6 

8.7 

20.5 

** 

36  0* 

Total  Household  Trips 

9,691,700 

6.795.000 

1.056.500 

425,300 

470,800 

783,800 

1  60,400 

Entire  Travel  Party  Composition 

% 

% 

% 

% 

% 

% 

% 

Individual 

37.9 

38.1 

33.6 

33,0 

61,2 

27,3 

41,/' 

Two  adults 

32.5 

31.6 

33.8 

32.0 

21.8 

43.5 

44.4* 

3  or  more  adults -no  children 

7.9 

7.6 

8.4 

8.1* 

** 

13,2 

** 

Adult(s)  with  children 

21.6 

22.6 

24.2 

26.3 

13,4* 

15,2 

Total  Party  Trips 

7,897,900 

5,540.100 

845.000 

350.000 

418,300 

608,900 

1  35,700 

Activities  Participated  in  While  on  Trip 

% 

% 

% 

% 

% 

% 

% 

Resting  and  relaxing 

71.4 

70.1 

74.6 

73.7 

68,8 

77,9 

74,0' 

Visiting  friends  or  relatives 

70.2 

72.0 

69.9 

90.2 

85.4 

39,6 

*« 

Dining  out  in  restaurants 

56.4 

50.5 

64.2 

50.7 

78.4 

90,7 

83,0* 

Taking  pictures  or  filming 

43.7 

38.6 

57.1 

47.8* 

48.6* 

60.5 

88.6* 

Shopping 

39.8 

36.4 

40.8 

34.8* 

42.9* 

70,3 

55.1* 

Sightseeing  in  the  countryside 

37.1 

32.3 

51.3 

45.5* 

34.4* 

51,6 

73,8* 

Viewing  wildlife 

31.5 

31.7 

45.6 

15.3* 

26,6* 

** 

Sightseeing  in  cities 

24.7 

17.8 

32.9 

26.1* 

45.4* 

59,3 

80,6* 

Visiting  mountainous  areas 

23.9 

20.0 

51.5 

** 

36,6 

** 

Swimming 

23.7 

20.9 

37.4 

18.8* 

** 

31,2 

53.4* 

Visiting  wilderness  areas 

21.5 

20.3 

35.3 

** 

** 

25,0* 

** 

Hiking/climbing 

21.2 

22.4 

27.8 

** 

** 

14.6* 

** 

Visiting  nightclubs 

18.3 

16.4 

17.3 

20.0* 

** 

35.4 

** 

Sunbathing/beach  activities 

17.0 

14.2 

27.4 

** 

26.2* 

50,4* 

Personal  errands  (e.g.  visit  doctor) 

15.8 

16.7 

16.5 

** 

16.9* 

** 

** 

Visiting  National  Parks 

15.4 

14.2 

30.9 

** 

** 

14.6* 

** 

Birdwatching 

14.1 

16.0 

12.1* 

** 

** 

** 

** 

Attending  family  affairs  (e.g.weddings)  11.9 

11.7 

13.1* 

26.0* 

** 

** 

** 

Visiting  Provincial  Parks 

11.8 

10.8 

24.5 

** 

** 

** 

** 

Fishing 

11.5 

12.5 

13.2* 

** 

** 

** 

** 

Visiting  vacation  home/cottage 

11.5 

10.4 

13.6* 

18.4* 

** 

11.4* 

** 

Visiting  scenic  landmarks 

10.9 

8.6 

21.6 

** 

20.1* 

** 

Boating 

10.9 

10.0 

19.4 

** 

** 

** 

** 

Attending  local  festivals 

10.4 

8.5 

14.0* 

** 

** 

17.4* 

** 

Visiting  galleries/museums 

9.9 

6.4 

12.4* 

** 

19.1* 

29.2 

** 

Golfing 

8.1 

7.0 

12.6* 

** 

** 

13.1* 

** 

Attending  sporting  events 

8.0 

7.1 

5.9* 

** 

20.2* 

10,0* 

** 

Visiting  historical  sites 

7.8 

5.8* 

11.5* 

** 

18,8* 

** 

Visiting  interpretive  centres 

7.8 

4.9* 

17.4 

** 

** 

22.3* 

** 

Attending  a  business  meeting 

6.0 

5.0* 

7.6* 

20.9* 

** 

** 

Attending  concerts/live  theatre 

5.9 

5.2* 

5.2* 

** 

** 

13.7* 

Downhill  skiing 

5.4 

4.9* 

11.2* 

** 

** 

Attending  conference/convention 

4.4 

4.0* 

16.8* 

Organized  day  tour 

2.7* 

** 

** 

10.0* 

Total  Person  Trips^ 

18,467,900 

13,322,500 

2.109,200 

795,000 

638.100 

1.364.600 

238.700* 

'  Numbers  may  sum  to  more  than  100%  due  to  households  using  more  than  one  mode  of  transportation  while  on  their  trip. 

^  Estimates  of  activity  participation  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone  survey, 

resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  60a: 

Main  Destination  of  Trip 

-  Traveller  Origin 

-  Total  Traveller  Trips 

nthpr 

nthpr 
UUIcl 

Traveller  Origin 

Total 

Alberta 

B.C. 

Sask. 

Canada 

U.S. 

international 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

9.8 

9.9 

6.7 

6.0* 

** 

17.6 

Lethbridge 

2.1 

1.9 

2.5* 

7.0* 

Gateway  (Zone  2) 

3.0 

3.0 

1.6* 

6.6* 

4.1* 

** 

Big  Country  (Zone  3) 

2.6 

2.7 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

9.1 

9.6 

6.0 

10.5* 

3.1* 

** 

Battle  River  (Zone  5) 

9.8 

10.3 

4.7* 

11.3* 

5.4* 

** 

Lakeland  (Zone  6) 

6.7 

6.9 

2.7* 

12.3* 

3.2* 

Evergreen  (Zone  7) 

4.6 

4.9 

3.1* 

** 

** 

** 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

2.5 

2.6 

3.9* 

** 

** 

** 

** 

Jasper  National  Park  (Zone  9) 

• 

• 

** 

** 

** 

** 

** 

Calgary  &  District  (Zone  10) 

23.2 

21.2 

40.7 

24.1 

41.6 

38.7 

43.2* 

City  of  Calgary 

21.4 

19.4 

38.4 

23.9 

37.8 

37.2 

41.7* 

Edmonton  (Zone  11) 

18.2 

17.9 

19.4 

19.6 

25.9 

18.7 

28.5* 

Banff  National  Park  (Zone  12) 

0.5 

0.5* 

** 

** 

** 

** 

** 

Game  Country  (Zone  13) 

2.8 

2.9 

4.8* 

** 

** 

** 

** 

Grande  Prairie 

1.1 

1.1 

2.5* 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

7.0 

7.4 

3.6* 

3.7* 

Total  Person  Trips  (Zones  only) 

45,094,300 

39,609,800 

2,135,100 

930,000 

699,500 

1,471,000 

249,100 

*  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5%. 


Exhibit  Highlights 

This  exhibit  shows  the  proportion  of  person  trips  made  by  residents  from  each  Alberta  tourism  zone  to  different  out  of  province 
destinations.  Residents  from  the  Calgary  &  District  Tourism  Zone  comprised  a  greater  proportion  of  the  trips  made  to  B.C.,  other 
international  destinations,  the  United  States  and  other  parts  of  Canada.  While  23%  of  all  trips  were  made  from  the  Calgary  and 
District  Tourism  Zone,  41%  of  trips  to  B.C.,  43%*  of  trips  to  other  international  destinations,  39%  of  trips  to  the  United  States  and 
42%  of  trips  to  other  parts  of  Canada  were  made  by  residents  of  Calgary  and  District. 
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Exhibit  60b: 

Main  Destination  of  Trip 

-  Traveller  Origin 

Overnight  Traveller  Trips 

Other 

Other 

Traveller  Origin 

Total 

Alberta 

D.L. 

Sask. 

Canada 

II  c 

U.i). 

International 

% 

% 

% 

% 

% 

% 

% 

Chinook  Country  (Zone  1) 

6.9 

6.3 

6.1 

6.8* 

14.9 

** 

Lethbridge 

2.7 

2.5 

2.2* 

** 

** 

6.2* 

** 

Gateway  (Zone  2) 

2.7 

2.6 

1.7* 

5.8* 

** 

3.9* 

** 

Big  Country  (Zone  3) 

1.8 

1.8 

** 

** 

** 

** 

David  Thompson  Country  (Zone  4) 

7,9 

8.6 

6.5 

12.2* 

** 

3.3* 

** 

Battle  River  (Zone  5) 

6.6 

7.1 

5.1* 

7.4* 

5.6* 

** 

Lakeland  (Zone  6) 

6.4 

7.2 

3.0* 

10.8* 

** 

3.3* 

** 

Evergreen  (Zone  7) 

3.7 

4.2 

3.3* 

** 

** 

** 

** 

Land  of  the  Mighty  Peace  (Zone  8) 

1.9 

2.3 

** 

** 

** 

★* 

** 

Jasper  National  Park  (Zone  9) 

** 

** 

** 

** 

** 

Calgary  &  District  (Zone  10) 

29.0 

24.5 

42.5 

27.6 

41.9 

39.6 

43.4* 

City  of  Calgary 

27.3 

23.0 

40.2 

27.3 

38.1 

38.0 

42.0* 

Edmonton  (Zone  11) 

24.0 

25.2 

20.9 

19.4 

25.5 

19.6 

28.2* 

Banff  National  Park  (Zone  12) 

• 

** 

** 

** 

udlllt;  bUUIILiy  Vt-UIIC  10} 

9  R 

3  1 

3.2* 

** 

** 

** 

** 

Grande  Prairie 

1.5 

1.8 

** 

** 

Land  of  the  Midnight  Twilight  (Zone  14) 

5.7 

6.5 

3.8* 

3.9* 

Total  Person  Trips  (Zones  only) 

16,937,200 

11,864,500 

1,948,000 

800,300 

689,400 

1.387,200 

247.900 

*  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5%. 


Exhibit  Highlights 

Fifteen  per  cent  of  overnight  trips  to  the  U.S.  originated  from  Chinook  Country  compared  to  7%  of  all  overnight  trips  ciriginating 
from  Chinook  Country. 
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Exhibit  61a:  Main  Destination  of  Trip 

-  Season  Trip  Ended 

-  Total  Traveller  Trips 

Spring 

Summer 

Fall 

Winter 

(Apr.  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Main  Destination  of  Trip 

Total 

June  14) 

Sept.  8) 

Oct.  31) 

Apr.  14) 

% 

% 

% 

% 

% 

Alberta 

87.8 

87.9 

84.6 

87.7 

89.6 

British  Columbia 

4.5 

4.4 

6.9 

4.6 

3.1 

Saskatchewan 

1.9 

2.0* 

2.5 

2.2 

1.6 

Other  Canada 

1.9 

2.2* 

2.0 

1.6* 

1.8* 

U.S. 

3.2 

2.9 

3.4 

3.3 

3.3 

Other  International 

0.6 

0.7* 

0.5* 

0.7* 

0.6* 

Total  Household  Trips 

25,814,900 

3,875,500 

8,531,000 

3,571,300 

11,837,100 

*  Interpret  with  caution  due  to  small  sample  size. 


Exhibit  61  b:  Main  Destination  of  Trip  -  Season  Trip  Ended 

-  Overnight  Traveller  Trips 

Spring 

Summer 

Fall 

Winter 

(Apr.  15- 

(June  15  - 

(Sept.  9  - 

(Nov.  1  - 

Main  Destination  of  Trip 

Total 

June  14) 

Sept.  8) 

Oct.  31) 

Apr.  14) 

% 

% 

% 

% 

% 

Alberta 

70.1 

69.4 

67.1 

68.3 

73.0 

British  Columbia 

10.9 

10.5 

14.6 

11.9 

8,2 

Saskatchewan 

4.4 

4.9* 

5.2 

5.2* 

3.4* 

Other  Canada 

4.9 

5.8* 

4.5 

4.2* 

5.0* 

U.S. 

8.1 

7.4 

7.4 

8.6 

8.6 

Other  International 

1.7 

2.0* 

1.2* 

1.9* 

1.8* 

Total  Household  Trips 

9,691,700 

1,416,800 

2,855,000 

1,253,500 

4,166,500 

*  Interpret  with  caution  due  to  small  sample  size. 


Exhibit  Highlights 

In  general,  there  was  not  much  variation  in  travel  destination  by  season  of  trip.  Summer  was  a  more  popular  time  to  visit  British  Columbia  and  travel  was 
lower  in  the  winter.  Interestingly,  the  level  of  travel  to  other  international  destinations  did  not  increase  during  the  winter. 


178 


1991  Alberta  Resident  Travel  Survey  /  Provincial  Summary 


Exhibit  62a:  Main  Destination  of  Trip  -  Length  of  Trip  -  Total  Traveller  Trips 


Other 

Other 

Length  of  Trip 

Total 

Alberta 

B.C. 

Sask. 

Canada 

U.S. 

International 

% 

% 

% 

% 

% 

% 

% 

None/less  than  one  night 

62.4 

70.0 

8.8 

13.9* 

** 

** 

** 

1  night 

9.7 

10.3 

5.1 

8.5* 

** 

3.3* 

** 

2  nights 

11.1 

lU.b 

Ib.b 

lLA 

/.U 

1  K  "3 
14. J 

^     A  niahtc 
O     H  Mlglllo 

0.0 

U.J 

27.9 

28.9 

23.6 

23.2 

** 

5  -  6  nights 

2.5 

1.2 

12.3 

11.5* 

12.2 

11.2 

** 

7  or  more  nights 

5.4 

1.3 

30.2 

14.6 

50.5 

425 

91  1 

Total  Traveller  Trips 

45.094.300 

39,609.60 

2,135,100 

930,000 

699,500 

1,471,000 

249,100 

Average  length  of  trip  in 

niglits  (including  day  trips) 

1.6 

0.7 

6.0 

4.0 

10.8 

8.9 

22.2 

Average  length  of  trip  in 

nights  (excluding  day  trips) 

4.2 

2.5 

6.5 

4.6 

10.9 

9.5 

22.4 

HoXe:  Columns  may  not  sum  to  100%  due  to  rounding. 
*    Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 


Exhibit  62b: 

Main  Destination  of  Trip 

-  Length  of  Trip 

Overnight  Traveller  Trips 

Other 

Other 

Length  of  Trip 

Total 

Alberta 

B.C. 

Sask. 

Canada 

U.S. 

International 

% 

% 

% 

% 

% 

7o 

% 

1  night 

25.9 

34.5 

5.6 

9.9* 

3.5* 

2  nights 

29.6 

35.5 

17.1 

26.1 

7.1* 

15.2 

** 

3 -4  nights 

23.4 

21.8 

30.6 

33.6 

23.9 

24.6 

5  -  6  nights 

6.5 

4.0 

13.6 

13.4* 

12.4* 

11.8 

7  or  more  nights 

14.6 

4.2 

33,1 

17.0 

51.1 

44.9 

91.5 

Total  Traveller  Trips 

16,937,20 

11,864,50 

1,948,000 

800,300 

689.400 

1,387,200 

247,900 

Average  length  of  trip  in 

nights  (excluding  day  trips) 

4.2 

2.5 

6.5 

4.6 

10.9 

9.5 

22.4 

Average  length  of  trip  outside 

Alberta  (excluding  day  trips 

outside  Alberta) 

8.1 

7.0 

6.2 

4.3 

10.8 

9.1 

22.3 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'    Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  63a:  Main  Destination  of  Trip  -  Average  Ratings  of  Main  Destination  - 

Total  Traveller  Trips 

Total 

Total 

Non- 

Other 

Other 

Average  Ratings^ 

Alberta 

Alberta 

B.C. 

Sask. 

Canada 

U.S. 

International 

Scenery 

3.98 

4.27 

4.72 

3.44 

3.93 

4.16 

4.23* 

Personal  safety 

4.20 

4.22 

4.26 

4.26 

4.15 

4.20 

3.94* 

Standards  of  hygiene  and 

cleanliness 

3.98 

4.12 

4.17 

4.03 

4.14 

4.15 

3.73* 

Interesting  and  friendly  local 

people 

3.92 

4.04 

4.03 

4.23 

3.84 

4.03 

3.97* 

Outdoor  activities 

3.86 

3.97 

4.32 

2.92* 

3.66* 

3.95 

Fishing 

3.59 

3.96 

4.22 

3.58 

3.76* 

3.83* 

** 

Variety  of  things  to  see  and  do 

3.67 

3.95 

4.12 

3.23 

3.97 

4.07 

4.17* 

Things  1  like  to  do  on  vacation 

3.61 

3.92 

4.02 

3.22 

3.86 

4.13 

4.13* 

Golfing 

3.59 

3.88 

3.98 

3.36 

3.71* 

4.40 

** 

Value  for  vacation  money 

3.61 

3.86 

3.77 

3.65 

3.66 

4.14 

3.98* 

National  Parks 

3.41 

3.85 

4.08 

3.04 

3.36 

4.02 

** 

Service  in  restaurants/hotels 

3.71 

3.79 

3.72 

3.42 

3.79 

4.13 

3.51* 

Budget  accommodations 

3.59 

3.77 

3.66 

3.61 

3.73 

3.98 

4.07* 

First  class  hotels 

3.23 

3.77 

3.60 

3.04 

4.07* 

4.15 

4.31* 

Inexpensive  travel  in/ 

around  destination 

3.49 

3.75 

3.80 

3.58 

3.24 

4.03 

3.47* 

Campground  and  trailer  parks 

3.51 

3.71 

3.98 

2.22 

3.24* 

3.92 

High  quality  restaurants 

3.46 

3.69 

3.61 

3.12 

3.96 

3.94 

3.92* 

Historical  or  archaeological 

sites 

3.35 

3.68 

3.62 

2.98* 

3.81 

3.98 

4.12* 

Hunting 

3.43 

3.67 

4.06 

3.62* 

3.35* 

** 

** 

Seeing  different  wildlife  and 

birds 

3.37 

3.66 

3.94 

3.18 

3.05 

3.60 

3.94* 

Inexpensive  travel  in  Alberta/to 

destination 

3.49 

3.65 

3.74 

3.41 

3.03 

3.94 

3.50* 

Water  sports 

2.95 

3.65 

3.87 

2.99* 

3.41* 

3.92 

3.57* 

Shopping 

3.57 

3.63 

3.42 

2.77 

3.88 

4.22 

3.69* 

Inexpensive  restaurants 

3.40 

3.61 

3.42 

3.49 

3.51 

4.03 

3.51* 

Special  events 

3.41 

3.56 

3.63 

3.09 

3.38* 

3.93 

Museums  and  art  galleries 

2.92 

3.53 

3.63 

2.88 

3.80* 

3.68 

3.76* 

Nightlife  and  entertainment 

3.16 

3.52 

3.41 

2.85 

3.59 

3.96 

3.88* 

Public  transportation 

2.73 

3.39 

3.11 

2.96* 

3.75 

3.79 

3.65* 

R.V.  parks 

3.16 

3.38 

3.63 

3.03* 

2.92* 

3.66* 

** 

Local  festivals 

3.38 

3.37 

3.48 

2.77* 

3.51* 

3.63 

Spectator  sporting  events 

3.38 

3.24 

3.09 

2.37 

3.87* 

3.87 

■** 

Cross  country  skiing 

3.35 

3.23 

3.78 

2.96* 

3.15* 

2.48* 

** 

Downhill  skiing 

2.74 

3.15 

4.05 

1.83* 

1.97* 

3.07* 

** 

Unique  or  different  native 

cultures 

2.95 

3.14 

3.14 

2.69* 

3.34* 

3.36* 

** 

Live  theatre  and  concerts 

2.68 

3.13 

2.81 

2.20* 

3.82* 

3.96 

Amusement/theme  parks 

2.92 

2.94 

3.01 

2.24* 

3.32* 

3.27 

** 

Total  Person  Trips^ 

39,640,400 

5,492,400 

2,320,100 

859,300 

639,000 

1,435,700 

238,700* 

Based  on  a  scale  of  1  to  5  where  5  equals  'very  good',  and  1  equals  'very  poor';  exhibit  presents  average  ratings. 

Estimates  of  average  ratings  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone 
survey,  resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
Interpret  with  caution  due  to  small  sample  size. 
Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  63b:  Main  Destination  of  Trip  -  Average  Ratings  of  Main  Destination  - 

Overnight  Traveller  Trips 

Total 

Total 

Non- 

Other 

Other 

Average  Ratings^ 

Alberta 

Alberta 

B.C. 

Sask. 

Canada 

U.S. 

International 

Scenery 

4.08 

4.28 

473 

3.48 

3.93 

4,16 

4.23' 

Personal  safety 

4.26 

4.21 

4.24 

4.27 

4,15 

4.20 

3,94* 

Standards  of  hygiene  and 

cleanliness 

4.07 

4.14 

4.19 

4.04 

4.14 

4,17 

3,73* 

Interesting  and  friendly  local 

people 

3.98 

4.04 

4,04 

4.29 

3.84 

4,02 

3,97* 

Variety  of  things  to  see  and 

do 

3.77 

3.97 

4.14 

3.26 

3,97 

4,09 

4.17* 

Outdoor  activities 

3.90 

3.97 

3.35 

2.91* 

3.65* 

3,92 

** 

Things  1  like  to  do  on  vacation 

3.79 

3.96 

4.09 

3.28 

3.86 

4.12 

4,13* 

Fishing 

3.68 

3.96 

4.23 

3.58* 

3.75* 

3.78* 

** 

Golfing 

3.60 

3.90 

4.02 

3.36* 

3.71* 

4.39 

** 

National  Parks 

3.47 

3.88 

4.17 

3.04* 

3.36* 

3.96 

** 

Value  for  vacation  money 

3.67 

3.88 

3.80 

3.73 

3,66 

4,13 

3,98* 

Service  in  restaurants/hotels 

3.74 

3.81 

3.76 

3.49 

3,79 

4,10 

3,51* 

First  class  hotels 

3.26 

3.81 

3.67 

3.05 

4.07* 

4,16 

4,31* 

Budget  accommodations 

3.72 

3.78 

3.65 

3.61 

3,73 

3,98 

4,07* 

Inexpensive  travel  in/ 

around  destination 

3.51 

3.76 

3.82 

3.58 

3.24 

4,03 

3,47* 

Campground  and  trailer  parks 

3.76 

3.71 

4.02 

3.20* 

3.24* 

3,91 

** 

High  quality  restaurants 

3.44 

3.71 

3.64 

3.11 

3.96 

3.96 

3,92* 

Historical  or  archaeological 

sites 

3.16 

3.69 

3.61 

2.96* 

3.81* 

3,99 

4,12* 

Water  sports 

3.15 

3.69 

3.98 

2.96* 

3.41* 

3.91 

3.57* 

Seeing  different  wildlife  and 

birds 

3.46 

3.66 

3.93 

3.22* 

3.05 

3,64 

3,94* 

Hunting 

3.46 

3.66 

4.03 

3.65* 

3.35* 

** 

** 

Inexpensive  travel  in  Alberta/ 

to  destination 

3.51 

3.65 

3.74 

3.43 

3.03 

3,94 

3,50* 

Shopping 

3.49 

3.63 

3.42 

2.77 

3.88 

4,21 

3,69* 

Inexpensive  restaurants 

3.42 

3.62 

3.41 

3.47 

3.52 

4,05 

3,51* 

Special  events 

3.41 

3.58 

3.68 

3.04* 

3.38* 

3,97 

** 

Nightlife  and  entertainment 

3.29 

3.54 

3.46 

2.83 

3.59* 

3,94 

3,88* 

Museums  and  art  galleries 

2.95 

3.54 

3.67 

2.85 

3.80* 

3,71 

3,76* 

Local  festivals 

3.42 

3.42 

3.57 

2.76* 

3.51* 

3,71 

** 

R.V.  parks 

3.31 

3.40 

3.71 

3,03* 

2.92* 

3,68* 

** 

Public  transportation 

2.83 

3.40 

3.11 

2,96 

3.76 

3,80 

3.65* 

Spectator  sporting  events 

3.18 

3.29 

3.16 

2.39* 

3.87* 

3,89 

** 

Cross  country  skiing 

3.35 

3.21 

3.78 

2.98* 

3.15* 

2.32* 

** 

Live  theatre  and  concerts 

2.71 

3.16 

2.82 

2.21* 

3.82* 

3.99 

** 

Unique  or  different  native 

cultures 

2.84 

3.14 

3.12 

2.68* 

3.34* 

3,41* 

** 

Downhill  skiing 

2.84 

3.10 

4.05 

1.81* 

1.97* 

2,93* 

Amusement/theme  parks 

2.89 

3.00 

3.10 

2.21* 

3.32* 

3,37 

** 

Total  Person  Trips^ 

13,322,500 

5,145,500 

2,109,200 

795.000 

638,100 

1,364,600 

238,700* 

'  Based  on  a  scale  of  1  to  5  where  5  equals  'very  good',  and  1  equals  'very  poor';  exhibit  presents  average  ratings. 

^  Estimates  of  average  ratings  were  collected  from  the  mailback  questionnaire,  not  the  telephone  survey.  The  mailback  survey  was  weighted  separately  from  the  telephone  survey. 

resulting  in  person  trip  estimates  that  differ  from  those  found  elsewhere  in  the  report. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Section  P 

Qualitative  Analysis 


Introduction 

In  the  mailback  survey,  respondents  were  asked  to  rate  the 
importance  of  53  different  factors  which  could  be  considered 
when  selecting  a  vacation  destination  (See  Section  K  for  the 
detailed  results  on  these  factors).  Respondents  were  also 
asked  to  rate  Alberta's  performance  and  the  performance  of 
their  main  destination  on  a  series  of  35  factors.  (See  Section  L 
for  these  results). 

In  this  section,  an  importance-performance  analysis  is 
presented.  This  method  analyzes  both  the  importance  of 
certain  tourism  attributes  and  the  perceived  performance  of 
the  same  attributes. 

The  data  are  presented  in  grid  form,  where  each  attribute  is 
plotted  according  to  its  importance  and  performance  simulta- 
neously. Performance  is  plotted  horizontally,  rated  on  a  scale 
from  1-5  where  1  was  "very  poor"  and  5  was" very  good". 
Overall,  performance  was  found  to  be  quite  positive,  with 
average  ratings  generally  higher  than  3  (fair).  This  necessi- 
tated adjusting  the  performance  scale  so  that  approximately 
one  half  of  the  attributes  were  on  either  side  of  the 
grid. Therefore,  the  performance  scale  was  adjusted  to  range 
from  3  -  5.  Low  performance  was  placed  on  the  left  and  high 
performance  on  the  right.  Importance  is  plotted  vertically 
with  low  importance  at  the  bottom  and  high  importance  at  the 
top.  Importance  was  rated  on  a  scale  from  1-4  where  1  was 
"not  at  all  important"  and  4  was  "very  important".  This 
graphical  representation  of  the  data  results  in  each  of  the 
attributes  falling  into  one  of  four  quadrants  in  the  grid. 

Importance-Performance  Analysis  of  Total  Alberta  Visitor  Trips 
(41.090,100  Visitor  Trips) 

Exhibit  64a  presents  the  importance-performance  analysis 
based  on  all  Alberta  visitor  trips. 

Quadrant  1  (upper  left):  Concentrate  Here 

Attributes  falling  into  this  quadrant  are  reported  to  be  very 
important  in  the  traveller's  selection  of  travel  destinations,  but 
Alberta's  perceived  performance  levels  are  relatively  low. 

The  important  attributes  that  are  reported  by  Alberta  visitors 
to  be  lacking  in  Alberta  include: 

•  Inexpensive  travel 

•  Budget  accommodations 

•  Inexpensive  restaurants 

•  Seeing  different  wildlife 

•  Historical  sites 


The  perception  that  inexpensive  travel,  accommodations  and 
restaurants  are  not  adequate  in  Alberta  highlights  that  these 
are  areas  which  the  tourism  industry  in  Alberta  should  tocus 
and  pay  attention  to. 

Seeing  different  wildlife  and  historical  sites  were  both  border- 
line attributes  in  this  quadrant.  Seeing  different  wildlife  is 
considered  quite  "important",  and  Alberta's  performance  is 
almost  "very  good".  The  importance  of  historical  sites  is  of 
borderline  importance,  and  Alberta's  performance  is  also 
borderline  "very  good". 

Finally,  the  attribute  of  interesting  residents,  is  rated  as 
"important",  but  the  perceived  performance  falls  between 
"very  good"  and  "fair". 

Quadrant  2  (upper  right):  Keep  Up  The  Good  Work 
Attributes  in  this  quadrant  were  described  by  respondents  as 
being  very  important  when  selecting  a  vacation  destination. 
At  the  same  time,  they  also  perceive  that  Alberta  performs 
very  well  in  these  areas.  In  summary,  the  message  is  to  keep 
up  the  good  work  in  these  areas. 

Alberta's  greatest  strengths  include: 

•  Standards  of  hygiene  and  cleanliness 

•  Scenery 

•  Personal  safety 

•  National  Parks 

•  Outdoor  activities 

•  Campgrounds  and  trailer  parks 

•  Shopping 

•High  quality  restaurants 

It  should  be  noted  that  shopping  and  high  qualitv'  restaurants, 
while  rated  as  good,  are  borderline  in  terms  of  importance. 
Similarly,  campgrounds  and  trailer  parks  are  considered  rela- 
tively "important",  however,  Alberta's  performance  is  border- 
line "very  good". 

Quadrant  3  (lower  right):  Possible  Overkill 

This  quadrant  contains  attributes  of  low  importance,  but 
where  respondents  perceive  good  performance.  Attributes 
which  fall  into  this  quadrant  include: 

•  Downhill  skiing 

•  Cross  country  skiing 

•  Hunting 

•  Golfing 
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Other  attributes  within  this  quadrant  with  relatively  greater 
importance  and  less  favourable  performance  ratings  include: 

•  Sporting  events 

•  First  class  hotels 

•  Fishing 

Items  in  this  quadrant  are  of  generally  limited  appeal  and 
hence  the  lower  importance  ratings.  For  example,  skiing, 
hunting,  golfing,  etc.  appeal  to  small  niche  markets.  Within 
these  niches,  however.  Alberta's  performance  is  seen  as  being 
very  good. 

Quadrant  4  (lower  left):  Low  Priority 

Attributes  in  this  quadrant  have  a  low  level  of  importance  and 
a  low  level  of  perceived  performance.  Items  within  this  quad- 
rant include: 

•  RV  Park 

•  Nightlife  and  entertainment 

•  Live  theatre 

•  Water  sports 


Items  which  fall  into  this  quadrant,  but  are  borderline  "impor- 
tant" include: 

•  Native  cultures 

•  Public  transportation 

•  Local  festivals 

•  Museums  and  art  galleries 

•  Amusement  or  theme  parks 

These  attributes  are  not  seen  as  being  as  important  to  trav- 
ellers, hence  it  is  difficult  to  justify  major  investments  to 
improve  performance.  It  is  important  to  note  that  Alberta's 
performance  is  seen  as  somewhat  lacking  in  these  areas  and 
therefore  requires  some  attention.  In  particular,  those  items  of 
borderline  importance  require  attention  in  order  to  improve 
performance. 


Exhibit  64a:  Importance  Rating  vs.  Alberta's  Performance  Rating 


Total  Alberta  Visitor  Trips  (N  =  41,090,100) 


4- 

Very 
Important 
3.5- 


o 
o 


2.5 


1.5- 

NotAtAII 
Important 
1- 


CONCENTRATE  HERE 

KEEP  UP  THE  GOOD  WORK 

Inexpensive  Seeing 
Travel  Different 
Budget      ©  Wildnfe 
Accommodations  O  © 

Inexpensive  Restaurants®  Interesting 
Residents  C 

Museums  &  Art  Galleries  historical 
^..^Sites^ 
Public  Transportation  --^J"^^--^^ 

Standards  of  Hygiene 

Scenery 
®  © 
Personal  Safety 

©National  Parks 

%  Campgrounds  &   ^  Outdoor 
©Trailer  Parks  ^Activities 

©Shopping 
©High  quality  Restaurants 

Native  Cultures©^  © 
Water  Sports  © 

Amusements  or/  ^-^^'/^  f\ 
Theme  Parks^^^   /  ^ 

Live  Theatre  Parks 
Nightlife  &  Entertainment 

■Local  Festivals 
©Fishing 

^  ©First  Class  Hotels 

Sporting  Events  © 

Downhill  Skiing 

%.if;n„  ©Crosscountry 
©^°'^'"2  Skiing 
Hunting 

LOW  PRIORITY 

POSSIBLE  OVERKILL 

Fair    3.5  4  4.5  Very  Good  5 

ALBERTA  PERFORMANCE 


]]_34     ^^^^  Alberta  Resident  Travel  Survey  /  Provincial  Summary 


Importance-Performance  Analysis  of  Total  Alberta  Same  Day 
Visitor  Trips  (27,063,900  Visitor  Trips) 

Exhibit  64b  presents  the  importance-performance  analysis 
based  on  Alberta  same  day  visitor  trips.  As  can  be  seen,  all  the 
attributes  are  plotted  almost  identically  as  in  Exhibit  64a,  total 
Alberta  visitor  trips. 


Exhibit  64b:  Importance  Rating  vs.  Alberta's  Performance  Rating 


Total  Alberta  Same  Day  Visitor  Trips  (N  =  27,063,900) 
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Importance-Performance  Analysis  of  Total  Alberta  Overnight 
Visitor  Trips  (14,026,200  Visitor  Trips) 

Exhibit  64c  presents  the  importance-performance  analysis 
based  on  Alberta  overnight  visitor  trips.  The  relative  plotting 
of  the  attributes  is  virtually  the  same  as  for  total  visitor  trips 
and  same  day  visitor  trips. 


It  can  be  surmised  that  importance-performance  factors  do 
not  vary  greatly  depending  on  the  length  of  the  trip.  Factors 
of  importance  in  selecting  a  travel  destination  and  the 
perceived  performance  of  Alberta  are  fairly  similar  for  all 
trips,  same  day  trips  and  overnight  trips. 


Exhibit  64c:  Importance  Rating  vs.  Alberta's  Performance  Rating 


Total  Alberta  Overnight  Visitor  Trips  (N  =  14,026,200) 
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Importance-Performance  Analysis  of  Alberta  as  a  Main 
Destination  (13,322,500  Visitor  Trips) 

Exhibit  64d  shows  the  importance-performance  analysis 
based  on  the  performance  ratings  of  Alberta  as  a  main  desti- 
nation. Overall,  the  perceived  performance  ratings  for  main 
destinations  are  somewhat  lower  than  for  the  province  as  a 
whole.  The  relative  importance  of  the  attributes,  however, 
remain  relatively  constant. 

It  is  important  to  keep  in  mind  that  when  Albertans  rated 
Alberta  as  a  whole,  they  rated  the  items  very  generally  and 
may  not  necessarily  have  experienced  the  rated  items.  Their 
ratings  may  have  been  partially  based  on  what  they  had 
heard  or  read.  When  they  were  asked  to  rate  the  factors  based 
on  the  main  destination  of  their  trip,  however,  they  would 
have  had  a  greater  likelihood  of  actually  experiencing  that 
factor. 

Quadrant  1  (upper  left):  Concentrate  Here 

This  quadrant  includes  items  which  are  considered  important 
in  selecting  a  destination,  but  for  which  the  perceived  perfor- 
mance of  the  destination  was  relatively  low.  The  attributes 
include: 

•  Inexpensive  travel 

•  Budget  accommodations 

•  National  Parks 

•  Seeing  different  wildlife 

•  Inexpensive  restaurants 

•  Campgrounds  and  trailer  parks 

•  Outdoor  activities 

•  Interesting  residents 

•  High  quality  restaurants 

•  Shopping 


Quadrant  4  (lower  left):  Low  Priority 

In  this  qucidrnnt  arc  the  attributes  which  are  of  relatively  low- 
importance  to  travellers  in  selecting  a  travel  destination  and 
which  also  received  a  low  rating  in  terms  of  performance. 
Those  items  which  are  of  the  lowest  importance  include: 

•  Hunting 

•  Golfing 

•  Cross  Country  Skiing 

•  RV  Parks 

A  number  of  attributes  were  considered  relatively  more 
important,  but  were  rated  low  in  terms  of  the  dL'stinatit)ns' 
performance.  These  items  include: 

•  Downhill  skiing 

•  Sporting  events 

•  First  class  hotels 

•  Live  theatre 

•  Nightlife  and  entertainment 

•  Water  sports 

•  Fishing 

Finally,  a  number  of  attributes  came  very  close  to  belonging 
to  Quadrant  1:  Concentrate  Here.  These  attributes  are  consid- 
ered somewhat  "important",  but  received  low  performance 
ratings.  Destinations  within  Alberta  should  address  their 
performance  in  the  following  areas: 

•  Native  cultures 

•  Amusement  or  theme  parks 

•  Public  transportation 

•  Museums  and  art  galleries 

•  Historical  sites 

•  Local  festivals 


Quadrant  2  (upper  right):  Keep  Up  The  Good  Work 

This  quadrant  includes  attributes  which  are  considered 
important  in  selecting  a  destination  and  which  received  a  rela- 
tively high  rating  in  terms  of  performance.  The  three  attrib- 
utes in  this  quadrant  are: 

•  Personal  safety 

•  Standards  of  hygiene 

•  Scenery 

Quadrant  3  (lower  right):  Possible  Overkill 

This  quadrant  includes  attributes  which  are  of  low  impor- 
tance, but  received  a  positive  performance  rating.  As  can  be 
seen  in  the  exhibit,  no  attributes  fell  into  this  quadrant. 
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Exhibit  64d:  Importance  Rating  vs.  Main  Destination 's  Performance 


Alberta  Main  Destination  -  Overnight  Trips  (N  =  13,322,500) 


4- 

Very 
Important 
3.5- 


3- 


2.5 


2- 


1.5- 

NotAtAII 
Important 
1- 

2 


CONCENTRATE  HERE 
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Inexpensive 
^  .  Travel 
Seeing  q 

different             Q  Budget 

Mii<;piim<;A     ^'''"'f^^©.,       ,  ^Accommodations 
Museums  &           ^   Nationa  Parks 
Art  Galleries       Q  ^ 

\      Inexpensive  Restaurants  Interesting 

Public    \      Shopping  ^^,^Pp°""fi'''"l"© 
Transportation  \  High  Quality";;:;;;<!^^^^'*^outdo^ 
1        \Restaurants^-tfO  Activities 

standards  of 

Hygiene 
©©    ©  Personal 

Scenery  Safety 

Native             ©Historical  ©Local  Festivals 
Cultures^  T        ©^i'es  ©Fishing 
Live©  Amijsements  or    -.P  Nightlife  &  Entertainment 
Theatre  ^heme  Parks  ©^pirst  Class 
/                /  T       Hotels  ^ 
/                    /       ©--^  ©Golfing 
Downhill  Skiing  / 

sporting  E./.., 

RV  Parks 

LOW  PRIORITY 

POSSIBLE  OVERKILL 

3  Fair       3.5  4 
MAIN  DESTINATION  PERFORMANCE 


I 

4.5 


Very  Good  5 


Importance-Performance  Analysis  of  Non-Alberta 
Main  Destinations  (5,145,500  Visitor  Trips) 

Exhibit  64e  shows  the  importance-performance 
analysis  based  on  the  performance  ratings  of  main 
destinations  outside  the  province  of  Alberta.  By 
comparing  Exhibits  64d  with  64e,  a  sense  of  the 
relative  level  of  performance  of  Alberta  destina- 
tions with  non-Alberta  destinations  may  be 
gained. 

In  general,  the  various  importance-performance 
attributes  fell  into  the  same  four  quadrants  for 
both  Alberta  and  non-  Alberta  destinations. 
Overall,  the  importance-performance  ratings  were 
very  similar  for  Alberta  and  Non- Alberta  destina- 
tions, however,  non-Alberta  destinations  were 
rated  slightly  more  positively  in  terms  of 
perceived  performance. 
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1.5- 

Not  At  All 
Important 
1- 


Exhibit  64e:  Importance  Rating  vs.  Main  Destination's  Performance 


Non  -  Alberta  Main  Destination  -  Overnight  Trips  (N  =  5,145,500) 


CONCENTRATE  HERE 

KEEP  UP  THE  GOOD  WORK 

Inexpensive 
Travel 
Budget  0 

D,ffeSwildlife'^H£II— 
Museums  &  '"^"P^"^'^^  Restaurants  ©      High  Quality 
Art  Galleries                     Shopping  ©  "^g^"'';!' 
Public  Transportation  "--^^^^Illlii^--^^  Jf^Q- 
Local  Festivals^^  ^""~T^  3^ 

Standards  of 

© 
Personal 
Safety 

National  Parks 

^Interesting 
^  Residents 

 Outdoor 

•Historical  Sites  Activities 

Native  Cultures-©        ^   " 

Live  Theatre  ^  Q  Water  Sports  Q  

AmusementslT^          ©         ®  O 
Theme  Parks          Sporting      Nightlife  &  Fishing 
>C5  Events  Entertainment 

Downhill  Skiing  ^p^^^^ 

Cross  Country               ^  Golfing 
Skiing                ^  f 
Hunting 

•Campgrounds  &  Trailer  Parks 
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POSSIBLE  OVERKILL 
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Section  Q 

Characteristics  of  Survey  Respondents 


This  section  reviews  the  demographic  characteristics  of  the 
survey  respondents,  including  both  travellers  and  non-trav- 
ellers. Exhibits  65a  through  65c  show  the  characteristics  of 
travellers  by  the  season  in  which  their  trip  ended.  Exhibits 
66a  and  66b  compare  the  characteristics  of  travellers  and 
non-travellers. 

Looking  at  the  differences  between  Albertans  who  travelled 
and  those  who  reported  not  having  travelled  during  the  month 
just  prior  to  the  interview  period,  travellers  were  generally: 
•younger  (45%  aged  16-34  years  compared  to  43% 

for  non- travellers); 
•living  in  households  consisting  of  families  with 

children  (44%  versus  36%  for  non-travellers); 
•of  higher  socio-economic  status  (17%  high  socio- 
economic status  versus  10%  for  non-travellers);  and 
•more  educated  (30%  with  some/completed 
university  compared  to  22%  for  non- travellers). 
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Exhibit  65a:  Characteristics  of  Survey  Respondents  -  Season  Trip  Ended  -  Total  Visitor  Trips 


Spring 

Summer 

Fall 

Winter 

lUldl 

(hnr  1>;.||inP 
IHpl .  1  J'JUIIC  I'fi 

VJUIIc  1  j-ocpi.  0/ 

Kpnt  Q-Drt  ^1^ 

VIIUV.  1  n|JI  .  1 

Sex  of  Respondent 

% 

% 

% 

% 

% 

Male 

53.4 

53.2 

51.1 

54.6 

54.3 

Femgle 

46.6 

46.8 

48.9 

45.4 

45.7 

Age  of  Respondent 

% 

% 

% 

% 

% 

1  K  9/1  voorc 
ID-tt  ycdlo 

IQ  7 

13./ 

19  0 

20  4 

18.2 

25-34  years 

07  C 

z/.b 

07  C 

00  7 

16.1 

07  A 

35-44  years 

00  c 
zlO.D 

00  A 

20.4 

OC  n 

OA  C 

Z4.b 

45-54  years 

110 

10  0 
iL.i. 

10  7 
ID./ 

1  1  0 
11.0 

1  n  Q 

lu.y 

55-64  years 

9.9 

9.8 

9.7 

10.3 

9.9 

65  or  over 

0.4 

o.U 

y.u 

7  C 
/.D 

0.0 

Number  of  People  in  the  Household  on  Trip 

% 

% 

% 

% 

% 

1  person 

54.9 

57.5 

50.5 

59.0 

55.3 

2  people 

27.4 

26.1 

27.7 

•26.2 

28.1 

3-5  people 

16.8 

16.0 

20.8 

14.2 

15.8 

6-t-  people 

0.8 

0.9* 

0.6* 

0.9* 

Average  Number  of  Household  Members  on  Trip 

1.8 

1.7 

1.9 

1.7 

1.8 

Household  Travel  Party  Composition^ 

% 

% 

% 

% 

% 

Individual 

31.0 

33.7 

26.0 

34.5 

31.7 

Two  adults 

33.0 

31.6 

32.1 

34.9 

33.3 

Thrpo  nr  mnro  ^Hiiltc 
lillccUl  IllUlcdUUllo 

13.0 

13.7 

14  0 

12  2 

19  s 

Adult(s)  with  children 

22.8 

20.7 

27.5 

18.2 

22.3 

Socio  Economic  Status^ 

% 

% 

% 

% 

% 

High 

15.4 

17.1 

14.7 

16.4 

15.0 

Medium 

40.4 

39.8 

40.1 

38.6 

41.2 

Low 

25.5 

27.3 

25.1 

22.9 

25.9 

Not  stated 

18.7 

15.9 

20.1 

22.1 

17.9 

Household  Income 

% 

% 

% 

% 

% 

Under  $10,000 

3.6 

3.9 

3.3 

3.1 

3.7 

$10,000-$19,999 

9.4 

11.1 

8.9 

8.5 

9.3 

$20,000-$29,999 

12.1 

11.1 

13.0 

12.3 

11.9 

$30,000-$39,999 

14.7 

13.8 

14.5 

14.4 

15.1 

$40,000-$49,999 

13.1 

12.1 

12.7 

11.0 

14.1 

^cr\  r\r\f\  C^cn  nnn 

9.7 

10.5 

8.8 

8.9 

10.1 

^cr\  f\f\e\  tf^cn  nnn 

5.4 

6.3 

4.9 

6.2 

5.2 

non  t7Q  QQQ 

A  7 
4./ 

D.b 

■?  Q 

o.y 

j.y 

$80,000-$89,999 

2.5 

4.0 

2.9 

2.5 

1.8* 

$90,000  or  over 

6.8 

7.1 

5.7 

7.3 

7.2 

Refused/don't  know/not  stated 

18.3 

15.4 

19.6 

21.8 

17.5 

Age  of  Chief  Wage  Earner 

% 

% 

% 

% 

% 

Under  45  years 

62.1 

01.  J 

J3.D 

fi9  1 

0/1.1 

bo.o 

45  years  or  over 

37.5 

38.4 

40.1 

37.8 

35.7 

Education  of  Chief  Wage  Earner 

% 

% 

% 

% 

% 

Some/completed  grade  school 

5.2 

6.1 

5.7 

4.9 

4.7 

Some/completed  high  school 

42.4 

43.5 

43.2 

39.5 

42.5 

Technical/vocational/community  college 

23.4 

22.7 

22.1 

25.5 

23.6 

Some/completed  university 

28.0 

26.5 

27.9 

29.4 

28.2 

Occupation  of  Chief  Wage  Earner 

% 

% 

% 

% 

% 

Management/administrative/professional 

22.2 

21.8 

21.1 

22.5 

22.8 

Sciences/social  sciences 

6.5 

7.4 

6.4 

6.4 

6.3 

Teaching 

5.1 

4.8 

5.4 

5.9 

4.8 

Clerical/sales/service 

17.4 

20.4 

16.0 

17.7 

17.1 

Farming/fishing/mining/forestry 

12.9 

11.7 

13.0 

13.5 

13.0 

llncUilloH  vAjnrLor 
UMotMliuU  WUIINt/i 

0.0 

A  C 

4.b 

6.3 

5.0 

7.4 

Skilled  worker 

13.9 

15.8 

15.3 

14.9 

12.3 

Student/unemployed 

3.2 

3.2 

2.6 

3.0 

3.7 

Retired 

10.7 

9.3 

12.4 

10.1 

10.5 

Other 

1.0 

0.6* 

0.7* 

1.0* 

Not  stated 

0.8 

0.9* 

1.1* 

Total  Household  Trips 

23,468,100 

3,480,300 

5,789,500 

3,196,200 

11,002,100 

'  For  more  information  on  household  travel  party  composition  see  Appendix  1. 
2  For  more  information  on  socio-economic  status  see  Appendix  2. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  65b:  Characteristics  of  Survey  Respondents  -  Season  Trip  Ended  -  Same  Day  Visitor  Trips 


Spring 

Summer 

Fall 

Winter 

Total 

(Apr.15-June  14) 

(June  15-Sept.8) 

(Sept.  9-Oct.  31) 

(Nov.l-Apr.  14) 

Sex  of  Respondent 

% 

% 

% 

% 

% 

Male 

53.4 

52  9 

51  1 

54  / 

54  J 

Female 

46.6 

4/  1 

48  9 

453 

45  / 

Age  of  Respondent 

% 

% 

7o 

% 

% 

16-24  years 

17.5 

183 

22.0 

179 

14  8 

25-34  years 

26.7 

26.8 

26.6 

23.8 

27.6 

35-44  years 

24,7 

24.5 

20.3 

27.5 

26.0 

45-54  years 

11.5 

12.2 

10.9 

12.2 

11.5 

55-64  years 

10.6 

10.4 

102 

10.6 

10.8 

65  or  over 

8.8 

7,7 

9.5 

78 

9  1 

Number  of  People  in  the  Household  on  Trip 

% 

% 

% 

% 

% 

1  person 

55.0 

59.5 

52.7 

59.0 

53.6 

2  people 

27.5 

24.5 

27.2 

25.7 

29.2 

3-5  people 

16.6 

15,6 

19.1 

14  6 

162 

6-t-  people 

0.9 

*" 

10* 

1  0- 

Average  Number  of  Household  Members  on  Trip 

1.8 

1.7 

1.8 

1.7 

1.8 

Household  Travel  Party  Composition' 

% 

% 

% 

7o 

% 

Individual 

31.3 

34.1 

28.4 

34.8 

30.7 

Two  adults 

33.2 

31.5 

31.7 

34.3 

34.0 

Three  or  more  adults 

12.3 

14.1 

13.4 

12.1 

11.2 

Adult(s)  with  children 

23.1 

20.0 

26.2 

18.7 

23  9 

Socio  Economic  Status^ 

% 

% 

% 

% 

% 

High 

14.4 

16.3 

13.4 

16.7 

13  6 

Medium 

41.3 

39.0 

41.1 

39,3 

42  / 

Low 

25.7 

28.6 

24.8 

22,9 

25  1 

Not  stated 

18.6 

16.0 

20.7 

21  2 

176 

Household  Income 

% 

% 

% 

% 

% 

Under  $10,000 

3.3 

3.9* 

3.1 

2,9* 

3  4- 

$10,000-$19,999 

9.8 

11.7 

8.7 

9.1 

10.0 

$20,000-$29,999 

12.0 

11.0 

13.1 

11.8 

11.8 

$30,000-$39,999 

15.0 

14.0 

15.5 

15.3 

15.1 

$40,000-$49,999 

13.3 

12.3 

12.3 

10.8 

14.8 

$50,000-$59,999 

9.9 

9.5 

8.4 

8.8 

11.0 

$60,000-$69,999 

5.2 

6.1 

4.7 

6.6 

4.8 

$70,000-$79,999 

4.3 

4.4 

5.5 

3.7 

3.8 

$80,000-189,999 

2.5 

4.6 

2.8 

2.5* 

1.6* 

$90,000  or  over 

6.5 

7.0 

5.7 

7,6 

6.5 

Refused/don't  know/not  stated 

18.2 

15.5 

20.3 

21,0 

172 

Age  of  Chief  Wage  Earner 

% 

% 

% 

% 

% 

Under  45  years 

60.9 

61.3 

57.6 

61,7 

62  1 

45  years  or  over 

38.8 

38.7 

42.1 

38,2 

37  5 

Education  of  Chief  Wage  Earner 

% 

% 

% 

% 

% 

Some/completed  grade  school 

5.4 

6.2 

6.2 

4,7 

4.9 

Some/completed  high  school 

43.6 

45.1 

44.6 

40,7 

43.5 

Technical/vocational/community  college 

23.6 

23.5 

21.7 

24,6 

24.1 

Some/completed  university 

26.6 

24.0 

26.4 

29.2 

26.7 

Occupation  of  Chief  Wage  Earner 

% 

% 

% 

% 

% 

Management/administrative/professional 

21.3 

20.2 

19.7 

22,0 

22  1 

Sciences/social  sciences 

6.1 

7.1 

5.7 

6,6 

6.0 

Teaching 

4.6 

4.3 

5.3 

5,6 

4.0 

Clerical/sales/service 

17.0 

20.8 

15.9 

17,9 

16.2 

Farming/fishing/mining/forestry 

14.9 

14.4 

15.6 

15,3 

14.8 

Unskilled  worker 

6.3 

4.1 

6.2 

5.0 

7.5 

Skilled  worker 

14.4 

16.7 

14.9 

14.9 

13.5 

Student/unemployed 

2.7 

2.9* 

2.4 

2.1* 

2.8* 

Retired 

10.9 

8.9 

12.7 

9.6 

11.0 

Other 

0.9 

0.7* 

1.3* 

Not  stated 

0.8* 

** 

0.8* 

** 

Total  Household  Trips 

16,308,100 

2,464,100 

3,684,000 

2,295,300 

7,884,700 

'  For  more  information  on  household  travel  party  composition  see  Appendix  1. 
2  For  more  information  on  socio-economic  status  see  Appendix  2. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
*  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  65c:  Cliaracteristics  of  Survey  Respondents  -  Season  Trip  Ended  -  Overnight  Visitor  Trips 


Spring 

Summer 

Fall 

Winter 

Total 

(Apr.15-Junel4) 

(June  15-Sept.  8) 

(Sent.  9-0ct.31) 

(Nov.  1 -Apr.  14) 

Sex  of  Respondent 

% 

% 

% 

% 

o/ 
/o 

Male 

53.3 

53.9 

01. 1 

D4.b 

9 

D4.Z 

Female 

46.7 

46.1 

48.8 

45.4 

/It;  0 
40.(5 

Aee  of  ResDondent 

% 

% 

% 

% 

% 

16-24  years 

OA  Q 

on  7 

Zb.D 

9K  7 
10. 1 

25-34  years 

27.4 

29.2 

29.0 

23.4 

nc  0 

zb.y 

35-44  years 

20.8 

20.7 

20.3 

22.0 

21.0 

45-54  years 

10.3 

12.2 

10.4 

11.0 

9.5 

55-64  years 

8.2 

8.4 

8.8 

9.6 

7.3 

65  or  over 

/.D 

0  Q 

o.y 

o.U 

7  "3 

C  Q 

b.y 

Number  of  People  in  the  Household  on  Trip 

% 

% 

% 

% 

% 

1  person 

54.7 

52.7 

46.7 

59.0 

59.5 

2  people 

27.2 

29.9 

28.7 

27.3 

25.3 

3-5  people 

17.5 

16.9 

23.8 

13.0 

14.7 

6+  oeoDle 

0.6* 

0.8* 

Avpraap  Miimhpr  nf  Hniicphniri  Mpmhprc  nn  Trin 
Hvcidgc  nuiiiuci  ui  nuuociiuiu  iriciiiucio  uii 

1.8 

1.8 

2.0 

1.7 

1.7 

Household  Travel  Party  Composition' 

% 

% 

% 

% 

% 

Individual 

30.4 

32.7 

21.8 

33.7 

34.4 

Two  adults 

32.6 

31.9 

32.8 

36.6 

31.6 

Three  or  more  adults 

14.7 

12.8 

15.1 

12.6 

15.6 

AHiilt^^\  with  rhilHrpn 

nUUILVo/  Willi  i/ll))UICII 

22.1 

22.3 

29.8 

16.9 

18.2 

Socio  Economic  Status^ 

% 

% 

% 

% 

% 

High 

17.7 

18.9 

16.9 

15.6 

18.5 

Medium 

38.2 

41.6 

38.3 

36.9 

37.5 

Low 

25.0 

24.0 

25.6 

23.0 

25.4 

Not  stated 

19.1 

15.5 

19.1 

24.4 

18.6 

Household  Income 

% 

% 

% 

% 

% 

Under  $10,000 

4.1 

3.8* 

3.7 

3.7* 

4.6* 

$10,000-$19,999 

8.3 

9.6 

9.4 

7.0 

7.5 

$20,000-$29,999 

12.5 

11.4 

12.8 

13.7 

12.3 

$30,000-$39,999 

13.8 

13.3 

12.6 

12.0 

15.3 

$40,000-$49,999 

12.5 

11.7 

13.5 

11.5 

12.4 

4*CA  r\f\f\  tf'cn  nnn 

9.3 

13.0 

9.7 

9.3 

7.9 

&cf\  f\r\r\  &rr\  Ann 

$60,000-$69,999 

5.9 

6.9 

5.3 

5.3* 

6.1 

(\c\f\  000 

4.9 

5.5* 

5.7 

4.5* 

4.3* 

$80,000-$89,999 

2.6 

2.3* 

3.1 

2.6* 

2.3* 

$90,000  or  over 

7.6 

7.4 

5.8 

6.4 

9.1 

Refused/don't  know/not  stated 

18.6 

15.1 

18.4 

24.0 

18.2 

Age  of  Chief  Wage  Earner 

% 

% 

% 

% 

% 

P>A  7 

DiC.U 

bo.i 

00  A 

C7  1 

b/.l 

45  years  or  over 

34.4 

37.7 

36.7 

36.7 

31.0 

Education  of  Chief  Wage  Earner 

% 

% 

% 

% 

% 

Some/completed  grade  school 

4.7 

5.9* 

4.9 

5.1* 

4.2* 

Some/completed  high  school 

39.7 

39.6 

40.8 

36.5 

39.9 

Tech  nica  l/vocationa  I/com  m  unity  col  lege 

22.9 

20.7 

22.7 

27.7 

22.4 

Some/completed  university 

31.3 

32.5 

30.2 

29.6 

32.1 

Occupation  of  Chief  Wage  Earner 

% 

% 

% 

% 

% 

Management/administrative/professional 

24.2 

26.0 

23.5 

23.9 

24.4 

Sciences/social  sciences 

7.2 

8.4 

7.6 

6.0 

7.1 

Teaching 

6.3 

5.8* 

5.7 

6.7 

6.7 

Clerical/sales/service 

18.2 

19.5 

16.0 

17.2 

19.5 
8.8 

Farming/fishing/mining/forestry 

8.1 

5.2* 

8.6 

8.4 

llncLilloH  wnricor 

b.D 

0./ 

6.2 

4.7* 

7.4 

Sl^llled  worker 

12.6 

14.2 

15.8 

15.0 

9.4 

Student/unemployed 

4.7 

3.7* 

2.9 

5.2* 

6.0 

Retired 

10.4 

10.4 

11.8 

11.4 

9.2 

Other 

0.6* 

** 

Not  stated 

1.0* 

1.1* 

** 

Total  Household  Trips 

7.160,000 

1,016,200 

2,105,500 

900,900 

3,137,400 

'  For  more  information  on  household  travel  party  composition  see  Appendix  1. 
^  For  more  information  on  socio-economic  status  see  Appendix  2. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
'  Interpret  with  caution  due  to  small  sample  size. 
'*  Data  cannot  be  released  due  to  small  sample  size. 
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Exhibit  66a:  Characteristics  of  Alberta's  Traveller  and  Non-Traveller  Respondents 


Tntal  Aihprt;) 

1  Ulal  nlUCI  Id 

1  rdVcMcr  &  non- 

Hiuci  Id  null- 

Traveller 

Alberta  Traveller 

Traveller 

Respondents 

Respondents 

Respondents 

Sex  of  Respondent 

% 

% 

% 

Male 

46.1 

46.5 

45.4 

Female 

53.9 

53.5 

54.6 

Age  of  Respondent 

% 

% 

% 

16-34  years 

44.2 

45.2 

42.5 

35-54  years 

35.0 

37.1 

31.6 

55  years  or  older 

18.2 

17.3 

19.8 

Not  stated 

2.6 

• 

6.2 

Number  of  People  in  the  Household 

% 

% 

% 

1  person 

21.2 

19.3 

24.2 

2  people 

35.2 

34.8 

35.9 

3  people 

16.4 

16.8 

15.8 

4  people 

17.7 

19.1 

15.6 

5-1-  people 

9.5 

10.1 

85 

Average  Number  of  Household  Members 

2.6 

2.7 

2.5 

Household  Composition 

% 

% 

% 

Family  with  children 

40.6 

43.6 

35.5 

Young  -  single/married  (no  children) 

29.1 

29.2 

28.9 

Older  -  working 

14.7 

15.2 

13.8 

Older  -  retired 

12.7 

11.2 

15.3 

Not  stated 

3.0 

0.9 

6.5 

Socio  Economic  Status^ 

% 

% 

0." 
/O 

High 

14.2 

16.6 

10.4 

Medium 

35.8 

38.4 

31.7 

Low 

30.3 

27.1 

35.5 

Not  stated 

19.6 

17.9 

22.4 

Household  Income 

% 

% 

% 

Under  $10,000 

5.7 

4.6 

7.5 

$10,000-$19,999 

11.4 

9.9 

13.8 

$20,000-$29,999 

13.8 

13.1 

15.1 

$30,000-$39,999 

14.9 

15.3 

14.3 

$40,000-$49,999 

11.1 

12.0 

9.7 

$50,000-$59,999 

8.6 

9.5 

7.0 

$60,000-$69,999 

5.3 

5.9 

4.2 

$70,000-$79,999 

3.6 

4.2 

2.6* 

$80,000-$89,999 

1.8 

2.3 

1.0* 

$90,000  or  over 

4.8 

5.9 

3.0 

Refused/don't  know/not  stated 

19.1 

17.4 

21.9 

Age  of  Chief  Wage  Earner 

% 

% 

% 

Under  45  years 

63.3 

65.7 

594 

45  years  or  over 

34.6 

33.9 

35.9 

Don't  know/not  stated 

2.1 

0.5* 

4.6 

Education  of  Chief  Wage  Earner 

% 

% 

% 

Some/completed  grade  school 

6.9 

5.2 

9.7 

Some/completed  high  school 

44.1 

41,4 

48.6 

Technical/vocational/community  college 

20.9 

22.1 

18.9 

Some/completed  university 

27.0 

30.3 

21.7 

Total  Households 

918,800 

568,600 

350,200 

1  For  more  information  on  socio-economic  status  see  Appendix  2. 
Note:  Columns  may  not  sum  to  100%  due  to  rounding. 

*  Interpret  with  caution  due  to  small  sample  size. 

"  Data  cannot  be  released  due  to  small  sample  size. 

•  Represents  less  than  0.5%. 
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Exhibit  66b:  Characteristics  of  Alberta's  Traveller  and  Non-Traveller  Respondents 


Total  Alberta 

Traveller  &  Non- 

Alberta  Non- 

Traveller 

Alberta  Traveller 

Traveller 

Respondents 

Respondents 

Respondents 

Occupation  of  Chief  Wage  Earner 

/o 

/o 

/o 

Management/administrative/professional 

0 1  1 

21.1 

23.1 

1  0  1 

18.1 

Sciences/social  sciences 

/.2 

7.3 

6.9 

Teaching 

A  1 

4.1 

j.U 

Clerical/sales/service 

20.0 

19.4 

21.1 

Farming/fishing/mining/forestry 

8.6 

9.3 

7.5 

Unskilled  worker 

7.0 

6.5 

7.8 

Skilled  worker 

13.1 

12.9 

13.4 

Student/unemployed 

4.3 

3.8 

5.2 

Retired 

13.2 

11.2 

16.3 

Other 

0.6* 

0.6* 

Not  stated 

0.9 

1.0 

0.7* 

Zone  of  Origin 

% 

% 

% 

Chinook  Country  (Zone  1) 

7.1 

7.6 

6.3 

Gateway  (Zone  2) 

2.7 

2.8 

2.6 

Big  Country  (Zone  3) 

1.8 

2.1 

1.2* 

David  Thompson  Country  (Zone  4) 

7.4 

7.8 

6.7 

Battle  River  (Zone  5) 

8.0 

8.6 

7.2 

Lakeland  (Zone  6) 

5.2 

5.6 

4.5 

Evergreen  (Zone  7) 

3.3 

3.8 

2.3* 

Land  of  the  Mighty  Peace  (Zone  8) 

1.7 

1.8 

1.4* 

Jasper  National  Park  (Zone  9) 

• 

• 

• 

Calgary  and  District  (Zone  10) 

on  c 
29.D 

29.4 

29.9 

Edmonton  (Zone  11) 

25.9 

22.2 

31.9 

Banff  National  Park  (Zone  12) 

• 

• 

• 

Game  Country  (Zone  13) 

2.1 

2.3 

1.8* 

Land  of  the  Midnight  Twilight  (Zone  14) 

4.8 

5.3 

4.0 

Total  Households 

918,800 

568,800 

350,200 

Note:  Columns  may  not  sum  to  100%  due  to  rounding. 
"  Interpret  with  caution  due  to  small  sample  size. 
"  Data  cannot  be  released  due  to  small  sample  size. 
•  Represents  less  than  0.5%. 
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Appendices 


Appendix  1 

Travel  Party  Composition  Definition 

Party  composition  is  used  to  define  the  composition  of  the 
travel  party,  i.e.  the  persons  travelling  together.  Two  different 
travel  party  compositions  are  referred  to: 

1.  Entire  Travel  Party  Composition:  Refers  to  everyone  trav- 
elling together.  The  entire  travel  party  may  include 
members  from  more  than  one  household. 

2.  Household  Travel  Party  Composition:  Refers  to  every- 
one travelling  together  from  the  same  household  as  the 
respondent. 

The  travel  party  groupings  are  the  same  for  both  composition 
categories  however,  and  they  are  as  follows: 

1.  Individuals:  one  person  travelling  alone 

2.  Two  adults:  two  people  travelling  together  who  were 
both  16  years  of  age  or  older,  not  necessarily  a  couple 

3.  Three  or  more  adults  -  no  children:  three  or  more  people 
travelling  together,  all  of  whom  were  16  years  of  age  or 
older 

4.  Adult(s)  with  children:  the  travel  party  consisted  of  some 
members  who  were  15  years  of  age  or  younger,  where 
they  were  not  necessarily  parent(s)  and  their  offspring 


Appendix  2 

Socio-Economic  Status  Definition 

Socio-economic  status  (SES)  is  typicallv  nicMMircd  as  a 
composite  of  household  income,  education,  and  occupation. 
Each  of  these  three  variables  was  broken  into  three  categories 
of  about  equal  sizes  in  the  sample  as  follows: 

•  Income: 

•  Less  than  $30,000 

•  $30,000  -  $59,999 

•  $60,000  or  more 

•  Education: 

•  Graduated  from  high  school,  but  no  college 

•  College  or  partial  university,- 

•  Graduated  from  university 

•  Occupation: 

•  Retired,  or  labourer /industrial  worker 

•  Sales/clerical 

•  Professional/manager /executive/self-employed 

Each  household  was  assigned  1,  2  or  3  points  on  each  scale, 
according  to  their  income,  education,  and  occupation.  Adding 
points  across  the  three  scales,  a  household  could  ha\'e  had 
anywhere  from  3  to  9  points. 

The  lowest  position  on  this  scale  consisted  of  households 
which  earned  less  than  $30,000,  where  the  head  of  the  house- 
hold had  no  college  education,  and  where  he  or  she  was 
employed  as  a  labourer  or  industrial  worker.  The  highest 
position  on  the  scale  consisted  of  households  which  earned 
$60,000  or  more,  where  the  head  of  the  household  had  gradu- 
ated from  university,  and  was  self-employed,  or  employed  as 
a  professional,  manager  or  executive. 
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Appendix  3:  Questionnaires 


GALLUP  CANADA,  INC.  CALL  RECORD 

180  Bloor  Street,  West 
Toronto,  Ontario 
M5S  2V6 

ID#:  

Hello,  my  name  is...  from  the  Gallup  Poll.  We  are  conducting  a  study  on  behalf  of  Alberta  Tourism  and  I  would  like  to  ask  you 
a  few  questions  about  travel. 

ASK  ANY  RESPONSIBLE  ADULT: 

1.  First  of  all,  is  this  your  household's  primary  residence? 

YES  1 

NO  2  — ►  TERMINATE  INTERVIEW  AND  RECORD  BELOW 

2.  Could  you  please  give  me  the  first  name  of  each  person  living  in  your  household  who  is  16  years  of  age  or  older  starting 
with  the  youngest?  (LIST  BELOW  IN  THE  ORDER  MENTIONED)  (IF  RESPONDENT  IS  RELUCTANT  TO  GIVE 
NAMES,  ASK  FOR  INITIALS). 


PROJECT  #999T 


Time  Start:   34-39 

Time  Finish:  38-41 


SELECT  THE  PERSON  WHOSE  NAME  IS  OPPOSITE  THE  LOWEST  X  WHICH  HAS  A  NAME  NEXT  TO  IT  AND  ASK  TO 
SPEAK  TO  THAT  PERSON.  REINTRODUCE  YOURSELF  IF  NECESSARY.  IF  SELECTED  RESPONDENT  NOT  AVAILABLE, 
MAKE  APPOINTMENT  FOR  CALLBACK.  INTERVIEWER  SAY:  "According  to  my  instructions  here,  the  person  I  must  speak 
with  is" 


RESPONDENT  NAME: 

RECORD  OF  ATTEMPTS  -  REFER  TO  CALL  RECORD  CODES  TO  RECORD  OUTCOME  OF  EACH  CALL  BELOW 

DATE/TIME  APPOINTMENT 
(IF  NECESSARY) 

FIRST  CALL  / 

OUTCOME 
(CODE) 
123456789  10 
11  12  13  14  15  16  17 

SECOND  CALL  / 

123456789  10 
11  12  13  14  15  16  17 

THIRD  CALL  / 

123456789  10 
11  12  13  14  15  16  17 
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GALLUP  CANADA,  INC.  SCREENER  PROJECT  #999T 

180  Bloor  Street,  West 
Toronto,  Ontario 
M5S  2V6 

INTERVIEWER  REINTRODUCE  IF  NECESSARY 

I  would  like  to  ask  some  questions  about  any  trips  you  personally  took  which  ended  last  month,  that  is  January.  Do  not  include 
any  trips  that  were  taken  primarily  for  the  purpose  of  commuting  to  work  or  school  or  making  a  sales  call  or  deliver)'.  Please 
keep  in  mind  that  New  Year's  Day  took  place  during  this  month. 

L  How  many  overnight  trips  (including  at  least  one  night  away  from  home)  did  you,  yourself  take  which  ended  between 
January  1  and  January  31? 

WRITE  IN  NUMBER 

READ:  Are  you  sure  you  included  trips  that  may  have  started  before  January  but  ended  on  or  later  than  January  1?  (IF 
NECESSARY,  CHANGE  NUMBER  OF  TRIPS). 

2.  Now,  please  think  only  about  trips  that  did  not  involve  any  nights  away  from  home.  For  these  day  trips  your  destination 
must  be  at  least  40  km  or  25  miles  one  way  from  your  home.  How  many  day  trips  of  this  type  did  you  take  between 
January  1  and  January  31? 

WRITE  I\  NUMBER 


TOTAL 
(WATCH  QUOTA) 
COMPLETE  ONE  TRIP  RECORD 
FOR  EACH  TRIP  RECORDED. 

IF  NO  TRIPS  TAKEN,  SKIP  TO  BASIC  DATA  SECTION.  IF  QUOTA  FOR  NON-  TRAVELLERS  FILLED,  RECORD  ON  CALL 
RECORD  AND  SAVE  SCREENER. 


IF  RESPONDENT  REFUSES  TO  BE  INTERVIEWED  AFTER  SCREENING,  CIRCLE  BELOW: 

REFUSED  AFTER  SCREENING  1 

RECORD  ON  CALL  RECORD  AND  SAVE  SCREENER 
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GALLUP  CANADA,  INC. 
180  Bloor  Street  West 
Toronto,  Ontario 
M5S  2V6 


TRIP  RECORD                                    PROJECT  #999T 
ALBERTA  MAILBACK  SENT  1 
OUTSIDE  ALBERTA  MAILBACK  SENT  2 
TRIP  NUMBER  


TELEPHONE  NUMBER 


IF  FIRST  TRIP  RECORD,  READ: 

Now  please  think  about  the  first  trip  you  took  which  ended  between 
GO  TO  Q.l 


and 


IF  NOT  FIRST  TRIP  RECORD,  BEGIN  HERE. 


la. 


What  was  the  main  destination  of  this  trip?  (IF  NO  MAIN  DESTINATION,  ASK:  What  was  the  farthest  place  from  your 
home  you  visited?) 


ALBERTA 


BRITISH  COLUMBIA 


SASKATCHEWAN 


OTHER  PROVINCE/STATE 


OUTSIDE  OF  NORTH  AMERICA 


>  SPECIFY    SKIPTOQ.2 

FURTHEST  CITY/TOWN/REGION 


>  SPECIFY  Vancouver  

B.C.  Interior 

Victoria/Vancouver  Island 

>  SPECIFY  Saskatoon /Northern  Saskatchewan 

Regina/ Southern  Saskatchewan 

>  SPECIFY   


PROVINCE/STATE 


>  SPECIFY 


COUNTRY 


IF  DESTINATION  IS  OUTSIDE  ALBERTA,  ASK  Q.  lb. 

lb.      What  was  your  main  destination  within  Alberta?  (IF  MORE  THAN  ONE  MAIN  DESTINATION,  READ:  What  was  the 
farthest  place  from  home  that  you  visited  in  Alberta?  (IF  THE  RESPONDENT  INSISTS  THEY  HAD  NO  MAIN  DESTI- 
NATION IN  ALBERTA  ASK  WHERE  THEY  EXITED  THE  PROVINCE) 
MAIN  DESTINATION  IN  ALBERTA 


IF  MAIN  DESTINATION  (Q.la)  IS  IN  CANADA,  or  U.S.,  ASK  Q.2.  ALL  OTHER  SKIP  TO  Q.3. 

2.        Was  your  main  destination  (READ  DESTINATION  FROM  Q.la)  more  or  less  than  80  km  or  50  miles  one  way  from  your 
home? 

MORE  THAN  80  KM  1 
80  KM  OR  LESS  2 
DON'T  KNOW  3 
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READ:      In  the  next  few  questions  1  will  be  asking  about  the  travel  party  on  this  trip.  By  travel  party,  w  v  mean  the  individu- 
als who  are  travelling  with  you,  whether  or  not  they  are  members  ot  your  housc'ht)ld. 

3a.        How  many  people  in  total  went  on  this  trip?  Please  include  yourself  and  all  t)ther  individuals,  including  infants. 

ONE  1  >  SKIP  TO  Q.4 

TWO  OR  MORE  (SPECIFY  NUMBER)   

3b.        And  how  many  different  households  were  included  in  the  travel  party  on  this  trip? 

ONE  1  >  SKIP  TO  Q.4 

TWO  OR  MORE  (SPECIFY  NUMBER)   

3c.        How  many  members  of  your  household  went  on  this  trip?  Please  include  yourself  and  all  other  individuals,  including 
infants. 

NUMBER  OF  PERSONS   

4.         Please  tell  me  the  age  and  sex  of  all  members  of  the  travel  party  who  went  on  this  trip,  beginning  with  yourself  and 
continuing  from  oldest  to  youngest.  Please  indicate  whether  or  not  they  are  members  of  your  household. 

RESPONDENT  ALL  OTHER  MEMBERS  OF  TRAVEL  PARTY 


1 

2 

3 

4 

5 

6 

7 

8 

0-4  YEARS 

■ 

1 

1 

1 

1 

1 

1 

1 

1 

5-9  YEARS 

■ 

2 

2 

2 

2 

2 

2 

2 

2 

10-15  YEARS 

■ 

3 

3 

3 

3 

3 

3 

3 

3 

16-19  YEARS 

4 

4 

4 

4 

4 

4 

4 

4 

4 

20-24  YEARS 

5 

5 

5 

5 

5 

5 

5 

5 

5 

25-34  YEARS 

6 

6 

6 

6 

6 

6 

6 

6 

6 

35-44  YEARS 

7 

7 

7 

7 

7 

7 

7 

7 

7 

45-54  YEARS 

8 

8 

8 

8 

8 

8 

8 

8 

8 

55-64  YEARS 

9 

9 

9 

9 

9 

9 

9 

9 

9 

65-74  YEARS 

10 

10 

10 

10 

10 

10 

10 

10 

10 

75  YEARS  OR  OVER 
SEX 

11 

11 

11 

11 

11 

11 

11 

11 

11 

MALE 

1 

1 

1 

1 

1 

1 

1 

1 

1 

FEMALE 

2 

2 

2 

2 

2 

2 

2 

2 

2 

HOUSEHOLD  MEMBERSHIP 

HOUSEHOLD  MEMBER 

1 

1 

1 

1 

1 

1 

1 

1 

1 

NOT  HOUSEHOLD  MEMBER 

2 

2 

2 

2 

2 

2 

2 

2 

2 

TOTAL  NUMBER  RECORDED  MUST  MATCH  TOTAL  NUMBER  WHO  WENT  ON  TRIP  IN  Q.3a. 


Provincial  Summary  /  1991  Alberta  Resident  Travel  Survey  199 


5. 


What  methods  of  transportation  were  used  on  this  trip?  CIRCLE  AS  MANY  AS  APPLY. 


CAR/PRIVATE  VEHICLE         1  AIRPLANE  6 

RV/MOTORHOME  2  TRAIN  7 

OTHER  MOTOR  VEHICLE       3  BICYCLE  8 

SCHEDULED  BUS/COACH     4  BOAT  9 

TAXI /LOCAL  BUS  5  OTHER  0 

6a.       How  many  nights  in  total  were  spent  away  from  home  on  this  trip? 


WRITE  IN  NUMBER 

NONE  0   >  SKIPTOQ.9 

6b.       And  how  many  nights  were  spent  in  the  province  of  Alberta  on  this  trip? 


WRITE  IN  NUMBER 
NONE  0 


7a.      OVERNIGHT  TRIP  ONLY.  OTHERS  SKIP  TO  Q.9. 

Did  you,  or  did  anyone  in  your  household,  buy  an  overnight  travel  package  for  any  portion  of  your  trip  that  included 
accommodation  and  at  least  one  of  the  following  items:  transportation,  meals,  attractions  or  activities? 

(Q.7b)  (Q.7c) 
Total  Inside 
Nights  Alberta 

YES,  BOUGHT  PACKAGE  1     

NO,  DIDN'T  BUY  PACKAGE  2  — --►  SKIP  TO  INSTRUCTIONS  BEFORE 

Q.8a 

7b.       How  many  nights  were  included  in  this  package?  (RECORD  ABOVE) 

7c.       And,  how  many  nights  of  this  package  were  spent  in  the  province  of  Alberta?  (RECORD  ABOVE) 

7d.      Please  tell  me  the  amount  paid  in  Canadian  dollars  for  everyone  in  your  household  on  this  trip  for  this  package. 

$  .00 

CANADIAN  1 

U.S.  2 
OTHER  (SPECIFY) 

 .  3 

DON'T  KNOW  4 
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IF  NO  NIGHTS  SPENT  IN  ALBERTA  IN  Q.6B,  SKIP  TO  Q.9 

ASK  8a,b,c,  CONSECUTIVELY  FOR  EACH  OVERNIGHT  STOP  BEFORE  ASKING  AliOUT  THE  NEXT  STOP. 

8a.  Where  was  the  first  (second,  third,  etc.)  place  you  stayed  for  the  night  in  Alberta?  (RECORD  L0C:ATI0.\'  UNDER  a) 
BELOW) 

8b.  In  what  type  of  accommodation  did  you  stay?  (REFER  TO  CODE  LIST  BELOW  FOR  ACCOM.MODA  1  ION  I  Yl'ES. 
CIRCLE  ONE  CODE  FOR  EACH  STOP.  IF  MORE  THAN  ONE  ACCOMMODATION  TYPE  IN  ANY  LOCATION, 
RECORD  EACH  TYPE  ON  SEPARATE  LINES). 

8c.        And  how  many  nights  did  you  spend  at  this  accommodation?  (ASK  FOR  EACH  ACCOMMODATION  TYPE  USED). 

REPEAT  8a,b,c  UNTIL  ALL  NIGHTS  SPENT  IN  ALBERTA  MENTIONED  IN  Q.6b  ARE  ACCOUNTED  FOR. 


a) 

LOCATION 


b) 

TYPE  OF  ACCOMMODATION 


c) 

#  OF  NIGHTS 


2 

3 

4 

5 

6 

7  8 

9 

10  1 

I  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

2 

3 

4 

5 

6 

7  8 

9 

10  1 

1  12 

TOTAL  NUMBER  OF  NIGHTS  MUST  ADD  TO  TOTAL 
NIGHTS  IN  ALBERTA  IN  Q.6b)   


1. 

Hotel  /  Motel  /  Resort  /  Lodge 

7.  Friends/Relatives 

2. 

Commercial  Cottage /Cabin 

8.    Own  Vacation  Home 

3. 

Bed  and  Breakfast 

9.    Other  (in  transit.  Hospital  etc.) 

4. 

Youth  Hostel 

10.  RV  with  Friends/Relatives 

5. 

Campsite/Trailer  Park 

11.  RV  at  a  Campsite 

6. 

Backcountry  Camping 

12.  RV  at  Side  of  Road 
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9.        What  was  the  main  purpose  of  this  trip?  (DO  NOT  READ  LIST.  CIRCLE  ONE  ONLY). 


ATTEND  A  CONFERENCE,  CONVENTION,  SEMINAR  OR  SYMPOSIUM  1 

ATTEND  A  TRADESHOW  OR  CONSUMER  SHOW  2 

BUSINESS  OR  SALES  MEETING  3 

COMBINED  BUSINESS  AND  PLEASURE  4 

FAMILY  AFFAIRS  SUCH  AS  WEDDINGS,  FUNERALS,  ETC.  5 

PERSONAL  ERRANDS,  E.G.  BANKING,  DOCTOR,  ETC.  6 

SHOPPING  (NOT  AT  W.E.M.)  7 

REGULAR  GROCERY  SHOPPING  8 

WEST  EDMONTON  MALL  SHOPPING /VISITING  9 

VISITING  FRIENDS  OR  RELATIVES  10 

ATTEND  SPECIAL  EVENT,  FESTIVAL,  ATTRACTION  (SPECIFY)  1 1 

FISHING  .  12 

HUNTING  13 

GOLFING  14 

DOWNHILL  (ALPINE)  SKIING  15 

CROSS-COUNTRY  SKIING  16 

OTHER  VACATION/PLEASURE  17 

VISIT  VACATION  HOME  /COTTAGE  /CONDO  18 

OTHER  (SPECIFY)   19 
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10a.  Please  tell  me  how  much  was  spent  in  Alberta  by  everyone  in  your  household  on  this  trip.  (11-  PACKAGE  BOUGM  T 
READ:  However,  do  not  include  any  packages  we  have  already  discussed.]  Please  include  all  purchases  made  by  cash, 
credit  card  or  cheque  and  any  expenses  paid  in  advance  for  the  trip  for...  READ  CATEGORIES  AND  RECORD 
AMOUNT  IN  CANADIAN  DOLLARS  FOR  EACH  CATEGORY  LISTED.  ROUND  TO  NEAREST  DOLLAR. 


Q.lOa 


AMOUNT  IN 
CANADIAN  $ 


DON'T 
KNOW/ 
NONE  REF. 


••A.  Accommodation  (excluding  camping  fees) 
*B.      Camping  fees 

C.  Meals  and  refreshments  bought  in 
restaurants  and  hotels 

D.  Groceries  purchased  for  use  on  the  trip 

E.  Regular  household  grocery  shopping 

F.  Vehicle  gas  and  oil,  maintenance  or  repairs 

G.  Car/RV  rental/local  transportation, 
eg.  bus,  taxis 

H.  Any  fares  paid  for  commercial 
transportation  (air,  train,  etc.) 

I.      Attractions,  Recreation  and  entertainment 
expenses 

J.  Conference  or  convention  registration  fees 
K.      Retail  purchases  including  souvenirs 

Specify:  Clothing   

Art /crafts   

Sporting  Goods   

Electronics   

L.      Other  purchases 


..00 
,00 

,00 
,00 
,00 
,00 

,00 

,00 

,00 
,00 
.00 


.00 


IF  RESPONDENT  UNWILLING  TO  OR  CANNOT  BREAK  DOWN  EXPENDITURES,  ASK  Q.lOb  AND 
QlOc.  ALL  OTHERS  SKIPTOQ.IL 

10b.     Please  give  me  your  best  estimate  of  the  total  amount  spent  by  everyone  in  your  household  on 
this  trip  while  in  Alberta  RECORD  AMOUNT. 

TOTAL  ESTIMATE  $  .00  CDN 

IF  DON'T  KNOW,  CIRCLE  HERE  AND  SKIP  TO  Q.ll  [  1  ] 

10c.      And  which  categories  of  expenditure  are  included  in  that  amount? 

RECORD  ABOVE.  

IF  REFUSES  TO  GIVE  CATEGORIES  CIRCLE  HERE  [  1  ] 
*  For  overnight  trip  only. 


Provincial  Summat7  /  1991  Alberta  Resident  Travel  Survey  203 


11.       How  much,  if  any,  money  was  spent  outside  Alberta  by  anyone  in  your  household  on  this  trip? 

$  (AMOUNT)   (CURRENCY) 

None  0 


12. 


Which  communities  or  places  in  Alberta  did  you  visit  on  this  trip? 

1.   6.  

2.   7.  

3.   8.  

4.   9.  

5.  10. 


NONE. 

IF  RESPONDENT  WENT  TO  EDMONTON  AREA,  ASK  Q13.  ALL  OTHERS  SKIP  TO  Q14. 

13a.     Just  to  confirm,  did  you  or  anyone  in  your  household  visit  the  West  Edmonton  Mall  on  this  trip? 
Yes  1 
No  2        SKIP  TO  Q.  14 

13b.     How  much  money  did  you  and  other  members  of  your  household  spend,  if  any,  at  the  West  Edmonton  Mall,  including 
any  stays  at  the  Fantasyland  Hotel?  IF  RESPONDENT  UNSURE,  ASK  FOR  ESTIMATE. 

$  .00 

WRITE  IN  AMOUNT 

ASK  EVERYONE 

14.       On  what  day  last  month  did  you  return  home  from  this  trip? 


WRITE  IN  DATE 
DON'T  RECALL 


IF  DON'T  RECALL  IN: 

April  ASK:  Would  it  have 

ended  before  April  15 

1 

or  ended  on  or  after  April  15 

2 

lune  ASK:  Would  it 

have  ended  before  June  15 

1 

or  ended  on  or  after  June  15 

2 

Sept  ASK:  Would  it  have 

ended  before  Sept.  9 

1 

or  ended  on  or  after  Sept.  9 

2 

IF  ONLY  ONE  TRIP  TAKEN,  SKIP  TO  BASIC  DATA 


15a.     Did  you  take  any  other  trips  identical  to  this  one  which  ended  last  month.  By  identical,  I  mean  having  the  same  desti- 
nation, the  same  number  of  nights  and  people  and  the  same  expenditures. 

NO  1— ►  SKIPTOQ.16 

YES  1—^  ASKQ.lSb 
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15b.       How  many  other  trips  identical  to  this  one  did  you  lake  which  ended  last  month? 
(WRITE  IN) 


IF  MONTH  OF  TRIP  IS  APRIL,  JUNE,  OR  SEPTEMBER  ASK: 

15c:       APRIL:  How  many  trips  ended  before  April  15  and  how  man\'  entied  on  or  after  April  15? 

Before  After 
JUNE:  How  many  trips  ended  before  June  15  and  how  many  ended  on  or  after  June  15? 


Before  After 
SEPT.:  How  many  trips  ended  before  September  9  and  how  many  ended  on  or  after  September  9? 


Before  After 


16. 

NO  MORE  TRIPS  TO  RECORD 

GO  TO  BASIC  DATA 

ADDITIONAL  TRIP  RECORDS  WITH 

NO  IDENTICAL  TRIPS,  READ   ► 

Now  think  about  the  next 

trip  you  took  which  ended 

last  month 

(GO  TO  NEXT  TRIP  RECORD) 

ADDITIONAL  TRIP  RECORDS  WITH 

Now  think  about  the  next  trip 

IDENTICAL  TRIPS,  READ   ► 

you  took  which  ended  last  month. 

which  was  different 

from  these  trips.  (GO  TO 

NEXT  TRIP  RECORD). 
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GALLUP  CANADA,  INC.  BASIC  DATA  PROJECT  #999T 

180  Bloor  Street,  West 
Toronto,  Ontario 
M5S  2V6 


TELEPHONE  NUMBER 

Now  I  have  just  a  few  questions  to  help  us  classify  the  information. 

1.        Could  you  please  tell  me  the  age  and  sex  of  everyone  in  your  household,  beginning  with  yourself  and  then  continuing 
from  oldest  to  youngest.  DO  NOT  READ  LIST.  RECORD  FOR  EACH  HOUSEHOLD  MEMBER  IN  TURN. 

RESPONDENT  ALL  OTHER  MEMBERS  OF  HOUSEHOLD 


1 

2 

3 

4 

5 

6 

7 

8 

0-4  YEARS 

■ 

1 

1 

1 

1 

1 

1 

1 

1 

5-9  YEARS 

■ 

2 

2 

2 

2 

2 

2 

2 

2 

10-15  YEARS 

■ 

3 

3 

3 

3 

3 

3 

3 

3 

16-19  YEARS 

4 

4 

4 

4 

4 

4 

4 

4 

4 

20-24  YEARS 

5 

5 

5 

5 

5 

5 

5 

5 

5 

25-34  YEARS 

6 

6 

6 

6 

6 

6 

6 

6 

6 

35-44  YEARS 

7 

7 

7 

7 

7 

7 

7 

7 

7 

45-54  YEARS 

8 

8 

8 

8 

8 

8 

8 

8 

8 

55-64  YEARS 

9 

9 

9 

9 

9 

9 

9 

9 

9 

65-74  YEARS 

10 

10 

10 

10 

10 

10 

10 

10 

10 

75  YEARS  OR  OVER 

11 

11 

11 

11 

11 

11 

11 

11 

11 

SEX 

MALE 

1 

1 

1 

1 

1 

1 

1 

1 

1 

FEMALE 

2 

2 

2 

2 

2 

2 

2 

2 

2 

2a.       Are  you  the  chief  wage  earner  in  your  household  or  would  that  be  someone  else? 

YES,  RESPONDENT  IS  CHIEF  WAGE  EARNER        1  >  SKIP  TO  Q.3 

NO,  SOMEONE  ELSE  2 

2b.       Is  the  chief  wage  earner... ?RE AD  LIST. 

Under  45  years,  or  1 
45  years  or  over  2 

3.        What  was  the  last  year  of  schooling  the  chief  wage  earner  completed?  (DO  NOT  READ  LIST) 


SOME  ELEMENTARY/GRADE  SCHOOL  1 

COMPLETED  ELEMENTARY /GRADE  SCHOOL  2 

SOME  HIGH  SCHOOL/SECONDARY  SCHOOL  3 

COMPLETED  HIGH  SCHOOL /SECONDARY  SCHOOL  4 

TECHNICAL  OR  VOCATIONAL  SCHOOL/COMMUNITY  COLLEGE /CEGEP  5 

SOME  UNIVERSITY  6 

COMPLETED  UNIVERSITY  7 

POST  GRADUATE  COURSES/DEGREE  8 
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What  is  the  chief  wage  earner's  occupation?  1  don't  mean  the  name  ot  the  compan\',  but  just  the  type  ot  )ob  and  type  ot 
company. 

  IN   

(TYPE  OF  JOB)  (TYPE  OF  COMPANY) 

RETIRED 


5.         Into  which  of  the  following  categories  would  you  place  your  total  household  income  before  taxes  for  1990?  (READ 
LIST) 


Less  than  $10,000 

1 

$10,000  to  under  $20,000 

2 

$20,000  to  under  $30,000 

3 

$30,000  to  under  ^0,000 

4 

$40,000  to  under  $50,000 

5 

$50,000  to  under  $60,000 

6 

$60,000  to  under  $70,000 

7 

$70,000  to  under  $80,000 

8 

$80,000  to  under  $90,000 

9 

$90,000  or  over 

10 

REFUSED 

11 

6.         And  how  many  people  contribute  to  that  income? 


ONE  1 

TWO  2 

THREE  3 

FOUR  4 

FIVE  OR  MORE  (SPECIFY)  5 


7.         How  many  different  phone  lines  do  you  currently  have  in  your  home? 


ONE  1 

TWO  2 

THREE  ■  3 

FOUR  4 

FIVE  OR  MORE  (SPECIFY)  5 
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IF  RESPONDENT  IS  A  TRAVELLER  SAY  THE  FOLLOWING,  ALL  OTHERS  SKIP  TO  Q.9 

8.  Thank  you  very  much  for  answering  these  questions.  We  would  like  to  send  you  an  Alberta  souvenir  and  a  short  survey 
about  your  travel  experiences. 

Could  I  please  have  your  full  name  and  complete  mailing  address?  (IF  RESPONDENT  REFUSES  TO  GIVE  COMPLETE 
ADDRESS  TRY  TO  GET  POSTAL  CODE). 

NAME:  

ADDRESS:  

CITY/TOWN:   PROVINCE:  ALBERTA  

POSTAL  CODE:  

May  I  please  confirm  that  I  reached  you  at:   

SKIP  TO  END 

9.  IF  RESPONDENT  IS  A  NON-TRAVELLER  SAY: 

Thank  you  very  much  for  answering  these  questions.  Before  I  finish  may  I  please  get  your  postal  code 


And  may  I  confirm  that  I  reached  you  at?  

SAY:    Thank  you  very  much  for  your  cooperation. 

Date  of  interview:  

Interviewer's  signature:   I.D.#: 


IF  RESPONDENT  REFUSED  ADDRESS 
CIRCLE  HERE  1 


CIRCLE  MONTH  TRIP  WAS  TAKEN 


JANUARY 

1 

FEBRUARY 

2 

MARCH 

3 

APRIL 

4 

MAY 

5 

JUNE 

6 

JULY 

7 

AUGUST 

8 

SEPTEMBER 

9 

OCTOBER 

10 

NOVEMBER 

11 

DECEMBER 

12 
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In  Alberta  Mailback  Questionnaire 


GALLUP  CANADA,  INC. 
180  Bloor  Street,  West 
Toronto,  Ontario 
M5S  2V6 


].D.  SO. 


rKOjl  C  I  #999T 


ALBERTA  RESIDENT  TRAVEL  SURVEY 


Dear  Alberta  resident: 

Thank  you  for  participating  in  the  recent  telephone  interview  where  you  described  your  travel  experiences  in  the  previous  month 
to  our  interviewer.  Now  we  would  like  to  ask  you  to  please  fill  out  this  brief  questionnaire  dealing  with  your  experiences  in 
more  detail.  This  information  is  confidential  and  will  be  used  for  statistical  purposes  only. 

Your  answers  are  extremely  important,  so  please  complete  the  questionnaire  and  return  it  in  the  stamped  envelope  pre>\  ided. 


THIS  QUESTIONNAIRE  IS  TO  BE  COMPLETED  BY  THE  SAME  PERSON  IN  THE  HOUSEHOLD  WHO  WAS 
SELECTED  TO  ANSWER  THE  INTERVIEWER'S  QUESTIONS  ON  THE  TELEPHONE.  THAT  PERSON  IS 


Most  questions  are  multiple  choice,  with  a  number  next  to  each  of  the  possible  answers.  To  show  your  answer,  ju^t 

draw  a  circle  around  the  number  next  to  the  answer  that  applies. 

For  example: 

My  favourite  colour  is.... 


A  FEW  INSTRUCTIONS  BEFORE  YOU  BEGIN: 


Blue 


1 


Green 


2 


Red 


Yellow 


4 


If  more  than  one  answer  applies,  then  circle  all  appropriate  numbers  unless  otherwise  instructed. 


A  few  questions  have  blank  spaces  instead  of  numbers.  Just  complete  these  in  your  own  words. 
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Alberta 


1.  Generally  speaking,  when  choosing  a  destination  for  a  vacation  trip,  different  things  are  important  to  different  people. 
Listed  below  are  a  number  of  items.  For  each  item,  circle  the  corresponding  number  to  show  how  important  that  item  is 
to  you  in  selecting  any  vacation  destination. 


VERY 

SOMFWHAT 

NOT  VFRY 

I  ^         X      V  l_iXX  M. 

NOT  AT  ALL 

IMPORTANT 

IMPORTANT 

IMPORTANT 

IMPORTANT 

High  quality  restaurants  1 

2 

3 

4 

Budget  accommodation  1 

2 

3 

4 

2 

3 

4 

Golf  1 

2 

3 

4 

TGnrus  1 

2 

3 

4 

Big  modern  cities  1 

2 

3 

4 

Historic  old  cities  1 

2 

3 

4 

Nightlife  snd  entert^irunent  1 

2 

3 

4 

Scenery  1 

2 

3 

4 

m^onnino'  1 

2 

3 

4 

Reliable  weather  1 

2 

3 

4 

Standards  of  hygiene  and  cleanliness  1 

2 

3 

4 

iVlW  Lll  llClll  IWUD  X 

2 

3 

4 

T  r^r^Al  pniQiDP  1 

2 

3 

4 

Personal  safety  1 

z 

'J 

Downhill  skiing  1 

2 

3 

4 

Cross-country  skiing  1 

2 

3 

4 

Interesting  small  towns  and  villages  1 

2 

3 

4 

Beaches  for  swimming  and  sunning  1 

z. 

o 

Casinos  and  gambling  1 

2 

3 

4 

RV  parks  1 

2 

3 

4 

Campgrounds  and  trailer  parks  1 

2 

3 

4 

Local  festivals  1 

2 

3 

4 

Amusement  or  theme  parks  1 

2 

3 

4 

Museum  and  art  galleries  1 

2 

3 

4 

Warm,  sunny  climate  1 

2 

3 

4 

Wilderness  and  undisturbed  nature  1 

2 

3 

4 

Interesting  local  people  1 

2 

3 

4 

Wide  open  spaces  1 

2 

3 

4 

Local  crafts  and  handiwork  1 

2 

3 

4 

Outdoor  activities  such  as  hiking,  climbing  1 

2 

3 

4 

Inexpensive  restaurants  1 

2 

3 

4 

Public  transportation  such  as  airlines. 

railways,  local  transit  systems  1 

2 

3 

4 

Live  theatre  and  concerts  1 

2 

3 

4 

Resort  areas  1 

2 

3 

4 
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Albcrt.i 


VERY 

SOMEWHAT 

NOT  VERY 

NOT  AT  ALL 

IMPORTANT 

IMPORTANT 

IMPORTANT 

IMPORTANT 

Unique  or  different  native  cultural  groups 

such  as  Inuit  and  Indian  1 

2 

3 

4 

National  parks  1 

2 

3 

4 

Inexpensive  travel  1 

2 

3 

4 

Variety  of  short,  guided  excursions/ tours  1 

2 

_\ 

4 

Exotic  atmosphere  1 

2 

3 

4 

Warm  and  friendly  welcome  for  tourists  1 

2 

3 

4 

Lakes  and  rivers  1 

2 

3 

4 

Culture  different  from  my  own  1 

2 

3 

4 

Fishing  1 

2 

3 

4 

Hunting  1 

2 

3 

4 

First  class  hotels  1 

2 

3 

4 

Spectator  sporting  events  1 

2 

3 

4 

Historical,  archaeological  or  military 

sites  and  buildings  1 

2 

3 

4 

Chance  to  see  wildlife  and  birds  1  don  t  usually  see  1 

2 

_j 

Opportunities  to  increase  one's  knowledge  1 

2 

3 

4 

Water  sports  such  as  surfing,  water  skiing. 

sailing,  scuba  diving  1 

2 

3 

4 

Fast  food  restaurants  1 

2 

3 

4 

Environmental  quality  of  air,  water  and  soil  1 

2 

3 

4 

2.          For  each  statement  listed  below,  circle  the  corresponding  number  that  best  describes  how  important  each  one  is  to  you 

when  you  are  planning  a  vacation  trip. 

VERY 

SOMEWHAT 

NOT  VERY 

NOT  AT  ALL 

IMPORTANT 

IMPORTANT 

IMPORTANT 

IMPORTANT 

Rest  and  relaxation  1 

2 

3 

4 

Getting  away  from  pressure  1 

2 

3 

4 

Visiting  places  that  are  important  in  history  1 

2 

3 

4 

Variety  of  things  to  see  and  do  1 

2 

3 

4 

Being  together  as  a  family  1 

2 

3 

4 

Meeting  people  with  similar  interests  1 

2 

3 

4 

Feeling  at  home  away  from  home  1 

2 

3 

4 

Travelling  to  places  where  I  feel  safe  and  secure  1 

2 

3 

4 

Seeing  as  much  as  possible  in  the  time  available  1 

2 

3 

4 

Visiting  friends  and  relatives  1 

2 

3 

4 

Visiting  places  my  family  came  from  1 

2 

Being  physically  active  1 

2 

3 

4 

Being  pampered /having  all  my  needs  attended  to  1 

2 

3 

4 

Learning  new  things,  increasing  knowledge  1 

2 

3 

4 

Roughing  it  1 

2 

3 

4 

Finding  thrills  and  excitement  1 

2 

4 
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3. 


Please  rate  the  province  of  Alberta  as  a  whole  on  each  item  below.  CIRCLE  ONE  NUMBER  PER  STATEMENT. 


VERY 

VERY 

DON'T 

GOOD  GOOD 

FAIR 

POOR 

POOR 

KNOW 

1  2 

3 

4 

5 

6 

High  quality  restaurants 

1  0 

O 

A 

o 

o 

Value  for  my  vacation  money 

1  0 

O 
O 

A 

■J 

o 

Budget  accommodation 

1  2 

3 

4 

5 

6 

Nightlife  and  entertainment 

1  2 

3 

4 

5 

6 

Scenery 

1  z 

o 

O 

z 

o 

Shopping 

i  z 

o 
a 

/I 

c 
D 

o 

Standards  of  hygiene  and  cleanliness 

1  z 

•3 

o 

4 

c 
0 

z 
o 

1  2 

3 

4 

5 

6 

Downhill  skiing 

1  2 

3 

4 

5 

.  6 

Cross  country  skiing 

1  Z 

r; 

Service  in  restaurants /hotels 

X  z 

/I 
rt 

o 

Local  festivals 

1  z 

/I 

c 

o  . 

Amusement  or  theme  parks 

1  z 

4 

c 
D 

c 
o 

Museums  and  art  galleries 

1  2 

3 

4 

5 

6 

Interesting  and  friendly  local  people 

1  z 

4 

c 

t) 

Outdoor  activities  such  as  hiking,  climbing 

1  ? 
1  z 

■3 

4 

c 
O 

z 

O 

Public  transportation  such  as  airlines,  railways, 

local  transit  systems 

1  z 

D 

4 

5 

6 

Live  theatre  and  concerts 

1  z 

o 

4 

£, 
O 

RV  parks 

1  2 

3 

4 

5 

6 

Campground  and  trailer  parks 

X  z 

J 

4 

D 

O 

Special  events 

1  z 

v5 

4 

c 
O 

z 
o 

Unicjue  or  different  native  cultural  groups  such  as 

Inuit  and  Indian 

1  9 
1  z 

/I 

O 

Inexpensive  restaurants 

1  2 

3 

4 

5 

6 

National  parks 

1  2 

3 

4 

5 

6 

Inexpensive  travel  in  Alberta 

1  9 
1  z 

0 

z; 

Fishing 

1  9 
1  z 

o 
o 

4 

D 

/: 
o 

Vjuini  ig 

1  9 
1  z 

-2 

v5 

4 

c 

J 

O 

riu.11111 

1  9 
1  z 

4 

D 

O 

First  class  hotels 

1  2 

3 

4 

5 

6 

Spectator  sporting  events 

1  2 

3 

4 

5 

6 

Historical  or  archaeological  sites  and  buildings 

1  2 

3 

4 

5 

6 

Seeing  wildlife  and  birds  1  don't  usually  see 

1  2 

3 

4 

5 

6 

Water  sports  such  as  water  skiing  and  sailing 

1  2 

3 

4 

5 

6 

Kinds  of  things  1  like  to  do  on  vacation 

1  2 

3 

4 

5 

6 
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Alberta 

The  following  questions  refer  only  to  the  trip  you  took  to  Alberta,  which  ended  on  . 

Please  think  only  of  the  places  you  visited  on  this  trip  when  answering  these  questions. 

4.  Thinking  of  your  entire  trip,  which  one  trip  type  defined  below  best  describes  the  kind  of  trip  you  tot)k? 

CIRCLE  ONE  ANSWER  ONLY. 

An  outdoors  vacation.  A  vacation  in  a  natural  area  where  you  may 

engage  in  activities  such  as  camping,  fishing,hiking  or  rafting.  1 

A  resort  vacation.  A  trip  to  a  resort  or  resort  area  where  a  wide  variety 
of  seasonal  activities,  such  as  swimming,  skiing,  golfing,  tennis  and  so 

on,  are  available  close  by  or  on  the  premises.  2 
A  touring  vacation.  A  vacation  by  car  or  bus  or  train  through  areas 

of  scenic  beauty,  cultural  or  general  interest.  3 

A  town  or  city  trip.  A  trip  to  a  town  or  city  where  you  may  shop, 
visit  museums,  enjoy  entertainment,  dine,  attend  plays  or  concerts, 

or  just  stroll  around  and  enjoy  the  city.  4 
A  visit  to  friends  or  relatives.  A  trip  whose  primary  purpose  is  to 

visit  and  spend  time  with  friends  or  relatives.  5 
A  business  or  convention  trip.  For  instance,  attending  a  meeting, 

seminar,  conference  or  convention.  6 
Business  and  pleasure.  A  trip  that  combines  business  and  pleasure.  7 
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Alberta 


5.         In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  in  Alberta  on  this  trip.  CIRCLE  AS 
MANY  ITEMS  AS  APPLY. 


Visiting  friends  and  relatives 

1 

Viewing  wildlife 

2 

Vlbll  VcH-allUXl  lHJlllt:/  L-VJllagt:/  LUllLHJ 

9 

Dll  U  W  a  ILl  Ul  Ig 

■a 
J 

Hiking/ climbing,  etc. 

■a 
o 

Visiting  Royal  Tyrrell  (dinosaur)  Museum 

A 
'4 

Fishing 

A 

Visiting  Head-Smashed-In  Buffalo  Jump 

C 
D 

Golfing 

D 

Visiting  historical  sites 

O 

Tennis 

z: 
D 

Visiting  scenic  landmarks 

/ 

Horseback/ trail  riding 

7 

Visiting  amusement  or  theme  parks 

Q 
O 

Hunting 

8 

Visiting  Calgary  Zoo 

9 

Swimming 

9 

Visiting  Heritage  Park  in  Calgary 

0 

Boating 

0 

Visihng  West  Edmonton  Mall 

1 

Other  watersports 

1 

Visiting  Fort  Edmonton  Park 

2 

Sunbathing/beach  activities 

2 

Visiting  Edmonton  Space  &  Sciences  Centre 

3 

Downhill  skiing 

3 

Attending  Calgary  Stampede 

4 

Cross  country  skiing 

4 

Attending  Edmonton  Klondike  Days 

5 

Attending  sporting  events 

5 

Attending  the  Fringe  Theatre  Festival  (Edm) 

6 

Bicycling 

6 

Attending  a  conference,  convention,  seminar. 

Sightseeing  in  cities 

7 

or  symposium 

7 

Attending  concerts /live  theatre 

8 

Attending  trade  show  or  consumer  show 

8 

Visiting  galleries/ museums 

9 

Attending  a  business  or  sales  meeting 

Visiting  nightclubs  or  other 

or  on  a  service  call 

9 

places  of  entertainment 

0 

Attending  family  affairs  such  as  weddings. 

Dining  out  in  restaurants 

1 

funerals,  etc. 

0 

Attending  local  festivals  / fairs / 

Shopping 

1 

special  events 

2 

Personal  errands  (e.g.  banking,  doctor,  etc.) 

2 

Taking  pictures  or  filming 

3 

1  al  llLipdlcCl  III  a  UalU  aUVcIllLlie  pdCKage 

Resting  and  relaxing 

4 

such  as  trailriding,  river  rafting. 

Sightseeing  in  the  countryside 

5 

fly-in  fishing,  etc. 

3 

Visiting  wilderness  areas 

6 

Organized  day  tour/ excursion 

4 

Visiting  mountainous  areas 

7 

Organized  overnight  tour/ excursion 

5 

Visiting  interpretive  centres /exhibits 

8 

Any  other  activities 

6 

Visiting  Kananaskis  country 

9 

Visiting  National  Parks 

0 

DID  NOT  PARTICIPATE  IN  ANY 

Visiting  Provincial  Parks 

1 

ACTIVITIES  OR  PROGRAMS 

2 
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Alberta 

6.         Please  rate  the  main  destination  you  visited  on  this  trip  on  each  item  below.  CIRCLE  ONE  NUMBER  PER  STATEMENT. 


VERY 

VFRY 

DON'T 

GOOD  GOOD 

FAIR 

POOR 

POOR 

KNOW 

Variety  of  things  to  see  and  do 

1  2 

3 

4 

5 

6 

High  quality  restaurants 

1  2 

3 

4 

5 

6 

Value  for  my  vacation  money 

1  2 

3 

4 

5 

6 

Budget  accommodation 

1  2 

3 

4 

5 

6 

Nightlife  and  entertainment 

1  2 

3 

4 

5 

6 

Scenery 

1  2 

3 

4 

5 

6 

Shopping 

1  2 

3 

4 

5 

6 

Standards  of  hygiene  and  cleanliness 

1  2 

3 

4 

5 

6 

Personal  safety 

1  2 

3 

4 

5 

6 

Downhill  skiing 

1  2 

3 

4 

5 

6 

Cross  country  skiing 

1  2 

3 

4 

5 

6 

Service  in  restaurants /hotels 

1  2 

3 

4 

5 

6 

Local  festivals 

1  2 

3 

4 

5 

6 

Amusement  or  theme  parks 

1  2 

3 

4 

5 

6 

Museums  and  art  galleries 

1  2 

3 

4 

h 

Interesting  and  friendly  local  people 

1  2 

3 

4 

5 

6 

Outdoor  activities  such  as  hiking,  climbing 

1  2 

3 

4 

5 

6 

Public  transportation  such  as  airlines,  railways. 

local  transit  systems 

1  2 

3 

4 

5 

6 

Live  theatre  and  concerts 

1  2 

3 

4 

5 

6 

RV  parks 

1  2 

3 

4 

Campground  and  trailer  parks 

1  2 

3 

4 

5 

6 

Special  events 

1  2 

3 

4 

5 

6 

Unique  or  different  native  cultural  groups  such  as 

Inuit  and  Indian 

1  2 

3 

4 

5 

6 

Inexpensive  restaurants 

1  2 

3 

4 

5 

6 

National  parks 

1  2 

3 

4 

3 

6 

Inexpensive  travel  in  Alberta 

1  2 

3 

4 

5 

6 

Fishing 

1  2 

3 

4 

5 

6 

Golfing 

1  2 

3 

4 

5 

6 

Hunting 

1  2 

3 

4 

5 

6 

First  class  hotels 

1  2 

3 

4 

5 

6 

Spectator  sporting  events 

4 

6 

Historical  or  archaeological  sites  and  buildings 

1  2 

3 

4 

5 

6 

Seeing  wildlife  and  birds  I  don't  usually  see 

1  2 

3 

4 

5 

6 

Water  sports  such  as  water  skiing  and  sailing 

1  2 

3 

4 

5 

6 

Kinds  of  things  I  like  to  do  on  vacation 

1  2 

3 

4 

5 

6 
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7. 


Excluding  this  trip,  in  what  year  was  your  last  trip  to  this  destination?  WRITE  IN  BELOW  OR  CHECK  BOX. 
YEAR  19  I      I      I  NEVER  VISITED  BEFORE  THIS  TIME  [1] 


Alberta 


8.         What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip?  PLEASE  CIRCLE  AS  MANY  AS 
APPLY. 

Q.8  Q.9 

SOURCE  OF  INFORMATION  MOST  HELPFUL 


Travel  agent 

1 

1 

Airlines 

2 

2 

Tour  operator 

3 

3 

Automobile  association 

4 

4 

Other  clubs  or  associations 

5 

5 

Travel  Alberta /Alberta  Tourism 

6 

6 

Calgary  Convention  &  Visitors  Bureau 

7 

7 

Edmonton  Tourism 

8 

8 

Tourism  Zone  associations/ councils 

9 

9 

Other  government  tourism  offices 

0 

0 

Brochures/pamphlets 

1 

11 

Articles/features  in  newspapers  or  magazines 

2 

12 

Travel  books 

3 

13 

Advice  of  friends  or  relatives 

4 

14 

Advertisements 

5 

15 

Consumer/trade/travel  shows 

6 

16 

Previous  Visit 

7 

17 

Other  (specify) 

8 

18 

DIDN'T  USE  ANY  INFORMATION  SOURCES 

9 

19 

9.         Which  one  of  these  sources  was  the  most  helpful? 
CIRCLE  ONE  NUMBER  ABOVE. 
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10. 


Alberta 


On  the  map  below,  please  trace  your  highwa\'  route  through  Alberta  on  this  trip.  Include  direction  arrows  to  show  us  the 
direction  you  travelled. 


If  you  are  unable 
to  find  your  route 
on  this  map,  refer 
to  the  complete 
Alberta  road  map 
enclosed  in  this 
package  to  assist 
you. 


Montana 
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Alberta 

11.        Please  list  any  information  centres  you  visited  while  on  this  trip  and  where  they  were  located? 


IF  NO 

INFORMATION  CENTRE 
VISITED,  GO  TO 
QUESTION  13 


12.        As  a  result  of  visiting  the  information  centre(s)  did  you  do  any  of  the  following?  CIRCLE  AS  MANY  AS  APPLY. 


Go  to  more  places/ events  than  originally  planned  1 

Take  a  different  route  than  originally  planned  2 

Take  a  longer  trip  than  originally  planned  3 

Other  (SPECIFY)  

 ^   4 

NONE  OF  THE  ABOVE  5 


13.        How  long  before  you  left  on  this  trip  did  you  begin  to  consider  taking  this  trip?  PLEASE  CIRCLE  THE  NUMBER 
BESIDE  THE  TIME  PERIOD. 

Q.13  Q.14 
BEGIN  TO  CONSIDER       FINAL  DECISION 


1  week  or  less 

1 

1 

1  -  2  weeks 

2 

2 

2-3  weeks 

3 

3 

3-4  weeks 

4 

4 

2  months 

5 

5 

3  months 

6 

6 

4  months 

7 

7 

5  months 

8 

8 

6  months  or  more 

9 

9 

14.       How  long  before  you  left  did  you  make  the  final  decision  to  visit  this  destination? 
CHOOSE  ONE  ANSWER  ONLY  AND  RECORD  ABOVE. 


218     ^^^^  Alberta  Resident  Travel  Survey  /  Provincial  Summary 


Outside  Alberta  Mailback  Questionnaire 


GALLUP  CANADA,  INC. 
180  Bloor  Street,  West 
Toronto,  Ontario 
M5S  2V6 


PROJECT  W99T 


ID#:. 


ALBERTA  RESIDENT  TRAVEL  SURVEY 


Dear  Alberta  resident: 

Thank  you  for  participating  in  the  recent  telephone  interview  where  you  described  your  travel  experiences  in  the  previous  month 
to  our  interviewer.  Now  we  would  like  to  ask  you  to  please  fill  out  this  brief  questionnaire  dealing  with  your  experiences  in 
more  detail.  This  information  is  confidential  and  will  be  used  for  statistical  purposes  only. 

Your  answers  are  extremely  important,  so  please  complete  the  questionnaire  and  return  it  in  the  stamped  envelope  provided. 


Most  questions  are  multiple  choice,  with  a  number  next  to  each  of  the  possible  answers.  To  show  your  answer,  )ust  draw 
a  circle  around  the  number  next  to  the  answer  that  applies. 

For  example: 

My  favourite  colour  is.... 


THIS  QUESTIONNAIRE  IS  TO  BE  COMPLETED  BY  THE  SAME  PERSON  IN  THE 
HOUSEHOLD  WHO  WAS  SELECTED  TO  ANSWER  THE  INTERVIEWER'S  QUES- 
TIONS ON  THE  TELEPHONE.  THAT  PERSON  IS 


A  FEW  INSTRUCTIONS  BEFORE  YOU  BEGIN: 


Blue 


1 


Green 


2 


Red 


Yellow 


4 


If  more  than  one  answer  applies,  then  circle  all  appropriate  numbers  unless  otherwise  instructed. 
A  few  questions  have  blank  spaces  instead  of  numbers.  Just  complete  these  in  your  own  words. 
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Outside  Alberta 


1.  Generally  speaking,  when  choosing  a  destination  for  a  vacation  trip,  different  things  are  important  to  different  people. 
Listed  below  are  a  number  of  items.  For  each  item,  circle  the  corresponding  number  to  show  how  important  that  item  is 
to  you  in  selecting  any  vacation  destination. 


V  El\  I 

JKjLvlIl  vv  rT/\  1 

MOT  VFRY 

IN       1    V  CIV  1 

NOT  AT  AT  T 

IMPORTANT 

IMPORTANT 

IMPORTANT 

IMPORTANT 

High  quality  restaurants  1 

2 

3 

4 

Budget  accommodation  1 

2 

3 

4 

Seaside  1 

z 

rt 
o 

A 
rt 

^^r^^^(  1 

LjOIi  1 

2 

3 

4 

Tennis  1 

z 

4 

Big  modern  cities  1 

2 

3 

4 

Historic  old  cities  1 

2 

3 

4 

Nightlife  and  entertainment  1 

2 

3 

4 

Scenery  1 

2 

3 

4 

Shopping  1 

2 

3 

4 

Reliable  weather                              ^  1 

2 

3 

4 

Standards  of  hygiene  and  cleanliness  1 

2 

3 

4 

Mountainous  areas  1 

2 

3 

4 

Local  cuisine  1 

9 

ri 
o 

4 

Personal  safety  1 

2 

O 

4 

Downhill  skiing  1 

2 

3 

4 

Cross-country  skiing  1 

2 

3 

4 

Interesting  small  towns  and  villages  1 

o 

Beaches  for  swimming  and  sunning  1 

J. 

•a 

/I 

4 

^dblllUb  allU  galllUilllg  i 

2 

3 

4 

RV  parks  1 

2 

3 

4 

Campgrounds  and  trailer  parks  1 

2 

3 

4 

Local  festivals  1 

2 

3 

4 

U.bt:lllt;l IL  \Jl  lllt-lllt;  pdlJvb  1 

2 

3 

4 

iViU.bt-U.lll  cUiLl  cil  L  ^dllt-llt-b  1 

2 

3 

4 

Warm,  sunny  climate  1 

2 

3 

4 

Wilderness  and  undisturbed  nature  1 

2 

3 

4 

Interesting  local  people  1 

2 

3 

4 

Wide  open  spaces  1 

2 

3 

4 

Local  crafts  and  handiwork  1 

2 

3 

4 

Outdoor  activities  such  as  hiking,  climbing  1 

2 

3 

4 

Inexpensive  restaurants  1 

2 

3 

4 

Public  transportation  such  as  airlines. 

railways,  local  transit  systems  1 

2 

3 

4 

Live  theatre  and  concerts  1 

2 

3 

4 

Resort  areas  1 

2 

3 

4 
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Outside  Alberta 


VERY 

1  ^  V  J  1     >  L  I\  1 

N.'n  F  A  r  A I  1 

IMPORTANT 

IMPORTANT 

IMPORTANT 

IMPORTANT 

Unique  or  different  native  cultural  groups 

such  as  Inuit  and  Indian  1 

2 

3 

4 

National  parks  1 

2 

3 

4 

Inexpensive  travel  1 

2 

3 

4 

Variety  of  short,  guided  excursions/ tours  1 

2 

4 

Exotic  atmosphere  1 

2 

3 

4 

Warm  and  friendly  welcome  for  tourists  1 

2 

3 

4 

Lakes  and  rivers  1 

2 

3 

4 

Culture  different  from  my  own  1 

2 

3 

4 

2 

3 

4 

Hunting  1 

2 

3 

4 

First  class  hotels  1 

2 

3 

4 

Spectator  sporting  events  1 

2 

3 

4 

Historical,  archaeological  or  military 

sites  and  buildings  1 

2 

3 

4 

Chance  to  see  wildhfe  and  birds  I  don  t  usually  see  1 

4 

Opportunities  to  increase  one's  knowledge  1 

2 

3 

4 

Water  sports  such  as  surfing,  water  skiing. 

sailing,  scuba  diving  1 

2 

3 

4 

Fast  food  restaurants  1 

2 

3 

4 

Environmental  quality  of  air,  water  and  soil  1 

2 

3 

4 

2.          For  each  statement  listed  below,  circle  the  corresponding  number  that  best  describes  how  i 

mportant  each  one  is  to  you 

when  you  are  planning  a  vacation  trip. 

VERY 

SOMEWHAT 

NOT  VERY 

NOT  AT  ALL 

IMPORTANT 

IMPORTANT 

IMPORTANT 

IMPORTANT 

Rest  and  relaxation  1 

2 

3 

4 

Getting  away  from  pressure  1 

2 

3 

4 

Visiting  places  that  are  important  in  history  1 

2 

3 

4 

Variety  of  things  to  see  and  do  1 

2 

3 

4 

Being  together  as  a  family  1 

2 

3 

4 

Meeting  people  with  similar  interests  1 

2 

3 

4 

Feeling  at  home  away  from  home  1 

2 

3 

4 

Travelling  to  places  where  I  feel  safe  and  secure  1 

2 

3 

4 

Seeing  as  much  as  possible  in  the  time  available  1 

2 

3 

4 

Visiting  friends  and  relatives  ] 

-) 

4 

Visiting  places  my  family  came  from  1 

2 

3 

Being  physically  active  1 

2 

3 

4 

Being  pampered /having  all  my  needs  attended  to  1 

2 

3 

4 

Learning  new  things,  increasing  knowledge  1 

2 

3 

4 

Roughing  it  1 

2 

3 

4 

Finding  thrills  and  excitement  1 

2 

3 

4 
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Outside  Alberta 

3.         Please  rate  the  province  of  Alberta  as  a  whole  on  each  item  below.  CIRCLE  ONE  NUMBER  PER  STATEMENT. 


VERY 

VERY 

DON'T 

GOOD  GOOD 

FAIR 

POOR 

POOR 

KNOW 

Variety  of  things  to  see  and  do 

1  2 

3 

4 

5 

6 

High  quality  restaurants 

.   1  2 

3 

4 

5 

6 

Value  for  my  vacation  money 

1  2 

3 

4 

5 

6 

Budget  accommodation 

1  2 

3 

4 

5 

6 

Nightlife  and  entertainment 

1  2 

3 

4 

5 

6 

Scenery 

1  2 

3 

4 

5 

6 

Shopping 

1  2 

3 

4 

5 

6 

Standards  of  hygiene  and  cleanliness 

1  2 

3 

4 

5 

6 

Personal  safety 

1  2 

3 

4 

5 

6 

Downhill  skiing 

1  2 

3 

4 

5 

6 

Cross  country  skiing 

1  2 

3 

4 

5 

6 

Service  in  restaurants /hotels 

1  2 

3 

4 

5 

6 

Local  festivals 

1  2 

3 

4 

5 

6 

Amusement  or  theme  parks 

1  2 

3 

4 

5 

6 

Museums  and  art  galleries 

1  2 

3 

4 

5 

6 

Interesting  and  friendly  local  people 

1  2 

3 

4 

5 

6 

Outdoor  activities  such  as  hiking,  climbing 

1  2 

3 

4 

5 

6 

Public  transportation  such  as  airlines,  railways. 

local  transit  systems 

1  2 

3 

4 

5 

6 

Live  theatre  and  concerts 

1  2 

3 

4 

5 

6 

RV  parks 

1  2 

3 

4 

5 

6 

Campground  and  trailer  parks 

1  2 

3 

4 

5 

6 

Special  events 

1  2 

3 

4 

5 

6 

Unique  or  different  native  cultural  groups  such  as 

Inuit  and  Indian 

1  2 

3 

4 

5 

6 

Inexpensive  restaurants 

1  2 

3 

4 

5 

6 

National  parks 

1  2 

3 

4 

5 

6 

Inexpensive  travel  in  Alberta 

1  2 

3 

4 

5 

6 

Fishing 

1  2 

3 

4 

5 

6 

Golfing 

1  2 

3 

4 

5 

6 

Hunting 

1  2 

3 

4 

5 

6 

First  class  hotels 

1  2 

3 

4 

5 

6 

Spectator  sporting  events 

1  2 

3 

4 

5 

6 

Historical  or  archaeological  sites  and  buildings 

1  2 

3 

4 

5 

6 

Seeing  wildlife  and  birds  1  don't  usually  see 

1  2 

3 

4 

5 

6 

Water  sports  such  as  water  skiing  and  sailing 

1  2 

3 

4 

5 

6 

Kinds  of  things  I  like  to  do  on  vacation 

1  2 

3 

4 

5 

6 
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The  following  questions  refer  only  to  the  trip  you  took  to  which  ended  on 

only  of  the  places  you  visited  on  this  trip  when  answering  these  questions. 


Outride  Alberta 
.  Please  think 


4.         Thinking  of  your  entire  trip,  which  one  trip  type  defined  below  best  describes  the  kind  of  trip  you  took^  C  IRC  l.V:  0\'E 
ANSWER  ONLY. 


An  outdoors  vacation.  A  vacation  in  a  natural  area  where 
you  may  engage  in  activities  such  as  camping,  fishing, 
hiking  or  rafhng. 

A  resort  vacation.  A  trip  to  a  resort  or  resort  area 
where  a  wide  variety  of  seasonal  activities,  such  as 
swimming,  skiing,  golfing,  tennis  and  so  on,  are 
available  close  by  or  on  the  premises. 

A  touring  vacation.  A  vacation  by  car  or  bus  or  train 
through  areas  of  scenic  beauty,  cultural  or  general 
interest. 

A  town  or  city  trip.  A  trip  to  a  town  or  city  where  you 
may  shop,  visit  museums,  enjoy  entertainment,  dine, 
attend  plays  or  concerts,  or  just  stroll  around  and 
enjoy  the  city. 

A  visit  to  friends  or  relatives.  A  trip  whose  primary 
purpose  is  to  visit  and  spend  time  with  friends 
or  relatives. 

A  business  or  convention  trip.  For  instance,  attending 
a  meeting,  seminar,  conference  or  convention. 

Business  and  pleasure.  A  trip  that  combines  business 
and  pleasure. 
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In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  this  trip.  CIRCLE 
ITEMS  AS  APPLY. 


Visiting  friends  and  relatives 

Visit  vacation  home/ cottage/ condo 

Hiking/ climbing,  etc. 

Fishing 

Golfing 

Tennis 

Horseback/ trail  riding 

Hunting 

Swimming 

Boating 

Other  watersports 
Sunbathing /beach  activities 
Downhill  skiing 
Cross  country  skiing 
Attending  sporting  events 

Bicycling 

Sightseeing  in  cities 
Attending  concerts /live  theatre 
Visiting  galleries/ museums 
Visiting  nightclubs  or  other 

places  of  entertainment 
Dining  out  in  restaurants 

Attending  local  festivals /fairs/ 

special  events 
Taking  pictures  or  filming 
Resting  and  relaxing 
Sightseeing  in  the  countryside 
Visiting  wilderness  areas 
Visiting  mountainous  areas 
Visiting  interpretive  centres /exhibits 
Visiting  Kananaskis  country 
Visiting  National  Parks 
Visiting  Provincial  Parks 


1  Viewing  wildlife 

2  Birdwatching 

3  Visiting  Royal  Tyrrell  (dinosaur)  Museum 

4  Visiting  Head-Smashed-In  Buffalo  Jump 

5  Visiting  historical  sites 

6  Visiting  scenic  landmarks 

7  Visiting  amusement  or  theme  parks 

8  Visiting  Calgary  Zoo 

9  Visiting  Heritage  Park  in  Calgary 

0  Visiting  West  Edmonton  Mall 

1  Visiting  Fort  Edmonton  Park 

2  Visiting  Edmonton  Space  &  Sciences  Centre 

3  Attending  Calgary  Stampede 

4  Attending  Edmonton  Klondike  Days 

5  Attending  the  Fringe  Theatre  Festival  (Edm) 

6  Attending  a  conference,  convention,  seminar, 

7  or  symposium 

8  Attending  trade  show  or  consumer  show 

9  Attending  a  business  or  sales  meeting 

or  on  a  service  call 

0  Attending  family  affairs  such  as  weddings, 

1  funerals,  etc. 

Shopping 

2  Personal  errands  (e.g.  banking,  doctor,  etc.) 

3  Participated  in  a  paid  adventure  package 

4  such  as  trailriding,  river  rafting, 

5  fly-in  fishing,  etc. 

6  Organized  day  tour/ excursion 

7  Organized  overnight  tour/ excursion 

8  Any  other  activities 
9 

0  DID  NOT  PARTICIPATE  IN  ANY 

^  ACTIVITIES  OR  PROGRAMS 
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Outside  Alberta 

6.         Please  rate  the  main  destination  you  visited  on  this  trip  on  each  iteni  Ik-1ow.  C  IKCLE  0.\H  N  LMBHR  PER  STATEMENT. 


VERY 

VFR^ 

DONT 

GOOD  GOOD 

FAIR 

TOOK 

I'OOK 

KNOW 

Variety  of  things  to  see  and  do 

1  2 

3 

4 

*" 

High  quality  restaurants 

1  2 

3 

4 

5 

Value  for  my  vacation  money 

1  2 

3 

4 

5 

6 

Budget  accommodation 

1  2 

3 

4 

5 

6 

Nightlife  and  entertainment 

1  2 

4 

5 

6 

Scenery 

1  2 

3 

4 

b 

Shopping 

1  2 

3 

4 

5 

6 

Standards  of  hygiene  and  cleanliness 

1  Z 

■3 
.3 

4 

5 

^ 
o 

Personal  safety 

1  2 

3 

4 

5 

6 

Downhill  skiing 

1 

3 

4 

6 

Cross  country  skiing 

1  2 

3 

4 

5 

6 

Service  in  restaurants/hotels 

1  2 

3 

4 

5 

6 

Local  festivals 

1  2 

3 

4 

5 

6 

Amusement  or  theme  parks 

1  2 

3 

4 

5 

6 

Museums  and  art  galleries 

1  2 

4 

5 

6 

Interesting  and  friendly  local  people 

1  2 

3 

4 

6 

Outdoor  activities  such  as  hiking,  climbing 

1  2 

3 

4 

5 

6 

Public  transportation  such  as  airlines,  railways. 

local  transit  systems 

1  2 

3 

4 

5 

6 

Live  theatre  and  concerts 

1  2 

3 

4 

3 

6 

RV  parks 

1  0 

4 

h 

Campground  and  trailer  parks 

1  2 

3 

4 

5 

6 

Special  events 

1  2 

3 

4 

5 

6 

Unique  or  different  native  cultural  groups  such  as 

Inuit  and  Indian 

1  2 

3 

4 

5 

6 

lllt:AUt:llr>lVt:  1  trSlci  Ul  cllUS 

1  2 

3 

4 

! 

National  parks 

1  2 

_j 

Inexpensive  travel  to  this  destination 

Inexpensive  travel  in  and  around  this  destination 

1  2 

3 

4 

5 

6 

Fishing 

1  2 

3 

4 

5 

6 

Golfing 

1  0 

■3 
J 

D 

/: 
O 

Hunting 

1  2 

3 

4 

5 

6 

First  class  hotels 

1  2 

Spectator  sporting  events 

1  2 

4 

Historical  or  archaeological  sites  and  buildings 

1  2 

3 

4 

5 

6 

Seeing  wildlife  and  birds  I  don't  usually  see 

1  2 

3 

4 

5 

6 

Water  sports  such  as  water  skiing  and  sailing 

1  2 

3 

4 

5 

6 

Kinds  of  things  I  like  to  do  on  vacation 

1  2 

4 

6 
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7. 


Outside  Alberta 

Excluding  this  trip,  in  what  year  was  your  last  trip  to  this  destination?  WRITE  IN  BELOW  OR  CHECK  BOX. 
YEAR  19  I      I      I  NEVER  VISITED  BEFORE  THIS  TIME      [  1  ] 


8.        What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip? 
PLEASE  CIRCLE  AS  MANY  AS  APPLY. 


Q.8  Q.9 
SOURCE  OF  INFORMATION  MOST  HELPFUL 


Travel  agent 

1 

1 

Airlines 

2 

2 

Tour  operator 

3 

3 

Automobile  association 

4 

4 

Other  clubs  or  associations 

5 

5 

Travel  Alberta /Alberta  Tourism 

6 

6 

Visitor  convention  bureaus 

7 

7 

Tourism  Zone  associations 

8 

8 

Other  government  tourism  offices 

9 

9 

Brochures  /  pamphlets 

0 

10 

Articles /features  in  newspapers  or  magazines 

1 

11 

Travel  books 

2 

12 

Advice  of  friends  or  relatives 

3 

13 

Advertisements 

4 

14 

Consumer/ trade/ travel  shows 

5 

15 

Previous  Visit 

6 

16 

Other  (specifv) 

7 

17 

DIDN'T  USE  ANY  INFORMATION  SOURCES 

8 

18 

9.        Which  one  of  these  sources  was  the  most  helpful? 
CIRCLE  ONE  NUMBER  ABOVE. 
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Outside  Alberta 

10.       On  the  map  bekm,  please  trace  the  hi^hwa)'  route  \  c)u  used  to  leave  Alberta  on  this  trip.  Include  direction  arrows 

and  your  first  point  of  departure  (D)from  the  province  and  final  re-entry  point  (E)  back  into  the  province.  If  you  did 
not  travel  along  any  highways,  just  record  your  point  of  departure  (D)  and  final  re-entrv  po'mi  (F). 
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Outside  Alberta 

11.       Please  list  any  information  centres  you  visited  while  on  this  trip  and  where  they  were  located? 


IF  NO 

INFORMATION  CENTRE 
VISITED,  GO  TO 
QUESTION  13 


12.       As  a  result  of  visiting  the  information  centre(s)  did  you  do  any  of  the  following?  CIRCLE  AS  MANY  AS  APPLY. 


Go  to  more  places /events  than  originally  planned  1 

Take  a  different  route  than  originally  planned  2 

Take  a  longer  trip  than  originally  planned  3 

Other  (SPECIFY)  

  4 

NONE  OF  THE  ABOVE  5 


13.       How  long  before  you  left  on  this  trip  did  you  begin  to  consider  taking  this  trip?  PLEASE  CIRCLE  THE  NUMBER 
BESIDE  THE  TIME  PERIOD. 

Q.13  Q.14 
BEGIN  TO  CONSIDER       FINAL  DECISION 


1  week  or  less 

1 

1 

1-2  weeks 

2 

2 

2-3  weeks 

3 

3 

3-4  weeks 

4 

4 

2  months 

5 

5 

3  months 

6 

6 

4  months 

7 

7 

5  months 

8 

8 

6  months  or  more 

9 

9 

14.       How  long  before  you  left  did  you  make  the  final  decision  to  visit  this  destination? 
CHOOSE  ONE  ANSWER  ONLY  AND  RECORD  ABOVE. 
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GALLUP  CANADA,  INC.  rROJLCT  #999T 

180  Bloor  Street,  West 

Toronto,  Ontario   

M5S  2V6 

ClllNOOKCOLMK^ 


Below  is  a  map  of  the  Chinook  Country  area  which  you  visited  on  the  trip  you  took  to  which  ended  on 

 .  For  the  next  section,  please  think  only  of  the  places  you  visited  in  the  Chinook  Country  area  when  answering  the 

questions. 


1.         In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Chinook  Countn,-  area.  CIRCLE  -AS  MANY 


ITEMS  AS  APPLY. 

Q.l  Q.2 
Aware  Attended 

Little  Britches  Rodeo  and  Parade  -  High  River  1  1 

Writing-On-Stone  Rodeo  -  Writing-On-Stone  2  2 

Milo  Race  Meet  -  Milo  3  3 

Millarville-Race-Days  -  Millarville  4  4 

Whoop-Up  Days  -  Lethbridge  5  5 

Taber  Cornfest  -  Taber  6  6 

Waterton  Beargrass  Days  -  Waterton  Lakes  National  Park  7  7 

Santa  Claus  Parade  -  Fort  Macleod  8  8 
Tipi  Village  and  Annual  Pow  Wow  Head-Smashed-In- 

Buffalo  Jump  -  Fort  Macleod  9  9 


2.         Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  the  Chinook  Countr\'  area. 
CIRCLE  ALL  NUMBERS  THAT  APPLY  ABOVE. 
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3.         In  the  list  below,  please  circle  all  the  activities  in  which 


area.  CIRCLE  AS  MANY  AS  APPLY. 

Hiking  1 

Biking  2 

Down  Hill  Skiing  3 

Canoeing  4 

Golfing  5 
Visiting  a  Tourist  Information 

Centre  in  Chinook  Country  6 

Trail  Riding  7 

Camping  8 

Back  Country  Skiing  9 

Fishing  0 

Shopping /Dining  1 

Visiting  Waterton  Lakes  National  Park  2 

Visiting  Kananaskis  Country/  Provincial  Park  3 

Attending  a  Meeting,  Convention  or 

Trade  Show  4 

Participation  in  an  Organized  Sporting  or 

Entertainment  Activity  5 

Visiting  Writing-on-Stone  Provincial  Park  6 


personally  participated  on  the  trip  in  the  Chinook  Country 


Visiting  Other  Provincial  Parks  7 

Visiting  Remington- Alberta  Carriage 

Collection,  Cardston  8 

Visiting  Mormon  Temple  Visitor  Centre, 

Cardston  9 

Visiting  Frank  Slide  Interpretive  Centre, 

Crowsnest  Pass  0 

Visiting  Leitch  Colleries,  Crowsnest  Pass  1 

Visiting  Fort  Museum,  Fort  Macleod  2 

Visiting  Head-Smashed-In  Buffalo  Jump, 

Fort  Macleod  3 

Visiting  Nikka  Yuko  Japanese  Garden, 

Lethbridge  4 

Visiting  Lethbridge  Brewery  Garden  5 

Visiting  Fort  Whoop-Up  Interpretive  Centre, 

Lethbridge  6 

Visiting  Milk  River  Interpretive  Centre  7 

Visiting  Lancaster  Bomber,  Nanton  8 

Visiting  Westcastle  Ski  Park,  Pincher  Creek  9 

Visiting  Friends  and  Relatives  0 


4.         Please  indicate  the  main  reason  for  your  visit  to  the  Chinook  Country  area. 


5.         What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  Chinook  Country  area? 
CIRCLE  ALL  THAT  APPLY. 


Television 

1 

Brochures  /Pamphlets 

7 

Radio 

2 

Advice  from  friends  and  relatives 

8 

Newspapers 

3 

Visited  this  region  before 

9 

Magazines 

4 

Alberta  Tourism /Government 

0 

Travel  Agent 

5 

Tourism  Association/Bureau 

1 

Trade /Consumer  Shows 

6 

None 

2 

Billboards 

3 
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GALLUP  CANADA,  INC.  PROJECT  #999T 

180  Bloor  Street,  West 

Toronto,  Ontario   

M5S  2V6 

GATEWAY 


Below  is  a  map  of  the  Gateway  area  which  you  visited  on  the  trip  you  took  to  which  ended  on  .  For  the 

next  section,  please  think  only  of  the  places  you  visited  in  the  Gateway  area  when  answering  the  questions. 


1.         In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Gateway  area.  CIRCLE  AS  MANY  ITEMS 


AS  APPLY. 

Q.l  Q.2 
Aware  Attended 

Elkwater  Winter  Festival  1  1 

Brooks  Fall  Fair  2  2 

Spring  Indoor  Rodeo  (Medicine  Hat)  3  3 

Box  Spring  Rodeo  (Medicine  Hat)     •  4  4 

Spectrum  Festival  (Medicine  Hat)  ■  5  5 

Brooks  Kinsmen  Rodeo  6  6 

Redcliff  Days  7  7 

Southern  Alberta  Summer  Games  (Redcliff)  8  8 

Bow  Island  Bean  Pot  Festival  and  Rodeo  9  9 

Western  Canadian  Champion  Hill  Climb  (Patrida)  0  0 

Elkwater  Rodeo  1  1 

Bassano  Rodeo  2  2 

Medicine  Hat  Exhibition  and  Stampede  3  3 


2.        Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  this  area.  CIRCLE  ALL  NUMBERS  THAT  APPLY  ABOVE. 
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3.         In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  the  Gateway  area. 
CIRCLE  AS  MANY  AS  APPLY. 


Swimming 

1 

Visiting  Clay  Products  Interpretive 

Hiking 

2 

Centre  Medicine  Hat 

8 

Biking 

3 

ViQitincT  a  TotiriQf"  Tnfr»rmafir»n  ("'pntrp 

in  the  Area 

9 

Down  Hill  Skiing 

4 

Visiting  Medicine  Hat  Museum 

0 

Canoeing/Boating 

5 

X/icifino"  Rror^Vc  \/TnQf^n"m 

1 

Golfing 

6 

Visiting  Irvine  Museum 

Z 

Shopping 

7 

Visiting  Etizkom  Museum 

3 

Fishing 

8 

Visiting  Redcliff  Museum 

/i 

Visiting  Riverside  Waterslide 

9 

Visiting  Alberta  Wildlife  Research 

Visiting  Tyrrell  Field  Station 

0 

Centre  (Pheasant  Hatchery) 

5 

Visiting  Tillebrook  Provincial  Park 

1 

Visiting  Whispering  Creek  Petting 

Visiting  Kinbrook  Island  Provincial  Park 

2 

Ranch  -  Brooks 

6 

Visiting  Dinosaur  Provincial  Park 

3 

Visiting  Echo  Dale  Regional  Park  - 

Visiting  Tour  of  Medicine  Hat 

4 

Medicine  Hat 

7 

Visiting  Brook  Aqueduct 

5 

Visiting  City  Hall  of  Medicine  Hat 

8 

Visiting  Bassano  Dam 

6 

Visiting  Greenhouse  Tours 

9 

Visiting  Cypress  Hills  Provincial  Park 

7 

Visiting  Red  Rock  Coulee 

0 

Visiting  Brooks  Horticulture  Centre 

1 

4.         Please  indicate  the  main  reason  for  your  visit  to  the  Gateway  area. 


5.         What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  Gateway  area?  CIRCLE  ALL 


THAT  APPLY. 

Television  1  Brochures /Pamphlets  7 

Radio  2  Advice  from  friends  and  relatives  8 

Newspapers  3  Visited  this  region  before  9 

Magazines  4  Alberta  Tourism /Government  0 

Travel  Agent  5  Tourism  Association/Bureau  1 

Consumer  Shows  6  None  2 
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GALLUP  CANADA,  INC.  PROJECT  #999T 

180  Bloor  Street,  West 

Toronto,  Ontario   

M5S  2V6 

HlCi  COUN  I  KV 


1.         In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Big  Countn,'  area.  CIRCLE  AS  MANY 
ITEMS  AS  APPLY. 

Q.l  Q.2 
Aware  Attended 


Pro  Rodeo  &  Professional  Chuck  Wagon  Racing  Finals  -  Strathmore 

1 

1 

Hanna  Indoor  Pro  Rodeo 

2 

2 

Cereal  Pro  Rodeo 

3 

3 

Hand  Hills  Pro  Rodeo 

4 

4 

Rockyford  FCA  Rodeo 

5 

5 

Oyen  Agricultural  Fair 

6 

6 

Hanna  Fall  Fair 

7 

7 

Heritage  Days  -  Three  Hills,  East  Coulee,  Beiseker 

8 

8 

Plowman's  and  Thresherman's  Reunion  and  Show  -  Irricana 

9 

9 

2.         Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  this  area.  CIRCLE  ALL  NUMBERS  THAT  APPLY  ABOVE. 
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3.         In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  the  Big  Country  area. 
CIRCLE  AS  MANY  AS  APPLY. 


Hiking  1 

Canoeing  2 

Golfing  3 

Camping  4 

Fishing  5 

Visiting  a  tourist  information  centre 

in  the  area  6 

Visiting  Prairie  Oasis  Park  -  Sheerness  7 

Visiting  Rosebud  Dinner  Theatre  -  Rosebud 

Historical  Townsite  8 

Visiting  Prairie  Central  Pioneer  Museum 

-  Cereal  9 

Visiting  Homestead  Antique  Museum  - 

Drumheller  0 

Visiting  Bleriot  Ferry  -  Dinosaur  Trail  1 

Visiting  Prehistoric  Park  -  Dinosaur  Trail  2 

Visiting  Atlas  Coal  Mine  Museum 

-  East  Coulee  3 

Visiting  Siksika  Museum  of  Human  History  - 

Gleichen  4 


4.         Please  indicate  the  main  reason  for  your  visit  to  the  Big 


Visiting  Hanna  Pioneer  Village  and  Museum  '5 

Visiting  Yesteryear  Artifacts  Museum  at  Rowley  6 

Visiting  Guzoo  Animal  Farm  -  Three  Hills  7 

Visiting  Arboretum  -  Trochu  8 

Visiting  St.  Ann  Ranch  Trading  Company  9 

Tea  House  and  Country  Inn  -  Trochu  0 

Visiting  Custom  Woollen  Mills  -  Linden  1 

Visiting  Reptile  World  Drumheller  2 
Visiting  Royal  Tyrrell  Museum  of 

Palaeontology  3 

Visiting  the  Badlands  in  Drumheller  Valley  4 

Visiting  Kneehill  Museum  in  Three  Hills  5 

Visiting  Trochu  Valley  Historical  Museum  6 

Visiting  the  Hand  Hills  outside  Hanna  7 

Visiting  Horseshoe  Canyon  near  Drumheller  8 

Visiting  the  Hoodoos  near  Drumheller  9 

Visiting  Crossroads  Museum  -  Oyen  0 

Visiting  Pioneer  Sod  House  -  Morrin  1 


area. 


5.         What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  Big  Country  area? 


CIRCLE  ALL  THAT  APPLY. 

Television  1  Brochures/Pamphlets  7 

Radio  2  Advice  from  friends  and  relatives  8 

Newspapers  3  Visited  this  region  before  9 

Magazines  4  Alberta  Tourism /Government  0 

Travel  Agent  5  Tourism  Association /Bureau  1 

Consumer  Shows  6  None  2 
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Below  is  a  map  of  the  David  Thompson  Country  area  which  you  visited  on  the  trip  you  took  to  which  ended  on 

 .  For  the  next  section,  please  think  only  of  the  places  you  visited  in  the  David  Thompson  Country  area  when  answer- 
ing the  questions. 


1.         In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  David  Thompson  Country  area.  CIRCLE 


AS  MANY  ITEMS  AS  APPLY. 

Q.l  Q.2 

Aware  Attended 

David  Thompson  Days  -  Rocky  Mountain  House                            1  1 

Westerner  Days  -  Red  Deer                                                        2  2 

Red  Deer  International  Airshow                                                  3  3 

Ponoka  54th  Annual  Stampede                                                   4  4 

Daines  Country  Music  Picnic  -  Innisfail                                        5  5 

Gary  Logan  Memorial  Rodeo  -  Sundre                                         6  6 

Western  Heritage  Carriage  &  Saddle  Rally  -  Cochrane                     7  7 

Rimbey  Rodeo  -  Rimbey                                                            8  8 

Olds  Mountain  View  County  Fair  -  Olds                                       9  9 


2.         Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  this  area  .  CIRCLE  ALL  NUMBERS  THAT  APPLY  ABOVE. 
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In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  the  David  Thompson 
Country  area.  CIRCLE  AS  MANY  AS  APPLY. 


Hiking  1 

Down  Hill  Skiing  2 

Cross-Country  Skiing  3 

Golfing  4 

Trail  Riding  5 

Camping  6 

Fishing  7 

White  Water  Rafting  8 

Sightseeing  9 

Visiting  Friends/Relatives  0 

Attending  Business  &  Convention  1 
Visiting  Rocky  Mountain  House  National 

Historical  Park  '  2 

Visiting  Sylvan  Lake  3 

Visiting  Pine  Lake  4 

Visiting  Dry  Island  Buffalo  Jump  5 


Visiting  Olds  College 

Visiting  Fort  Ostell  -  Ponoka 

Visiting  Red  Deer  Museum/Fort  Normandeau 

Visiting  Mandelin  Antique  Museum  - 

Rocky  Mountain  House 

Visiting  Innisfail  Historical  Village 

Visiting  Bowden  Pioneer  Museum 

Visiting  Nose  Creek  Valley  Museum  -Airdrie 

Visiting  Markervill  Creamery 

Visiting  Stephansson  House 

Visiting  Michener  House  -  Lacombe 

Visiting  Nordegg  Historic  Mine  Site 

Visiting  Kerry  Wood  Nature  Centre/Gaetz  Lakes 

Sanctuary 

Visiting  Raven  Brood  Trout  Stations 
Visiting  Cochrane  Ranche 


Please  indicate  the  main  reason  for  your  visit  to  the  David  Thompson  Country  area. 


What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  David  Thompson  Country  area? 


CIRCLE  ALL  THAT  APPLY. 

Television  1  Brochures /Pamphlets  7 

Radio  2  Advice  from  friends  and  relatives  8 

Newspapers  3  Visited  this  region  before  9 

Magazines  4  Alberta  Tourism /Government  0 

Travel  Agent  5  Tourism  Association/Bureau  1 

Consumer  Shows  6  None  2 
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Below  is  a  map  of  the  Battle  River  area  which  you  visited  on  the  trip  you  took  to  which  ended  on  

the  next  section,  please  think  only  of  the  places  you  visited  in  the  Battle  River  area  when  answering  the  questions. 


.  For 


1.         In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Battle  River  area.  CIRCLE  AS  M.'WY 
ITEMS  AS  APPLY. 


Q.l  Q.2 

Aware  Attended 


Camrose  Jaywalkers  Jamboree 

1 

1 

Bruce  Stampede 

2 

2 

Edberg  Rodeo 

3 

3 

Castor  Winterfest 

4 

4 

Sherwood  Park  Trade  Fair 

5 

5 

Strathcona  County  Fair 

6 

6 

Stettler  County  Fair  and  Pro  Rodeo 

7 

7 

Devon  Days 

8 

8 

Wainwright  Stampede 

9 

9 

2.         Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  the  Battle  River  area.  CIRCLE  ALL  NUMBERS  THAT 
APPLY  ABOVE. 
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3.         In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  the  Battle  River  area. 
CIRCLE  AS  MANY  AS  APPLY. 


Hiking 

1 

Visiting  a  Tourist  Information  Centre  in  the  Area 

0 

Biking 

2 

Attending  a  Fly-In  Breakfast 

1 

Down  Hill  Skiing 

3 

Attending  Rodeo 

2 

Canoeing 

4 

Attending  Sporting  Tournaments 

3 

Golfing 

5 

Visiting  Museums 

4 

Trail  Riding 

6 

Riding  the  Steam  Train 

5 

Camping 

7 

Visiting  EM-TE  Town 

6 

Back  Country  Skiing 

8 

Visiting  Donalda  Lamp  Museum 

7 

Fishing 

9 

4.         Please  indicate  the  main  reason  for  your  visit  to  the  Battle  River  area. 


5.         What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  Battle  River  area?  CIRCLE  ALL 
THAT  APPLY. 


Television 

1 

Brochures/Pamphlets 

7 

Radio 

2 

Advice  from  friends  and  relatives 

8 

Newspapers 

3 

Visited  this  region  before 

9 

Magazines 

4 

Alberta  Tourism/Government 

0 

Travel  Agent 

5 

Tourism  Association/Bureau 

1 

Consumer  Shows 

6 

None 

2 
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Below  is  a  map  of  the  Lakeland  area  which  you  visited  on  the  trip  you  took  to  which  ended  on  .  For 

the  next  section,  please  think  only  of  the  places  you  visited  in  the  Lakeland  area  when  answering  the  questions. 


1.         In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Lakeland  area.  CIRCLE  AS  .M.AX^'  ITI'.MS 


AS  APPLY. 

Q.l  Q.2 

Aware  Attended 

Ukrainian  Pysanka  Festival                                                                                  1  1 

Pow  Wow  Day  In  Lac  La  Biche                                                                             2  2 

Aqua  Days                                                                                                    3  3 

Alberta  Cup  Cross  Country  Ski  Races                                                                  4  4 

Blueberry  Festival                                                                                              5  5 

Coors  Cowboy  Countdown                                                                               6  6 

Lakeland  Rodeo  Finals                                                                                     7  7 

World  Pumpkin  Weigh-In                                                                                8  8 


2.         Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  the  Lakeland  area.  CIRCLE  ALL  NUMBERS  THAT  APPLY 
ABOVE. 
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3.        In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  Lakeland  and  area. 


CIRCLE  AS  MANY  AS  APPLY. 

Hiking  1  Attending  Sporting  Events  6 

Biking  2  Attending  Country  Fairs  7 

Down  Hill  Skiing  3  Visiting  Lac  La  Biche  Mission  8 

Canoeing /Boating  4  Visiting  Sir  Winston  Churchill  Provincial  Park  9 

Golfing  5  Visiting  Cold  Lake  Provincial  Park  0 

Trail  Riding  6  Visiting  a  Tourist  Information  Centre  in  the 

Lakeland  area  1 

Camping  7  Hunting  2 

Cross  Country  Skiing  8  Water  Sports  3 

Fishing  9  Horseback /Trail  Riding  4 

Visiting  Museums /Historical  Sites  0  Sightseeing  5 

Shopping  1  Visiting  the  Oil  Sands  6 

Wildlife  Viewing  2  Visiting  Gregoire  Lake  Provincial  Park  7 

Attending  Business  Functions  3  Visiting  Elk  Island  National  Park  8 

Attending  Family  Affairs  4  Visiting  Ukrainian  Cultural  Heritage  Village  9 

Fly-in  Fishing  5 


4.        Please  indicate  the  main  reason  for  your  visit  to  the  Lakeland  area. 


5.        What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  Lakeland  area?  CIRCLE  ALL 
THAT  APPLY. 


Television 

1 

Brochures /Pamphlets 

7 

Radio 

2 

Advice  from  friends  and  relatives 

8 

Newspapers 

3 

Visited  this  region  before 

9 

Magazines 

4 

Alberta  Tourism /Government 

0 

Travel  Agent 

5 

Tourism  Association /Bureau 

1 

Consumer  Shows 

6 

None 

2 
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Below  is  a  map  of  the  Evergreen  area  which  you  visited  on  the  trip  you  took  to  which  ended  on  

For  the  next  section,  please  thint;  only  of  the  places  you  visited  in  the  Evergreen  area  when  answering  the  questions. 


1.         In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Evergreen  area.  CIRCLE  AS  MANY  ITEMS 


AS  APPLY. 

Q.l  Q.2 

Aware  Attended 

Pilgrimage  to  Lac  Sainte  Marie                                                          1  1 

Polynesian  Days  -  Alberta  Beach                                                      2  2 

Sailing  Regatta  -  Wabamun                                                               3  3 

Kinsmen  Ball  Tournament  -  Edson                                                     4  4 

PV  Family  Daze  -  Evansburg                                                             5  5 

Coal  Dust  Daze  -  Grade  Cache                                                           6  6 

Derby  Days  -  Hinton                                                                       7  7 

Winter  Magic  -  Hinton                                                                     8  8 

Medicine  Lodge  Rodeo  -  Medicine  Lodge                                            9  9 


2.         Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  the  Evergreen  area.  CIRCLE  ALL  NUMBERS  THAT  APPLY 
ABOVE. 
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In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  the  Evergreen  area. 
CIRCLE  AS  MANY  AS  APPLY. 


Hiking  1 

Biking  2 

Down  Hill  Skiing  3 

Canoeing  4 

Trail  Riding  5 

Back  Country  Skiing  6 

Fishing  7 

Hunting  8 

Sightseeing  9 

Golfing  at  Pine  Ridge  -  Seba  Beach  0 

Golfing  at  Pembina  Valley  -  Evansburg  1 

Golfing  at  Silver  Sands  -  Fallis  2 
Golfing  at  Birchwood  Village  Greens  - 

M.D.  of  Brazeau  3 

Grande  Cache  Golf  &  Country  Club  - 

Grande  Cache  4 

Golfing  at  Ironhead  -  Wabamun  5 

Golfing  at  Ross  Haven  -  Onoway  6 

Golfing  at  Enoch/Indian  Lakes  -  Winterburn  7 

Golfing  at  Stony  Plain  Golf  Course  - 

Stony  Plain  8 


Camping  9 

Golfing  at  Edson  Golf  &  Country  Club  -  Edson  0 

Golfing  at  Mayerthorpe  Golf  Course  -Mayerthorpe  1 

Golfing  at  Hinton  Golf  Course  -  Hinton  2 

Golfing  at  the  Links  -  Spruce  Grove  3 

Golfing  at  Ranch  Golf  &  Country  Club  -  Winterburn  4 

Visiting  Andrew  Wolf  Winery  -  Stony  Plain  5 

Visiting  Multi  Cultural  Centre  -  Stony  Plain  6 

Visiting  Oppertshauser  House  -  Stony  Plain  7 

Visiting  Red  Brick  School  -  Edson  8 

Visiting  Galloway  Museum  -  Edson  9 

Visiting  Alberta  Beach  Museum  -  Alberta  Beach  0 

Visiting  Sangudo  Pioneer  Museum  -  Sangudo  1 

Visiting  Forestry  Museum  -  Hinton  2 

Visiting  Botanical  Gardens  -  Devon  3 

Visiting  Canadiana  Antique  Museum  -  Lodgepole  4 

Visiting  a  Tourist  Information  Centre  in  the  Area  5 


Please  indicate  the  main  reason  for  your  visit  to  the  Evergreen  area. 


5.         What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  Evergreen  area?  CIRCLE  ALL 


THAT  APPLY. 

Television  1  Brochures/Pamphlets  7 

Radio  2  Advice  from  friends  and  relatives  8 

Newspapers  3  Visited  this  region  before  9 

Magazines  4  Alberta  Tourism /Government  0 

Travel  Agent  5  Tourism  Association/Bureau  1 

Consumer  Shows  6  None  2 
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LAND  OF  THE  MIGHTY  PEACE 


Below  is  a  map  of  the  Land  of  the  Mighty  Peace  area  which  you  visited  on  the  trip  you  took  to  which  ended  on 

 .  For  the  next  section,  please  think  only  of  the  places  you  visited  in  the  Land  of  the  Mighty  Peace  area  when  answer- 


ing the  questions. 


Northwest  Territories 


Dawson 
Creek 


Fort 
Vermilion 


\      U  If 

1  >  ]  1 

(X  /  K 

Uj(  1 

<  1  \ 

UJ  /  \ 

a  J  \ 

\3rimshaw  1 

PEACE  RIVER  1 

\J^_Fairview 

In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Land  of  the  Might)-  Peace  area.  CIRCLE 
AS  MANY  ITEMS  AS  APPLY. 


Provincial  Wanham  Plowing  Match 

Stampedes 

River  Days 

Heritage  Days 

Corn  Huskers  Jamboree 

Oktoberfest 

Urchaga  Days 

Trade  Fairs 

Agricultural  Fairs 


Q.l 

Aware 

1 
2 
3 
4 
5 
6 
7 
8 
9 


Q.2 

Attended 

1 
2 
3 
4 
5 
6 
7 
8 
9 


Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  the  Land  of  the  Mighty  Peace  area.  CIRCLE  ALL  NUMBERS 
THAT  APPLY  ABOVE. 


Provincial  Summary  / 1991  Alberta  Resident  Travel  Survey  243 


3.         In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  the  Land  of  the  Mighty 
Peace  area.  CIRCLE  AS  MANY  AS  APPLY. 


Hiking  1  Fishing  1 

Biking  2  Visiting  Historic  Dunvegan  2 

Down  Hill  Skiing  3  Visiting  Fort  Vermillion  3 

Canoeing  4  Visiting  High  Level  Tourist  Info  Museum  4 

.  Boating  5  Visiting  Hutch  Lake  5 

Golfing  6  Attending  Tar  Island  River  Cruise  6 

Trail  Riding  7  Visiting  a  Tourist  Information  Centre  in  the 

Land  of  the  Mighty  Peace  7 

Camping  8  Bird  Watching  8 

Cross  Country  Skiing  9  Attending  Sporting  Events  9 

Hunting  game  bird  and  big  game  0  Visiting  Farmers  Markets  0 


4.         Please  indicate  the  main  reason  for  your  visit  to  the  Land  of  the  Mighty  Peace  area. 


5.         What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  Land  of  the  Mighty  Peace  area? 
CIRCLE  ALL  THAT  APPLY. 


Television  1  Brochures/Pamphlets  7 

Radio  2  Advice  from  friends  and  relatives  8 

Newspapers  3  Visited  this  region  before  9 

Magazines  4  Alberta  Tourism/Government  0 

Travel  Agent  5  Tourism  Association/Bureau  1 

Consumer  Shows  6  None  2 
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L         In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Jasper  area.  CIRCLE  AS  MANY  ITEMS  AS 


APPLY. 

Q.l  Q.2 

Aware  Attended 

Jasper  Lions  Indoor  Rodeo                                                         1  1 

Jasper  Heritage  Folk  Festival                                                      2  2 

Jasper /Banff  Relay  Race                                                           3  3 

Jasper  In  January  Winter  Festival                                                4  4 

Ski  Races  at  Marmot  Basin                                                         5  5 


2.         Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  this  area.  CIRCLE  ALL  NUMBERS  THAT  APPLY  ABOVE. 
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3.         In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  the  Jasper  area.  CIRCLE 
AS  MANY  AS  APPLY. 


Boating 

1 

Visiting  Maligne  Lake 

0 

Canoeing 

2 

Visiting  Maligne  Lake  Boat  Cruise 

1 

Windsurfing 

3 

Visiting  Maligne  Canyon  Crawl  (Winter) 

2 

Scuba  Diving 

4 

Visiting  Pyramid  Stable 

3 

Aqua  Biking 

5 

Visiting  Jasper  Park  Lodge  Stables 

4 

Paddle  Boating 

6 

Attending  Commercial  Tours 

5 

Water  Skiing 

7 

Visiting  Jasper  Aquatic  Centre 

6 

White  Water  Rafting 

8 

Visiting  Miette  Hotspring 

7 

Skating 

9 

Visiting  Jasper  Tramway 

8 

Horse  Back  Riding 

0 

Visiting  Athabasca  Falls 

9 

Horse  Back  Pack  Trip 

1 

Visiting  Sunwapta  Falls 

0 

Cross  Country  Skiing 

2 

Visiting  Mount  Edith  Cavell 

1 

Downhill  Skiing 

3 

Visiting  Punchbowl  Falls 

2 

Golfing 

4 

Visiting  Pyramid  Lake 

3 

Playing  Tennis 

5 

Visiting  Columbia  Icefields 

4 

Back  packing 

6 

Visiting  Maligne  Canyon 

5 

Visiting  Icefield  Parkway  and  Centre 

7 

Visiting  Lac  Beauvert 

6 

Horse  Drawn  Sleigh  Rides 

8 

Visiting  Lake  Edith  &  Lake  Annette 

7 

Visiting  a  tourist  information  centre  in  the  area 

9 

Visiting  Patricia  Lake 

8 

4.         Please  indicate  the  main  reason  for  your  visit  to  the  Jasper  area. 


5.         What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  Jasper  area?  CIRCLE  ALL  THAT 
APPLY. 


Television  1 

Radio  2 

Newspapers  3 

Magazines  4 

Travel  Agent  5 

Consumer  Shows  6 


Brochures /Pamphlets  7 

Advice  from  friends  and  relatives  8 

Visited  this  region  before  9 

Alberta  Tourism /Government  0 

Tourism  Association/Bureau  1 

None  2 
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Below  is  a  map  of  the  Calgary  and  area  which  you  visited  on  the  trip  you  look  to  which  ended  on  

next  section,  please  think  only  of  the  places  you  visited  in  the  Calgary  and  area  when  answering  the  questions. 


For  the 


1,         In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Calgary  and  area.  CIRCIi-  AS  MA.NY 


ITEMS  AS  APPLY. 

Q.l  Q.2 

Aware  Attended 

Calgary  Exhibition  &  Stampede                                                              1  1 

Calgary  Winter  Festival                                                                     2  2 

Children's  Festival                                                                            3  3 

International  Native  Arts  Festival                                                         4  4 

Jazz  Festival                                                                                    5  5 

Country  Music  Festival                                                                         6  6 

Folk  Festival                                                                                    7  7 

Rodeo  Royale                                                                                  8  8 

Spruce  Meadows  Equestrian  Events                                                     9  9 


2.         Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  Calgar>'  and  area.  CIRCLE  ALL  NUMBERS  THAT  APPLY 
ABOVE. 
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3.         In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  Calgary  and  area. 


CIRCLE  AS  MANY  AS  APPLY. 

Hiking  1  Visiting  Restaurants /Dining  4 

Biking  2  A  Weekend  Getaway  5 

Canoeing  3  Visiting  Calgary  Tower  6 

Golfing  4  Visiting  Glenbow  Museum  7 

Trail  Riding  5  Visiting  Fort  Calgary  8 

Back  Country  Skiing  6  Visiting  Calaway  Park  9 

Fishing  7  Visiting  Canada  Olympic  Park  0 

Downtown  Walkway  Shopping  8  Visiting  Alberta  Science  Centre  &  Centennial 

Planetarium  1 

Attending  a  Conference,  Seminar  or  Visiting  Chinook  Shopping  Centre  2 

Symposium  9 

Attending  Business /Sales  Meeting  0  Visiting  Calgary  Chinatown  3 

Visiting  Friends  and  Relatives  1  Visiting  Calgary  Public  Parks  4 

Visiting  a  tourist  information  centre  in  the  area  2  Visiting  Calgary  Leisure  Centres  5 

Visiting  Provincial  Parks  3  Attending  Calgary  Performing  Arts  6 

Attending  Professional  Sports  7 


4.         Please  indicate  the  main  reason  for  your  visit  to  Calgary  and  area. 


5.         What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  Calgary  and  Area?  CIRCLE  ALL 
THAT  APPLY. 


Television  1  Brochures/Pamphlets  7 

Radio  2  Advice  from  friends  and  relatives  8 

Newspapers  3  Visited  this  region  before  9 

Magazines  4  Alberta  Tourism /Government  0 

Travel  Agent  5  Tourism  Association/Bureau  1 

Consumer  Shows  6  None  2 
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When  answering  the  questions  below,  please  think  only  ot  the  places  you  visited  in  Ldmonton  on  the  trip  you  took  to 
 which  ended  on  . 

1.         In  the  list  below,  please  indicate  which  oi  these  events  you  are  aware  ot  in  Ldmonton.  (  IRCLH  AS  MA\^ 
ITEMS  AS  APPLY. 


3. 


International  Jazz  City  Festival 
The  Works:  A  Visual  Arts  Celebration 
Edmonton  Street  Performers  Festival 
Edmonton's  Klondike  Days 
Edmonton  Heritage  Feshval 
Edmonton  Folk  Music  Festival 
Fringe  Theatre  Event 
First  Night  Festival 
Canadian  Finals  Rodeo 
Edmonton  Symphony  Performances 
Edmonton  Opera  Performances 
Alberta  Ballet  Performances 
Citadel  Theatre  Performances 


Q.i 

Aware 
1 
2 
3 
4 
5 
6 
7 
8 
9 
0 
1 
2 
3 


Q.2 
Attended 

1 
2 
3 
4 
5 
6 
7 
8 
9 
0 
1 
2 


Q3 

Main  Source 


Which,  if  any,  of  these  events  did  you  attend  on  your 

trip  in  Edmonton.  CIRCLE  ALL  NUMBERS  THAT  APPLY  ABOVE. 


Please  use  the  codes  in  the  box  below  and  record  in  the  space  provided  above  the  most 
useful  source  of  information  in  planning  your  attendance  to  these  events  on  this  trip. 


Television 

1 

Brochures/Pamphlets 

Radio 

2 

Advice  from  friends  and  relatives 

8 

Newspapers 

3 

Visited  this  region  before 

9 

Magazines 

4 

Alberta  Tourism/Government 

in 

Travel  Agent 

5 

Tourism  Association/ Bureau 

1 1 

Consumer  Shows 

6 

None 

12 
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4.         In  the  list  below,  please  circle  all  the  attractions  which  you  are  aware  of  in  Edmonton.  CIRCLE  AS  MANY  ITEMS  AS 
APPLY. 


Q.4  Q.5  Q.6 

Aware  Attended         Main  Source 

ACT  Vista  33  View  Gallery  and  Museum                                 1  1  [] 

Alberta  Legislature  Building /Ped way  Display                           2  2  [  ] 

Alberta  Railroad  Museum                                                    3  3  [  ] 

C  &  E  Railway  Station                                                         4  4  [] 

Canada's  Aviation  Hall  of  Fame                                             5  5  [  ] 

Canadian  Country  Music  Hall  of  Honour                                 6  6  [  ] 

Devonian  Botanic  Garden                                                     7  7  [  ] 

Edmonton  River  Valley  Parks                                                8  8  [  ] 

Edmonton  Oilers  Game                                                        9  9  [  ] 

Edmonton  Eskimos  Game                                                    0  0  [  ] 

Edmonton  Art  Gallery                                                         1  1  [  ] 

Edmonton  Police  Museum                                                    2  2  [  ] 

Muttart  Conservatory                                                          3  3  [  ] 

John  Janzen  Nature  Centre                                                     4  4  [  ] 

John  Walter  Museum                                                          5  5  [  ] 

Klondike  Jet  Boats                                                              6  6  [] 

Old  Strathcona  Historic  Area                                                 7  7  [] 

Old  Strathcona  Model  and  Toy  Museum                                   8  8  [  ] 

Provincial  Museum  of  Alberta                                                 9  9  [  ] 

Edmonton  Public  Schools  Archives  and  Museum                        0  0  [  ] 

Edmonton  Space  and  Science  Centre                                         1  1  [  ] 

Fort  Edmonton  Park                                                              2  2  [  ] 

Rutherford  House                                                                 3  3  [  ] 

Telephone  Historical  Information  Centre                                   4  4  [  ] 

Ukrainian  Cultural  Heritage  Village                                         5  5  [  ] 

University  of  Alberta                                                           6  6  [  ] 

Valley  Zoo                                                                        7  7  [] 

Whitemud  Amusement  Park                                                 8  8  [  ] 

t  t 

5.  Which,  if  any,  of  these  attractions  did  you  visit  on  your  trip  in  Edmonton?   ! 

CIRCLE  ALL  NUMBERS  THAT  APPLY  ABOVE. 

6.  Please  use  the  same  codes  as  outlined  in  Question  3  and  record  in  the  space  provided 

above  the  most  useful  source  of  information  in  planning  your  visit  to  these  attractions  on  this  trip. 

7.  Please  indicate  the  main  reason  for  visiting  Edmonton. 
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Below  is  a  map  of  the  Banff  National  Park  area  which  you  \'isitccl  on  thu  trip  you  tot)k  to  which  ended  on  

For  the  next  section,  please  think  only  of  the  places  you  visited  in  the  Bantt  National  Park  area  when  answering  the  questions. 


1.         In  the  list  below,  please  indicate  if  you  are  aware  of  this  event  in  the  Banff  National  Park  area.  CIRCLE  AS  M.'W'Y 


ITEMS  AS  APPLY. 

Q.l  Q.2 
Aware  Attended 

Banff  Festival  of  Mountain  Films  1  1 

Banff  Festival  of  the  Arts  2  2 

Banff  Television  Festival  3  3 

Banff  Winter  Festival  4  4 

Jasper  -  Banff  Relay  Race  5  5 

Melissa's  Mini  Marathon  6  6 

Winterstart  7  7 

Banff  Centre  Playbill  Series  8  8 

Banff  -  Calgary  Road  Relay  9  9 


2.         Did  you  attend  this  event  on  your  trip  to  the  Banff  National  Park  area.  CIRCLE  ALL  NUMBERS  THAT  APPLY  ABOVE. 
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3.         In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  the  Banff  National 
Park  area.  CIRCLE  AS  MANY  AS  APPLY. 


Hiking 

1 

Mountain /Rock  Climbing 

6 

Biking 

2 

Visiting  Sunshine  Village  in  Summer 

/ 

Down  Hill  Skiing 

3 

Visiting  Skokie  Lodge  -  Lake  Louise 

0 
8 

Canoeing 

4 

Visiting  Lake  Louise 

9 

Golfing 

5 

■\7"*j_!           \yff            *           Tl             T1  T 

Visiting  Moraine  Lake  -  Lake  Louise 

0 

Trail  Riding  (overnight) 

6 

Visitang  Sulphur  Mountain  Gondola 

1 

Camping 

7 

Visihng  Lake  Minnewanka  Boat  Tours 

2 

Cross  Country/Back  Country  Skiing 

8 

Visiting  Warner  Trail  Rides 

3 

Fishing 

9 

Visiting  Upper  Hot  Springs 

4 

Snorkeling  /  Diving 

0 

Visiting  Banff  Springs  Hotel 

5 

Windsurfing 

1 

Visiting  Columbia  Icefield 

6 

Wildlife/Bird  Watching 

2 

Visiting  a  Museum/ Art  Gallery 

7 

Rafting 

3 

Visiting  Lake  Louise  Gondola 

8 

Attending  Performance  at  Banff  Centre 

4 

Shopping 

9 

Visiting  Cave  and  Basin 

5 

Attending  Brewster  Sightseeing  Coach  Tour 

0 

4.        Please  indicate  the  main  reason  for  your  visit  to  the  Banff  National  Park  area. 


5.        What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  Banff  area?  CIRCLE  ALL  THAT 
APPLY. 


Television  1  Brochures /Pamphlets  7 

Radio  2  Advice  from  friends  and  relatives  8 

Newspapers  3  Visited  this  region  before  9 

Magazines  4  Alberta  Tourism /Government  0 

Travel  Agent  5  Tourism  Association/Bureau  1 

Consumer  Shows  6  None  2 
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Below  is  a  map  of  the  Game  Ccumtry  area  which  you  visited  on  the  trip  you  took  to 


which  ended  on 


.For 


the  next  section,  please  think  only  oi  the  places  you  visited  in  the  (  niirie  (  \)untr\'  area  when  answering  the  questions. 


In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Game  Countr\'  area.  CIRCLL  AS  .\1A.\Y 
ITEMS  AS  APPLY. 


Grande  Prairie  Winterlude 

Whitecourt  Trade  Fair 

Grande  Prairie  Stampede 

Grande  Prairie  &  District  Agricultural  Fair 

South  Peace  Centennial  Museum  Pioneer  Day 

Grande  Prairie  Dinosaur  Festival 

Beaverlodge  Heritage  Days 

Grande  Prairie  Highland  Games 

Valleyview  Fair  and  Rodeo 


Q.l 
Aware 

1 
2 
3 
4 
5 
6 
7 
8 
9 


Q.2 
Attended 

1 
2 
3 
4 
5 
6 
7 
8 
9 


Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  the  Game  Country  area.  CIRCLE  ALL  \U.\1BERS  THAT 
APPLY  ABOVE. 
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3.        In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  the  Game  Country 
area.  CIRCLE  AS  MANY  AS  APPLY. 


Hiking 

1 

Visiting  Pioneer  Museum 

9 

Biking 

2 

Attending  Industrial  Plant  Tours  (Proctor  &  Gamble) 

0 

Down  Hill  Skiing 

3 

Visiting  Muskoseepi  Park 

1 

Boating 

4 

Visiting  Art  Galleries 

2 

Golfing 

5 

Visiting  Lewis  Brothers  Winery 

3 

Trail  Riding 

6 

Visiting  Crystal  Lake  Bird  Sanctuary 

4 

Hunting 

7 

Visiting  GP  Regional  College  &  Theatre 

5 

Cross  Country  Skiing 

8 

Visiting  Evergreen  Park 

6 

Fishing 

9 

Visiting  Sexsmith  Blacksmith  Shop 

7 

Visiting  a  Tourist  Information  Centre  in  the  area 

0 

Visiting  Wald's  Petting  Zoo 

8 

Attending  Whitecourt  Industrial  tours 

1 

Visiting  South  Peace  Centennial  Museum 

9 

Visiting  Carson  Pegasus  Provincial  Park 

2 

Visiting  Pipestone  Creek 

0 

Visiting  Fox  Creek  Wilderness 

3 

Visiting  Saskatoon  Lake  &  Bird  Sanctuary 

1 

Visiting  Sturgeon  Lake 

4 

Visiting  Beaverlodge  Hotel  Museum 

2 

Visiting  Youngs  Point  Campground 

5 

Visiting  Driftwood  Ranch  Exotic  Animals 

3 

Birdwatching 

6 

Visiting  Spring  Lake  Recreation  Area 

4 

Attending  Farmers  Markets 

7 

Visiting  Staggs'  Buffalo  Ranch 

5 

Windsurfing 

8 

Attending  Sporting  Events/  Tournaments 

6 

4.         Please  indicate  the  main  reason  for  your  visit  to  the  Game  Country  area. 


5.         What  different  sources  of  information,  if  any,  did  you  use  while  planning  this  trip  to  the  Game  Country  area?  CIRCLE 
ALL  THAT  APPLY. 


Television 

1 

Brochures /Pamphlets 

7 

Radio 

2 

Advice  from  friends  and  relatives 

8 

Newspapers 

3 

Visited  this  region  before 

9 

Magazines 

4 

Alberta  Tourism /Government 

0 

Travel  Agent 

5 

Tourism  Association /Bureau 

1 

Consumer  Shows 

6 

None 

2 
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Below  is  a  map  of  the  Midnight  Twilight  area  which  you  visited  on  the  trip  you  took  to  which  ended  on  

For  the  next  section,  please  think  only  of  the  places  you  visited  in  the  Midnight  Twilight  area  when  answering  the  questions. 


1.         In  the  list  below,  please  indicate  which  of  these  events  you  are  aware  of  in  the  Midnight  Twilight  area.  CIRCLE  AS 


MANY  ITEMS  AS  APPLY. 

Q.l  Q.2 

Aware  Attended 

Rainmaker  Rodeo  in  St.  Albert                                                          1  1 

Alberta  Open  Sandcastle  Championship  (Lesser  Slave  Lake)                   2  2 

Native  Friendship  Centre  Cultural  Days  (Slave  Lake)                            3  3 

Pow  Wow  Days  at  Poundmaker  Lodge  (St.  Albert)                               4  4 

Riverboat  Days  (Slave  Lake)                                                            5  5 

Golden  Walleye  Classic  in  High  Prairie                                              6  6 

North  Country  Fair  (Spruce  Point  Park  -  Kinuso)                                  7  7 

Annual  Teddy  Bear  Picnic  -  Alberta  Wildlife  Park                                 8  8 

Open  Farmers  Market  every  Saturday  -  St.  Albert                                 9  9 


2.         Which,  if  any,  of  these  events  did  you  attend  on  your  trip  to  the  Midnight  Twilight  area.  CIRCLE  ALL  NUMBERS  THAT 
APPLY  ABOVE. 
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3.         In  the  list  below,  please  circle  all  the  activities  in  which  you  personally  participated  on  the  trip  in  the  Midnight  Twilight 
area.  CIRCLE  AS  MANY  AS  APPLY. 


Hunting 

2 

VlolLlllti  IClLlld  Lidl-^Jll  IL/C  v_-l  Id  L^Cl 

6 

Fishing 

9 

VlblUXlg  rs.lIUJbdyL'  iVlU&trUIll  dl  IxlllUSLi 

7 

Camping 

n. 
o 

g 

Bird  watching 

A 

DirU WdlLIUllg  dl  JXllIllWdll  LjdJs.t: 

Q 

Ice  Fishing 

D 

Vlblllllg  VVllUllIt:  jldglllg  /Altrd     U  Llis.Ullld  LdKc 

0 

Skidooing 

O 

visiLiiig  jrnbnjm_di/ >^uiiuidi  v^ciuicui  iviLniiiviiic 

\ 

VjUllH  Ig 

7 

2 

Visiting  a  Tourist  Information  Centre  in  the  area 

o 
o 

Visiting  Native  Cultural  Art  Museum  (Grouard) 

o 
o 

Taking  Jet  Boat  Tours  on  Athabasca  River 

9 

Visiting  Redwater  &  District  Museum 

4 

Visiting  Thunder  Lake  Provincial  Park 

0 

Visiting  High  Prairie  &  District  Museum 

5 

Visiting  Calling  Lake  Provincial  Park 

1 

Visiting  Westlock  Public  Museum 

6 

Visiting  Milliard's  Bay  Provincial  Park 

2 

Visiting  Historical  &  Railway  Museum  at  McLennan 

7 

Visiting  Cross  Lake  Provincial  Park 

3 

Visiting  Barrhead  Centennial  Museum 

8 

Visiting  Winagami  Provincial  Park 

4 

Visiting  Musee  Girouxville 

9 

Visiting  Lesser  Slave  Provincial  Park 

5 

Visiting  Fort  Assinboine  Museum 

0 

4.         Please  indicate  the  main  reason  for  your  visit  to  the  Midrught  Twilight  area. 


5.         What  different  sources  of  information  if  any,  did  you  use  while  planning  this  trip  to  the  Midnight  Twilight  area?  CIRCLE 
ALL  THAT  APPLY. 


Television 

1 

Brochures  /Pamphlets 

7 

Radio 

2 

Advice  from  friends  and  relatives 

8 

Newspapers 

3 

Visited  this  region  before 

9 

Magazines 

4 

Alberta  Tourism/ Government 

0 

Travel  Agent 

5 

Tourism  Association/Bureau 

1 

Consumer  Shows 

6 

None 

2 
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List  of  Reports 

1991  Alberta  Resident  Travel  Survey: 
Provincial  Summary 
Vacation/Pleasure  Travel 
Travel  to  Visit  Friends  and  Relatives 
Travel  for  Shopping 
Business  and  Convention  Travel 
Travel  by  Residents  of  Edmontt>n  and  Calgary 
Out-of-Province  Travel 
Technical  Report 
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